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PAGE 1 2 



THE INTERNATIONAL NEWSWEEKLY OF MUSIC. VIDEO AND HOME ENTERTAINMENT 




JUSTS 



- hoMnnlr^m C lVt7 ( j.|HI44 lli-r«<K In.'. 



the U.S. debut from u.k. 
purveyors of cool 




goodbye the new iilbum 
leaturing Stars • not SO manic now 
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Elektra Slips A 

Live Set To 
Phish Faithful 



CELINE DION'S 550 SET 
PACKS SUPERSTAR PUNCH 



BY CHUCK TAYLOR 



BY DOUG REECE 



I.OS AMCKLKS— Flektra FlnU-r- 
tainment is confident thai Phish 




fans are eagerl.\' waitinjr to take the 
l)ait u hen it drops "Slip Stitch And 
(('t)iitinnvd fill jxiffr Itl'J) 



NKW YORK— 11" there were ever 
doulit, (.■eline Dion is alxmt tii pnne thai 
lif^htninjj can stnke twice. 

The ^^olial su(>erstiir's fifth 
Ennlish-lanjruaKC album. 
"Let's Talk Alxmt Love." due 
Nov. IS on 550 Music, l*^ one of 
the S(tny family's most imiH)r- 
tant projects of the year. It 
links the 29-year-oId French 
Canadian with a host of hi^h- 
octane collaborators, includ- c 
ing famed Beatles producer 
Sii- George Martin. Luciano Pavarotti. 
Canile King, the Itee Gees, and Barln"ji 
Sti-eisand. Dion's most-cherished icon, 
on the lead single *Tt'l! Him." 

Worldwide sales of her previous 
album, lilSMi's "Falling Into You," 
reached 25 million, according to the 



hibfl. i-arning Dion an abundance of 
international acclaim, including the 
Grammy for album of the year in the 
Lr..S. (with sales of 1(1 milli(jn) and nods 
as the world's iM'st-sclliiig 
ix'cording artist at the Wi>rld 
Music Awards and the U'st- 
selling French- language 
aitist in hL^loiy at MIDKM. 

She also comiuerwl territt>- 
ries that are traditionally 
untapped by English-s[>eak- 
ing vocalisU, including scor- 
j ing a No. 1 track in .lapim, 'To 

Love You More" — the first 
North American-bred chart-topper 
there in 12 years — and a lop five smash 
in I-atin America f<)r"Sola{)tra Vei'-,"a 
Spaiush-language version of her hit "All 
By Myself." 
So what*s left? 'AVell. we haven't got- 
(("ontitnu'd on pnt/r 9S) 
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Larsen's UMI 
Emerges As A 
Global Force 

■ BY ADAM WHITE 



l.()M)()X~Fnr t'liivcrsal Music 
International (I'M I) president .lorgen 
Larsen, A<|ua*s "A(]uarium" is more 
than a top 10 album in The HilllHjard 
20(). It's a tangible cNample of how his 
$()0() million division, which is respon- 
sible for ITniversal Music's business 
fmtsidc the I I.S.. is yielding a retuni on 
a worldwide investment pi-ogram stall- 
ed four years ago. 

That capital was spent on creating a 
network of companies — now in 2S 
ctuintries — with .'^.•If-sufiiciency In the 
international marketing of Universal's 
sizable roster of American artists and. 
just as impoitant, with an active com- 
mitment to signing and developing 

(Ctnttiiiiicfi tilt piUfrU'j) 



DIVERSE NOTES DEFINE NEW YORK CITY SOUNDSCAPE 



Club DJs Step Into Star 
Role On Dance Scene 



Labels, Venues, Radio Jazz Up-And-Comers Latino Music Blooms 
Let Cabaret Flourish Are Big On Smalls With Stylistic Hybrids 



BY LARRY FLICK 



BY IRV LICHTMAN 



NKW YORK — It's impossible to 
encounter a veteran of New York's 
dance circuit without being regaled 
with fond memories of club life "back 
in the day"— the 'TOs'^^Os era when IXJ.^ 
had the undisputed power lo create 
instiint hit.*; and tangible stars with the 
(lex of a tuiTitable. Although the city 
remains a central point of the dub uni- 
vei-se. there's debate within the com- 
munity al)out it*: ongoing influence over 



NKW YORK- 





SEE PAGE 27 



■The intimate and en- 
during relationship 
i>elween New Yui-k 
and cabaret music 
is perhaps best 
.■summed up by one 
of the genre's 
superstars and a 
mainstay in the 
city's supper-club 
NiCASiHo scene. Rosemary 
ri(M>ney. 

"It is the only 
city in the world 
that truly loves 
cabaret and the 
people who do it." 
(.'looney says. "It's 
the most intimate kind of storytelling, 
and t(t keep It alive and w ell in New 
(Cfiuthiticd III/ poffr !f.i) 



■ BY BRADLEY BAMBARGER 

NKW YORK— A lot of iK'ople think the 
GR'enwich Village jazz joint Smalls is a 



smalls 



new Minion's, a place like that haunt of 
old where bebop's up-and-comers 
honed their tones and cast the music 
into future tense. 



BY RAMIRO BURR 



This final in.stallment in 
Billboard's look at the New York 
scene includes a roundup of key 
clubs for new music ... Page 9.1. 



While that may be 
overstating the 
ca.^e. there's no 
denying that the 
club's hothouse 
vibe and regular roster of new and 
undervalued talent have charmed 
(Coiithiiird Oil liat/c U't) 



Salsa and meivngue ha\'e ktng U-en 
the traditional Latino geni"es to domi- 
nate the New York music scene, but 
reccmtly young artists have emerged 
from its environs on a national scale 
pla.\ing a new urban mixture of salsa/ 
Il&Bhiii-hop'dance/rapgrtioves. 

Marc Anthony, India. Pi*oyecto I hio, 
and DLt^ (Dark Latin Groove) repre- 
sent U>e leading edge (»f a new Lalino 
sound in the mid-'iHfc;. These aix* artislii 



ROCK103.5 



WRCX Chicago Tops Billboard/ 
Monitor Radio Awards List 

PAOE 3 




c»i/iir rr»mpo EXTREME HONEY 

THE VERY BEST OF THE WARNER BROS. YEARS 



This album cenNilns o couple of hit singles, a few records Ihol you may 
hove heard on the rodto and a very personol selection from my Warner 
Bros, recordings. Together, they ore the songs that I would like to 
present to the listener once again. Now H only I'd kept o diary ... 

— Elvis Costello 



Sulky Giri So like 
All Thli Uului Beauty 



TENTH ANNIVERSARY 



• Side Ol Summer Kinder {] 
Murder Deep Dark Truthful Mirror Hurry Down r' 
Doomsday [The Bugs Are Taking Over) Poor Fractured {; 
Alias The Birds Will Slill Be Singing London's .| 
Brlllionl Parade Tramp The Dirt Down Couldn't CoU fi 
II Unexpected No. 4 I Want To Vanish All The Roge F 



ADVERTISEMENT 

Copyrighted tr-. A 



No. 1 IN BILLBOARD 

VOLUME 1 09 • NO. 44 • 



• THE BlULBOARD 200 • 

* you UGHT UP M» UFE ■ INSniWIIONAl. SONGS 
LEANN DIMES ■ CUBS 



CLASSICAL 

* PAUl MCCAKTNFV^ STANf5IN0 STONE 
LONOON SWPHONY OftCHESTTlA (FOSTER) • f.fi classics 


42 


CLASSICAL CROSSOVER 

* DIAfsJA. PRINCESS OF U//\LES BBC RECOfiDING OF THE FUNERAL 
VARIOUS ARTISTS • tO'JiXJN 


42 


COUNTRY 

* YOU UGHT UP MY UFE - INSPIRATIONAl. SONGS 
LEANN RIMES • CURS 


40 


HEATSEEKERS 

* ROeVN IS HERE • RO«YN • HCA 


18 


JAZZ 

* LOVE SCENES • DIANA KRAU • IMPUISE' 


54 


JAZZ / CONTEMPORARY 

* IMAGINARY DAY • PAT METHENY GROUP • WARNER BROS 


54 


NEW AGE 

* DEVOTION: THE BEST OF YANNI • YANM • IWME MUUC 


52 


POP CATALOG 

* GREATEST HITS • FLEETWOOD MAC • WWNlRBIios 


69 


R&B 

* GANG RELATED • SOUNDTRACK • DeAIM «ow 


23 


• THE HOT 100 • 

* CANDLE IN THE WIND 1 997 / SOMTHING AflOOT TWE WAY. 
ELTON JOHN • Rocm 


102 


ADULT CONTEMPORARY 

* HO* DO 1 UVE 'LEANN RIMES • CURB 


88 


AOULT TOP 40 

* FOOUSH GAMES • JEWEL • ATLANTIC 


88 


COUNTRY 

* EVERYWHERE • TIM MCGRAW • CURS 


39 


DANCE / CLUB PLAY 

* SO IN LOVE WITH YOU • OUKE • «aAY 


26 


DANCE / MAXI-SINGLES SALES 

* YOU MAICE ME WANNA • USHER • LAFACt 


26 


LATIN 

* SI ID SUPIERAS • ALEJANDflO FERNANDEZ • SOWCTSCOS 


41 


R&B 

* YOU \WtE ME WANrW . • USHER • tAfA£E 


21 


RAP 

* FEEL SO GOOD • MASE • BAD &ov 


22 


ROCK / MAINSTREAM ROCK TRACKS 

* TOUCH. PEEL AND STAND ■ DAYS OF THE NEW • OUITOST 


87 


ROCK / MODERN ROCK TRACKS 

* TUBTHUMPING • CHUMBAWAM6A • HtPumx 


87 


• TOP VIDEO SALES • 

* UAR UAP • UNMIML iruDiCfi home VlDtO 


72 


KID VIDEO 

* SLEEPING BEAUTY • 'JtALT OISNEY HOME V1DCO 


74 


RENTALS 

* UAR UAR • UNIVERSAL STUDIOS HOME VIDCO 


74 



WRCX Leads Billboard/Monitor Awards 

Almost Half Of Recipients Are Repeat Winners 



No. I ON THIS WEEK'S UNPUBLISHED CHARTS 



BLUES 

* TROUBLE IS 
KENNY WAYPJE SHEPHERD BAND • bevolution 



CONTEMPORARY CHRISTIAN 

* YOU LIOHf UP MY LIff ■ INSPIRAriONAL SONGS 
LEANN RIMES • CURB 



GOSPEL 

* GOD S PfTOPERTV 
GOD'S PROPERTY FROM KIRK FRANKUN'S NU NAHON • 



KID AUDIO 

r HALLOWEEN SONGS AND SOCIWDS • VARIOUS ARTISTS • omvr 



THE BILLBOARD LATIN 50 

* SUENOS UOUJDOS • MANA • *EA LATiNi* 



MUSIC VIDEO 

* THE DANCE ■ FLEETWOOD MAC - *ARNER WPWSC VIDEO 



REGGAE 

* M1DNK5HT LOVER • SHAGGY • viBGiN 



WORLD MUSIC 

r THE BOOK OF SECRETS • LORENNA MCKENNnT ' 



BY CHUCK TAYLOR 



ORLANDO. Fla. — Perennial mainstream 
rock victor WRCX (Rock 103.5) ChicaKO 
rolled through the 1997 Bill board/ Airplay 
Monitor Radio Awards as 
the high achiever among 
its class, sweeping the 
m^or-market mainstream 
rock category with five 
trophies for station, PD, 
music director, local air 
personality, and market- 
ing director of the year. 

Two radio stations — kasem 
also repeat winners from 
1996 — took home trophies in four categories: 
adult \\'T*LJ New York and crasstowTi top 40 
WKTU, including top prizes for m^or-market 
station of the year and PD. In all, an unprece- 
dented 46 out of 94 winners at the ceremony, 




Dutch-Based 
Arcade Acquires 
Stake In Red Ant 



BY ED CHRISTMAN 



NEW YORK— The Arcade Music Co., a 
major player in the music compilation 
business in Europe, has concluded a 
multitiered deal with Red Ant Enter- 
tainment, which includes acquiring a 
minority equity stake in the American 
label; a five-year reciprocal licensing 
deal; and a joint venture to start a record 
label in the U.K. and a compilation label 
in the U.S. Terms of the deal were not 
disclosed. 

For Arcade, a Netherlands-based firm 
with operations in most European coun- 
tries, the deal gives the company an out- 
let for its contemporar>' product in the 
U.S. and a new vehicle in the U.K. music 
business, as well as A&R sources from 
those two countries. 

For Red Ant, it brings additional fund- 
ing into the company, European distrib- 
(Co)itinued on pafie 107) 



held Oct. 18 at the Orlando Renaissance 
Resort, made command-performance trips to 
the stage from last year's awards show. 

Rock 103.5's winners were PD Dave 
Richards, music director Jo Robinson, local 
air personality Mancow Muller, and market- 

BlxxidfMcriot ' 

RADIO AWARDS , 

ing director Natalie DiPietro, all repeat title 
holders. WPLJ staff awards went to Scott 
Shannon for PD, morning team Shannon and 
Todd Pettengill for local personalities, and 
Heidi Dagnese for marketing director, again 
all 1996 winners. 

WKTU, whose renowned switch from 
country' WYNY to top 40/dance won it three 
awards last year, rang the bell again with 
kudos for PD Frankie Blue, as well as for 
music director Andy Shane — who picked up 
the same honor at crosstown WHTZ last 



year — and marketing director Jim Fur^eson, 
the only first-time winner among the top 
three station winners. 

The ceremony also included a new acco- 
lade, the Alison Steele Lifetime Achievement 
^^^^^^^^^ Award. The first-time tro- 
^K^^^^^^^ phy went to broadcast leg- 
^^^^^^^H end Casey Kasem from 
. Westwood One. 

■ " ^"J fonnat, KROQ 

■ - j| Ix>s Angeles was a mo<lem 
^ rock triple-crown winner, 
Wtjt- ^^fl for major-market station, 

^^^H PD Kevin Weatherly. and 
CARRACK air personality Jed the 
Fish. WBCN Boston won 
major-market awards for music director 
Carter Alan and marketing director Larry 
"Chachi" Loprete. 

In the medium-market category, KOME 
San Jase, Calif., picked up two nods, for sta- 
tion and PD Ron Nenni. KROX Austin, 
Texas, won small-market modern rock sta- 
tion and a double nod for PD and local air 
(Voutiinivd <»i i><i(/(' SS) 



Nat'i Talks Put New Twist In 
Pan-Euro Mechanicals Saga 



■ BY JEFF CLARK-MEADS 

and REM! BOUTON 

LONDON — A new, national round of talks is 
under way aimed at pa\ing the path for a new 
pan-European mechanical royalty rate to 
replace the one that expired at the end of last 
year. However, the two sides in this protract- 
ed debate have very different ideas of the pur- 
pose of the national discussions. 

The record companies say these talks will 
result in a series of national rates, the lowest 
of which will then be used as a yardstick for a 
pan-European rate. The publishers say there 
will never be any national agreements, only 
one applicable across the EU. 

Continental Europe's record companies and 
publishers have been without an official agree- 
ment on mechanical royalty rates since the old 
one expired at midnight Dec. 31, 1996. Talks 
aimed at hammering out a new agreement 
stalled last fall and have never been formally 
resumed, although informal conversations 



have taken place. 

This means that labels and publishers are 
operating under a gentlemen's agreement to 
keep to the old rale of 9.306% of published 
price to dealer (PPD) until a new. pan-Euro- 
pean Standard (Contract is implemented. 

However, during the summer, the Interna- 
tional Federation of the Phonographic Indus- 
try (IFPI) aske<l its member bodies in conti- 
nental Europe to begin negotiations on a 
country-by-country basis with their local 
mechanical rights organizations. 

A source at the organization says IFPI 
intends for interim, local rates to be put in 
place in tJie.so discussions. Though these rates 
will be superseded by an overarching new 
Standard Contract between IFPI and pan- 
European authors' body BIEM, the IFPI 
source says any advantageous position that 
can be secured locally will be used as a nego- 
tiating lever in discussions over the Standard 
Contract. 

(Continued on page 107) 





LETTERS 









GOOD, BETTER, BETTIS 

We generally heai" about the singer and 
producers and usually don't know anjlhing 
about the songwriter. So thanks to Irv Licht- 
man and his Songwriters & Publishers page, 
because it recognizes songwriters like John 
Bettis and Steve Dorff (Billboard. Aug. 30). 
Popular artists like Celine Dion, Dionne War- 
wick, and Karen f 'arpenter would never have 
touched our hearts with their voices if John 
Bettis hadn't written the words. When "Say 
Goodnight" opens on Broadway and people 
are raving about the composer, I'll proudly 
be able to say I knew about John BetUs dur- 
ing his "Eve" and "Mr. Guder" days. 

Brian Mickelson 
Milwaukee 

HEADACHE OVER SKA FEVER 

I love ska music and am pleased it is 
receiving front-page recognition in Billboard 
{Billboard, Oct. 18), but I must point out inac- 
curacies concerning the band I formed and 
ran for its life span, the Specials. I was the 
primary songwriter and keyboard player for 
the band. After Funboy Three (Ljnval Gold- 



ing, Neville Staples, and Terry Hall) left the 
Specials, I continued the band under the 
name Special AKA and released a third 
album, which included the influential "Free 
Nelson Mandela." None of the people cur- 
rently using the name "the Specials" were in 
that band. 

According to your article, the band cur- 
rently masquerading as the Specials consists 
of all the original members, except vocalist 
Terry Hall. Apart from Terry and myself, 
drummer John Bradbury and the horn sec- 
tion of Rico Rodriguez and Dick Cuthell are 
also absent. They should ac^just their name 
to distinguish them from the genuine Si>e- 
cials. 

At Chrysalis' request, I have been work- 
ing on a new version of "Ghost Town," which 
is intended to launch a definitive retrospec- 
tive of the original Specials, and I hope this 
will be released in the U.S. 

Jerry Dammers 
London 

YOUR TIME IS GONNA COME 

In regard to the feature "Atlantic Zeppelin 



Set Has Live BBC Performances (Billboard, 
Oct. U), you refer to Bill Curbishley as the 
band's manager. Although Bill and myself 
ery oy the best of relations, Robert Plant and 
Jimmy Page are represented by Bill at Trini- 
fold Management. John Paul Jones, who is 
working on his own studio album, due this 
spring, is represented by myself at Opium 
(Arts) Ltd. 

Richard Chadwtck 
Opium (Arts) Lid. 
London 



FOR THE RE( 



Contrary to a story on .John Fogerty in 
the Oct. 18 issue, a temporary' injunction 
filed by the singer against former hand- 
mates that disallowed them from touring 
as Creedcnce Clearwater Revisited was 
overturned Aug. 15, 1997, by the U.S. 
Court of Appeals for the 9th Circuit. 



l^ietterB appearing on this page ser^t a& a forum for oxprL'8*dtin of vii>wii of ^^rtent] inW-rest. Thp npinionft offered here are not necesiwrUy Uwse of Biltboard or ita mananenient. 
Lt-tUTs shuuW U- «il.mitU-<J t<> tk- U-Ut-rs KdiUM-. RillhcKmi, l.'il.T Broadway. New York. N.Y. lOOftfi 
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T;f Pr Tpi Wnw 

6 Warner Home Video to Stage 
impressive yeariong 75th- 
anniversory promotion. 

Aimii a Mmic 

1 0 Executive lUmtable: Bob 

Bernstein promoled at Universoi. 
1 2 MelallicQ to offer '[^e-Load' 
OS sequel to 1 996's triple-plat- 
inum "l-ood,' 

1 2 Tlie Beat: New Sony 
imprint to tocus on classic 
rock and hard rock ocls. 
16 Boxscore: Mictioel Jack- 
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Billlio^rd Elton John 




Special Issue 

Hiliboani's October 4. 1997. commemo- 
rative special Eltnn John — 30 Years of 
Music With Bernie Taupin is now avail- 
able tlirough our back issues depanmenl. 
Call 212-536-5223 to reserve your copy 
for $8 while supplies last. 



Career Label Folded Into Parent Arista/Nashville 



BY CHET FLIPPO 



NASHVILLE— Arista/Nashville president 
Tim DuBois cites a business climate that Is 
"completely changed" from when the sister 
label was launched as motirating his decision 
to merge Career Records into the parent 
label and make some other organizational 
changes. 

Career, which was spun off from Arista/ 
Nashville three years ago, was home to acts 
Lee Roy Parnel!, Brett James, Jim Collins, 
and Tkmmy Graham. The artists will now be 
on Arista/Nashville. Career's separate pro- 
motion staff will be merged Into Arista/ 
Nashville (Biltboaixi Bulletin, Oct. 20). 

"This is a business response to a changed 
economic environment," DuBois says. "The 
product flow will move back to one label and 
will have to slow down some. That's what 
radio is dictating to us right now. This realign- 
ment will allow our regionals to work smaller 
regions and have more face-to-face contact 
with their stations. In a sense, we're going to 
superserve radio. Instead of getting on the 
phone, we'll go back to dehv'ering records and 
sitting down with radio stations and playing 
them the music." 

Three regional promotion staffers are exitr 



ing but will be replaced in what DuBois terms 
a major redeployment of the label's field pro- 
motion staff. The promotion staff will include 
11 regional staffers, headed by VP of promo- 
tion Bobby Kraig, national promotion direc- 
tor Dave Dame, and field promotion senior 
director Denise Nichols. 

"We'll have the same head count and will 
actually be spending a little more with the 
people we're bringing in," says DuBois. "We're 
going to redefine the promotion job a little dif- 
ferently with some of our acts that don't nec- 
essarily fit into the radio mainstream. Acts 
Uke BR5-49 and Radney Foster and the Trac- 
tors aren't your typical radio acts, but still 
those three have sold some 3 million albums, 
and they're very important to us." 

DuBois says a major consideration is set- 
ting priorities with the label's customers. "We 
have three distinctive customers to sene," he 
says, citing radio, retail, and consumers. 
"Radio is our first line of customer, and we're 
responding to them and making our relation- 
ship stronger. When we looked at where we 
are as a company, it was logical to go back to 
one promotion staff but make it a superstaff." 

Unchanged will be the label's Texas opera- 
tions, Arista/Nashville also includes labels 
Arista/Latin and Arista/Austin, both under 



the Arista/Texas administrative umbrella. 
"We began it as Arista/Texas and since split 
it," DuBois says. "Latin product goes on 
Arista/Latin, and rock goes under 
Arista/Austin." 



PolyGram Reports 
Third-Quarter 
Sales Are Up 34% 

■ BY JEFF CLARK-MEADS 



LONDON — PolyGram is citing a strong per- 
formance in its core music and film busi- 
nesses in addition to the unprecedented suc- 
cess of itii charity projects for a 34% sales 
gain in the third quarter of 1997 compared 
with the same period last year 

The company says total sales in the quar- 
ter were $1 .34 billion and, within that, music 
sales — excluding charity recordings — were 
up \1% to $1 billion. Operating income from 
music was up 21% at $81 million. 

While film-division sales rose 70% to $236 
(Continued ou pafje 1^} 
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As perloriiiers. writers and producers. Gerald Levert. Keitti Sweat and Jolinny Gill have sold 
a total of over 25 million albums and scored more than two dozen Top Ten hits. 
But LSG is more than the sum of its members -- It's pure seduction from start to finish. 
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Oz Retail Group Disputes 
Gov't On Parallel Imports 



■ BY CHRISTIE ELIEZER 

SYDNEY— In a bid to get independent 
music retailer support for its move to 
relax parallel-import restrictions (Bill- 
board, Oct 17), the Australian govern- 
ment is claiming the result would be 
cheaper and wider supplies, more sales 
triggered by lower prices, and a better 
chance to withstand competition from 
Internet sales. But the Australian 
Music Retailers Assn. (AMRA), which 
represents the m^or chains and 250 
independent outlets, isn't buying that 
argument. 

AMRA chairman Barry Bull has 
fired off strongly worded letters to 
Prime Minister John Howard and the 
minister for communications and the 
arts, Sen. Richard Alston, suggesting 



that the move will decimate the inde- 
pendent retail sector. The organization 
has been at the forefront as the music 
industry lobbies politicians and takes 
the delate to the media. 

"The government's idea — to find 
overseas suppliers and get lines of 
credit and distribution from them — 
isn't feasible," says Bull. "It'd be easi- 
er for international chains who have 
accounts with major suppliers there. 
For our smaller suppliers, it's a case of 
funding product buys upfront and 
queuing up at a one-stop in the U.S.; 
after taking into account exchange 
rates, air freight, custom duties, and 
22% sales tax, there Isn't much to bring 
down CD prices." 

AMRA is further peeved that relax- 
(CoTitinued. on page 107) 



Warner Vid Brews Extensive Anniv. Effort 

Synergy Is Key Strategy For 75th Birthday Campaign 



■ BY EILEEN FITZPATRICK 

LOS ANGELES— In an ultimate test 
of corporate synergy, Warner Home 
Video will embark on a massive 75th- 
anniversary promotion that will involve 
every sister division in the Time Warn- 
er family. 

The yearlong initiative will encom- 
pass 350 video titles, all of which will be 
promoted through TV shows, theatri- 
cal rereleases, mini-movie festivals, 
and soundtrack releases. 

No promotions are planned for DVD 
releases, except that participating titles 
will include a 75th-anniversary logo 
sticker. 

Each 75th-anniversary title will in- 
clude an insert offering more than $150 
in consumer savings. The offers include 



a free Warner video when consumers 
buy five anniversary titles and dis- 
counts on Time Warner magazines, 
entrance fees into the company's Sbc 
Flags theme parks, Warner Bros, 
online features, Warner Music releas- 
es, and WB Sport items. 

All videos in the promotion will in- 
clude the 75th-anniversary sticker or, 
in some cases, deluxe anniversary 
packaging. 

The promotion also has external tie- 
in partners Act II Microwave Popcorn 
and Princess Cruise Lines. 

"This promotion is a corporatewide 
priority," says Warner Home Video VP 
of marketing Mark Horak. "It is all 
focused on driving awareness of Warn- 
er mo\ies and that they are available 
to own on \ideo." 



He says the 75th anniversary pro- 
vided an anchor for the supplier to ex- 
pand catalog sales. 

The key goal for the whole program 
is to expand sales of catalog product," 
says Horak. "The promotion gives us 
the opportunity to leverage the b'brary 
for retail, which is looking to increase 
profitability with catalog product" 

Recently, retailers have seen their 
profit margins squeezed because more 
hits are being released as heavily dis- 
counted sell-through titles. Many have 
tried to balance the loss by increasing 
catalog offerings, which are not as 
heavily discounted. 

Although Warner is mining its cata- 
log, many of the films are recent hits, 
including "Space Jam," 'Twister," and 
(Continued on page 101) 



Entertainment 
Co. Paradise 
Eyes Expansion 



BY DON JEFFREY 



NEW YORK— Paradise Music and 
Entertainment has an ambitious plan 
to grow through acquisitions of labels, 
publishing companies, catalogs, and 
other kinds of music-related business- 
es it currently operates. 

The New York-based company, 
which made an initial public offering 
(IPO) of stock in January, owns a label, 
a video production house, an advertis- 
ing-jingle production company, and an 
artist management firm. 




"With the IPO, we're now asset own- 
ers," says Brian Doyle, executive VP. 
There are a lot of service providers out 
there. We want to educate them on the 
(Continued on page 105) 



Capitol Enters 
Joint Venture 
With li/liramax 

■ BY CRAIG ROSEN 



IX)S ANGELES— Capitol Records is 
looldng to continue its hot streak in the 
soundtrack business via it.s three- year 
joint venture with Miramax/Dimension 
Films to co-finance soundtrack albums. 

The first album due under the deal 
is the "Scream 2" soundtrack, sched- 
uled for release Nov. 25. The album will 
feature new material from D'Angelo, 
Master P, Foo Fighters, Radiohead, 
Sugar Ray, and Third Eye Blind. 
Tracks from Hanson, Meredith 
Brooks, Tricky, and Blur are also being 
considered (BOlboard Bulletin, Oct 22). 

"We're completely excited to be 
involved with a movie studio that is 
daring, original, and exciting that will 
(CoTitinued on pctpe 108) 




Masters Of The Track. Trackmasters Tone and Poke recently signed a produc- 
tion deal with Columbia Records. The production team's credits include work for 
LL Cool J, Foxy Brown, Nas, and Will Smith's upcoming project. Pictured at the 
signing, from left, are John Ingrassia, senior VP, Columbia Records Group; Don 
lenner. president, Columbia Records; Jean Claude "Poke" Olivier; Samuel 
"Tone" Barnes; Thomas D. Mottola, president/COO, Sony Music Entertainment; 
Steve Stoute, senior VP of A&R. Sony Music; Michael Mauldin, executive VP of 
black music, Columbia Records; and Will Botwin, senior VP, Columt)la Records. 



BMG Music's Global Pull 

Firth Recalls Decade Of Progress 




NEW YORK— If its family tree was 
relatively modest in size when it 
opened shop in October 1987, BMG 
Music Publishing Worldwide, a decade 
later, has grown into a mammoth 
multinational. 

With a veteran publishing executive, 
Nick Firth, put in 
charge at the start 
— he continues to 
run the company in 
New York as presi- 
dent — a global 
strategy was a key 
element in growth 
plans. 

Reflecting the firth 
modest music pub- 
lishing interests of RCA and Ariola 
when it was formed, BMG Music Pub- 
lishing had 12 offices in key markets. 
That number now stands at 33 wholly 
owned offices in 27 countries (with 
staffers numbering 250), including the 
U.S., where the company operates 
under the name of BMG Songs. It con- 
trols some 700,000 songs, reflecting in 
great part an investment of more than 
$200 million in 147 catalog acquisitions 
in 15 countries. Those catalogs feature 
the works of the Beach Boys, B.B. 
King, Beck, Pat Metheny, Gilbert 
Becaud, the Bee Gees, Barry Manilow, 
John Hiatt, Santana, Boz Scaggs, Vini- 
cius de Moraes, and Toquino. 

Although the company, a division of 
BMG Entertainment, itself a unit of 



German media giant Bertelsmann AG, 
does not break out its dollar re\'enues 
or profits, other numbers attest to its 
place in the worldwide publishing 
scheme of things: BMG is one of only 
five worldwide multinationals; it claims 
status as one of the four largest music 
publishing groups in the world; and it 
has had an average annual growth rate 
in the last nine years of 23% in rev- 
enues and 20% in profits. 

In dubbing BMG Music "the most 
international of the multinationals," 
Firth backs this up by noting that 80% 
of the company's revenues and 82% of 
its profits come from outside the U.S. 
and U.K., although the U.S. and U.K 
rank along with Germany, Italy, and 
France as its oHices with the highest 
(Continued on page 108) 



Philly Rock'n'soul Labels 
Jamie/Guyden Join CD Era 



BY IRV LICHTMAN 



NEW YORK— Although the Jamie 
and Guyden label imprinta make the 
rounds frequently on compilation seta 
from other companies, no album 
releases have flowed from the classic 
rock'n'roll and soul labels in almost 30 
years. That is about to change. 

The Philadelphia labels, whose ori- 
gins are in the mid-'50s and whose last 
album releases were in 1969, will enter 
the CD era in November with reissues 
of albums by the Ambassadors ("Soul 
Summit") and Brenda & the Tabula- 
tions ("Dry Your Eyes"). 

In continuous ownership since 1963 
by co-foimder Harold Lipsius, who also 
owns 42-year-old Philadelphia-based 
Universal Record Distributing Corp. 
and Universal One-Stop, Guyden and 
its younger sister label Jamie were the 
homes of such rock'n'soul luminaries as 
Duane Eddy, Barbara Mason, the Fan- 
tastic Johnny C, and Cliff Nobles & Co. 

Universal VP Frank Lipsius, the 
son of Harold, says he plans another 
pair of CD releases in January and may 
accelerate the release schedule later 
on. "We're starting this now to get our 
feet wet," he says. According to Lip- 
sius, a two-year process of cataloging 
all the original tapes and converting 
them to DATs is nearly complete. 

While the sounds of Jamie and Guy- 
den have appeared on some singles 
releases over the years, the labels' chief 
coverage has stemmed from compila- 
tion deals and other licensing arrange- 
ments. 

Masters from the labels' catalogs 
have appeared recently in album prod- 
uct from Priority, Rhino, K-tel, and 
Thump, among others. Lipsius further 
notes that five of the company's mas- 



VA. PROMOTER SUES SNOOP & CO. 



BY BILL HOLLAND 



WASHINGTON, D.C.— A Virginia 
concert promoter has fUed a $1 mUlion 
lawsuit in U.S. District Court in Rich- 
mond, Va., against rapper Calvin 
Broadus, known professionally as 
Snoop Doggy Dogg; his ex-manager, 
Sharita Knight; and his label. Death 
Row Records, for allegedly tricking her 
Jan. 28 into picking up and transport- 
ing Federal Express packages con- 
taining marijuana from a motel to a 



club in Petersburg, Va. 

The lawsuit, filed Oct 15, calls for a 
judgment of $500,000 plus "punitive 
damages in a like amount" 

According to the suit, Patricia Ann 
Richardson, who runs Voice Produc- 
tions in the Tidewater area, was 
allegedly asked by Knight, "acting on 
behalf of Death Row Records and 
Broadus," to pick up the packages at 
the Best Western Hotel and deliver 
them to the Flava club in Petersburg, 
(Continued on page 101) 



ters are programmed in Rhino's six-CD 
collection "Beg, Scream & Shout." 
They include Brenda & the Tabula- 
tions' "Dry Yotir Eyes," the Fantastic 
Johnny C's "Boogaloo Down Broad- 
way," the Show Stoppers' "Ain't Noth- 
in' But A House Party," and Cliff 
Nobles & Co.'s "Yes, I'm Ready." 

Also, Duane Eddy's 1957 rockin' 
perennial, "Rebel Rouser," was heard 
on the "Forrest Gump" soundtrack, 
while rap act 2 Live Crew performed 
Cliff Nobles' "The Horse," and the 
Notorious B.I.G. adapted Barbara 
Mason's "Yes, I'm Ready." 

The album reissues on CD, whose 
logos will sport the combined Jamie/ 
Guyden name, will carry a list price of 
$14.98 and, in addition to the original 
(Continued on moe 107) 

CD-ROM Mag 
Launch Enters 
The Web Arena 

NEW YORK— Launch, the CD-ROM 
music magazine, has launched itself 
into cyberspace with a World Wide 
Web site that will provide marketing 
opportunities for labels and music-pur- 
chasing possibilities for consumers. 

The Santa Monica, Calif .-based pub- 
lisher acquired for an undisclosed price 
a music Web site that it says has 
500,000 registered users from Firefly 
Network Inc., which has developed 
technical tools for personalizing otUine 
content The site {www.mylaunch.com) 
debuted Oct 21. 

Dave Goldberg, co-founder of 
Launch, says the site will make its 
money selling advertising space online. 
Early advertisers include ABC, Lee 
Jeans, Intel, and Gateway 2000. 

Another source of revenue, he adds, 
will come from marketing the informa- 
tion collected on the site. "Once we've 
built a large database, it will be valu- 
able to labels," says Goldberg. "We 
want to do direct-marketing stuff with 
them," such as targeted offers on new 
releases. 

The site will also allow users to pur- 
chase recordings. Valley Record Dis- 
tributors, the large one-stop, will 
make available its music inventory 
(Contivued on jxwe 108) 
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Backstreet Boys Become 
Global Priority For Jive 



BY PA UL SEXTON 

LONDON— The Florida pop quintet 
lhal had to go to Germany to Ret 
noticed is now breaking out every- 
where from Kuala Lumpur, 
Malaysia, to Copenhagen — and has 
added its home countr>' to the list of 
conquests. Orlando's Backstreet 
Boys, whose initial success came in 
the German market before spreading 
to the rest of Europe, have turned 
into a truly international sales suc- 
cess with their Jive album "Back- 
street's Back." 

That set is a huge seller in most 
European countries, but the group is 
proud of the fact that in America it 
has made good on its belated break- 
through hit there, the million-selling 
single "Quit Playing Games (With 
My Heart)." 

In the U.S., Jive is releasing a ver- 




Q 



BACKSTREET BOYS 



sion of the album, called simply 
"Backstreet Boys," which features 
songs from the act's first interna- 
tional release of that name and 
"Backstreet's Back," which was 
released outside the U.S. The album 
has been certified gold in the \ IS., as 
part of what Jive terms its "seeding" 
of the U.S. marketplace for the group 
(Billboard. July 19). 

"Backstreet's Back" debuted at No. 
1 in sbc European countries, shipping 
some 12 million copies across the con- 
tinent, according to Jive VP of Europe 
(Contitnied on jMQe 59) 



Fresh Doors, X Music On Elektra Sets 

Compilations Feature Previously Unreleased Tracks 



BY CHRIS MORRIS 



LOS ANGELES— Elektra Entertain- 
ment unearths mounds of musical 
treasure by two premier L.A. bands 
on Tuesday (28), when it releases the 
Doors' four-CD "Box Set" and X's 
two-CD "Beyond And Back: The X 
Anthologj'." 

Three-quarters of the package 
devoted to the Doors, the rulers of the 
Sunset Strip during the psychedelic 
'60s, is pre\'iously unreleased material, 
while more than hall' of the X collection 
pulls together rare performances by 
the seminal L.A. punk band of the 70s 
and '80s. Both compilations gain a lai^ 
jolt of electricity from their warts-and- 
all approach. 

Elektra senior director of marketing 
(U.S.) Dane Venable says of the Doors 
box, "We wanted to give people a com- 
pletely uncensorcd view of what the 
Doors were really like. So this boxed 
set says, 'This is what it was really like. 



Chumbawamba's Winding Path To Charts 

U.K. Act Realizes InVl Smash Via Germany's EMI 



BY DOMINIC PRIDE 



LONDON— It's a straight road from 
Chumbawamba base camp in I^eeds. in 
nfflthem England, to the hub of the muac 
business in London. Only this group 
would take a route via Cobgne, CJermany. 

The self-acknowledged "difficult" 
political pop band has had its anthemic 
sin^e "Tubthumping" obstinately lodged 
in the U.K. top 10 for 10 weeks now. 

But a deal with EMI Electrola in 
Germany helped the group put its mu- 
sic firmly into the mainstream here, 
aided its European success, and added 
weight to its U.S. breakthrough (Air- 
Waves, BiUboard, Oct. 25). 

"None of the U.K. labels were intei^ 
ested," says Dunatan Bruce, who takes 
on vocal and percussion duties for the 
band's live appearances. The label that 
is now behind its British success passed 



on Chumbawamba, notes vocalLst/per- 
cusaionist Alice Nutter. "EMI U.K. 
turned us down." 

To be fair, it wasn't just EMI, but 
most of the major-label A&R execs who 
blanked the band. After a decade and a 
half in music and nine albums, most 
recorded and issued on its own label, 
Chumbawamba had established itself 
as "a sore thumb" in the British music 
scene, says Nutter. Refusing to sur- 
render creath'e control to major labels 
or to ijander to the "indie" music pre.ss, 
the act had few friends in the U.K. 
music establishment. 

"They had a reputation as being dif- 
ficult to work with, which is totally 
wrong, as they're a very polite bunch," 
says Doug Smith of Doug Smith Asso- 
ciates, who together with hLs partner, 
Eve Carr, manages the band. 

The act was not necessarily courting 




CHUMBAWAMBA 

the British majors either, explains 
Bruce. "When we were looking for a 
deal, we weren't looking in the U.K. 
Gig-wise, we felt more comfortable 
elsewhere, and we got treated with 
more respect in Germany. When we 
had a big hit here, we felt we were 
involved in a market where we didn't 
necessarily want to be." 

(Contititu'd on page 25) 



This is all of the legends, all of the 
myths, ail of the stories you've heard. 
This is the raw and uncensored 
Doors.' " 

"Box Set" telegraphs its intent from 
its first cut, an audience tape of "Fi\'e 
To One" recorded at the Doors' infa- 
mous March I, 19fi9, concert at the 
Dinner Key Auditorium in Miami, at 
which the group's late lead singer, Jim 
Morrison, was arrested for allegedly 
e.xposing himself onstage. On the track, 
an obviously dnmken Morrison repeat- 
edly hectors the audience during a 
highly profane jwrformance. 

Doors keyboardist Ray Manzarek 
says the track ser\'es as a signal; 
" 'Danger! Danger! Warning! Oh ye of 
faint heart, enter not' We set it up to 
go balls-out right off the bat" 

The surviving Doors — Manzarek, 
drummer John Densmore, and gui- 
tarist Robby Krieger — and the group's 
longtime engineer Bruce Botnick drew 
much of the unreleased live material on 
the set from sources of dubious legality. 

Manzarek says, "We took some 
things that are on bootlegs, and we put 
them through some state-of-the-art 
technolog>', cleaning them up, fatten- 
ing them up, and making them sound 
as good as we could." 

One CD is devoted to pungent, high- 
quality 1970 live recordings culled from 
two nights of performances at New 
York's Felt Forum. 

"Box Set" also includes such rarities 
as two pre-Krieger demos cut in 19(i5 
by Morrison, Manzarek, the key- 
Iwardist's brothers Rick and Jim, and 
an unknown female bassist on studio 
time prorided by World Pacific Records 
owner Dick Bock, who had signed Rick 
Manzarek's band Rick & the Ravens to 
his rock subsidiary Aura Records. 
Densmore and Manzarek discovered 
acetates of the songs in their homes. 

Duplicating the process they used on 
the 1978 Morrison poetry album "An 
American Prayer," the survKing hand 
members added instrumentation to 
"Orange County Suite." a song Morri- 
son cut accompanying himself on piano, 
at his final session on Nov. 8, 1970, his 




THE DOORS 

27th and last birthday. (He was found 
dead in Paris on July 3. 1971.) 

Manzarek says, "All that was left 
was a 2-track mix, but it was a good mix 
of Jim at the piano, so we tmnsferre<l 
that to digital, and then we went to 
work on the multitrack digital, with me 
playing keyboard bass and an elec- 
tronic piano, and Robby playing the 
guitar, and John playing percussion. 
What we did is we finished Jim's song 
for him and did exactly what the Beat- 
les did on 'Free As A Bird.' " 

The fourth (^D in the box contains 
the Doors' personal picks of their five 
favorite songs from the studio albums. 

"The fourth disc we wanted to use 
as a gi-ounding." Manzarek says, "so 
that people could say, 'Oh, this is the 
Doors that I know, these are the 
Doors that I understand.' If we had 
put out disc after disc after disc of 
unreleased material, it could have 
gone into outer space — you'd make a 
left-hand turn at the Milky Way and 
never come back." 

The set, priced at $69.98, will be 
packaged as a (i-by-12 box and will 
boast a 60-page book including 80 
never-before-seen photos, track-by- 
track annotation by the band mem- 
bers, and essays by the late Paul 
Rothschild and Danny Sugerman, 
Michael Ventura, and novelist Tom 
Robbins (who also presents a review 
of a 1967 Doors show he penned for 
an underground paper). 

Elektra kicked off the promotion of 
"Box Set" with an Oct 8 event with the 
band at the Whisky a Go Go on the 
(Continued an jmfje H) 




BlflboardTs 1997 Record Retailing Directory 



Billboard's Record Retailing Directory provides the accuraie 
intbnnalion you need to reach record retailers and sell them your products 
and services. 

Relied upon by the entire record and video indusu^'. Billboard's 1 997 
Record Retailing Directory contains over 7,000 listings of full-line 
record stores tcaiuriiii! chain stores, chain headquarters and independents. 




Muslc/Videi Dealers 
6 Chain Healqiiarlers 



Jam-packed with listings: 

■ phone and fax numbers ■ store names and addresses ■ chain store planners and 
buyers ■ store genre or music speciali/jtion ■ audio hook retailers nationwide 
RRD packs all this essential information into one compact 6x9 directory — 
so it's easy to handle and take on tlie road. 

Industry leaderx agree — this source of reliable information is loo valuable to be 
without. To order your copy at SI55 plus $6 shipping and handling ($1 .1 for 
niiemational orders) call (800) .^»4-7119, in NJ call (908) 3<»3-4156. You can fax 
your order to (908) 363-0338. or mail this ad with check or money order to: 
Billboiird Directories. Dept. BDRD.S0.17, P.O. Box 2016. Ukewood. NJ 08701. 

Get a jump on your competition! Order built copies for your entire 
sales staff and marketing team — call us today for special rates! 
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Sparrow Fetes 
Chapman With 
'Hits,' Video 

■ BY DEBORAH EVANS PRICE 

NASH\'ILLE— As Steven Curtis 
Chapman celebrates his 10th 
annivcrsarj' in contemporary Chris- 
tian music, the five-time winner of 
the Gospel Music Assn.'s (GMA) 
artist of the year accolade can look 
back on a successful journey 
filled with 32 GMA Dove Awards, 
three Gramm.vs, four gold albums, 
and one platinum disc. To mark 
this career mile- 
stone. Sparrow 
Records is si- 
multaneously 
_JB releasing a 
"Greatest Hits" 
album and a 
longform video, 
"The Walk," 

CHAPMAN Oct 21. 

"Look at 
Steven's music over the past 10 
years, and you see right into his 
heart — the heart of a man 
absolutely committed to a message 
of hope and committed to giving all 
of himself to create his art," .^iays 
Sparrow Communications Group 
(U.S.) president Peter York. "I 
know we are in for many more 
years of great music." 

Chapman's 14-cut hits package 
includes such well-known songs as 
'The Great Adventure," "Heaven 
In The Real World," "For The Sake 
Of The Call," "I Will Be Here," !md 
"No Better Place." It also includes 
two new songs — "Not Home Yet" 
and "I Am Found In You" — record- 
ed live at Abbey Road Studios in 
London. (,"hapnian also rerecorded 
the hits "Loi-d Of The Dance" and 
"The Walk" at Ablwy Roiiil. 

"What created the whole dL'scus- 
sion for doing some kind of live 
recording — IxHrauso it's not some- 
thing you see often in a greatest 
hits or a longform video unless it's 
(Cmiliiuii dini lUlili' 11)91 



Mase Stepping Out Solo On Bad Boy 

Rapper's Familiarity A Plus For 'Harlem World' Set 



■ BY HAVELOCK NELSON 

NEW YORK— He rhymed on gold and 
platinum singles by Puff Daddy ("Can't 
Nobody Hold Me Down"), the Notori- 
ous B.I.G. ("Mo Money Mo Problems"), 
Mariah Carey ("Honey"), Brian Mc- 
Knight (*Tou Should Be Mine"), and 
112 ("Only You") and appeared in the 
related videoclips. 

He performed in front of an audi- 
ence of millions at the MTV Video 
Music Awards alongside Sting, the 
Lox, Faith Evans, Sean "Puff Daddy" 
Combs, and members of his own Bad 
Boy family. 

As a result of such exposure, Mase's 
lispy, laid-back voice and round, boyish 
face have become very familiar staples 
to core hip-hop and mainstream pop 
fans alike. The exposure has created 
strong demand for the MC's solo debut, 
"Harlem World," which is due world- 
wide Tuesday (28) on Bad Boy/Arista. 

Produced by the Hitmen (Deric "D- 
Dot" Angelettie, Stevie J., Ron "Amen- 
Ra" Lawrence, Carlos "Chucky" 
Thompson), Pharrell Williams, the 
Neptunes, Chad Hugo, Grease, Mo 
Suave-A, and Jermaine Dupri, 
"Harlem World" is a feel-good, dance- 
happy set that also features Busta 
Rhymes, Lil' Kim, Lil* Caesar, Black 
Rob, and Puff Daddy. 

"Mase is just a young guy out to have 
fun," says Bad Boy GM (U.S.) Jeff Bur- 
roughs. "He makes party records, and 
there aren't a whole lot of dark songs 
in there." 

Mase says his lyrics are a chronicle 
of his inner thoughts and emotions. 
"It's like in all my songs and on my 
whole album I'm telling you how I feel," 
he says. "When I say things like, 'Mase 
ain't the one that'll pay your phone bill' 
or 'Can't no playa hatin' nif^as hold me 
down,' that's really how I feel. I don't 
just be writin' lyrics cause they sound 
good." 

Songs on "Harlem World" include "1 
Need To Be," which recognizes a 
woman's needs in a relationship; "Nig- 
gas Wanna Act," which challenges all 
the folks who charged Mase with 
changing after blowing up; and "Feels 




So Good," an ego-booster that rides a 
spongy sample of Kool & the Gang's 
"Hollywood Swinging." 

The album's phenomenal. I think 
it's a great record. It has that Puffy pop 
sound, but Mase's lyrics are tight He's 
really saying something; he has some 
depth," says Violet Brown, urban buyer 
at the 231-store Wherehouse Records 
chain in Torrance, Calif. "Of the stuff 
coming out, I think this has a very good 
possibility of becoming one of the 
big albums through 
Christmas." 
In spite of Mase's 
^^^H popularity, label 
^ -^^^B executives say they 
are leaving no stone 
unturned when it 
comes to promoting 
the album. "From a 
MASE company perspec- 

tive, we didn't take 
anything for granted," says Burroughs. 
"We didn't decide that just based on his 
previous successes on other albums 
that we weren't going to do all the 
m^or things that we do as a record 
company to make sure that he's set 
up." 

Starting in August, when it distrib- 
uted teasers and snippet tapes, the 
company adopted an aggressive, 
street-level marketing strategy. "We 
thought Mase had gained significant 
visibility from all the stuff he had done, 
and that the main thing to get out now 
about Mase is when his album is com- 
ing," says Bad Boy (U.S.) marketing 
director DeAndre "Free" Maiden. 

For several weeks, telephone callers 
to Bad Boy have been greeted with the 
message, "Mase's 'Harlem World,' 
coming Oct. 28." The date was also 
advertised on fliers and postcards and 
broadcast on TV and radio spots. The 
radio advertisements started running 
on mix shows in eariy October. The TV 
spots debuted in mid-October, the same 
time the frequency of the radio spots 
began to intensify. 

After performing in September at 
the National Black Programmers Con- 
vention in New Orleans, the artist him- 
self has been on the phone chatting 



with radio DJs and PDs. Between Oct. 
12-19, he was on a swift promotional 
tour of a few Southern and East Coast 
cities, including Washington., D.C., and 
Miami, letting hsteners know when the 
album is coming. 

For the weeks leading up to the 
release of "Harlem World," Mase is 
scheduled to make several rasgor TV 
appearances. At press time, he had 
plans to appear on BET*s "Rap City," 
"MTV Jams," "MTV Live," and Fox 
TV's "The Keenen Ivory Wayans 
Show." He was also set to preview the 
album on Ed Lover and Etoctor Dre's 
syndicated radio broadcast on SJS Netr 
works. On the weekend before 
"Harlem World" ships, select stations 
nationally will stage "win it before you 
can buy it" contests. 

"Feels So Good," the first single 
from "Harlem World," a cut that idso 
appeared on Arista's "Money Talks" 
soundtrack, shipped to retail OoX. 14. It 
went to top 40 radio Wednesday (29). 
According to Maiden, Bad Boy and 
Arista promo reps are going for airplay 
now. 

"It's the hottest joint right now next 
to Busta Rhymes," says Special K of the 
Awesome Two, co-host/co-producer of 
a weekly rap program on WNWK New 
York. "People are requesting it cra^." 

The video for "Feels So Good" went 
to various local and national outlets 
Oct. 15. "Mase has become a major 
video star," says Maiden, "but this clip 
is especially important, because this is 
the first time Mase is by himself. It was 
important for us to differentiate Mase 
from Puff because a lot of people think 
they are a group." 

When the clip premiered on MTV in 
mid-October, it was designated "Jam 
Of The Week." "That's unprecedented 
for a new artist," says Maiden. 

Bad Boy hopes to further promote 
Mase when he embarks on the Puff 
Daddy & the Family world tour, which 
kicks off Nov. 7 in Albany. N.Y. "Well 
be doing an aggressive marketing cam- 
paign in all the tour markets he'll be 
visiting," says Maiden. "We'll continue 
having him go to radio, visit radio, and 
local and regional video shows." 




Razor & Tie To 
Launch Canada's 
Fred Eaglesmith 

■ BY DEBORAH EVANS PRICE 

NASHVILLE— After years of 
relentless touring and seven inde- 
pendent albums that built an enthu- 
siastic following for him. Razor & 
Tie Entertainment is planning to 
broaden Canadian Fred Eagle- 
smith's fan base with the North 
American release of his label debute 
"Lipstick, Lies And Gasoline." 
Eaglesmitli is one of those artists 

whose music 

doesn't fit easily 
into any one cat- 
egory but trav- 
els the blurred 
lines between 
country, folk, 
and rock. "It's 
hard to classify 
him," admits 
Razor & Tie co- 
owner Cliff Chenfeld. "It makes it 
challenging, but ultimately he has 
the ability to connect with a lot 
more people . . . He's kind of Steve 
Earle-meets-Tom Waits. That's our 
short [description] when somebody 
asks who Fred Eaglesmith is." 

A native of Ontario, Eaglesmith 
was one of nine children. He grew 
up working on his family's farm 
until they fell on hard times and 
lost their land. At 12, he began 
playing guitar. A pivotal point in his 
decision to pursue a music career 
came when he saw John Prine on 
television and realized there could 
be an audience for his own some- 
times-acerbic wit 

He began supporting himself by 
touring and recording albums on 
his own Sweetwater Records (dis- 
tributed by Canada's Festival 
Records). His albums were filled 
with songs that echoed the hard 
times of his farming youth and 
chronicled his observations on life 
and the characters who crossed his 
(CoTitivu-cd on pafje 101) 
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RECORD COMPANIES. Bob Bern- 
stein is promoted to senior VP of 
public relations at Universal Music 
Group in Los Angeles. He was VP of 
public relations 

Arista in New York promotes 
Cathy O'Brien to VP of internation- 
al. She was senior director of inter- 
national marketing. 

Tommy Boy Music promotes Mar- 
tin Davies to head of the marketing 
and promotion department in New 
York and Jim Parham to U.K. GM, 
based in London. They were, respec- 
tively, GM at Tommy Boy Music 
U.K. and sales and marketing rep for 
Tommy Boy Music. 

Capitol Nashville promotes Tom 
Becci to VP of finance and Kim 
Gilbert to director of administration. 
They were, respectively, controller 
and manager of administration. 

The Work Group in New York 
promotes Dennis Reese to VP of 
promotion. He was national director 




of promotion. 

Monument Records appoints 
Larry Pareigis VP of national coun- 
try promotion, based in Nashville; 
Bart Allmand director of national 
promotion, based in Nashville; RJ. 
Meacham Northeast/Midwest re- 
gional manager, based in Cleveland; 
Pamela Newman West Coast 
regional manager, based in Los 
Angeles; and Mike Ring Southwest 
regional manager, based in Dallas. 
They were, respectively, director of 
national promotion at Almo Sounds, 
owner of Third Coast Entertain- 



ment, Northeast regional manager at 
Imprint Records, regional promotion 
manager at Epic Records, and 
Southwest regional promotion man- 
ager at Sony/550 Music. 

Arista/Nashville names Jennifer 
McVey tour publicist and promotes 
Susan Heard to senior director of 
production and A&R administration. 
They were, respectively, publicist at 
Warner Bros. Nashville and director 
of production. 

Hilaire Brosio is appointed West 
Coast national director of rock pro- 
motion at Elektra Entertainment 



Group in Los Angeles. He was West 
Coast regional promotion/marketing 
director at the Enclave. 

Philicia Gilbert is named director 
of media relations at BMG Classics 
in New York. She was manager of 
public relations at London Records. 

RAS Records in Washington, D.C., 
names Lane Buschel director of 
publicity and Carolyn Johnson mar- 
keting coordinator. Buschel was 
director of public relations and mar- 
keting at Source Theater Co., and 
Johnson continues her duties as 
assistant manager to Crucial Bankie. 



PUBLISHING. Georgiann Wilson is 

named senior director of the Ameri- 
can Centre, and Kirk Wentzell is 
named manager of royalty review at 
PolyGram International Music Pub- 
lishing in Los Angeles. They were, 
respectively, director of royalties 
and accounting at PolyGram Inter- 
national Music Publishing and man- 
ager of finance at Fox Music. 

Alan L. Walter is appointed 
controller at the Famous Music 
Publishing Cos. in Los Angeles. 
He was controller at MCA Music 
Publishing. 
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Metallica Set To 'Re-Load' Shelves 

Elektra Album Is 2nd Half Of 'Load' 



■ BY MEUNDA NEWMAN 

NEW YORK— Metallica drummer 
Lars Ulrich has a new goal: "I want to 
put out a record every year left in the 
'90s," he says. The band is two for two 
with the Nov. 18 release of "Re-Load," 
which arrives in stores roughly 18 
months after 1996'8 triple-platinum 
"Load." 

While Ulrich is cagey about future 
releases, especially given the generally 
long wait fans have between Metallica 
albums, he is completely candid about 
the role "Re-Load" plays in the Elek- 
tra act's canon of work. "It's the second 
half of 'Load,' " he says. "It's just com- 
ing out a year-and-a-half later" 

Explaining further, he adds, "We 
wrote 27 songs for 'Load' and were 
developing it as a double album. We then 
got the offer (in January 1996] to play 
Lollapalooza [that summer] and [decid- 
ed] we [would] put one record out now 
with most of the songs that are done and 
then we [would] come back after a year 
and finish the rest of them. As far as 
I'm concerned, you can take any of 
these songs and interchange them on 
the two albums. The only fear we had 
was getting to it quick. We didn't want 
to leare it lying around for three years 
and worry about what it would sound 
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like when we came tjack to it" 

The band, which also includes vocal- 
ist/guitarist James Hetfleld, guitarist 
Kirk Hammett. and bassist Jason New- 
sted, needn't have worried. "Re-Load," 
while heavier than "Load," shares its 
predecessor's mix of gravelly, feral 
metal and lighter, more melodic rock- 
'n'roll. Highlights include high-octane 
album opener "Fuel," the ominous 
"Fixxxer," and "The Unforgiven II," a 
sequel to the monster hit "The Unfor- 
ghen," featured on the group's 1991 self- 
titled album (referred to as the "Black 
Album" because of its black cover). 

The idea to write a sequel was based 
upon Ulrich and Hetfield's decision to 
do something they'd never done before. 
"We thought, 'Let's continue a story 
and make a part two of a song we've 



Flip/A&M Hoping Rock 
Fans Will Warm To Cold 



BY DOUG REECE 



LOS ANGELES— For Cold front man 
Scooter Ward, the Nov. 18 release of the 
band's self-titled Flip/A&M debut rep- 
resents the fruition of the singer's 
hard-won struggle to find a more per- 
sonal TOice in his music. 

The formative years of the band, 
spent toiling in the Atlanta nightclub 
scene as metal outfit Grundig, left the 
singer/guitarist with less than fond 
memories. 

A distaste for the city's music scene, 
exacerbated by the band's infighting 
over its musical direction, resulted in a 
temporary split. 

"Atlanta really sucked," he says. "It's 
so much of a college-oriented music 
town, and at that point I wasn't writing 
anything except for some lyrics. I just 
got fed up and quit 

"Part of it was that I'm into differ- 
ent types of music," he adds. "I like De- 
peche Mode, Tool, and the Cure, and 
[some of the other members of the 
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band] were more into [Black] Sabbath." 

Ultimately, Ward's frustration pro- 
vided the inspiration for the songs, pub- 
lished by Into Everything Music, 
ASCAR that appear on "Cold." 

After returning to his hometown of 
JacksomTlIe, Fla., Ward began writing 
new material and eventually reconciled 
with other band members. 

Though Ward says that the band's 
latest offering is in line with his stylis- 
(Conlinued on page 1 7) 
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done before.' The whole aura of the 
music felt like this could really be a nice 
way to continue the story on 'The 
Unforgiven.' It wasn't like I thought I 
was going to be an unfulfilled person 
until I continued the song." 

"Re-Load" features another first — 
including an outside performer on the 
group's album. Marianne FaithfuU 
lends haunting \Dcalizations to the set's 
first single, "The Memory Remains." 
"James thought it would be cool to have 
a female voice, and we were like, 
'Whose TOice is charismatic and has a 
sense of having lived life and weathered 
something?' " says Ulrich. 

(Continued on pave 16) 




Alluring. The memtiers of Allure confer with Marlah Carey, who runs their lat>el, 
Crave, as well as Full Force's Bowlegged Lou, who co-wrote their current hit, "All 
Cried Out. " The song was originally a hit for Lisa Lisa & Cult Jam With Full Force 
in 1 986. Shown, from left, are Lalisha and Akia of Allure; Carey; Bowlegged Lou; 
and Akissa and LInnie of Allure. 



Sony May Take The Plunge Back Into 
Hard Rock; Acts Line Up For Smart Fete 
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HAT TOOK THEM SO LONG'/ It's still in the 
very early stages, but look for Sony to start a new 
imprint that will focus on new albums from classic 
rock and hard rock acts. Columbia senior VP of A&R 
John Kolodner, who worked with many of these acts 
on their first time around, will have some level of 
involvement. According to a source, the Work Group 
is one of the potential homes for the imprint. 

Quite frankly, we're amazed it took a major label 
this long to realize that there's gold in them thar rock 
hills. No, acts like Rati and Poison aren't "cool" any- 
more and they don't get airplay, 
but they still have a small core 
base of fans who are more than 
willing to plunk down their hard- 
earned dollars. Just ask BMG- 
distributed CMC International 
Records (Billboard, Oct. 25). 

However, the key to making 
money on such acts would be to 
follow CMC's plan, which is to 
make records for a relatively 
small amount, consider radio play 
icing as opposed to the cake, and advertise to the con 
verted in places like fanzines. 
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by Melinda Newman 



I HIS AND THAT: Jackson Browne, Rosanne Cash, 
Levon Helm, and NRBQ are among the acts slated to 
play Smart Sounds: Music for the Planet II, a benefit 
concert for the Rainforest Alliance. The Nov. 20 show 
will take place at New York's Hammerstein Ballroom 
. . . Heart is in the studio with producer Peter Asher 
recording a new track, "Strong Strong Wind," for inclu- 
sion on a greatest-hits package that Epic will issue. 
Heart was on Epic and Epic imprint Portrait from 1977 
to 1983 . . . Genesis has postponed its North American 
tour, which was to have begun Nov. 4 in Milwaukee . . . 
Celia Hirschman, formerly of Mercury Records, has 
been named VP of marketing and sales for Guardian 
Records . . . Todd Rundgren kicks off his monthlong 
With a Twist tour on Wednesday (29). The outing fea- 
tures Rundgren doing some of his best-known hits live 
for the first time in 10 years. Rundgren is touring to 
support his new album, "With A Twist," which features 
him singing many of his hits reworked in lounge style. 
The disc came out on Guardian Oct. 7. 
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HOSE G IS IT ANYWAY? Garth Brooks and 
rapper Warren G have traded lawsuits over trade- 
mark infringement. In a pre-emptive action, Brooks 
filed suit Oct. 3 in U.S. District Court in Nashville 
stating that his circled "g" does not infringe on War- 
ren G's trademark. Warren G filed suit Oct. 17 in Los 
Angeles against Brooks, his company Blue Rose, and 
HBO, alleging infringement of the rapper's trademark 
by Brooks on tour, specifically during his Central Park 
concert. Warren G is seeking an injunction plus dam- 
ages (Billboard Bulletin, Oct. 20). 



Everyone HAS HIS DAY IN COURT: John 
Lydon, who has parted ways with Virgin Records, will 
be appearing on the "Judge Judy" syndicated TV show 
during sweeps in November. The good judge will set- 
tle a dispute between Lydon and drummer Robert 
Williams, who filed suit against Lydon in small-claims 
court for lost wages and civil battery. According to 
Lydon's manager, Eric Gardner, the "Judge Judy" 
producers get printouts of small-claims court cases 
from around the country for their show. In return for 
appearing on the show, the plaintiff agrees to drop the 

charges, and both parties agree 

. jj to abide by the judge's decision. 

In THE SPOTLIGHT: Paul Car- 
rack is one of those guys who is 
better known for the hits he's had 
fronting bands, such as Mike & 
the Mechanics, Squeeze, and 
Ace, than for his solo material, 
but he's hoping that will change 
with "Blue Views." The album, 
released by Ark 21 a few months 
ago, is his first solo project to come out in the States 
in eight years. (The disc came out in Europe more than 
two years ago.) Carrack is currently on tour in the 
U.S., hoping to make people connect the face with the 
warm, honey-coated voice. 

"It's just part of my never-ending quest to show 
people who I am and what I've done and why they 
already like me but don't know who the hell I am," 
says Carrack with a laugh. "It can be a little frus- 
trating when one's trying to do the solo thing. I'm 
always starting at square one. But those feelings are 
tempered by the fact that I've made a career out of 
music; I can put food on the table, my kids are healthy 
and fine." 

Hoping to prod people's memories, Carrack decid- 
ed to include on "Blue Views" a remake of "How 
Long," his 1975 hit with Ace, as well as his version of 
"Love Will Keep Us Alive," which became a hit for the 
reunited Eagles in 1994. But even the latter strikes a 
somewhat sad chord for Carrack. "I was writing with 
[Eagles] Don Felder and Timothy B. Schmit and 
making demos with the view of having a vocal band 
project," he recalls. "One of the times I went to see 
them [in California] I took over a song I'd written with 
Pete Vale and Jim Capaldi. Everything was fine and 
dandy, when much to my chagrin, they came to their 
senses and put the Eagles back together. That was the 
end of my little project. Later, they asked if they could 
use that song I'd brought them, 'Love Will Keep Us 
Alive.' " 

Not that Carrack is hurting for work. In addition to 
pushing "Blue Views," he plays keyboards on Eric 
Clapton's upcoming album, as well as having com- 
pleted recent sessions with Elton John. Genesis, and 
Simply Red. 
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■ber '83 - October '87 



f (eras/ 



fternal - Stay 
■ Jest 4 Step from Heaven 
riernal - OH Baty I 
loakit ~ light Of My lite 
f (ernal -mm BlesseH 
laaiie - In Walked lave 
ftsrnal - Sometay 
fternal - Secrets 
ftertisl - Oas't You love Me 
loulsB - Mrms Arounil the Worli 



Eternal - 
Eternal - 
llernai - 
Eternal - 
Eternal - 
louise - 
louise - 
louise - 
iternal 
Iternal 



Save Oer leve 
So Ceoif 

Crazy 

Power or A WBOmo 
EaaB Ihittg 
HakeB 

UaBMBeB love 
ffae iriss From Heave* 
-f Wanna Bene lto(y I 

-MagelOll 




From Dctober '93 to October '97 we liave iiad 20 top 20 hits togetlier. 
Oliver, Oenis and all at First Avenue we tiiank you. 
From all your friends at EMI Records Group UK and Ireland, and EMI-UK label. 

■orial 
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NEW DOORS, X MUSIC ON ELEKTRA SETS 

(Conlinmd fmm imtii' 9) 



Strip for print and electronic media. A 
replica of the Doors' original 1967 Strip 
billboard was erected atop the club. 

According to Venable, there will be 
extensive promotions with Westwood 
One and VHl. Between release date 
and Christmas, the radio network is 
planning two "Off The Record" specials 
hasted by Jim Ladd; a special featur- 
ing material from the Felt Forum show- 
not included on the boxed set; an hour 
special on the box; and a week of "Cla.v 
sic Tracks" shows on the Doors. VHl 
will air a Doors "Legends" special Dec. 
5, as part of an evening that will also 
include a full-length video and a mid- 
night marathon of clips. 

Venable says, "We're doing a num- 
ber of promotions with classic rock and 
active rock stations nationwide. We did 
an eight-song sampler . . . There will be 
active promotions with more than 100 
rock stations nationwide, in which the 
stations will be giving away the sam- 
plers, and the grand prize will be the 
actual boxed set itself." 

The band will do a press week Mon- 
day (27>Thursday (30) in New York and 
will appear at Tower Records' Lincoln 
Center store on release date, sponsored 
by WNEW New York. An in-store at 
Tower on the Strip will follow Saturday 
( 1 ), sponsored by KLOS Los Angeles. 

Elektra also hopes to hook up with 
Universal's new home video release 
"The Best Of The Doors" (Billboard, 
Oct 11). Venable says, "At retail, at the 
accounts that make sense, that still sell 
music video, we're trying to do tie-ins 
and co-op advertising where we're side 
by side on the racks." 

Manzarek also plays a role on 
"Beyond And Back," for he produced 
X's first four albums and played key- 
boards on its 1980 debut, "Los Angeles." 

"X vras the zenith, X was the apex of 
the pyramid," he says. "Those are bril- 



liant musicians and songwriters. They 
were to punk rock/new wave L-A. what 
the Doors were to the psychedelic '60s." 

While some of Manzarek's handi- 
work is heard ontheXset,27ofthecol- 
lection's 44 tracks have never been 
released in any form. Muchofthe mate- 
rial — compiled by founding band mem- 
bers Exene Cervenkova, John Doe, and 
D J. Bonebrake, Cervenkova's business 
partner John Roecker, and Elektra 
A&R VP (U.S.) Tom De Savia— comes 
from nonprofessional sources. 

Vocalist Cervenkova says the crude 
quality of the tajies is a function of the 
down-and-dirty recording methodolo- 
gy of the '70s L.A. punk scene. 

REAL RELIC 

"[There were] no engineers, no pro- 
ducers, and no studios," she says. "Peo- 
ple didn't have access to recording 
devices. The Masque tapes [from the 
L.A. club, released by Cervenkova's 
label Year One] are the only real relic of 
that time, and they're really poorly 
recorded. The only thing we could find 
was cassettes and bootlegs and things." 

BassistA-ocalist Doe says, "I'm proud 
of the fact that it has the range that it 
does, that it's not just studio cuts and 
that there's a lot of fucked-up perfor- 
mances and fucked-up tape copies." 

Tracks include rehearsals and demos 
of such early numbers as "Yr Ignition" 
and "Delta 88"; songs recorded live for 
the 1986 X documentary "The Unheard 
Music"; 1982 Westwood One concert 
recordings; and demos of such latter- 
day material as "Country At War" and 
"The Stage." Many of the unreleased 
cuts feature the band's original speed- 
rockabilly guitarist, Billy Zoom (who 
left the band in 1986 and was succeed- 
ed by Dave Alvin and Tony Gilkyson). 

Cervenkova says the release of the 
set comes at an ideal juncture: "I feel 



that it's timely now, because I think 
that the culture sucks again, just like it 
did when we started. With the Rolling 
Stones and Fleetwood Mac being the 
biggest tickets right now as a concert, 
it's totally perfect for this record to be 
released at this time. When you listen 
to KROQ [Los Angeles] or watch MTV, 
you realize that everything is artifice 
and crap. It's the same stuff we were 
fighting before." 

Elektra senior director of marketing 
(U.S.) Dana Brandwein says of the set, 
"The X fan is going to be thrilled, 
because there's so much in there ... If 
it gets into the hands of someone who 
isn't a die-hard X fan, I think they'll 
become one. I think it's a big turn-on to 
the band." 

Priced at $24.98, "Beyond And 
Back" is packaged in a slipcased box. 
The booklet includes rare photos, short 
track-by-track commentary by Cer- 
venkova and Doe, and testimonials 
about X from figures ranging from 
L.A. punk contemporaries like Heniy 
Rollins and Keith Morris to younger 
musician/fans like Jakob Dylan and 
Matthew Sweet. 

Elektra has prepared a seven-track 
sampler from the set; the label has also 
converted the notes into a booklet 
styled after the homemade songbooks 
that X handed out to fans at its shows. 

"We're going to service the full box, 
along with a sampler, to college radio," 
Brandwein says. "It's also going to 
alternative radio and to key triple-A 
radio stations . . . (The booklet is] going 
to be serviced out We've got 30 college 
reps, and it'll be at retail, at non-music 
retail, their radio stations, and the col- 
lege papers." 

She adds, "There will be advertising, 
with consumer ads in Rolling Stone, 
Spin, Alternative Press, and Option. 
With the other fourth-quarter [catalog] 



releases we've got like the Doors and 
the AC/DC box that's coming out, and 
the Jackson BrowTie best-of, and the 
Pixies [two-CD set] as well, w'e'll have 
the opportunity of getting great \isi- 
bility at retail and account advertising 
by putting everj-body together, where 
they .seem to fit properly." 
Dave Crouch. GM of Rhino Records' 



million, the mo\ie arm lost $16 million. 

In a letter to shareholders, Poly- 
Gram presidenVCEO Alain Levy says 
total group .sales were up 24% if the 
contribution made by the recordings 
associated with the funeral of Princess 
Diana are excluded. PolyGram is han- 
dling Elton John's tribute single "Can- 
dle In The Wmd 199T' and the "BBC 
Recording Of The Funeral Service." 

These titles contributed $92.5 million 
in sales during the quarter, but all prof- 
its will be given to the Diana, Princess 
of Wales Memorial Fund. 

Total operating income for the Poly- 
Gram group in the quarter, according 
to Levy, was up 13% at $6.5.32 million. 
Net income, according to the company, 
was up "a very satisfactory" 21% to 
$42.7 million. 

Music success outside the charity 
recordings was due in large part to 
John, Boyz II Men, and 311 on the 
international market and through 
regional artists Glay in Japan, Ramm- 
stein in Germany, Jacky Cheung in 
Hong Kong, and Banda Eva and E 0 
Tehan in Latin America. 

Says Levy in his letter to sharehold- 
ers, "Due to strong music and film 
sales, all regions showed sizable 
increases in sales during the third-quar- 
ter 1997 versus 1996. Sales in Eiu^pe 



store in L.A., says of the forthcoming 
sets, "We probably ordered .50 of each. 
They're going to be unbelievable items 
through the holiday season. We've had 
tons of phone calls for about three 
months now, especially about the Doors. 
It's an LA thing — it's a band that won't 
fade away. And we still sell a lot of X 
records. It's a one-two pimch." 



incrca.sed by 26%, in North America by 
19%, in the Far East by 34%, and in the 
rest of the world by 19%." 

The increase in film sales was large- 
ly due to "Bean, The Ultimate Disaster 
Movie" and PolyGram Filmed En- 
tertainment's new distribution opera- 
tion in the U.S., which has grossed 
nearly $.50 million, PolyGram says. 

Levy continues, "PolyGram enters 
the fourth quarter with what we believe 
to be a robust music release schedule 
of local and international repertoire." 
Major international releases include 
Bryan Adams' "Unplugged"; a Christ- 
mas album from Hanson; LL Cool J; 
Lighthouse Family; Portishead; Sha- 
nia Twain; Metallica; Salt 'N Pepa; 
Bjork outside the U.S.; greatest hits 
albums from Sting and the Police, 
Soundgarden, and John Mellencamp; 
and the soundtrack of the new James 
Bond movie, 'Tomorrow Never Dies." 

Over the first nine months of the 
year, the company says, music sales 
excluding charity projects are up 11% 
to $2.99 billion compared with the same 
period last year. Profits over the nine 
months are up 16% to $344 million. 

PolyGram reports in Dutch guilders. 
The exchmtge rate used in this story is 
1.99 guMers to the dollar. 



POLYGRAM REPORTS 3RD-QTR. SALES UP 34% 

(Continued frmn page V 



With much regret we bid farewell to 

Bemhard Mikulski, 
(26 March 1929-9 October 1997) 

We are not only losing our boss, but also our friend and companion, 
who was always ready to share with his employees his strength, 
love of life and optimism which he collected over a lifetime's worth of experience. 

We will miss him deeply. 
We will continue to pursue his legacy. 

ZVX Music GmbH & Co. KG 
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Issue Date: December 6 
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Jim Beloff- 213-525-2311 
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Christine Chinetti- 44-171-323-6686 
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Issue Date: November 29 
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Daisy Ducret - 213-782-6250 
Angela Rodriguez - 305-441-7976 
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Christine Chinetti - 44-171-323-6686 
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ad today! 

EAST/CANADA 
212-536-5004 - PH 

212- 536-5055 - FAX 
PAT ROD JENNINGS 
KARA DIOGUARDI 

WEST/MIDWEST 

213- 525-2307 - PH 
213-525-2394/5 - FAX 
LEZLE STEIN 

JILL CARRIGAN 

SOUTHEAST 

615-321-4294 - PH 
615-320-0454 - FAX 
LEE ANN PHOTOGLO 

FLORIDA/LATIN AMERICA 
305-441-7976 - PH 
305-441-7689- FAX 
ANGELA RODRIGUEZ 

UK/EUROPE 
44-171-323-6686 - PH 
44-171-631-0428 - FAX 
CHRISTINE CHINETTI 
IAN REMMER 

ASIA PACIFIC 
Singapore: 65-338-2774 
Hong Kong: 852-2527-3525 
ALEX HO 

AUSTRALIA 
613-9824-8260 - PH 
613-9824-8263 - FAX 
AMANDA GUEST 

FRANCE 

331-4549-2933 - PH 
331-4222-0366 - FAX 
FRANCOIS MILLET 

WEST COAST LATIN/ 
TEXAS-MEXICO 

213-782-6250 
DAISY DUCRET 

ITALY 

39+(0)362+54.44.24 - PH 
39+(0)362+54.A4.35 - FAX 
LIDIA BONGUAROO 

J APAN 

213-650-3171 - PH 
213-650-3172 - FAX 
AKI KANEKO 
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Continental Drift 




METALUCA SET TO 'RE-LOAD' SHELVES 



Ot. LOUIS: It's a good time to be MU330. Ncaring its I.OOOth show on 
numerous trel<s across the U.S. and Europe, the ska/punk band has sur- 
vived personnel changes and outlived three vans in a little over four years, 
making MIJ330 the hardest-working band to spring out of St. Louis' south 
side. "Hoosier Love" burst off the band's 1993 debut, "Press," and gar- 
nered airpla.v on KPNT St. Louis after appearing on the station's 
"Pointessential Vol. One." Working on indie labels Dill Records and now 
Asian Man, MU330 released "Chumps On Parade" in '96, which has sold 
15,000 copies, according to the band. The latest set, "Crab Rangoon," has 
only been in stores since the beginning of September, yet at the band's 
Sept. 29 sold-out CD-release party at the Galaxy, fans were already 
singing along to the new songs. Introduced by the haggard, beer-drinkin', 
cigarette-smokin' Chumps the clown, MU330 used pyrotechnics and a i 
simulated cheerleader chain-saw massacre to make the evening special, 
knowing hometown audiences had come to expect a great show. What they 
don't need to explain is how a bunch of south-side rockers got into ska. 
"I don't think it's weird to come out of anywhere these days and be play- 
ing ska," says drummer Ted Moll. "When we play any small town, they've 
already got ska bands there. It's just what's taking off right now." The 
key to the band's monolithic touring schedule is networking, says 
singer/guitarist Dan Potthast. "We've been touring for four years, basi- 
cally. The way it starts is we meet a band, like the Blue Meanies (who 
opened at the Galaxy). They came down to St. Louis and did a gig with 
us, and then we went up to Chicago and did one with them. It's always 
worked like that — we'd meet bands that way, and it just kept spreading." 
Contact Moll at 314-752-3049. BRIAN Q. NEWCOMB 

MlAMI: The heavy influx of Afro-Caribbean cultures into Miami has 
sprouted a music scene that's filled with performers who assimilate the 
various sounds into something both joyously new and oddly familiar. 
Cuban pop singer Nil Lara was first, now bop band Khadir is poised to 
be the next to break through. Together a year, Khadir combines Latin 
rock, hip-hop, and funk, with shades of San- 
tana and Los Lobos. The band has just 
released its first CD, "Step Into The 
Rhythm." on Bitter Crop Records in associ- 
ation with Cane Records, the University of 
Miami student-run label. Close to 500 copies 
have already been sold. Cuts "The Funk- 
tion," "Changes." and "Keep On Givin' " have 
gotten regular airplay in Florida on WAXY 
Miami and WVIJM Coral Gables. Khadir was 
KHADIR named best new band for 1997 by The Miami 

New Times, a leading alternative weekly. 
New Orleans has also embraced Khadir, giving the band Kleady airplay 
and inviting it to perform at the 1997 Jazz & Heritage Festival and at Tip- 
itina's nightclub on its last three Big Easy tours. The band is currently 
sponsored by Bud Light's Bud Family in Concert program, which pro- 
vides financial support as well as promotional help and endorsements. 
Contact Bitter Crop at 305-270-8500. Sandk.\ sciivl.man 

N ASHVILLF: Raw power-pop rock has been alive and well in Nashville 
for the last few years, and one of Music City's finest proponents of that 
sound is Who Hit John, a four-piece comprising Sam Powers (guitars, 
vocal), Chuck Tate (guitar/ vocals), Pat Meusel (bass/vocals), and Dean 
Bratcher (drums). After several years of building a strong fan base, the 
band snuck into one of Nashville's major studios and 
came out 30 days later with iU self-released debut CD. 
"Hey Buffy." a great tonic for fans of rough-and-tum- 
ble melodic Replacements-meet-Cheap Trick-style 
rock'n'roll. The CD (co-produced by Bart Pursley and 
the band), which is getting airplay on regional college 
and commercial radio stations throughout the mid- 
South, has earned positive reviews for its radio-ready 
melodic sensibilities. Highlights include .'Spirited rock- 
er "Claim To Fame" and the ballad "Incomplete." as 
well as "Fan Club," which has been in rotation on a 
number of Nashville stations. "Somebody" is a playful 
throwback to the stylings of mid-period Beatles, while 
"Giving Twist A Turn" would sound comfortable next to many of the 
Replacements' later-era songs. "We wanted to make an album that flowed 
really well, where there was a meaning to the selection of songs, an order." 
says Powers. The band is currently recording new sides with 20/20 gui- 
tarist Steve Allen engineering and co-producing. Contact J.D. May at 
615-292-7773 or Lee Swartz at 615-726-8481 or E-mail whohitjohnC« geo 
cities.com. kick ctARK 





WHO HIT JOHN 



(Cnnthiued from page 12) 

Among the names bandied about 
were Carly Simon, Patti Smith, and 
Joni Mitchell, but Ulrich and Hetfield 
kept coming back to Faithfull. who said 
she'd be glad to help. "So, me and 
James jumi)ed on a plane — no babysit- 
ters, no proflucers. no bullshit We just 
hung out with her all day. drank wine 
in Dublin, and had a good time." "The 
Memory Remains" goes to a number of 
formats, including active rock and top 
40, in mid-No\"ember. 

Programmers ha\'e already received 
"Mandatory Metallica," a two-CD sam- 
pler of songs from the band's back cat- 
alog that havx? performed well at radio. 

IHrich knows that critics of the band 
will protest that Metallica Ls throwing 
the remainders of "Load" to its fans 
with "Re -Load "—songs that weren't 
good enough to make the grade the 
first time. But he feels that's not the 
case. "I think a lot of people think it's 
just the scraps, but it's not. I haw to sit 
there and convince myself that I've 
written 27 songs that are all equally 
good. If No. 17 wasn't good enough, I'd 
throw' it away. I wouldn't go in and rec- 
ord it. I believed from minute one. 
That's why we kept wTiting these fuck- 
ing songs. We normally stop at 12 when 
we write albums, but we knew that we 
w'anted to dewlop all 27 of these songs, 
that they were all good enough." 

"We're just trying to emphasize the 
fact that these are new songs," says 
Brian Cohen, Elektra's VP of market- 
ing. "The message is not so much that 
these are leftovers as it's just the part 
that they didn't finish j'et. The inspira- 
tion happened at the same time as 
'Load'; they just didn't get them com- 
plete<r Ixifore going on the road. 

Despite the amount of recording that 
had already been done on the project at 
the time "Load" was recorded (basic 
tracks had been cut for most of the 
songs), the l>and went into overdriw 
completing "Re-Load," under what 
they refer to as "Metallica Crunch 
Time." "This wa.s the worst, definitely 
the worst," says Ulrich, who was still 
figuring out sequencing for the album 
with producer Bob Rock as it was being 
mastered. "We had two rooms muting 
and one or two other rooms whore we 
were tracking at the same time as they 
were mixing. The last two weeks haw 
been the stupidest. This makes the 
(notoriously difficultl 'Black Album' 
look like a fucking walk in the park." 

In a marketing plan befitting the 
label's top-selling act, Elektra has a 
multi-pronged approach designed to 
appeal not only to the Metallica faith- 
ful, but to new converts as well. 

First and foremost are plans to stage 
a free concert Nov. 11. After a number 
of cities turned down the group, Metal- 
lica and the label decided to solicit fans 
who might be able to help. Potential 
])rospects can contact the band through 
a World Wide Web address or a toll-free 
phone number. 

"The idea for the free concert came 
(nmi Garth Brooks," says Ulrich. "We 
sat doW'n after 1 his 1 Central Park show 
and said, 'That is so cool — what a cool 
thing to do.' We thought it would a good 
way for us to shake some of the dust off 
and celebrate the release of the new 
record. We've been trying for the last 
two months to set up a free concert in 
Chicago, and we can't find a fucking 
place to play. We went and looked at 
Detroit, Clewland, Boston, so on, and 
basically no one will have us." 

Despite the initial difficulties, Elek- 



tra is confident the show will go on. 
"Absolutely it will hapjien," says Cohen. 
"It's so in the spirit of Metallica. Des- 
pite the well-crafted nature of their 
music, there's alwaj's been a handmade 
quality to their relationship with their 
fans — this common, everyday vibe." 
Indeed, in the past the band gave, a free 
ILstening party at New York's Madison 
Square Garden. For "Load." it plaj'ed 
around San Francisco for free on a 
flatbed truck and did an extensiw pro- 
motion with MTV! 

At retail, Elektra is making a dump 
bin that will hold up to 190 pieces of 
Metallica product. "We're making 3.000 
bins," sa>'s Cohen. "Musicland is taking 
one for every store." Elektra has al- 
ready supplied stores with "coming 
soon" banners as well as a countdown 
calendar alerting patrons how many 
AsyR until the arri\'al of "Re-Load." 

Retailers have high hopes for the 
release, which they believe can match 
"Load's" staggering first-week sales of 
680.000 (Billlxiard, June 22. 199(5). 

"I think this one will do as well," sas-s 



Eric Keil, buyer for the New Jersey- 
based Compact Disc World chain. "The 
setup has been going on forever; the 
Internet has been buzzing about it." 
Keil notes that "Re-Load" comes out the 
same day as Celine Dion's new effort. "I 
can't think of two more diwrgent styles 
of music — it could be a very interesting 
cocktail party in our stores. Metallica is 
the crowning release of the fourth quar- 
ter; it's our bread and butler." 

"I think it will do great" agrees John 
Artale, buyer for the Carnegie, Pa.- 
ba.«ied chain National Record Mart. 
"They just came off a really good tour 
that got good reviews and satisfied a lot 
of i)eople that sho^s-cd even though they 
did cut their hair, they're still very ded- 
icated." However, Artale saj-s he's con- 
cerned that people might not under- 
stand the title. " 'Re-Load' smacks of 
remi.xes, which is not what it is," he 
says. "But a new Metallica record is 
very welcome at this stage. I can't even 
think of anything else that would satis- 
fy that market as well, even though 
(Continued on next page) 
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FLIP/A&M HOPING ROCK FANS WILL WARM TO COLD 



(Co/it i II ind fmti/ imf/c l^) 

tic desire and more even-tempered 
than its Grundig-era material, Cold 
still evidences the band's hard edge. 

The gritty yowl of Ward's weals, in 
addition to some full-of-pain lyrics, 
complement Cold's sludgj' instrumen- 
tation. 

A perfect example is the album's 
first single, "Giw," which A&M began 
working to modern and mainstream 
rock and metal stations Oct. 8. 

Flip reports that 15 stations have 
started playing the track, including 
mainstream rock outlets WJRR Orlan- 
do, Fla.; KEGE Minneapolis; and 
WLZR Milwaukee. 

WLZR {Laser 103) assistant music 
director Craig Kilpatrick says that the 
track reacted well on the .station's night- 
ly "trash or smash" feature, "103 Buzz 
Cut," and was hence added to its 
playlist. 

A video for the single, directed by 
Peter Christopherson (Nine Inch 
Nails, Rage Against The Machine), is 



due at the end of October. 

Focusing on such traditionally 
strong rock markets as Boston, ('hica- 
go, Detroit, and Philadelphia, A&M 
will utilize listening .stations, video 
reels, and display retail programs. 

Indie promotions company High 
Frequency will also be brought on 
board to position the album for core 
hard rock fans. 

Still, A&M senior VP of marketing 
Morty Wiggins says that the label will 
not rely only on traditional outlets to 
expose the band. 

"A&M has a simple equation for its 
marketing philosophy: If they like it, 
they'll buy it. And our objective is to 
get a taste of the music to consumers 
directly without waiting for radio sta- 
tions. 

"If you're standing there with your 
hat in you hand, you can waste a lot of 
time." he adds. "We'll go out and find 
a way to give people a reason to feel 
compelled to play this record." 




JOHNNY of SANTO & JOHNNY, SLEEP WALK 
faiiiL-, known internationally, is now introducing his 
fiKt solo CD, "PURE STEEL VOL. I", with his 
unmislakable Steel Guitar sound. Tlie 
contains rc-recordings of SLEEP WALK, 
a neu) original, plus 10 other hauniinK 
tracks. It's ideal for movie sound tracks 
and TV commercials. JOHNNY' is 
available for special 
projects, and personal 
appearances. 

Fax: 

(516) 224-5290 
Click on to ft,' 

sample LID — htlp://www.sleepwalk-instrumcnlal.com/ 



BILLBOARD'S DEFINITIVE DUAL.DIRECTORY TO THE NASHVILLE 
(61 S) REGION AND THE COUNTRY MUSIC INDUSTRY NATIONWIDE! 



Nashville 615/Country 
Music Sourcebook 1997 

Nashvilto ei5 gives you 25 
caicgorics of non-country cntcrtain- 
incni contacts all prefixed by the 
(615) area code: • Record Labels 

• Distributors • Manufacturers 

• Instrument Rental • Hotels 

• Charter services and much more! 
Country Mm b I c ScMrcabook 
provides vital information for peo- 
ple, products & services involved 
in the U.S. & Canadian Country 
Music scene: • Personal Managers 

• Booking Agents • Country Artists 

• Music I*ublishers • Radio Stiitioii> 

• Concert Promtilcrs • Tour Venues 

• Record Producers • Plus Canadian 
Country Radio & Venues. 

If you are on the way to Nashville 
or need a country music contact, 
this is the directory for you ! 




SOURCEBOOK 



To order your copy today for just $60 plus S6 shipping arKi handling ($1 3 for inier- 
nalional orders) call (800) 344-7119 or in Ki. (908) 363-4156. You can fax your 
order to (908) 363-0336, or mail this ad with a check or money order to: Billboard 
Directories, P.O. Box 2016, Lakewood. NJ 08701 . 

Add applicable sates tax m NY. NJ. CA. TN. MA. IL, PA & DC. Orders payaWe in U.S. 
funds only. All sales are final. 
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The linchpin in the label's marketing 
strategj' will involve the band's close 
association with up-and-cominE Flip/ 
Interscope hard rock act Limp Bizkit. 
(Flip does not have an exclusive deal 
with any singular label.) 

Limp Bizkit front man Fred Uurst, 
who takes A&R credit on "Cold," was 
one of the first to take notice of Ward's 
new music when the singer returned to 
Jacksonville. 

A sampler cassette to be distributed 
at shows and giwn to consumers pur- 
chasing hardcore rook albums features 
glowing re\iews from Korn front man 
Jonathan Da\TS and Durst 

"Cold is a powxTful, sick curtain that 
covers all emotion," says Durst bet- 
ween cuts on the sampler. "It's the 
most real record that Vve felt in years." 

It is this sort of endorsement, says 
Wiggins, that will ingratiate the l>and 
with its potential key audience. 

"They come from a group of liand.^ 
that coimect with kids," says Wiggins. 
"Their peers with bands such as Korn 
and Limp Bizkit, and that's important 
to the people that like this music. 

"We're hoping to publicize that con- 
nection without being terribly exploita- 
tive," he adds. 

Durst has continued to champion the 
band, inviting it to open for Limp Bizk- 
it on a tour that liegan Oct. 17. 

Cold is booked by New York-based 
QBQ and managed by the Firm in L.A. 

Though Ward and bandmates staged 
a confident, solid performance Oct. 14 
at the \\'Tiisky a Go Go here, the singer 
says that he has been losing sleep over 
the prospect of the tour. 

"I'm just really stressed out right 
now," says Ward. "I care what people 
are thinking about us way too much. 
People say not to, and 1 don't when it 
comes to writing the songs, but when 
I play, I want people to hear what they 
hear on that tape. I want to make it 
.sound just like it does on the album." 



METALLICA 

(Covtinued from preceding }mge) 

they're still kings of that market" 

"That market" is the young males 
who compose Metallica's core audience. 
To reach them, Elektra plans to run an 
ad campaign on Comedy Central's 
often puerile animated series "South 
Piirk." "It couldn't be more straight-on 
in terms of Metallica demographics," 
says Cohen. "We're doing a promotion 
on 'South Park's' Web site as well." 

In addition to initial plans for the 
launch of the record, Elektra will con- 
tinue to push the album long after its 
release. "We're holding a lot of ammo 
until the first quarter of next year." 
sa.vs Cohen. "We haw to work this rec- 
ord without a band on tour until next 
year sometime; we ha\ e an eight- to 12- 
month plan." 

Metallica will i-eturn to the road in 
Mai-ch, when it tours the Pacific Rim. 
It will hit the States in the .summer. 

Howewr. tHrich warns that the liand 
that once seemed to live on the road is 
trying to slow the pace a little. "I Im-e 
playing the shows and the energj' and 
the vibe, but the other 22 hours of the 
day I'm starting to fucking hate." he 
.says. "Touring is Ix'cnming .'Something 
where we're going to be a little more 
.selective. It doesn't mean we're going 
to stop touring. We'll still be one of the 
mtjsl liw playing acts, we're just going 
to cut it down a little bit." 



VIRGIN MEGASTORE 




VIRGIN MEGASTORE IS NOW HIRING 



STORE MANAGER . 
STORE MANAGER . 



TIMES SQUARE, NEW YORK 
UNION SQUARE, NEW YORK 



Virgin Megastore, the world leader in music, movies, multi- 
media and book retailing seeks two of the top management 
Individuals in our industiy to guide the World's #1 
Entertainment Retail Location - Virgin Megastore Times Square 
and the soon to open 65,000 sq. foot Virgin Megastore Union 
Square - New Yoili. 

Overseeing all aspects of purchasing, operations, market 
profile, staff management and development, this individual 
will guide the success of one of the largest stores of their 
kind in the world. 

Virgin Megastore offers a comprehensive salary and bene- 
fits package. Send or fax resume, salary history and 
desired starting salary to: Virgin Entertainment Group, Attn. 
BB, 4751 Wilshire Blvd., Los Angeles, CA 90010. Fax: 
213.937.1416. 




Misisioni 



Logo Tattoos!! 



1000 Temporary Tattoos 
with your Logo, 
Just S189.00 1!! 



2000 Tattoos. Just S299.00II 



plui SIOOO U&t Shipping 
SIS 00 Int.fnalionnl ShippMQ 



Customized! 
Full Color! 2" X 2"! 




Look% Real • Easy on. Easy ol! 

Completely Safe 
Sond your si^ed, color logo. 
TM, artwork, etc- 
along with a company 
P 0-, Amox. Visa / MC #, 
money order or chock 
(payable in US dollars, 
drawn on a US bank) to: 



Calico: 300b Alamo Dr.. #201 Vacaville, CA 95687 USA 
Tel: 707/448-7072 • Fax: 707/446-8273 
Allow 4^-6 woeks for delivery. Rush Available 
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SoundScan ' 
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17 


* * * No. 1 * ★ * 

ROBYN RCA 67477 [10.9&16.98I 


ROBYN IS HERE 




4 


8 


CREED WINO-UP 13049 (10 9&'L5 98! 


MY OWN PRISON 




3 


U 


MICHAEL PETERSON RLPHiSE 466iav/ARNER BROS (10 9a'16,9S) 


MICHAEL PETERSON 
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4 


ALEJANDRO FERNANDEZ Sony latin 8244&sony i9 9B EaT4.98> 


ME ESTOY ENAMORANDC 


s 


5 


21 


OUR LADY PEACE COLUMBIA 67940 no 98 tQ'16 98) 


CLUMSY 


t 


2 


23 


LEE ANN WOMACK DECCA !15B^MCA NASHVILLE (10.9a'l 5.981 


LEE ANN WOMACK 


7 
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SOMETHIN" FOR THE PEOPLE WARNER BROS. 46753 19.9&15 98) 


THIS TIME IT S PERSONAL 


CD 


12 


18 


BLINK 182 CARGO n624*,UCA(8.9a'12.98) 


DUDE RANCH 


9 


9 


4 


THE KINLEYS EPlC67965ll0 98EQ'16.9ai JUST BETWEEN YOU AND ME 


10 


8 
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NEXT ARISTA 18973 110.98/15,98) 


RATED NEXT 


11 


10 
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CHELY WRIGHT MCA Nashville 70003 no,9ft'i6,98) 


LET ME IN 


12 


11 


34 


SNEAKER PIMPS clean up 42587/VIRGIN 110 98.15,98) 


BECOMING X 


13 


15 


24 


ALLURE TRACK MASTER&CRAVE 67&48';EPIC (10,98 £0-16,98) 


ALLURE 


a© 


23 


42 


BARENAKED LADIES REPRISE 46393WARNER BROS (10,9&'16 96) 


ROCK SPECTACLE 


15 


16 
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SAM SALTER lAfACI :'hOdQ'AHlSTA It0-9&'1S,98) 


IT S ON TONIGHT 


16 
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MARCO ANTONIO SOLIS lONOVlSA 514 (to,ga(16,98) 


MARCO 


17 


17 


12 


98 DEGREES motown 530796* lega'io gs) 


98 DEGREES 


18 


14 


14 


TRIO CHRONICLES 536205WRCURr (10 98 ECK16.98) 


DA DA DA 


19 


13 


63 


JACI VELASQUEZ MYRRa-WORD 67S23/EPIC (10 98 E(l'15.98) 


HEAVENLY PLACE 


QD 


NEW^ 


YVETTE MICHELE loud 67487',1?CA I10,9ft'16.98l 


MY DREAM 


21 


20 


28 


DAFT PUNK SOMA 42609*,'VIRGIN 110.9^16.981 


HOMEWORK 




24 
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CRIST1AN ARIOLA 52205BMG {9.9a't5 98) 


LO MEJOR DE Ml 


23 


21 
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JIMMIfS CHICKEN SHACK sccket MoTJtmi la 9»109B| ...PUSHING THE SALMANILU ENVELOPE 




29 
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DIANA KRALL [).lt=u:st 233GHP(16 9H CDi 


LOVE SCENES 


CS) 


10 


2 


ANDREA BOCELLl p)^i([PS 539207 0 0 981 6 98) 


ROMANZA 



TTie Heatseeltefs chart lists the best^selling titles t)y new and developing artists, defined as Itwse who have never appeared in the 
top 100 □[ The Billboard 20O chart. When an album reaches this level, the album and the artisl's subsequent alliums are Immedi- 
ately Ineligible to appear on Ore Heatseekers chart. AJI albums are available on cassette and CD. *AsIerisk indrcates vinyl LP is 
available O Albums wilh the grealesi sales iains c 1997. Billboard/BPI Communicfllwns, 
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FOREST FOR THE TREES Dreamworks soooiGtFFEN (io.98>'i6 98) 
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STEREOLAB ElEKTRA 62065/EEG (10. 98/16. 9S) 
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^FNTIMIFNTfVs 
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21 
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TALK SHOW ATLANTIC 830dO/AG ( 1 0.9ttl6.9B) 




32 


36 


20 


THE SUPERTONES BEC 17401 (10,98/15.98) 


SUPERTONES STRIKE BACK 


33 


26 
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II TRU MO THUGS 15BaRELATIVITY (10 98/15 981 


A NEW BREED OF FEMALE 




RE-EMTBY 


OLIVE RCA 67507 (10.98/16 981 


EXTRA VIRGIN 


35 


34 


16 


LIMP BIZKIT FUP 9012d/lNTERSCOP£ 18,9^12.98) 


THREE DOLLAR BILL, Y'ALL 


36 


31 


20 


BUCK-O-NINE TVT (10 98/16,981 


TWENTY-EIGHT TEETH 


37 


19 
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RICH MULLINS REUNION 1620VARISTA (9.98/15.981 


SONGS 


38 


11 
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INDIA mM B2lb7 (9 da/id 981 


SOBRE EL FUEGO 


39 


16 
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HOT BOYS CASH M0NEY%14 l!0.9a'17,9BI 


GET IT HOW U LIVE!! 


40 


35 


18 


CHRIS RICE ROCKETOWN ISPaWOROdO 98.'15 98) 


DEEP ENOUGH TO DREAM 




KEENTliT 


CORNERSHOP lUAKA BOP 46576.'Warner BROS (1 5.98 CO) WHEN I WAS BORN FOR THE 7 TH TIME 


42 


39 
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GEOFF MOORE & THE DISTANCE FOREFRONT 25175 (10,98/16 98 


THREADS 


43 


38 


16 


CLAY CROSSE reunion iooo5.'jive no 9a'i5.98i 


STAINED GLASS 


44 


33 
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THE GAITHER VOCAL BAND h\li ?Mo; i!09a'!5 98) LOVIN' GOD & LOVIN' EACH OTHER 


45 


37 
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SOUTHERN CULTURE ON THE SKIDS DGC 25154,'GEFFEN {10.9&16 9 


81 PLASTIC SEAT SWEAT 


46 
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KATHY TROCCOLI reunion 10003vJIVE (10 9a'l5 98l 


LOVE AND MERCY 
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ROMAN HARDIMAN philips 533757 no 9a'l7,98i MICHAEL FUTLEVS LORD OF THE DANCE 


QE) 


NEW^ 


PFR SPARROW 51631 (10.9a'15.98) 


THE LATE GREAT PFR 


49 


18 


29 


K'S CHOICE 550 music 6772a/EPIC (10,98 £0/16,98) 


PARADISE IN ME 


Ga) 


REEmm 


RAHSAAN PATTERSON MCA 1 1559 (9 98/12 98) 


RAHSAAN PATTERSON 



BILLBOARD S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ♦ BY DOUG REECE 



lEVUE REVIEW: Royal 
Crown Revue, whose last 
album, "Mugzy's Move." 
l>eak«J at No. 4 on the Top Jazz 
Albums chai't, is back in action 
with its new Ywv Warner Bros, 
set, "Caught In The Act." 




''Sulk 



Hear No Evil. Fac:tory/ 
Chingon/lnterscope has a 
potential hit on its hands 
with "Sugar Cane." the first 
single from Manchester, 
England act Space Mon- 
keys. The song, from the 
group's forthcoming 1998 
release, "The Daddy Of 
Them All." has a stylish, 
dance-rock vibe that winds 
its way through the album. 
Modem rock WLUM Mil- 
waukee anchors airplay. 



The swingin' septet, which 
debulJ> at No. 22 on the Pacific 
Regional Roundup this issue, 
will take its show slightly east 
as of Saturday (1) for a resi- 
dency at the Las Vegas Desert 
Inn. The band plays six nights 
a week in the lounge there until 
Jan. 3, 1998. 

Also, a clip for the band's 



new single, "Barflies At The 
Beach," made it on MTV's "120 
Minutes" program. 



lEAD TRIP: On Oct. 21. 
Tommy Boy rereleased 
Prince Paul's "Psychoanaly- 
sis (What Is It?) " formerly on 
WordSound. 

The rapper's solo debut fea- 
tui-es the same sort of pen^i-se 
comic sketches that, as a pro- 
ducer, he infused into such 
albums as De La Soul's "3 
Feet High And Rising." 

This new release 
features three new- 
tracks, as well re- 
mixes by Dr. Octa- 
gon's equally freaky 
Dan The Automa- 
tor. 

KeEPTRUCKIN': 

Landslide Rec- 
ords act the Derek 
Trucks Band lo- 
gins opening dates 
for the Allman 
Brothers Nov. 4 in 
New York. 

The self-titled de- 
but from the band, 
which is fronted 
by the 18-year-oId 
nephew of Allman B rot hers 
Band drummer Butch 
Trucks, was released Oct. 21. 

I'l'oduced by multiple-Gram- 
my winner John Snyder, the 
album features Trucks' accom- 
plished slide guitar work on 
original material and classics 
by such legendary artists as 
Miles Davis and John Col- 
trane. 




Marlachi Madrwss. Seventeen- 
year-old mariachi phenomenon 
Nydla Rojas is back with her 
sophomore album on Arista/Latin. 
"Florecer." Rojas. who perked up 
ears last year with "La Numero 
Uno." a mariachi version of the 
Blondie hit "The Tide Is High," 
again goes for a poppier mariachi 
sound with cuts like album single 
"Que Te Vaya Bien." "Florecer" 
bows Tuesday (28). 



REGIONAL HEATSEEKERS NO Is 




FWCIFIC 

Ale^oncko Fwncndei, Mt CifoK CnormoForKfo 



rmorancfe » J [77 

1^ N JI\ 

SOUTH CENIRAl • \ 



THE REGIONAL ROUNDUP 



Rotating top 10 lists of best-selling titles by new and developing artists. 


EAST NORTH CENTRAL 
1- Robyn Bni-/,-i i-. Hi-rr 

2. MidlMt Peterson Mii hiar FVIrnnn 

3. Our Lady Peace Cii..'iii> 

4. Creed M, Dt^v Hiimh 

5 BjrenMi«d LadWt Ftock SoectKle 

6. Lm Ann Wonucli Lee Ann WomacM 

7 . S«<n«ttw' For The Pnplt This Time B'l Pvkt^ 
8- CMf Wright I rt Mc In 

9. Rahuan Patterun RjOsaan Patl«rMn 

10. Neil Hd^ed '4e.l 


SOUTH ATLANTIC 

1. AJcj»ndro Ferundei Mr Fviny Enwnorando 

2. C«ed M> Dwr Pri«ni 

3. SanwHin' For Ttie Pcsftt Thii firne B'l Rmorjf 

4. CMtMn Lo Meior De Mi 

5. Clurfle Zm SentirrKntos 

6. Robyn Rot^n is Here 

7. MicKael Pctenon MicfiacI Prtmon 

8. Nnl Ralnl Nprt 

9. Lee Ann Wwnacli Lee Arai Wotnach 

10. Urn Siller Id Or Toolgnt 



Trucks has already con- 
tributed to albums like Junior 
Wells* "Come In This House." 

More recently, he backed 
Clarence "Gatemouth" 
Brown and the late Johnny 
Copeland on House Of Blues 
Records* Rolling: Stones trib- 
ute, "Paint It Blue." 

Fu ACTION: Mammoth Rec- 
ords act Fu Manchu is begin- 
ning lo generate heat for its 
new release, "The Action Is 
Go." 

The Orange Coun- 
ty. Calif. -based band, 
which has also 
released mattTial on 
hip L.A.-ba.sed indie 
Bong Load, will 
appear on the cover 
of BAM in No\-ember 
and is also scheduled 
to be profiled in 
The Los Angeles 
Times. 

A clip for the 
band's first single, 
"Evil Eye," whose 
concept is taken from 
vintage film "Over 
The Edge." will bow 
in Nm^mber. 

Rising: h.o.l.a. 

rect)rding artist Veronica 
made inroads on the Hot R& B 
Singles and Hot Dance 
Music/Club Play charts this 
summer with her Craig Mack 
collaboration "No One Else But 
You" from the "BAPS" sound- 
track. She returns with "Rise," 
the title track from her debut 
album due Tuesday (28). 



The song and its video have 
found their way onto main- 
stream R&B station KMEL 
San Francisco and BET, 
respectively. 

RoADWORK: Guardian Rec- 
ords Catie Ciulis, whose self- 




TheTWynns. Peggy and 
Patsy Lynn, twin daughters 
of Loretta Lynn, continue to 
follow in their mom's fool- 
steps. After various solo and 
band projects, the siblings 
have paired for a self-titled 
Reprise album, which bows 
in early '98. Anticipation is 
building after the warm 
reception for the duo's first 
single. "Nights Like These." 
A clip for the song is airing 
on CMT. and several coun- 
try stations have jumped 
ahead of the song's official 
impact date. The Lynns per- 
form on "Crook & Chase" 
IVIonday (27). 



title<i sophomore album came 
out Oct. 7. opens for Jonatha 
Brook in November. "Catie 
Curtis" was produced b\' the E 
Street Band's Roy Bitten, 
who also contributed piano, 
organ, accordion, and vocals. 
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HELP 

YOUR 

BABY 
TAKE 
ITS 

FIRST 

STEPS 

Billboard's Heatseekers Program 

Big plans for your baby's future? Forget the Formula. 
Let Billboard push your up-and-coming acts into world view. 
We offer full-page, color and b&w ads promoting Heatseeker 
acts at a significant savings off tiie original rate. 

Your baby will ride on the shoulders of Billboard's readership 
of worldwide industry decision makers. 

Start piannms for your baby's future 
by investing in Billboard* 

Contact your Billboard Representative for more information: 

N.Y.:(212) 536-5004 

NASHVILLE: (615) 321-4294 

LA.: (213) 525-2307 

UK/EUROPE: 011-44-171-323-6686 






R&B 



ARTISTS 



MUSIC 



K-Ball 'On Her Way' To R&B Fame 

WB Artist To Get Boost From Immature Tour 



■ BY SHAWNEE SMITH 

NEW YORK— Executives at Warner 
Bros, are hoping that having friends in 
high places will pay off for Kclli Ball, 
who records under the name K-Ball. 
The label is promoting the singer's 
debut set, "On My Way," due Nov. 11, 
by sending her out on the road as the 
opening act for Immature's tour, which 
begins No\'. 14. 

"It is fortunate Ithatl K-Ball is in the 
Immature camp." says Warner Bros, 
senior VP of promotion and marketing 
for black music (U.S.) A.D. Washing- 
ton. Both acta are managed by Chris 
Stokes, and Ball was a background 
singer on the MCA group's last tour. 

"IThe tour] is an excellent opportu- 
nity to get her in and out of markets 
we may not have had access to other- 
wise." sa>'s Washington. The tour will 
hit such key cities as New York, Chica- 
go. Los Angeles, Atlanta, and Wash- 
ington, D.C. 

On the tour, Ball wall do radio, retail, 
and press in each city to reach older 
demos that may not be interested in 
Immature. In addition, she will begin a 
promo tour when the concert trek 
ends. 

"Right now she has the opjwrtunity 
to go out and let people know^ in ad- 
vance she is gonna be [performing at 
the concert], and even if people can't 
come to the show, they [will] know her 
name, and it will give her some kind of 
market permanency," Washington 
s&ys. 

Coming out of the gate strong is 
proving to be one of Ball's recurring 
themes. Having no prior songwrittng 
experience, she co-wrote three songs 
on "On My Way" and was the inspira- 
tion behind several others, including 
the first single, "Keep It On The 
Upside." 

"Most of the lyrics on the album 
[that manager] Chris [Stokes] wrote 
came from conversations we had," Ball 
says. 

"He would just start me talking 
about life, love, family, or current 
c\^*nts . . . [then he'd] write stuff down 
and tell me, 'Go in the studio. We'\^ got 
your song.' I'd get in the booth, and 
he'd start feeding me lines that I said, 




and it just all clicked. I newr knew it 
was that easy." 

Ball co-WTote "Oh Baby ((^ome My 
Way)," "Love Matters," and "How I 
Feel" in a similar manner. She is also 
already dabbling in production for 
upcoming act Tilt and is learning how 
to direct videos. 
"Whenever [Chris] learns some- 
thing, he teaches 
it to us," Ball saj-s. 
"He directed my 
video, and [at cer- 
tain points] he 
would stop and 
take the time to 
show us different 
things, like how to 
pan. I don't know 
too many people 
in the industry who tell their artist 
what they are doing and how it will 
benefit them." 

Serviced to radio and \idco outlets 
in early September, "Keep It On The 
Upside" is a funk- and R&B-tinged 
pop single. The remix clip, which fea- 
tures rapper Daz Dillinger, w^ent to 
outlets Oct. 10. 

"1 didn't want to limit mj'self to one 
kind of sound," says Ball. "['On My 
Way'] has some hip-hop, some R&B, 
some ballads, and pop. It has a little 
bit of ererything, to make sure every- 
one has their tastes fulfilled." 

The musical diversity on "On My 
Way" is reflective of Ball's influences, 
which include Patsy Clinc, Charlie 
"Bird" Parker, Sarah Vaughn, 
Beethoven, and various hip-hop and 
R&B artists. 

"My father is a music connoisseur, 
he did some blues recordings, and my 
mom did the chitlin' circuit. [They] 
taught me to never limit myself." 

During early promotion on her sin- 
gle, however, the name "K-Ball" 
seemed to limit her appeal, as many 
retail and radio executives assumed 
she was a rap artist. 

"When we first serviced a flier on 
her without a picture, people thought 
she was a rapper and were not so ami- 
cable," says Washington. "But once 
they were serviced with [postcards 
and flats] with her picture, many peo- 
ple changed their attitude." 



As a result, most of the promotional 
material will bear Ball's visually 
appealing image, but Washington 
insists that the label is not pushing her 
as a sex symbol. "Everything we are 
doing shows her in her natural light. 
She just happens to be an attractive 
lady." 

With the concert tour just around 
the corner. Washington says other 
promo plans will be decided as the tour 
develops, but Warner Bros, hopes to 
take adrantage of every promo oppor- 
tunity it can while Ball is on the road. 




BLACKstreet's Vibe. Interscope recording act Bt^CKstreet took a break from 
rehearsal for its "Vibe" TV show performance to take a picture with rock vet 
Slash and rapper Jay-Z. Slash and Jay-Z appear on the group's single "Fix." 
The segment aired in September. Pictured onstage, from left, are band mem- 
bers Mark Middleton, Eric Williams, and Teddy Riley; Slash; Jay-Z; and band 
member Chauncey Black Hannibal. 



Showcase On The Horizon. RCA artist Vanessa Rubin recently performed 
songs from her current set. "New Horizons," at the Cache Cache club in New 
York. On hand for the event, from left, were Kevin Evans, senior VR black music 
division. RCA Records; Rubin; and Bob Jamieson, president, RCA Records. 



Live Sets Need A Return To Liner Notes; 
[few Comedy Albums Keep It Clean 



ana the 



Thin Hvek'n column mis writtotbyJanhie Coveney, man- 
ag hig editor of R&B A irplay Monitor. 

Please write: The live album phenomenon has hit 
R&B music again, and that's a good thing. Maxwell's 
"Live Unplugged EP" has been well-received; Erykah 
Badu will release a live set in November, as will Kenneth 
"Babyface*" Edmonds. 

The "live" aesthetic on record gives the listener the 
pleasant illusion of bearing witness to artistry unfolding 
naturally, without studio artifice. The experience can he 
raw. deeply affecting, satisfying. 

I would like to plea for an addition to the album pack- 
ages: liner notes. Back in the days when vinyl was king, 
informative, intelligent, 
descriptive liner notes could 
elevate the listening experi- 
ence a few notches just for the 
inside info they imparted 
about the artist's personality, 
collaborators, even mood on 
the day(s) the project was 
recorded. What seems to be 
missing from the abbreviated 
packaging of cassettes and 
CDs these days is the idea that 
an album can still be a multi- 
media experience, ewn with- 
out enhanced CDs. 

Listeners want the essence of the artist not only in 
music, but also in words and pictures. Liner notes can 
make these albums even more of a treasure. 

Laugh out LOUD: African-American comedy has 
been experiencing something of a boom since the emer- 
gence of "Def Comedy Jam" on HBO several years ago; 
however, comedians who can keep their material relatively 
"clean" are few and far between. Now two comics have 
released new albums aimed directly at the African-Amer- 
ican family market. 

Steve Harvey is best known as the host of the syndi- 
cated "Showtime At The Apollo" talent showcase in New 
York and the star of his own eponymous sitcom on the 
WB, in which he plays a put-upon high school teacher. He 
previously starred in "Me And The Boys," another sitcom. 
The Cleveland native has done stand-up across the coun- 
try and spent a short time a-s morning host on Chicago's 
WGCI-FM. 

"Steve Harvey Live . . . Down South Somewhere," 
released on the T-Neck/lsland Black Music label, show- 
cases Harvey's storytelling skills as he lightly describes 
the telling differences between the races and tries to 
break down the real battle of the sexes. Harvey's down- 
to-earth yet irre\'erent style, all done without vulgarity, 
continues to make him a favorite. And yes, T-Neck is the 
old Isley Brothers imprint, revived at Island Black Music, 
where the Isley Brothers are now signed. 




Mixing comedy with gospel messages and music is cer- 
tainly a unique approach, and that's the road taken by 
newcomer Jonathan Slocumb on his Warner/Alliance 
release. "Laugh Yo'Self 2 TJfe." A former choir director 
and concert master with a degree in mass communica- 
tions from Oakwood College, Slocumb realized he could 
make people laugh without resorting to scatology. 

He began opening for several top gospel acts, includ- 
ing Daryl Coley, the Winans, the Clark Sisters, Take 
6, Fred Hammond, and Kirk Franklin, as well as secu- 
lar artists the O'Jays, the Whispers, After 7, and Toni 
Braxton, among others. He has made guest appearances 
on TV sitcoms and co-hosted awards events like gospel's 
Stellar Awards and the fund- 
raising Lou Rawls' Parade of 
Stars. 

On this album, recorded live 
in Atlanta around Mother's D&y, 
Slocumb professes his faith and 
love for African-American 
women, pokes gentle fun at 
some of the church's stock 
characters, and skewers the 
family, breaking into song hack- 
ed by a live band at points in 
between. Nothing too heavy or 
satirical, just lighthearted fun. 

Beats & pieces: Plaything Music, the publishing arm 
of management firm Shankman DeBlasio Melina Inc. 
(SDM), has acquired Felton Pilate's Felstar Music cata- 
log and signed a long-term co-publishing deal with Pilate 
for his future output. 

The Felstar music catalog contains more than 135 
recorded titles by the group Con Funk Shun, including 
"Shake And Dance With Me," "Ffun." "Love's Train." 
"(Let Me Put) Love On Your Mind," and others. 

Felstar also has a cm-er of "Lm-e's Train" on the Dru Hill 
album; inteipolations of other Con PYmk Shun tunes appear 
on the "Booty Call" and "Gang Related" soundtrack al- 
bums. SDM is celebrating the sewnth anniversary of the 
launch of its publishing group, which includes the Play- 
thing, Playhard, Playfull, and Music Pieces companies, 
holding copyrights on tunes by Toni Braxton, K-Ci & JoJo, 
Gyrl, Earth Wind & Fire, Mark Morrison, and others. 

A number of hip-hop and R&B artists are contributing 
tracks to "Jiw's Unreleased Masters For The Children's 
Health Fund (Vol. 1)" album, due in stores Nov. 25. The 
set includes "Gotham City Remix" by R. Kelly; a Big 
Baby remix of "Don't Wanna Be A Player" by Joe; "It's 
Yours" by A Tribe Called Quest; and tracks by Shaquille 
O'Neal, E-40, Marc Dorsey, B-Lcgit, KRS-One, Ima- 
jin, and Kaleef. Proceeds will go to the Children's Health 
Fund, which provides primary care to more than 40,000 
homeless and indigent children through 11 programs 
across the U.S. 
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TITLE ARTIST 

PROOUCER ,SONGWR;T£Ri ..ABEL & NJWBER'PROMO^ION LABEL 
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* * * No. '\ * 1r * 
you MAKE ME WANNA... A 9 •> No. 1 * USHER 
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M¥ LOVE IS THE SHHH! • ♦ SOMETHIN FOR THE PEOPLE FEAT. TRINA i TAMARA 
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4 SEASONS OF LONELINESS A » B0Y2 II MEN 
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WHAT ABOUT US (FROM "SOUL FOOD") • ♦ TOTAL 
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MY BODY ♦ LSG 

D.AL'JIM3Y 1:3 ALLAUB'.L B''iWDtftj\MOIN£n£ (?0eEfE0Nl iCl ID)EASTW£SI 64132i'E£G 
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YOU SHOULD BE MINE (DON'T WASTE YOUR TIME) ♦ BRIAN MCKNIGHT FEAT. MASE 

I c:w3i.s L^iv^^'c; , 'i z'lm.p. M-^iviv ^^cej brcwk sjc*w<,e iomj-ti ic; -ti mkl"^' 5Jj 
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BUTTA LOVE ♦ NEXT 

Mij[£.:Li>''.LrS^<^r.:iRi^^-;f ' iL'^jjAMitP'rcuitsTSLHuiis.s^c.C'-tFfS.DjjH'', .C'C 'iix ARSu:i4:: 


6 


S 


7 




6 


EVERYTHING ♦ MARY J. 8LIGE 
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SOCK IT 2 METHE RAIN (SUPA OUPA FLY) ♦ MISSV 'MISDEMEANOR" ELLICn FEAT DA BRAT 

" V " T (/'"^S-EY HiiP' I R^l , ; KtFRlS I PfE91.CS 6 Mil .FFi J Ti k'l 'i X, f i.^WtSr ll?E!j 
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THE ONE 1 GAVE My HEART TO • ♦AALIYAH 
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1 CARE 'BOUT YOU (FROM "SOUL FOOD") ♦ MILESTONE 
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ALL CRIED OUT ♦ ALLURE FEATURING U2 
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FEEL SO GOOD (FROM "MONEY TALKS") ♦ MASE 

■ . , - .■,-'JO»:vs:'iU-H::r».-«tt.fi«STflElD.LD£RieRI lCIiT>iaieKl'?9lZX«lST* 


13 


14 


il 


9 


11 


NEVER MAKE A PROMISE* ♦ DRU HILL 
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UST NIGHT S LETTER ♦ K-CI & JOJO 
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HONEY A *MARIAH CAREY 
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THEY LIKE IT SLOW ♦ H-TOWN 

D laNNEfi i:D.COt.',ER,&.CO'.NER.D..ACKSONl ICl 13.' ill RELATiV-TV lSi2 
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PHENOMENON « LL COOL 1 
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UP JUMPS DA BOOGIE • ♦ MAGOO AND TIMBALAND 
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QD 


21 
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IF 1 COULD TEACH THE WORLD ♦ BONE THUGS-N-HARMONY 

■ . ■ [O fDJ RUTHLESS feJ'W.'RELAriVITV 
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22 
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1 CAN LOVE YOU LOVE IS ALL WE NEED ♦ MARY J. BLIGE 
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QD 


23 
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BACKYARD BOOGIE ♦ MACK 10 
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1 MISS MY HOMIES ♦ MASTER P FEATURING PIMP C AND THE SHOCKER 
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too gone. too long ♦ en vcgue 
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FOR YOU ♦ KENNY uniMORE 
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AFTER 12. BEFORE 6 ♦ SAM SALTER 

TRICKI i ■'M 1 - iI-:,-.(.^T 5 K HALL.TAB.P L STEWART.S SALTERI iCHDHTI IX.ILAFACE 242&3.'ARISTA 
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I'LL BE MISSING YOU A' ♦ PUFF DADDY & FAITH EVANS (FEATURING 112) 
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SO GOOD ♦ DAVINA 
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HOW YA DO DAT (FROM "HOW BOUT ID ♦ MASTER P FEAT. YOUNG BLEED AND C-LOC 
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IN MY BED A « DRU HILL 
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33 
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DO YOU LIKE THIS ♦ ROME 

■■ " I ■ j[ MERRITT WOODS V WERRITTl fCl (D) (V) GRAND JUR^ 64874i'RCA 
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31 
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G.H.E.T.T.O.U.T. A ♦ CHANGING FACES 
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I'M NOT A PUVER • BIG PUNISHER 
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BIG BAD MAMMA (FROM "OEF JAM'S HOW TO BE A PUYET) ♦ rOXI BfiOWN FEAT. DRU HILL 
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10 


37 


30 


23 


7 


ME AND MY CRAZY WORLD ♦ LOST B0Y2 

Dl RON G IT KELL'.R BjD'/*^ERi IC) ID) (Tl UIWERSAL 5613! 
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38 


35 
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12 


HAVE A UTTLE MERCY ♦ 4.0 

J JA)/ T .twIL. 1': HARRIS ill.I LEWIS) (C) (Dl SAWY/PERSRECTO/E SB7Sa&'A4U 


28 
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NEW^ 
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IN HARM'S WAY ♦ BEBE WINANS 

- _^.'.--_-._L H >Vi'IANS.R,LAWRENCE.MBELL-BYARSI iCI ID) ATLANTIC 84035 


39 


40 


38 


36 
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SOMEONE • ♦ SWV (FEATURING PUFF DADDY) 

s ccf.^as . D. IB 1 s copies talker graham m pierre i^ce Wallace marth skaw'i tc: 'di it; rca 64936 
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41 


34 
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AVENUES (FROM "MONEY TAUIS") ♦ REFUGEE CAMP ALL STARS FEAT PRAS (WITH KV-IMNI) 

PHAKAZr'Ei. lE G-^AM.i ICl lO.i (Ti ^)E; ARISTA i 341 1 
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42 


40 
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35 


1 BELONG TO YOU (EVERY TIME 1 SEE YOUR FACE) A * ROME 
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® 


43 
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SUNSHINE ♦ JAY-Z FEATURING BABYFACE AND FOXY BROWN 
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44 


36 
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12 


THE WAY THAT YOU TALK ♦ JAGGED EDGE FEATURING DA BRAT & JD 

J DUPRI 1 1 P J-'Ri 3 CASEi" B CASEY DA 8RATI (CI (D) iT) (XI SO SO D£F 7B633i'C(X.tJMBIA 
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45 


42 
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GOTHAM CITY (FROM "BATMAN 1. ROBIN") • * R KELLY 

fi KELLr R KELD' (C) (DUT) (Vll)() JIW£ 42473 
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I'M NOT A FOOL ♦ IMMATURE 

C STC^tS.B.AMfSSPEtOy IC STOKFS.B JAMES.J L.HARRINGTON) (C) (Dl MCA 55367 
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WHEN YOU TALK ABOUT LOVE ♦ PATTI LABELLE 

J JAM, 7 .E'(VIS'J HARRIS III T LECdS J (VRKWT.A NESBT.A.GREEN.M HOOGES) (C)(D)(T! MCA 55367 
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DJ KEEP PLAYIN' (GET YOUR MUSIC ON) ♦ YVEHE MICHELE 
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THE JOINT ♦ EPMD 
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DON'T SAY ♦ JON B. 
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ALL OF MY DAYS (FROM "SPACE JAM") ♦ CHANGING FACES (FEAT. JAY-Z) 
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43 
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TRUE TO MYSELF (FROM "BATMAN it ROBIN") ♦ ERIC BENET 

L J ■■ [■■ ■ ' '■ "- L '-- '-L' G 'WSh JR : (CI IDI \Ti IVl WARNER BROS. 1732S 


43 
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CAN WE (FROM "BOOTY CALL") ♦ SWV 

r wh,-.i,'.m; r r -T - MuSleT) [Ti j;v£ 42445* 
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34 
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WE CAN GET DOWN ♦ MYRON 

F 5- ;:v.-'. 1*,' : -- - i:a-.fi(ELL.D.RCPERI ICl ID) (T! ISLAND 572064 
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YEAH! YEAH! YEAH! ♦ SIMONE HINES 
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BABY YOU KNOW THE O JAYS 
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DON'T STOP THE MUSIC ♦ PLAYA 
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WHAT'S STOPPING YOU ♦ THE O JAYS 
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MAN BEHIND THE MUSIC ♦ QUEEN PEN FEATURING TEDDY RILEY 

' .L. .'.(.^lfv! :JTHFfiMi(.'rH,jef^>'>FF):63ir.3flO«'.eER:i ici Ei it l, va\9'(i?: ^'EPFO:f( 


60 




«► 


1 


INFATUATION ♦ LAURNEA 

1 1 Rr^iiN^O^* 1 fiGQJNSGNj (0 {Dj 'XJ VAB ^UM 7970&'EP1C 


61 


62 


52 


51 


14 


INVISIBLE MAN • « 98 DEGREES 

[1 DEv'iLLER S HQSEIN fD DCVILLER S MOWS S KIPNEBl (Cl 'DI ITl fV) MDTOWN 9cO€50 


38 


d) 


83 


84 
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RISE ♦ VERONICA 

J BE'i TEi C-MCET i^^ MCODX JOf *,V THOMPSO'i} !C I (D; iTi H 0 L A 3i 1C3 1'' SLAND 


63 


M 


57 


59 


4 


NEVER WANNA LET YOU GO (FROM "DEF JAM'S HOW TO BE A PLAYER") * ABSOLUTE 

J iVAL"(£R IC &RE*"N C WARD L MWWELL B CftSEV J WALKERi ICl ID' DEf JA'il 5749?5L'M[fiCURl' 


57 
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66 
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THE BREAKS ♦ NADANUF FEATURING KURTIS BLOW 

^j.g;. :):t::.u S SWWSi JB WBAE" AAltEnSKTHS STES.NiA jUFFIli « "AS5!-;H| 'CI ' -iWi I'J, 9% 


65 


66 


53 


48 


10 


AS WE LAY DANA 

L-,_ i.'.'j: . E. ..ijEE ILTRCLlTMfl.'i B.BEC'FI (Cl ID; FONT F.IERCEDES LAFACE 24252(AR)SFA 


37 


67 


71 


63 
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OFF THE BOOKS THE BEATNUTS FEAT. BIG PUNISHER 4 CUBAN LINK 

THE BLATTij'S II fFRNANDE; I TI'IEO.C RIOSi (Odl (X; VIOLATOR 164&'RrLAIIVlTY 


52 


68 


55 


52 
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IT'S ALRIGHT (FROM "NOTHING TO LOSE") ♦ QUEEN LATIFAH 

D MCCLAHT.M A.LEN IF EVANS C ?,1CCLARV,U ALLEN.< MCCCRO) (C IDI (F| FOMI/Y BOV 7402 


31 


69 


73 


65 
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NEED YOUR LOVE ♦ BIG BUB FEATURING QUEEN LATIFAH 4 HEAVY D 

■.EFFE^S^N.eiCBUE'.DftiFFFEPlT.JEFiEPSO'*.. Sirti.£*A^y,flF[./)^G:S'JflXGERL ( i. * .iR^i. 


26 
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NEW^ 
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CLOSER CAPONE -N- NOREAGA 

S SflFFD (V SANT AGC S ANOERSON.L VANDRCSS.R ATATT.FR .C.PERRiN) (Ci (D) (T) ItNAlIT (PU.'OMWT BO* 


70 


71 


62 
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GET IT WET ♦ TWISTA 

THE tG''J~'i'^^^ ^ '^AXST R 1 TWISTA US KANE' ("Cj IOt CREATOR'S WA^iBlG BEAT 9SM I 'ATLANTIC 


62 


72 


64 


70 


10 


PIECE OF MY HEART ♦ SHAGGY (FEATURING MARSHA) 

P i '\' T'~ \ ~ i^'i""'" \ ^ 1 1 ■^A&'jvO^' 50^RNS iCjiOKT'i VIRGIN ^6&01 


57 


73 


58 


55 


20 


THINGS JUST AIN'T THE SAME (FROM "MONEY TALKS") ♦ DEBORAH COX 

6 ANTO'SE A £VAT*S ASTO SE N HARRI&DN A EVA.NS TBElL CRE'Dl 'CiiDf'T^iKi ARISTA 133^ 


22 


74 


69 


67 


20 


SMILE • ♦ SCARFACE FEATURING 2PAC 4 JOHNNY P 

S"AR^Ar^ y 0E»^ T CAPQS' 'A jOSDAN M CCAS T SMAj" J Hil/?fllS in T »EW ^ 1 11"] '01 PJ^F A 0"^lX' *R^SL ViRG'H 
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OD 


77 


77 


4 


HEAVEN ♦ NU FUVOR 

G ST CLAIR IR iU'lA F PA"IG£llNAN.J.C£NIC£ROSi (C) (Dl IT) (V) )X) REPRISE 1740BWARNER BROS 


75 


76 


31 


60 
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DISTANT LOVER ♦ TARAL 

1 .Vii 1. .VI, UAMS.S.BLAIRI (C) (01 IT) (XI MOTOWN 860662 


60 


77 


51 


46 
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KISS AND TELL * BROWNSTONE 

9 Fj I'A'.'.V ',)FF3j^ IN GILBERT,B»G YAM.V WERftirT.E.YANCCr) ICl (0) )V) IX) MJJ'WORK 7a413(EP'C 


41 


78 


74 


71 


14 


FIX ♦ BLACKSTREET WITH SPECIAL GUESTS OL' DIRTY BASTARD 4 SUSH 

T^ILE):A-jA)^E.'R.[,C-ANMflAEURL£VFMu:s:', P.CESjiLEiA'iDES.LOCGaN.AOiEEi iTIi). -.TE^KCFE 'rCi;* 


17 


79 


61 


66 
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IMMA ROLLA ♦ MR. MONEY LOC 

E COSTCN.M CI7V :MR I)*0N£T LOC E COSTON.M CITV (Cl IT) IXI LCC N (JP 70310 


61 


80 


78 


61 


16 


TAKE IT TO THE STREETS ♦ RAMPAGE FEATURING BILLY UWRENCE 

F F.'JIT~ F (tFNFiF B .A'A1^L'»:£.A EWTH.ACOLOV C UN:£P/.'MC' 3 REEDl :i IDI iW.. I'-XI OClATCP.aE'HRA 64:T;,<IC 
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81 


68 


81 
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CROOKED GREEN PAPERS ♦ KINFUSION 

" - -.--'. 1- ■ - h IJ'- U ' ■ i- ^ 1 ^ U it i» ■ i ' ^"t^! ,'1"") 1 IM 'T , fttf j'^Oi fl • l^j'S ' l>iJiT''l r ■k-k.<ji'"i''"i 
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82 


70 


69 
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WHATEVER • ♦EN VOGUE 

:;'"^r-*J. L ""nY'»^4.rt.(j r-nATL,U,F< ^^rvutjl IL.'lUi.iMAIt^i'intji D** I ' 4i'Ltu 
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38 


89 
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BABY. BABY KILO ALI 

TAjT '.a 'i'^GL"fB T MClNTQSH.i 'IT) ORGANIZED NQIZE 95010*.')NTERSCOP£ 


33 


(D 


NEW^ 
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ALRIGHT *JAMIROQUAI 


84 


85 


94 


93 


20 


LOOK INTO MY EYES (FROM "BATMAN i, ROBIN") ♦ BONE THUGS-N HARMONY 

0 J U-NEEK (SCNE.O J iJ-NFEF . iC) (Dl (T) RUTHLESS 634JHELATTVITY 


4 


8S 


86 


75 


4 


IT'S YOURZ ♦ WU-TANG CLAN 

THE RZA 1 (V TAN!. (LA*. IT) LOUD 64957* 


75 


87 


65 


62 


12 


IF IT AIN T LOVE IFROM SPRUNG") ♦ KEYSTONE 

TTAY. 1 ,( iCKOJOWEST I737&W4RNEH BROS 


49 


88 


76 


58 


5 


AINT NUTHIN' BUT A JAM Y'ALL ♦ GEORGE CLINTON WITH THE DAZZ BAND 

5 HARRIS le HARRiS.M lAXLAIN.N PHILlIPS.S MARTIN.G.CUNTON.jR 1 (C) )NTERSO\jrJD 9286 


58 


89 


80 


87 


14 


SHOW ME BILLY PORTER 

■S J MC^-AE '^ALA! (C) (D) DV8 5B22B2(A1M 


44 


90 


75 


53 


8 


MEN OF STEEL (FROM "STEEL-1 ♦ SHAOUILLE OKEAL, ICE a'BE S REAL PETES GUNZ 4 Ki!S-ONE 

->E4 ':.||L ■■: .:. i-^.BARKEELF:EtSEC.JA>&'JN.LFAPX£=^t.N7) ' I'l' A iSIJ iJAE:' lT:.;-j'AlFSEF 3=1(1; 


53 


91 


54 


68 
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WORKIN' OUT ♦ WILLIAM BECTON 4 FRIENDS 

'■V SEC'S-N 'A' 5-CT3N'i I'C, iDl , CG 163021 


54 


92 


93 


80 


12 


LOVE IS ALL AROUND * AORIANA EVANS 

CiR^D SCOTT .'A LVANS.DRED SCOTT) ICl (D( ITI PMP 64S87i'LOU0 


65 


93 


85 


73 
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BRING BACK YOUR LOVE « CHRISTION 

1, Hh' li * iON 1 ^ ciH.i A Arn 1 fC) TDI {!) ROC-A-FEtlADEF JAM 571 59Z.'W£RCURT 


67 


94 


92 


76 
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DO ME BABY WILLIS 

G iVILLIS IG WILLIS) ICl 10) (T) VIKING 2900 


76 


95 


79 


57 


9 


REMINDING ME (OF SEF) ♦ COMMON FEATURING CHANTAY SAVAGE 

YNCT TL LV*JN A CRA'G G ^EDMOST' L B^'OWNEE ^ SMITH J StMON 1 'O ^Dj jT'j RELATIVi'TV 3627 


57 


96 


97 


88 


15 


1 SAY A LITTLE PRAYER (FROM "MY BEST FRIEND'S WEDDING") ♦ DIANA KING 

A MARVEL (9 BACt-.ARA.CH.H (lAvlj iC 'Di 'T; IX.. V.OR^ 7fl596EPIC 


68 


97 


83 


82 


13 


NEVER. NEVER GONNA GIVE YOU UP ♦ LISA STANSFIELD 

DEVA.NET.P.MOKRAN (B WHlTEl (Cl (0) AR.SFA 13346 


38 


98 


82 


79 


12 


IF 1 HAD YOU * FRANKIE 

C THOMPSON IC THOMPSON.C WARO.B BACHARACH.H DAVlDl (C) (Dl (I) CH(7CKLIF£ .'8624,EPiC 


46 


99 


87 


83 


20 


CAN'T LET GO ♦ LAURNEA 

m .3HN (, ROBINSON T ESTES,A MARTiN.I MATIAS) (C) (0) IT) YAB TUM 7856iEPIC 


20 


100 


100 


91 


17 


WHO U WIT LIL JON AND THE EAST SIDE BOYZ 

J SMrH.P LEVVIS C SWITH.S NCRRIS W NEALi (C) (TI (X) MIRROR IMAGE 41Q) C(.IBAN 


70 



O Records with the fireatest airplay and sales gains this weeh. Greatest Gainer/Sales and Greatest Gainer/Airplay ar« awartted, r«spectlvety, for the largest sales and airplay Increases among singles below the top 20- ^Videoclip availability. •fteconJing Industry Assn. Of America 
(RIAA) certification for sales of BOO.OOO units. A RIAA certification lor sales of I million units, with additional million indicated by a numeral following the symlxl. Catalog numtier ts for cassette single. 'Asterisk indicates catalog numt>er is for cassette maxi-single; regular cassette 
single unavailabte. (C) Cassette s»ngte availability. (D) CD single availability. (M) Cassette maxi-single availability- (T) Vinyl maxi-single availability. (V) Vinyl single avaiiatillity. (X) CD maxi-slngie availability. C 1997. BillboanJ/BPI Communications and SoundScan. Inc. 
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Media MOGUL: with the hit sitcom "In The House," a new autobio- 
graphical novel, and major endorsements, LL Cool J has transformed 
himself from around-the-way rapper to international superstar in 12 short 
years. Furthermore, no other rapper in the fast-food world of hip-hop has 
maintained that kind of longevity and proven fan base. The aptly titled 
"Phenomenon" (Def Jam/Mercury), Cool J's eighth album, blast-s onto 
Top R&B Albums at No. 4, earning the Hot Shot crown for core-store- 
panel sales of 17,000 units in its first week. The set sold 102,000 units at 
the overall panel and gets to wear the same crown on The Billboard 200 
for a No. 7 bow. The album's first single, the title track, i.s available at 
retail only as a 12-inch but still debuts at No. 18 on Hot K&B Single.'^, 
based mostly on its audience of 23.4 million listeners, as radio points make 
up more than 87% of the song's total chart points. The label does not plan 
to release the song in any other configurations; otherwise, it would have 
been a contender for at least a top five R&B hit. 

Make ROOM: Two records make significant gains on Hot R&B Sin- 
gles, forcing their way into a competitive top 10. LSG's "My Body" (East- 
West/EEG) rockets 24-5, after hitting the chart a week early due to 
street -date violations, while shooting 69-3 on Hot R&B Singles Sales. On 
the Hot R&B Airplay list, "My Body" jumps 26-24 with a 17*^ increase in 
audience reach; total listeners stand at 16.6 million. Following close 
behind. Missy "Misdemeanor" Elliott's "Sock It 2 Me" (Elektra/EEG) 
escalates 16-9, seeing large growth in both airplay and sales. Elliott saw 
a 37% audience gain, which translates into 6.5 million listeners. The boost 
pushes "Sock It 2 Me" 21-12 on Hot R&B Airplay, with total listeners at 
23 million. At R&B core stores, the tune vaults 20-11, with a 134% retail 
increase. On Top R&B Albums, Elliott's "Supa Dupa Fly" wins Greatest 
Gainer, moving 24-18 with a 19% increase. The label cites increased \'ideo 
exposure as the primary reason for the progress; the newly serviced video 
received 15 plays at MTV and 14 plays at BET for the week of Oct. 13-19, 
according to Broadcast Data Systems. 

MaSED: More than a year after being introduced via a guest slot on 
112's "Only You" track (Bad Boy/Arista), Mass finally gets a chance to 
shine on his own as "Feel So Good," his first single, lands Hot Shot Debut 
at No. 13 on Hot R&B Singles. The record earns a No. 1 entry on Hot Rap 
Singles and a No. 13 bow on Hot R&B Singles Sales. On Hot R&B Air- 
play, Mase slides 12-13, with a 6% loss in audience, despite gaining airplay 
at four additional stations, which now total 75. Mase has charted as a fea- 
tured artist on Hot R&B Airplay with four other hits, one of which, "Can't 
Nobody Hold Me Down," reached No. 1 on Hot R&B Singles, while that 
and another song hit No. 1 on the Hot 100. 

Guess WHO'S BACK: After taking a legally induced break from the 
recording studio, Rick James returns with "Urban Rapsody" (Higher 
Source/Priratc/Mercury) making its mark at No. 31 on Top R&B Albums. 
James' last charting album was "Wonderful" (Reprise/Warner Bros.), 
which peaked at No. 12 in September 1988. The set's first radio track, 
"Player's Way" featuring Snoop Doggy Dogg, is not available at retail 
but is receiving airplay on 22 stations and has an audience of 1.3 million 
listeners. 
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CANT STOP NO PtAYER 
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BLAZING HOT 
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rOU AIN'T HEARD NOTHIN' VET 
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SO IN LOVE 
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HOUDAT 
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IT'S ABOUT nME 

LA NASM FEATURING JEWELL (MENES) 
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BE MY PRIVATE DANCER 
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LET ME HOLLA AT CHA 

BLAC HUE lirVE SHOTI 
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WON ON WON 

COCOA BROVA; (LOUD) 
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JUNGLE BROTHERS 

JUWU BROTHERS JGEE STREET f«) 
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PARTY PEOPLE 
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CANT STOP 

LILO (MCAt 
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A SMILE UKE YOURS 

NATALIE COLE (ELEKTRAtEG) 
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PUT THE MONKEY IN IT 

OAZ AND SOOPAfLY (TOMMY BOY) 
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NO BANG NO MORE 

RJWE ESSENCE FEAT NCNCmAUNT iRaRE ESSEUCE; 
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GUNJA HONORS 

DEAD RINC^AZ (HUSMt 
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COAST TO COAST 

D'MERA[ALL NET) 
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THE HIATUS 

DIAMOND (MERCURY) 
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IT'S ALRIGHT 

DAVE HOLLISTER (DEF SOUAOtMl) 
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SO AMAZING 

TOTAL COMMITMENT (S50 MUSIC/EP1CI 
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BUB8UN' 

CRU (VIOLATORfDEF JAWMERCURY) 
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23 
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SUPERNATURAL 

WILD ORCHID (RCA) 
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THE NIGHT THE EARTH CRIED 

GRAVEDIGGAZ (GEE STREET/VZ) 


24 
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UM BAH 

AREAL (THAIZ ENTERTAlNMENTCOPPER SLWI 


29 
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SOUL IN THE HOLE 

WXJ ALL STARS (LOUD) 
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Cannibus Is 
A Rapper For 
The Future 

Get LIFTED: The 22-year-old MC 
known as Cannibus has been cultivat- 
ing quite a solid reputation as a IjTical 
giant. His dynamic performances are 
featured on Lost Boyz' "I^'e, Peace & 
Nappiness" album (alongside Redman 
anci A+ ), Common's "Making A Name 




by Havelock Nelson 

For Ourselves," and several mix-tape 
jams. Signed to UniN'ersal, with a set 
tlue ne.\t year, he's armed with a trun- 
kload of high-tech metaphors and is 
fully equipped to take rap into the 
future. 

Cannibus drops lasso lines like 
"Flow's potent as possible, creatin' 
obstacles three feet high and rising like 
the chronicles of Posdnuos," and 
"You're No. 1 and I'm negative two, 
basically, nigga I'm still better than 
you/Basic mathematics, the verbal 
mechanics of rhyming" and says his 
moniker is quite appropriate because 
"I really do .spark people's minds. I will 
literally make you high, bug the fuck 
out." 

0\er the last few months, tastemak- 
ers all over the Big Apple underground, 
including DJ ClueT? and Funkmaster 
Flex, ha\Te been nominating the artist 
as the Next Big Thing, but the dedicat- 
ed poet, who Ih'es in Jersey City, N.J., 
doesn't really get the chance to hear the 
feedback firsthand or take it to heart. 
"I come out of the crib only to go to the 
studio or get something to eat," he says. 

Born in Jamaica, the son of famed 
cricketer Basil Williams, Cannibus 
also lived in Washington, D.C.. Atlanta, 
Miami, New York, and London before 
settUng down in New Jersey. He feels 
that Uving all over helped him and his 
lyrics. "Input equals output," he says, 
"and what I talk about is what I've been 
exposed to." 

He just completed a cut with a crew 
of British raf^rs and says, "A lot of the 
slang I put in there came from when I 
lived there. When they left the studio, 
they were buggin" because they're from 
there and weren't utilizing the verbals 
the same way I was." 

Inspired by uniquely gifted MCs like 
Rakim, Redman, Big Daddy Kane, 
Nas, and Jay-Z (when he was in a crew 
named Children Of The Com), Can- 
nibus has been rapping for about a 
decade. He's been in a coupla crews and 
considers his tenure in them to be "all 
a growing process." Always, he says, he 
was driven by "a lo\'e for the art." 

"I consider myself a connoisseur of 
information," he offers. "What I give 
you probably isn't something you 
hawn't heard before, but I take it and 
get intricate with it. I play with cir- 
cumstances. I play with concepts." 

Bad BOY ENTERTAINMENT plans 
to release a two-disc posthumous set by 
(Continued on next page) 
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FEEL SO GOOD (FROM "MONEY TALKS") ♦ MASE 
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UP JUMPS DA BOOGIE • ♦ MAGOG AND TIMBALAND 
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1 MISS MY HOMIES ♦ MASTER P FEAT PIMP C AND THE SHXKER 
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IF 1 COULD TEACH THE WORLD ♦ BONE THUGS-N-HARMONY 
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BACKYARD BOOGIE ♦ MACK 10 
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MO MONEY MO PflOflLEMS A ♦ 'HE NCORIOLS B.' 3. IFEftT. Pl^F WDCI & MASEl 
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ME AND MY CRAZY WORLD ♦ LOST BOYZ 
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I'M NOT A PLAYER ♦ BIG PUNISHER 
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I'LL BE MISSING YOU A' ♦ PUFF DADDY & FAITH fi'ANS !FEAT 112! 
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MIAN BEHIND THE MUSIC ♦ QUEEN PEN FEAT TEDDY RILEY 
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PHENOMENON ♦ LL COOL J 
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GET IT WET ♦ TWISTA 
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OFF THE BOOKS THE BEATNUTS 
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IMMA ROLLA ♦ .MR, MONEY LOG 
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THE BREAKS ♦ NADANUF FEATURING KURTIS BLOW 
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CROOKED GREEN PAPERS ♦ KINFUSION 
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TAKE IT TO THE STREETS ♦ RAMPAGE FEAT BILLY LAWRENCE 
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REMINDING ME {OF SEF) ♦ COMMON FEAT. CHANTAY SAVAGE 
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LOOK INTO MV EYES iFROM "BATMAN I ROeiHI ♦ BONE THUGS-N-HARMONY 
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GET UP ♦ NX 
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IT'S YOURZ ♦ WU-TANG CLAN 

Tarj:i-M?;7"RCA 
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BUMP'N IN YOUR TRUNK MAD DOG CLIQUE 
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LISTEN (FIVE MINUTES) ♦ DFC 
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nirnUrUf^Ur«r\IC5 W l nn MLIVnnULIM rLnl. UL u\n \ I cm*o iMnu 


33 


34 


36 


10 


:Ci ,D. lU; CL^i AMERICAN 1 7329i'WARNER BROS 


CD 


45 


35 


15 


WHD l] U/IT 1 II IftN ANin TNT TA^T <iinP RftV? 

,C: ;'' tXi M'RROR IMAGE 41&KMIBAN 


(35) 


46 


34 


4 


BLAZING HOT NICE & SMOOTH 

i:i ID) ITl STREH LtFLOIVINE: 78HJ'ALL AWER1CAN 


KM) 


38 


33 


5 


SUNSHINE ♦ JAV-Z FEAT BABYFACE AND FOXY BROWN 

Ti ROC A rULA'DCF JAM 574923*,'MERCUR1' 


( J/) 


REENTRY 


2 


IT'S ABOUT TIME LA. NASH FEATURING JEWELL 

:: UsNES 'jfOl 


38 


33 


30 


21 


SMILE • ♦ SCARFACE FEATURING 2PAC & JOHNNY P 

,r: \o- r;.pa LOT \o:! tryk jsmivirgin 


39 


31 


22 


14 


HOW WE COMIN' ♦ RBL POSSE 

,:: :D' iTi b^g bea- iI-lstic s&C'IV'Ag 


Ail 


24 


IB 


15 


ICED DOWN MEDALLIONS ♦ ROYAL FLUSH 


41 


32 


25 


10 


LET ME HOLLA AT CHA BLAG HAZE 

;Ci ;!■: Livi: shot tcci 


42 


21 


23 


13 


BE THE REALIST TRAPP TUPAC & NOTORIOUS B.I.G. 

,C: DEEf TRAPP :M£RSC<JND 


43 


37 


37 


26 


IF 1 COUIB CHANGE \WM 1'K flOUT ITl ♦ • ftJ" -TWf UCtS^ V i i U!) : Dtl>i i COEL 
.:: 10 iTi NO jf.'ir 'j3:75'Pr griiv 


44 


43 


43 


4 


PARTY PEOPLE GP WU 

(Ml ;t- im MCA ftSuJ- 


45 


25 


26 


3 


CAN'T STOP ♦ LIUO 

,C: lO' iTi MCA ttlfi^i 


46 


44 


42 


4 


BE MY PRIVATE DANCER THE 2 LIVE CREW 

iC: i-^Mli UL lOE B95 


47 


43 


45 


57 


DA* DIP A ♦ FREAKNASTY 

\Z: iT'lXi HAflD HOOD'PCrtlR Dn?.1RIAD 


CD 


49 


46 


8 


PUT THE MONKEY IN IT (FROM "NOTHING TO L0SE1 ♦ DAZ AND SOOfVU^LY 

1C: lOt fli TOMMv BO*^ 7jp= 


GD 


RE-ENTRT 


11 


BIG BAD MAMMA IFRW HEF JAITS HOW TO BE A PUTBn ♦ FOIY mm F£At DRJ m. 

(Ti VICL.'^Tr'R (iM M^RC'JBY 


CM) 


RE-ENTRY 


62 


LET ME CLEAR MY THROAT • ♦ DJ KOOL 

(CMT'fX! ClR AM:"R [AS : 7 J-I L V-ARVER BH3S 



C3 Recofxls with the greatest sakes gains (hn week. •Videoctip availability. •Reoxding Industry Association 
of America (RIAA) certthcation for sales o* 500.000 units. A RIAA certificatron fof sates of I million umts. Calslos 
no. Is tor cassette single. *Asteri^ indtcates catatog number is For cassette nwl-stngle; cassette srngte urtavailaMe. 
(C) Cassette single availability- (D) CD single availability. (M) Cassette maxi-singie availability. (T) Vinyl maxi-singie 
availability. (V) Vinyl single avadability. CX) CO maxi-slngle availability, o 1997, BIllboanVBPI Communications, 
and SoundScan, Inc. 
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* ★ ★ No. 1 * ★ * 




1 


1 


39 


3 


S0UNDTIIAa(D«THI>D«W*O9'.WfCII!T>,t:»19W) ;»««)j(N(Ll 


GANG RELATED - THE SOUNDTRACK 


1 


2 


3 


1 




SOUNDTRACKA LAFACE2604l/AAtSTAI10-9&16.9ei 


SOUL FOOD 


1 


3 


2 




2 


JANET vsw. 


THE VELVET ROPE 


2 


CD 








♦ ★ * Hot Shot Debut ♦ * * 




NEW^ 


J 


LL COOL J DEf iAM53qt9*vvLRCuf*! 93Lai7 «ll 


PHENOMENON 


4 


5 


4 


3 


8 


MASTER PA NOUMIT 50559M>R10RITV(109«/1698I 


GHETTO 0 


1 


S 


5 


2 


6 


BUSTA rhymes a EL£KTRA62064-)t£G iG9^lb98 


WHEN DISASTER STRIKES... 


1 




NEW^ 


I 


S^y^P,*^?^. ,■„-.,■.. THE PICK, THE SICKLE AND THE SHOVEL 


7 


t 


— ^ 


— ^ 


4 


BOYZ II MEN MOTOWN 530819* (11.9&17.98] 


EVOLUTION 


1 


9 


7 


7 


5 


USHER • LAFA££ 2«043/ARtSTA (10.9016.98) 


MY WAY 


4 


10 


9 


6 


14 


PUFF DADDY 8, THE FAMILY A' 5M BO- 73iji:- jsista 


10Qai79ai NOWAYOUT 


1 


11 


8 


5 


5 


EPMD DEf JAM 536389* WEHCURY (10 98 E(V16.98I 


BACK IN BUSINESS 


4 


12 


10 


8 


5 


MARIAH CAREY A' COLUMBIA 67835 (10.98 tO/iJ X) 


BUTTERFLY 


3 


13 


11 


10 


27 


MARY J. BUGEA MM 11606- U09S169S) 


SHARE MY WORLD 


1 


14 


15 


15 


12 


JOE • JIVE 41603- (i: 5*16 98) 


ALL THAT 1 AM 


4 


15 


12 


II 


5 


MACK 10 • PRIORITY ^75- 110.98(16.981 


BASED ON A TRUE STORY 


5 


U 


14 


13 


22 


GOO'S PROPERTY FROM KIRK FRANKUN'S NU NATION A PROPERTY 


1 


17 


17 


le 


4 


BRIAN MCKNIGHT uercubt 53fjl5 ilo -m ta if. ssi 


ANYTif^E 


10 


CD 








* * * Greatest Gainer* * * 




24 


23 


15 


MISSY "MISDEMEANOR" ELLIOTT* ■;t.r,vtil(,/,.«-,!t;i(io«K,9« SURADUPAar 


1 


19 


22 


21 


j7 


*!,'^':.^^ ^™ "^"^P.^.^ *''!'^™''f f , *ia£F lEW (KStKTS THE CMWVAl FIAT HEFIXH AaSTMS 


4 




25 


20 


9 


SOUNDTRACK ARISTA ^ ' (109ai6 98l 


MONEY TALKS — THE ALBUM 


6 


21 


19 


18 


36 


ERYKAH BADU A- KEDARS3027-AJN^ERSAL(10.9ai5.98l 


BADUIZM 


1 


22 


18 


17 


3 


J-v"!!"^", . ONE NIGHT WITH YOU 


— THE BEST OF LOVE VOLUME 2 


17 


23 


20 


22 


22 


SOUNDTRACK no limit 50643-/7fflORnY (10.98(16.981 


l-M BOUT IT 


1 


24 


16 


12 


3 


COMMON RELATWTY 1535* I109&159a) 


ONE DAY iru ALL MAKE SENSE 


12 


a 


21 


19 


12 


BONE THUGS-N-HARMONY RUI-iESS 63M-/I1ELATIVIIK (19.9M3.981 THE ART Of WAR 


1 


28 


13 


9 


3 


BROTHA LYNCH HUNG EkACKAIARKETS064&rai0RirY(lO9&16.98) LOADED 


9 


(27) 


27 


24 


18 


K-CI &JOJO MCA 11613* (10.9»16.9fl> 


LOVE ALWAYS 


9 


21 


28 


29 


48 


DRU HILLA ISIAND 624306 (10.9^16 98) ■ 


DRU HILL 


5 


29 


31 


35 


17 


PATTI LABELLE MCA 11642110 98,'16 98l 


FLAME 


10 


30 


30 


26 


31 


THE NOTORIOUS B.I.G. A' UD B0> 730;1*,a«ISTA (19.98(24.96) UFEAOEfl DEATH 


1 


Qp 


NEW^ 


1 


RICK JAMES WC-IEH SOURCE^PRIVATE 1 41707Q(MERCURY(10. 


16 £0(16.96) URBAN RAPSODV 


31 


(32) 


43 


50 


5 


JON B. rABruW55OMUSJC67a05vEPIC (10.96 E<yi6.98) 


COOL RELAX 


32 


33 


29 


41 


3 


NEXT ADISTA 18973 (10.9WlS.9e)H 


RATED NEXT 


29 


34 


26 


27 


10 


SWV RCA 67525* (10.98/16.981 


RELEASE SOME TENSION 


5 


35 


37 


31 


73 


MASTER P • NO UMIT 53978*/PfllORITV (10.98/16.981 


ICE CREAM MAN 


3 


36 


23 


14 


3 


RBL POSSE UG BEAT/ATIANTIC 92771*/AG (10.96(15.98) 


AN EYE FOR AN EYE 


14 


(ly 


45 


57 


4 


HOT BOYS WSH MONEY 9614 (10 96/17 98)08 


GET IT HOW U LIVE'! 


37 


31 


33 


42 


4 


SOMETHIN' FOR THE PEOPLE 

'■■>-■■■ - "iBH 


THIS TIME irS PERSONAL 


33 


31 


38 


36 


12 


MR. SERV-ON NO LIMIT 50717*/TOIORITY 11098116.961 fli 


UFE INSURANCE 


5 


40 


35 


28 


27 


ROME • GRAND JURY > ^ ; CCA 10 15 vn 


ROME 


7 


41 


39 


44 


20 


WU-TANG CUM A' IDITO 66905*/lKA (19.98(24.98) 


Vnj-TANG FOREVER 


1 


42 


34 


30 


18 


LOST BOYZ • UNIVERSAL 53072* (10.96(16.981 


LOVE. PEACE « HAPPINESS 


2 


43 


36 


38 


35 


TRU A' NO UMIT 50660'/PRlW«TY (12.96/18.98) 


TRU 2 DA GAME 


2 


44 


42 


45 


16 


SOUNDTRACK A' OOUJMBU 68169* (10 98 Eari7.96) 


MEN IN BLACK— THE ALBUM 


2 


49 


32 


25 


18 


MIA X • NO LIMIT ■ 1.' >'.■ PR ^ffiT> (10.9*16 98) 


UNLAOV LIKE 


2 


<«) 


NEW^ 


1 


YVETTE MICHELE LOUD67487*(RCAI109a'16.9e)BB 


MY DREAM 


46 


47 


40 


32 


54 


GINUWINE A 550 musk; 67685'EPIC (10 98 E(V16 98) ■ 


GINUWINE.. THE BACHELOR 


14 


® 


53 


59 


17 


VARIOUS ARTISTS <5n off RA5S Ai i -^tars vol II 

SOSODEf 67998-,C0LUMBJA(lO9BEai6 98) ^ ^ tw«.a all a VUL. ii 


2« 



49 


44 


34 


17 


TWISTA CREATORS WAY/ATLANTIC 92757-/AG (10.98/15.98) ■ 


ADRENALINE RUSH 


13 


a) 


51 


52 


81 


MAXWELL A Columbia 66434* I - 1 . ; ■ m JB MAXWELL'S URBAN hang suite 


8 


il 


41 


48 


3 


SAM SALTER LAFACE2604Q>ARI5TAa0 9a()5 98lB 


ITS ON T0NK5HT 


41 


S2 


46 


46 


8 


yil'il'!^^ ULTIMATE HIP HOP PARTY 1998 

ARtSTA lfiv/7 lie Sli 16 981 


32 


S3 


48 


43 


5 


SOUNDTRACK LOUD 67531*/RU (1096/16.98) * 


SOUL IN THE HOLE 


13 


54 


50 


65 


32 


SOUNDTRACK • Columbia 6791 7 ( 1098 E(yi6.98) 


LOVE JONES: THE MUSIC 


3 


55 


47 


33 


4 


IMMATURE MU 11668(109^1 6.98) 


THE JOURNEY 


20 


56 


59 


51 


14 


MAXWELL COLUMBIA 68515 (7.9S Ea'13 98) 


MTV UNPLUGGED EP 


15 


57 


49 


47 


jl 


SOUNDTRACK • DEF jam 537973*(KR(;uRY (11.98 £(^17.981 DEF JAM-S HOW TO BE A PLAYER 


2 


58 


52 


56 


51 


"TR^'i^V-TNTERSiX^ ,109(1,.16,«, ™^ KILLUMINATL THE 7 DAY THEORY 


1 










♦ * * Pacesetter * ★ * 




(D 


82 


80 


38 


RAHSAAN PATTERSON ula 1 1 w, i<i « :. i BB 


RAHSAAN PAnERSON 


48 


60 


58 


88 


6 


JONATHAN BUTLER n2k encoded 10005(10 9815 98) 


DO YOU LOVE ME? 


57 


(IT) 


NEW^ 


I 


MS ESCOBAR. FOn BROWN, « «H0 NATURE has Qxe»(lFWfK«i«.ll! lie MlwIHjaTS TIE flW- THE AllljB 

AFTERMATH - ■ .^l . -:7 98l 


61 

01 


82 


65 


67 


50 


LIL' KIMA UN0EAS(ATUNTK:92733*/AG(I0.9&16.96) 


HARD CORE 


3 


83 


60 


64 


69 


2RAC A' DEATH RW/INTCRSCOPE S24204*/tSLAND ( 19.98(24 961 


ALL EYE2 ON ME 


1 


84 


63 


58 


14 


THE O'JAYS GLOeAL SOUL 31 149*(FREEW0RLD (10.9frl5.98l 


LOVE YOU TO TEARS 


14 


85 


56 


63 


41 


PEGGY SCOTT-ADAMS Miss BUTCH 4003MARn GRAS 110.9&16 98) ■ HELP YOURSELF 


9 


86 


66 


70 


71 


KENNY LATTIMORE • Columbia 67125 (10.96 E(V16.98l ■ 


KENNY LAHIMORE 


19 


(ilj 


75 


80 


33 


SCARFACE A RAP-A.IDT(T4D0 TRYBE 42799*/V1RGIN 110.98(1698) 


THE UNTOUCHABU 


1 


88 


61 


66 


11 


KILLARMY WU-IANG 50633*/PRI0<nIY (10.98/16.981 SILENT WEAPONS FOR QUIET WARS 


10 


89 


55 


55 


8 


VANESSA WILLUVMS mercury 536060 (1098 E(yi6.98) 


NEXT 


28 


70 


57 


53 


8 


VARIOUS ARTISTS SICKWIO'IT 45009,'JniE (19 98/24.96] 


SOUTHWEST RIDERS 


2 


71 


62 


49 


3 


II TRU MO THUGS 1582jnELAI^ITYI10.9»16.96lH 


A NEW BREED OF FEMALE 


49 


72 


67 


68 


12 


VARIOUS ARTISTS Suave house 1585/RELAT(VirY(109&15.96] 


SUAVE HOUSE 


4 


(73) 


NEW^ 


1 


AJWON NEVILLE a&M 540784 (10.96(16.98) 


TO MAKE ME WHO 1 AM 


73 


(il) 


87 


83 


70 


TONI BfUUCTON A^ LAFAa 2602Q(AR1STA (109E^16.98) 


SECRETS 


1 


75 


70 


69 


26 


HEAVY 0 • uptown 53033*/UNIVERSAL 110.96/16.98) 


WATERBED HEV 


3 


76 


64 


37 


17 


SUGA FREE SHCPPARD LANEAINFADCABU 52438!^SUMD [10.96/16. 


98) ■ STREET GOSPEL 


37 


77 


76 


76 


60 


AALIYIU4 A' eUtCKGROUNOATUVITlC 927 1 5/AG ( 10.96(16.98) 


ONE IN A MILUON 


2 


78 


84 


74 


9 


O.C. PAYOAY/FTRR 524399*/1SLAND (10.9ail6.9«l 


JEWELZ 


16 


79 


86 


82 


59 


BLJVCKSTREET A' INTERSCOPE 90071* (10.98(16 98) 


ANOTHER LEVEL 


1 


80 


68 


79 


19 


CAPONE -N- NOREAGA penalty 3041*/tommy boy (10 9*15 98 


THE WAR REPORT 


4 


81 


77 


84 


12 


LISA STANSFIELD arista 18738(109»I6.96I 


USA STANSFIELD 


30 




96 


92 


41 


SILKK NO LIMIT 50591-yPRK}RITY (10.9»16.9e) 


THE SHOCKER 


6 


83 


78 


78 


13 


BONEY JAMES WARNER BROS 46548 (10.96/16.96) ■ 


SWEET THING 


49 


84 


69 


72 


10 


SOUNDTRJLCK LOUD90131(INTERSCOPf (10.9&16.96) 


HOODLUM 


23 


65 


SO 


71 


4 


STEVE HARVEY island 524415 110.9»16.9ei LIVE-..SOMEWHERE DOWN SOUTH 


67 


86 


94 


75 


18 


EN VOGUE A EA5TWEST 62057/EEG (10.9&16-98I 


EV3 


8 


87 


88 


8« 


16 


GHETTO TWIINZ RAP-A U)T/NO0 TRTBE 44438(VtRGIN (10.98/16.98 


■ IN THAT WATER 


36 


88 


92 


85 


8 


THA ALKAHOLIKS loud 67435'/rca (10 9&16.96) 


LIKWIDATION 


15 


89 


90 


87 


49 


SOUNDTRACK A* WARNER SUNSET/AILANTIC8296I/AG(11-9&17.9B) SPACE JAM 


5 


90 


73 


61 


4 


ORGANIZED KONFUSION PRiORnYS0560*(l0 9»l6 9eiH 


THE EQUINOX 


29 


91 


72 


73 


19 


CHANGING FACES • big beat/atlantic 92720'/AG 110.9806 98) 


AU. DAY. ALL NK5HT 


6 


(92) 


NEW^ 


1 


UNCLE SAM STONEClfEEK 67731/EPIC (10.96 60(16.96) 


UNCLE SAM 


92 


93 


81 


93 


24 


ALLURE track MASTERS/CRAVE 6784B-JEP1C (10.98 E(yi6.9B) ■ 


ALLURE 


23 


94 


100 


97 


8 


COOLIO tommy B(3Y 1180- (11.9V16 98) 


MY SOUL 


49 


95 


95 


98 


60 


1 12 A BAD BOY 73009'ARISrA(ta9&15.98) 


112 


5 


96 


83 


77 


17 


BROWNSTONE MJKWOm 67524(EPK: ( 10 98 E(V16.98I 


STIU CUMBING 


16 


87 


74 


62 


3 


THE MOSSIE SN> WID' IT 4500a(JIVE (10 9«1S.96)H 


HAVE HEART HAVE MONEY 


62 


98 


98 


90 


34 


SOUNDTRACK • JIVE 41604* (11 9a'16.961 


BOOTY CALL 


4 


® 


NEW^ 


1 


WILLIAM BEaON It FRIENDS 

OGI 161318 ;^ ^^':t4d 


HEART OF A LOVE SONG 


99 




RE-ENTRV 


6 


CRU VIOLATORDCF jam 537607*/MERCURY (10.96 E(V16.96) ■ 


DA DIRTY 30 


26 



^3 Albums wilti ttie greatest sales gains this week. •Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album umts. ARIAA certllicallon for shipment of 1 million units, with muttlplatlnum titles inOicated by a numeral following the symtol. For boxtd s«ts, 
and double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs ancVor tapes. 'Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists Tape prices madiid EQ, and all other CD 
prices, are equivalent prices, whkh am projected from wholesale prices. Greatest Gairwr shows chart's largest unit increase. Pacesetter indicates biggest penxntage growth. Heatseeher Impact shows albums remcved fmm Heatseehers this week ■ indicates past or present hteatseeter title O 
1997. 8iilboaf(i/BPI Communications, and SoundScan, Inc. 



THE RAP COLUMN 

(Continued from preceding page) 

the Notorioufi B.l.G. The set will fea- 
ture unreleased basement demos from 
before the days of "Ready To EHe," the 
slain ra[^r's classic del»it from 1994; 
tracks, such as "Dreams," that were 
previously only available on DJ-only 
vinyl discs; and extended versions of 
past hits, such as "My Downfall" and 
"Who Shot Ya?" The collection, put 
together by Bad Boy A&R director 
Deric "D-Dot" Angelettie and Bad 
Boy director of production Dan Evans, 
will be narrated by Sean "Puff 
Daddy^ Combs. It is due in spring of 
•98. 



Fhr anyone wondering about the where- 
abouts of Kwam£ — the talented rapper 
utto used to be dmn with Hurt^ Laivbug, 
writing and co-producing fcrSalt 'N Pepa 
and Kid 'N Play as well as himself, jmd 
whose fashion statanents were filled with 
polka dots — ho^'s the skinny. He has pro- 
duced two tracks for Negro League, a 
sewiwneinber r^ act on Mariah Carey's 
Sony-distributed Crave Records, and is 
supervising mo6t of the cuts for a fledf^ing 
female rt^Tnernamed Chocolate. He's also 
negotiating a solo cieal with several labds. 

"Most of the tracks I'm working with 
have a jazzy-type feel," says Kwam^, 



who grew up interacting with such 
musical greats as Lionel Hampton, 
Abdullah Ibrahim, and Stevie Won- 
der. "The vibe is either something you 
can get up and dance to or sit back and 
cool out to. I'm not into using loops. I 
play piano, drums, keyboards, guitar, 
and some brass." 

Besides making music, Kv>'am^ has 
been working with underprivileged 
youth, spearheading a lecture series 
and conservatory at New York's Lin- 
coln Center. He has been taking the 
youngsters on field trips and teaching 
them about such things as music appre- 



ciation. He*s seeking assistance &om 
anyone (managers, A&R staffers, pro- 
motion people, etc.) wishing to donate 
their time and experience. Kwam6 can 
be reached at 212-613-0957. 

Ron G, the New York mix-tape king, 
is developing quite a stror^ reputation 
as a producer of original tracks. Cur- 
rently, he's represented on Billboard's 
Hot R&B Singles chart by Lost Boyz' 
"Me And My Crazy World," and 
upcoming productions include jams for 
Motown's miss jones ("You Gonna 
Make Me Love Somebody Else"), 
Undeas/Big Beat's LiP Cease, MCA's 



Nu ChUd, and Epic's Uncle Sam. 

On Oct 14, after completing another 
instaUment of the long-nmning "Hank 
Love & Pint" show on WNWK New 
York, Pint, who is also a featured 
host on WQHT New York's "Future 
Flavas" with Marley Marl and Pete 
Rock, sustained non-life-threatening 
injuries in a car accident on New Yorit's 
West Side Highway. He's at home recu- 
perating, and we here at the Rap Col- 
umn wish him a speedy recovery. Get 
well cards should be sent to M^estic 
Control, 250 W 57th St, New Yorii, N.Y 
10019. 
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Hot R&B AiPD 

Oompiedfrcni a national '-irr-.rii^-' i r7il.= ,-=,,.p[;lie-1 E-:arir.3'^ 
an aeciiDnically monitored . hoursatiay, ' a aii^- Sunt; 
(efererKingeacltimesc'airptaywtthArtNbDnlisieneftlat^ This 


lav 

Data Systems' Radio Track sefvice. lOSRABstalicYis 
rankfid t)y puss ImprBssiore. computed by OQBS- 
^31.3 is used in me Hot R&B S<n^ chart 
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(ffi 


53 


5 


THEY UKE IT SLOW 

H TOWN i--n'r;r. 


1 


1 


IE 


YOU MAKE ME WANNA... 

USMER!tJ»fACE.A'il^Ui 9 Ms M No. t 




39 


37 


31 


THE SWEETEST THING 

HOUGaownusiiKFEAT UU»N >«i ^a;Aa>i 


2) 


3 


12 


niT nWR HMDS m«E KT ETB com) SEE 

BUSTARMTUfS r i ■ J i. 




(S) 


48 


6 


IMISSHYHOMIES 

IMSnRPFlAT PM)CMCT>C'->YCCMnH3lUIT> 
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MY LOVE IS THE SHHH! 
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EVERYTHING 
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FEELIN' INSIDE 
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BACKYARD BOOGIE 
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NEVER MAKE A PROMISE 

DHU HILl IISLANO' 
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HOW YA DO DAT 

UASTEI^PIEAI YaiNGeiiEDiVOCLOCIWUMT) 
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BRIAN MCKNIGHT FLAT MASE (MERCURy) 
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BUTTA LOVE 
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FEa so GOOD 
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WE'RE NOT MAKING LOVE NO MORE 




S2 


52 


34 


1 HIWG TO nXI (EVOn TIME 1 SCERMI FKII 

r.vME .C!VA\;i jjR. v;a 


u 


13 


IS 


THE LOVE SCENE 
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HAPPINESS 

VANESSA WILLIAMS lMLRCUl*Y; 
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MO MONEY MO PROBLEMS 
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AOREAM 

MARY J. BEIGE ARISTA) 
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1 CAN LOVE YOU 

MARY j SLICE (MCA) 
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I'LL BE MISSING YOU 

FWTCADElYiFNTHEVWCIFtAT n2)(BADB0r) 
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OTHLRSIOL OF THE GAME 

1 ..-,-,.| (,Ai ,1 ..fOARUNIVERSAL) 
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AFTER 12, BEFORE 6 
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Aa CRIED OUT 
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SUNSHINE 

JIY 2 FEAT MSIYKZ FOIV BOM) inOCAFTllAI 




19 


26 


rrS ALL ABOUT THE BENJAMINS 
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BREAKDOWN 

MARIAH CAREY LLIUMBIAI 


21 


11 


12 


HONEY 

lAARIAH CARET (COiUMSIA) 
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DANGEROUS 

BUSIARHYMES t.EKIRiMEG) 
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1 CARE 80UT YOU 

MILESTONE = . f. AaiSlfll 
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MONEY TALKS 

Ur KM lFE>\T ANOAEA UAI^IlN) (ARISTA) 
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BEEN AROUND THE WORLD 

PUFF OAODY * TX FAMLY CBAO OCNlUVSW 
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A SONG FOR MJUMA 

B0V2 II MEN iLAFACeiARISTAiUOTOWN) 
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MY BODY 

ISO (EASIWEST/EEG) 
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5STCPS 

DRUHIU (ISLAND) 
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LOVIN' YOU TONIGHT 

THENOTWSCUSaiG ifEAT RWUYlfflADfltTH 
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TYRONE 

ERYKAH BADU (KEDAR/UNIVERSAL] 
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THE ONE 1 GAVE MY HEART TO 

AALIYAH (BLACKGROUNaATLANTIC) 
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FIRM BIZ 

RJ^ .-)- .v. '!." aiAN«»6[K0lfTE«*PH 
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FOR YOU 

KENNY LAniMORE iCOLUM&Al 
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TOO GONE, TOO LONG 

EN VOGUE (EASIWESI/EEGI 
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27 


STOMP 

GOCXS IW«RTY !B RITL'lNTEHSCOF^j 




M 


59 
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DO YOU LIKE THIS 

ROME i^RA-lu JLPY.RCA 
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YOU ARE THE ONLY ONE 

GOD'S PflOftRTY (B«rrE/iF*TERSCO«) 
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GIVE UR THE GHOST 

IMMATURE (MCA) 
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RU READY 

SALTN-PEPA (RED ANT)LOM0OW1SEAND) 
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WE JUST WANNA PARTY WITN YOU 

SNOOf DOGGY OOGG FEAT. JO (COLUMBtAI 
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UP JUMPS BA BOOGIE 

UKIV W)() [iwHAjkNO |[1ACNK)UHMI\ANT10 
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1 


TUCK ME IN 

KiWHfHiYSCOn ICQLUMBIAI 
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GUANTANAMEIU 

WYOEF jEANFEATSEmiEIMiSIWlS DL'TMXSCi 
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CAN WE 

SWV r.T 
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28 


46 


IN MY BED 
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NOTNIN' MOVE BUT THE MONEY 

MIC GERONIMO (BLUNT/TVD 
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LAST NKHTS LETTER 

K.aftJOJO(MCA) 
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VmEN YOU TALK ABOUT LOVE 

PATTI LABELIE (MCA) 
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SHOE WAS ON THE OTHER FOOT 
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SPEND THE NIGHT 
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LOSE MY COOL 
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DEJAVU 

LORO TARIQ 4 PCTtR GUNZ ICOOE INE 1 
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IF 1 COULD TUCH THE WORLD 

DDK IMlGStmAnnm (KJTHIESSOEIATMTY) 
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I'M NOT A PUVER 

BHl RiiS,SHER ILOUD: 
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HOPELESS 

OIONNE lARRlS (COLUMBIA) 
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DONT LEAVE ME 

BLACKSTHEn (INTERSCOft) 
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CUPID 

1 12 IBAD BOY/ARISTA] 
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HYPNOTIZE 

THE NOTORIOUS B 1 G (BAD BOY/ARISTA) 
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NO DUGITY 

BLACKSTREn (FEAT Cft DKi (INTERSOOPt) 
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WHAT KIND OF MAN WOULD 1 BE 

MINT CONDITION (PERSPECTIVI/A4M) 
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RETURN OF THE MACK 

MARK MORRTSON (ATLANDCI 
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ON It ON 

ERYKAH BADU (KEDAft-UNn/ERSAU 
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BIG DADDY 

HEAVY D (UPT(?iVNUNWERSAL) 
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THINKING OF YOU 

TONY lore TONE (MERCURY) 
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35 


ASCENSION (DONT EVER WCNOERI 

FAAXWELL (COLUWBrAI 


12 


10 
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PONY 

GINUWINE 1560 MUSWtPlC) 


13 


18 
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ONLY YOU 

112 FEAT T>€ NOTCBKUS Bl.a BOrWBSTA) 
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15 
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CRUSH ON YOU 

LA MU FEAT Ul' tXAS ?,MCEASSK1 BCATATUHTO 
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YOU'RE MAKIN' ME HIGH 

TONI BRAXTON ILAFACL'ARISTAl 


1< 
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1 LOVE ME SOME HIM 

TONI BFtAKTON (LAFACF.'ARISTA) 


17 


11 
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5 MILES TO EMPTY 

BROWNSTONE (Mji^WORKXPK:) 


18 
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DONT WANNA BE A PLAYER 

)0E (JtVE) 


19 


19 


25 


1 CAN MAKE IT BETTER 

LUTHER VANDHOSS (LV/EFTC) 


20 
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GET ME HOME 

RXTBROANFEAT BAEXSTDSTMOIATEfiaFJIH 


21 


23 


22 


NOBODY 

KETTHSMCATIEAT ATXNACAGECLEXTRMIGI 


n 


16 


21 


DONT LET GO (LOVE) 

EN VOGUE iFASnvEST'EfGI 


23 


25 


47 


TOUCH ME TEASE ME 

CASE FEAT FCOY BflWN tSPOlfD llOnETiafiAMI 


24 
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FOR YOU 1 WILL 

MCWICA (RCWYYAVAflNER SUNSETrttUUITO 


2S 
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TEARS 

THE ISIEY BROTHERS (T NECMSUWO) 



TrOE (Pufaisher Ltcenutic Orx.) Sheet Music Dot 
3 4 SEASONS OF LOMEUHESS (EM April. ASCAPMyk 

Tvm, ASUn HL 
2t «nni2,l^0l)E«{(>mmeSanHHcitSMce, 

ASCAP/TriMJtous. ASCAPAtil Co. South, ASCAP/ticUe Bok. 

ASCAP/E2, ASClUVA Salt On Tlw Oiarts. ASCAPAk Better 

&DW*L^CAP/FiiTKiUS. ASCAP) HI 
n MrrifimiHrMn A lAM TALL (Mac-man. 

ASCAP/BiWRStH, ASCPA/S&S. ASCAP] 
12 AU.CnEI>Oin<CwMn-BMG.BMi;Moh)iuntbi. 

BM/ZiMnln. MJ HUWrn 
51 AUOFinMn(FMIISP«CEMM)Uori««. 

BMl/ft Kafly. BMI] 
14 ALRIGHT (tm. BMLTMI Blschwnd. BMb'SvMnei House, 

ByVII hl 

K AS WE UY iSaia, ^rit/Ustrada. Btil) 

41 AVENUES (FROM HONEY TALKS) llntenoi^ 



N MniWMOWajTMob.BMI/Ttmal.BMI/Wamar- 

Tamortan. BM/t(«th S¥mat ASCAP) 
23 aiCKTAltD BOOGIE (WB. ASCAPi^al N Run. ASCAF) 

3S BIG BAD MAMMA (FROM DEF JAM'S HOW TO BE A 
PLATER) (Slam U W«S. ASCAP/Lil Li U. BWiim Edd. 
m/7l2 Stone Ave,, BMtMl Bladimod. BMl/lZ A 
UndK, BMl^lumqiiV Bean LLC. ASCAP/M)y s ivits LLC. 

ascaAhl 

« TK aKUS (Nautrsi Grey. ASCV/Ofupiul I B . 

«SCAP/runfeGrewe. ASCAP) 
«3 IMHQBAaiVOUIt LOVE (Poetry In Molnn.BMI) 
T linA LOVE (Hone* Ian And Diapers. ASCAPAIh.Oti. 

ASCAPA* Yah. AStAP/Oo MiatTGotta, ASCAP/WB. 

ASCAP) WBM 
» CANT LH GO (Sonv/ATV Soon. BMIAsb Yum, 

BMlF^imntcwn Sound, BMIMk'L J^CAP/Sailandra, 

ASCAP/Almo, ASCAP,Wsr»r ChaMXJil, PRS/WB, ASCAP) 

HiyWBM 

53 CAN WE (FIOH iOOn CALU (Mass CnAnnn. 

ASCAP/Vimnia B«Kh. ASCAP/VfB. ASCAP) WBM 
71 CLOSER Sijito 1202. BMI/lc«eLusGotcliB.BMIff>ar» 
Colet, ASCAPja St (kMen Finon. ASCAP/EMi April, 
ASCiV'/HDuse 01 ChampioRS j&CAP) 
n CROOKED GREEN PAPERS aouchvrood. 

ASCAP^Dmabt, ASCAP) WBM 
as DEM VU (iWer DDMrn. BMVMCA) 
71 DISTANT LOVER (OOMerme.ASCAP^ Me HwnUe. 

ASCAP/Sfflofcin' SMn£, ASCAP) 
41 Dl KEEP PlAYirien TDK MUSK ON) (P-Oast 

ASCAP/ZoitAb. ASCAP/WCA> WBM 
M DOHCBAITtwiMBMI/WiBsorcBMD 
M DOrrSATtSm/ATVSann.BMi^abYim, 

BMl«RiMitoMi Sound, WEWCA. ASCAPAfnivenal, 
ASCAPjftnoMi 2USCAP/SlMfiw Mb The Bhie. 

_ . bmdhWbm 



51 __ _ 

ASCAP/ttuims. ASCAP/Herbacipus, 

ASCAP/CaviHci 

33 DOTOUUKEl _ . 

I EVOmHMG (EMI April, ASCA^/FtfteTyma. 
ASCAP/Waroef-Tamirtami, B««Drnatona. 
BML/BeecrnMiod, BMD hGWM 
U FEEL SO 6000 IFROII HONEY TALKS) (Second Decade. 

aMUWamerTamartana. BMiFonv krwortad. SMf) 
H Fa(I)Qrri.ASCAP/Zeir4».ASCAWi»«iCflyBladL 
ASCAP/Smokin' Sound, ASCAP/Wu-Tbm. BMI^v^. 

' ^BMVS»»afl»II.BMDW~- 

_ JOiP/PSO, ASCW WB" 

71 6ETITWr($toMASCjlP/lltAIICioadt. 

ASCArA>ealor's Way. Jk^AP) 
M eJIXTTAV.T,,aond)i. BMVR.K(%^ 
45 GOTHAM OTYiENMUTIHNLROMnCZonilM, 

BML/n.tMLBMI)WBM 
SB HAVE A umE MERCT (Flyte Tyme. ASCAP>fM April, 

. ASCAP) HL 
75 HEAVEN 10 CD BMI) 

IS MONET tSony/ATV Sor«. BUbltye. BMl/Jusbn Comtn. 
ASCAP/EMI Apni. ASCAP/Zomba. ASCAP/Juz Herchani 
ASCAPy^tavm A Jordan. ASCAP/BoWy FMMnon. BMD 
HLnNBM 

31 HOWYADODAT(FROMHOWH)UTm(BumnAm.. 

ASCAP/tVB/O Rstff , ASCAP/B.E P. ASCAP/Beats By The 

Powid. ASCAP/Bomti sndler, S&CAP) 
42 IKLONSTOYOO(EVERYTIHEISEErOURFACE) 

mt'i " — 

22 ICANl_ 

ASCAP/Man J Btigs, ASCAP/EMI Btackwood, BMI/Rodnn 

Jerkins. BMI^ndees. BHWMner-Tenwnme, BMI/E th « 

m. BMLfNASWACK, ASCAP) Hl/MBM 
11 I CARE -MUT VON tFROM SOUL FOOO) ISony/A1V 

SoK^BMVECAF.BUVFatrAn^BMOWBU 
21 IF I nWLD TEACH THE WORLi>(RutHess Attack. 

ASCAi>/MD TW ASCAP/Kmou. BMI) 
W IFIHADVOUlSony/ATVCrouKm,ASCAP/T<inthSti«et 

Tumal, ASCAP/Sony/AIV Smi«s, EMLIted Tevs. 



LXrVE (FROM SPRUNG) (Seven EigMeen. 
- BMI] 

IM YOU (MaewtK. BW-Blue Turtle. 



BMMnMlMBMI] 
21 llIKMisaMYOU(M«wtK 

eMl«t«Bl, BMl/SeptemtwSB. ASCAP/Ctjni Baby, 



BMI/Janoe Comtn, BMl^MI Blackwood. BMI] HI 
24 IMISSMVHOMIESCBuninAwrHie, BMV^P, BMI) 
71 IHHAROLUCKerBio(i.BMI) 
41 l'MHaTAFOOL(Zomba.BMI/Hocfanan,eiiU/Nakad 

SoJ. ASCAPA^ Speed Go. BMO WBM 
35 rMHmfAPlATER(L>IMeStMW.ASCAP/]oeCartg«ma. 
ASCAP/JeOy Jems, ASCAP/OU N«p SpH«uli, 
BM(Man<a(-TB>narlaM.BMn 
« MFAIUAnOH{Belut.M/Safiy/ATV,BMlttabYuiii, 
SHI/BrewrteNn Sewri. BMI/Sony/ATV Tunes, 
ASCAMMcoMle. ASCAP) 

31 INHARH^Wn(EMiBladiNDod,BMI/IVS.BMlDhe(l 
Rhyme, ASCAP/MMmtBcl-Byars Dnvm. 8UI) 

32 MliThCO(HltnM«rDMLK«,B>^ 
BlilVZembi, BHVStaCHSo. BMlVl»nt< Tameflane, 
BM(^l0Gbi»-L0D BMI) miM 

12 MVISnU HAH (Benann Tims, BMI/Stephen A. Kipner. 

ASCAPA:areers-BMG, BMI/Bubalas. SOCAH/Qn BomL 

BWEM AprH. ASCAP) HL 
M I SAY A UniE PRATER (FROM MY BEST FRIEND'S 

WEDOHK) (New HMer Valley ASCAP/Casa David. 

ASCAP) HUWBM 
M ALIHHT (FROM NOTHING TO LOSE) (Chyna Baby 

Music. SHI/)Bnice Combs BMl'EMI Blackwood. BMl/Baby 

Bi£. ASCAP/BuMTu Max, ASCAP,.T^ s. BMl/MCA. BM] 

HI 

U ITS TOUnZ (Wu-Tang. BMl/Careers BtMG, BMI) 
41 THE HMNT (PaKken. ASCAP/WB. ASCAP/FoLTteentti 
Hoka. ASCAP/T>DlnEram Inl1, ASCAP/Bniwn Acid, 
ASCAP/Diet Brothers, ASCAPyCopyrcM ContrcOriCA. 
ASCAP) WBM 

77 KISS AMD TELL (The NmM RainCm. ASCAPi^rown G>l. 

ASCAPAMa's Rip,BWMCA, ASCAP/Die Baby, ASCAP] 
15 LAST WGHTSLFnb (EMI April, ASOtPABN 

ASCAP/flayltav, ASCAP/Ioo TVue, ASCAP/E Tm. 

ASCAP^Cofd KwkASCAP) HL 
m LOOK Into HVETES (FROM BATMAN t ROBIN) 

(KMnu, BMI/Ma Thuf. ASCAP/RirtMesi AHack. 

ASCAP>Do«iln-N-Swis& BMU 
B2 LOVE IS ALL ARQIMe7SMy lay , ASCAP) 
■0 HAHBENUIOTICMniC(Donrii.ASCAP/Zo(nt>e. 

ASCAP/Ounn Pm. ASCAP/Saptember Sot. ASCAP/Peanut 

ButMr. ASCAP/Snwkin' Souoda, ASCAP/tlynalone. 

BHtAMdnBDMLBMOWBH 
SI BC MB Hfmrr WORLD (LB, ASCAP/EMI April. 

ASCAP/RwG. BMI] HL 
SO KH or STOL (FROM STEED (ShandeO-fM. 

ASCAP/WB, ASCAP/Stam U VM. ASCAP/Mly't jam 

LLC, ASCAPAwehi And lkmjm!miiim Bmh LLC, 

ASCiVVHib From [ta'BonL BWfMG. BMifHCWBM 
If M0HWEYM0nOBian(i«F^,ASCAP/)^ 

Combs, ASCAP/EMI April, ASCA^teven K Jordm. 

ASCAP/Bemard'sOUw.ASCAP/Sony.ASCAPAl Betha, 

ASCAP/Tommy Jimi, BMO HL 
5 m BODY aonlUi(^ASCAP/2000 Watts, ASCAP) 
2 KrL0VEtSTHESMHN1(Uncliappelt.BMi;)ixikwFunh. 

BMI/Tam^BMOW. 
BB HEED YOBR LOVE (DmneRawone BMinom Bomb, 

BMI/TouM Bea^h. BHt/Bemard s Other, BML'Sony/ATV 

Sonp. BMI/Wamer-Tamerlsne, BMI/Mobmn BM\)%or8s 

Ol^iGranitRn.BIN) HijWBM 
14 Nm MAKE A miMSiE (Warner Tamerlane. 

BI««oatN»-Lao, BMI) WBM 
17 NEVER. NEVER BONHA OWE YOB IP (Unchappell. 
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MY BOOT 
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BUHA LOVE 


3) 




1 


CLOSER 
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WE CAN GET DOWN 
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GET IT WET 
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THEY UKE IT SLOW 
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HEAVEN 
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FEEL SO GOOD 
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LAST NIGHTS LETTER 
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RISE 
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97 


43 


7 


CROOKED GREEN PAPERS 

KtSFi ' ■- i, .-.•i TOLJCHWOOO) 


aji 


31 


* 


T60 GONE. TOO LONG 

EH VC1 1! • M ' ■ r. 


9« 


53 


3 


TRUE TO Mrsa.F 

ER^^BENEI ,'.aHNER 6R0S 1 


S) 


21 


3 


IF 1 COULD TEACH THE WORLD 
BONE THUGS N HARMONY 


S) 


61 


0 IT S ALRIGHT 

° ; iIOMMYBOY) 


22 


IS 


7 


AVENUES 




w 


— 


1 AU OF MY DAYS 

' OWCrC . ' 'LA- HY^HGBEAWTUWTC 


23 


17 


14 


NEVER NIAKE A PROMISE 

DRU HILL trSlAND) 


11 


42 


20 


THINGS JUST A1N-r TW SUM. 

DEBOAAH 1,0* (ARiSYAl 


24 


16 


18 


HOT TONIGKT 

LIL' KIM lUhDfAS 


TOMMY BL:Y AiLAN! vl 

KIE 


JD 




2 


•UUGHT 

JAMROQUAJ (WORI^tPICl 


29 


19 


10 


BACKYARD B0( 

MACK lOIWIOHIT 


a 


52 


8 


MEN OF STEEL 


21 


26 


12 


THE WAY THAT YOU TALK 

'^-j: ■ ■ - aaaootFuauww 


64 


37 


3 


WORKIN- OUT 


27 


24 


12 


HAVE A LITTLE MERCY 

4,0 ' .i 


19 


54 


ic iaWLOVEYDULOVEISMl¥IEMED 

'■^ , MARY J ! '.V A 


21 


28 


16 


GOTHAM CITY 

R KELLY IJtVE) 


m 


51 


27 


G.H.E.T.T.O.U.T. 

CHANGING FACES (WG BEJIT<ATL>NTIC1 


29 


27 


14 


MO MONEY MO PROBLEMS 


W 


— 


33 


FULL OF SMOKE 

CF*;tSTlCJN (F^XJFrFELUVKF JRIAWDruRY) 


N 


22 


11 


AFTER12.BCRMEG 

SAM SALTQt (LAFACCWBSTA) 


n 


70 


15 


1 SAY A UTTLE PRAYER 

tllAN* «lfYr. ■IWCftK.'EPIC) 


31 


25 




ME AND MY CRAZY WORLD 

L0STB0Y2!LiMVfHSAti 


H 


47 


9 


YEAH! YEAH! YEAH! 

I-/. ■,■ I- M , rpici 


32 


23 




DO YOU UKE THIS 


71 


49 


8 


KISS AND TELL 

BROWNSTONE M- J ■.VL F'H.EPICF 


S) 






I'M NOT A PLAYER 

B« PUNBHER ILOUDl 


71 


63 


16 


TAKE IT TO THE STREETS 

.A^A:.,: ■ :v.- r. - -/OArcftUJKTW 


34 


32 




l-a BE MISSING YOU 

f.>tMarr4fA;THfVW6irtAI 112)lBA0KTr< 


32) 




3 


PIECE OF MY HEART 

iHAir,V F/.-, i. '-■.'.FAs^MA pflRGIH) 


39 


30 




rU NOTAFOOL 

MMATURE CMCA) 


73 


50 


16 


WHEN YOU TALK ABOUT LOVE 

^A-l lAStLLE'F.'l A 


3) 


36 




DONT STOP THE MUSIC 

PLATA(DEF IAWMt(^t\iHV» 


74 


48 


9 


REMINDING ME lOF SEF) 

XlJycjl* (TAT CMANTAY SAVME (RflATFVnY) 


3D 


38 




BABY YOU KNOW 

THE CJAY^ (GlOeAl SOUl/FREEWOfilD) 


79 


62 


3 


00 ME BABY 
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BML/SawRB. BMI) HL 
M NEVER WAHHA LET TOO GO (FFOH DEF lAM S HOW 

TO BEAPtAVERXHCLASCAP) 
2C HOT T0M8HT (FROM WTHIM TO LOSE] {Second 

Oecsdi. BMLWarw-TKiwrtan. BMI/WB, ASCAP) WBM 
67 ()rFTWHOIS(Mnju.ASCAP/lMMiSlNwYou.eH1) 

10 T>ffiOICIGAVEMrllEjunTD(nMlsor«s,ASC;A;'] 

11 PHENONEHO«(UCooll.ASCAP/Deftam,ASCAP/Jutlin 
Comtn, ASCW/EM Apnl. ASCAP/Auur, BMOrttirar, 
BM) 

71 PIECE Of MT HEART (Wsb N, BMVSioom II, 

BMIAJnichap(Mll, BMI) HLWBM 
$9 IKMINOIHinitE(0FS£n<Sem«tou.8MI/TwiliteTc>rw, 

BMliWeno. BMO 
63 MSE (Mchad Mxxh s Unn«ru, BMI/JunwD Bean LLC, 

ASCAP/3-19-Sl.ASUP/1lhyth)nQuMn,ASCW 
n SHOW ME (UtttB Tarrra, ASCAP/Mustc Cwpmtnn 01 

AnwKa , ASCAP) 
74 SMlU(M-IheniitH.ASCAP/SM>»-ThaWitM, 

Tmwtm, BMI/MiHK Camonbofi « Anwhca, BMI/EMI 

son IT 2 HCAhEMM (SOPA D«PA FLV) (Mm 

Coniwion, ASCAP/Wrginii Beach, ASCAP/NkM Shoe. 
BMl/Wadud, BMlWariw-Tamedara, BMI/nirown' 
Tvitnvns. ASCAP/Air Controt, ASCAP/T:MI ApnT. ASCAP) 
HUWBM 

SO GOOD CDMnt, BMLUfQ. BMLCarDe'vBMG. 
BMI/ftonwcc*. BM) 

SOMEONE (JuUIn ConAt, ASCAP/IW A(>nl. ASCAPj^'i 



Worm. ASCAPMGL ASCA^yHam Pwtr BMV%lhm 
Bluntl. ASCAP/Prtd h RMM. ASCAP/MCA. ASCAP) KL 
SUMSHME (Ul Lu Lii, oX/m OKkwood. BM/EisenM 
Vibe, BMVJanke Cvnis. BMUBobby Robinwn. mvnftt 
TyiTw. ASCAP/EM ApilASCAP) 
TAKE IT TO THE STIMXn (Jtirm. BML« K.L. BMUWB. 
eMi;Sa«inf>'s. BM^ArmKMii, BMI/S)ue Imaee. 



JT SLOW (John Doe, BMI/Bibr Boy. SMbCL, 

BM) 

T3 THM6SIVSTAMT IKE SAME (FIOM MONET TAUS) 

(Mass Ave.. ASCAP/MoIdmi Tunai. ASCAP^^clnrani IntX 

ASCAP/Wvmr-Tanartma. BM) HLAVBM 
2S TOO MNC TOO LONG (fhaiteofg, ASCAP) WM 
U THE TO irnif(FICMUTIMttOMn (India B , 

BMVPuny Tit BMktemlK, BM/PandM Fwew, 

BM/SoM 01 PoMrani Inn. ^ 
20 OP HHIKBA BOOK {VIninia Bead). ASCAPyMwte. 

ASCAP/Hns Corknion. ASCAP/WB, ASCAP/Doduivs. 

ASCAP/Akno. ASCAP) W8M 
44 TKWArTIUTnUTAU(SoSo[W.ASCAf>/EMll«nl, 

ASCAP/Tham Dum Ttrins. ASCAP/Air Contrel. 

ASCAP/Ihnnwi' Tantnims, ASCAP) HL 
M WE CAN flET DOHM [AJlov Cadflr BMl/M Double. 

BWSon. ASCAP) 
4 WIUTUOUT US (FROM SOUL FOOO) (Virpnia BbkIl 

ASCAP^rtau ConfusKin ASCAr/Wairw ChB[vcl[, ASCAP) 

92 WHATEVER (Scny/ArvS<xin,BML{CAF,BML'Tta Intro. 

ASCAP/E2, fiSW/m Apnl. ASCAP/Keiande. ASCAP) HL 
U WHArS STOPPING rOOlDrvided BMl/Zomba. BM) 

47 WHEN TOU TALK ABOVT LOVE (fMB Tnne, ASCAP/ltaw 
Ptnvectiw. ASCAP,1<v>iiK, BMI,^M1 Apn(. ASCAP) 
HUWBM 

100 WH0UWn(Carl<KGKw,BMiaew>sA»jSn«1h.BMI) 
01 WO(WIN-OUT(RMlRMrtw.S£SAC) 
U TEAM! TEAMf YEAH! (EM Blsdnraod, BUI/Rodney 
Jertuns BMI) 

1 roil HAKE ME WAMHA^ CEMl April ASCAP/So So Oil. 

ASCAP/SlBch A.D.. ASCAP/UR IV, ASUP/BMG Sami ik 
6 VOU SHOttLO BE MMC(MN7 WASTE VOURTira 

(EM Apri. ASCAPyOW) NmH, ASCAP/luslin CombL 

ASCAP//kis«. BMntem Biiiia, ASCAP/MCA. BM/tlM 

PrK» Is Aim. BMH)ynalDne. BM) HL 
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Minogue To Melt Clubland With New Image, Album 

TR AX \W^- 



Step to IT: We must confess to 
always having had a soft spot for Dan- 
nii Minogfue. Sure, sister Kylie has 
always had the mondo hits (as well as a 
huge hunk of our heart), but Dannii has 
always exuded a scrappy, take-no-pris- 
oners vibe that's often unusually inspir- 
ing — not to mention a catalyst for tasty 
dance music. With that in mind, you 
should've seen the gleam in our eyes 
when Mr. Postman delivered a copy of 
Ms. D*s festive Eternal U.K. disc, 
"Girl," her first recording in several 
years. 

Though her startling new sexpot 
image (replete with glam blond locks) 
threatens to distract listeners from the 
music, Minogue reveals impressive 
growth as a singer and tunesmith, div- 
ing into the set's meticulous blend of 
pop hooks and trendy grooves with 
notable finesse and confidence. The 
opening track. "All I Wanna Do," is par- 
ticularly potent with its sugar-coated 
break-beats, and Minogue is at her 
most irresistible as she scales to sopra- 
no heights with breathy ease. It's 
indicative of an album that's free of 
cloying pretensions and unapologetic in 
its pure-pop approach to dance music. 

In an effort to properly serve the 
club community, the folks at Eternal 
have plucked the moody "Everything I 
Wanted" and the Dusty Springfield- 
goes-disco "Hearen Wait" for dou- 
ble-A-sided single release, drafting the 
Trouser Enthusiasts (how much do we 
love that name?) to revamp both cuts 
with a timely trance/techno feel. The 
results are quite cute. Especially entic- 
ing is the Cloud Nine mix of "Heaven 
Can Wait," which tickles the ear with 
the sort of frenetic melodrama that 
u'ould make Giorgio Moroder proud. 

With stateside punters lost in an 
unabashedly pop frame of mind lately, 
is it crazy to think that a major label 
here might find "Girl" worth a whirl? 
We don't think so. Minogue has never 
been in a better position to crack this 
market, actually. 

Reach for IT: we've said this time 
and time again. There's something 
about the chemical combination of hip- 
thrusting house groows and spiritual- 
ly charged melodies that sends most 
punters through the roof. It must have 
something to do with the otherworldly, 
emotionally cathartic state you reach 
when you're in the middle of a dance- 
floor and the DJ hits the right blend. 
Regardless, few types of dance records 
connect with kids faster. To that end, 
there's little doubt that "Land Of 
Ecstasy" by Pilgrimage is destined for 
multi-format success similar to the 
props bestowed upon previous record- 
ings by Deep Forest and Enigma. 

In its original form, this Simon Clo- 
quet/Eric Calvi concoction is an exer- 
cise in dreamy ambience, from its 
sweeping, quasi-sjTnphonic strings to 
the soul-stirring incantations of \'ocalisl 
Catherine Bolt. When handed to 
Junior Vasquez and the Murk Boys, 
the song is transformed into the kind 
of intense, tribalistic house music that 
touches the spirit and soaks every pore 
of your body. Sounds too deep to be 
true? Well, ya gotta live to understand. 
Trust us, you will leave this record 
exhausted but curiously refreshed at 
the same time. This is, by far, the 



by Larry Flick 

strongest music Vasquez has offered in 
months, while Miami's Murksters 
remind us that not all experimental 
music comes from New York and Lon- 
don. 

Passionate/Squeaky Clean Records 
is unleashing these remixes on two sep- 
arate 12-inch singles sometime in 
November. Camp out at your nearest 
record shop for a copy. And while you're 
there, pick up a copy of Pilgrimage's 
nourishing "9 Songs Of Ecstasy" 
album. 

And if you prefer your spiritual 
dance music with gospel spice, then go 
directly to "Solid Ground" by DJ Spen 
& the Jasper Street Company. While 
the Pilgrimage record is soothing and 
quietly affecting, this Basement Boys 
Records track sparks with a raw soul 
usually found during a Sunday-morn- 
ing Baptist service. DJ Spen unfurls a 
rumbling house beat and jittery funk 
guitars beneath the pulpit-pounding 
testimonies of Wondress Hutchinson, 
Tracy Hamlin, Starr Adkins, Arona 
Foster, Fruity, Karizma, Richard 
Yerby, Sean Spencer, and Josane. 
Wisely, there aren't a lot of keyboard 
frills to pull your attention away from 
the aggressive, hand-clapping beat and 
whooping vocsds. 

Get WITH IT: Club doyenne Sybil 
maintains the lively disco mood of her 
recent European hit "Still A Thrill" on 
"Why," a Coalition International single 
that is a textbook example of what a 
truly confident diva should sound like. 
Miss Girt is not coughing up a lung in a 
shrieking effort to sound soulful or 
assertive, and yet her note-perfect, 
well-shaded performance easily hits 
both marks. Sybil has clearly learned 
that you can communicate volumes 
with an intimate whisper and selective 
use of belting vamps. 

She is well served by Gaiy Miller's 
smooth original production, as weW as 
by a batch of solid remixes that shrewd- 
ly tap into the anthemic nature of the 
chorus. Lisa Marie Experience floats 
a funky break-beat beneath the 
bassline, while Mark Picchiotti offers 
a sprawling, gloriously dramatic ver- 
sion that fondly recalls Donna Sum- 
mer at her disco-era peak. For jeep- 
sters, Femi Fern of the Young 
Disciples drops the tempo to a languid 
classic-soul tempo that conjures men- 
tal images uf Sybil throwing down with 
a band in a candlelit nightclub. Nice 
idea, eh? Maybe someone at Coalition 
International can make that happen. 

Another artist with enough confi- 
dence in her vocal instrument to tone it 
down from time to time is Broadway 
star Linda Eder, who softens her style 
for "Something To Believe In," the 
charming title tune from her Atlantic 
album that's been redesigned for club 
consumption by the Fitch Brothers 
and Prince Quick Mix. Though she 
could have easily punctured holes 
through the track's bassline with her 



broad operatic range, she opts to deliv- 
er the song's uplifting lyrics with quiet 
strength, slowly building toward the 
dramatic boom needed to render this 
the essential peak-hour Jam it is. 

Those adorable Fitch lads deserve a 
big round of applause for drawing such 
a fine vocal from Eder. Such a strong 
and seasoned performer could easily 
have paralyzed producers of lesser tal- 
ent Although they're still perceived by 
many as a young and developing team, 
we're convinced that they're ready to 
join the ranks of clubland's A-list. 

Prince Quick Mix turns "Something 
To Believe In" inside out with wrig- 
gling break-beats and tripped-out 
synths that will successfully woo 
underground spinners. This man is on 
fire, kids. If you need further proof, be 
on the lookout for his exemplary work 
on another upcoming Atlantic 12-inch- 
er, "Reason For Living" by Duncan 
Sheik. Also contributing mixes to that 
package is underground veteran John- 
ny Vicious. 




Lydla's Wortcin' It Lydia Rhodes, center, chilts between recording sessions at 
Above Love Studios in New York, flanked by producer Jahkey B., left, and man- 
ager Craig Roseberry. The enduring diva is enjoying a high-profile period with a 
pair of sterling 12-inch singles. Ultra has just begun promoting "Away." recorded 
by Rhodes and Jahkey B.. under the group name Mantra. The track sports 
remixes by Junior Vasquez and Todd Edwards. Meanwhile, Subversive U.K. is 
gathering kudos from DJs throughout Europe with "Revelation.' Between club 
gigs. Rhodes is laying down tracks for an album planned for release earty next 
year. Several labels are bidding to sign the project. 



CHUMBAWAMBA 

(Continued from page 9) 

U.K. interest in Chumbawamba 
came about, slowly, after "Tubthimip- 
ing" was twice included on a promo- 
tional CD packed with an industry 
magazine here. 

First, though, the U.S. came on 
board: Christian Unruh of Republic 
eventually signed the band for North 
America. 

EMI Europe president Rupert 
Perry also got enthusiastic about the 
band — a passion shared by EMI's Ger- 
many/Switzerland/Austria president 
Helmut Fest, who jumped at the 
chance to sign it 

"When Rupert played me 'Tub- 
thumping,' I said, 'It's a hit,' which goes 
to show that old men's ears like ours 
can still function," Fest jokes. "I 
phoned Doug and stepped in fairiy high 
because I knew I had a hit." 

The band needed to be convinced 
that signing to a major in Germany 
could work, says Jorg Beuttner, head 
of A&R at the EMI Germany label of 



Billbood. 
HOT 




CUB PLAY 



1. CATCH SUNSCREEM PULSt e 

2. THA WILDSTYLE DJ SUPREME miERHii 

3. THE BALUO OF CLEO JOE 
CYNDI LAUPER mc 

4. ANYBODY SEEN MY BABY? 
THE ROLLING STONES virgin 

5. WHAT WOULD WE DO '97 D.S.K. 

AFRO WW 



MMI-SINGLES SALES 

1. CLOSER CAPONE-N-NOREAGA PENwrv 

2. EVERYTHING MARY J. BLIGE MCA 

3. GET UP, STAND UP 

PHUNKY PHANTOM G*iOOViuciOUS 

4. HOW CRAZY ARE YOU? MEJA 

COLUMBIA 

5. FRESH START TERRA DEVA OM 



Breakouts: Titles with future chart potential, 
t>ased on club play ot sales reported this week. 



EMI Electrola. "They came to visit us, 
and we reassured them that we re- 
spected their work," he says. 

EMI Germany struck a three-album 
licensing deal for the world outside 
North America. The band owns all its 
back catalog and publishing and pro- 
duces its own records. The band mem- 
bers insist on creative control over the 
artwork, which they note was more 
important to them than the size of the 
advance. 

Despite being signed to Germany, 
there ha\'e been "no internal political 
battles" in dealing with the British 
company with an act it passed on, says 
Beuttner "[EMI U.K. label managing 
director] Neil Plerris has given us 100% 
support with this." 

EMI Europe's Perry says there is no 
reason English-language repertoire 
has to be signed to the U.K. company. 
"It's all up for grabs. We like to think 
that EMI has the flexibility to do this," 
he says, citing Denmark's Me & My, 
Michael Learns To Rock, and Sweden's 
Roxette as examples. 

Manager Smith is just as pleased. 
"The whole experience has been text- 
book," he sf^. "The U.K. company has 
handled it as if it was one of their own 
acts." 

"Tubthumping" is a rousing, guitar 
pop number, and the beats, guitars, and 
shout-along chorus belie the song's 
message about a sad and lonely 
drinker So far it has found itself being 
used as fanfare music for football 
teams and incidental music on sports 
programs. 

Despite the message, and the fact 
that it contains the repeated line "piss- 
ing the night away," the song has been 
an across-the-board radio favorite. 

Paul Chantler, PD for the Essex 
Radio Group, which owns five stations 
to the east of London, says, "I don't 
think that our audience really knows 
much about the history of the band or 
their politics." 

The sound is what got it added, says 
Chantler. "It's one of our most-played 
songs, and it's only just come off the A- 
list," he says. "When I first heard it, I 



could just hear a great, good-times 
song, which fitted the summer. The 
only time we didn't play it was around 
the time of Diana's death and funeral." 

Radio across most of Europe has 
picked up on the track, which hit No. 9 
on Music & Media's sales-based 
Eurochart Sept. 13. Ironically, Ger- 
many, the country that signed the act, 
is the slowest to pick up on the song 
with such tastemaker stations as north 
Germany's private Radio Schleswig- 
Holstein adding the track only in mid- 
October 

"Tubthumping" has introduced 
Chumbawamba to mainstream audi- 
ences, but the band has not compro- 
mised its socialist politics or its egali- 
tarian approach to working: All 
decisions are made collectively, and 
money is split evenly within the group. 
Even its li\'e shows have band members 
taking turns at vocals. 

The band actively courted a msyor 
deal, says Nutter. "The indies wanted 
us, but we decided to go into the main- 
stream," Nutter says. "We want to be 
part of mainstream pop culture, even 
though we're political. The first rec- 
ords we heard were the Beatles and 
Petula Clark, not Captain Beefheart." 

Mainstream acceptance does involve 
compromise, argues Bruce. "If we're 
going to get people involved, we want 
people to listen. A lot of people are 
happy making music, which are works 
of art but haw limited appeal. We're 
not" Adds Nutter, "Our intention is to 
get a platform. We can't make pop mu- 
sic in obscurity." 

The political note of Chumbawam- 
ba's album "Tubthumper" is an almost 
lone TOice in the current British music 
world. With the exception of the Lev- 
ellers, few politically active bands sell 
significant nimibers. 

"Tubthumper" addresses homeless- 
ness, unemployment, the lack of change 
that the country's new Labour govern- 
ment will brir^, and the plight of Liv- 
erpool's sacked dock workers, engaged 
in a long and bitter struggle. Chum- 
bawamba played a benefit concert for 
(Continued on page 96) 
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BLboad. HOT DANCE MUSIC 



THIS 
WEEK 


LAST 
WEEK 


2WKS 
AGO 


z 

is 


CLUB PLAY 

COMPILED FROM A NATIONAL SAMPLE 
OF DANCE CLUB PLAYLISTS, 

TITLE ARTIST 

LA8LL A NUMKR'PTOWOTION LA8E L 





2 


i 


10 


* * * No. 1 ★ * * 

so IN LOWE WITH YOU i PLAr 1008 1 tt He 1 DUKE 




6 


9 


9 


RUN TO YOU LIGHTBALL 45217AJGHTYEAR JOI CARDWELL 




5 


6 


! 


BUENOS AIRES WARHIR BROS PROMO MADONNA 




7 


11 


8 


WHY DON'T rOU DANCE WITH ME ULTIU nwMOTOR ♦FUTURE BREEZE 




> 


16 


6 


JAMES BOND THEME El£iaF» 6390«EEG * MOBY 


t 


3 


1 


6 


HONEY CCLUUBIA 78E65 ♦ MARIAH CAREY 


> _ k. 

(7) 


13 


26 


3 


AINT NO NEED TO HIDE CHAMPION 331 SANDY B 


(8) 


9 


14 


7 


LEARN 2 LUV NERVOUS 202U ♦KIM ENGLISH 


S 


1 


3 


9 


NEVER. NEVER GONNA GIVE YOU UP ARISTA PPOUO * LISA STANSFIELO 


10 


4 


2 


11 


REMEMBER ME OM OOSOUIPODI * BLUE BOY 




22 


33 


3 


TURN ME OUT (TURN TO SUGAR) STRICTLT RHnHM 12521 PRAXIS FEATURING KATHY BROWN 


(12) 


18 


27 


4 


DEEP DAY MAXI 2061 KATRINA VAUGHN 


13 


10 


4 


13 


GET UP. STAND UP WOOVIUOOUS 3«STRICTLy RHnMI F'HUNKY PHANTOM 




20 


30 


4 


ECLMDOR ULTR^f FRR OO&ISLAND ♦ SASH! 


15 


IS 


19 


8 


ARTT TMJUN' 'BOUT DUB UUSIC 7euim « APOaO FOUR FORTY 


U 


12 


15 


10 


nr OF THE WORLD MCA SUM DUDEARELLA 


(n) 


27 


37 


4 


CLOSER THAN CLOSE BIGBANG IMPOST ROSIE GAINES 


u 


n 


7 


IS 


ALRIGHT worn « JAMIROOUAI 


Cl9^ 


24 


31 


4 


RIPCROOVE LOGIC V. .M « DOUBLE 99 


20 


19 


22 


7 


SOMEWHERE AIIANIIC PIWMO PET SHOP BOYS 


21 


25 


29 


5 


LOVE IS ALIVE DV8 582349/A&M ♦ 3RD PARTY 


22 


21 


21 


6 


BARBIE GIRL MCA 5S393 4 AQUA 


(23) 


28 


34 


5 


BE MY BABY iNTtRHiT M012mORITr ♦ CAPPELLA 


24 1 17 


8 


14 


SHADOWS OF THE PAST JELLYBEAN 2525 PULSE FEAT. ANTOINETTE ROBERSON 


2S 1 16 


12 


11 


1 SAY A LinLE PRAYER WORK 78597 ♦ DIANA KING 


(26) 


34 


41 


3 


DONT GO LOOK 64974/RCA U CUCX FEATURING KAYO 


(27) 


36 




2 


TO BE IN LOVE MAW 01»STRICTLV RHYTHM MAW 


21 


33 


38 


3 


AMI WA WA (SOLO POR Tl) NONESUCH 7M8(VATLANriC GIPSY KINGS 


21 


29 


18 


11 


WHATEVER EASTWESI 5392 l/ttG ♦ EN VOGUE 


(30) 


37 


45 


3 


WORDS THAT YOU SAY STRICTLY RHYTHM 1251 7 WHITEBIRD FEATURING VERONICA BROWN 


31 


23 


17 


13 


HOLD YOUR HEAD UP HKIH REAL TIME JOVSTPICTLY RHYTHM BORIS DLUGOSCH PRESENTS BOOOMI 


32 


32 


35 


4 


LIKE A STAR TIMBER! 73iiaOMMY BCfl CYNTHIA 




38 




2 


THEME FROM THE VAUEY OF THE DOLLS WARNER BROS 43952 K.D. LANG 




44 




2 


* * ★ Power Pick* * * 

BEAT ME HARDER EMPIRE STATtjtiGMTftsiL i>421fVliGHrrEAR VICTOR CALDERONE 




HE\ 




1 


♦ ★ * Hot Shot Debut* * * 

DRAMA TWISTED SMOIMCA CLUB 69 FEATURING KIM COOPER 


3t 


14 


13 


11 


SALVA MEA ARISTA 13397 ♦ FAlTHLf SS 


37 


31 


28 


7 


WHEN THE FUNK HITS THE FAN OVUMmFFHOUSE 7a6limUHaA KING BRITT PRESENTS SYLK ISO 


31 


40 




2 


SAMBA DE JANEIRO IOMMYeOT4]7 FELIZIA 


(39) 


45 




2 


THE LOVE SCENE JIVE PROMO ♦ JOE 


40 


30 


20 


11 


rrS LIKE THAT SM IE 906SWTOriLE RUN-D.M.C. VS. JASON NEVINS 




43 




2 


GET UP! GO INSJU4E! GRANOSLAM OO&STftlCTLV RHY1HM ^ STRETCH AND VERN PRESENT IMODOG 




NEW^ 


1 


CHELSEA PRESS 2 JELLVSEAN 2529 DAT OVEN 


43 


26 


10 


13 


SHOW ME KING STPEH 1067 URBAN SOUL 


44 


35 


24 


12 


MICHTY HIGH POPULAR 2606atnTI0UE GLORIA GAYNOR FEAT. EARL YOUNG I THE TRAMMPS 


(45) 


NKW^ 


1 


1 BEUEVE VELOCITY 6 1007 PRO T00L2 FEATURING ALTHEA MCQUEEN 


(46) 


NIW^ 


1 


YOU CAN DO IT DEUCIOUS VINYL PROMORED ANT THEBRANDNEW HEAVIES 


(47) 


NEW^ 


1 


SUNSTROKE £[>El AMERICA 9139 • CHK^ANE 


(48) 


NEW^ 


1 


CLAP YOUR HANDS trH=.loi,nriN 570037/lSUNO LIL LOUIS 


(49) 


NEW^ 


1 


GET READY TO BOUNCE EDE: AMERICA 3722 * BROOKLYN BOUNCE 


SO 


39 1 36 


7 


CELEBRATE RHINO PROMQ'ATLANIIC RUPAUL 



THIS 
WEEK 


LAST 
VYEEK 


h 


h 

s5 


MAXI-SINGLES SALES 

COMPILED FROM A NATIONAL SUB. SAMPLE OF POS {POINT OF SALE) EQUIPPED KEY DANCE RETAJl 
STORES WHICH REPORT NUMB£R OF UNITS SOLD TO SOUNDSCAN. INC SOUndSCaP* 

TITLE IIITlll ARTIST 

LABEL 4 NUMBERJDISTRieUTING LABEL ■■■■■■■ 


1 


1 


1 


5 


♦ * * No. 1 * * ★ 

YOU MAKE ME WANNA.. :T. IX) LAiACE242ii.9^ARiSTA 4MeM4!Nc>l ♦USHER 


2 


2 


4 


6 


1 WANT LOVE IM) IT) (XI MODERN VOCES 002 


♦ TONY MASCOLO 


3 


3 


2 


8 


HONEY IM) miXI COLLIMSIA 78665 


♦ MARIAH CAREY 


(T) 


NEW^ 


1 


* * * Hot Shot Debut* * * 

THEME FROM THE VALLEY OF THE DOLLS i T :i < WARNER BROS. 43952 K.D. LANG 


r¥; 


8 


10 


3 


SOCK nr 2 leiKE min isupa nm nnmirt eastdcst mum • hssy tisocvEANcr Eujon feat da brat 




4 


5 


21 


FREE rri (XI STRKTLY RHYTHM 12513 


♦ ULTRA NATE 


f 


5 


13 


6 


LOVE IS JU.IVE IT) (XI DVB 582349/AiM 


♦ 3RD PARTY 


(D 
\°j 


NEW^ 


1 


PHENOMENON (Tl OEF JAM 568081.MERCURY 


• aCOOLJ 


K 9 ) 


17 


21 


9 


* * * Greatest Gainer * * * 

YOU SHOULD BE MINE (DON'T WASTE YOUR TIMEI T: ui.;i,i, ♦ BRIAN MCKNIGHT FEAT. MASE 


(10) 


16 


14 


6 


OFF THE BOOKS (Tl i» VIOLATOR 164MEmTlvlTY THE BEATNUTS FEAT. BK; PUNISHER li CUBAN UNK 


11 


6 


3 


4 


ONE MORE NIGHT (T) (X) TOMMY BOY 786 


AMBER 


12 


10 


11 


19 


SPIN SPIN SUGJUt (T) 00 aEAN UP.VIRGIN UNDERGROUND 3859(WIRGIN 


* SNEAKER PIMPS 


(13) 


NEW^ 


I 


I'M NOT A PLAYER (Tl LOUD 64904RCA 


♦ BIG PUNISHER 


14 


7 1 6 


5 


THE ONE 1 GAVE MY HEJUIT TO (Tl (X) ulackgholnd atiantc 95567/ao 


* AALIYAH 


(.15) 


NEW^ 


1 


MUCH BETTER (» TWISTED 55333AKA aUB 69 FEATURING SUZANNE PALMER 


If 


11 


20 


14 


YOU'RE NOT ALONE (Tl l» RCA 64904 


♦ OUVE 


17 


18 


12 


18 THINGSJUSTAINTTHESAMEmOQARISTAlJSai 


* DEBORAH COX 


11 


14 


7 


4 


ITS YOURZ (T) LOUD 64957™cA 


• WU-TANG CLAN 


(19) 


21 


23 


3 


OJ KEEP PLAYIN' (GET YOUR MUSIC ON) (Tl LOUD 649S4JRCA 


♦ YVEHE MICHELE 


(20) 


NEW^ 


1 


I'M AFRAID OF AMERICANS (I) virgin 38618 


* DAVID BOWIE 


Oy 


30 


24 


6 


THE JOINT (T) DEF JAM 57167S1'MERCURV 


♦ EPMD 


22 


22 


17 


6 


AVENUES m (XI ARISTA 13412 ♦REFUGEE CAMP ALL STARS FEAT PRAS (WETH KY-MANI) 


(23) 


NEW^ 


1 


SO GOOD (TJ LOUD 65302/RCA 


♦ DAVINA 


24 


20 


15 


18 


HOT TOMHTmuSII OM lOI W) n: K IKWm mKIW *ULIOIFUlTMei«TLEFTEfE.IESt EUnTT 1 WZ IWinC 


29 


9 


9 


21 


I'LL BE MISSING YOU IMI IT) IX) BAD BOY 79097/>RiST> * PUFF DADDY i FAITH EVANS (FEAT. 112) 


(26) 


36 


35 


5 


BUTTA LOVE (Tl (X) AJltSIA 13413 


♦ NEXf 


27 


15 


8 


14 


MO UOHCV HO PMMUMS (Tl (Xl bad B0< 791(1»ARISTA « the NOTORIOUS B I G. (FEAT. PUFF MODY t MASQ 


(28) 


42 


26 


4 


MY LINE BTHEaMNI ITI WARNER BROS. 43919 * SOMETHIN' FOR THE PEOPLE FEAT. TRINA t TAMARA 


29 


12 




2 


DRAMA (Tl TWISTED 55403«CA CLUB 69 FEATURING KIM COOf^R 




NEW^ 


1 


r OWE 'BOUT YOU (T) 01) LAFACE 24274/ARISTA 


• MILESTONE 


31 


23 


28 


6 


UKE A STAR (T) LXJ TIMeCR! 73^0MMY BOY 


CYNTHIA 


32 


27 


43 


5 


SUNSHINE IT) ROC-A FELIAICEF JAM 574923MR(»RY * JAY-Z FEAT. BABYFACE AND FOXY BROWN 


33 


26 


40 


10 


AROUND THE WORLD (T) SOMA SSBOaivlRGIN 


♦ DAFT PUNK 


34 


32 




2 


ULST NIGHTS LETTER (M) (Tl (X) MCA 55391 


♦ K-CI&JOJO 


35 


24 


16 


9 


BARBIE GIRL (Tl (XI MCA 55393 


♦ AQUA 


(36) 


ffi-EimiT 


4 


CHOOZEONE(T1AV830 


CROOKLYN CLAN 


37 


28 


22 


11 


GOTHAM CITY (Tl 00 JIVE 42484 


♦ R. KELLY 


31 


13 


19 


6 


DONTGO|T)00L0<;k:6497«RCA LE aiCK featuring KAYO 


39 


31 




e 


BUBBLIN' (T) VIOULIOR/OEF 1AM 57152Srt4£RCU«Y 


♦ CRU 


40 


19 


18 


16 


1 SAY A LfTTLE PRAYER (T) HI WORK 78597)tPIC 


♦ DIANA KING 




>E-Einin 


4 


GUNJA HONORS ITI txi HUSH 6612 


DEAD RINGAZ 


42 


25 




2 


TURNME0UT(TURNT0SUGAR)(TI(XISTRICTLYRHYTNM12»1 praxisfeat. KATHYBROWN 


43 


34 


25 


14 


NEVER MAKE A PROMISE (I) ISLAND 572063 


♦ DRU HILL 


(44) 


K-nnn 


12 


BIG BAD MAMMA (Tl VIOLATORIDEF JAM 57I44IJMERCURY • FOXY BROWN FEATURING ORU HILL 


(45) 


RE-Eimn 


3 


ELECTRIC BARBARELLA (T) (XI CAPnOL 58674 


♦ OURAM DURAN 


40 


39 




4 


MAN BEHIND THE MUSIC ITl LIL HAN 95015'INTERSCOPE QUEEN PEN FEATURING TEDDY RILEY 


47 


29 


27 


6 


REMEMBER ME (T: ixi OM OO&OARPORT 


♦ BLUE BOY 


W) 


NEW^ 1 


TO BE IN LOVE IT) MAW 019ISTRICTLY RHYTHM 


MAW 


(49; RE-ENTRr .: J. | BIG POPPA/WARNING lUI (T) OU BAD BOY 7.902QfARISTA 


♦ THENOTORKIUSBI.G. 


^ SO I 48 1 - j 1 [ IT S UKE THAT mill SM.IE 9069(PROflLE RUN O.M C. VS. JASON NEVINS 



< )Trttes with the greatest sales or club play increases thts weeh. Power Pick on Club Play is awarded for ttie largest point increase among singles t)elow the top 20. Greatest Gairter on Maxi-Singles Sales is awarded fof the largest sales irKrease among singles 
anywlwre in ttie top 50. ^Vtdeocllp availability. Catatog number is tor vinyl maxi-single, of CD rruxi-singte if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single avaitabrlity. (T)'Vinyi maxi-single availability (X) CO maxi-single availabtlity. C 1997. 
Biltboard/BPI Communications, 




ABILI A 

H valigeria 
flightcases 



For information on distribution: 

Tel + 39 (0) 424 581214 
Fax + 39 (0) 424 581155 
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THE B I L I B D A R D 



1 

SPOT 




THE 
NEW SINGLE 
FROM THE ALBUM 
THIS IS YOUR NIGHT 
ALSO AVAILABLE ON 
MTV THE GRIND 
VOLUME 1 



L MTVTHI 
VQLLJ 



"ONE MORE NIGHT" 



(HANI'S REMIX) 





IbmrnY 



THE DEBUT 
SINGLE FROM HER 
UPCOMING ALBUM 
LIKE A STAR 

PRODUCED By TONY MORAN 
EXECUTIVE PRODUCER 
JOEY GARDNER 





World Wide 



D a nee 





f 




It's time to celebrate! 

That may sound hokey, but it's true. After years of countless 
false starts, the dance-music revolution is in ftill effect. De- 
pending on your view of the room, you 
ma) be ieeling it more than otliers. The 
electronic movement has turned the 
rock world upside-down, while ever- 
plucky Euro-NRCi enthusiasts continue 
to infiltrate top 40 radio. And for house- 
heads, the road is paved by the avid 
interest of superstars like Mariah Carey 
and Madonna — who live for the fbur- 
on-t he-floor groove as much as any 
underground punter. Pretty cool, eh? 

Withoui one defining sound or style 
dominating tlie landscape, it's easy for the dance revolution to 
feel either watered-down or less dramatic than, say, the now- 
faltering grunge-rock movement. But rest assured, in nearly 
e\'er) corner of the globe, people are walking around with a lit- 
de more rh) ihni in their step than usual. The variety of vibes 
gi abbing attendon only proves that the club community is a 
land of (rue artistic depth with the potential to thrive and grow 
to astonishing heights. Clearly, this is an awesome time to be a 

citizen of clubland. 

While trolling along the selected sectors 
of clubland's global underground, the 
threads of commonality will be wonder- 
fully obvious. And while we urge the cel- 
ebration of such union, it is important to 
be equally encouraging and supportive 
of the contrasting ideals and sounds that 
keep the international dance-music com- 
munity ft om becoming just another cog 
in the mainstream musical machine. 
Groove on, children! 




Alter several years out of the 
public eye, ULTRA NATE has 
emerged as one of the leaders of 
the new dance-music revolution 
In pop radio. Itet Strictfy Rhythm 
anthem "Free" has flooded the 
airviiaves with its introspective 
>^ lyrics, soulful vocals and hand- 
In-the-air chorus chants. Nate 
has spent the better part of this 
year touring the world. Her first 
album for the venerable indie 
label is due it tke top ol 1991. 



^ LARKY rLLCK 
Dance Music Lditor 
Billboard 



KATHY BROWN has 

been cruising around 
the underground for 
several years, creating 
an impressive catalog 
\ of house hits. This 
year, she's enjoying 
the biggest success of 
her career to date, 
"Turn Me Out (Turn To 
Sugar)" with Praxis. 
The Strictly Rhythm 
single is a fast-fove 
among turntable 
artists and is gather- 
ing a considerable 
amount of mix-show 
radio airplay. 
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One of the leading figures of the 
electronica scene is DEATH IN 
VEGAS, led by visionary produc- 
er, songwriter and turntable artist 
Richard Fearless. The sterling 
debut album, "Dead Elvis," earned 
rave reviews throughout the act's 
native U.K. on deConstruction 
Records. Just issued in the States 
on Timebomb, the set is meeting 
with similar underground props- 
thanks to the percussive first sin- 
gle, "Dirt." 



D a nee 



fllthough it's painfully 
close in proximity to 
such heralded club 
towns as New York. 
Philadelphia and 
Boston. Washington. D.C.. 
has become quite the cute 
little hotbed for house- 
music activity. The city is 
brewing a sound that is a 
smart hybrid of deep- 
house and pop-leaning hi- 
NRG. 

The absolute hottest spot 
is Buzz, where the order of 
the day are jams with a 
decided slant toward diva- 
driven ditties, whether it is 
newbies like Ultra Nate or 
pioneers like Jocelyn 
Brown. And when the 
women aren't belting their 
hearts out, you can delight 
to the hearty dub action of 
upstarts like Prince Quick 



Mix. For an equally hearty 
house vibe, you'll need to 
stroll on over to Nikita or 
Deep, both of which 
accentuate dark and 
moody atmospheres and 
spare, sample-driven 
instrumentals. DJ culture 
rules at both venues in a 
major way. 

On the complete flipside 
is Traxx. which is a bit of a 
landmark in D.C. In 10-plus 
years, it has been the 
epicenter of the national 
gay club circuit. There is 
no better place to hear the 
hits of the day, with a 
smattering of U.K. and 
European imports. As for 
vibe, it helps to be among 
the pretty, but it's not 
required. It's just as much 
fun to alternate between 
twirling and staring. ■ 



After more than a decade as the frontman of leg- 
endary house-music act Ten City, BYRON STINGILY 
Is slopping out with "The Rurist," his first solo 
alhum for Nervous Records. The set includes 
the worldwide hit singles "Get Off" and "Flying 
Highf " and it features 
production t>y the 



^Basement Boys, 
Masters At Work, 
Frankie Knuckles and 
Maurice Joshua, 




CRYSTAL WATERS reaffirmed her long-standing commitment to the dance-music community this summer with 
an eponymously titled Mercury album that strobed with pure house-music aggression. Boasting production by 
the Basement Boys, Jam & Lewis and Dallas Austin, the set has already spawned floor staples in the form of 
"Just A Freak " and "Say...If You Feel Alright." Her next single is the wildly infectious 'Momma Told Me." 





• n the ever-dueling 

1 energy between the 
East and West Coast 
club scenes, Los 
Angeles has solidified 
its standing as a mecca for 
its avant-garde approach 
to dance music. Urgent 
trance-NRG sounds 
dominate the scene, while 
other edgy fare like jungle 
and break-beats percolate 
along the deep under- 
ground. 

And while Los Angeles 
has previously been lean 
on potent producers, 
there's a plush crop now 
that never fails to thrill, 
starting with folks like 
Vission & Lorimer, Tony B! 
and Mark Lewis. The label 
scene is also quite lovely, 
with Moonshine and City 
Of Angels leading the 
pack. 

On the quasi-mainstream 
tip, West Hollywood's 
decade-old Rage remains 
exemplary of L.A.'s 
continued commitment to 
gay-disco, with bright and 
vibrant decor and laser 
lights that seem to slice 
through the crush of buff 
bods, while primary spin- 
ner Manny Lehman serves 
a sound that combines the 
club hits of the day with 
experimental house. 

For a more subterranean 
vibe, there's Blip, a reno- 
vated warehouse on the 
outskirts of the city. This is 
the place to be when you 
want to twitch into the 
morning hours to the fod- 
der of Crystal Method, 
Future Sounds Of London 
and DJ Soulslinger. 

Some of the best music 
to be experienced in Los 
Angeles doesn't even have 
a steady home. Float and 
Foam are wandering 
soirees that exist almost 
solely on word-of-mouth — 
yet somehow manage to 
draw thousands of kids to 
rejoice in the free-form 
rave culture that the 
"grown-ups" of the music 
industry have yet to fully 
understand. ■ 



30 



BILLBOARD SPOTLIGHT 



BILLBOAHD NOVEMBER 1. 1997 



D a nee 



□O IT YOURSELF 

BUILDS UP VOUR DREAMS 




Pli^ J92!5Sl!J5ll-Fai3Ja2S5m77 

lill|i:/;iiiiiiui.tiiieiit;(eciHilsxoin 
http://iuiiiiii.dolh|iiiiiseifJt 
E-inaiUoit@Di)lt)|oiiiselfjl 



Cl-i. 



the undisputed breed- 
ing ground of fiouse 
music has under- 
gone a renaissance 
of sorts in the last 1 2 
months. It has always 
been leagues ahead of the 
pack in terms of cutting- 
edge grooves and inven- 
tive venues. If there's a 
unifying musical element 
of the Chicago scene, it is 
the soulful vocals that ice 
even the hardest under- 
ground dub. But there's a 
refreshing new energy that 
is unmistakable. 

Feel like an all-nighter? 
Chicago's the place to 
be — and your every rhythmic 
desire can be met. All you 
need is the will to work it. 
The best places to start? 
Fusion, CroBar and House 
Of Blues should be at the 
top of any list. 

Fusion plays to a largely 
gay male crowd and is 
resplendent in glamorous 
decor and state-of-the-art 
sound, light and video 
systems. There are also two 




Since joining Jellybean 
Records this year, KAREL 
has become the darling of 
the hi-NRG community with 
a flamboyant style and a 
falsetto that fondly recalls 
the late Sylvester. His single 
"I Am" saw him paired with 
club renegades Brinsley 
Evans and DJ Strobe and 
swapping vamps with fellow 
diva Thea Austin. He is 
currently dividing his time 
between cutting a new 
single for the label and 
completing his first screen- 
play, an update of the 
comedy classic "Auntie 
Name" called "Mame'd." 



dancefloors, one of which 
caters to the more puffy hi- 
NRG tastes of patrons, 
while the bigger space 
offers hardcore house. Mark 
Hultmark is the head DJ 
there, and his mixing skills 
are unparalleled. 

CroBar hangs on the far 
opposite end of the musi- 
cal spectrum, with its dark 
and forebodingly gothic 
ambience. Head DJ Teri 
Bristol does an excellent 
job of exposing her own 
stellar studio concoctions, 
while also keeping punters 
plugged into a healthy 
smattering of up-and- 
coming gems from Europe. 

House Of Blues is a new 
venue in town, and it hosts 
a staggeringly diverse 
array of musical genres 
and events. Each night 
provides a different 
personality, ranging from 
deep-house to funk, with 
pit stops in acid-jazz and 
electronica. Also, its 
vibrant decor and massive 
stage renders House Of 
Blues the place for a band- 
on-the-rise to perform. 

Elsewhere around town. 
Shelter is still the all- 
encompassing venue, 
where you can bask in the 
glow of mainstream hits 
and maybe even check out 
a swimsuit fashion show 
on any given Saturday 
night. DJ John Curly spins 
pop-rooted fare with 
confidence. For more 
funky, acid-jazz flavors, 
there's the stately Green 
Dolphin Street and Smart 
Bar, where live bands play 
nightly. And the crowds at 
both places are among the 
most friendly you will 
encounter. ■ 




FATBOY SUM is tfie 
latest persona donned 
by veteran producer/DJ 
Norman Cook. Over the 
past 15 years, he's 
gained worldwide 
respect for his work 
with the Housemartins, 
Beats International and 
Pizzaman, among others. 
As Fatboy Slim, he's 
issued the brilliant 
electronic excursion 
"Better Lhnng Through 
Chemistry," on which 
he straddles the line 
between keyboard 
experimentation and 
pop melodies. 



f'»«~»«~"t~-tjg^l 



Few other scenes over 
the past five years 
have intrigued the 
clubworld at large 
more than Portugal. 
Suddenly, it's become one 
of the places to give your 
platforms a workout. 
Perhaps that's due to the 
absence of pretension 
from the punters and the 
DJs. In fact, attitude is in 
such small supply that one 
has to wonder if there's a 
national law against it. 

With that knowledge, 
there truly isn't a venue in 
town that isn't worth diving 
headfirst into. Icarius is 
where the boys who love 
to swing their handbags 
romp to the turntable 
musings of DJs Marco and 
Streamline. Equally festive 
is Flame, with its other- 
worldly lighting system 



and velvet-covered walls. 
You can pop by on any 
given Saturday and hear 
the hits of the day, with an 
ample dose of classic 
American disco. 

Actually, there seems to 
be quite the fixation with 
all things American on the 
Portuguese club scene. 
Lads like David Morales 
and Junior Vasquez are 
demigods, flooding 
venues like G-Spot and 
XTB. 

For those who want a 
taste of local flavor, go 
directly to Imante, where 
there's more emphasis 
on dubby deep-house 
jams. It may not be as 
visually appealing as 
most other venues, but 
it can't be beat for its 
underground intensity and 
fun crowd. ■ 
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LET X-MiX GET YOUR 





X-MiX promotes your music with 3 series: 



Rodlioactivc 



DOHCC 



Abdiuctedl 



A Radioactive Series A 




Featuring original label versions of: 




Rhythm Crossover 

Hip Hop 
, - Dance 

V Alternative Rock 
; >, Ballads . ■> 



Limited pressings released monthly 
1 CD 





featuring remixedversions of: 

I ^ M Hi-Energyj 
House I 
Mainstreami 
0 Latin House 
Alternative Dance^ 

Limited pressings released bl-monthlyj 
^ 9 2 Vinyl & CD ' ^ '■ ^ 




X-MiX represents AMERICA'S LEADING REMIXERS AND PRODUCERS 

(Soul Solution, Rtch Brothers, Leri'iiy B., Armand Van Helden, Razor & Go, Chcfttfe Casanova, and more) 

X-MiX will INCREASE SPINS AND EXTEND THE LIFE OF YOUR RECORD 

through servicing top Mixshow, IMoblle & Club DJs across America^., 

X-MiX-s LIMITED PRESSINGS are remixes, mastered, packaged and 
purchased by QUAUIP PB UftS SItjllAI DJS OHLY-guaranteeing no oversatiigjln 



Is dis tributed X -CIUSIWEIY to radio programmers across America by 



i X-MiX can be heard on: / 

Open House Party -f Power 96 ^ KMEL -r WKTU -r Hot Mbc -r KISS 4- Power 106 

1 i^i '^ r and many other stations! ^ 



V - V - 



X-MiX 
MO 



DELIVERS ALL. THESE 
TO you, THE 



SERVICES AT 



We would like to thank the record industry for making us "RemiX ScrViCe Of The Year" 

(as voted at the '96 Winter Music Conference) 



For more information about X-iWIiX: 

X>MiX inc. 

8 Blanchard Road, Burlington, MA 01 803 



Fax: f781) 272-371 0 




!iilD[MD(n]BlniliJ7°ni^ 




I with Me - Expose 
gnways 01 Love - Johnny 0 
151'lEo Crazy Katallna 
16. All Night -Triner* 
Dreamin' 01 Love - Stevie B 
Gonna Rsin - Will To Power 
I To Worry ■ Rhythmcentrle 
ou Know you Want It - Jeai 



IV'EF 



Flastitiack DISCO Tin Los Angeles 



Latm LegenOs Uve Freettyle Quick Mbn IM.1 

DouMe Ca/C8 



Onden now!!! 

THUMP RfCOROS HC. P.O. Box 445 IWnirt. M 91788 W: (B08) 59^2144 f^: (809) EfflU: Ilii«v4als@ail.cani 



UNIVERSAL MUSIC S 
VIDEO DISTRIBUTION 



j-i o I- I- ^ n ri 
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olland is a haven 
of decadence, with 
its escapist vibe 
and seenningly 
endless selection 
of noteworthy dance 
palaces. 

Arena is currently among 
the coolest venues in 
Holland, with a mixed 
crowd twitching the night 
away to mostly deep 
techno and heavy trance 
anthems. The venue is 
also the host for a monthly 
extra space called 
Meander, where left- 
leaning punters can 
indulge in the pleasures 
of trip-hop, drum'n'bass 
and ambient-dub. 

Paradiso is a legendary 
venue, open several nights 
a week with a variety of 
rhythmic flavors. The 
club's Thursday gay- 
leaning parties are leg- 
endary, as is the Saturday 
mixed-crowd throwdown, 
featuring the turntable 
musings of Sven van 
Hees. Sundays are becom- 
ing equally popular, thanks 
to the soulful spinning of 
Erick E. 

For a taste of the hard 
stuff, nothing can beat 
Trance Buddah, which 
drenches punters with 
hard-techno and trance 
assaults. Along a similar 
sonic tip are West Pacific 
and Melkweg. where the 
DJs of the moment include 
Moebuis, L-Dopa and 
Gizmo. ■ 




Sunshine Records ingenue 
Miranda continues to lead the 
way for Latin-leaning dance 
music with her latest single, 
Who's Got The Power Now," 
produced by the enduring 
Walter Kahn. The track is the 
newest gem in a string of hits 
for the singer that includes 
"Your Love Is So Divine." 
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The Italo-disco 
scene contin- 
ues to be a 
breeding 
ground for 
Robert Miles wannabes; he 
made a major dent in the 
global dance and pop 
market last year with 
Children." Although it 
hasn't exactly made for a 
plush creative year, there 
are worse sounds to 
embrace. In fact, there have 
been some lovely derivations 
of Miles' concept, making 
for an evening that brightly 
merges rugged under- 
ground grooves with 
soothing, new-age-spiced 
keyboards. 

One key venue in Milan 
continues to be Heaven, 
where the walls literally 
shake from the state-of- 
the-art sound system — as 
well as from the turntable 
aggression of Roberto 
Ignaro and Cardelgaro. 
When these boys aren't 
working it, the club is also 



the favorite pit stop of 
American DJ heroes like 
Danny Tenaglia and 
Maurice Joshua. 

In Rimini, the circuit is 
dominated by the 
venerable Echoes and 
Cocorico. The former 
spot grabs about 2,000 
partyhounds and is 
deservedly respected as 
the premier room for 
house music in Italy. With 
that in mind. Echoes 
remains among the most 
innovative, forward- 
reaching clubs in all of 
Italy, which is why you can 
actually hear a celeb like 
Robert Miles working 
behind the turntables. 

Cocorico comes from a 
completely different angle 
of the room, with its bright 
techno/trance personality. 
Saturdays are particularly 
flavorful, when DJ Carlucci 
sweetens the beat with the 
Euro-disco sounds of La 
Bouche and other hi-NRG 
winners. ■ 




New York's Sub-Urban Records 
has a diva on the rise with 
MONICA HUGHES, who has 

been earning props from 
tastemaking club DJs for the 
past year with several solid 
singles on the label. She is 
currently in the studio with 
veteran producer Tommy Musto, 
writing and recording material 
for an album due during the 
first quarter of '98. 




Three labels. Loads of fucking noise. 
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i Mike Kandel is singtehandedly 
I merging electronic/ trip-hop 

with hippie culture as 
I TRANQUIUTY BASS. His first 
singles, "We Come In Peace" 
"Cantamilla, " are already 



Like New York City, the 
London club scene 
offers a seemingly 
bottomless list of 
choices for anyone 
with happy feet despite 
the acid-tongued tone of 
spoiled, overfed locals. 

Six years after its incep- 
tion. Ministry Of Sound 
rages on as the key joint in 
which to work up a sweat. 
In fact, this venue is so hot 
that it has spawned a tour- 
ing counterpart that trolls 
around the English country- 
side, as well as various 
parts of Europe and the 
States. Iconic spinner C.J. 
Macintosh still rules the 
roost, though the weekly 
schedule has loosened up 
to showcase the more 



and 



Groove 12VCS/C5 



fMnirniBPBCntiroilNO 

nbreak 
% Heart 

PROYECTO UNO 
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WEBSTER 
HALL'S 

NEW 
YORK 
DANCE 
CD 

IM IN THE BALLROOM" 

COMniiD *VD WHO IV Cll! 01 |0H\ SUIG« 



Webster Hall CD 0001 



considered underground classics, while his Astratwerks full-length debut, 
"Let The Freak Flag Fly." has seen the Chicago native develop a cult 




Italian Food.. Italian Art„. Italian Fashioa. 



Italian Dance! ! 




Champion 12VC5 0331 



COMING SOON... 

Sr. vasquez 
"W ho's Your Daddy" EP 

CdU or Va\ jot' 

FREE in-store Copies 

Roy L. 975/761-7000 
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Simone Jay 

Wanna B Like a Man 

intemationaT 
success 




X-Static 



single 



True Love 



FUTURE RELEASES 

CARL & MUSIC MIND "Celebration" 
LONDON ZOO "Love in London" 
THE RHYTHH FAMILY "I Got Th« Faeling' 



experimental house and 
trance musings of Darren 
Darling and Miss Barbie. 
It's also fairly common for 
superstars like Boy George, 
David Morales, Frankie 
Knuckles or Junior Vasquez 
to grace the decks with 
their own special brands of 
house melodrama. 

For more than six years. 
The Gardening Club 
continues to be a strong 
contender for the dance 
dollar. The venue's hottest 
regular party is Club For 
Life, which oozes with 
spiritually charged house- 
music flavor. Occasional 
recording artist/producer 
Jeremy Healy is still the top 



for years, it has been 
all too simple for 
many to dismiss the 
Paris scene. And 
while there have been 
a few dicey years, there's 
no denying that things are 
picking up quite a bit. In 
fact, it's arguable that Paris 
is fast becoming a hotbed 
of juicy club activity. 

If you want to play hard, 
sprint to Les Roubles, 
which drowns tough kids in 
breakbeats and acid-techno 
music. This is the place to 
be when seeking the wares 
of Derrick Carter, Carl Cox 



spinner on the decks, 
injecting a twisted hand- 
bag-swinging attitude into 
his mix. And when he's not 
on hand, look for Phil 
Milson to more than fill the 
gap with his own turntable 
magic. 

For a completely different 
vibe, there's nothing better 
than the deliciously 
intimate Bar Rumba, which 
delivers a crafty blend of 
classic funk, trip-hop, 
ambient and even the 
random garage groove — 
sometimes in the space of 
one night. If you want to 
kneel at the alter of acid- 
jazz legend Giles Peterson, 
this is the place to be. ■ 



and Fluke. On the after- 
hours tip, dip into the Dark 
Hole for edgy drum'n'bass 
and trip-hop grooves. 

Bon Vivant is one of sev- 
eral festive spots for folks 
who want to indulge in 
house, vintage garage and 
giddy hi-NRG music. 
Meanwhile, ATC has fast 
become the city's primary 
watering hole for gay 
audiences and those who 
want to lean a little off the 
musical center. Twitch to 
your heart's content to the 
turntable madness of DJ 
Purity and Shadow 
Dancer. ■ 



PHINCE QUICK MIX has had one 
heck of a year. He's become the 
deep-house remixer of choice with 
a stellar stream of grooves that 
includes a revival of "I'll Be Your 
Friend" by Robert Owens, as well 
as post-production on "You Don't 
Know" by Cyndi Lauper, 
"Celebrate" by RuPaul, "Sexuality" . 
by Garland Jefferies and "Quark" 
by B.T. He is now striving to 
strengthen his songwriting skills 
and is working with several up-and- 
coming singers, as well as 
Broadway dhra Linda Eder. 





Available now! 
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MUSIC UIDEO DISTRIBUTORS 



N-1410 E. Circle Dr. 422 Bus.Ctr.Oaks Pa 



Rnn ftft« nARR vhs- laserdiscs 

NOW OUU-OOO-U'tOD OVER 6000 titles 



36 



BILLBOARD SPOTLIGHT 



BILLBOAHO NOVEMBER 1. 1997 



Country 



ARTISTS & MUSIC 




More Artists Opt To Do It Themselves 

Own Labels Provide Alternative To Majors 



Surprise, Surprise. During a recent "Prime Time Country" appearance, Tom T. 
Hall was surprised with a plaque for the gold certification of "Tom T. Hall Greatest 
Hits Vol II." Pictured, from left, are Mercury Nashville president Luke Lewis. Hall, 
and show host Gary Chapman. 



■ BY DEBORAH EVANS PRICE 

NASHVILLE— Tn the past few years, 
there has lieen a proliferation of coun- 
try record labels 
slartinf^: and, in 
some cases, dying 
out. But among 
the major-label 
spinoffs and new 
corporate ven- 
tures, there is a 
burgeoning trend 
toward artist- 
owned labels that 
arc pumping creative juice into the 
country marketplace and signaling a 




CMT Sees Airplay, Singles Sales Link; 
Nashville Hit By A Siberian Heat Wave 



UN the TUBE: All 25 singles on Billboard s Top Coun- 
try Sinplea Sales chart in the Oct. 18 issue had current or 
recuiTent videos airing on CMT that week. Twenty-four 
of the 25 tracks on the chart last issue had \ndeos airing 
(the exception being Mindy McCready's new "What If I 
Do"). CMT director of programming Chris Parr tells 
Nashville Scene that CMT has determined that there has 
been a definite pattern for the year. 

"Owr the whole year," Parr says, "there ha^'e probably 
been only five or so consistently selling singles on that 
chart without a video. One was a novelty song, 'Country 
Macarena.' " He notes that one song in jwrticular seems to 
pro\*e his theory that CMT is dri\ing singles sales: Wade 
Hayes' "Wichita Lineman." 

"With a lot of other 
songs." he says, "you have 
considerable airplay sup- 
port and exposure. But 
with Wade, he really had 
no radio success with that 
song. But we got a really 
good response to the Wdeo, 
and we stayed with it after 
radio dropped [the trackl. 
We've had it in rotation for 
U weeks, and we've gotten 
a consistent response to 
it." 

For a new act like the 
Kinleys, which released a single before the album and has 
yet to establish a public persona. Parr says, the video 
establishes the public image and obviously drives sales. 
"In general," Parr notes, "videos sell records, both albums 
and singles." 

Parr says viewer feedback at CMT has increased with 
its new "CMT Request Line" show, which aii"s every Mon- 
day at 7 p.m. ET. Viewers can make requests online or by 
calling a 900 number. "We're getting a lot more interac- 
tion now," he says. 

On THE ROW: Sony Music Nashville has signed a new 
group from Moscow to a development deal. The young 
Russian countr>' band is Siberian Heat Wave. Sony Music 
Nashville president Allen Butler says the six teenagers 
are all classical music students who first discovered blue- 
gi'ass as a diviersion from theii* studies. "Then they got into 
Patsy Cline and traditional country," Butler tells Nashville 
Scene. "Now they are totally and keenly aware of country 
music's history, more so than most people signed to labels 
here. [Producerl Stan Cornelius, whose wife is Ru.ssian. 
saw them in Moscow and brought them over to do some 
studio work. I went down and saw them and was impressed 
enough to offer them a development deal." 

Butler says the group's sound is .<ill not totally focused. 
"That's what development deals are about." he sa>'s. "They 




by Chet Flippo 



haven't played together verv long. But they ha\'e three lead 
singers, and the rest sing harmony. It's worth exploiing 
all the way. Internationally, we feel that they can be huge." 

On THE RECORD: A major reissue of five Buck Owens 
Capitol albums is due the first week of Noveml>er from 
Sundazed Music Inc. Long out of print, these recordings 
include two of Owens' best. Not coincidentally, each is 
devoted to a favorite Owens songwriter. Tommy Collins 
is not nearly so well known now as Harlan Howard, but 
"Buck Ov\ens Sings Tommy Collins" brings back such clas- 
sics as "If You Ain't Lovin' You Ain't Livin' " and "You 
Gotta Havp A License." 
"Buck Ov\'ens Sings Harlan Howard" includes the pre- 
dictable big hits, such as 
"Pick Me Up On Your 
Way Down" but also fea- 
tures such gems as "Keys 
In The Mailbox" and 
"Heartaches By The 
Number." The other three 
albums are "Your Tender 
Loving Care." "It Takes 
People Like You To Make 
People Like Me," and the 
live "In Japan!" Each al- 
bum includes photos and 
session-ographies. Sun- 
dazed, located in Cox- 
sackie, N.Y., can be reached at 518-731-62()2 . . . Jason & 
the Scorchers return to their launching pad, Nashville's 
Exit In, to record a live album Nov. 7-8. Several guest stars 
are expected. Release is set for March 19^ on Mammoth 
Records. 

People: Jules Wortman exits as senior director of 
publicity at MCA Nashville . . . ASCAP songwTiter of the 
year Mark D. Sanders addresses the Songwriters Guild 
of America's "Hit Song Analysis" session 5:30 p.m. Mon- 
day (27) . . . Wednesday {29}'s Music for Life benefit for 
the Cj-stic Fibrosis Foundation features host Gary Chap- 
man and performances by Tracy Lawrence, Lorrie Mor- 
gan, Ricochet, the Raybon Bros., Mila Mason, John 
Berry, and Burnin* Daylight. Tickets are available 
through Ticketmaster at the Ryman Auditorium . . . Neal 
McCoy raised more than $175,000 for the East Texas 
Angel Network with his annual benefit concert in 
Longview, Texas. McCoy formed the charity to help chil- 
dren who have serious diseases . . . Jim Hester heads the 
new artist-management division of the Horton Group . . . 
Happy 60th wedding anniversary to Kitty Wells and John- 
ny Wright, who met when lx>th were performing on ^^^IX 
Nashville and "slipped off, " as she says, to Franklin, Ky., 
on Halloween eve in 1S*37 to get married. 



shift toward more expansive market- 
ing efforts that include servicing all 
country radio stations and catering 
directly to consumers who frequent 
mass merchandisers. 

Charlie Daniels, Ricky Skaggs, Rus- 
sell Smith, and Ricky Van Shelton are 
artists who have recently plunged into 
label self-determination, while the Bel- 
lamy Brothers and the Dead Reckoning 
gang, which includes Kieran Kane and 
Kevin Welch, have been successfully 
steering their own ships for a few j-ears. 

The reasons for 
starting their own 
labels and the 
approach they 
take to operating 
the companies are 
as unique as the 
artists who initiat- 
ed them. Dead 
DANIELS Reckoning opened 

its doors in Janu- 
ary 1995 and is owned by Kane. Welch, 
Harry Stinson, Tammy Rogers, and 
Mike Henderson. The label has released 





sev^n albums in the last 2'-^ years. "Peo- 
ple are finding out they can take con- 
trol of their own destiny." Kane says. 

_ The concept is 

■L extremely api)eal- 

^ ing to many 

artists, including 
Daniels. who 
founded Blue Hat 
Records in May. 
The label's first 
release, "Blues 
SHELTON Hat," a blues al- 

bum recorded by 
Daniels and his legendary band, is sell- 
ing well and garnered Daniels a Coun- 
try Music A.ssn. Award nomination in 
the vocal event of the year category for 
his remake of "Long Haired Country 
Boy" with guest vocalists John Berry 
and Hal Ketchum. Daniels plans to 
release an album of Southern rock clas- 
.sics in the coming year. 

Once the label is firmly established, 
Daniels and his manager, David Corlew, 
who serves as president, hope to sign 
(Continued on next page) 



Through Diligence, Yearwood 
Earns Fans In Europe, Australia 



CHET FLiPPO 



NASHVILLE— Trisha Yearwood's 
recent claiming of her first major 
Country Music Assn. Award as female 
vocalist of the j'ear is helping to build 
her slow but steady campaign for an 
international presence. She's now in 
Austraha for the fourth time, racing 
through a two-week promotional meet- 
and-greet showcase tour to lay the 
groundwork for a March 1998 full- 
blown Australian concert tour. And, 
she says, she can feel the internation- 
al fervor beginning to catch on. 

"I've been working it for a few years, 
and it's really starting to kick in," she 
says, adding that the punch from the 
soundtrack song "How Do I Live" from 
the movie "Con Air" is spreading the 
Yearwood persona globally. 

"It's become a big pop hit in Aus- 
tralia, No. 3 on the pop charts," she 
says. "It's No. 1 in Thailand and Sin- 
gapore and big in Ireland. It's got a life 
of its ov^'n in markets we've never been 
to or really tried to work. The song is 
such a crossover song internationally 
that I'm not sure what kind of career 
longevity I would have based on that, 
becau.se that song is just one part of 
what I do." 

Yearwood says that she's been work- 
ing Europe for four years in addition 
to Australia to try to build bases in 
both areas. The low-key approach, says 
the Belmont University music depart- 
ment graduate, appears to be paying 
off, with the hit single raising a profile 
that v^'as already in place. 

Whereas some international countr>' 
tours have been heralded merely as 
events featuring country music — the 
style of music, rather than the act 
iUelf, is often considered the major 
draw for audiences — Yearwood says 
international touring by country 
artisLs might best be presented a.s sim- 
ply an appearance by an individual 




artist, as an artist. "Especially in 
Europe," she Raj's. '*they are very par- 
ticular about who they like, and they're 
very much into music integrity, very 
aware of the lyrics. Audiences there 
know more about your songwriters and 
your musicians than you do. It's a 
whole different kind of marketing. We 
approached it as a slow build and try 
not to create a big splash. You have to 
build it slowly." 
She says that she's very curious to 
see what happens 
after "How Do 1 
Live" runs its 
course in Aus- 

tralia and that her 

■^jl — JBj duet with Garth 
Brooks on "In 
BSBK Another's Eyes" 

HMEs fl^H will not be the 
YEARWOOD next single in that 
country. Instead, 
it will be "On A Bus To St. Cloud," an 
audience favorite. "So, that's a whole 
different ballgame," she says. "It 
makes me think about maybe cutting 
special tracks for other markets that I 
wouldn't release here. I've never done 
that, never recorded something espe- 
cially for Europe or Australia, but I 
might do that" 

She adds that she's studying making 
Asian appearances, given the success 
of the single and the fact that Japan, 
especially, has been a good market for 
her. "We awe them some appearances," 
she says. "You have to make a commitr 
ment. My Austi'alian trip next j'ear will 
probably be the first one where may I 
come home with some money. You have 
to make that commitment to that mar- 
ket and to that audience and build 
something for the future." 

MCA Records Nashville chairman 
Bruce Hinton says that he feels that 
Yearwood's international presence is 
just beginning. "With her continued 
(Continued on page 52) 
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by Wade Jessen 
Country roads & wild Montana skies: Following the ocl 12 

plane crash that killed former Country Music Assn. entertainer of the year 
John Denver (Billboard, Oct. 25), fans of the '70s hitmaker have scoured 
stores to buy his recordings, causing two recent RCA compilations to land 
on Top Country Albums and seven others to bow on Top Country Catalog 
Albums. Increasing by more than 21,000 scans to win Greatest Gainer hon- 
ors, Denver's latest project, "The Best Of John Denver Live" (Legacy), 
moves 22,500 pieces to rise 73-8 on the country chart and splashes onto The 
Billboard 200 at No. 52 (see Between the Bullets, page 108). 

Denver's first two hits package.s send Shania Twain's "The Woman In 
Me" back to No. 3 on Top Country Catalog Albums, and the top 10 on that 
chart is peppered with four more of Denver's RCA titles. The No. 1 title 
on that list, "Greatest Hits," moves 13,500 units, while a second best-of set 
scans 8,.500 pieces. "The Rocky Mountain Collection" is a two-disc hits set 
that sold more than 6,000 units during the tracking week. 'An Evening With 
John Denver," "Take Me Home Country Roads & Other Hits," and a third 
hits package each moves more than i,000 pieces. One seasonal title appears 
on our country catalog chart: "A Christmas Together" by Denver and the 
Muppets (Laserlight) turns in 3,000 scans. 

Kentucky roots & a TEXAS HAT: Bowing on Top Country Albums 
with more than 25,000 units is John Michael Montgomery's first hits pack- 
age (Atlantic), which earns our Hot Shot Debut cup at No. 6 and opens at 
No. 44 on The Billboard 200. Two of Montgomery's four previous chart 
entries had bigger opening weeks. "Kickin' It Up" entered at No. 1 with 
94,500 units in the Feb. 12, 1994, Billboard and his third album, self-titled, 
also bowed at the top with more than 68,000 scans in the April 15, 1995, 
issue. 

Although Montgomery's debut title, "Life's A Dance," entered with 3,000 
units in the autumn of '92, that package scanned more than 40,000 units 
during Christmas week of '93. The Lexington, Ky., native had his biggest 
week ever with "Kickin' It Up," which moved 109,000 units in the Feb. 19, 
1994, issue. Montgomery's "What I Do The Best" entered the country chart 
at No. 5 in the Oct 12, 1996, issue with 24,000 units and rests at No. 49 this 
issue. 

"Angel In My Eyes," the only new track on the best-of set, rises 38-33 on 
Hot Country Singles & Tracks with airplay at 141 of our 161 monitored 
stations. Heavy airplay (more than 35 spins) is detected at KYNG Dallas, 
and new detections were posted at 26 stations this week, including KUZZ 
Bakersfield, Calif, WSM-FM Nashville, and WCOL Columbus, Ohio. 



R 



EAL COUNTRY & REAL CLASS: Proponents of traditional country 
music here are celebrating Thanksgiving a bit early as Lee Ann Womack's 
"You've Got To Talk To Me" (Decca) opens with Hot Shot Debut stripes at 
No. 52 on Hot Country Singles & Tracks. Womack enters with airplay at 
89 monitored country stations, and KMLE Phoenix is the airplay leader, 
with more than 25 spins. New airplay is detected at 18 stations, including 
WGAR Cleveland and KOUL Corpus Christi, Texas. 

"You've Got To Talk To Me" is the third release from Womack's self-titled 
debut album and her biggest opening week to date. "Never Again, Again" 
popped on at No. 71 in the March 15 Billboard and rose to No. 23, and "The 
Fool" bowed at No. 69 in the June 21 issue, peaking at No. 2. 



MORE ARTISTS OPT TO DO IT THEMSELVES 

(Continued from preceding page) 



other acts. "There are a lot of artists 
that have marquee value and a fan base 
and have the desire to continue to put 
their music out," (^rlew says. "Some- 
times a major label doesn't feel that way 
about a certain artist. So 1 think we as 
an industry have to figiu^ out a way to 
create a place for artists. Hopefully, 
there will be places like Blue Hat where 
artists can go." 

Shelton is banking his artistic future 
on RVS Records, which he founded in 
July with the album "Making Plans." 
The first single, "She Needs Me," gar- 
nered respectable airplay. 

Both Daniels and Shelton struck 
deals with Anderson Merchandisers to 
distribute their projects exclusively 
through Wal-Mart for an unspecified 



amount of time before they are released 
elsewhere. 

Daniels says that he is happy with his 
new enterprise and that he eiyoys hav- 
ing more control over his music than he 
would have on a m^or. "People are tired 
of being put in a box they don't fit in," 
Daniels says. "I can't have someone 
telling me how to do my music. I think 
I know better what I do than anybody 
does . . . And if they can't sell the kind of 
music that myself or Ricky Van Shelton 
are coming out with, we're on the wrong 
label, and if it means starting a new 
label then that's what we have to do." 

Many agree with Daniels' philosophy, 
including Skaggs, who is launching a 
bluegrass label, Skaggs Family Rec- 
ords, with the Oct 21 release of "Blue- 



grass Rules." "This is working for me 
now where I'm at in my career," says 
Skaggs, who remains signed to Atlantic, 
which released hLs latest country set 
"Life's A Journey." But when Atlantic 
passed on "Bluegrass Rules," he decid- 
ed to start his own label 

He says part of the attraction was 
finally owning his own music. "Tve done 
stuff for Roimder and Sugar Hill and 
Epic," he says. "I'm 43, and I felt it was 
high time 1 started owning my masters. 
Who knows what is going to happen in 
country music? I'm putting my faith in 
owning my own masters. I can negoti- 
ate my own distribution. You can go 
international. It's amazing the doors 
that can open when you do it yourself. 

(Continued on page 52) 
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tmn. BMl/Starstruck Angel. BMlDead Solid Peflect. 
BMI) HUWBU 

24 ABHOailWIIIOISoiy/AnTree.BMI/Sam'slIiiKiiii'. 

BMUSullatlnSilano. BUilHL 
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SMDWSM 
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ASCAP/Bno Bkjes. ASCAP) W6M 
23 THE FOOL (Mam BoC. ASCAP/SI Myrna. ASUP/Castle 

Bounl. SESAC«o><iun Vijme. SESACl WBM 
16 FROM HERE TO ETERHiniWamet-laneilane, 

BMi™ Acril. ASCAP/lKias, ASCAP) HUWBM 
84 THE GIFT {S«iy/AIV Irco. BMIMiltiSDngs. 

SESAC/Caroers-BMCl SESAC/Snckman A/rangwnenI, 

SESAC) 

11 GO AWAV [EMI Blackwood. BMi/Slarstnjcl( Angel. 

BMI/Sony/ATV Cross Keys. ASCAP/AH Around 1o*m. 

ASCAP) HUWBM 
47 GOOD OL'FASHIOHED LOVE (Music C«p. 01 ArwnCA. 

BMVDMteifist) mWsmstm Cwitief1«lid. BMI/Baby 

Mm BMI) HUWBM 
39 HAHD OF FATE (VIS. ASCAPAiiim. ASCAP(V«inie>- 

Tamertane. BMVUndef The Bridge, BMI) WBM 
S3 HEART HOUl OK (EMI BladowM, BMmm, 

BMI/Cooterma, ASCAP) HL 
32 HELPING ME GET OVER KMIOMst Oak, BtiaiSaigs. 

ASCAP/Amw, ASCAP) HL/WBM 
10 HE'S GOT rtl<l(Soiiy.'ATV Tree, BML^nootHlly, 
BMVIMamerlamerlane. BMVConstent Pressure. BMI) 
HL/WBM 

SI HOLE IH MI HEART (EMI •frg.ASCAP/DesiTKOIIe. 
ASCAP/loe OtM. ASCAP;EMI Blactxood, BMIAte One, 
BMI) ML 

4 HOMKY TONK TRIITH (Sorrr/ATV Tm, BMDSIiowMly, 
BMl/Sony/ATV Cross Keys. ASCAP/Xim yWkams. 
ASCAP/Zomla, ASCAP) HUWBM 

8 HOWDOIGETTHEREIEHIPnncetoliSlrea. 



ASCAP/Flil Keel. ASCAP/F»rT«iun, ASCAPI HIMBM 
20 HOW yOlR LOVE HUES ME FEEL (IslBfld Bound 

ASCAP/Famous. ASCAP/Vffi, ASCAP/PopA-Wtioelie 

ASCAP/eig Tracta. ASCAP) HUVISM 
14 ICMILOVEniiaCrTER(SongsOIPillyCnmM'l, 

BMlWynniMT. ASCAP) 
4< IFTOUCMrTIEGOODIBEGOOOAimOiviiii 

BMI/Baty Dumpkn'. BkllWamer-Tamerlane. BUVSongs 

SuigBllx.eMDVIBM 
5 IFVOUL0VESOMEB0aV(Fairo[iuft,ASCAPyTullKMl, 

ASCAP/longjIijile. mme Desert BMI) WBM 
31 IHIWETOSMIREIIDER(PatFyiea,BMI/S)dneyEnn, 

BHD 

as IMAGME THAT (Srantn Son, ASCAP/Ne» Hayes. 
ASCAP) 

311 l'MSOHAPPTICAHlSTOPCimilG(Magn«ic, 

BMI/ReuatU. BMVIIlKal. BMI) HL 
83 ID n<IR MM (Samnick Miters Group, ASCAP/Mart 

0. ASCAP/Sanor F^rttiet. ASCAP) HL 

2 III AHOTIBI'S EKES (Maioc Bob, ASCAP/No Fences. 
ASCAP/Rn Bravo, SMVCal's Ex, BMI) WB» 

48 I WAHHA Fill la LOVE (M.SclroBMI/Hldden Wools 

BMI/Acutf-Rose, BMI) WBM 
88 lUST TO SEE YOU SMILE (Musk Corp. Of Amenca. 

BMIA^itlerlisli, BMI/Hamstem Cumtierlafld. BMlrBaOy 

Man, BMI) HI7WBM 
II LAND or THE LniNG (MCA, ASOP/DeHa Kappa 

Twang, tSCAP/Iom Coins. BMI) wyWBM 

54 A LmLE m LOVE (Warner.Tinienant, BMVHeBinay- 
men, BM(/Star5trudi AngeL BMI/Dead SoM Perfect 
BMI] HUVIBM 

57 L1VIH6 IN A HOUSE FULL OF LOVE (EMI, BMl/AI Gali>. 

CO. BMI) WBM 
71 LOVE Al«7 EAST (PndeHuIch,BMl«CA, 

ASCAP/Snuan' Stone Cold. ASCAP/Sik Haus. 

ASCAP/BMC ASCAP/Socret Pond, ASCUP) HL 

3 LOVE GETS MC EVERT nME (Songs 01 FWyGnnim L 
BML'Unfl Edw, BMI/Zonltia, ASCAP) HL/WBM 

B LOVE IS THE RHHT PLACE (Careen BMG. 

BMlThiyd's Dream, BMirMCA. ASCAP/Bases LoaiM. 
ASCAP/EMI Christian. ASCAPI HL 
98 LOVE Of MY UFt (EMI Towor Street. BMHiltle Cay- 
man. BMblMI Blacknod, BMI/lf Droams Had Wngs, 
ASCAP) 

43 LOVE niAVELS IBMG, ASCAP/Wom) Monkey, 
ASCAP/CanHrs-BUa BMI/El^mai BMI! HL 

55 MORE THAN EVEDTTHIHG (Warner laroerlane 
BML^Iohlen wheal BMI/New Haven, BMI) HUWM 

38 HKI(AJACK(Wa^erTamerian«,BMLrRanchoBeIita, 

BMLYalata, BMI) WBM 
68 HIGHTS LIKE THESE (Sony/AIV Crossly, 

ASCAP/K/ng Coal, ASOP/Ok SoissmiUl. ASCAP) 
75 HOTHIH' BUT THE TAILLIQHTS (Blackened, BML'Steve 

Warinei BMI) WBM 
38 OF COURSE I'M ALRIGHT (Sony/AIV \m. BMI;3al;ilki, 

BMLIKidtHl^, BMI) HL 



48 ODE SOLITARY TEAR (RsynsontBMLMagnatuna, 
SESAC) HL 

37 OH THE SIDE OF ANGELS (Red Braros BHVHoiisa- 

noles,BMI)WBM 
U PLEASE (We »«(k« The Musk:, BIWAshworts, 

BML^gs Of FWyGram IrUT, BMI) HL 
51 POSTMARKED NRMINGHAN (EMI AjXlL ASCAP/Phd 

Vassar ASCAPyMilene, ASCAP/EMI Blackwood, 

BMIAYiil This. BMI) Hl/WBM 
tl THE PROMISED LAM) (Enidar ASCAP/Tous Wedge, 

ASCAP/Ful Koel, ASCAP/Oin Stars. ASCAP) 

11 THE REST OF MIRE (We ASCAP/SamgCunvn), 
ASCAP/IHane, ASCAPAoaU BiKU. ASCAP) WBM 

44 SEE RKK CITY (UtDeB«1iMn.BMI/*niencanMada. 
BM^AIabama Band, ASCAP/WildcounlTy, ASCAP/Mss 
BIyss ASCAP/Staistrock Writers Group. ASCAP/Marti 
0.. ASCAP) HlyWBM 

14 SHUT UP AHO DRIVE (Sue Water BMI/Music Corp. 01 
America. Bl) HL 

49 SMAUn)WR(Almo.ASCAP/Holnies Creek. 
ASCAP/M« BMIA^iy Scruggs. BMl/Almo Innng. BM) 
WSM 

81 SOMEBODY SUP ME (Songs Of PDlyCram MT, 
BMI/Rangei Bo6, ASCAP/Murrah, BMI) HUWBM 

10 SOMETHIHG THAT WE DO (Blackened, BMVAoil-Rose, 
BMOIVBM 

9 THANK GOD FOR BEUEVERS (EMI Blackwood . 

BMl/Uarh Alan Soimger, BW^g Grant. BMI) HL 
29 THERE GOES (WB,ASCAP/»)e Haw, ASCAP) WSM 
7 THIS HKHT W0H7 LAST FOREVER ICareefs BHG 

BMIIKL 

72 THOSE WHO COULMTHAn (Island Bound. 
ASCAP/MCA ASt^AP] 

12 TODAY MY MRLO SUPPED AWAY (Songs Of PoliGnni 
Int1. BMIlHoalam, BMtmygram Int1, ASCAP) HL 

90 WAUOH' THE COURTRYICobum. SHI/IRS 
BHa/Bi^. ASCAP) 

13 WATCH THIS (HolewTjte.BMVWDitIs To Music. BMI/D. 
In. m/am Spamm. BMI/Sony/AIV Cross Kays. 
ASCAP/Km yfilliams, ASCAP) HL 

34 WHATIFIDO(StarstnickAni!H, BMt/Malov'stoys. 
Bm/ttm Haven, BMt^tarsInxit Wnteis GroiA). 
ASCAP/Mart 0 , ASCAP) HL-WEM 

15 WHAT IF irS TOO (Sony/AIV Cross Keys. ASCAP/AII 
Arouitd krwn, ASCAP,/EMI April, ASCAP/IKah, ASCAP) 
HUWBM 

22 WHEN LOVE STARTS TAUO» (Sony/AIV Swigs, 
BM(/Sony/AIV Iroe. BMLUagk: Knee. BM(/Sony/ATV 
Tunes, ASCAP/EMI Apnl, ASCAP/Gaiy Nicholson, ASCAP) 
HL 

89 A WOMAN UKEIOU(ltockir«K.ASCAP/Wanie> Chap- 
pell. ASCAP/liltk) Poncho's. BMLlittte Big Town. 
BMl/Karplish, BMI) WBM 

21 TOUAHDYDUAUMEIBenellBMDWBM 

73 YOU CATT GET THERE FROM HERE (liltkTybee, 
ASCAP/Foimnnei: ASCAPI 

28 YOU 0DII7 SEEM ID MISS ME (Mighty Nica. 

BMI/laudersor«s. BMI/Bkje WatEC, BMI) HL 
92 YDU'VEGOTTOTAUTOMEISoiy/AIVIroe. 

BMI/MaffC Knee, BMI) 
27 YDU WtUED IN (Zombi, ASCAPiBadants, 

ASCAP/Sony/ATV limes, ASCAP) HUWBM 
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COMPILED FROM « MTIONU. SAMPLE OF RETAIL STORE AND 
RACK SALES REPORTS COLLECTED. COMPILED, AND PR0V1DE0 BY 

NOVEMBER 1, 1997 


SpundScan<K 
lllllli 


THIS 
WEEK 


UST 
WEEK 


h 


WKS. ON 
CHART 


TITLE LABEL A NUMBEfL^ISTRlBllTING LABEL 




ARTIST 




THIS 
WEEK 


UST 
WEEK 


AGO 


WKS ON 
CHART 


TITLE LABEL A NUMBEKiOiSTRIBOTING LABEL 


ARTIST 










* * ★ No. 1 ★ * 






14 


9 


12 


4 


WHEN LOVE STARTS TALKIN' CURB 5609S«N1VERS*L 


WYNONNA 


1 


1 


1 


20 


HOW[>OILIVEA£Ul!B730:^ 13 ». 


HUM Ho. 1 


LEANN RIMES 




IS 


15 


13 


72 


THE LIGHT IN YOUR EYES/BLUE CURB 76959 


LEANN RIMES 


?T) 


2 


2 


4 


LOVE GETS ME EVERY TIME MERCURt 




SHANIA TWAIN 






NEW^ 


1 


DID 1 SHAVE MY LEGS FOR THIS? capitdl NASHVILLE 58672 


DEANA CARTER 


3 


3 


3 


8 


YOU LIGHT UP MY LIFE • OJliB 73027 




LEANN RIMES 




i 


17 


23 


3 


MORE THAN EVERYTHING decca 72022/mca Nashville 


RHETT AKINS 


(0 


5 


S 


6 


A BROKEN WING/VALENTINE BCA 64963 




MARTINA MCBRIDE 




11 


14 


10 


22 


BUTTERFLY KISSES • MCA Nashville 72016 


RAYBON BROS. 


S 


4 


4 


25 


IT'S YOUR LOVE ▲ CURS 73019 


TIM MCGRAW (WITH FAITH HILL) 




19 


20 


19 


11 


THANK GOD FOR BELIEVERS OEOCA72014MCA Nashville 


MARK CHESNUTT 


CO 


7 


7 


4 


THE REST OF MINE Capitol naski/iue &S6fiO 




TRACE ADKINS 




20 


19 


16 


40 


HERE'S YOUR SKSN (GET THE PICTURQ • wm KKtlTltl BlU. ENGVAll WITH SPEISAL GUEST TRAVIS TRIH 


LD 


6 


6 


10 


PLEASE EPIC 7865&SOftT 




THE KINLEYS 




21 


18 


15 


22 


DRINK, SWEAR. STEAL t UE REPRISE 17379miARNER BROS. 


MICHAEL PETERSON 


a 


8 


8 


13 


GO AWAY BNA 64914/RCA 




LORRIE MORGAN 




(22) 


23 




2 


ONE SOLITARY TEAR ARISTA NASHVniE 13099 


SHERRIE AUSTIN 




12 


18 


3 


YOU DON'T SEEM TO MISS ME epic 7870a.'SONy 




PATTY LOVELESS 




23 


22 


22 


8 


WICHITA LINEMAN COLUMBIA 78653/SONy 


WADE HAYES 


U 


10 


9 


10 


LOVE IS THE RIGHT PLACE astluh 64152/eeg 




BRYAN WHITE 




24 


21 


17 


12 


WE WERE IN LOVE MERCURY 574636 


TOBY KEITH 


11 


11 


11 


7 


YOU WALKED IN BNA 64942m:a 




LONESTAR 




2S 


24 


21 


30 


THIS NIGHT VWINT LAST FOREVER($M DAYS ON THE ROAD CURB 73016 SAWYER BROWN 


(12) 


16 




2 


WHAT IF 1 DO SNA &499aRCA 




MINDY MCCREADY 


O Recofds with the greatest sales gains this week, • Recording Industry Assn. of America certification for sales ol 500,000 units 


(13) 


13 


14 


12 


SHUT UP AND DRIVE MCA Nashville 72012 




CHELY WRIGHT 


ARIAA certificatiori for sales of 1 million units, with multrmillion titles Indicated by a numeral following the symbol, o 1997 
BilIbi>anj/BPI (^mmunications and SoundScan, Inc. 
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BILLBOARD NCATEMBER I, 1997 



Mboad HOT COUNTRY ^ 



COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY 
eOOADMSI DATA SYSTEMS' RADIO TRACK SERVICE ISl COUNTRY STA- 
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY. 7 DAYS A 
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS. 





sS 




WKS. ON 
CHAflT 


TITLE 


ARTIST 

NUMBLKPHaKlaHQN LABtl 


PEAK 
POSITION 


1 


1 


2 


18 


* * * No. 1 * * * 

EVERYWHERE 2 u Ng. 1 

fiMuiWOHt 1 blHWJO.I MCGRAWlC.WtStMA.N.M HElOt 


♦ TIM MCGRAW 

CURB ALBUM CtJT 


1 


CD 


3 


; 


11 


IN ANOTHER'S EYES ♦ TRISHA YEARWOOD AND GARTH BROOKS 


2 


(X) 


; 


n 


5 




tCi ICI :VJ MERC.JRY i-^aOfi? 


3 


® 


8 


9 


10 


Ljr>klUV TrtMl/ TDl ITU 

■ . Ik IJNNA-WILLIAMS.l.WILSONI 


♦ BKUUKb fli UUPJN 

(VlARiSTANASHViLlE l^llQ! 


4 




4 


5 


IS 


Ir lUU LUvL oUMLDUUT 


IJj ALBUM CUTASrLUM 


4 


6 


2 


1 


14 


HOW DO 1 GET THERE 


DEANA CARTER 

I'Vi CAPiTrjL NASHV'LLE 19'j*fj 


1 


7 


6 


6 


19 


THIS NIGHT WON'T LAST FOREVER 

■ K 'H;nAN[;i 


^ SAWYER BROWN 

CI ID' ivi c:)Rn no]b 


6 


CD 


10 


12 


14 


LOVE IS THE RIGHT PLACE 

B J-.VAl-:i ■ i .■ -■. ■. ■■ -■ ' S'WSi 


♦ BRYAN WHITE 

L, ASYLUM t41S2 


3 


CD 


11 


13 


14 


THANK GOD FOR BELIEVERS 


♦ MARK CHESNUTT 

;LiiiV: eecca uc:i 


9 


Qo) 


13 


14 


10 


SOMETHING THAT WE DO 

■ . hiA[:K,slWlNGl 


♦ CLINT BLACK 

v; RCA M'^fi] 


10 


11 


5 


3 


18 


GO AWAY 


♦ LORRIE MORGAN 

iClJ3)i:tf;BNA 


3 


QD 


15 


16 


9 


TODAY MY WORLD SLIPPED AWAY 


GEORGE STRAIT 

i;> MCA NASHVILLE 72019 


12 


as 


16 


19 


13 


WATCH THIS 

fF_R.:A SMITH,* SAftKtR.B.HAHBir.; 


♦ CLAY WALKER 

GIANT ALBUM CUTKEPRISE 


13 


/TT\ 


I? 


15 


16 


SHUT UP AND DRIVE 

- ■ -.-.r; TATf H ruthcrford; i:: 


♦ CHELY WRIGHT 

111 11.'; MCA NASK^'iLl i '^CU 


14 


OD 


18 


17 


9 


WHAT IF irS YOU 

" ".'.tr. ' -:t '.1 c^S iC MAJESKi.ft E ORH^LL: 


♦ REBA MCENTIRE 

f.1CA NASH'v.LLE ^2<X1 


15 


d) 


23 


26 


8 


■k it Ir AlflPOWEn it it it 

FROM HERE TO ETERNITY 

R E.ORRALLJ LEO IM. PETERSON. R.E CftRALL 


♦ MICHAEL PETERSON 
REPRISE AiBllM CUT 


16 


QD 


20 


21 


9 


^ ^ ^ AiaD/*\u#CD ^ ^ ^ 
w w ^ MlnrUWcn www 

LAND OF THE LIVING 

B J iVAUtH,.R,,P IHLI5 (Vi I'AnCT I S.UtRj 


PAM TILLIS 

i:V' ARISTA NA5WILLE 1.1096 


17 


QD 


19 


22 




* * * AlRPOWER * * * 

PLEASE 

H ZAVirSON.T.HASELDEN.PGREENE fT HASELDENi 


♦ THE KINLEYS 

ICS 101 EPIC 78656 


18 


^ la J 


22 


24 


9 


★ ★ ★ AlRPOWER ★ * ★ 

THE REST OF MINE 

S HENDRK.-KS II ADKiSS K BtAKDi iCi 


♦ TRACE ADKINS 

(V) CARITOI NASHVILLE SS6aO 


19 


20 


12 


4 


n 


HOW YOUR LOVE MAKES ME FEEL 

'/III ■! i ■. ',' I riARMS.T BRLCt 


♦ DIAMOND RIO 

',Vi ARISTA NASKVILlf IliC^^l 


1 


21 


9 


10 


16 


YOU AND YOU ALONE 


♦ VINCEGILL 

■:'.'' MCA NASHVILLE .'2010 


8 


(D 


24 


33 


i 


WHEN LOVE STARTS TALKIN' 

b V'^Hi- 1 HnKi a MAHEfi.G MCHCtSONI :Cl 


♦ WYNONNA 

Dl IVI CLRB %09E.UNiVERSAL 


22 


23 


14 


8 


20 


THE FOOL 

• ' .-,1. r..-T .\-.',ON,C 5TEFL G ELLSWORTH 


♦ LEE ANN WOMACK 

iV) DECCA 72CO? 


2 


(E> 


25 


32 


8 


A BROKEN WING 

Ij" . 1 1 /.l.-LtV :j HOL'SE.S HOGiN.PBARNHARr: 


♦ MARTINA MCBRIDE 

C[ iDi fV RCA 64963 


24 


CD 


30 


38 


4 


BETWEEN THE DEVIL AND ME 

^ :t-:i>ll "LLl". i: :>;^■eERL^■^ 


AUN JACKSON 

VI ARISTA NASHVILLE I3':'67 


25 


® 


31 


35 


7 


YOU DON'T SEEM TO MISS ME 

■ r/i.ir' =■ I lAi. r.ERDALL 


♦ PATTY LOVELESS 

IC; IDi EPIC 78704 


26 


(27) 


2? 


29 


10 


YOU WALKED IN 

[ 1 .'. .M 1 1'. (R J LANGL.B AOAMS.I 


♦ LONESTAR 

I'Ci IDI ':Vi BNA 64<*4? 


27 


® 


29 


30 


? 


THE COAST IS CLEAR 

■. in.M^Lna IJ BHOWN.fi,jON£Sl 


TRACY LAWRENCE 

ATLANTIC ALBUM CUT 


28 


29 


26 


20 


17 


THERE GOES 


ALAN JACKSON 

(VlA^ -iTA \i',H'.lL_L li'DTO 


1 


CD 


il 


40 


4 


I'M SO HAPPY 1 CAN'T STOP CRYING TOBY hi' TM .'.'IT ; f.TING 

I , ..: , ■ • I -1 14 


30 


CID 


34 


36 


7 


1 HAVE TO SURRENDER 

c ;OHf.r-"iP. ■ • 1 ', ■ 1 ■ "'iir.'WN'^ 


♦ T'T HEHNDON 

EPIC Al BUM CUT 


31 


32 


21 


18 


15 


HELPING ME GET OVER YOU ♦ TRAVIS TRITT FEATURING LARI WHITE 

LViAS'ih, ...IL.VH.TE; WARNER BROS ALBUM CUT 


18 


d) 


38 


42 


5 


ANGEL IN MY EYES ♦ JOHN MICHAEL MONTGOMERY 

r ";Tirir: ,[1 r,-,i . mullinsi ATlA'iTlc ALBUM CUT 


33 


CM) 


35 


37 


7 


WHAT IF 1 DO 


MINDY MCCREADY 

iCiiDl IVI BNA649«) 


34 


35 


33 


34 


19 


DANCIN', SHAGGIN' ON THE BOULEVARD 


« AUBAMA 

(Vi RCA 64849 


3 


(D 


42 


50 


4 


OF COURSE I'M ALRIGHT 

D CCOH.AIABAMA i6 KIRSCH 


ALABAMA 

i:viRCA64%& 


36 



IHIS 
WEEK 




% § 


So 


TITLE 

PRCDUCIR ISONGV/RilERi 


ARTIST 

LABEL & NUMBtRiPROMOriGN LABEL 


PEAK 
POSltlON 


(D 


43 


54 


4 


ON THE SIDE OF ANGELS 

.', - ■:■]'.■' - -. |.,l,r'R G HOUStl 


LEANN RIMES 

CURB ALEijM CUT 


37 


(D 


39 


41 


11 


NICKAJACK 

.,'.:■ II NUHE.M t/AH€B IS HEHORICKS.G NICHOLSOEil 


♦ RIVER ROAD 

(Cl IDI (VI CAPITOL NASHVi LLE 58^66 


38 


(D 


41 


44 


10 


HAND OF FATE 

i-l: . j'l'-'.'j'IT. iULU71N,MN0eLEl 


♦ SONS OF THE DESERT 

(Cl (01 IV; EPIC 78*63 


39 


(D 


46 


47 


6 


1 WANNA FALL IN LOVE 


♦ LILA MCCANN 

AS7L1JM ALBUM CLT 


40 


QD 


44 


46 


8 


BLINK OF AN EVE 

' ".'•:. j'A'if s 


♦ RICOCHET 

IDi CGLUMB'A TB^iBB 


41 


42 


36 


27 


18 


ALL LIT UP IN LOVE 


♦ DAVID LEE MURPHY 

ICI 101 (VI MCA RASHVIILE 720CB 


25 


43 


40 


39 


12 


LOVE TRAVELS 

.'. 1 .■ . M'.[ ItSlB HALLIGAN, JR .LHAtUGANI 


KATHY MATTEA 

IVI MERCL'RV -3785^0 


39 


® 


45 


53 


6 


SEE ROCK CITY 

. z ' ■.,.H-V J' lOHNSCN IM D SANDERS.a DIPlEfiO J JARRAD 


RICK TREVINC 

CLLL'MBIA ALBUM CL'T 


44 




51 


66 


4 


A CHANCE 

B LAMv'JN.N /( LSUN '.D.DILLCN fi EERIER; 


KENNY CHESNEY 

IVi BNA 64987 


45 


d) 


48 


49 


8 


ONE SOLITARY TEAR 

E SLAV '.V RAMBEAIJX IS AJST-Ei S MANC' LEl 


♦ SHERRIE AUSTIN 

C ILI 'VI ARISTA NASHVILLE 13C'J'3 


46 


GD 


50 


58 


6 


GOOD OL' FASHIONED LOVE 


♦ TRACY BYRD 

(V1MCAWLSHVILLE 720:; 


47 


d) 


59 


72 


3 


IF YOU CAN T BE GOOD (BE GOOD AT IT) 


♦ NEAL MCCOY 

ATLANTIC ALBUM CUT 


48 


QD 


49 


56 


e 


SMALL TOWN 

' " , '.1 : i^SC'N G KRUGGS 


♦ JOHN ANDERSON 

IVI MERCURT 374948 


49 


CE) 


52 


61 


e 


WALKIN THE COUNTRY 

.■i.'.r, . ',i.'|i,vi 1. jSTi 


♦ THE RANCH 

IVI CAPITOL ^ASHVILLE 19699 


50 


dD 


il 


63 


3 


POSTMARKED BIRMINGHAM 


♦ BLACKHAWK 


51 










★ ♦ * Hot Shot Debut * * * 




CM) 


KEW^ 


1 


YOU'VE GOT TO TALK TO ME 

MW^lG"T ..'-lA-", 


LEE ANN WOMACK 

DECCA ALHJU CUT 


52 


CD 


U 


6; 


4 


HEART HOLD ON 

" - ■' . " .HE.M LA'ALER; 


♦ THE BUFFAI0CLU8 

'V, h 3 r.'3 TI3IE 36C-33 


53 


CH) 


61 


n 


3 


A LITTLE IN LOVE 

J lE'J . .' 


♦ PAUL BRANDT 

REPRISE ALBUM CUT 


54 


CD 


60 


65 


5 


MORE THAN EVERYTHING 

jsTPc: " .- ■'.',".': 


♦ RHETT AKINS 

fCl (Dl IVI DECCA 72C22 


55 


CD 


63 




2 


LOVE OF MY LIFE 

■ ':T;I,A.. ih 1 HIlL 


♦ SAMMY KERSHAW 

WEPCUPy ALBUM CUT 


58 


57 


47 


43 


11 


LIVING IN A HOUSE FULL OF LOVE 


GARY ALUN 

IVI DECCA 72018 


43 


58 


56 


52 


19 


HOLE IN MY HEART 

M 1^ ' 1. 1 . ■ "lENS'Dr. 


♦ BLACKHAWK 

(Cl (Dl IVI ARISTA NASHVILLE 13092 


31 


CD 


NETW^ 


1 


DID 1 SHAVE MY LEGS FOR THIS? 

1 '^ l*,E' HART 


DEANA CARTER 

:C 1 (Ell iv: CAPITOL NASHVILLE S8672 


59 


CD 


70 


70 


3 


HE'S GOT YOU 

■ - •'", ''OUNN IR DUNN.T MCBRIOE 


BROOKS 4 DUNN 

IVl ARISTA NASHVILLE 131C1 


60 


CD 


68 




2 


THE PROMISED LAND 

ISLAIL . - ■ • '.L"' f LEHNERl 


JOE DIFFIE 

EPIC ALBUM CUT 


61 


® 


NEW^ 


1 


THE DAY SHE LEFT TULSA (IN A CHEVY) 

[1 V - .A*.. L"'L- 1. [.'lAEAGNO: 


WADE HAYES 

COLUMBIA ALBUM CUT 


62 


(3 


62 


48 


14 


I'M YOUR MAN 

■ IAi7l.ll. lA.' 1NNI7JGRAM.M D SANDER5I 


♦ JASON SELLERS 

IC, IVI BNA6491^ 


37 


64 


65 




2 


THE GIFT ♦ COLLIN RAYE FEATURING JIM BRICKMAN 

B 1 .VAll..;R.l= P A^^RIEV.C RAVL.D SE'EA IT DC.JGLASJ BRICtiMANi EPiC ALBUM CUT 


64 


CD 


NEW^ 


1 


IMAGINE THAT 

1/ C CL'TIE C;At7'^ND R -C I'J GEORGE,.' TlHRO B.WHITEI 


DIAMOND RIO 

ABISIA NASHVILLE ALBUM CUI 


65 


CD 


72 




2 


NIGHTS LIKE THESE 


♦ THE LYNNS 

Cl 'ID: IVI REPR,SE 17276 


66 


67 


67 


54 


18 


SOMEBODY SUP ME 

1 ■^',y-J'\\ B '.'TIME R MlIRRAHj 


♦ JOHN ANDERSON 

(CnViMEPruRy E74640 


22 


CD 


69 


69 


13 


JUST TO SEE YOU SMILE 

B'GAlliEAOfiE I MCGRAW IM NE SI ER T MARTINI 


TIM MCGRAW 

CURB ALBUM CUI 


68 


69 


54 


57 


11 


A WOMAN LIKE YOU 


♦ MATT KING 

ATI AMC ALBUM CUT 


54 


70 


64 


55 


16 


ANOTHER PERFECT DAY 


* BUKE & BRIAN 

ICI IDI IVI CURB 73024 


45 


QD 


73 


73 


4 


LOVE AIN'T EASY 

'. ' ■" ■' iii.iiAUSERSMLITCHISCW P.HUTCMESONl 


♦ BIG HOUSE 

(VI MCA NASHVILLE 72020 


71 


QD 


NEW^ 


1 


THOSE WHO COULDNT WAIT 

' 1 ■ ' ' . ' 'll ' •IO^,M r BARNESI 


DAVID MORGAN 

STAGE COACH ALBUM CUT 


72 


73 


66 


45 


12 


YOU CAN T GET THERE FROM HERE 


LEE ROY PARNELL 

ICI IV! CAREER 13079 


39 


74 


71 




2 


1 CAN LOVE YOU BETTER 


♦ DIXIE CHICKS 

MiJfyUMENT ALBUM CUT 


71 


75 


75 


75 


3 


NOTHIN' BUT THE TAILLIGHTS 


CLINT BLACK 

RCA ALBUM CUT 


75 



CD'^KO'^ showtFig an increase in detections over the previous weeti, rcgardtess ot diarl movement. Airpower awarded to those records which 
attain 3200 detections f<x the first time. ♦Videoclip availability. Catalog numtjer is for cassette single, of vinyl i! cassette is unavail8l>le. (C) 
Cassette single availability. (D) CO single availability, (M) Casselte maxi-single availability. (Tl Vinyl ma»i-sifigle availability. (V) Vinyl singte avail- 
ability. (XJ CD maxi singte availability, s 1997. BiHtxjard.'BPI Communications. 




During this season of sharing and joy, 
the Air Force and Clint Black have a 
special gift for you and your listeners. It's a free hour- 
long program featuring Clint singing songs of the season 
from his album Looking for Christmas and selections from his new album 
Notiiin' But tlie Taillights. Licensed country music stations will receive 
this holiday program on CD by the first week of December. You can 
receive The Gift IV by calling 210-652-3937 
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MbocidTtlPCflmyTBY ALBUMS 



COMPILED FROM k mVmi SANPU 
OF RETAIL STORE AND RACK SALES 
REPORTS COLLECTED, COMPILED. AND 
PROVIDED 8V 



UJ 

1 


LAST WEEK 


2WKSAG0 


WKS, ON CHART 


ARTIST TITLE 

LABEL & NUMBtftDlSTRIBLiTING IA8EL (SLfGGESTED LIST PRICE OR EQUIVA1£NT FOfi CASSETTECO) 


PEAK POSITION 


I 


1 


1 


6 


* ♦ ★ No. 1 * * ★ 

^^^^^ RIMES A voi 1 1 inMT 1 IP uv i iff iM<:PiD&TinNci Qnun*: 

■_ i_ . ■ ■ 1 '^j- ' ^ J ^ ^ XZi^^ St fiO 1 ' L'^i* ' Ur F«T LlrC — ll*ar mn 1 lUrinL ^>VjriUs> 


1 


2 


2 


2 


8 


TRISHA YEARWOODA ^ (SONGBOOKI A COLLECTION OF HITS 


1 


3 


3 


3 


5 


?»?s?A°Ne'L°"l'2Kj^:owi6,%l THE GREATEST HITS COLLECTION 


4 


4 


4 


4 


20 


TIM MCGRAW A- CURB 77886 110 9a/l6 98! EVERYWHERE 


1 


9 


5 


5 


26 


GEORGE STRAIT A MCA Nashville 11584 no 9516 98) carrying YOOR love with me 


1 


CD 


NEW^ 


1 


♦ ★ ★ Hot Shot Debut* * ★ 

JOHN MICHAEL MONTGOMERY si -.ti' 3J0f/,«il;«5I6 9Sl GREATEST HITS 


6 


7 






67 


LEANN RIMESA' CURS 7782; co^Als^a^ BLUE 


1 


r a \ 

CD 


73 


72 


II 


★ ♦ ★ Greatest Gainer* ★ * 

JOHN DENVER LEGACY 65181-50NY 19-96 ECli! 981 THE BEST OF JOHN DENVER LIVE 


8 


9 


7 


7 


59 


CIEANA CARTER A ^ ^ DID 1 SHAVE MY LEGS FOR THIS? 


2 


10 


8 


9 


19 


NEAt MCCOY • AlUNlIC 8301 L AG (10 9a 16-981 GREATEST HITS 


5 


11 


9 


12 


3 


PATTY LOVELESS ERK 67997,SON'( no 98 Eai6.98> LONG STRETCH OF LONESOME 


9 


12 


10 


8 


4 


BRYAN WHITE • asylum 62047,<EEO 110-98(16.981 THE RIGHT PLACE 


7 


13 


13 


13 


8 


MADTIMA U^RRiriF Dra iin aa/ic DHk r\/f*ii i iTiriM 
mAn 1 inn m^Dni kla iiu.sDiiD-Vof cvut^u i iL/n 


9 


14 


11 


10 


8 


fra4"7'a53wJ^10 98 Eai698l THE ^EST OF COLLIN RAYE - DIRECT HITS 


4 


IS 


12 


11 


12 


CLINT BLJkCK • l!CA6;616[10.9tVI6-98l NOTHIN' BUT THE TAILLIGHTS 


4 


U 


14 


14 


36 


CU^b'^toI'"^. 1 5 98. UNCHAINED MELODY/THE EARLY YEARS 


1 


on 


18 


21 


14 


MICHAEL PETERSON reprise 466iaWARNER BROS. (10 98(16-981 ■ MICHAEL PETERSON 


17 


18 


16 


16 


51 


ALAN JACKSON A arista NASHVIUE 18813 (ia.9ai6.98) EVERYTHING 1 LOVE 


1 


19 


IS 




2 


li^ tl^ .^S^^'iiM'^l^ti 16 Ml ONE OF THE FORTUNATE FEW 


15 


20 


20 


18 


14 


DIAMOND RIO arista NASHVIUE 18644 11? 9a GREATEST HITS 


8 


21 


17 


17 


23 


LEE ANN WOMACK OECCA11S8^MCANASHVilU(10 9&15.98)B lee ANN WOMACK 


9 


22 


19 


19 


18 


LILA MCCJVNN ASnuU 62042;EEG ■ LILA 


8 


23 


22 


22 


104 


ALAN JACKSON A' arista NASHVIUE 18801 110.9*16.981 THE GREATEST HITS COLLECTION 


1 


□D 


28 


31 


3 


^*ft'?V^ *>/ -'?|T^B3, ■ IS sr„ rm£taim«:(X«MIBATOTSPEilR»»< THE SOKS OF THE ffiUlW STOIC 


24 


25 


21 


15 


69 


TRJtCE AOKI NS • CAPITOl Nashville 37222 110.98/15.98l ■ OREAMIN' OUT LOUD 




K 


23 


23 


27 


SAWYER BROWN CURB 77883 110.9U16.98I SIX DAYS ON THE ROAD 


8 


27 


24 


20 


20 


PAM TILUS ARISTA NASKVILU 16836 (10.96/16 961 GREATEST HITS 


6 


21 


27 


26 


4 


THE KINLEYS EPIC 67965.«)m no 96 E*16 981 ■ JUST BETWEEN YOU AND ME 


26 


29 


30 


28 


6 


CHELY WRIGHT MC* NASHVIUE 70003 (10 98/16 981 ■ LET ME IN 


28 


30 


26 


24 


28 


CLAY WALKER • giant 24674,^NARNER BROS (10.98/16981 RUMOR HAS IT 


4 


31 


29 


25 


10 


LORRIE MORGAN BNA6749«RU(10 9S'16.9ai SHAKIN' THINGS UP 


9 


32 


25 


27 


4 


MARK CHESNUTT DECCA7000&»BAN*SHV1LLE(10 98(I6,981 THANK god FOR BELIEVERS 


25 


CM) 


NEW^ 


1 


JOHN DENVER RCA 67437 (59 9*69 981 THE COUNTRY ROADS COLLECTION 


33 


34 


31 


29 


73 


VINCE GILL A mca Nashville 11422(l09ai6.961 HIGH LONESOME SOUND 


3 


35 


32 


33 


50 


REBA MCENTIREA MCA NASHVILLE 11S00<I0.9&16.98) WHAT IF IT'S YOU 


1 


QD 


NEWK 


1 


i° «98''7T»"5,96) REFLECTIONS. SONGS OF LOVE AND LIFE 


36 


37 


35 1 35 


17 


TOBY KEITH mercury 534836 (10 98 EQfl6 981 DREAM WALKIN' 


8 



THIS WIEK 


Id 
t- 

3 


2 WKS AGO 


1 
5 
o 

S 


ADTICT TITl C 
AKI 191 II 1 Lb 

LABEL & NUMBEf^lSTRIBUTING LABEL (SUGGESTED UST PRICE OR EQurVALENT) 


PEAK POSITK}N 


38 


33 


30 


28 


ALABAMA rca 67426 do sefie sei dancin' on the boulevard 


5 


39 


34 


32 


12 


BLACKHAWK arista NASHVILLE 1BS37 a0.9ftl6.9a) lOVE & GRAVITY 


8 


40 


36 


34 


14 


KENNY CHESNEY bna 6749ftRCA no 9»16 98) 1 WILL STAND 


10 


41 


38 


37 


60 


TRAVIS TRITT • WAANEH BROS. <6304 (10 9»16.98) THE RESTLESS KIND 


7 


42 


37 


36 


56 


CLINT BLACK A RCA66671 UO.Wie.SSI THE GREATEST HITS 


2 


43 


41 


40 


lOO 


GARTH BROOKS A* CAPITOL NASHVILLE 32080 110.98/15.981 FRESH HORSES 


1 


44 


39 


39 


40 


BILL ENGVALL • WARMER BROS 46263 (1096/16.96) ■ HERE'S YOUR SIGN 


5 


JK 

43 


43 


4Z 


18 


LONESTAR BNA67422.RCA{109e,'169fll CRAZY NIGHTS 


16 


AC 
40 


42 


41 


31 


TRACY LAWRENCE • Atlantic 82985;ag lio 9816 981 THE COAST IS CLEAR 


4 


□D 


54 


~ 


2 


" " " r M^COC 1 1 CM Www 

VARIOUS ARTISTS AuA^fwri r.RArr 5 a rni intdv ^ai i itf rn rcikpfi 

SPARROW 5' '3"^ 1 ' 0 94' 15 98! nwiMiiiiu utwuc *; — n \,\jun ini shlu i c; i u uuarct. 


47 


49 


44 


43 


30 


ALISON KRAUSS I UNION STATION ^ i nur 5n wrouc 


4 


49 


40 


38 


56 


AflANTtC H^^i^^. : W"'^^ 1 DO THE BEST 


5 


50 


50 


48 


too 


VINCE GILLA MCANASHVIU£ 11394 a0 9eb'16-98) SOUVENIRS 


3 


51 


46 


50 


53 


KEVIN SHARP • 143(<ASYLUM 6193a'EEC (10 9815.98) ■ MEASURE OF A MAN 


4 


52 


45 


45 


77 


MINOY MCCREADYA BNA6&aO&RCA(9.9frl5.9SlH TEN THOUSAND ANGELS 


5 


53 


49 


53 


28 


WYNONNA CURB 1 15B3/MCA NASHV1LU 110.98/16.961 COLLECTION 


9 


(H) 


58 


58 


24 


"?ac?V"I^L?f?4'51 .9 9^15 % BIG-A BOY ARE YA? VOLUME 1 


54 


ss 


51 


49 


18 


CHRIS LEDOUX CAPITa NASHVILLE 52775 (10 96/16.96) LIVE 


26 


56 


47 


47 


78 


GEORGE STRAIT A^ MCANASHVILLE I1428(10.9ar]6 98) BLUECLEARSKY 


1 


57 


53 


46 


82 


BRYAN WHITE A ASn.UM6t8ea'EEG(I0.9&l5.98) BETWEEN NOW AND FOREVER 


7 


59 


48 


51 


12 


JOHN ANDERSON UERCURT 536004 no 98 EQ'16.981 TAKIN' THE COUNTRY BACK 


19 


59 


57 


59 


13 


SHERRIE AUSTIN arista NASKI/ILLE 18843 (10.9a'l6.9SI B WORDS 


41 


60 


55 


52 


79 


BROOKS & DUNN A' ARISTA NASHVILLE 18810 1 10 9B']5 981 BORDERLINE 


1 


91 


60 


60 


20 


"^ilL -J^l-; 1 ^ " -.^ i= "OW BIG'A BOY ARE YA? VOLUME 2 


58 


92 


61 


55 


14 


DWIGHT YOAKAM reprise 4669CmARNER BROS (10 9a'16.98> UNDER THE COVERS 


8 




68 


65 


62 


TY HERNDON • epic 67564/SONy I10.9B E015,96) LIVING IN A MOMENT 


6 


64 


56 


57 


3 


SARA EVANS RCA 66995 (8.9a'l5.9fi! THREE CHORDS AND THE TRUTH 


56 


65 


52 


44 


4 


DAVID LEE MURPHY MCA NASHVIILE 70QO2 l!0.9B'16 98! WE CAN'T ALL BE ANGELS 


39 


66 


59 


56 


17 


'^f^^. ;i : 6 yai ^^^'^ BILLY RAY CYRUS COVER TO COVER 


23 


97 


63 


61 


48 


MARK CHESNUTT • DECCA 1152WIiICANASWILLE(10 98-16.98) GREATEST HITS 


18 


69 


62 


64 


12 


FTtf!*12FR?rf5S? 1 ^ Qfl COWBOY UP — THE OFFICIAL PRCA RODEO ALBUM 


44 


69 


67 


62 


67 


ALABAMA RCA 66848 H.»9.98l SUPER HITS 


47 


70 


64 




3 


^^I^H*^ J^r^f "a . i" SUNDAY MORNING TO SATURDAY NIGHT 


64 


71 


65 


63 


69 


KENNY CHESNEY • BriAe89O8.RCA(10.9&15.98lB MEANDYOU 


9 


72 


69 


68 


57 


WAIT IMNCT 6ra02^1?=". 5s '"^ °' COUNTRY SING THE BEST OF DISNEY 


17 


73 


71 


66 


27 


J*'?'?." ^'"''l'',, „ GREATEST HITS . AND THEN SOME 


17 


74 


66 


54 


14 


KENNY ROGERS MACMATONE 116 (10-9»16,98) ACROSS MY HEART 


26 


CD 


RE-UTIIT 


8 


^"'(SlilLflSJlwf/WCTlY (10,98 £1»16,98. ™E SO«SS OF JIMMIE RODGERS - A TRIBUTE 


31 



CD Alti'J'^s with the greatest sates gams (his week. •Recording tndustfy Assn. Of America (RIAA) ceftitication lor sates of 500,000 units. ARIAA certificalKin fcx sales of 1 million units, with muttimjllloti sellers indicated by a nunieral following the symtx)!. For boxed sets, and double albums 
with a running time that exceeds two hours, the RIAA multiplies shipments by the number of drscs an<Vor tapes. 'Astertsk tndtcates LP is available. Most tape prices, and CD prices tor BMG and WEA Labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent 
prices, which are projected Irom whote&ale pnces. Greatest Gamer shows chart's largest un«t increase. Pacesefler indicates biggest percentage growth. Heatseeker impact shows altums removed from Heatseekers (his week. B indicates past or present Heatseekef tilte. C 1997, Biliboart^PI 
Communicattons, arxt SoyntJScjn, Inc 



III 1 fl — . Mlls...»A COMPILED FROM A KATIONM. SAMPLE OF ROAIL STORE UNO 
M:IIL^.m.m>vJ IIIII 1 IIIIIIYIIIf 1 SlQinil IIIIIIIIIIC rack sales reports collected. COMPIUD. and provided by SpundScant, 

DlllbOaid« IU|I bUUIIll y bdldlUy IIIUUIIIO . November 1.19.7 IIIH" 


THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

lABEL & NUMBER/DISTRIBUTING lABEl lS(;(iG£STED LIST PRICE OH EQUIVALENT FOR CASSETTIXOI 


& P 




THIS 
V^EEK 


LAST 
WEEK 


ARTIST TITLE 

LABEL S, NUMBEWDISTRI8UTING LABEL (SUGGESTED LIST PRICE OR E(XJIVALENT FOR CASSEnECDt 


ii 






JOHN DENVER • R<» 10374 no 9a(l698l 


1 Md, Al No. 1 JOHN DENVER'S GREATEST HITS 


1 




14 


5 


WILLIE NELSON • Columbia 6a184,sonv (5 98 E(» 981 


SUPER HITS 


170 






JOHN DENVER A R(» 12195 110 98^16.981 


JOHN DENVER'S GREATEST HITS, VOLUME 2 


18 




IS 


9 


GEORGE STRAIT A^ mca NASHVILLE ia«si I10 9a'15.981 


PURE COUNTRY (SOUNDTRACK) 


266 




1 


SHAN lA TWAIN A ' MERCURY 522886 1 10 98 Eal 6 9 


8)H THE WOMAN IN ME 


141 




16 


12 


GARTH BROOKS A ' CAPITOi Nashville 90897 (9.96/13 981 


GARTH BROOKS 


342 




























JOHN DENVER RCA 66837 (23 9&29,38l 


THE ROCKY MOUNTAIN COLLECTION 


1 




17 


10 


TRAVIS TRITT A WARNER BROS, 46001 110.98,16.981 GREATEST HITS — FROM THE BEGINNING 


110 




3 


GARTH BROOKS A" Capitol Nashville 93866 (9.9( 


M3 98I NO FENCES 


342 
















18 




JOHN DENVER t THE MUPPETS A uvserlight 12761 (6 98 COI 


A CHRISTMAS TOGETHER 


8 




2 


GARTH BROOKS A'CAPdOL NASHVILLE 29689(10,9 


&15 9ei THE HITS 


149 












19 


11 


VINCE GILL A' mca Nashville uoa7 (10 98(15.98) 


1«HEN LOVE FINDS YOU 


176 






JOHN DENVER • RCA 50764 (12 9*16 981 


AN EVENING VHTH JOHN DENVER 


34 










20 


16 


GARTH BROOKSA'' Capitol Nashville %330(109a'15,9Sl 


ROPIN' THE WIND 


195 






JOHN DENVER rca 52160(7 98^11 98) 


TAKE ME HOME. COUNTRY ROADS AND OTHER HITS 


1 








JOHN DENVER rca 153U (7.9ai5 98i 


JOHN DENVER'S GREATEST HITS. VOLUME 3 


1 




21 


14 


JOHNNY CASH Columbia 6677a^0NY (5 98 Ea9.9B) 


SUPER HITS 


46 










22 


13 










7 


PATSY CLINE A ' mca Nashville 12- i7 9812 981 


12 GREATEST HITS 


552 




GEORGE JONES A epic 40776^Nr (5.98 E(^.98l 


SUPER HITS 


343 




6 


TIM MCGRAW A' CURB 77659 19 9a'l5.98t 


NOT A MOMENT TOO SOON 


187 




23 


24 


ALABAMAA RCA 66410 do 9815 981 


GREATEST HITS VOL. Ill 


158 




■4 


CHARLIE DANIELS • EPIC 64I82..SONY (5-98 Ea9.c 


81 SUPER HITS 


153 




24 


19 


THE CHARLIE DANIELS BAND A' EPK3879&S0N>(7 98£a'll 981 


A DECADE OF HITS 


417 




8 


HANK WILLIAMS, JR. A curb 77638 (6 98,9 981 


GREATEST HITS, VOL- 1 


180 




2S 


23 


PATSY CLINE A MCA Nashville 4038 (7 9&T2.98I 


THE PATSY CLINE STORY 


167 



Km wtti 
e 1997, 



Ibjmi arc 2 ^il olil Iillel Tti.9C I 
, wV\ iKultimii^ri tnWtn ittdiul 



ivc faHin btio* tia IDO (ri the Bilitwsn! 200 ct rM«u«s a\ aoft alt)u"is lol* Oiin WwM coluirm n'^cR combnuj inie h« jpoMffd w Tap 0 
d trr a numersl tctlowmg iTn tymbd ■Aiternk indcales vrifi LP a jvaiiaDle MoU taon nxes ana CD pKei Id' BMG ana WtA laCe); »<e bJtgfW^ ' 
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IFPI Looks To Harmonize Sales Data 



UUANTIFYING LATIN AMERICA: 
The various accounting methods 
applied by Latin America's recording; 
trade groups in tabulating the album 
sales of their respectiw countries haw 
created a mosaic of data that is con- 
fusing and counterproducti\'e. 

Help seems to be on the way, howev- 
er. Two weeks ago, the International 
?'edenition of the Phonographic Indus- 
try (IFPI) introduced a guideHne for 
standardized sales reports that will 
offer a clearer picture of retail sales 
activity not only in Latin America but 
throughout the world (Billboard, Oct 
25). 

There still is work to be done. After 
IFPI introduces iU new system dur- 
ing its board meetings on Tuesday 
(28) and Wednesday (29) in Rio de 
Janeiro, Brazil, the Latin American 
trade association FLAPF has to sell 
IFPI's new reporting system to its 
member trade groups from Latin 
America. 

FLAPF CEO Gabriel Abarua notes 
that most of the majors operating in 
Latin America are eagerly embracing 
a universal reporting methodology. 
But, he adds, "we need to convince the 
independents that it is a good system. 
It is an educational process." 

Aharoa says the new reporting sys- 
tem is to be presented to FLAPF's 
meml)er tratie outfits during itfi board 
meetings, slated to run from Tuesday 
(28) through Thursday (30). Abaroa 
notes that the new guidelines for re- 
porting will be implemented beginning 
in 1998. 

Also, a new chairman will be elected 
to a two->'ear term. The current chair- 
man is Manolo Camero, president of 
Brazil's trade association ABPD. 




by Mm Lan nert 

BmG INKS L&L: BMG Brasil has 
signed superstar <seHawJo duo Lean- 
dro E Leonardo to a four-album deal. 
Saying it is one of the most significant 
artist signings in 10 years in Brazil, 
BMG Brazil president Luis Oscar 
Niemcyer also points out that the label 
will try to break the multi -mill ion-sell- 
ing pair throughout Latin America. 

To thai end, Leandro E Leonardo 
will simultaneously cut albums in both 
Portuguese and Spanish. Likewise, the 
two label premieres will be shipped at 
the same time in June 199S. Niemeyer 
adds that the duo already boasts a good 
market presence in Mexico and Chile. 

Showtime down south: with 

the summer months approaching, the 
southern sector of LaUn America has 
suddenly become a hotbed of concert 
activity. Singing idol Enrique Iglesias 
performed before 20,000 fans Oct. 4 at 
the River Plate stadium. Four days 
later, more than 35.000 concertgoers 
attended Ernesto "Che" Guevara — 30 
Anos, a Latin /ru«K/or concert held at 
Ferro Carrit Oeste Stadium with 
Chico Buarque, Silvio Rodriguez, 
and Daniel Viglietti. The show, which 
marked the 30th anniversary of the 
Argentine revolutionary's death, was 
taped for a TV special that aired Oct. 
12 on Channel 9. 



Mu^uu.iDOJifl OH nop 



SI LO CONSIGU 
A MEMOS 
NOSOTROS SE 
IGUALAMOS 



a 11 Kty^M /--/tec«a 

471 West 42nd Street* 
New York 10036, N.Y. ^ 
Tel (212) 563-4508 
■X (212) 563-2042 
Internet Address: j| 
.filubaney.com 9 



LATIN MUSIC CENTER 






LA DISTRIBUIDORA MAS 

GRANDE Y MAS COMPLETA EN 

MUSICA LATINA 

EN EL MUNDO 

SIN DUDA, 

SIMPLEMENTE LA MEJOR! 

Discos Compactos • VIdeolaser • Cassettes • Accesorlos 
Y MUCHO MAS! 

UI-AMENOS HOY! 

1 -800--780-7-7 1 2 

M40SW l!5lreetMlomi,Fl33U4. Local |305|2«2-7711 • Fm |305) 261.4143 



A concert to commemorate the 20th 
anniversary of Madres de Plaza de 
Mayo Oct. 11-12 at Ferro attracted 
25,000 spectators for each show. 
Among the homebred rock actii who 
took the stage were Los Piojos, Divi- 
didos. La Rcnga, Todos Tus Mucr- 
tos, Aitaque 77. A.N.I.M.A.L.. and 
Le6n Gieco. The festival honored the 
Argentinian mothers who took to the 
streets in 1977 to protest to the then 
ruling military regime the "disapijear- 
ance" of their sons. A live recording of 
the performances may be released. 
The shows were filmed as well. 

On Nov. 5-6, the Santiago Music Rock 
Festival in Santiago. Chile, is set to 
happen with appearances by David 
Bowie, Bush, No Doubt, and Erasure. 
The e\^'nt will l)e stiige<l at the 12.000- 
seat Velodromo del Estadio Nacional. 

Bowie, Bush, and No Doubt are also 
due to headline the second edition of 
the Alternative Rock & Pop Festival, 
which is set to take place Nov. 11 at 
Ferro. Rounding out the knockout line- 
up are Tricky, Morphine, Cafe Tacu- 
ba, and Molotov. 

White-hot megastar Luis Miguel is 
booked to play Santiago's 15,000-scat 
Estadio San Carlos de Apoquindo Nov. 
6-7. He also will play Vina del Mar's 
12.000-seat Quinta'Vergara Nov. 9. 
Luis Miguel, who already has sold 
.550,000 units of "Romances" in Ar- 
gentina, according to Warner Argenti- 
na, also is set to appear Nov. 14-15 at 
the 4n,000-seat Velez Stadium. 

Bruce Dickinson, fonner leaf! \'ocal- 
ist of British metal gi-oup iron Maid- 
en, Scorpions, and Dio are .scheduled 
to launch a six-date South American 
(Continued OH next page) 

LATIN TRACKS A-Z 

TITLE (PuDHliei Licensing Org.) Sheet Music Det 
31 4 ESTACH9NES DE SOLEDAD (4 SEASONS OF LONE- 

LIKESS) (EMI Apt.l. ASCAP/F!»1e Tyme, ASCAP) 
52 A CASA (ComncM Control) 

22 A CONTRAnEMPO (Snny/ATV Tunes ASCAP/Uortsler. 
ASCAPl 

34 ABRAZAME ILMi Walerf^fd. ASCAP/TJMas Uivay 

ASCAPl 

24 ACEPTA Ml ERROR (Edimonsa. ASCAP) 

26 AMOR HARCOTICO (Conyrigtrt Comrol) 

18 CLAVADO EH UN BAR (ttclapa Songs. ASCAP/CMI 
April, ASCAP) 

15 DESESPERADAMENTE EHAMORADO (Latin Teddy 

Songs, Sf SAC) 

38 DONDE ESTAS7 (Ser-Ca. BMI) 

16 ELDESTINOlBMGSoi%£.AXAP) 

3 EL RELOJ (Pee' InCernational. BUI) 
9 ES VERDAD (FlamrnRo) 

23 HASTA MANAMA (Wsrner/'CliJppell) 
14 HE TRATADO <PWC, ASCAP) 

8 U QUIERO A MORIR (Karen, ASCAP) 
T LAVENIABENDITAtC/i^ma.SESAC] 
2 LO MEJOR DE Ml (JKMC) 
37 LO TENGO DOMINAO (UirKa) 

19 MANECUMBE (tMO ASCAP) 

10 ME CANSE DE SER LA OTRA IMusiviila 
ASCAP.'tanbtiean Waws ASCAP) 

39 MIENTE IFonomitsK. SESAC) 

21 MIS DOS PATRIAS (IN Ediciones. BMI] 

27 HO ME DIGAS IBMG Songs ASCAP) 

29 HO SE SI ES AMOR (C<ipyi«lit Contiol) 

11 NO VOV A DUARTE IR IViotli. ASCAP) 

4 NOS ESTORBO LA ROPA (TN Ediciones, 

mm ft M p BHD 

33 OSOVOFUIIMarsosa.SESAC) 

13 POR OEBAtO DE LA MESA gillandsia. ASCAP) 

17 QUE SE TE OLVIDO (UnicnusKa. ASCAP) 

25 QUE SOLO E5T0V SIN n [Mas Latin. SESAC) 

6 REVOLUCIOM (Unimusica. ASCAP/Hey aubby. 
ASCAP) 

1 SITUSUPIERAS(FIPP&MI) 

40 SUENO COMnCO (Indeep ASCAP) 

36 TAL VE2 ES AMOR (Sony Discos. ASCAP/EMI Apni. 

ASCAP) 

30 TAHTO AMOR (Ifnunu&ca, ASCAP) 

28 TELLEVAS Ml VIDJKCcipTTisIrt Control) 

5 TE SICO AMANDO <8MG Son«s, ASCAP) 

12 VHUBOALGUIEN (New Emoa. SESAC) 

35 Y SI FUERAELLA7(Copyngtil Control) 

20 YA NO SOY EL HIND AQUEL (Altamw. ASCAP) 



Hot Latin Tracks . 


THIS 
WEEK 


WEEK 


2WKS. 
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7L 

S< 
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COMPILED FROM A NATIONAL SAMPU OF AIRPLAr SUPPLIED BY BROADCAST 
DATA SrSTEMS RADIO TRACK SERVICE 108 LATIN MUSIC STATIONS ARE 
ELECTRONICALLY MONFTORED 6 AM TO 12 MIDNIGHT. 7 DAYS A WEEK 

ARTIST TITLE 

LABEi;PROM01ION LABEL PflOOUCER (SONGWHfTERl 




1 


1 


7 


* * ♦ No. 1 * ♦ * 

ALEJANDRO FERNANDEZ « SI TU SUPIERAS 

SC'NV LAI . ■ N- LESTEFAN Jfl..K SANTANOER « SANTANDER) 




2 


2 


8 


CRISTIAN 


LO MEJOR DE Ml 

RPERFr'RPFPLZi 


(D 


3 


3 


5 


LUIS MIGUEL 


EL RELOJ 


CD 


7 


10 


4 


VICENTE FERNANDEZ 


NOS ESTORBO U ROPA 

-■R/i\i pr: 11 FL.io. 


CD 


4 


4 


22 


JUAN GABRIEL 


TE SIGO AMANDO 

.1 GAesiEl :j GABRIEL) 


Ct) 

V-2./ 


G 


7 


4 


ENRIQUE IGLESIAS 


REVOLUCION 

R PEREi BOTIJA ;C GARCIA ALONSO) 


7 


5 


6 


4 


MARCO ANTONIO SOUS 

FC'IOv'SA 


LAVENIABENDITA 

MA&OLISIM ASOUSI 


CD 


Ij 


3 


9 


DLG 


« LA OUIERO A MORIR 

S GEORGE iFGABRIEli 


9 


3 


13 


9 


IJOS TUCANES DE TIJUANA 


ES VERDAD 

G FELiX IM QUiMtRO LARAi 


do) 


12 


11 


5 


INDIA 


• ME CANSE DE SER LA OTRA 

t.lNFAMtlV'DAMEL:' 




17 


32 


3 


DOMINGO QUINONES 


NO VOY A DEJARTE IR 

.1.- DQ.J.N.-NESIRVASQUEZl 




23 


22 


3 


* * * Greatest Gainer* * * 

MARC ANTHONY Y HUBO ALGUIEN 

MMM Aftf*AM A'ntT^'IY iD ALFANNQ) 




14 


15 


14 


LUIS MIGUEL 


♦ POR DtBAJO Dt LA MtSA 


j4 


10 


9 


7 


VICTOR MANUELLE 

■•i,':.L'NY 


HE TRATADO 

l,t.tOHOE!VMANUtlLE 


15 


g 


5 


18 


JORDI « DESESPERADAMENTE ENAMORADO 

ijrj:-. . DYANGO ',PIAARTIN£2i 


16 


13 


12 


27 


JUAN GABRIEL ROCIO OURCAL EL DESTINO 

Aft C.-, !'■ ■ J GABRIEL t OKAI^URA ;jC.AP_9IFl 




15 


31 


15 


BANDA EL LIMON 


QUE SE TE OLVIDO 




18 


16 


5 


MANA 

/.■lAlAlis;. 


♦ CUVADO EN UN BAR 




28 




2 


KARIS 

ti.'a 


MANECUMBE 




25 


36 


4 


JERRY RIVERA 

SONY I'^L- _.J.L';._-J'r 


♦ YA NO SOY EL NINO AQUEL 

ARENA ;A PEI.AI 


21 


22 


24 


6 


LOS TIGRES DEL NORTE 


MIS DOS PATRIAS 

TN :■ w'.;fNDAl 


KM) 


27 


23 


4 


ANATORROJA 


♦ A CONTRATIEMPO 




30 




2 


GRUPOLIMITE 


HASTA MANANA 

1 .-.^R;,! : ,i i.r.'A K ■ Al.'imi 


24 


20 


18 


17 


LOS TEMERARIOS 


ACEPTA Ml ERROR 




I ,:Ni:. 


A ;.■!(. 1 .'.1 rul.:, A ALVAI 


2S 


19 


20 


17 


BANDA EL RECODO 


♦ QUE SOLO ESTOY SIN Tl 

li.-AR'TAiiAIMASOltSi 


2t 


16 


14 


10 


CHICHI PERALTA + SON FAMILIA * AMOR NARCOTICO 

CAIMAN C,PERALTA(JF[L1K) 


fin 


NEW^ 


1 


ROCIO OURCAL 


NO ME DIGAS 

. (iAtlH i 1 IJ (>AHR [ 1 


® 


NEW^ 


1 


LOS MISMOS 


TE LLEVAS Ml VlOA 


29 


34 


27 


6 


PRISCILAYSUSBALASDE PLATA NO SE SI ES AMOR 


\3}JJ 


39 




2 


SIN FRONTERAS 

■t<lh\:i-^ BLY.L;^ LAlriA 


TANTO AMOR 

. HL.ALGJ J \J\t;i 


(Jl) 


NEW^ 


1 


BOYZ II MEN 

MLiL.-.-.,i',;.''UH;.Ml'-.n'io 


♦ 4 ESTACIONES DE SOLEDAD 

K CPORItRJ Ifl-M 1 ILWIS : J JAM ILEWISI 




NEW^ 


1 


JAVIER GARCIA 


A CASA 

1 A1VARE/,J TAROOO (1 GARC A,A ICR 11 ; 


® 


RE-ENTIIY 


19 


MARCO ANTONIO SOUS 


0 SOY 0 FUl 

M A sous ;M A SOI IS 


(D 


DE-ENIRY 


3 


ALEJANDRO FERNANDEZ 


A8RAZAME 

PRAMIRE.'IR 'tPRO GARCIA iGiESlAS: 


® 


NEW^ 


1 


ALEJANDRO SANZ 


Y, SI FUERA ELLA? 


36 


21 


21 


11 


CHAYANNE 

s::ny \'Lnr,v 


lAL Vt^ tS AMOR 




NEW^ 


1 


JESSICA 


LO TENGO DOMINAO 

1 I.-M INM !5 GARCIA 


(3D 


NEW^ 


1 


INT0CA6LE 

ll.'l lA'lM 


DONDE ESTAS? 

1 I AVAIA .[ ALANI!, 


39 


26 


26 


14 


ENRIQUE IGLESIAS 

FONGVoA 


MIENTE 

PPERE2e<ITIJAiR,P£RF: BOTIJA: 


40 


38 




2 


ILEGALES 

AR'OlABMG 


♦ SUENO CONTIGO 

R SANCHEZ " Ar. -HFr 



26 STATIONS 



1 CRISTIAN AfiOL^'BMCi 
LO MEJOR DE Ml 

2 ALEJANDRO FERNANDEZ 

SONf LAllVSONY SI TU 

3 LUIS MIGUEL MtA latina 
EL RELOJ 

4 LUIS MIGUEL aulatina 
POR DE8AJ0 DE LA MESA 

5 ENRKMJE IGLESIAS fono 
VISA REVOLUCION 

6 MANA WEA LATlNA 
CUVADO EN UN BAR 

7 JUAN GABRIEL ARIOLA..BMG 
TE SIGO AMANDO 

8 ANA TORROJA ARiotA&MG 
A CONTRATIEMPO 

9 JUAN GABRIEL/ROCIO m^- 
CAL ARtoi l^'HM^. EL DESTINO 

10 JORDI fONOS'iSA DESESPER- 
ADAMENTE ENAMORADO 

11 DLG SONY IWDPOL-SONY 
LAQUIEROA MORIR 

12 VICTOR MANUELLE Sony 
IROPiCAL-^NV HE TRARADO 

13 JAVIER GARCIA FONOVISA 
A CASA 

14 KARIS WXi 
MANECUMBE 

15 CHAYANNE " I'o .ati^sony 
Tr 



TROPICAL/SALSA 



23 STATIONS 



1 OLG WNY it(C*^-;:AtS0Nv 
UQUIEROAMORIR 

2 INDIA RMf^ 

ME CANSE DE SER LA OTRA 

3 DOMINGO QUINONES RMM 
NO VOY A DUARTt IR 

4 MARC ANTHONY m\t 
y HUBO ALGUIEN 

5 VICTOR MANUELLE ^Nv 
iROPiCAij^or^ HE IRARADO 

6 KARIS EMO 
MANECUMBE 

7 MANA WEA lATtNA 

CLAVADO EN UN BAR 

8 JERRY RIVERA sOfiY Tropi 
CAL'SQNV YO NO SOY EL... 

9 CRISTIAN ARJOiABMG 
LO MEJOR DE Ml 

10 LUIS MIGUEL WEAIATIKA 
EL RELOJ 

11 ALEJANDRO FERNANDEZ 

SONY lATIN.SONV SI TU... 

12 CHICHI PERALTA SON 
FAMILIA CAIMAN AMOR .. 

13 SIN FRONTERAS «\M^m\m>^ 
mm TANTO.. 

14 JAVIER GARCIA FONOVISA 
A CASA 

15JESSK:A M . 

LO TEN'.'.l-' 



REGIONAL MEXICAN 



69 STATIONS 



1 MARCO ANTONIO SOLtS 

!0T.0v-5A LA VLNiA BLNDITA 

2 VICENTE FERNANDEZ s;:^y 

:.■ v: i.'L'^:,i'(Y NOS ESTORBO... 

3 LOS TUCANES DE TIJUANA 
LW( LATIN ES VERDAD 

4 BANDA EL LIMON fc^OVISA 
QUE SE TE OLVIDO 

5 JUAN GABRIEL arioiasug 
lEStGO AMANDO 

6 ALEJANDRO FERNANDEZ 
SONY LAIINSONY Si TU, . 

7 LOS TIGRES Oa NORTE 
FONOVISA MIS DOS PATRIAS 

8 ENRIQUE IGLESIAS FONO- 
ViSA REVOLUCION 

9 GRUPO LIMITE polygram 
LMiNO HASTA MANANA 

10 BANDA EL RECODO FONOVISA 
QUE SOLO ESTOY SIN.,. 

11 LOS TEMERARIOS fonovISA 
ACEPTA Ml ERROR 

12 LOS TEMERARIOS FONOVISA 
YA ME VOY PARA SIEMPRE 

13 PRISCIU Y SU5 BALJU DE 
PLATA fnN;lviSA NO SE SI... 

14 LOS MISMOS [M LATIN 
TE LLEVAS Ml VIDA 

15 INTOCABLE tMi latin 
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Artists & Music 




by Heidi Waleson 

A HISTORY IN SOUND: The New York Philharmon. 

ic leaped into the historical recordings business this month 
with a remarkable new set that showcases more than 62 
years of the orchestra's musical life on the radio. A 10-CD 
hox, "The Historic Broadcasts: 192:^ 
to 1987" begins with fra^jments of 
performances led by Willem von 
Hooj^straten and W'illcm Mengel- 
berg in li)2;^ and 1924. respectively, 
and ends with Erich Leinsdorf con- 
ducting Mozart's Symphony No. 29 in 
1987. Along the way, there are such 
rarities as Georg Szell and Arthur 
Schnahel performing Beethoven's 
Piano Concerto No. 3 (1945); Josef 
and Rosina Lh^vinne performing 
Mozart's Concerto for Three Pianos (arranged for two 
pianos), their only concerto recording together (1939); 
Bruno Waller and Kirsten Flagstad collaborating on the 
"Immolation Scene" from "Golterdammerung" (at their 
1952 concert performance, the ovation lasted for 21 min- 
utes and 35 seconds); Leonard Bernstein performing 
Webcm and Berg, two comjiosers he never recorded com- 
mercially (lJMi5, 1961); and Nadia Boulanger conducting 
the Faure "Requiem" (19C2). 

The set includes a 144-page book with introductory 
essays, contemporaneous reviews of the performances, 
and quotes from Philharmonic musicians, plus a complete 



m 













listing of all the Philharmonic musicians with the years in 
which they played. Program notes in the individual vol- 
umes of the set are drawn from the notes of the period. 
E\*en the visuals have historical flair: All the CDs have 
sections of a formal onstage group photo of the orchestra 
in 1930 (with its lone female, a harpist), as well as music 
from the orchestra's score of Bcethown's Sj'mphtiny No. 
7, marked by Mahler and Toscanini. The label, New York 
Philharmonic Special Editions, is a modified \'ersion of the 
orchestra's library stamp. 

The set is the baby of Sedgwick Clark, editor of "Musi- 
cal America" and an expert in historical recordings, and 
Barbara Haws, archivist and hi.'^torian for the Philhar- 
monic. Shellac discs, acetates, and tapes were collected 
from many sources, including the orchestra's archives, the 
Lincoln Center Library for the J^rforming Arts, and indi- 
vidual collectors who recorded the broadcasts of!" the air 
(Clark includes a plea to such collectors in his notes to the 
set, l>ogging them to .send their lajxis to the Philharmon- 
ic for preservation). Kurt Masur, the Philharmonic's 
music director, and a committee of musicians were inti- 
mately involved in the selection of the music and in the 
restoration and remastering pnK'ess. The biggest prob- 
lem for everyone was keeping the set to 10 discs; Clark 
and Haws say there is material for many more. 

The set retails for $185; it is available through the 
orchestra's World Wide Web site, www.newyorkphil 
harmonic.org, or by phone (1-800-557-^^268). fax, or mail. 
Unlike most such commemorati\ii projects, including those 
produced within the last decade by the orchestj-as of Cleve- 
land, ('hicago. and St. Louis, the set is also available in a 
few Tower Records stores in the U.S. (13 cities, including 
New York, Philadelphia. Los Angeles, and Seattle) and 
al>road (in I/)ndon; Tokyo; Hong Kong; Singapore; Buena** 
Aires; and Tel Avi\', Israel). Haws feared that the set would 
(Continued ox i>u(je H',) 




A Tropical Triumvirate. RMM FilmWorks recently debuted its documentary film 
of Hispanic, Afro-Caribbean music titled *'Yo Soy Del Son A La Salsa" (I Am Son 
To Salsa) at the Regency Theater in New York. Shown outside the theater cele- 
brating the picture's premiere, from left, are Rigoberto Lopez, the movie's direc- 
tor; actor/vocalist Harry Belafonte, who recorded the 1957 calypso hit "Banana 
Boat (Day-0)"; and Ralph Mercado. president/CEO of RMM FilmWorks and the 
film's producer. (Photo: George Carvas) 



NOTAS 

(Continued from preceding page) 
tour Nov. 14 in Curitiba, Brazil. 

Stateside kriefs: "Buscando 

Un Sueno," a Spanish-language film 
that chronicles the life of a Dominican 
immigrant in New York, makes its de- 
but Wednesday (29) in New York. The 
picture, which stars Lauren Velez, 
Kamar Ue Los Reyes, and Benny 
Nic\'e8, also featui"es RMM artist Jose 
Alberto "EI Canario" and PolyGram 
Latino's recent signee El General. 
RMM is scheduled to drop the sound- 
track Nov. 4. 

Veteran promoter Abraham Con- 
treras has founded a new agency/pro- 
motion firm called All Access Talent 
Inc. The current client list of the Los 
Angeles-based company includes 
Columbia/Sony superstar Julio Igle- 
sias, AT&T, Fie.sta Broadway, and 
Arista Latin. 

'Amigt)s," the latest album by EMI 
Latin's standout mariachi crew Mari- 
achi Sol Dc Mexico, features guest 
performances by the Beach Boys, 
Paloma San Basilio, and Emilio. 

Argentina notas: wamer 

Argentina has released a compilation 
of hits from Argentine rock acts signed 
not only to Warner, but also to EMI 
Argentina, PolyGram Argentina, 
DBN, and BMG. Titled "Todos! 100% 
Rock Nacional," the disc contains 
material from some of Argentina's 
most famed acts, including Los Peri- 
cos, Los Enanitos Verdes, and Man 
Ray (EMI); Divididos, Dos Minutos, 
and Los Calzones (Polj-Gram); Mem- 
phis La Blusera (DBN); Soda Stereo 
and Los Autenticos Decadentes 
(BMG); and Fito Paez, Fabiana Can- 
tilo, Andr^ Calamaro, A.N.I.MA.L., 
and Claudio (labis (Warner). 



Through its own DBN-distributed 
TTM Disco.s the popular punk rock 
band Todos Tus Muertos has dropped 
its much-anticipated album "Subver- 
siones."Th(:' set featui-es a mixed hag of 
cover tunes fi-om Bob Mariey and the 
Clash, along with outtakes and live 
sides. 

Los FabulnsoK Cadillacs bassist 
Flavio Cianciarulo and Almafuerte 
lead singer Ricardo lorio have re- 
leased "Peso Argento," on Cianciaru- 
lo's Resiste Records, which is distril> 
uted by Universal. The superlative disc 
boiists an impressive array of folklore 
and rock grooves that pay homage to 
rarely heard indigenous music from 
Argentina, as well as to the Cadillacs 
hit "Mai Bicho." Guest artists are Le6n 
Gieco, Ruben Patagonia, Almafuerte 
guitarist Claudio Marccielo, and 
(Cadillac members Vicentico, Ariel 
Minimal, Mario Siperman, Fernan- 
do Ricciardi, and Toto Rotblat. 



Chart notes: Alejandro Fer- 
nandez's smash "Si Tu Supieras" 
(Sony Latin/Sony) remains atop Hot 
Latin Tracks for a third consecutive 
week, although its listener lead over 
Cristian's "Lo Mejor De Ml" (Ario- 
la/BM(i) has been cut from 50,000 lis- 
teners to 27,000. 

The 10,000-listener gain by "Lo 
Mejor De Mi" does unseat ''Si Tu 
Supienis" from the top rung on the pop 
genre chart. Sony Tropical's R&B 
.salsa trio DLG moves back into first 
place on the tropical chart after a one- 
week absence with "La Quiero A 
Morir" Sitting atop the regional Mex- 
ican chart for a third straight week is 
Fonovisa's ever-popular Marco Anto- 
nio SoHs with "La Venia Bendita." 

Assistance m prepari:ng this column 
ivas provided by Marcelo Fernandez 
Bitar in Buenos Aires and Pablo 
Marque z in Santiago. 
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ARTIST TITLE 

LABEL & NUMBER ISUCGrSTED LIST PRICE OR EQLJIVALENT) 


CD 


1 


4 


* * No. 1 * * 

LONDON SYMPHONY ORCHESTRA (FOSTtRI PAUL MCCARTS'EV S STANDING STONE 


2 


2 


5 


AN ITALIAN SONGBOOK 


3 


3 


3 


E.MEYERW.FLECK/M.MARSHAU UNCOMMON RITUAL 


4 


4 


3 


LUCIANO PAVAROni PAVAROTTI'S GREATEST HITS-THE ULTIMATE COLLECTION 

inMjnM ^SH;i(;i) ;l'J98EQai 98) 


5 


5 


5 


*SM°v:i'?rRANCE,7»O2a3«18.0O> VON BINGEN: 11.000 VIRGINS 


S 


6 


40 


ANDRE RIEU 

I'-'liii", H 'nf :lu98EaT6.98) 


THE VIENNA 1 LOVE 


7 


8 


5 


KRONOS QUARTET 

n.M... 116.98) 


EARLY MUSIC 


CD 


NEW^ 


BRYN TERFEL 

DG -153480 iKi 58 EG'16 98) 


HANDEL ARIAS 


9 


; 


57 


MAmEYER/OXONNOR APPALACHIA WALTZ 
SONY CLASSICAL 68-160 (10.98 £(^16.981 «rrMU«L-niM tvmui^ 


10 


9 


6 


WESTMINISTER ABBEY CHOIR (NEARY) tavFNFH- INNOTFNrF 

50N>L1ASS;;:Ai 66613 (10.98 tai6.9ai IHVtMtK. l«IMm,tWL,t 


11 


15 


6 


VANESSA-MAE 

ANGEL &6483 !10 9a'15 98) 


CLASSICAL ALBUM 2: CHINA DOLL 


12 


u 


6 


RENEE FLEMING 

LONDON 455760(10.98 £0(16.98) 


SIGNATURES: GREATEST OPERA XENES 


13 


12 


31 


KATHLEEN BATTLE ratrr 

SONY CLASSICAL 6?035 ( 10.98 £(^16.98) Lar^HL-t 


14 


11 


64 


ANDRE RIEU 

PHILIPS 5??933 (10 98 EQ'16.g«) 


FROM HOLLAND WITH LOVE 




RE-ENTBV 


KIRI TE KANAWA 


SOLE E AMORE: PUCCINI ARIAS 


TOP CLASSICAL CROSSOVER . 


1 


1 


3 


* * NO. 1 * * 

VARIOUS ARTISTS DlAr,A PfilSCf.-i .V-.^i; 5sL fJ._\ . K-i'-u lE fUNERAL 


CD 


2 


3 


lOHN WILLIAMS,YO-¥0 MA ggy^^ ^^^j ^|gj^ 
SONY CLASSICAL 60271 (10.98 E(i(16.98) -atvti-i i[j*noii.| iioti 


3 


3 


7 


SI"cf'-^,!.?63m5<10-98E(»16.981 '""^''^'^ '^TO THE NIGHT 


CD 


8 


4 


SARAH BRIGHTMAN 

ANGEL 56511 I10 9ai5 981 


TIME TO SAY GOODBYE 


5 


4 


12 


JOHN WILLIAMVITZHAK PERLMAN tinpua crDruAnc 

SONY CLASSIC.'.! (..ICIC ( 1 0 1 (IT d 981 L,inCMA atHLPIHUt 


6 


6 


43 


™ERSOUND 3*!»6 ('"^^^ ORINOCO FLOW: THE MUSIC Of ENYA 


7 


7 


47 


SOUNDTRACK 

PHILIPS -15-17 10 (10 98 E(i'16.98) 


SHINE 


CD 


■E-ENIin 


A*T"f:*A.Jip™E 296(10.98-14.96) ^HIP OAVIS' HOLIDAY MUSIK 


9 


5 


7 


JOE JACKSON UPAUCN «, HFI 1 

SONY CLASSICAL 60:' 73 110 98 EQ/16 98I nt^Vtil Ol ntLL 




9 


2 


SJ«S"6*29^°«'fQ-16.98) "E""^ CHRISTMAS FROM VIENNA 


11 


10 


40 


LONDON SYMPHONY (WILLIAMS) „m WARS A NEW HOPE 
RCA VKTOfi 68746 (21.9a34,98) "Mft^- « "tYV nv^rt 
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r„???4irr.r9l3'rr*"" star wars: return OF THE JED. 
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l:«^'l?!i„'I^r4T,T'|iiT'' star WARS: THE EMPIRE STRIKES BACK 
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THE BIG PICTURE 


CD Albums with the greatest sales gains this week • Recording Industry Assn. 01 Amerma (RIAA) Cftftrfi- 
cation for sales ol 500,000 umls: a RIAA ceitilicatton lor sales o( 1 million untts with each additional mil- 
lion indtcaied by a numeral following the symbol For boxed sets, and dooble albums with a running time ttiat 
exceeds two hoore, the RIAA multiplies shipments by the number ol discs afwVor tapes. *Aslerisk indicates 
vinyl available. BBi'^dkales past ot present Heatseelter title. Oas&ical Midline compact drscs have a who4c- 
sale cost between S8.98 and $12.97. CDs with a whotesale price low«« than $8.98 appear on Classical 
Budget. C 1997 BillboarcVBPI CommunicaUons and SourtdScan, Inc. 






TOP CLASSICAL MIDLINE 


TOP CLASSICAL BUDGET 


1 VARIOUS MOZART IN THE MORNING PHILIPS 

2 VARIOUS MOZART FOR YOUR MIND PHII IPS 

3 PUU:iDO DOMINGO WITH JOHN DENVER 
PERHAPS LOVE SOSY CLASSICAL 

4 CARRERAS-0OMINGO.PAVAIIOTTI A 
TENOR'S CHRISTMAS SJNY CLASSICAL 

5 VARIOUS MOZART-GREATEST HITS SONY 
CLASSICAL 

6 VARIOUS SHINE: THE COMPtETE CUSSIC5 
PHILIPS 

7 VARIOUS ONLY OPERA CD YOU NEED RCA 

viciow 

8 VARIOUS PACHELBEL CANON HCA VKIOR 

9 VARIOUS MOZART FOR MEDITATION PHILIPS 

10 VARIOUS TUNE YOUR BRAIN DC 

11 VARIOUS ONLY CLASSICAL CD YOU NEED 

RCAVICIOP 

12 CLEVELAND ORCHESTRA ISZELU BRAHMS: 
PIANO CONCERTO li2 SONY classical 

13 VARIOUS MOZART FOR YOUR MIND PHIUPS 

14 VARIOUS MOZART AT MIDNIGHT PHIUPS 

15 VARIOUS THE GREATEST OPERA SHOW ON 
EARTH LONDON 


1 VARIOUS ROMANCE AND ROSES • iNitR 

2 VARIOUS 20 CLASSICAL FAVORITES MADACv 

3 VARIOUS TEN YEARS OF SUCCESS NAXOS 

4 VARIOUS PIANO BY CANDLELIGHT MADACV 

5 VARIOUS VIVALDI: FOUR SEASONS MAOACY 

6 JOHN BAYLfSS BEATLES'S GREATEST HITS 

INIERSOUNO 

7 VARIOUS CLASSICAL TREASURES mwct 

8 VARIOUS VERY BEST OF MOZART VOX CAMEO 

9 VARIOUS MOZART-GREATEST HITS REftR- 
tNCE OOID 

10 JOHN WILLIAMS SPANISH GUITAR MUSIC 

SONY ClASSiCAl 

11 VARIOUS MOZART: SYMPHONY NOS. 40 & 

41 MAOACY 

12 VARIOUS GERSHWIN: AN AMERICAN IN 
PARIS MADAa 

13 VARIOUS BEETHOVEN: GREATEST HITS Rcr 
CRTNCE GOLD 

14 VARIOUS CLASSICAL MASTERPIECES MADACY 

15 THE CHOIR OF VIENNA MYSTICAL CHANTS 
SPECIAL 
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THE FAR-SIGHTED LABEL'S ATTENTION TO THE 
ART AND COMMERCE OF CLASSICAL MUSIC HAS 
PROVEN TO BE NOTHING SHORT OF REVOLUTION- 
ARY. BY FASHIONING A COMBINATION OF THE 
RIGHT PRICE, SUPERIOR MARKETING AND CONSIS- 
TENT QUALITY, NAXOS HAS PRODUCED LOYAL CUS- 
TOMERS, RESPECTFUL CRITICS AND ENVIOUS COM- 
PETITORS. HOW'D THEY DO IT? TURN THE PAGE ... 
A BILLBOARD ADVERTISING SUPPLEMENT 



Celebrating iis first decade this year, the classical label 
Naxos has risen from quixotic upstan to intemaiional 
market-leader in record time. The company's strategy for 
success has been nothing short of revolutionary, with the 
mix of super-low prices, shrewd label-first marketing, 
superior distriburion and consistent qualit>' producing loyal cus- 
tomers, respectful critics and envious, influenced competitors. 

According to its reports, Naxos has sold more classical CDs 
than any single label in the worid over the past 10 years — more 
than 70 million, at $5.99 a piece. That total comprises no cros- 
sover, just a full range of serious classical music from Machaul to 
Messiaen and beyond. And, as crirics have noted favorably, the 
discs are marketed strictly as great music, not as lifestyle acces- 
sories. This attention to the art as well as the commerce of clas- 
sical music earned Naxos the Cannes Classical Label Of The Year 
award at this year's MIDEM. 

Naxos isn't resting on its laurels, though, as founder/chairman 
Klaus He>Tnann will tell you: "We're busy preparing for 
the next decade — we're working to expand the audience 
for real classical music." The label has diversified with 
imprints in historical recordings and classically oriented 
audio-books, and it has revamped its U.S. operation. With 
less than 10% market share, Naxos Of America has lag- 
ged behind such territories as the U.K. (17%) and Sweden 
(70%). 

Based in Pennsauken. N.J., the U.S. company has a new 
president, Jim Sturgeon, formerly VP of sales and markering 
for the Warner Alliance label (where he worked with Naxos 
managing director Hakan Lagerqvist, who distributed 
Warner Alliance's Christian product in Sweden). Sturgeon 
has little experience with classical music, a fact he doesn't 
see as a problem. 

"Naxos doesn't need another classical-music aficionado 
here." Sturgeon says. "With people like [product manager] 
David Osenberg and [publicity dircciorl Laurence Viites, 
we have plent)' of classical experts in the U.S.. and all the 
A&fR is done from abroad anyway. Naxos Of America needs 
a more detailed \lsion in sales and marketing. That's what 
I'm here for" 

Sturgeon says Naxos' U.S. sales should total $8 million 
by the end of '97. up from S6.6 million last year. And he's 
shooting for 40% growth next year. As with retailers abroad, 
many U.S. shops allocate Naxos sizable, exclusive flixir 
space free of charge. Jeff Mclacon, classical manager of 
Tower Records' Lincoln Center outlet in New York, explains 
why: "Naxos sells. Especially the Haydn string quaneis. 
early-music and 20ih-century things, which fare l>ciicr than 
their mainstream stuff." Tower Records has led the way with 
Naxos, but the label is also making inroads elsewhere. 
Borders should be Naxos' biggest retailer by the end of the 
year, according to Sturgeon. 

BORDERS AND TOWERS 

Naxos' parent company, HNH International, is based in Hong 
Kong, and Heymann splits his time between there and his vaca- 
tion home in Auckland. New Zealand. But the U.K. is the "center 
of the universe" for Naxos. he says, with the label's quality-con- 
trol studio located in London as well as its a.ssisiani managing 
director, Anthony Anderson. Heymann has also taken full control 
of Select Distribution in the U.K. (after disagreements over future 
direction with the original partners). In addition to Naxos and its 
sister label Marco Polo and Danish cooperative label Da Capo, 
Select racks such quality independents as CPO. H>perion. ASV 
and BIS. And Heymann's aiming for a heightened marketing pro- 
file for the distributor 

He>Tnann considers the U.K. the most important market for 
classical collectors, and it's home to the most influential classical 
media, such as Gramophone and BBC Musk magazines — the 
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Since 1987, the label has 
grown from being a source 
for inexpensive, dependable 
Beethoven and Mozart to 
being a well of superbly 
rendered music that is 
attractive beyond issues of 
price. Now, founder Klaus 
Heymann and a revitalized 
staff are preparing for an 
even more successful 
second decade. 

BY BRADLEY BAMBARGER 




L to R: Founder Klaus Heymann (left), and Jim Sturgeon, 
president, Naxos Of America 



approval of which has been instrumental in boosting Naxos' rep- 
utation. These magazines have noted the increasing quality and 
varietj* of Naxos' recording program, citing in particular the poU- 
cy of using native orchestras to record national repcnoire (English 
orchestras for Bliss, French singers for Charpentier, etc). 

Naxos has grown from being a source for inexpensive, depend- 
able Beethoven and Mozan to being a well of superbly rendered, 
rarely recorded music that is attractive beyond issues of price. But 
big-league status doesn't confer infallibility, and there has been 
the occasional muffed release (such as a recent problematic set of 
An'o Piin's music). And the Australian-centered Naxos Jazz 
imprint that debuted in the U.K recently can expect especially 
siifT competition as it arrives in the U.S. this fall. 

But the imminent historical series is sure lo cam positive 
re\iews and avid attention from collectors in Europe. America 
and, especially, Asia. The Naxos Historical imprint is releasing 
vintage broadcast recordings from the archives of Canada's 
Immortal Performance Societ)', which has drawn from such 
st>urces as NBC and New York's Metropolitan Opera. The 
'30s and "40s recordings of Toscanini with the NBC 
Orchestra will attract special attenrion worldwide, although 
the Met discs are only available outside the U.S. 

■'It v,i\\ be interesting to see how the historical series 
does," He)'mann sa)'S, "We could exhaust the small market 
of 6.000 to 7,000 specialist fans and not grow much be>'ond 
that, But again, because of the low price, we might be able 
to create a whole new audience for these cla.ssic recordings." 

CLASSICS FOR KIDS 

lb help attune a younger, growing audience to classical 
music, Naxos has several educational and customer-loyalty 
programs in the works. New releases on the way include a 
recording of Prokofiev's "Peter & The Wolf with Barr^' 
Humphries (more than 25,000 preorders in the U.K.), con- 
tinuing entries in the complete Liszt piano series, all the 
Beethoven and Schubert string quartets. Verdi's Requiem, 
Lutoslawski's cello concerto, the first budget collection ever 
of John Adams' music, a Bruckner s)Tnphony cycle, much 
early choral music and more radio co-productions of 
operas, such as the recent Issues of Debussy's "Pelleas Et 
Melisande" and Komgold's "Die Tote Stadt." It's a program 
that competes with such major-label budget lines as Sony's 
Essential Classics and EMl's Red line by offering a far 
greater range of repenoire, especially in early and modem 
music, 

Even with Naxos' distinctive relationship with retailers. 
He)'mann is more than aware of the increasing dilemma of 
classical departments overstocked with 1,000 years' worth 
of music. "All the choice and qualit>' out there is wonderful 
for the customer," he says, "But it makes it ver>' diHicult for 
most record companies. So little of the back catalog can be 
siwked by shops that we have less and less opportunity to 
sell our full range." 
More than most record company executives, Heymann is eager- 
ly awaiting the arri\'al of DVD audio as the answer to the prob- 
lems of plenitude. In fact, if the DVT) audio standard incorporates 
the epic pla>ing time that it potentially could, Naxos stands lo 
loom even larger in the marketplace. The label owns all its record- 
ings outright (artists are paid flat fees upfront \vith no roj'aliies), 
so Naxos could squeeze all the Haydn string quartets or W^igner's 
"Ring" cycle onto a handful of discs and get them into the racks 
long before the major labels could e\'en negoriate the rights for 
the new medium with its contracted artists. 

Sizing up the possibilities, Heymann says. "The complete 
Johann Strauss on six DVDs instead of 52 CDs. priced by the 
hour, with some of the manufacturing savings passed on to the 
consumer Somethinglikc that would revolutionize the business 
again, I can'i wait," H 



Taking Classics To Consumers: 

Sales And Marketing Director Antliony Anderson 



BY CHRISTIE ELIEZER 



Amund the worid, V'iraldi or Mozart will ne\'er let you dowii. 
While tastes diflcr slightly from country to country, repertoire 
from those composers are consistent sellers internationally 
for classical label Naxos. 

"You'd naturally expect the old wariiorses to do well, 
quips Anthony .■\nderson, Naxos' director of sales and 
markering for English-speaking territories, and manager 
of its U.K. distributor. Select Music, "But a lot of esoteric 
material does very well tcx). Obviously, with low prices 
people arc happy to experiment. 

"In Asia, where we've had a regional office in Hong 
Kong right from the start, appreciarion for classical music 
is still growing and they stick to the tried and true. Vivaldi 
'Four Seasons' is without a doubt the biggest seller for us 
there. Europe has a greater interest in lesser-knowTi com- 
posers." 

Outside the U.S.. Naxos' biggest markets are the U.K. (where it 




Anderson 



is the biggest-selling budget-classical label, just ahead of Decca). 
Germany and Sweden. The company sold a million uniLs in each 
of these icrriiories in 1Q96, 

"We have a 70% market share in Sweden." says Anderson. 
■'In fact, the entire Scandinavian territory is a strong one." 
Nine factories keep up with global demand and Naxtis' 
policy of issuing all releases simultaneously to all mar- 
kets. Three of these factories are in North America, four 
through Europe and two in Asia. The company has inter- 
national warehouses in Hong Kong and Munich and 
Nashville. 

"Ten years ago, we were originally the only ones [in the 
udgct field!. Since then, compciiiors have flattered us by 
imitating us," says Anderson. "Bui most have fallen by the 
wayside because they didn't have the product range and the 
distributor strengtli. We keep an eye on our comperitors, but noih- 

ConfiniiaJ on pupc 51 



"I've been with Naxos for 10 years, from the 
beginning really. This is a label that gave me 
the chance to come through and show myself 
to the world. I've recorded about 50 CDs for 
them. This is really a label of opportunity, 
and it has been an important part of my life. 
They were willing to take risks that others 
weren't. Klaus and I have had some success- 
ful projects together and we both built trust 
in each other." 

— Peter Breiner, musician/conductor 

"The most unique thing about Naxos Is that It 
is a budget label that offers product that was 
previously only offered by boutique labels. 
For example, they carry 20th-century music 
that one doesn't usually find on budget 
labels. That's the type that sells well, they 
have that niche of the market to them- 
selves." 

— Randy Hart, Valley Record Distributors 
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BANK ON A CD 



THAT'S SEEN 



PAYING DIVIDENDS 



FOR THE PAST 




10 YEARS. 



THE SECRET TO OUR SUCCESS IS 




You don't need to be a financial wizard to realize tfie incredible return that Naxos Classical Label has given to its 
consumers for the post TEN YEARS. We've produced over 1 ,300 titles, the largest recorded repertoire, all DDD, and 
supported by critically acclaimed performances. This generous blend of music offered at the world's most attractive 
price has made our consumers and retailers overwhelmingly happy. 



Ihosen Best Label for 1 997. 




NAXOS 



Naxos Of Canada, Ltd.: 416.491.2600 • e-mail: naxos@idirect.cor 



KNOWING THE RIGHT COMBINATION 




The only person we've hod to convince that we ore not giving our music away, is our Chief Financial Officer 
(the vault was his idea). We are pleased to let our public know that our critically acclaimed Naxos label will 
continue to make classical music available and affordable for everyone. That is why Naxos was chosen 

"The Label of The Year!" 




NAXOS 

mil Hill Hill Hill Hill 
Music for a Civilized World. 



EARS OF SUCCESS. 

Naxos Of America/ Inc.: 609.663.4844 • e-mail: naxosus@aol.com 

© 1997 No>o> 01 An.rico. Inc. All llighli D.i.r.td 



Herzlichen Gliickwunsch! 
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1997 

... a year in which the label NAXOS 
celebrates its 10th anniversary and 
receives the Cannes Classical Award 
"Label of the Year " at MTOEM 1*>97. 
We at NAXOS DEUTSCHLAND 
(Germany) GmbH would like to 
congratulate founder and president 
Klaus Heymann on creating a great 
classical label that he can be proud 
of, and which we are honoured to be 
associated with. 

NAXOS DEUTSCHLAND GmbH 



Tfen-Yoar Annive: 



In addition lo the broad-minded, budget- 
priced Naxos, parent company HNH In- 
ternational operates a sister label, Marco Polo, 
chat has made a name for itself with rare reper- 
toire sold at full price. The company also has 
productive relationships with a scries of high- 
ly respected specialist labels — including Den- 
mark's Da Capo, Germany's CPO 
and Australia's ABC Classics — that 
it distributes in most territories 
around the world. 

Originally established as an out- 
let for music long left unrecorded. 
Marco Polo has since become a 
home lor various strains of idiosyn- 
cratic classical material. The im- 
print btiasts one of the largest col- 
lections of Chinese art music in the 
world, as well as an immensely 
popular survey of walizmcistcr 
joliann Strauss' complete works. 
The cream of Marco RjIo's catalog 
aUo includes all of Brazilian genius 
Heiior Villa-Lobos siring quaneis 
and a film-music series that centers on the work of such com- 
pt)sfrs as Bernard Herrmann and Arthur Ilonegger 

But along with these worthy recordings, there is a potpourri of 
ill-dehned material on Marco ftilo - and that violates HNH 
lovinder chairman Klaus Hcymann's aim ut a distinct label identi- 
ty. Material premiered on Marco Polo has lieen seeing reissue on 
Naxos. and the label's ftiture releases are being refocused. "It's a 
lot more difficult now for Marco Po\o." Hermann says. "When we 
started, we were the only ones recording rare repcnoire, and 
today there are more competitors. So wc must re-establish a niche 
beyond just obscure composers — concentrating on light classics, 
film music, Latin American composers and imponant 20th- 
century rarities." 

Uncommon territory is CPO's hallmark, with its credo of "dis- 
covering new worlds." The high-grade presentation of long- 
neglected classics earned CPO the first Label Of The Year honor 
from the Cannes Cilassital Music Auards. presented at the 1995 
MIDEM- CPO has distinguished iiscU repeatedly: integral edi- 
tions of such 20th-cennin,' Ccmian masters iis Hindcmith, 
Komgold, and Pfitzncr; an cxierisivc t haniber-music program that 
includes the work of Reger, Krenek, and Busoni; and one of the 
greatest collections of music by female composers, from Fanny 
Mendelssohn to Sofia Gubaidulina. The label is also home to 
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Distributed Labels: 

Respected ''Members 
Of The FamUy" That 
Cover Uncommon 
Territory Well 

BY BRADLEY BAMBARQER 



many world-premiere recordings of Baroque 
C.erman operas as well as the work of contempo- 
rary composers like Gloria Coaies. A spate of 
new discs cover the music of the "London Bach, " 
lohann Christian. 

ABC Classics is an outlet of the Australian 
Broadcasting Corp. and pn>duces a hill range ot 
recordings, racked by Pol)<iram 
domestically. HNH distributes the 
label's more distinctive offerings in 
the rest of the worid, particularly its 
fine dLscs of 20th-century masters 
like Messiaen and Takemitsu and 
such contemporary Australian 
composers as Ross Edwards and 
Peter Sculthorpe. Two great new 
albums of Sculthorpe's orchestral 
music are just out. 

The Copenhagen-based Da Capo 
has a joint-venture agreement with 
HNH that includes a long-term 
licensing agreement outside Den- 
mark. Partially subsidized by the 
Danish government. Da Capo fo- 
cuses on national repertoire from the country's earliest days to 
modem times. The label's series covering the chamber music of 
Dietrich Buxtchude has won wide acclaim a> wcW as l>est-scller 
status, and it has begun a survey of the Baroque composer's 
votal works uiih such top soUiisis as Hmma Kirkby, The 
thrilling discs oi CDUteniporary Danish composer I'oul Ruders 
have performed similarly for Da Capo, winning kudos from crit- 
ics and collectors. And well-produced operas are also pan of the 
menu: the recording of Kunzen's Mnzartian "Holger Danske" 
was nominated for a Grammy in '95. A disc of songs by Danish 
modem Rued Langgaard is out now; his symphonies are in 
preparation. 

"The Danish repertoire is our trademark — it gives us our 
strength," says Da Capo president Henrik Rordam. "Often, we are 
recording music that has never even been played, much less 
recorded. With the old music, we have to go to libraries to find 
manuscripts, and we're always amazed at the quality we find. 

"Wc thought at first that Danish music would be a much small- 
er niche than it has turned out to be. But for the past four or five 
years, we've averaged 50% growth per year Much of that is thanks 
to our relationship with HNH. We are regarded as a member of 
the family, and they are able to distribute and sell our music very 
well." ■ 



Congra 




jQjis Naxos! 




1,6 million Naxos CD's sold in Scandinavia in 1996. 
And the success goes on... 

I I Hill liiii mil Hi 




Ttese are the proud distributors of Naxos and Marco Polo in Scandinavu 





Boeletvej 4 
8680 Ry 
Denmark 

Phone +45 - 86 89 24 28 
fax +45 - 86 89 00 33 
olgamusik@vip.q/bercity.dk 



NAXOS 

NORWAY AS 

P.b. 4379 Torshov 
0402 Oslo 
Norway 

Phone +47 - 22 79 65 00 
Fax +47 - 22 71 09 60 
mudi@onlinejio 



Oy Plg-Noxos lib 



Kamreerintie 10, 2krs 
02770 Espoo 
Finland 

Phone + 358 - 9635 36 15 
Fax +358 - 9615 36 299 
jan-erik.lindqvist@fg-naxos.fi 



NAXOS 

SWEDEN AB 

Kryptongatan 6 
703 74 Orebro 
Sweden 

Ptonc+46-19 20 68 60 
Fax +46 - 19 20 68 65 
con.naxos®crossnet.se 
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Copyrighted material 




nVOLFGANG 



BORN 
DIED 



AM ADHUS 



Gallo Record Company thanks Naxos 
and Klaus Heymann for keeping the music 

of the great classical composers alive. 
Congratulations on 10 years of 
outstanding quality and musical integrity. 



NAXOS 

, !!!'■ I.' III!'. 

Exclusively distributed 
in South Africa by 



Racorcl Company 



TBWA HUfJT LASCABtS 706193 



"When people come 
in looking for quality 
classical music, one 
of their concerns is 
price. I recommend 
Naxos for its quality. 
It's well-played with 
great sound quality. 
I've never had a 
return on one of 
these recommenda- 
tions. Naxos has a 
full line— and not 
just of the great hits 
that we know. It has 
an excellent reputa- 
tion among classi- 
cal music buyers." 
— Robert Aquaya, music 
manager. Borders Books, 
Westwood, Calif. 
"Naxos is a wonderful 
label. It's fine music 
with both composers 
and performers on 
these recordings. 
What's more inter- 
esting is the afford- 
able price, which 
begs questions of 
why other labels sell 
for so much more. 
Naxos gives a won- 
derful opportunity to 
build a basic library 
and take a chance 
on things. They have 
works by 20th- 
century composers 
as well as pieces 
from yesteryear that 
have never been 
heard. Klaus has his 
act together." 

— Kent Montgomery, 
classical buyer. Tower 
fteconteiCoto. 



•Beethoven: "MoonDgM." "I^psnionata" 
and "Path^tique" sonalu. leno jandiS. 
piiino Rcaiidrd in I^H?, ihis disc of 
Beethoven's most popular piano sonatis 
marked ihe beginning of one of Naxos' 
prime anisi rcUtiotiships Jando weni on 
to traverse all 32 of the srnaias for ihe 
label, as well as the complete Mozan 
M>natas and concertos, neutlv all o[ 
Schubert's piano music. Haydn's 
soiutias and much more. Jando 's prodi- 
gious work as both soloUl and chamber 
accompanisi for Naxos has made the 
Hutigarlan oi>c of the most recorded 
pianists in history 

•Beethoven: Symphonies Nos. 1 & 6. 

Niml.ius (-'sicrhiiiy Sinfonij, IJcKi 
Dmhoi Helping er.ise the memor>- of a 
faulty series of Beethoven symphonies 
in Naxos' early years, this disc was the 
first entry in a fiw-CD set reeommcndcti 
by eminent musicologisi H.C. Robbins 
Landon us "the Beethoven cycle to ha\T" 
(or budding collectors 

•Boulez, Pierre: Piano Somtas. 

Ilona l^nyi- Issued m 1995. 
this disc of notoriously dilTicult 
music astonished everyone — 
including Naxos founder and 
chairman Klaus Heymann — by 
selling more than 25.01X1 copies 
worldwide las many as any 
Boulez title on DcuLsche 
Grammophon or Sony, with him 
as either composer or conductor) 
Heymann says the album demoasiratcd 
to him the extremes in rcpenoire thai 
Naxos couUI explore and still reap com- 
mercial success, as well as the fact thai 
consumers are willing to gamble on new- 
music if the price isn't too steep and the 
s*iunc US irustw ortliy. 

■Grieg: "Complete Piano Music, Vol. 1. " 

with the Piano Sonala. op. 7, ;md oihcfS 
l-inar Siccn-Noklcberg. The firiil disc- in an 
award-winning H-CD sencs (soon to be a 
boxed set) (.omplrted last year, the col- 
lection provrd Naxos could use its niche 
maifvting and astute A&rK to make a 
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A Naxos Select 
Discography 

The Decade's 
Pivotal Discs 

grand eoninbuiion to tlu- reconled canon. I 
•Haydn: String Quartets, 0pp. 51, 103. I 

KodaK Qiiiirk t One of ihc sigiul cntncs I 




in a complete, 19-<.;D ira\'crsal of Haydn's 
string quancis, this disc of the prt>lourKl 
"Seven last Utirds" ar>d final, unfmished 
quanet makes plain the poetry and inven- 
tion thai haw earned the Haydn cycle 



critical plaudits and the Kodily ceaseless 
IxKiking^ around the wYtrld, 

'Uitoslawski: "Orchestral Works. Vol. 1." 

including Symphony No 4 and 'runcral 
Music " Polish Radio Symphony 
Orchestra. Antoni Wii Heymann isn't 
cxaggcraung when he says that Naxos' 
program of ihc bte )\)lish master's works 
has received a "completely positive 
reception — accolades from c^'eryonc " 
The glowing notices and 20,000-copy 
wotldwitle sales of each of the three 
discs so far in the collection have helped 
make this costly prestige project very 
wonhwhile. s^^lidifying Naxos' trputa- 
iiori ;iniongconirinp*irary contMwiscurs. 

•Paganioi: "24 Capricas." llya Kaler. vio- 

lui. As ihe major labels drastically cut 
iheir recording programs, this fiery 
album IS a fine example of Naxos putting 
an intenuuionally recognizcti yet uttder- 
rccordcd virtuoso to work. 

•Rossini: "Arias For Mezzo- 

SopniM,'' with numbers from 
-Ihe Harbcr Of Seville." 
"liincrcdi* and more. Ewa 
I\idlcs, This album wx>n one 
of three Performance Today 
Critic's Choice Awards this 
year, showing how Naxos' 
reputation is bur^geoning in 
(he U S, 

•Vhraldi: The Four Seasons." Takako 

Nishizaki. violin; Capclia Istropolitaru. 
-Stephen Gunzenhauscr As with many 
labels (budget or not). Vivaldi's ^orious 
e\crgrccn has prixluced Naxos' most 
popular disc, at 700,000 copies sold 
wxirldwidc, according to label reports. 

•Wagner "The Flying Dutchmni.' venous 

Austrian <.)RI Symphony. Pin- 
chas Steinberg With top-notch singing, 
this '93 set was the first Naxos opera 
recording lo gamer rccommcndatiotis as 
a top choice in a difficult fickl that has 
long been the majors' sole provincc. 
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CLASSICS TO CONSUMERS 

ing Ls worrying as at the moment. There's been a lot of trash 
released on supcrbudget. O'er the next year, we'll see the market 
son itself out, and there'll be less product released." 

BOOKS FOR BEGINNERS 

Naxos' business strategy' of widening its international consumer 
base has prompted its move into bookstores. There's a pt>tential 
for gift, clothing and cafe outlets depending on the appropriate 
product, suggests Anderson. Ad- 
vertising product in mainstream 
media, as well as in specialist classi- 
cal magazines, was a ploy triggered 
by Naxos. Use of product in movies 
is encouraged through Naxos' 
_ "Cinema Classics" scries. 

^jk • Beginners and the younger dcmo- 

; ^gn' graphic are tapped through a "Dis- 

iuSr ^ covering The Cl?5sics" series, which 

are augmented by books. The 400- 
page "A — Z Of Classical Music" pro- 
vided biographies of composers and a dictionary of terms. The 
more recent "How To Enjoy A Live Concert" pro\1des do's and 
don'ts on enjoying classical music in a live setting. 

"One worry is that the traditional classical collector is growing 
older and older," explains Andcrst)n. "Young people are the future 
of our business, in the classical field as a whole, and not just 
Naxos, The younger demographic is a priorit)'. That hea\y-metal 
bands like AC/DC like classical is a pt>int to ponder, and that our 
Havergal Brian c^'cle on the Marco Polo label is funded in part by 
the Grateful Dead is a link there!" 

CUSTOM-TAILORED MARKETING 

The type and extent of marketing also differs from territory lo 
territor); linked to the distribution system used. "We have our 
own distributors in the U.S., Canada, the U.K.. Sweden. Finland. 
Norway. Denmark and Germany," says Anderson. "Sometimes, we 
use a subsidiar)'. sometimes it's an independent. In France, we go 
through Media 7, in Australia through Sonart Music, and Rock 
Records services us through Taiwan, Malaysia and Singapore. 
When you work with third parties, there's a balance between what 
we want them to do and what they want to do. But there arc cer- 
tain basic things we expect, like running a CD Of The Month strat- 
egy. When we put out a lOth-anniversary CD-ROM. we gave them 
ideas on the marketing we expected." ■ 



A standing ovation 
from the Capital of Europe to 

Mr. Heymann 
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MEDIA 7 DISTRIBUE NAXOS ET MARCO POLO EN FRANCE 
52, RUE PAUL LESCOP - 92000 NANTERRE (FRANCE) 
TEL : 00 33 01 41 20 90 50 FAX : 00 33 01 47 25 00 99 
email = media7easynet.fr. 
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MORE COUNTRY ARTISTS ARE DOING IT THEMSELVES 

(Continued from pam 38) 



And you don't have to sell nearly as 
many to recoup your investment" 

Jody Williams, president of MCA 
Music Publishing Nashxille, sees artist> 
owned labels as having numerous ben- 
efits, among them the freedom to 
record the songs a writer/artist wants 
to record without veto from a major- 
label A& R department and the fact that 
other artists often cover songs found on 
artist-owned/produced albums. 

"Usually anybody who has tasted 
success the first time came with a group 
of songs, not dri\'en by what sells, but 
from the heart The puUic picks up on 
that" Williams S£^ys. "When recording 
artists who've had a taste of success 
become fed up with the major-label 
scene ... if they are so dri\'en, they'll 
make their own record and start their 
own label." 



Skaggs says that if the late Bill Mon- 
roe had started his own label, he would 
have been in much better financial 
shape when he died. "He could ha\c sold 
so much of his music at bluegrass festi- 
vals," Skaggs says. 

Skaggs is lining up dLstribution with 
Rounder, well known for its success in 
the bluegrass field. Distribution rela- 
tionships are key to the success of 
artist-owned labels. The Bellamy 
Brothers have a deal through Inter- 
sound in the U.S. and various other dis- 
tributors internationally. Would they 
ever go back to recording for a mjgor 
label? "It would have to be for a lot of 
money," states Da\'id Bellamy. 

The Bellamys admit that the major 
obstacle in havir^ an indie is securing 
radio airplay on the stations that affect 
the charts. "We get played on 2,500 sta- 



tions, the secondary stations," David 
says. "There are some guys out there 
that have fun with the music . . . You 
hope it gets enough exposure that some- 
body will realize it's decent music." 

Shelton agrees. "My strategy is very 
simple," he says. "I'm going to service 
all the radio stations, all the stations that 
ahvays get overlooked." 

Video is also important to indepen- 
dent artists. "It's been a very helpful 
tool in the success of our material," says 
Howard Bellamy. 

Kane agrees. "We've put out four 
videos, two of which made it into heavy 
rotation or Hot Shot status [on CMTl," 
he says. "We saw results in both in- 
stances." 

With the release of Kane's "Cool Me 
Down" clip, he says, album sales dou- 
bled, and that was with the album hav- 
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ing been out for nearly a year. 

Finding alternative marketing routes 
is essential for indie labels, and the acts 
interviewed for this story admit that the 
fact they'd had prior success on minors 
gave them familiarity with consumers 
that was helpful. To reach those con- 
sumers, they emploj-ed a \'ariety of tac- 
tics. Dead Reckoning artists did a pro- 
motion with Borders Books & Music. 
The Bellamy Brothers have had a great 
deal of success in Europe and are tar- 
geting the U.S. college crowd, which has 
been boosting attendance at their con- 



certs. Daniels has been featured on the 
Fruit of the Loom country tour and has 
been doing in-stores at Wal-Marts. 
Skaggs will promote his new release on 
the bluegrass festival circuit 

"We aren't hampered by a lot of 
things a lot of the record companies 
are," Daniels says of the freedom in 
owning his own label. "We don't have a 
lot of committee meetings; [Corlew and 
I] decide what to do instead of going 
through a bunch of other people. It's 
just a smaller thing. And it's a risk, but 
what ain't? I love it" 



YEARWOOD EARNS FANS IN EUROPE, AUSTRALIA 

(Continued from jxiqe 37) 



touring internationally next year," he 
says, "coupled with the fact that 'How 
Do I Live' has become a breakthrough 
single internationally for us, we feel the 
best is yet to come. She's already been 
very proactive about developing her 
international career, and nou; with this 
breakout single, it brings things full 
circle for her. I think her international 
presence at the end of 1998 could con- 
stitute the first miyor breakthrough 
for a woman MCA artist on an inter- 



Billboatd. 



national scale. In those countries in 
Europe where we're still working on 
that m^or breakthrough, MCA Inter- 
national is determined to have top 
chart success across Europe." 

Hinton says that an event that first 
fully showcased Yearwood interna- 
tionally was her appearance at the 1996 
Olympics. "That live a cappella per- 
formance at the closing ceremonies of 
the Olympic games," he says, "was 
seen by 3 billion people worldwide." 
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Top New Age Albums. 


THE WEEK 


LAST wt t . 


1 WKS. ON 1 
1 CHART 1 


Compilad fnim a lutioral umpl* of ritail stwi nnA rv 
repofts ulltcted, CMnpiM, and prmidtd by 

TITLE 

LABEL & NUMBEFVDtSTRIBUTINC LABEL 


ARTIST 


1 


1 


8 


★ ★ NO. 1 * 

DEVOTION: THE BEST OF VANNI 

PRIVATEMUSIC82153/W1NDHAMHILL 8»,eet,5atNo 1 


YANNI 


CD 


2 


3 


THE GIFT 

WINDHAM HILL 11242 


JIM BRICKMAN 


CD 


4 


38 


PICTURE THIS* 

WINDHAM HILL 11211 


JIM BRICKMAN 


4 


3 


98 


THE memory of TREES A' 

REPRISE 4610fr-WARNER BROS. 


ENYA 


5 


5 


27 


IN THE MIRROR • 

PRIVATL MUf.lCS^lfiQ'WINDHAMHILL 


YANNI 


CD 


NEW^ 


MANNHEIM STEAMROLLER CHRISTMAS LIVE MANNHEIM STEAMROLLER 

AMERICAN GRAMAPHONE 1997 


7 


6 


33 


AVALON 

GTSP S37112 


JOHN TESH 


CD 


NEW^ 


SONGS WITHOUT WORDS -A WINDHAM HILL COLLEC. VARIOUS ARTISTS 

WINDHAM HILL :1212 


9 


7 


8 


ONCE IN A BLUE UNIVERSE CRAIG CHAQUICO 

HIGHER OCTAVE 4463EyVlRGIN 




3 


4 


OPEN HOUSE 


LORIE LINE 


11 


9 


25 


PORT OF MYSTERY 

WINDHAM HILL 11241 


YANNI 


12 


10 


7 


HARPESTRY A CONTEMPORARY COLLECTION VARIOUS ARTISTS 

IMAGINARY ROAD 536142 


13 


11 


8 


APURIMAC III. NATURE SPIRIT PRIDE 

HIGHER OCTAVE 44639'VIRGIN 


CUSCO 


14 


12 


77 


SONGS FROM A SECRET GARDEN SECRET GARDEN 

PHILIPS 528230 


OD 


13 


57 


LINUS & LUCY - THE MUSIC OF VINCE GUARALOl • GEORGE WINSTON 

DANCING CAT 1. 1 H4 '.V INT. M/.U HILL 


u 


U 


3 


O'R MABINOGI-LEGENDS OF THE CELTS 

REAL MUSIC 9333 


CEREDWEN 


OD 


17 


20 


GUITAR ODYSSEY 

REAL MUSIC 0802 


GOVI 


18 


15 


27 


WHITE STONES SECRET GARDEN 

PHILIPS 534605 


CE) 


20 


20 


GRAND PIANO VARIOUS ARTISTS 

NARAOA 61062 


20 


16 


32 


VITAL FORCE 

-■■■,.1 ■ '^'-l.-VlfiGIN 


3RD FORCE 


21 


IS 


34 


GYPSY PASSION NEW FLAMENCO VARIOUS ARTISTS 

NARADA 63931 


22 


19 


13 


NIGHTBIRD 

BMG SPECIAL PRODUCTS 44579 


YANNI 


23 


23 


22 


SUMMER SOLSTICE VARIOUS ARTISTS 

WINDHAM HILL 11239 


24 


21 


15 


ETERNITY II - THE ENCORE VARIOUS ARTISTS 

REAL MUSIC 3223 


25 


24 


14 


ELECTRIC WORLD 

HIGHER OCTAVE ; .'595A';RGIS 


NEAL SCHON 
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Londoner Sizes Up U.S. Pub Scene 

Peermusic's Lloyd Signs Acts From L.A. Post 



BY NIGEL HUNGER 



LONDON — John Lloyd's perspective 
on the American music publishing 
scene is not that of an interested 
observer but rather of one who earns 
his keep by beinp on the scene. 

As director of talent at peermusic's 
Los Angeles office. Lloyd returned to 
London recently for a peermusic 
European meeting. Liverpool, Eng- 
land-liorn Lloyd mm'ed to the U.S. 14 
months ago from the post of creative 
manager at peermusic (U.K.). 

His experiences over the last year 
have largely conformed to his expec- 
tations about li\ing and working in the 
States. 

"It wasn't all entirely new to me," 



remarks Lloyd. "I had worked in 
American studios with British acts 
like Rick Astley. Five Star, Latin 
Quarter, and Hot House during mv 
time with RCA U.K. But one thing I 
now appreciate is the sheer size of the 
country. I knew it was big, but living 
in and traveling through it has 
revealed to me just how vast it is." 

Lloyd's job may be headquartered 
in Los Angeles, but it involves 
extensive travel around the continent, 
with a monthly visit to peermusic's 
New York office and less frequent 
stops at its Miami and Toronto branch- 
es. 

"I also go to all the music business 
conferences and conventions if I pos- 
sibly can," he says. "They're really 




Dusting Off A Deal. John King and Mike Simpson, aka the Dust Brothers, 
recently inked a worldwide co-publishing deal with MCA Music Publishing. The 
deal includes the duo's back catalog, which features tracks for the Beastie Boys 
and Tone Loc. The Dust Brothers are also the songwriting and production force 
behind Beck's "Odelay." Shown at the signing, from left, are David Renzer, presi- 
dent. MCA Music Publishing; Simpson; King; Betsy Anthony-Brodey. VP of talent 
acquisition, MCA Music Publishing; Kim Guggenheim, attorney; and Ira Selsky, 
attorney. 



useful for networking and finding out 
people's opinions about the various 
i.s.sues affecting the industry. You get 
to see lots of bands as well at the gigs 
which are part of these events. If you 
plan your itinerary carefully, you can 
co\'er a lot of ground." 

Lloyd has found the American 
music scene to be "fantastic" in its 
abundance. "There's so much great 
talent around that you could sign an 
act every day if economic and com- 
mon-sense circumstances permitted 
it. I go out looking for acts, and some 
of them come looking for me. I'm also 
very keen to establish relationships 
with the record labels, and I'm out five 
nights every week in L.A. or other 
parts of the country. 

"Having made some records in the 
States during my RCA days, I already 
had a fairly good handle on things 
when I moved over here. There's a 
very impressive younger generation 
rising through the ranks." 

Lloyd's first songwriting signing 
out of L.A. is Jimmie's Chicken Shack, 
which records for Rocket/A&M. He 
describes the act as a four-piece rock 
band "with very powerful rhythm and 
great songs." Lloyd has had dealings 
in the past with the group's manager, 
Richard Burgess, in regard to Span- 
dau Ballet and Five Star. 

"Jimmie's Chicken Shack work out 
of Maryland," Lloyd continues, "and 
when I saw them at a club at the end 
of last year, they blew me away. There 
was a very competitive situation con- 
cerning their songwriting, and I was 
lucky to sign them to peer Sales fig- 
ures on their release 'Pushing The Sal- 
monella Envelope' are climbing nicely." 

Another capture Lloyd has made for 
peermusic is Joe 90, which he defines 
as a four-piece act in the Crowded 
House/Oasis mold on the verge of a 
recording deal with a major label. 

"We've been dewloping them since 
(Continued on next page) 



THEY'RE PLAYING MY SONG' 



• DANCE. DANCE. DANCE" 
Written by Neil Young 
Published by Cotillion 
Music/Broken .\rrow Music 
(administered by Warner/ 
Tamerlane) (HMD 

When vetetvn Flying Burrito 
Brothers John Heland and Gih 
Guilbvau u'civ looking for »ungn 
for their new album, "California 

Jukebox, " Robert John Jones, 
president of the Ether/American 

Horrcsl labelx, mggeated that 
they reeordScil Young'i* "Dance, 
Dance, Da)ice." Jone» n-ai* famil- 
iar with the Kong that Yonng hod 

produced with his band Cm:y 
Horse in the earln 'lOs, but little 
did he know the Burritos already 
had a hittory with the tune. 



"We had wanted to record that 
tune forever because Gib [Guilbeau] 
played on the original record." says 
John Beiand. "Gib played on the 
original Crazy Horse record that 
Neil Young jjroduced on 'Dance. 
Dance. Dance.' He played the fiddle 
on it back in 1971 or 1972. 1 remem- 
ber because 1 was with Gib back 
then with [Linda] Ronstadt. We 
were playing with Ronstadt in a 
band called Swampwater. a Cajun 
rock band that was Linda's first 
hand. During that period, there 
were only a few of us that were get- 
ting all the country/rock session 
work in Hollywood — Bernie Lead- 
on, "Sneaky' Pete [KleinowJ, Gib, 
myself, and just a little handful of 
BU.VS." 

He continues, "Crazy Horse cut 
'Dance, Dance, Dance," and they 
wanted a fiddle on it. So the first 
person they called was Gib because 



he was the guy to call for Cajun fid- 
dle. Nobody could touch him. So he 
went to play on it. 

"He told us about it when he got 
back, and we always wanted to cut 
the tune. I don't know what hap- 
pened—we just never got around to 
doing it. It was an obvious song for 
us. So all through the .vears, we 
talked about it. Then when wc were 
putting tunes together for this al- 
bum, Robert John said to us, 'Have 
you ever heard that Neil Young tune 
"Dance, Dance, Dance"?' and I said, 
"Holy cowl Y'eahl' 1 told him Gib had 
played on the original record. 

"So we went in and cut it — final- 
ly, after w'anting to cut it since 1971. 
That's how it came about, and actu- 
ally on our record, Gib is using the 
exact same fiddle he used on the 
Crazy Horse record. It's a perfect 
cover song for us." 



THE HOT 100 

CANDLE [N THE WIND 1997 SOMETHING ABOUT THE WAY YOU LOOK TONIGHT • Elton John. 
B«rnl« Tiupin • Song* Ot Polygram Int'lBMI. William A. Bong'PRS, Wamar-Tamarlana/BMI. 
Wralchad ASCAR WB ASCAP 

HOT COUNTRY SINGLES & HUCKS 

EVERYWHERE • Cnig Wtmr, Mka Raid • Almo ASCAP. Daddy RabUli ASCAP. Brto BkiWASCAP 

HOT RU SINGLES 

YOU MAKE ME WANNA . . . • Jefmalna Duprl. Manual Saal. Uahar • EMI AprlL ASCAP. So So 
Oaf 'ASCAP. Slack A.D./ASCAR UR IV^ASCAP 

HOT RAP SINGLES 

FEEL SO GOOD (FROM "MONEY TALKS") • R.E. Bait. R. Ball. G. Brown. R. Micfcana, C. SnilUl, 0. 
Thomaa. R. Waatflaid. L. Dannaf • Saeotid [>ac8da'BMI. Warnar-1knw1ana/BMI. Foraign 

Imporled/BMI 

HOT LATIN TRACKS 

SI TU SUPIERAS ■ KIka Santandar • FIPPflMI 



Gibbons' Love Of Gershwin 
Paves Way For Piano Series 



Hi 



lis MASTER'S VOICE: In strict- 
ly classical circles, British pianist 
Jack Gibbons has quite a reputation, 
especially in his interpretations of 
Alkan, the composer of difficult 
piano pieces. 

Among classical enthusiasts who 
have a broader view of music and 
those who take their shmv tune WTit- 
ers seriously. Gibbons has another 
side to his skills, one that sometimes 
surprises him. 

Gibbons is at this point an enthu- 
siast strictly for one pop-song com- 
poser, and that talent is George 
Gershwin, whose centennial is about 
to be celebrated (he was born Sept. 
26, 1898). 

In the early '90s. Gibbons, now in 
the U.S. for several appearances, 
including stops in New York; Worces- 
ter, Mass.; and Dallas, started a 

series of Gersh- 

win piano solo 
albums for the 
U.K.'s ASV Re- 
cords, distrib- 
uted in the U.S. 
by Koch Inter- 
national. TA'hen 
Gibbons start- 
ed the project, 
he didn't think 

it would become part of a series, but, 
as he puts it, "The more I worked on 
the first album, the more I collected." 

There have been three so far, and a 
fourth is ready for release in the U.S. 
Noted for his retrieval of original 
Gershwin transcriptions. Gibbons 
admits to being "not a lot familiar" 
with other great pop songwriters. 
"The thing I lo\'e about Gershwin is 
his interest in classical music as well 
as his being a great pianist. All the 
others I find frustrating. They 
weren't really great pianists. He was 
quite an intellectual composer. He's a 
kind of religion to me." 

Gibbons particularly sa\'or8 the the 
Fred Astaire/CJershwin recordings of 
the '"208. "It couldn't have been easy for 
Astaire. As his accompanist, (Gershwin 
didn't make any concessions." 

Gibbons' love of Gershwin also elic- 
its another benefit: "He did me a 
great faw by loosening me up." 

Actually, Gibbons may ha\'e gotten 
a deeper taste of the show music 
masters while in New York. He 
stayed at the apartment of musical 
theater chronicler Edward Jablons- 
ki, biographer of Gershwin and 
Harold Arlen, among others. 



Wonls&MysiG 



by Irv Lichtman 



History in the remaking: 

Historical subjects don't alwa.v8 
make for successful musicals, but 
there are treasures aplenty in three 
reis-sues from RCA Victor due Nov. 
11. Surely with cult status is "The 
Golden Apple." a moderately suc- 
cessful 19.^4 musical that retold 
Homer's ""Odyssey" and "Iliad" in 
terms of early 20th century Ameri- 
ca. Its stunning score, by Jerome 
Morris (music) and John Latouche 
(l.vrics), includes the standard ""Lazy 
Afternoon." The cast album has an 
interesting history. It was first 
released on RCA Victor and then 
became part of the Elektra catalog 
before returning to RCA Victor Good 
things are also present in ""Goodtime 
Charley," a 1975 .show with a score by 
Larry Grossman and Hal Hacka- 
day that starred Joel Grey as Eng- 
land's King 
Charles for 
104 perfor- 
mances. The 
following year 
Richard 
Rodgers had 
one of his 
biggest failures 
(49 perfor- 
mances) with 
""Re.x," a collaboration with Sheldon 
Hamick about Henry VIII and his 
ill-fated wives. Nevertheless, that 
teaming produced some lovely songs, 
chief among them "Away From You." 

Love, laughter & cheers: 

Love songs, comedy songs, show- 
stoppers — that's the musical come- 
dy way. Warner Bros. Publications 
has just issued four folios under the 
theme of ""The Glory Of Broadway" 
($18.95 each), all with dozens of 
songs to soothe you or make you 
sigh, smile, or stand up and cheer. 
The titles are "Lasting hme Songs," 
"Comedy Classics," ""Show-stopj>er8 
Forever," and ""Songs Of Joy And 
Inspiration." 

Print on print: The following 
are the best-selling folios from Music 
Sales: 

1. ""Bob Dylan's Greatest Hits 
Complete." 

2. Tori Amos, "Boys R>r Pele." 

3. Tom Waits, ""Beautiful Maladies." 

4. ""Paul Simon Complete." 

h. Stone Temple Pilots, "'Tiny Music 
. . . Songs FVom The Vatican Gift 
Shop." 
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by Jim Macnie 
Meeting across the river; The 1995 Jazz- 

Times Convention was a sizable gathering: More than 
1,000 participants overwhelmed the facilities of New 
York's Locw's Hotel. In 1996, the event staff took a year 
off to regroup and discern how to best serve its regis- 
trants. The lapse made some industry folk quite itchy. 
A year with no JazzTimes Convention? 

"I heard a lot of 'I can't believe we're not getting 
together this fall!' " says Lee Mergner, the sponsoring 
magazine's associate publisher. "It was a compliment 
in a way. So, yeah, some people are kind of champing 
at the bit this time around." 

The 1997 edition of the confab — its 12th convening — 
is scheduled to take place Nov. .5-8 at the ITT Sheraton 
Meadowlands in East Rutherford, N..I. Mergner and 
crew had a hard time finding the proper quarters in 
New York. "Some people have complained about Jersey, 
but I haven't heard anyone say they're not coming 
because of it. Actually, we're currently on pace with 
where we were in '94 and '95, registrantwise," The 
hotel is eight miles from midtown Manhattan, and a 
shuttle bus has been .set up to transport those who need 
a hft. "People use the opportunity to unite and do busi- 
ness," Mergner offers. "No reason some of it can't be 
done in transit." 

As usual, the panels and workshops are at the heart 
of the function. Topics include "Selling Jazz On The 
Radio," "Tourism, Cities, And Jazz Festivals," "Secrets 
Of Guerrilla Fundraising," "Anatomy Of A Record Con- 
tract," "The Legacy Of Tony Williams," "Vocalists Are 
From Venus, Instrumentalists Are From Mars," 
"Retailers Roundtable," and "Selling Jazz In The New 
Millennium." They're curated for pragmatic purposes. 

"We try our best to stay away from people using the 
forums as commercials for themselves," says Mergner. 
"Naturally the panels are a little bit more useful to 
people who haven't been around much. Veterans under- 
stand the lay of the land. Another thing I've noticed is 



that both vets and newcomers exchange all sorts of 
information with each other. I used to think a compet- 
itive feeling would dominate, but the sense of sharing is 
really evident." 

Artists from several labels are scheduled to do live 
gigs. Performances include Blue Note's Pat Martino; 
Concord/Stretch's Bob Berg, John Patitucci, and 
Randy Brecker; RCA's Tom Harrell; JustinTime's 
D.D. Jackson; and Telarc's Dave Brubeck & Sons. 
"Most of the labels want in, but sometimes it's a bit 
sticky for them," reports Mergner "They offer one per- 
son, and another artist from the same label wonders 
'Why not me?' We're lucky to have older guys like 
Brubeck and Martino, who certainly don't need a show- 
case. I think it's their way of acknowledging past sup- 
port from people in the industry." 

Jazz products and services will have their own forum 
this year, too. An exhibit hall gives businesses a chance 
to show^ off all sorts of wares. 

About 20 enterprises — including N2K and the Knit- 
ting Factory — have signed up. The convention's guest 
of honor is Marian McPartland. Registration info can 
be obtained at 800-866-7664. 

Left COAST: Montreal, New York, New Orleans, 
Vancouver — there are plenty of cities that believe their 
own jazz festivals are the ultimate aggregation of musi- 
cal talent in North America. With each passing year, 
the San Francisco Jazz Festival becomes a more cru- 
cial member of the fraternity. 

This anum's Bay Area bash runs Oct. 22-Nov. 2, 
incorporating some of improv's heavy hitters. On dif- 
ferent days, it's possible to catch a new trio that fea- 
tures Joshua Redman, Christian McBride, and Brian 
Blade; hear San Fran resident Joe Henderson lead a 
band through the arrangements found on his latest 
Verve date, "Porgy & Bess"; delight in an organ grind- 
ing workout by Jimmy McGriff, Hank Crawford, and 
Booker T. Jones; or take part in the ROVA saxophone 
quartet's 20th-anniversary party. Cassandra Wilson, 
Sonny Rollins, Gate Barbieri, and Danilo Perez are 
also part of the fest. 

One show not to miss is the duet between Charles 
Lloyd and Billy Higgins. The drummer proved him- 
self to be utterly inspired when playing with Ornette 
Coleman over the summer in New York. The fest's 
World Wide Web site is located at http://www.sfjazzfest 
org. 



KEEPING SCORE 

(Continued from page J^2) 
be vulnerable to piracy if not readily 
available at retail. She presented 
this issue to the Philharmonic's com- 
mittee of musicians, who negotiated 
with their union, the American Fed- 
eration of Musicians, to enable the 
Philharmonic to offer the set in 
stores. Tower agreed to be the exclu- 
sive retail site, offering a total of 500 
sets, for no profit. Says Haws, "The 
Tokyo Tower store heard the figure 
of 500 and responded, 'That's just 
for us, right?' " Other promotions 
include a sampler CD in the 27,000 
subscriber copies of Gramophone's 
November issue. The Philharmonic 
has produced 2,500 sets; under the 
terms of the agreement with the 
American Federation of Musicians, 
it can sell up to 10,000. 

Women and violins: Given 
what two former prodigies and one 
current one have to show this month, 
mothers should be running out to 
sign up their daughters for violin 
lessons. Midori, who hasn't been 
heard from on recordings for a 
while, collaborates with pianist 
Robert McDonald for the Elgar 
and Franck sonatas (Sony) and 
shows that advancing years have not 
dimmed her .soaring lyricism. Anne- 



Sophie Mutter teamed up with 
Kurt Masur and the New York 
Philharmonic last summer for the 
Brahms concerto and Schumann's 

"Fantasie"; a vibrant live recording 



the beginning of this year in peer's 
L j\. studios, and they're building up as 
well. Their biggest strength is their 
songwriting, which is the best I've 
heard of its style for 10 years. Chris 
Seefried is Joe 90's lead singer and 
writes the lyrics for their songs. Anoth- 
er artist we're working on is Joanna de 
Seyne, who's been associated with 
peermusic (U.K.) and Is moving out to 
the States to continue her de\'elopmenL 
She's a singer/songW'riter with a wry 
moflern individual style and .sound and 
wry strong songs." 

Lloyd finds that there i.s a growing 
acceptance for electronic music in all 
its forms, including techno, in the 
States, hut there is still a big market 
for "a great band or singer with great 
songs and stage and recording tech- 
niques to match." The size of his adopt- 
ed country does, at least, present 
opportunities for bands like Jimmie's 



on Deutsche Grammophon is the 
result. And a recent entrant, Sony's 
17-year-old Hilary Hahn, has a 
muscular but able way with Bach 
sonatas and partitas. 



Chicken Shack to hone their perform- 
ing skills sometimes for years before 
they attract influential attention and 
graduate into the big time. Llo>'d finds 
considerable respect for British talent 
and ideas and reckons that British 
hands haw a fair chance of making it 
in the States, providing they can match 
the exacting standards of American 
bands in terms of repertoire, per- 
forming skills, and presentation. 

"I know there Is some concern about 
falling i*ecord sales, but if the empha- 
sis Ls put on t|uality. the public will buy," 
Lloyd says. "I'm looking for great 
artists with great songs and sensible 
deals that both artist and record com- 
pany regard as fair. I want artists 
we're invoked with to make two, three, 
four, or more records, minimum. The 
biggest challenge is not just to estab- 
lish artists' careers but to sustain and 
expand them." 



LONDONER SIZES UP U.S. PUB SCENE 

(Continued from preceding page) 
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Top Jazz Albums. 


THIS WEEK 


1 LAST WEEK 




COMPILCO FROM A NATIONU SAMPLE OF RFTAJL STORES AND RACK 

SALES REF^RTS COLLECTED, COMPILED, AND PROVIDED BY SOUPdSCSn^ 

ARTIST lllllll TITLE 

LABEL i NUWeER^lSTRIBUTlNG LASa " 


(D 


1 


8 


★ * * No. 1 * * * 

DIANA KRALt ivn;LSii .?.^.^<3R^GB 8 weeks «t Nil 

Lmt SCENES 


2 


2 


4 


DAVE GRUSIN N2K encoded 10021 


PRESENTS WEST SIDE STORY 


CD 


NEW^ 


ROYAL CROWN REVUE SURfDOG M003AJLG 


CAUGHT IN THE ACT-LIVE! 


4 


3 


4 


JACKVTERRASSONt CASSANDRA WILSON SIUE MOTE «4WCAnT0L 

RENDE2V0US 




8 


3 


DEE DEE BRIDGEWATER verve S3739« 


DEAR ELLA 


GJ 


7 


58 


ROVAL CROWN REVUE WARNER BROS tiUS 


MUGZY S MOVE 


7 


4 


2 


JOE HENDERSON VERVE 539016 


PORGY i BESS 


8 


5 


17 


THE MANHATTAN TRANSFER ATLANTIC S3012fA(S 

SWING 


LSJ 


IS 


9 


T.S. MONK N2K ENCODED 10017 


MONK ON MONK 


US/ 


17 


84 


DIANA KRALL 

IMPiJLSF' 1 ALL FOR YOU ' A DEDICATION TO THE NAT KING COLE TRIOl 


11 


6 


4 


JOHN COLTRANE 

IMPULSE! 2M«P THE COMPLETE 1961 VILLAGE VANGUARD RECORDINGS 


(S) 


14 


14 


ROSEMARY CLOONEY CONCORD IKZ 4751 


MOTHERS & DAUGHTERS 


13 


11 


18 


VARIOUS ARTISTS GHP98ei 


PRICELESS JAZZ SAMPLER 


(Mj 


13 


102 


SOUNDTRACK PANGAEA 36071Ay»RVTOL 


LEAVING LAS VEIUS 


15 


10 


34 


CHARLIE HAOEN 1. PAT METHENY 

VERVE 537130 BEYOND THE MISSOURI SKY rsHORT STORIESl 


QD 


20 


78 


LOUIS ARMSTRONG RCA viaoR 6^486 


GREATEST HITS 


17 


9 


4 


MARCUS ROBERTS COUMOA 68837 

BLUES FOR THE NEW MILLENNIUM 


18 


19 


8 


ELLA FITZGERALD 8. LOUIS ARMSTRONG 

VERVE II; ■ L..,' .: ,LMALD& LOUIS ARMSTRONG on verve 


OD 


RE-ENTRY 


LOUIS ARMSTRONG grp ^72 


PRICELESS JAZZ 


2« 


24 


18 


JOHN COLTRANE GRP 9871 


PRICELESS JAZZ 


21 


18 


14 


CLARENCE "GATEMOUTH" BROWN verve 537617 

GATE SWINGS 


® 


RE-ENTRT 


BILLIE HOLIDAY GRP9871 


PRICELESS JAZZ 


23 


25 


3 


OSCAR PETERSON 

TELARC 83111 OSCAB IN PARIS ■ LIVE AT THE SALLE PIEYEL 


24 


22 


23 


DAVE GRUSIN 

GRP 9865 TWO FOR THE ROAD - THE MUSIC OF HENRY MANCINI 


2i 


21 


3 


VARIOUS ARTISTS 

MAIPASO leSliVIARNER BROS EASTWOOD AFTER HOURS - LIVE AT CARNEGIE HAa 


1 


01 


> GONTEMPORARY JAZZ ALBUMS. 


1 


1 


2 


* * ♦ No. 1 * ★ * 

PAT METHENY GROUP v.asl,[» 3R0S «7b: 2«,mtNo ! 

IMAGlNARr DAY 


2 


2 


5 


THE RIPPINGTONS FEATURING RUSS FREEMAN 

PEAK : . / . .vn,.i-\i,' MILL JA2Z BLACK DIAMOND 


3 


3 


55 


KENNY GA< ARISTA 18935 


THE MOMENT 


(D 


NEW^ 


VARIOUS ARTISTS 

KKsr 0D7 KKSF SAMPLER FOR AIDS REUEF VOL 8 


5 


5 


6 


JONATHAN BUTLER K2K ENCOOED 10005 


DO YOU LOVE ME? 


6 4 


21 


BON EY JAMES WARNER BROS, 46548 ■ 


SWEET THINS 


7 


6 


12 


JOE SAMPLE WARNER BROS, 16572 


SAMPLE THIS 


(D 


9 


22 


PAUL TAYLOR COUNTDOWN 17755rtllG 


PLEASURE SEEKER 


9 


7 


5 


BOB JAMES WARNER BROS 16737 


PLAYIN' HOOKY 


10 


8 


17 


FOURPLAY WARNER BROS, 46661 


THE BEST OF FOURPLAY 


11 


10 


26 


GATO BARBIERI COUJMBIA 67655 


QUE PASA 


12 


11 


29 


RICK BRAUN BlUEMOON g2743rAG ■ 


BODY AND SOUL 


OD 


15 


4 


CHRIS BOTTI VERVE FORECAST 537132IVERVE 


MIDNIGHT WITHOUT YOU 


14 


12 


4 


DOC POWELL DISCOVERY 77067 

DON'T LEI THE SMOOTH JAZZ FOOL YA 


IS 


14 


2 


PIECES OF A DREAM BLUE NOTE contemporary 5l052A:APnoL 

PIECES 


16 


16 


11 


EARL KLUGH WARNER BROS 46171 


THE JOURNEY 


17 


13 


6 


DAVID BENOIT GRP 9883 


AMERICAN LANDSCAPE 


(D 


19 


10 


ROBBEN FORD STRETCHBIUE THUMB 701 IJGRP 


TKiERWAlX 


19 


17 


4 


KIRKWHALUM WARNER BROS 46809 


COLORS 


20 13 


32 


VARIOUS ARTISTS I E MUSIC 533e93AtRVE 


A TWIST OF JOBIM 


QD 


21 


64 


PETER WHITE Columbia 67730 ■ 


CARAVAN OF DREAMS 


22 


20 


56 


KEIKOMATSUI COumoown 1775WJLGB 


DREAM WALK 


OD 


24 


14 


NANCY WILSON COUJMBIA 67769 


IF 1 HAD MY WAY 


24 


22 


2 


THE JOHN TESH PROJECT GTSP 5392S2 


SAX ALL NIGHT 


® 


25 


50 


AL JARREAU WARNER BROS. 46454 


BEST OF AL JARREAU 



OAibums wrtti the greateM sales galas this week. • Racofding Industry Assn. Of America (RIAA) cerWkabon tw sate 

of 500.000 units. A RIAA certrficalion lof sales ct I millioti units wilti each additional million indcatod by a numeral 
toHowng Ihe symbd. For boxed sets, and OOuUe albums with a running time that exceeds two txxjrs. tha RIAA multi- 
(ilies shipments by tfw numtef discs and/or tapes. All albums available on cassette and CO. 'Astensh indicates vinyl 
available BH indicates past ot present Heatseetertrtte C 1997, BillboanlBPI Communications, and SoundScan, Inc. 
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Electric Lady's Early Mystique Gains '90s Edge 



■ BY PAUL VERNA 

NEW YORK— Even before it opened 
in 1970, Jimi Hendrix's Electric I>ady 
Studios was one of the most-talked- 
about recording facilities in the 
world — a state-of-the-art creative 
haven for one of the most gifted and 
mercurial artists in the business. 

Twenty-seven years later, the New 
York studio retains all its mystique, 
even as it keeps up-to-date with the lat- 
est technological developments. Per- 
haps the most eloquent indicator of 
Electric Lady's dual role as rock-his- 
tory repository and cutting-edge 
recording studio is its new Solid State 
Logic SL 9000 J Series console— 
which is the only one of its kind cus- 
tom-painted purple, suggesting Hen- 
drixV hit "Purple Haze." 

That board sits in Electric Lady's 
Studio B, which was recently refur- 
bished for the first time since 1984. 

"Once the console went into the 
room, everybody was completely in 
shock," says Electric Lady president 
Mary Campbell, a 15-year wteran of 
the facility. "SSLs are usually battle- 
ship gray, so when you look at the pur- 
ple one, it's easier on the eyes and it 
just comes to life. And it sounds ter- 
rific. You can work a long number of 
hours, and it doesn't tire you out." 

With the studio contemplating 
adding a second SSL 9000, SSL execs 
raised the natural question of whether 
Campbell would order another purple 
console. Upon reflection, Campbell 
decided that Electric Lady's second 
SSL 9000 would be red. "At that point 
we'll have the 'Red House' room and 
the 'Purple Haze' room," she quips. 

Electric Lady's flagship Studio A 
houses a vintage Focusrite console, one 
of two fully featured boards designed 
by Rupert Neve after he left the com- 
pany that bears his name. 

"The room books itself," says Camp- 
bell of the Focusrite studio. "Whenev- 
er I ask one of my really big engineers, 
'What would we do if we replaced the 
P^ocusrite somewhere down the roadT 
their eyes just pop out of their heads, 
and they say, 'Don't touch it!' They 
claim it's one of the best-sounding ana- 
log boards ever built." 

Upstairs, in what used to be Hen- 




Say 'It Mn't Necessarily So.' Jazz 
saxophonist Joe Henderson, right, 
and guest vocalist Chaka Khan collab- 
orate on Henderson's Verve Records 
"Porgy & Bess" project at Signet 
Sound Studios in Los Angeles. Khan 
sang "It Ain't Necessarily So" on the 
album, which also features Sting per- 
forming "Summertime." 



drix's living quarters, sits Studio C, a 
small, SSL 4000-equipped room in 
which groups ranging from Alice In 
Chains to C-l-C Music Factory have 
recorded. 

Campbell says Electric Lady's reno- 
vation and equipment investment 
reflect an upturn in the New York 
recording market after lean years in 
the early 'SWs. 

"It seems people are taking more 
time in the studios than, say, between 
1989 and 1994," she says. "For what- 
e\'er reason, there was a big switch to 
the home-recording market. They'd 
track in a big studio, they'd go to their 
house for two to fi\'e weeks, and come 
back to the studio to mix. And now 
we're finding that sound quality is 
increasingly important to artists, so 
they want the full capability of multi- 
track recording." 

Recently, Electric Lady hosted 
famed Hendrix producer/engineer 
Eddie Kramer for a remix session for 
the recently released Ex|)erience Hen- 
drix/MCA title "South Saturn Delta," 
a Hendrix solo album consisting of pre- 
viously unavailable tracks. Kramer 
worked at Electric Lady with the late 
artist's sister, Janie Hendrix, who is 
president/CEO of Experience Hen- 
drix, and John McDermott, a Hendrix 
biographer who sen-es as catalc^ man- 
ager of Experience Hendrix. 

"The Jimi thing carries o\'er," says 
Campbell. "E\'erybody's dedicated to 
the studio, and I try to operate it the 
tt"ay Jimi would ha\'e wanted it," 

Hendrix built Electric Lady in 1970 
as an oasis from the tumultuous New 
York recording scene of that period. 
Originally conceiv'ed as a performance 
venue, Electric Lady metamorphosed 
into a studio when Kramer convinced 
Hendrix to build a facility that would 
afford him some measure of privacy. 
By then, Hendrix was so famous that 
his sessions tended to attract a gaggle 
of unwanted guests. 

Although it was launched with great 
fanfare and served its intended pur- 
pose of furthering Hendrix's creative 
needs, Electric Lady languished after 
Hendrix's death in 1970. After a long 
series of legal entanglements, current 
owner Alan Selby purchased the facil- 
ity from the Hendrix estate in the late 
'70s and turned it into one of the most 
thriWng recording studios in the world. 

"During the '80s, we did a tremen- 
dous amount of big rock records — a lot 
of records with Bob Clearmountain 
and Jimmy lovine," recalls Campbell, 
who joined Electric Lady in 1982 as a 
maintenance intern. "There were two 
isolation booths in studio A, but they 
were never used, because a lot of the 
recording was drums dead center in 
the room with a bass reference line, 
and they owrdubbed from thei-e." 

Because so few artists used Studio 
A's iso booths in the '80s, Campbell had 
them removed them during the room's 
recent renovation. 

"It seemed that the instant they 
were taken out everj'body said, 'Where 
are they?' " says Campbell. "They 
wanted to start recording live again 
with a drummer in a booth, a guitar 
player in a booth, and ewrybody with 
Wsual contact playing live." 

Despite some clients' protestations, 
the opening of the tracking space in 



Studio A has produced another wind- 
fall for the label; an environment more 
conducive to the studio's popular radio 
series. Starting in the late '80s, Elec- 
tric Lady has hosted syndicated 
broadcasts, sometimes with live audi- 
ences, sometimes with just an artist 
and a DJ. That series continues as 
strong as ever, with recent clients 
including Teenage Fanclub for the 
"Columbia Radio Hour," Morrissey 
and Jamiroquai for "Modern Rock 



Live," and Ric Ocasek for "Rockline." 

"These shows gix'e us a lot of mileage, 
because they promote the studio to a 
national audience," says Campbell. 

Among other changes at Electric 
Lady have been an ongoing refurbish- 
ment of the .studio's facade. Gone is the 
trademark curved-brick exterior, 
which made the studio a recognizable 
fixture along Greenwich Village's 
bustling West Eighth Street but gave 
vagrant-s a convenient place to relieve 



themselves. When the facelift is com- 
pleted, the building will hare a window 
with some kind of visual element that 
calls attention to the studio. 

Besides Selby and Campbell, Elec- 
tric Lady is staffed by assistants Andy 
Salas, John Seymour, and Brian Sper- 
ber — who recently had the distinction 
of engineering the latest album by 
Japanese sensation Dreams Come 
True at Electric Lady after assisting 
on an earlier project. 



PRODUCTION CREDITS 

BILLBOARD'S NO. 1 SINGLES (OCTOBER 25, 1997) 



CATEGORY 


HOT 100 


R&B 


COUNTRY MODERN ROCK 1 MAINSTTiEWI ROCK 


TITLE 
Artist' 
Producer 
lUbell 


CANOE IN THE WW 1997,1 
SOMETHING ABOUT 
THE WAY YOU LOCK 
TONIGHT 

Elton Joha'Chris Thomas 
(Rocliet'A&M) 


YOU MAKE ME 
WANNA... 

Usiier,' 

Jermaine Dupri 
(LaFace, Arista) 


EVERYWHERE I WALKIN' ON THE SUN 
Tim McGraw/ ] Smash Mouth. 
J. Stroud. B. Gallimore { Eric Valentine 
(Curb) ' llnterscope) 


TOUCH, PEEL. AND 
STAND 

Days of the New/ 

Scott Litt 
(Outpost Geffen) 


RECORDING 

STUDIO(S) 

EnginMr(s) 


TOWNHOUSE STUDIOS 
(London, England, U.K.) 
Pete Lewis 


KROSSWIRE STUDIO 
(Atlanta. GA) 
Phil Tan 


LOUD 

(Nashville, TN) 
Chris Lord'Alge 


H.O.S. RECORDING 
(Redwood City. CA) 
Eric Valentine 


WOODLAND STUDIOS/ 
ALLEN-MARTIN STUDIOS 
(Nashville. TN,'b)uisvill<, 
KY) 

BIIIKIatt 


RECORDING 
CONSOLEIS) 


SSL 4072G+ 
w/UWmation 


DDA AMR 12 


SSL 40O0E with Gscfie 
computer 


Neve 8128 


N«ve8068/ 
Sony MPX 3000 


RECORDERIS) 


Sony 3348 digital 


Sony APR 24 


Mitsubishi X8S0 


Studer A800,'Ampei 
MM1200 


Otari MTR lOOA' 
Studer A827 


MASTER TAPE 


BASF 931 


Ampej 499 


Ampex 467 


BASF 900 


Ainpei499 


MIX DOWN 

STUDIO(S) 
Engitieerls) 


TOWNHOUSE STUDIOS 
(London, England, U.K.) 
Pete Lewis 


STUDIO LA CO CO 

(Atlanta. GA) 

Phil Tan. Jermaine Dupri 


LOUD RECORDING 
(Nashville. TN) 
Chris Lord-Alge 


H.O.S. RECORDING 
(Redwood City. CA) 
Eric Valentine 


AXIS 

(New York, NY) 
BUI Klatt 


CONSOLE(S) 


SSL 407264^ 
w/Ultimatlon 


SSL4064Gf 
w/UltiiTUtion 


SSL 400DE with G 
series cotnputef 


Neve 8128 


SSLE/G 


RECaRDER(SI 


Sony 3348 difital 


Studet A827 


MitsvbisliiXBSO 


Studer A82(VA800 


StiideiAS20 


MASTER TAPE 


DAT 


Ampe< 499 


Amp«i467 


Ampei 499 


Apogee DAT/ 
Ampei499 


MASTERING 
Engineer 


TOWNHOUSE STUDIOS 
Frank ArkwrightPete 
Lewis 


POWERS HOUSE OF 

SOUND 
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THE LATEST NEWS AND VIEWS FROM AROUND THE WORLD 



Albertini New SNEP President 

Sony CEO Heads VAT, Royalties Efforts 



BY REMI BOUTON 



PARIS — new face might be taking 
over SNER but the agenda of the 
French record labels' organization will 
he dominated by the same issues. 

Sony Music Entertainment France 
chief executive Paul-Rene Albertini 
was unanimously elected president at 
a board meeting Oct. 16. But, as under 
his predecessor, Patrick Zeinik, value 
added-tax (VAT), mechanical royalty 
rales, and the division of income from 
neighboring rights will remain press- 
ing priorities for the body. 

Zeinik, the former chairman of \^r- 
gin France, was due to remain SNEP 
president until June 1998. Howerer, his 
decision to leave Virgin to set up a new 



independent company, Naive (Bill- 
board, Sept. 20), prompted his peers to 
search for a new president on the 
grounds that Zeinik would not fully 
represent the whole record industry' in 
his new role. 




Albertini was elected unopposed, as 
no other candidate applied for the posi- 
tion. 

Albertini has been elected for an 
interim period that runs until June 



Andrew Lloyd Webber's RUG 
Restarts Its Record Branch 



LONDON— Andrew Llovd Webber's 
Really Useful Group (RUG) is rais- 
ing the curtain — again — on its 
record division and has recruited a 
senior executive from EMI Records 
UK. to direct the show; 

The unit enjoyed British chart 
action during the late '80s and early 
'90s with cast al- 
bums from such 
Lloyd Webber 
musicals as "The 
Phantom Of The 
Opera" and "Jos- 
eph And The 
Amazing Techni- 
color Dreamcoat." From the latter, 
it scored a No. 1 single with Jason 
Donovan's 'Any Dream Will Do" in 
1991. 

Effective Dec. 1, Tris Penna has 
been named managing director of 
RUG's record division. Only seven 
weeks ago, he was appointed head 
of A&R at the EMI U.K. label, 
reporting to its new managing 




director, Neil Ferris. 

Penna, 35, w^ho has been at EMI 
since 1987, says it was a tough deci- 
sion, ultimately influenced by the 
challenge offered by the company 
associated with Lloyd Webber, 
whom he calls 
Britain's "most 
successful living 
composer." He 
adds. "The Real- 
ly Useful Group 
is incredibly well 
poised to go — 
and to lead — 
where popular 
music is moving. 
I don't see Brit- 
ish indie [rockj music dominating 
the world, but I see British popular 
music doing that. 

"EMI made it very plain that they 
wanted me to stay. There happen to 
be four managing directors at EMI 
[already], and no such post was 
(Continued on next page) 
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1998. At that point, the general assem- 
bly of the organization will elect its 
president with a two-yeai* mandate. 

The departure of Zeinik. who will 
remain a member of SNEP and an 
active industry loWjyist, marks the end 
of a era during which Zeinik personi- 
fied the Fi-ench record industry's fight 
for the recognition of records as a cul- 
tural good which, therefore, would be 
subject to a lower VAT rate. 

VAT will remain a hot issue for 
Albertini, along with the negotiations 
on mechanical rates with authors' body 
SDRM and discussions with organiza- 
tions representing artists aver the split 
of the proceeds from neighboring 
rights. 

Hen e Rony, GM of SNER says that 
SNEP lobbying action for a lower VAT 
rate will not slow dow'n. "We know that 
the real deadline is li>99, with the har- 
monization of VAT rates within the 
European Union, but if we don't act 
day-to-day, Brussels will be more than 
pleased to bury this issue," says Rony. 

(Continued on next page) 



Japanese Court Rulings 
Renew Battle On Piracy 



■ BY STEVE McCLURE 

TOKYO — Two court rulings here are 
being seen as the beginning of a new 
era in the fight to combat distribution 
of pirate and bootleg product in Japan. 

For the first time, foreign licensors 
and artists have successfully used the 
Japanese legal system to clamp down 
on pirate and bootleg releases of their 
material being sold here. 

As a mature music market, Japan is 
not plagued by the kind of rampant 
piracy seen in many of its Asian 
neighlwrs. Several high-profile cases 
in the past have largely wiped out 
pirate and bootleg domestic product, 
but as anyone who has ever walked 
through a Japanese railway station can 
attest, illegal foreign product is still 
available. 

The Tokyo High Court recently 
issued a provisional ruling that found 
Tokyo-based company Joy Sound 
guilty of unauthorized reproduction of 
sound recordings, specifically 44 titles 
in its "Hits & Hits" and "Best Series" 




Lobbying In Brussels. Senior European record industry executives met wrth 
Mario Monti, the European Union commissioner responsible for copyright, in 
Brussels to press for copyright protections relevant to the digital era (Billboard, 
Oct. 18, Oct. 25). Monti is pictured, center, with glasses, greeting David Fine, 
chairman of the International Federation of the Phonographic Industry. Also pic- 
tured, from left, are Warner Music Europe president Manfred Zumkeller. Poly- 
Gram continental European president Rick Dobbis, and Universal Music Interna- 
tional senior VP Tim Bowen. 



foreign-music compilations. Those al- 
bums comprise foreign hit singles 
from 1968 until 1993, with just about 
any act that ever had a song on Bill- 
board's Hot 100 chart in that period 
represented. 

The court ordered Joy Sound to 
cease the manufacture, import, and 
distribution of the CDs and to hand 
over its remaining stock to the court. 

The company had previously 
appealed an earlier ruling by the 
Tokyo District Court, which while 
finding that Joy Sound was unable to 
prove that it had issued the compila- 
tions legally, also found that the plain- 
tiffs were unable to prove that they 
had the exclusive rights over the 
recordings. The High Court accepted 
tliat the plaintifTs did indeed have such 
lights. 

Just how many of these recoi-dings 
were sold in Japan is unclear, accord- 
ing to the Recording Industry Assn. 
of Japan (RIA J), but they were avail- 
able throughout the country. 

In the bootleg case, the Tokyo Dis- 
trict Court ruled that Tokyo-based 
Disc Rockplace was illegally import- 
ing and selling Ixwtleg C^Ds and Wdeos 
of live shows by such artists as David 
Bowie and Kate Bush. 

The ruling followed a police seareh 
of the company's offices in an area 
west of Tokyo's Shinjuku Station. 

Three individuals found to ha\e vio- 
lated Japan's Copyright Law were 
given prison terms and fines. 

The two lawsuits are historic be- 
cause they mark the first time foreign 
rights holders have granted power of 
attorney to combat piracy and boot- 
legging in Japan. Under Japanese law. 
power of attorney can be gi-anted only 
when there is a specific reason to do 
so. This, explains Jiro Imamura, 
deputy manager of the RIAJ's copy- 
right department, has made it difficult 
to move quickly against pirates and 
bootleggers dealing in foreign prod- 
uct. 

'As long as the Japanese legal system 
(Continued on next page) 
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SPANISH VIEWERS can now see MTV Europe as part of the basic packet of 
channels offered by the country's two digital satellite TV platforms, Canal 
Satelite Digital (CSD) and its rival, Via Digiul. The service began Oct. 13. 
CSD, which went on the air in .January, claims more than 200,000 sub- 
scribers, while Via Digital, which has been operating for 
just o\'er a month, says it already has 120,000 clients. MTV 
Europe now has 60 million subscribers, "We are enthu.sia.s- 
tic about this move into an important market and e.\pect to 
increase our already numerous audience [in Europe]," says 
Michiel Bakker, managing director of MTV Northern 
Europe. Meanwhile, MTV has lost its main window in the Czech and Slo- 
vakian Republics. Kabel Plus, the main cable operator in the two territo- 
ries, reaching 440,000 subscribers, is now offering French music channel 
MOM International and Muzzik instead, claiming that they offer "a broad- 
er range of music programming appealing to a wider age range of view- 
ers." HOWEU, l.LEWFXLl'N and REMI BOUTON 

SONY MUSIC is releasing 30 catalog titles in Europe on MiniDisc, putting 
them for the first time in its Nice Price range. The selection includes Janis 
.lophn's "(ireatest Hits," Santana's "Abra.xas," Simon & Garfunkel's "Bridge 

Over Troubled Water," Bob Dylan's "Blood On The 

Tracks," Michael Jack.son's "Off The Wall," and Sade's 
"Diamond Life," as well as albums from Mariah Carey 
and OHne Dion, among others. Eleven of the albums are 
teing made available on the format for the first time. Sony 
reports that sales of MiniDisc players this year have been growing at Sive 
times the 1996 rate in Europe, where it has around 80% of the haixiware 
market. 



SONY 



FORMER U.K. DANCE MOGUL Morgan Khan is returning to the business 
after a si.\-year absence with a new company, Pisces Productions, and two 
.specialist imprints. Khan, whose Street Sounds label did much to popular- 
ize the genre — including many U.S. artists — during the 1980s, has been 
scouting new acts in the U.K. and U.S. and plans his first British releases 
in January or February. He plans to channel garage, house. Latino, techno, 
swing, hip-hop, rap, soul, and R&B product through new labels Music With 
Attitude and United States of Dance. 

MARK SOLO.MONS 

THE GERMAN ASSN. OF MUSIC PUBLISHERS has nametl Georg Gruetzner 
managing director. He al.io takes the top post at the National German A.ssn. 
of Music Retailers and the German Piano Industry Assn. Gruetzner, 
who comes from a trade association in the construction industry; succeeds 
Dr. Hans-Henning Wittgen, 05, who is retiring after 35 years in the three 
roles. The organizations will honor Wittgen at a Not. 19 reception in Bonn. 

WOLFCiVr. SPAIIR 

THE BRmSH ACADEMY OF SONGWRITERS, COMPOSERS & AUTHORS gave 
its 1997 Gold Badge Awards Oct. 15 at the Sav^y Hotel in London. The hon- 
ors recognize "a special or lasting contribution to Britain's entertainment 
industry." This year's winners were publisher/manager Deke Arlon; radio 
presenter Ken Bruce; Music Publishers' Assn. general secretary Peter 
Dadswcll; singer Kiki Dec; percussionist Eric Dclancy; glam rocker Gary 
Glitter; Equals founder and solo arti.st Eddy Grant; record engineer Keith 
Grant; composer/producer/publisher Tony Hiller; plugger/musician Judd 
Lander; composer/producer David Mackay; publisher Stuart Newton; singer 
Frankie Vaughan; and former Yes member Rick Wakeman. 



The International Federation of the Phonographic Industry 
(IFPI) released its half-year world market figures Oct. 15. Here 
are the figures for each of the top 10 non-U. S. world markets 
compared with the same period In 1996. Sales figures are In mil- 
lions and listed in local currency, except where stated. 



JAN.-JUNE 
1997 



JAN.-JUNE 
1996 



•96^97 
CHANGE 



JAPAN 


354,214.7 


344,149.1 


3% 


GERMANY 


2,256.0 


2,155.0 


5% 


U.K. 


660.0 


705.2 


-6% 


FRANCE 


5,322.8 


5,225.3 


2% 


BRAZIL (U.S. $) 


550.3 


503.3 


2% 


CANADA 


495.8 


460.4 


8% 


SPAIN 


41,850.2 


37,435.1 


12% 


NETHERLANDS 


5S0.0 


529.0 


4% 


AUSTRALIA 


369.6 


410.4 


-10% 


SOUTH KOREA 


185,437.3 


175,615.9 


6% 



IFPI notes: Italy would normally be within the top 10 but. due to lack 
of data for 1997. has been replaced by South Korea. Germany figures 
represent reporting companies only, approximately 85% of the total legit- 
imate mart<et. Netherlands figures are estimated from growth in report- 
ed trade shipments. 



Indian Pop Acts Find Boost Via Cliannel V 

2nd Awards Show Features Local, International Artists 



BY GEOFF BURPEE 



DELHI, India— Channel V's champi- 
oning of India's burgeoning Hindi jwp 
paid off at the broadcaster's awards 
Oct 18 here. 

Such top Indian acts as Lucky Ali, 
Daler Mehndi. and Sukhbir appeared 
alongside Spice (JirL';, Jon Bon Jovi, and 
No Doubt at Delhi's Indira Gandhi Sta- 
dium for the awards. 

Hindi pop div-a Asha Bhonsle was the 
biggest winner, with four of the night's 
25 awards: Bhonsle's Polj-Gram release 
"Janaam Samjha Karo" took best Indi- 
an album, and the title track, wTitten by 
IjTicist Majrooh Sultanpuri, won best 
Indian song; the artist was also lauded 
as best Indian female artist and re- 
ceiN-ed the channel's Freddie Mercury 
Award for artistic excellence. 

Sari-clad Spice Girh, winners of best 
international song, for "Wannabe," 
opened the show, arriving onstage on 
five trishaw-style motorbikes, used as 
taxis here, and performed "Spice Up 



[V] 



Your Life" and "Wannabe," but disap- 
pointed later by not claiming their 
award. 

Bon Jovi performed three songs for 
the appreciative crowd — "Dead Or 
Alive," "Dancing With The Queen Of 
New Orleans," an<l "Jeannie Don't You 
Me Your LoN'eTo 
Town" — and took 
home three awards 
(best international 
video for "Mid- 
night In Chelsea," 
best international 
artist, and an honorary Special Film 
Work award). 

This year's show, which coat an esti- 
mated Si million, was sponsored by 
Indian home electronics manufacturer 
Videocon, and it is viewed within the 
local industry as an affirmation of the 
event's future. 

Some industry sources criticized the 
fi\'e-hour length of the live show and the 
priorities afforded to international acts. 
Yet e\'en critics recognized it as the first 



successful ev^nt of its kind in the coun- 
try' and said that it would not be the last 

Music industry execs were pleased 
with the .show's progress .since last 
year's debut in Bombay, which many 
reported as being hampered by loca- 
tion, production, and talent problems. 

"It's a good start," says Atul Chura- 
mani, director of independent label 
Magnasound. "Last yenr was not a suc- 
cess, but this time they got the correct 
names at the correct time. I think it was 
very important and that they got a good 
show in." 

The success of the show is viewed as 
a shot in the arm for the developing 
Hindi pop scene, now rivaling "Bolly- 
wood" film music, which has dominated 
the market. 

Hindi pop artist Suneeta Rao, whose 
"Kesariya" was nominated for best 
Indian music video, .said, "^3ow there is 
no more room for mediocrity. Now you 
have to get up there alongside .Jon Bon 
Jovi and No Doubt For us to to stand up 
(Continued on next page) 



JAPAN COURT RULINGS RENEW BATTLE ON PIRACY 



(Continued from preceding page) 

staj-H the same, such cases will continue 
to be complex affairs," Imamura saj's. 
"But now we've learned how to get 
power of attorney Ifrom foreign rights 
holdersl, and it should be easier to file 
such suits in the future." 

But Tower Records Far East manag- 
ing director Keith Gaboon thinks the 
Japanese music industry should do 
more to fight pirates and bootleggers. 

"I see no evidence whatsoever that 
there's been any crackdown," says 
Gaboon. "You still see the same sort of 
pirate compilations in train stations 



ALBERTINI 

(Continued ^from preceding page) 

SNEP is the prime mover behind the 
European A.ssn. for a lower VAT rate 
(Billboard, July 12). 

Another hot issue is the current dis- 
cussion with mechanical society 
SDRM to negotiate a new, national 
mechanical rate. "It is a very .strate- 
gic issue," says Rony. "The money 
involved is considerable, with several 
million francs at stake" (see story, 
page 3). 

Another issue on SNEP's agenda is 
the negotiations with performers' 
groups SNAM and Spedidam on the 
division of neighboring rights royal- 
ties. The discussions, though, have 
reached an impasse. 

Now more than a year old, this dis- 
pute is "poisoning the whole climate in 
the music industry," according to one 
record company executiw. Adds Rony, 
"We regret the attitude of artists* rep- 
resentatives who, on one hand, accuse 
us publicly of l>eing gangsters and, on 
the other hand, continue to have infor- 
mal negotiations w ith us." 

SNEP has also announced that it 
has indefinitely pulled the plug on the 
annual Semaines du Disque. Launched 
three years ago, the w'eeklong. pan- 
industry promotion aimed to pei*suade 
more consumers to visit record stores. 
Last year's project cost SNEP around 
12 million francs ($2.1 million), accord- 
ing to Rony. 



everywhere. I've never seen any 
Japanese record company take any 
interest in pursuing bootleggers or 
pirates." 

Gaboon also notes that with few if 
any exceptions, foreign product ac- 
counts for all the product involved. 

The civil suit against Joy Sound was 
filed by the six msyor international rec- 
ord companies through their Japanese 
affiliates, while the criminal suit 
against Disc Rockplace was launched 
after Japanese prosecutors were 
granted power of attorney by foreign 
licensors through their local licensees. 

The RIA J says that almost all pirate 
and bootleg product sold in Japan is 
manufactured outside the country. In 
the Joy Sound case, for example, the 
CDs were pressed at a South Korean 
factory. 

The size of the Japanese pirate/boot- 
leg market is unclear. Imamura says 
that when the International Federation 
of the Phonographic Industry asks for 



such data from Japan, the RIAJ can 
only answer that it is "not available." 
He says, however, that it is much less 
than the ballpark 3% figure cited by 
one industry' source here. 

Meanwhile, sales of unauthorized- 
but-legal compilations of foreign prod- 
uct recorded before 1972 are still being 
sold in places like railway and subway 
stations. Revisions to the Copyright 
Law extending retroactive copyright 
protection up to the worldwide .stan- 
dard of .50 years went into effect 
March 25, but distributors of sound 
recordings made before 1972 are 
allowed to sell off stock manufactured 
before the law was re\ised last Decem- 
ber 

The RIAJ's Imamura sa>'s the asso- 
ciation will keep a close watch on such 
merchants to make sure they stick to 
selling their inventories and not new 
product, hut admitted that a lack of 
manpower makes it difficult to ensure 
they are keeping to the letter of the law. 



ANDREW LLOYD WEBBER 

(Continued from preceding jxige) 

available. I can't expect someone to 
resign to keep me there." He also 
cites the caliber of executives at the 
RUG group, among them board 
member John Reid, whose manage- 
ment clients include Lloyd Webber 
and Elton John. 

EMI executives were not available 
to comment on Penna's departure, 
although a source at the label con- 
tends that remaining members of 
his A&R team, including Nick 
Robinson and Anna Carpenter, will 
be more than capable of maintain- 
ing continuity w^hile Ferris decides 
on a successor That appointment is 
not expected immediately. 

Once installed at RlKJ's London 
head(]uarters, Penna will be 
involved in .signing new talent for 
publishing and recording. He says 
that the label has no artists on its 
roster at present. "Up to now*, its 
main focus has been the exploitation 
of Andrew's work." Worldwide dis- 



tribution of the imprint is handled 
by PolyGram, which acquired 30% 
of RUG in 1991. 

At EMI, Penna held a number of 
marketing and A&R posts and was 
involved with the careers of Blur, 
the Pet Shop Boys and Morrissey; 
prior to that, he worked for Chap- 
pell Music. On a freelance basis, he 
w ill continue to handle an EMI pro- 
ject with Neil Tennant, the latest 
installment in the "Red Hot And . . . 
" series of charity fund-raising 
albums. This features the works of 
Noel Coward, performed by such 
acts as Elton John, Marianne Faith- 
full, Suede, and the Pet Shop Boys. 
Tennant and Penna are executive 
producers. 

The outgoing managing director 
of RUG's record division is John 
Waller, who joined the company in 
1994. 

ADAM WHITE 
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Stan Rogers' Music Not Forgotten 

Interest In The Late Folk Singer/Songwriter Still Strong 



BACKSTREET BOYS 

(Continued from pagt 9) 

Bert Meyer. The album continues to fly 
high in Music & Media's Eurochart 
Top 100, compiled from pan-European 
sales charts: It sits at No. 9 for the 
week of Oct. IS, and it hit a high of No. 
2 on Aug. 16. 

The group is equally powerful in 
Southeast Asia, recently topping the 
Malaj-sian album chart via its release 
there on licensee Form Records, and 
Jiw's own data puts the act at gold, plat- 
inum, or multi-platinum in more than 30 
countries. 

Further evidence of the group's 
international pre-eminence came earli- 
er in October, when a planned free 
open-air performance at Mostenses 
Plaza in Madrid was canceled by the 
Spanish police for safety reasons, due 
to the sheer number of fans packed into 
the location. 

Such widespread success comes in 
spite of an enforced lack of synchronici- 
ty in Backstreet Boys' releases. The 
group's self-titled debut album was 
released internationally last year and now 
has .sales estimated by Me>'er at 7 million. 
But that album newr appeared in the 
U.S., where its European debut hit, 
"We'v-e Got It Coin' On," stalled at No. 
69 on the Hot 100. Various other \'ersions 
of the two albums have appeared in 
other territoi'ies, but Ji\'e is now able to 
exyoy its first simultaneous internation- 
al single release for the group with "As 
Long As You Love Me," which is already 
a top three hit in the U.K. The track is 
the group's fourth consecutive release 
of 1997 to reach the top fiw there. 

"We've been exceedingly patient in 
America," says Jive president (U.S.) 
Barry Weiss. "We're the source compa- 
ny that signed the group, and we've 
taken a global view; wiiich is atypical for 
Americans." 

Ji\'e executives in the U.K., U.S., and 
Netherlands agree that the Boys' pass- 
port to worldwide success has been 
st^pe<l in a banner year for global pop 
acts. Led by Spice Girls and Hanson, 
pop artists ha^t? shown during 1997 that 
they can sell albums as \\%11 as singles, 
a trend that retailers say extends to the 
Backstreet Boif? and bej-ond. 

HMV Records buyer Chris Giles, 
currently on assignment at the chain's 
j«ar-old store in Oberhausen, Germany, 
saj-s that the Backstreet Bo>'s' popular- 
ity in the first countrj' to welcome them 
shows no signs of diminishing. "They 
still do i-^ery well, they're definitely the 
boy band of the moment, and theyll be 
one of the main sellers through to 
Christmas in that tyi>e of music," Giles 
saj-s. 

Backstreet Boys ha\'e also pulled off 
the feat of solid album sales in the sin- 
gles-driwn pop market. "In the previ- 
ous wave of Eurodance acts, those 
artists hardly sold any albums," muses 
Meyer. His colleague Martin Dodd, 
A& R manager of Europe, notes his sur- 
pri.<^ that Univ-ersal's teen-leaning act 
Aqua has opene<l so strongly with its 
first album, "Aquarium," in the U.S., 
adding that a previous pop phenomenon 
on Ji\^ could ha\"e benefited from this 
more sympathetic environment. 

"I'd lo\^ to say we're soothsayers and 
we saw the landscape changing toward 
pop," says Weiss. "That did happen 
somewhere during the process, but it 
was more about taking a common-sense 
approach, knowing that this thing was 
really happening around the world but 
that America wiHild alwaj's be the hard- 
e.-^t market to i)reak this liand. 

"We said to oui-selves. waiting is bet- 



ter, firstly because the more interna- 
tional information and word-of-mouth 
we can build on the group, the more 
ammunition we have in America, and 
secondly because we'd been hitting the 
teen fanzines, doing 1-800 numbers and 
all those things for two years without a 
record being out" 

The Backstreet Boys' chart-topping 
achievements in Malaysia are appropri- 
ate, as Meyer remembers it was at a 
BMG conference in May 1995 there that 
he first saw the group perform. "The 
first album was a joint A&R exercise, 
with European pop and R&B ballads 
from the States, and the combination of 
sounds worked really well," he says. 

Co-WTiting and production for some 
songs on "Backstreet's Back" were 
overseen by Zomba Music Publishing, 
so the album features European and 
U.S. hitmakers, including Denniz Pop, 
Kristian Lundin, and Max Martin at 
Cheirion studios in Sweden, as well as 
London-based Robert John "Mutt" 
Lange and Steven Lipson and such New 
York WTiters as R&B team Full Force 
and Jolyon Skinner, Larry Campbell, 
and Timmy Allen. 

On Oct 1 last year, Ji\'e switched dis- 
tribution in several major territories 
from BMG to \lrgin, which now handles 
the company's releases in southern 
Europe, the former Eastern bloc, 
Africa, and Latin America. 

Releases go through the Zomba 
Group in the Germany/Switzerland/ 
Austria, Scandinavian, and Benelux ter- 
ritories. BMG continues to distribute 
Jiv^ in Canada. 

Meyer also credits the quintet's 
Orlando-based management company, 
the Wright Stuff, headed by Johnny 
Wright, as being "totally instnunental" 
in its success. 

Steve Power, U.K. -based program 
controller for Pbwer FM and Ocean FM 
in Hampshire, says the group has 
moved past the credibility problems 
sometimes associated with teen-orient- 
ed music. "They had two stigmas to 
overcome," he saj's. "One was being a 
boy band. The other was the image of 
clean-cut Americans, which led people 
to wonder, 'Is this the next New Kids On 
The Block?' " 

Backstreet Boy Kevin Richardson 
says the group members were aware of 
the "boy band" stigma. "With New Kids 
On The Block and Tkke That most of 
their fan base was the j'oung teen mar- 
ket, so as soon as you see another bunch 
of guys, you stereotype them or put 
them in the same category," he sajT*. 

But breaking out internationally 
before their commercial homecoming 
has been beneficial, he adds. "That suc- 
cess made us more well rounded. It 
changed our perspectives on the way 
the world is." 

Richardson also notes that U.S. 
awareness of the quintet had been 
helped by its early fiucco.s.s in Canada, 
which was fed by club api>eai-ances. He 
says WmU (B96) Chicago was one of 
the first to pick up on the buzz of "Quit 
Playing Games" from o\'er the border. 

After completing their first U.S. tour, 
an eight-date itinerary that ran Sept 
21-:i0, the Backstreet Boj's were sched- 
uled to appeal' on Nickelodeon's "The 
Big Help Shrnv" Oct 19 and at the MT\' 
Europe Music Awards Nov 6 in Rotter- 
dam, the Netherlands, with extensive 
touring in Southeast Asia during the 
fall. Beyond that says Richai-dson, the 
Boys plan t() e-xtend their reach to more 
mature audiences. 



■ BY LARRY LeBLANC 



TORONTO— Heading home from an 
appearance in 1983 at the Kerrville 
(Texas) Folk Festival, musician Stan 
Rogers, along with 22 other passengers, 
died aboard Air Canada Flight 797. 

Along with Ian & Sylvia, Gordon 
Lightfoot, and Joni Mitchell, Rogers was 
one of Canada's most significant con- 
temporary-folk performers. Says Li^t- 
foot, "The tragic manner of his death 
makes it . . . what can you say about a 
thing like that? His material has stood 
the test of time, and so has his legend." 

Credited with eight albums, three 
released posthumously, and subject of a 
film documentary ("One Warm Line"), 
a biography ("An Unfinished Conversa- 
tion—The Life And Music Of Stan 
Rogers" by ChrLs Gudgeon), and vari- 
ous tributes, this grass-roots minstrel 
continues to ha\'e strong appeal. Over 
70 World Wide Web sites deal exclu- 
si\'ely with his music. 

Fogarty's Cove Music & Cole Har- 
bour Music Inc., operated by the sing- 
er's widow, Ariel, in Dundas, Ontario, 
has scheduled two albums of previous- 
ly unissued Rogers recordings for 
release in spring 1998. First is the ten- 
tatively titled "From Coffeehouse To 
Concert Hall," a collection of several 
Canadian and American concert re- 
cordings. The second album will pri- 
marily contain CBC radio perfor- 
mances, as well as studio outtakes. 

"[Interest in Stan] is as strong as 
evtir, or even stronger," notes Paul Mills, 
Rogers' producer and guitarist "The 
interest is being driven by the music. 
It's important music." 

"He was a great songwriter and a 
great storyteller," agrees Rawlin's 
Cross bagpiper Ian McKinnon. "He told 
stories very well. There's a v'ery strong 
\yr\c . . . then there's this extraordinary 
voice deli\'ering it up. There's been no 
one to equal him since." 

Says Halifax, Nova Scotia singer/ 
songwriter 'D^rry Kelly, "W^at drew me 
to Stan was hLs ability to paint pictures 
with very few words. Some songs are 
long, but every phrase gives them an 
image. Not only an image but a feeling." 

One of the first performers to cham- 



INDIAN POP ACTS 

(Continued from, preceding page) 

and be regarded as a separate pop 
industry is fantastic." 

Sony Music Entertainment (India) 
managing director \^ay Singh calls the 
show "very significant for Hindi pop in 
every w^ay. Seeing the lineup of inter- 
national artists performing on the same 
stage as the Indian artists has a legit- 
imizing influence and provides a lot of 
credibility." 

No Doubt (which won best interna- 
tional group) enjoyed a heated recep- 
tion for airtight versions of "Uon't 
Si>eak" and "Spiderwebs"; No Doubt 
bassist Tony Kanal, whose family is 
based in Bombay, acknowledged his 
Indian heritage with an emotional 
acceptance sixjech. Australia's SiU'age 
Garden, who sw-ept the Australian Rec- 
oi-d Industiy Assn. Awai-ds in 1997 with 
10 trophies, recei\«d the best newcom- 
er award and performed. The crowd's 
heart remained firmly with the leg- 
endary Bhonsle, who aL«o dueted with 



pion Rogers was Raffi, who recorded his 
"Forty-Five Years" early in his career 
"Stan was larger than life," he saj-s. 

Since his death, Rogers has been the 
subject of numerous song tributes, 
including two by his brother, Garnet 
Rogers, C'ln These Golden Fields" and 
"Night Drive"), and others by such re- 
spected folk artists as Bruce Guthro 
("Stan's Tune") and David Essig ("The 
Old Blue Van"). 

The number of contemporary Cana- 
dian artists who'x-e been influenced by 
Rogers include Blue Rodeo, Colin 
James, James Keelaghan, and most 
Atlantic Canadian performers. Club 
audiences in that 
^^^^mBB^^m ^^^^^ expect acts 
^^HPf^^^l to perform Rog- 
^^^^v'^^H ers' signature tunes 
^^^B|j^.Sn| "Barrett's Priva- 
^^^^9 ' T teers," "Northwest 

■B^^^^*^^ "The Mary Ellen 

ROGERS the East Coast 

went through the 
[pub circuit] doing Stan's material," 
says concert promoter Brookes Dia- 
mond. Three j-ears ago he organized a 
Rogers tribute at the Rebecca Cohn 
Auditorium in Halifax, captured on two 
albums, "Remembering Stan Rogers, 
An East Coast Tribute" (Volumes 1 and 
2), on Atlantica Music. 

In July, the first Stan Rogers Folk 
Festival was held in Canso, Nova Scotia, 
a small fishing village where Stan's 
mother was born. There, Rogers spent 
summers as a child hearing his uncles 
play folk music in kitchen settings. An 
estimated 10,000 people came to hear 
Rogers' songs performed by J.R Cormi- 
er, Rawiin's Cross, Valdy, Ojnnie Kaldor, 
Quartette, and Ron Hynes. 

Another early champion of Rogers' 
was Mitch Podolak, then director of the 
Winnipeg Folk Festival, who in 1977 
financed the singer's debut album, 
"Fogarty's Cove," released on his Barn- 
swallow label. Asks Podolok, "Why 
would I finance a record? I really lo\^d 
and believed in Stan. Nobody then was 
writing like him." 

Filled with such Rogers classics as 



U.K. boy band Code Red on its song 
"We Can Make It," which appears as a 
bonus track for the Indian market on 
Oxie Red's upcoming Polj-Gram album. 

CoAe Red, who spent a total of three 
months in 1997 in Asia promoting its 
music, regarded the duet as an honor: 
"For a new act like us, it's a massive 
market" says the band, whoso "This Is 
Our Song" was nominated for best 
debut song. "This show goes every- 
where in the country, places we can't 
go." The telecast of the awards, put 
together by Channel V prorlucer Jere- 
my Azis and the channel's director, 
Royston Mayoh, was broadcast Oct. 19 
and repeated Oct. 21, 22, and Sunday 
(2(j) throughout Channel V's southern 
Asian beam for the subcontinent and 
Southeast Asia; the show will be re- 
packaged for other markets throughout 
Asia as well as Europe, Australia, and 
the U.S. in the coming weeks. 



"Forty-Five Years," "Barrett's Priva- 
teers," and the arresting title track, 
"Fogarty's Cove" quickly launched 
Rogers' career in Onada. 

Rogers' second album, "Turnaround" 
(1978) on Fogarty's Cove Music, is more 
subdued than his debut, showcasing a 
songwriter still in dcN-elopment. "Be- 
tween The Breaks . . . Live!" (1979) was 
an accomplished concert album, while 
his final studio album before his death, 
"Northwest Passage" (1981), displayed 
his best studio work. 

Following Refers' death, there came 
the sparse -sounding album "For The 
Family" (1983), on which he performed 
the traditional folk music he grew up on. 
The album, his sole one not on Fogar- 
ty's Cove Music, was released by the 
U.S. label Folk Tradition. "From Fresh 
Water" (1984) featured mostly Rogers' 
songs about the Great Lakes region of 
Onada, and the raucous concert album 
"Home In Halifax" (1993), first record- 
ed in 1982 for radio and television by the 
CBC in Halifax, nicely captures R(^rs' 
appeal as a performer. In 1996, there 
came "Poetic Justice," consisting of two 
CBC-Radio plays, aired in the mid- 
1970s, featuring Rogers' music. 

It's difficult to determine the extent 
of Rogers' sales in Canada because, 
until 18 months ago when Vancouver- 
based Festival Distribution began han- 
dling his catalog for most retail ac- 
counts, distribution had been divided 
among several sources. A substantial 
portion of his sales derive from gift 
stores and small independent retail 
stores undetected by SoundScan, which 
was launched in Canada in late 1996. 

"Sales figures mean nothing to me," 
says Ariel Rogers. "What do they 
mean? Are [sales figuresl going to 
make us sell more or make me feel bet- 
ter because he's dead?" 

In 1978, to record "Turnaround," 
Stan and Garnet established F(^:arty's 
Cove Music. Ariel purchased Garnet's 
share of the label in 1984 and merged it 
with her own company, Cole Harbour 
Music Ltd., the next year. 

"Sales are consistent," says Jack 
Schuller, president of Festival Distrib- 
ution. "We do several thousand of each 
title everj' j-ear. I'm certain that 'Foga- 
rty's Cm'e' has gone platinum [100,000 
units in Canada]. It still sells thousands 
[of copiesl ayear" 

"We keep his entire catalog stocked," 
sa>'s Andy McDaniel, Maritime indepen- 
dent buj'er for the Sam the Record Man 
store in Halifax. "All of the albums sell." 

At the time of his death, Rogers was 
beginning to attract attention beyond 
Canada, performing with great success 
on the Uii. folk circuit. Today; Ft^arty's 
Cove Music is represented there by 
Alcazar Productions of Waterbury, Vt, 
with distribution handled by its affiliat- 
ed company Silo Inc., Distribution N(Miii 
America, and Baj-side Distributors. 

"His sales are \'ery consistent," .tays 
Joan Hale, manager of Alcazar Produc- 
tions. "HLs .sale.s arc solid ."tales . . . We're 
talking [sales] in the thousands figures 
for each title each year, but these are 
albums which ha\^ been out for j-ears." 

Adds Kris Taylor, buyer w ith the 
Amadous record store in Portland, 
Maine, "He's ahvaj-s sold [at this store], 
but I don't know alxtut elsewhere. One 
thing we often hear is yon can't find his 
stuff an>Tvhere else." 
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ANOTHER DAY BUCKSHOT LEFONOUE COLUMBIA 


4 
5 


3 
4 


NATURE GO'HBMG 

MEN IN BLJU:k will SMITH Columbia 
HOW DO 1 LIVE TRISHA YEARWOOD MCA 


4 
5 


5 
4 


MEN IN BLACK WILL SMITH COUIMIRA 

I'LL BE MISSING YOU PUFF DADDY ( FAITH 

EVANS (FEAT 112) SA«i 


5 


4 


PLEASE U2 isiAND 


7 


5 


6 
7 


6 


1 SAY A LITTLE PRAYER DIANA KING Columbia 


6 


7 


DO YA THINK I'M SEXY N TRANCE FEAT ROD 


6 


6 


HONEY MARIAH CAREY coujmu 


8 


9 


IK HE8 JE UEF EN WACHT OP PAUL DE LEEUW 


17 


EVERYBODY BACKSTREET BOYS libertysony 






STEWART SEEE 


7 


8 


YOU MAKE ME WANNA . . . USHER lafaclarista 






EPIC 


8 


7 


WHERE'S THE LOVE HANSON MERCURY 


7 


8 


IT'S LIKE THAT RUN-D.M.C. VS. JASON NEVINS 


a 


7 


IN A DRUM ROCKEU rca 


9 


6 


PLEASE U2 MiHcviRY 


9 


S 


C U WHEN U GET THERE COOLIO uberty.s<jn< 








9 


11 


INVISIBLE MAN 98 DEGREES MOTOWN 


10 
11 


12 


STAY SASH! eiyte 


10 


11 


GOT TIL IT'S GONE JANET JACKSON virgin 


8 


6 


STAY WITH ME CHASE 


10 


10 


4 SEASONS OF LONELINESS B0Y2 II MEN UOTOvm 


8 


LEVEN NA DE DOOD FREEK DE JONGE EUi 


11 


9 


BITCH MEREDITH BROOKS EMi 


9 


9 


BITTERSWEET SYMPHONY THE VERVE WOi» 


11 


9 


EVERYBODY BACKSTREET BOYS JiVL20*«A 


12 


10 


GOT 7IL IT'S GONE JANET JACKSON viRiaN 


12 


13 


BITTER SWEET SYMPHONY THE VERVE viRGiNEMi 


10 


10 


OUANTO AMORE SEI EROS RAMAZZOTTI OOOBAK 


12 


13 


EVERYBODY IREMIXESI BACKSTREET BOYS 


13 


11 


4 SEASONS OF LONEUNESS BOYZ II MEN polyoor 


13 


20 


4 SEASONS OF LONELINESS BOYZ II MEN motor 


11 


NEW 


SPICE UP YOUR LIFE SPICE GIRLS vtRGiR 


13 


NEW 


JIVL70AABA 


14 


16 


BECAUSE IT'S LOVE THE KELLY FAMILY emi 






MUSIC1S3EYGRAM 


12 


11 


EVERYBODY BACKSTREET BOYS virgin 


TUBTHUMPING CHUMBAWAMBA uNlvYRSAi 


15 


14 


AVENUES REFUGEE CAMP ALL STARS FEATURING 


14 


NEW 


FOOLISH GAMES JEWEL easyvyest warner 


13 


12 


FREE ULTRA NATE MC 

BEACHBALL NALIN & KANE zacpoeygram 

DON'T DO rr INTRALLAZZI hitland 

STAND BY ME OASIS epic 

TUBTHUMPING CHUMBAWAMBA EMi 

PLEASE U2 MERCURY 

MIDNIGHT 5IM0NE JAY emi 


14 

15 

16 
17 
18 
19 


15 
14 

NEW 
18 
REN 

20 


BREATHE PRODIGY «l»och 
QUIT PUYING GAMES (WrTH MY HEART) BACK- 
STREET BOYS WF.70ME1A 
AVENUES REFUGEE CAMP ALL-STARS arsta 
PERFECT DRUG (EPl NINE INCH NAILS mca 
LEMON TREE FOOLS GARDEN EMi 
C U WHEN U GET THERE COOUO FEATURING 40 


16 

17 
18 


13 

18 
NEW 


PRAS BMC 

I'LL BE MISSING YOU PUFF DADDY t FAITH 

EVANS (FEAT 112) BMC 

FIX BLACKSTREET uNtvERSAi 

V.V.T. IS OOK SCHITTERENO! bunny music 


15 

16 
17 
18 


10 

12 
NEW 
15 


I'LL BE MISSING YOU PUFF DADDY & FAITH 

EVANS (FEAT 112) pufpoaddybmg 

HONEY MARIAH CAREY Columbia 

SPICE UP YOUR LIFE SPICE GIRLS virgin 

SEMI-CHARMED UFE THIRD EYE BLIND eastyycst 


14 

19 
16 
17 
18 
19 


13 
18 
15 

NEW 
17 

NEW 


19 


NEW 


TUBTHUMPING CHUMBAWAMBA Eu 


19 


16 


WARNER 


THEV2 TOMMY BOY 

FIX BLACKSIREET miEHSCOPI 


20 


NEW 


BUTTERFLY KISSES BOBCARUSLE nxaiMOUGH 


AU 1 WANNA 00 DANNII EASTWtSTWARNER 


20 


19 






TRADE 


20 


NEW 


MO MONEY HO PROBLEMS THE NOTORIOUS 


20 


NEW 


ANYBODY SEEN MY BABY7 ROLLING STONES emi 






ALBUMS 






B.I G. BMG 






ALBUMS 






MBUMS 

AQUA AQUARIUM untyersae 
JEWEL PIECES OF YOU ATLANIe 
BACKSTREET BOYS 8ACKSTREETS BACK 


1 


1 


BZN PEARLS mercury 






ALBUMS 


1 


1 


ELTON JOHN THE BIG PICTURE mercory 


1 
2 
3 


1 
4 

5 


2 


2 


THE ROLUNG STONES BRIDGES TO BABYLON V» 

GIN 


1 


NEW 


MI0HK5HT OIL 20000 WATT RSL-THE MIDNKSHT 

OIL COLLECTION coiumbiasony 


2 
3 


2 

NEW 


THE VERVE URBAN HYMNS virgin 

PAT METHENY IMAGIN/U1Y DAY yyarner BROS 






JIVLZOMM 


3 


3 


GOLDEN EARRING NAKED II CNR 


2 


1 


JOHN FARNHAM ANTHOLOGY 1 gothbug 


4 


11 


RENATO ZERO ZERO SETTANTA BMG 


4 


NEW 


GREEN DAY NIMROD reprise 


4 


5 


DE KAST NIETS TE VERUEIEN CNR 


3 


3 


SAVAGE GARDEN SAVAGE GARDEN ROADSHOW 


9 


8 


883 LA DURA LEGGE DEL GOL REi Music 


5 


3 


LOREENA MCKENNITT BOOK OF SECRETS iyea 


5 


4 


FRANS BAUER WEIL ICH DICH UEBE HOCH 


4 


5 


SOUNDTRJECK MY BEST FRIEND S WEDDING 


6 


15 


RADIOHEAD OK COMPUTER EMi 


6 


2 


JANET JACKSON THE VELVET ROPE virgin 


6 


6 


HERMAN BROOO 1977 1997 20 YEARS OF ROCK 






CCCUMBIA 


7 


3 


LKMBUE SU E GIU' DA UN PACO MA 


7 


NEW 


LLCOOLJ PHENOMENON mercury 






&ROLL BMG 


5 


7 


JEWEL PIECES OF YOU eastwest 


8 


6 


GIORGIA MANGIO TROPPA ClOCCOLATA BMG 


8 


e 


SARAH MCUUHLAN SURFACING ncttyvcra 


7 


9 


ERA ERA MERCURY 


6 


8 


HANSON MIDDLE OF NOWHERE MERCURY 


9 


7 


THE ROUING STONES BRIDGES TO BABYLON viR 


9 


10 


ANDREA BOCELLI ROUANZA PmnpoiYGRUi 


8 


12 


MARIANNE VfEBER MORGEN WORDT T ANDERS 


7 


2 


PORTISHEAD PORTISHEAD pciygram 






GIN 


10 


8 


PUFF DADDY t THE FAMILY NO WAY OUT arista 






aOCH 


8 


6 


BOYZ II MEN EVOLUTION MOTOR muscpoeygram 


10 


5 


ANDREA BOCEUI ROMANZA SOGAAi/NivERSAE 


11 


NEW 


CHUMBAWAMBA TUBTHUMPER ur«vERSAL 


9 


8 


BACKSTREET BOYS BACKSTREET BOYS iDmiia 


9 


11 


TINA ARENA IN DEEP Columbia 

LED ZEPPELIN REMASTERS EASTWESi.WARNER 


11 


4 


OASIS BE HERE NOW ERic 


12 


9 


MARIAH CAREY BUHERFLY Columbia 


10 


7 

10 
NEW 


JOE COCKER ACROSS FROM MIDNIGHT Eui 
ELTON JOHN LOVE SONGS MERCURY 
JANET JACKSON THE VELVET ROPE viRiaN 


10 


9 


12 


14 


NOMAOl LE STRADE. GLIAMCI. IL CONCERTO CGD 


13 


12 


TRISHA YEARimOD (SONGBOOKI A COLLECTION 
OF HITS MCA 


11 
12 


11 


4 


JANET JACKSON THE VELVET ROPE viROiMMi 


13 


10 


IRENE GRANDI PER FORTUNA PURTROPPO CGO 


14 


7 


THE ROLLING STONES BRIDGES TO BABYLON ytr 


13 


11 


MARIAH CAREY BUHERFLY coeumiia 


12 


NEW 


GREEN DAY NIMROD weawarner 


14 


18 


BACKSTREET BOYS BACKSTREET BOYS JivfYiRGi"! 






gin 


14 


16 


ELTON JOHN THE BKS PICTURE mercury 


13 


16 


ELTON JOHN THE BIG PICTURE mercury 


15 


NEW 


GREEN DAY NIMROD vYAAivERBROS 


IS 


11 


BOVZ II MEN EVOLUTION uoioyyn 


15 


17 


TOTAL TOUCH TOTAL TOUCH bug 


14 


13 


LEANN RIMES YOU LIGHT UP MY LIFE curbsony 


16 


NEW 


AQUARIUM AQUA universal 


16 


18 


SUGAR RAT FLOORED Warner BROS 


16 


13 


MARCO BORSATO DEWAARHEID polydor 


19 


18 


PAUL KELLY SONGS FROM THE SOOTH •y.itlsony 


17 


NEW 


THE BOOK OF SECRETS LOREENA MCKENNin 


17 


15 


OUR LADY PEACE CLUMSY epic 


17 


20 


THE VERVE URBAN HYMNS vtrcin 


16 


15 


MARIAH CAREY BUTTERFLY ccaumbia 






WEA 


18 


13 


JANN ARDEN HAPPY? aw 


18 


NEW 


FRANK BOEIJEN VAOERLAND coilimbia 


17 


17 


SOUNDTRACK MEN IN BLACK COIUMBLA 


18 


NEW 


DIMMICOSASUCCEDE SULLA TEKRA DANIELE 


19 


17 


PRODIGY THE FAT OF THE LAND xi MintWARNER 


19 


NEW 


BUCKSHOT LEFONQUE MUSIC EVOLUTION COEUM 


18 


12 


JOHN FARNHAM ANTHOLOGY 2 OOTH.eMO 






PINO CGD 






BROS 






BIA 


19 


14 


HUMAN NATURE TELLING EVERYBODY scny 


19 


NEW 


UGABUE LIGABUE yyea 


20 


14 


SOUNDTRACK SOUL FOOD arista 


20 


14 


BOYZ II MEN EVOLUTION FtXYDOR 


20 


20 


BEE GEES STILL WATERS pciydort<cxygram 


20 


17 


UGABUE BUON COMPLEANNO ELVIS yvea 
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INI 



■Nl 



EUROCHART 



11/01/97 



SMGLES 

CANDLE IN THE WIND 1997/SOMETHING ABOUT 
THE WAV VOU LOOK TONIGHT ELTON JOHN M» 

CURY 

BARBIE GIRL AQUA universal 

SPICE UP YOUR LIFE SPICE GIRLS vikgin 

MEN IN BLACK WILL SMITH ctxuMuiA 

AS LO«G AS YOU LOVE ME BACKSTREET SOYS 

ml 

I'LL BE MISSING YOU PUFF DADDY t FAITH 
EVANS (FEAT 112) iwobot/arsta 
STAY SASH! BYTfeiUE 

GOT TIL IT'S GONE JANET JACKSON vmn 

TUBTHUMPING CHUMBAWAMBA urn 

AIN-T THAT JUST THE WAY LUTRICIA MCNEAL 

ALBUMS 

THE ROLLING STONES BRIDGES TO BABYLON 
GIN 

EITOW JOHN THE BIG PICTURE «oc«TiME»cul!r 

THE VERVE URBAN HYMNS Hut/viRciN 

JANET JACKSON THE VELVET ROPE VIRGIN 

BACKSTREET BOYS BACKSTREET'S BACK jnc 

OASIS BE HERE NOW cutATion 

PORTISHEAD PORTISHEAD 00- BUT 

JOE COCKER ACROSS FROM MIDNKSHT WBtOL 

M PEOPLE FRESCO MPECiru.WK 

BOB DYLAN TIME OUT OF MIND OXUMeiA 



THB 




WEEK 

1 


WEEK 

1 


2 


2 


3 


3 


4 


5 


5 


8 


6 


NEW 


7 


6 


8 


NEW 


9 


10 


10 


4 


1 


1 


2 


5 


3 


3 


4 


7 


5 


4 


6 


2 


7 


e 


a 


8 


9 


NEW 


10 


9 



MALAYSIA 



(RIM) 10(21/97 



IMS 
WBK 


UST 
IHX 


1 
2 


1 
2 


3 


5 


4 


4 


S 


3 


6 


8 


7 


7 


8 


NEW 


9 


10 


10 


6 



VARIOUS ARTISTS WW 3 EMi 
BACKSTREET BOYS BACKSTREET BOYS fwm 



VARIOUS ARTISTS NOSTALGIA BALAOA KUSIK 
PCHYCRAM 

EMILCHAU GUAKG YING SI JIAN mo 

JACKY CHEUNG WANNA GO FOR A BLOW WITH 

YOU PotrcwAM 

VARIOUS ARTISTS BOOM 3 emi 

MARIAH CAREY BUTTERFLY sowmusjc 

AQUA AQUARIUM uNivERSAi 

MICHAEL LEARNS TO ROCK NOTHING TO LOSE 

EM 

FAYEWONG FAYE WONG em. 



IRELAND 



(IRMA/Chart-Trach) 1Q(1&97 



SMGLES 

CANDLE IN THE WIND 1997/SOMETHING ABOUT 
THE WAY YOU LOOK TONKiHT ELTON JOHN ROCK 
n 

SPKE UP YOUR UFE SPICE GIRLS virgin 

BARBIE GIRL AQUA universal 

HOW DO I LIVE TRISHA YEARWOOD MCA 

SUNCHYME DARIOG niRNAL'xEA 

AS LONG AS YOU LOVE ME BACKSTREET BOYS 

JfVEiSOOCH tRAK 

THE DRUGS DONT WORK THE VERVE HUT 
TUBTHUMPING CHUMBAWAMBA Eui 
STAND BY ME OASIS CXEAm 
SAMBA DE JANEIRO BEUINI OABiT/vinoiN 



THE VERVE URBAN HYMNS hui/virgin 

OASIS BE HERE NOW CREATION 

M PEOPLE PRESCO mpeopie 

TRISHA YEARWOOD ISONGBOOK) A COLLECTION 

OF HITS MCA 

VARIOUS ARTISTS IBIZA UNCOVERED vIROINitMi 
DOLORES KEANE THE BEST OF DWA 
CHRISTY MOORE THE CHRISTY MOORE COLLEC- 
TION COUIMBIA 

TEXAS WHITE ON BLONDE MCRCORV 
RADIOHEAD OK COMPUTER PUIOPXME 
BRENDAN KEELV MISS YOU TONIGHT RCA 



AUSTRIA 



(Auslrian IFPVAuslria Toe 40) 10/21/97 



1HS 
WEEK 


LAST 
WEEK 


1 
2 


1 
2 


3 


3 


4 


7 


S 


6 


6 


4 


7 


5 


8 


S 


.9 


10 


10 


9 


2 


1 

3 


3 


5 


4 


d 


5 


9 


6 


7 


7 


6 


8 


NEW 


9 


S 


10 


NEW 



SMGUS 

CANDLE IN THE WIND 1997/SaMETHING ABOUT THE 
WAV VOU LOOK TONIGHT aTON JOHN nAtuMw 
AIN'T THAT JUST THE WAY LUTRICIA MCNEAL ;y> 
MEN IN BLACK WILL SMITH XMt 
BARBIE GIRL AQUA uriversai 
FORMUU DJ VISAGE iui 
AS LONG AS YOU LOVE ME BACKSTREET BOYS 
jlvtROUOM IRilCC 

I'LL BE MISSING YOU PUFF DADDY I FAITH 
EVANS (FEAT 1121 umo 

C U WHEN U GET THERE COOLIO FEAT 40 THEVZ 

ROUGH TBAOf 

HOW COME, HOW LONG BABYFACE t STEVIE 
WONDER SONT 

BITCH MEREDITH BROOKS EMi 



THE ROLLING STONES BRIDGES TO BABYLON 
EML'VIRGIN 

CLAUDIA JUNG AUGENBLICKE EHi 
EAV IM HIMMEL 1ST DIE HOLLE LOS CMi 
ELTON JOHN THE BIG PICTURE PttvGiWM 
BACKSTREET BOYS BACKSTREETS BACK 
Jlvt,«0OGH IRACC 

PORTISHEAD PORTISHEAD pocigram 

KASTELRUTHER SPATZEN HERZSCHLAG FUR 

HERZSCHLAG «oc« 

RAMMSTEIN SEHNSUCHT niTGIUM 

BJORK HOMOGENIC toetgram 

JOE COCKER ACROSS FROM MIDNIGHT eui 



SPAIN 



(AFYVE/ALEF MB) 10/11/97 



SMGUS 

CANDLE IN THE WIND 1997 ELTON JOHN MER 

CURY 

BARBIE GIRL AQUA uniietisal 

I'LL BE MISSING YOU PUFF DADDY I FAITH EVANS 

(FEAT 112! AHioiA 

ANYBODY SEEN MY BABY THE ROLLING STONES 

VIRGIN 

soMrrniNG about the way you look 

TONIGHT ELTON JOHN MERCURT 

QUANTO AMORE SEI EROS RAMAZZOTTI Rc« 

TOURNIQUET MARILYN MANSON UNivtRML 

HONEY MARIAH CAREY COUWBM 

STAND BY ME OASIS comUHA 

SALOME ENRIQUE BUNBURY CHIrraAUS 

ALBUMS 

ALEJANDRO SANZ MAS WCA 

LUIS MIGUEL ROMANCES MJ. 

BACKSTREET BOYS BACKSTREET S BACK virgin 

MONICA NARANJO PALABRA DE MUJER epic 

JARABE DE PALO LA FLACA virgin 

THE ROLLING STONES BRIDGES TO BABYLON viR 

GIN 

KETANA CONFUSION mercuRvitoltoram 
ELTON JOHN THE BIG PICTURE me»curytoygram 
DOVER DEVIL CAME TO ME sueiESFuGC 
BUNBURY RADICAL SONORA CHRrsAie 



HONG KONG 



LAST 
■IBM 

NEW 



fIFPI Hong Kone GfQupl I0i'12;^7 



ALBUMS 

VAIEN HSU GREATEST HITS 13 SONGS »H«T-S 
MUSIC 

ANDY LAU NATURE. PEACEFUL ROOT BMG 
JACKY CHEUNG WANNA GO FOR A BLOW WITH 

YOU POlTGflAM 

FAYE WONG ARE YOU HAPPY? FAYE! EM. 
VARIOUS ARTISTS BMCVMUSIC IMPACT COMPILA 

TION VOL 1 BM&MUSIC IMPACT 

BONDVCHUI BONDV CHUI 3«-14.17 HOME COL- 
LECTION '97 mo 

FAYE WONG NOT FOR SALES DNEPOtv 

CINDY AU/DENISE HO CHIBI MARUKO CHAN CAPi. 

IDl AflTISIS 

EASONCHAN ALWAYS ON MY OWN (apiToi ARTISTS 
SAMMI CHENG OUR THEME SONG Warner BROS 



BELGIUM 



(Promuvi) 10(24/97 



SMGLES 

CANDLE IN THE WIND 1997/SOMETHING ABOUT 
THE WAY YOU LOOK TONIGHT ELTON JOHN MIR 

CURT 

BARBIE GIRL AQUA uNivuiML 

SPKE UP YOUR UFE SPICE GIRLS ViRGm 

STAY SASH! so«« 

ALANE WES son 

MEN IN BLACK WILL SMITH sonr 

I'LL BE MISSING YOU PUFF DADDY t FAITH 

EVANS (FEAT 112) BMG 

AS LONG AS YOU LOVE ME BACKSTREET BOYS 

ZOMBAflOUGH IRAOt 

TOUT LARA FABIAN poetgram 

I HATE 2 LOVE U ZOHRA POlvaiAM 

ALBUMS 

MAMAS JASJE HOMMAGES virgin 
SOULSISTER THE WAY TO YOUR HEART emi 
JOE COCKER ACROSS FROM MIDNIGHT EMi 
JEAN-JAQUES GOLDMAN EN PASSANT sow 
JO VALLY ZINGT VLAAMSE KLASSIEKERS 2 URCAOC 
BACKSTREET BOYS BACKSTREET'S BACK 
JNL20WBA 

ELTON JOHN THE BIG PICTURE poitgram 
ROaiNG STONES BRIDGES TO BJVBYLON virgin 
NO MERCY MY PROMISE ARiou 
MARIAH CAREY BUTTERFLY Sony 



SWITZERLAND 



{Media Control Switzerland) 10/26/97 



IMS 
WEBI 

1 


,uisr 

WEEK 

1 


2 


2 


3 


8 


4 


3 


5 


4 


6 


NEW 


7 


5 


8 


6 


9 


NEW 


10 


7 


1 


1 


2 


2 


3 


3 


4 


4 


5 


6 


6 


5 


7 


S 


8 


7 


9 


10 


10 


9 



SINGlfS 

CANOLE IN THE WIND 1997/50METHING ABOUT 
THE WAY YOU LOOK TONIGHT ELTON JOHN polt 

GAAM 

MEN IN BLACK WILL SMITH som 
BARBIE GIRL AQUA universal 
I'LL BE MISSING YOU PUFF DAODY A FAITH 
EVANS {FEAT 112) ewg 

AS LONG AS YOU LOVE ME BACKSTREET BOYS 

SPICE UP YOUR LIFE SPICC GIRLS viRGiN 

C U WHEN U GET THERE COOLIO FEAT 40 THEVZ 

MV 

QUANTO AMORO SEI EROS RAMAZZOHI bug 
AINT THAT JUST THE WAY LUTRICIA MCNEAL sil- 

JEVARK/CNR 

CRUSH ON YOU AARON CARTER phonag 

ALBUMS 

GOHHARD DELROASTED bmg 

ELTON JOHN THE BIG PICTURE POirGAAW 

THE ROLLING STONES BRIDGES TO BABYLON 

BACKSTREET BOYS BACKSTREET'S BACK jrvLwv 
JOE COCKER ACROSS FROM MIDNIGHT emi 
JANET JACKSON THE VELVET ROPE £Mit 
SENSUNIK PANORAMA 1991-1997 iba 
POLO HOFER UNO DIE SCHMETTERBAND UBER 
ALL I BARGE so uw service 
ANDREA BOCEUl ROMANZA miafUM 
MARIAH CAREY BUTTERFLY sow 




GLOBAL 

MUSIO PULSE 

THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DAVID SINCLAIR 

U.K.: An American vocalist who first came to England as a tourist has stayed to nurture a 
career in jazz. Stacey Kent, born and raised in New York, has carved a niche on the live jazz 
circuit in Britain and across Europe, releasing her debut 

f-A-'^\ tf*^- y 1 album, "Close Your Eyes," here on Candid, ahead of its 
A^^jt'lMr j re'^ent appearance in the U.S. on Koch International. Kent 
mcjti^ ^- A studied at Guildhall in London in 1991 and, after marrying 
an Englishman, has settled in north London. "The nice 
thing about what I do for a living is that I can do it any- 
where," says Kent, a self-confessed student of the classic 
American song. "Close Your Eyes," recorded late in 1996 in 
Sussex, features her interpretations of such enduring 
favorites as J. Fred Coots and Haven Gillespie's "You Go 
To My Head" and Cole Porter's "It's Delovely" but also 
brings some lesser-known compo.sitions back into the light. "The way I refer to it is the Great 
American Songbook," says Kent, who.se biggest heroes are Frank Sinatra, Nat "King" Cole, 
and Mildred Bailey. "With this album, I was trying to give a mixture of things that people 
know and gems that got lost, songs that might get missed out of the great standard reper- 
toire." During her research, she found that such songs as "There's A Lull In My Life," writ- 
ten by Mack Gordon and Harry Revel, and "There's No You," by Hal Hopper and Tom Adair, 
had remained relatively untouched since the 19iS0s. PAUL SEXTON 

SOUTH AFRICA: Flanked on one side by a huge coal-fired power station and on the other by Cape 
Town international airport, Langa was the first tnwnship created by the apartheid regime. Amid 
these unpromising surroundings is the Khayamnadi Home for Boys, in which live six young men 
who together call themselves Achisa. All in their early t«ens and blessed with tremendous tal- 
ent, they were discovered last year by Simpiwe Matole, multi-instrumentalist with Amampon- 
do, one of the country's biggest black acts. Matole in turn introduced them to Robert Trunz, 
the British-based label boss who runs Melt 2000, which specializes in recording local acts. Trunz 
booked them into the local Milestone studio, and the resulting album, "Achisa," is a testament to 
the robust spirit of the town-ship. It is a joyous and uplifting album combining traditional tribal 
sounds with rap, hip-hop, and other contemporary street influences. It also comes with a pow- 
erful and idealistic message. "Just listen to songs such as 'Say No To Guns' and 'Stop Violence,' " 
Trunz says. "South Africa is a country with an abundance of pistols and AK-47s disrupting the 
peace at regular intervals, but boys like Achisa offer hope that its spiritual and natural beauty 
can eventually win through." NIGEL WILLIAMSON 

AUSTRALIA: "Louis St John" is a track from singer/songwriter Archie Roach's current album, 
"Looking For Butter Boy" (White/Mushroom). It tells the true story of an Aborigine boy from 
the hinterland of Alice Springs who was adopted by a wealthy white couple from Perth and 
brought up in comfort On the eve of his 19th birthday, he was deUberately run over by a car dri- 
ven by two white youths shouting racial epithets. Having buried him in Alice Springs, the cou- 
ple established an indigenous media award in their son's name and commissioned Roach to write 
a song about him. Roach pinned a photo of the boy above his bed for inspiration. "I didn't know 
him, but each person has a beauty within," Roach says. "1 wrote of the smile that made people 
\me him, rather than of the hate that caused his death." Roach and his wife, Ruby Hunter, a fel- 
low White Records artist were also victims of the institutionalized practice of forcibly removing 
Aborigine children from their communities and farming them out to white foster parents. An 
inquiry into the results of this policy, conducted this year by the Human Rights and Equal Oppor- 
tunity Commission, identified many instances of abuse and identity crisis, leading to alcoholism, 
law breaking, and suicide. Roach and Hunter chose not to give evidence to the inquiry. Instead, 
they played an emotionally charged rendition of "Took The Children Away," from Roach's first 
album, "Charcoal Lane," from 1991. Living the nightmare has given Roach's songs about love 
and family added poignancy. But despite the commission's recommendations, the Au.stralian gov- 
ernment has made no formal apology for its actions in the past. "Is that one word 'sorry' that 
hard to say?" Roach muses. Having toured Europe in the summer. Roach is playing rural Abo- 
rigine settlements and encouraging children to learn music. Christie ei.if.zer 

GHANA: Boi^o lyabinghi Noah, leader of the group African Head Charge, 

has joined the increasing number of Jamaican artists who come here to play 
with local reggae mu-sicians. Having worked extensively with London-based 
On-U Sounds producer Adrian Sherwood, Noah relocated to the capital 
city of Accra to record "Sankofa" (Bongo I Records). The album incorpo- 
rates Ghanaian lyrics, as on "Yenko" (Let's (jo), along with a variety of musi- 
cal styles, including highlife ("Eryoy Yourself"), funk ("Rastaman"), and 
reggae ("Wicked Kingdom"). Noah supports the release of the album with 
a European tour in November. KWAKU 

NETHERLANDS: With the eagerly awaited debut album by techno DJA'J Eboman again being 
postponed (until next year), other artists are moving in to fill the gap. Junkie XL's first single, 
"Billy Club" (MEDCOM/Roadrunner), is already being championed by top 40/alternative public 
station Radio 3FM. The group, which was set up by metal-turned-house producer Tom Holken- 
borg (of Dog Eat Dog fame), trespasses on Prodigy's musical territory with a song that bounces 
along on a sequencer track like a kid jumping on bedsprings. Augmented by Urban Dance 
Squad's rapper Rudeboy, it has an irresistible sound. Junkie XL embarks on a national tour in 
November in support of its debut album, "Saturday Teenage Kick." ROBBERT TILU 
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MarkeTVision Moves To Longform 

Dead Features Herald Shift Toward Music 



■ BY CATHERINE APPLEFELD OLSON 

WASHINGTON, D.C.— TV audi- 
ences are showing less tolerance for 
the traditional five-minute commer- 
cial hawking a newfangled product. 
So what's a company that specializes 
in infomercials to do? In the case of 
2-year-old MarkeTVision Direct, the 
answer comes in the form of an 
entertaining TV show wrapped 
around advertisements for mer- 
chandise that viewers can purchase 
over the phone or via the Internet. 

Boston-based MarkeTVision has 
produced more than 20 such pro- 
grams. Recent shows have run the 
gamut from a treatment on the New 
England Patriots to a film preview 
for General Cinemas to two docu- 
mentaries on the Grateful Dead. 
Upcoming programs include a show- 
on hometown seafood chain Legal 
Seafood and a close-up with Tiger 
Woods' golf caddy. 

While its current roster spans the 
broad category of entertainment, 
the company plans to move aggres- 
sively into the music genre, accord- 
ing to MarkeTVision president 
Andrew Miller. 

With the two Grateful Dead 
shows under its belt, MarkeTVision 
is now in talks with several big- 



name rock acts that had their hey- 
day in the '70s and still have a siz- 
able fan base. "More and more we 
are focusing on music," Miller says. 
"As long as the topic is inherently 
entertaining, it's easy to make a 
great show." He adds that Mar- 
keTVision may branch out to do pro- 
grams for developing and unsigned 
artists as a way of introducing them 
to a larger consumer base. 

"With diminishing air time and a 
decreasing customer base for 
straight infomercials, we believe the 
next level of the business is pro- 
gramming that would warrant dis- 
tribution in a variety of outlets," 
Miller says. That distribution is real- 
ized via deals primarily with cable 
networks and often with sponsors 
that pick up the production costs. 
Recent sponsors have included Max- 
ell Corp., PepsiCo, and M&Ms/Mars. 

MarkeTVision programs typical- 
ly run about a half-hour and include 
six minutes of commercials — three 
minutes devoted to the sale of mer- 
chandise, complete with an 800 
number and World Wide Web site 
information, and three minutes for 
the promotion of sponsors* wares. 
The seven-person MarkeTVision 
staff shoots all the merchandise seg- 
ments in-house and handles fulfill- 




BY DON JEFFREY 



'HAT do a group that disband- 
ed more than a quarter of a centu- 
ry ago, a current country music 
sensation, and a rapper who was 
slain last year have in common? 

Just this: They— the Beatles, 
Garth Brooks, and 2Pac — are 
among the top 10 favorite acts of 
both male and female active music 
buyers. (Actives are those who 
have purchased at least three 
recordings in the past six months.) 

Moreover, the Beatles — and this 
might surprise followers of mod- 
ern rock or modern anything — are 
named as the top act by both men 
and women. 

For the males, the second 
favorite act is another British 
band that broke up many years 
ago — Led Zeppelin. 

These insights were unearthed 
by Strategic Record Research, a 
joint venture of Strategic Media 
Research and the Left Bank Orga- 
nization. The firm polled 10,000 
consumers in random nationwide 
phone calls, determined who were 



the active music buyers, and then 
asked them who their favorite 
artists were. The results were bro- 
ken out demographically. 

Besides the Beatles, the only 
other acts to appear on both the 
men's and women's top 10 lists are 
Brooks (No. 2 with the ladies. No. 
8 with the gents), 2Pac (No. 4 with 
males, No. 9 with females), and 
the Eagles (No. S with women, No. 
6 with men). 

2Pac is the only rapper to 
appear among the women's 10 
favorites, but the late Notorious 
6.I.G. gets enough mentions 
among the men to come in at No. 
9. 

Another interesting and maybe 
not altogether surprising detail is 
that not a single woman graces the 
top 10 list of the men, while three 
women score among the females' 
top 10— Celine Dion (No. 7), Whit- 
ney Houston (No. 6), and Reba 
McEntire (No. 4). 

And, despite its sales success 
(Continued tm paffc 69) 



ment. "Sometimes we are re-seller, 
sometimes we are selling the prod- 
uct straight ourselves," Miller says. 
"We always get paid for what we sell 
in some form, whether it is in gross 
dollars or a percentage of sales." 

For its longform music foray, the 
company started out with a proven 
winner. Not only was the Grateful 
Dead a personal interest of his, says 
Miller, but the band epitomizes the 
art of selling merchandise through 
direct channels. "They set a serious 
precedent to everyone in the indus- 
try on how to merchandise," he says. 

MarkeTVision approached the 
Grateful Dead organization with a 
plan to help spread the band's 
mythos to audiences who might never 
have gotten a chance to see it live. 

(Continued on page 70) 




New Label Forms Pact. National Record Co- has signed a distribution agree- 
ment with M.S. Distributing Co. The new label is a partnership between National 
Video Center/Recording Studios inc., Peter and Jennifer Rsh. and the Alexerv 
txirg Entertainment Group. Shown, from left, are Jennifer Fish: Jeff Pastolove. 
senior executive VR National Video Center; John Salstone, co-owner, M.S.: Tony 
Dalesandro, co-owner, M.S.; Rick Chrzan, VP/GM, audio division, M.S.; and Ron 
Atexenburg, president, National Record Co. 



Cafe Music Network Serves Up Samplers 

Coffeehouses Are Target OfMktg, Service 



■ BY STEVE TRAIMAN 

NEW YORK— Since its launch in 
early 1996, Caf^ Music Network 
(CMN) has earned its stripes as a 
music marketing service aimed at 
exposing new and developing artists 
in coffeehouses and cybercafes across 
the country. CMN is looking to emu- 
late the discos of the mid-'70s that 
produced the first playlists for what 
has evolved into Billboard's Hot 
Dance Music/Club Play singles chart 
The project is a division of Real 
Life Marketing, established several 
years ago by music industry veterans 
Debra Flanagan and Jane Kopecky. 



They also brought in Jim Coffman, a 
music industry executive since 1984 
with Island, Atco/EastWest, and the 
Mouth Almighty spoken-word affili- 
ate of Mercury. 

Another key player in CMN's suc- 
cessful launch is Tom Shlapak, a wt- 
eran of more than 30 years in the 
wholesale and retail record business. 

"Handling fulfillment for CMN 
customers is ideal for a small inde- 
pendent retailer in today's tough 
economy," says Shlapak. "It's great to 
help start an exciting new concept 
like CMN." 

Operating from his Music Mer- 
chant locations in suburban West- 
wood, N.J. for 18 years and Has- 
brouck Heights, N.J., for 11 years, 
Shlapak had known Flanagan for 



more than 10 years and Kopecky for 
almost as long. 

"We wanted to work with someone 
we knew locally," Kopecky recalls, 
"and when we broached the idea to 
Tom and sought his advice, he came 
up with some solid retail-oriented 
input." 

Flanagan has an extensive music 
industry marketing, sales, and con- 
sulting background. This includes 
being national sales director for 
Imago Records and national sales and 
marketing director for Continuum 
Records. Kopecky was in music retail 
as advertising director of Danjay 
Music & Video, parent company of 
125 Budget Tapes & Records fran- 
chises, before joining PolyGram 
Group Distribution as a marketing 
coordinator and singles sales special- 
ist. She also was promotion director 
for KZOK and KJET Seattle and in 
music and entertainment sales at 
KITS San Francisco. 

In looking back at CMN's first 20 
months, Flanagan notes that the net- 
work has signed an active client list 
of more than 30 miyor and indepen- 
dent labels, which pay $400-$8.50 a 
month per single or album distributed 
to the network. 

"Each month we distribute 10-1.5 
free CDs of client product to the 
entire network," she explains. "We 
created a bounce-back card and 
phone-in system to enable locations to 
report their cu,stomer requests, much 
like radio stations report their 
playlists to Billboard and other music 
media. Our monthly Top 25 Play 
Chart is based on CMN patron 
requests and is distributed as take- 
aways to the locations, with featured 
CD covers on the back side." 

The chart is used to encourage 
CMN customers to "stop by their 



nearest record store or order by 
phone toll-free at 1-888-BUY- 
TUNES," with most titles $12.99 plus 
a modest shipping-and-handling 
charge. In a recent direct-sales pitch, 
locations were offered a five-piece 
pre-pack counter display for Net- 
twerk Records' "Brewed Awakening" 
sampler of new and developing artists 
at $7.29 wholesale and suggested 
$9.99 retail. More than 50 CMN out^ 
lets expressed interest, according to 




Cafd Music Network co-founders Jane 
Kopecky, left, and Debra Flanagan 
flank Tom Shlapak. who handles mail- 
order and phone-in fulfillment from his 
Music Merchant store in Hasbrouck 
Heights, N.J. (Photo: Steve Traiman) 



Kopecky. 

Coffman created and produced two 
bimonthly "Cafe Music Network's 
Selects" samplers of 18 tracks from 
promoted product, distributed free to 
all CMN locations and nearly 700 
other potential outlets. The just- 
released "Volume 11" includes Der- 
rick & Patsy's "Housewives Choice" 
from "Ska's The Limit 59-64 Vol. 1" 
(Island); Ani DiFranco's "Fire Door" 
from "Living In Clip" (Righteous 
Babe); Manhattan Transfer's "Java 
Jive" from "Swing" (Atlantic); Joe 
(Continued on page 67) 
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Cracker Barrel Checks Out Audiobooks 

Restaurant Chain Lets Customers RenU Return Titles 



■ BY SHAWNEE SMITH 

NEW YORK— Open since 1969, the 
Lebanon, Tenn. -headquartered Crack- 
er Barrel Old Countrj' Store restaurant 
chain has been offering its guests 
audiobook rentals in addition to its 
down-home menu of country ham, 
grits, chicken and dumplings, and fried 
okra for approximately ae\'en years. 

"The whole philosophy lof Cracker 
Barrel] is to giv^e people a place to stop 
off the highway, take a break, relax, and 
sit on the front porch," says Paula 
Piercey, buyer at the restaurant chain, 
which features a front i>orch, complete 
with rocking chairs, at every location. 



BIBLIO 



TECH 



in La Vergne, Tenn. Ingram also pro- 
vides uniform packaging for the titles, 
regardless of the publisher 

The program still allows guests to 
purchase an audiobook at any of its 317 




"Dan E\'ans, our CEO and founder, 
heard about [audiobooksl and thought 
tan audio exchange] program might be 
a good fit for our guests, who are very 
transient It was a \'ery \isionary thing, 
because when you think about it, what 
better way to pass time in a car than 
[listen] to a title you've wanted to 
[check out] but hawn't had the time to 
read?" 

The program allows patrons to pur- 
chase an audiobook at any location 
across the country, return it at anoth- 
er location en route to their final desti- 
nation, and be refunded the price of the 
EUidio minus a per-week rental fee. 

The chain initially offered mostly 
classic titles like "Black Beauty," "Lit- 
tle Women," and several Louis 
L'Amour titles that were bought direct- 
ly from each publisher. 

In the early '90s, howewr, customers 
began to request more updated titles, 
including many on The New York 
Times' Best Sellers list. 

So in 1994, Cracker Barrel revamped 
the audio rental program, now called 
Books on Audio, to include audio ver- 
sions of the Times' best-selling titles 
and more, pro\ided by a sole distribu- 
tor, Ingram Entertainment Inc., based 




restaurants across the country and 
return it at another location. The cur- 
rent per-week rental fee is $3, and 
prices for the audiobooks are $12.99 for 
a one-tape title; $18.99 for a two-tape 
title; $23.99 for a three-tape title; and 
$27.99 for a four-Upe title. 

"Buying the laudiobook] outright 
helps ensure that the book and the 
guest wilt come back," says Piercey. 

Since including titles from the Times' 
Best Sellers Ust, Piercey updates the 
catalog monthly, with a constant list of 
more than 200 titles. The catalog 
includes m>*stery and suspense titles, 
self-help, drama, classics, and current 
children's tales such as "Pippi Long- 
stocking," "Hank The Cowdog," and 
"House At Pooh Corner." Piercey says 
that the most popular categories arc 
drama and self-help, and the biggest 
rental periods parallel the most fre- 
quent travel times: summer and the 
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HOME VIDEO. Greg I'robert is pro 

moted to executive VP at Buena 
Vista Home Entertainment World- 
wide in Hong Kong. He was senior 
VP/managing director at Buena 
Vista Home Entertainment Asia. 

Matt J. Peacock is named 
senior director of marketing at 
Fox Lorber Associates Inc. in 
New York. He was marketing 
director at WinStar Home Enter- 
tainment. 

Jeff Kaplan is promoted to 
manager of publicity at Columbia 
TriStar Home Video in Culver 
City, Calif. He was publicity coor- 
dinator. 

DISTRIBUTION. Jim Sturgeon is 

named president of Naxos of A- 
merica. He was VP of sales and 
marketing at Warner Alliance. 

Paul Guzman is promoted to 
senior director of financial plan- 
ning and analysis at Sony Disc 



Manufacturing in New York. He 
was director of financial planning 
and analysis. 

Simitar Entertainment in Min- 
neapolis appoints Tony Timpano 
manager, business and legal 
affairs. He was an entertainment 
lawyer. 

RETAIL. Steven Corn is named VP 
of creative affairs at Megatrax in 
North Hollywood, Calif. He was 
head of the music department at 
LIVE Entertainment. 



holidays. 

While the chain's msgor customers 
have historically been long-distance 
tra\'elers, the store's audio rental pro- 
gram is also attracting daily commuter 
patronage. 

"People who rent the audios are pri- 
marily people traveling, but we're been 
seeing sales from people with long 
commutes," says Piercey. "Instead of 
hstening to the radio every day, they 
get a chance to listen to a tape." 

While best-selling titles are .some of 
the most requested audiobooks, 
Piercey doesn't stick solely to the 
Times' list when .she choases titles. 

"I listen for good story lines, not nec- 
essarily something that hit the Best 
Sellers list," says Piercey. "I look for 
what I call 'a good read.' " 

She aI.so looks for old and new works 
from popular authors that did not make 
the Best Sellers list, up-and-coming 
writers, and titles with current and 
future TV or movie adaptations. 

Placed on .spinning display racks on 
or near the cash registers, the audio 
titles are located in the retail area of 
the .store, at the front of erery restau- 
rant. 

"People come in through the walk- 
through retail area prior to getting to 
the dining area," says Piercey. "People 
u.sually haw to wait in line to he seated 
(at the restaurant], .so what better way 
to pass the time than looking at the 
toys, candy, and nice gifts that we sell?" 

In addition to the audiobook 
exchange program, the retail area sells 
Cracker Barrel foodstuffs like jellies, 
coffees, and syrups; seasonal gift bas- 
kets; crafts; collectibles; and rocking 
chairs like the ones on the front porch. 

New Yorker's 
Fiction On Audio 

■ BY SHAWNEE SMITH 

NEW YORK— The New Yorker Maga- 
zine and Mercury Records' spoken- 
word imprint. Mouth Almighty, are 
releasing three audiobook collections 
that feature short stories culled from 
the special fiction issues of the maga- 
zine. Titled "The New Yorker Out 
Loud," the first collection is set to 
street Nov. 25 and will be available in 
double CD and cassette formats. 

"We've had a very strong response 
to our fiction issues, whose newsstand 
sales (for those i-ssues] have double<i," 
says Tom Florio, president of The New 
Yorker "We'd been looking at ways to 



THENEWVOI 



extend the brand of the magazine, and 
we felt the opportunity to feature the 
work in The I*few Yorker with Mercury, 
whose distribution system— not just in 
record stores, but book stores and 
cybercafes — we like, was a good 
mov'e." 

The featured short story selections 
for the collection are chosen by Bill 
Buford, literary and fiction editor at 
The New Yorker, and the series is 
(Continued on page 70) 




newsline... 

NAVARRE, an independent distributor of music and interactive software, 
reports a net profit of $519,000 on $48.5 million in sales in the second 
fiscal quarter, which ended Sept. 30, compared with net income of $93,000 
on $48.2 million in sales in the same period last year. The New Hope, 
Minn. -based company says that its cash flow (earnings before interest, 
taxes, amortization, and depreciation) rose 35% to $2.1 million and music 
sales increased 13% in the quartor. Traffic on the NetRadio Network, 
which has more than 100 channels, rose to more than 1 million listeners 
a month. And the gross profit margin for the computer-software divi- 
sion climbed to 10.1% in the quarter, up from 9.5% a year ago. 

N2K, the online music company, has made an agreement with Netscape 
Communications for a co-branded music retail service through the Net- 
scape Marketplace. Users of Netscape's Internet site will have access 
to N2K's online music service, Music Boulevard. The online retailer 
offers more than 185,000 music titles. 

HANDLEMAN, the distributor of music, video, books, and computer soft- 
ware, says that its proprietary-products unit. North Coast Entertain- 
ment, will increase the pace of acquisitions of video and broadcast prop- 
erties outside North America. A new operating unit, called Anchor Bay 
International, has been created for this purpose. George Port, formerly 
president of Anchor Bay Entertainment, the U.S. and Canadian video 
unit, is named managing director of the international group and will be 
based in London. Dan Whitt, formerly VP of marketing for Handleman, 
is appointed GM of Anchor Bay Entertainment. 

THE CONSUMER ELECTRONICS MANUFACTURERS ASSN. (CEMA) says 
that the rate of DVD player sales so far— 200,000 sold to U.S. dealers in 
six months on the market — exceeds the pace of sales for the VCR, which 
was introduced in 1975, and the CD player, which went on the market in 
'83. CEMA estimates that 400,000 players may be sold this year and 
another 1 million next year. The trade 
organization also says that top engi- 
neers from consumer-electronics 
companies will speak at the newly 
named Digital Engineering Confer- 
ence — the Consumer Electronics 
Future Jan. 12-14, 1998, in Las Vegas, 
following the annual International CES convention Jan. 8-U, 1998. The 
conference will include discussions of DVD, digital audio, and the Inter- 
net. CEMA also says it has increased the size of its board of directors to 
41, adding five new members. 

PAUL KAGAN ASSOCIATES, a media research firm, concludes in its recent 

study that the U.S. entertainment and communications media companies 
will grow at least twice as fast as the overall economy in the next decade. 
The report, Kagan's MediaCast 2006, estimates that total U.S. consumer 
media spending in 2006 will exceed $319 billion, which indicates a 10- 
year compound annual growth rate of 8.4%. The biggest projected gain 
(25.2% compound annual growth) is for the Internet/interactive catego- 
ry, whose estimated revenue in '06 is $21.9 biUion. The entertainment 
category, which includes recorded music, home video, movies, and video 
games, is expected to show 3.6% compound annual growth to $50.1 bil- 
lion in '06. 

THE GOOD GUYS!, a 76-store consumer-electronics retailer based in San 
Francisco, reports that sales for stores open more than a year fell 8% in 
the fiscal year that ended Sept. 30. Total sales dropped 4% to $890.5 mil- 
lion. The company operates a joint retail venture with Tower Records 
called Wow! 

ON-LINE ENTERTAINMENT NETWORK, a subsidiary of GlobalNet Systems 
Ltd., says it will provide simultaneous worldwide audio multicasting of 
live events over the Internet through its SongQuest system. The multi- 
genre, audio-on-demand, pay-per-li.sten service was scheduled to debut 
Oct. 22 with a show from Nashville club Douglas Corner Cafe featuring 
the artists Sylvia, T. Graham Brown, D.R. Auten, and Gene Cook. 

ARISTA RECORDS relaunched a newly designed World Wide Web site Oct. 
20 that creates a '50s diner in a 3-D-style format. The site 
(www.aristarec.com), which was designed in-house, includes song sam- 
ples from upcoming albums, audio and video interviews, archive concert 
clips, and promotional videos. 

NATIONAL ASSN. OF RECORDING MERCHANDISERS (NARM) announces 

that Jack Eugster, chairman/presi- 
dent/CEO of the Musicland Group, 
has rejoined NARM's board of direc- 
tors, replacing Bob Henderson, who 
left Musicland. Eugster served on the 
board from 1982 to '89 and had been 
its president. He also delivered the keynote speech at the '95 NARM con 
vention in San Diego. 
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Rounder Taps Virant As 1st President/CEO; 
Arhoolie Issues Some 'Sacred' Follow-Ups 



Rounder roundabout: Af- 
ter 27 years in business without a 
COO, Rounder Records in Cam- 
bridge, Mass., has installed its chief 
counsel, John Virant, as presi- 
dent/CEO. 

The title of president was previ- 
ously held by label co-founder Mar- 
ian Leighion Levy — though you 
probably never knew that, since the 
company was more or less collec- 
tively helmed by Levy and her part- 
ners. Ken Irwin and Bill Nowlin, 
who launched Rounder as a commu- 
nal enterprise in 1970. 

Virant says, "For the last 27 
years, everything has fallen on Ken, 
Bill, and Marian. I think the idea is 
to rely on me more and move the 
company forward." 

Levy indicates that the elevation 
of Virant, who has been with the 
roots music label for close to five 
years, is partially in acknowledg- 
ment of his crucial activities on the 
company's behalf — for instance, he 
helped secure the lucrative Raffi 
catalog for Rounder 

"There are a lot of things like that 
that John helped bring about — 
things that people like [Ken, Bill, 
and I) might have lost patience 
with," Levy says. 

She adds, "We felt he was taking 
more of an active role in the compa- 
ny besides business affairs, so we 
thought it was a good next step. We 
think his ideas for Rounder and its 
future are compatible with ours." 

Virant's brief for the company is 
obviously developing new opportu- 
nities, and he notes that his promo- 
tion comes after a period of "some 
refocusing for Rounder," with the 
sale of the firm's half interest in 
Distribution North America (DNA) 
to Valley Record Distributors. 
(Rounder is contracted for distrib- 
ution with DNA through June 1998, 
and Virant says there have been 
preliminary discussions about 
extending that pact.) 

"We've been able to focus on the 
core [label] business," Levy says. 
"The idea is to continue to focus on 
the label, develop the artists we 
have, and seek out new ones ... We 
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by Chris Morris 



all feel that the way the record busi- 
ness is right now, John's skills and 
background are a good complement 
to ours. It is nice to have somebody 
help shoulder some of those respon- 
sibilities." 

Longtime Rounder executive 
Duncan Browne continues as GM 
and will still oversee the label's mar- 
keting division. 

For the time being, Virant will 
continue to act as general counsel, 
but he says, "At some point we may 
bring somebody in to replace me in 
that position." 

Hot new SPINS: Earlier this 
year, we sang the praises of "Sacred 
Steel," a stupendous collection of 
gospel recordings featuring some 
brilliant Florida steel guitar play- 
ers. Happily, Arhoolie Records in 
Berkeley, Calif., has followed up 
that set with individual albums by 
some of the earlier record's fea- 
tured pickers. Sonny Treadway's 
"Jesus Will Fix It" is a collection of 
instrumentals that will thrill you no 
matter what your denomination, 
while "The Campbell Brothers Fea- 
turing Katie Jackson" offers some 
stunning new studio recordings by 
that gifted family. A third album, 
"Can't Nobody Do Me Like Jesus" 
by Aubrey Ghent, is due in Novem- 
ber . . . More good news: In early 
November, Oh Boy Records in 
Nashville will release an album by 
songwriter Donnie Fritts, "Every- 
body's Got A Song." Fritts, whose 
only other album, the rare "Prone 
To Lean," was released in 1974, is 
best known as one of the great 
architects of the Muscle Shoals soul 
sound and has penned innumerable 
Southern soul hits. The Oh Boy 
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album will feature such guests as 
fellow Muscle Shoals grada Dan 
Penn and Spooner Oldham, Way- 
Ion Jennings, Willie Nelson, 
Lucinda Williams, Delbert 
McClinton, Tony Joe White, and 
Kris Kristofferson. 

Flag waving: The hidden track 
on the Grievous Angels' debut 
album, "New City Of Sin," on Chica- 
go's Bloodshot Records, got gui- 
tarist/vocalist Russell Sepulveda in 
dutch with his family. 

"That hidden track got me cut out 
of my dad's will," Sepulveda says. 

It seems that Sepulveda's father 
proudly bought 10 copies of the 
(Continued on patie 68) 
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MAP Policy Scrutinized By FTC— Again 



Last month, the Federal Trade 
Commission (FTC) upgraded its infor- 
mal inquiry into the music industry's 
business practices into a full-scale 
investigation by subpoenaing the busi- 
ness-transaction documents from the 
majors and some music chains. Natu- 
rally, the media went into a feeding 
frenzy over this development, as they 
do with any story concerning CD pric- 



ing. Remember all the attention they 
gave to the class-action lawsuit charg- 
ing that the m^or music manufactur- 
ers were engaging in price fixing? 

The way the FTC, the plaintiffs in 
the class-action lawsuit, and the media 
apparently see it, when the music spe- 
cialty retailers clamored for more 
effective minimum-advertised-price 
(MAP) policies and then higher RlAPs 
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and the music manufacturers respond- 
ed, it constituted collusion. (This is a 
key argument in the original com- 
plaint filed by the lawyers in the class- 
action lawsuit.) 

How anybody thinks that the majors 
are engaging in price fixing through 
their MAP policies is beyond me. For 
axample, the typical $16.98 CD carries 
a $10.70 cost to music accounts. So if 
Best Buy sells that CD for .$9.99 and 
Musicland sells it for $15.99. the man- 
ufacturer will still get $10.70 for each 
copy of that CD 
sold, regardless 
of the price paid 
by the shopper 

The only way 
manufacturers 
can benefit from 
low prices is if 
they get every 
music retailer in 

the U.S. to sell all CDs at $9.99, which 
would likely result in an explosion of 
CD sales. Of course, then the question 
would be, How long will music retail 
stay afloat with everybody losing 71 
cents on every CD sold? Anfi that does- 
n't even take into account the losses 
incurred from exixjnses. 

So let's get one thing straight: 
Music specialty retailers are the ones 
that benefit from a higher MAK not 
music manufacturers. 

That then leads to the (juestion. Are 
music manufacturers cheating con- 
sumers by using MAP policies to keep 
prices artificially high because they 
favor one class of music merchants 
(large music specialty chains, such as 
Blockbuster Music, Musicland, Trans 
World, Camelot, and Tower) over 
another (discounters for which music 
is only a small percentage of the imien- 
tory, such as Wal-Mart. Target. Best 
Buy. and Circuit City)? 

Maybe. But if music manufacturers 



by Ed Christman I^HJ 



have strengthened MAP policies, you 
can be pretty sure it had nothing to do 
with collusion. As I recall, back in 1994, 
when music specialty merchants urged 
the majors to strengthen their MAP 
policies, their pleas fell on deaf ears. In 
fact, son>e manufacttirers were so smug 
about the situation that privately they 
were gloating that business had never 
been better and that if some music mer- 
chant'* couldn't keep up with the times, 
then maybe the workl would be a bet- 
ter place without them. 
^^^^K^^^Ei Music manu- 
facturers were 
dragged kicking 
and screaming 
to bolster their 
MAP policies. It 
was only when 
returns started 
coming back by 
the tractor-trail- 
er load, catalog sales started suffering 
precipitous declines, merchants start- 
ed passing on most baby acts, and the 
cost of breaking developing artists 
started escalating rapidly that MAP 
ix)licles started to l)o strengthened. 

But it wasn't until music manufac- 
turers found that they weren't getting 
paid by music merchants, who either 
were asking for rollovers or had 
advanced into Chapter 11 — in other 
words, when the music merchants' 
pain became the manufacturers' 
pain — that the majors began to think 
long term and finally take a stand 
against those using music as a loss 
leader, via MAR The whole process 
took almost 30 months, and advance- 
ments were made in small increments 
as the severity of the problems was 
realized. 

So let's get another thing straight: 
Each major was acting out of self- 
preservation, not collusion, when it 
(Continued on paf/e 6S) 
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CAFE MUSIC NETWORK SERVES UP SAMPLERS 



(Couli tilled from fxige (ij) 

Jackson's "Angel (Lust)" from "Heav- 
en & Hell" (Sony Classical); Sarah 
McLachlan's "Building A Mystery" 
from "Surfacing" (Nettwerk/Ariata); 
Monica Behan & Deron Johnson's 
"World Keeps Spinning" from "Behan 
Johnson" (RCA); and Sprinkle 
Genies' "Bum" from "Sprinkle 
Genies" (Krisbee). 

The t*!am also put together a twice- 
weekly series of free concerts this 
past July and August for the Coffee 
Station at the World Trade Center 
Plaza in New York as the pilot for a 
CMN Live tour concept for 1998. 

The newest project is a Cafe Music 
World Wide Web site, part of Robin 
Chew's LucidCafe site, which is get- 
ting an audited 33,000 visitors a 
month. At ww\\'2. lucidcafe.com/ lucid- 
cafe/cafemusic, the site includes a 
selection of the top 25 most-played 
songs on each month's chart; "Blend," 
with samples of new music; "Cafe 
Music Selects," a compilation from 
the bimonthly sampler; and "What's 
Up In The Music Industry." commen- 
tary by columnist Brad Hogue. 

For CMN members, the service has 
produced some good feedback. A typ- 
ical experience is shared by Kent 
Gustafson. who opened the Internet 
Outpost Cafe this past January in St. 
Petersburg Beach, Fla.. with a dozen 
computer stations. E-mail, and Web 
site services for customers. "We 
started off with a 60-CD changer and 
a good hi-fi system to provide some 
entertainment for our customers," he 
recalls. "When we got the pitch from 
CMN. we thought it was a cool thing 
to get all of this new music. We play a 
wide \'ariety of music and have gotten 
a lot of good comments from our cus- 
tomers. We've had to ask for more 
copies of the chart each month and 
are looking forward to doing a lot 
more with the Network." 

In its relatively short life. CMN 
also has earned some high marks 
from industry executi\'e8. Terry Cur- 
rier got involved with CMN through 




Kent Gustafson. owner of Internet Out- 
post Cafe, a Caf6 Music Network loca- 
tion in St. Petersburg Beach, Fla.. 
shows off some of the CD collection 
provided by the CMN service. (Photo: 
Steve Traiman) 



his Burnside Records, promoting its 
new Gary Myrick album, "Texas Lit- 
ter & Tombstone Sales," earlier this 
year. "We did a mailing through 
CMN, got some solid in-store play as 
a result, and right out of the box 
ended up in the top five on the next 
month's chart," he says. 

Currier, also owner of the indie 
retailer Music Millennium in Port- 
land, Ore., since 1989, was a founder 
of the Coalition of Indei^ndent Music 
Stores (CIMS) at the 1995 National 
Assn. of Independent Record Dis- 
tributors and Manufacturers Con- 
vention in San Francisco. Now with 
65 member stores, CIMS is dis- 
cussing with Flanagan a closer rela- 
tionship with CMN. "I like ICMN'sl 
grass-roots approach to selling 
music," Currier says. "Their locations 
offer a perfect audience for a lot of 
music that doesn't get exposed any- 
where else." 

Sean O'Sullivan, director of mar- 
keting at Sony Classical, also has had 
good response to the label's involve- 
ment with CMN. "We've done a num- 
ber of projects with CMN on Yo-Yo 
Ma, Mark O'Connor. Edgar Meyer's 
'Appalachia Waltz.' and Bobby McFer- 
rin's 'Circle Songs' [with very solid 
resultsl," he notes. "In the current 
cycle we're promoting our Kurt Weill 
compilation, 'September Songs,' with 
an incredible range of artists that 
makes an interesting mix for listen- 
ing in a coffee bar or cafe, including 
RJ. Harvey, Lou Reed, Nick Cave, and 
Elvis Costello." 

He also sees the CMN locations as 
ideal for regional promotions. "We 
know where they are and can tailor 
our programs to include them," he 
notes. "We really like the fact that 
[CMNj does several things at once — 
mailing the product, promoting in- 
cafe play, and creating a playlist like 
a radio station does. It gives us a good 
core list of locations." 

Chris Coyle. national director of 
sales and marketing for the New 
York-based 32 Jazz label, had known 
Flanagan for several years and hired 
her for consulting on a couple of pro- 
jects. "I thought that CMN was an 
interesting marketing tool, offering 
some excellent opportunities outside 
traditional retail outlets for our blues 
and jazz reissues," he says. "Our Jazz 
Passengers release featuring Debo- 
rah Harry and Elvis Costello worked 
real well. It charted at No. 1 the first 
month and was still on the chart four 
months later Because of the current 
status of retail we have to take the 
product to our customers, and we're 
looking forward to getting our new 
'Hit Jazz' compilation to CMN, prob- 
ably for October distribution." 



http://www.billboard.com 
FOR SOUND SAMPLES J5 

Hear free musical samples from the hottest 
titles on the major Billboard albums charts 



I 



Provided by the Music Previews Networl< in 
^ •RealAudio • WAV • MPEG 



The live concerts produced by 
CMN for the Coffee Station did so 
well this past summer that they may 
be expanded to four ewnings a week 
next year, according to David Sawyer, 
executive VP of the 85-store chain. 
"We operate five at the [World Trade 
Cenlerl alone, including the two 
largest in the U.S.. [whichl serve 
T.oOO customers daily," he notes. 
"Playing two nights a week from 5:30 
to 7:30 on our outside stage, the new 
acts from CMN like Richard Julian 
and Mecca Bodega were very well re- 
ceived. Attendance exceeded our ex- 
pectations, going up weekly from the 
IJjO or so the first week. We may even 
sponsor an afternoon series in 1998 
as well." 

Since he started in the business 
three decades ago as a salesman at 
Vogel's, a major independent retailer 
still active in Elizabeth. N.J., Shlapak 
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The Internet Outpost Cafe in St. Petersburg Beach, Ra., is typical of the 300-plus 
Caf6 Music Network locations in 38 states across the U.S. (Photo: Steve 
Traiman) 



has seen a lot of changes in the record 
business. He was with National Tape 
Distributors, the Record Haven 
chain, and the retail division of Apex- 
Martin before starting his first Music 
Merchant. "CMN has started to prow 



its value to large and small labels of 
all genres and to an eclectic new 
breed of listener locations," he says. 
"We've got a lot of enthusiasm from 
ewryone inTOlved, and that's got to be 
good for our industry." 
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DECLARATIONS OF INDEPENDENTS 

(Continued from iwge 05) 



record without having heard it. But 
he pulled up short after he heard 
the buried cut — a raucous version of 
the Sex Pistols' scabrous "Bodies." 

Sepulveda says, "He called me up 
the next day and told me to come 
and pick up my CDs." 

The funny thing is that "Bodies" 
isn't truly representative of the 
Grievous Angels' sound; Sepulveda 
says the group members worked the 
song up out of boredom while they 
were touring. The majority of the 



songs on "New City Of Sin" are 
twangy rockers that owe much to 
such professed influences as Rank 
& File, the Replacements, and the 
Dream Syndicate. 

The band's name and the title of 
its album give a slightly misleading 
suggestion of what its music is 
about. 

According to Sepulveda — who 
performs under the handle of Earl 
C. Whitehead — the group, which 
began life in Tempe, Ariz., in the 
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early '90s, also has an "alter ego" 
incarnation, a bluegrass act called 
Ned Beatty & the Inbreds. (The 
side group appeared on the 199.5 
Bloodshot EP "Angels And In- 
breds," which also included tracks 
by the Angels.) 



But, contrary to what many might 
believe, the Angels don't consider 
themselves an alt. country band. 
And they don't claim the late coun- 
try/rock pioneer Gram Parsons — 
who released an album titled 
"Grievous Angel" and wrote a song 



RETAIL TRACK 

(Continued from page 66) 

toughened ita MAP policies. 

Now, let's move on to the argument, 
which some in the media have made to 
me, that the m^ors are keeping prices 
artificially high in order to support 
inefficient music specialty merchants. 

I'd be the first to admit that the 
music retailing segment is not without 
its problems. Music specialty mer- 
chants took on too much debt and 
opened too many stores in the first 
half of the '90s. Some, and you know 
who you are, multiplied their problems 
by shooting themselves in the foot with 
poorly thought-out business strate- 
gies. 

But I defy anybody in the business 
to explain to me how Wal-Mart, Tar- 
get, Best Buy, and Circuit City are 
better at music rctaihng than music 
specialty merchants. 

Without a doubt, from 1994 to '96. 
Best Buy was the best music market- 
ing chain in the business. But that is 
only one component of the music retail 
equation. If you consider presentation, 
the Best Buy/Circuit City retail con- 
cept is basically a glorified warehouse, 
and while that may work well for larg- 
er products such as televisions, CD 
merchandising doesn't exactly sparkle 
in that environment. 

In the '90s. im'entory control is the 
name of the game in music retail, and 
now we all know just how efficient 
those chains really were in that area, 
even those label sales and di-sitribution 
executives who were fooled by the 
mass merchants with low return rates. 

Finally, let's look at cost contain- 
ment and profitability. Both Best Buy 
and Circuit City, particularly the for- 
mer, have extremely low profit mar- 
gins and even lower overhead, and 
they are to be applauded. But back 
before MAP policies were toughened 
and both were regularly selling top 
CDs for $9.99 and every other CD in 
the store for $10.99-$n.99, at lea.st 
one. if not both merchants, claimed 
that CDs were the second-most-prof- 
itable product lines in their stores. 
Bullspit. 

Sure, if you apply music sales to 
either chain's corporate o\tirhead, that 
may be true. But if you apply music 
sales to a breakout of the true expens- 
es for that department, I'd bet my last 
cent that those departments were lo.'^s 
leaders, e\'en with the bundles of co- 
operative dollars that the music man- 
ufacturers were throwing at them. 

So let's get another thing straight: 
Music specialty retailers weren't being 
run out of town by more efficient mer- 
chants. They were losing out to mer- 
chants that could afford to take bigger 
losses on music because of the profits 
from other product lines in their 
stores. 

Now, I'd like to ask a few questions. 
How can a federal agency spend three 
years — from the summer of 1993 
until the fall of 1996 — investigating 
an industry and then, finding nothing, 
start all over again from scratch? 



Beginning in the spring, the Wash- 
ington, D.C.. office of the FTC sent 
letters to all the majors asking for the 
same information that its Dallas 
office had collected from '93 to '96. 
Don't the people in the Dallas office 
and the Washington office talk to one 
another? 

The six m^ors spent millions of dol- 
lars shipping tractor- trailer loads of 
documents to the FTC in the last go- 
around, and now the FTC expects them 
to go through the same motions again. 
Forget about the majors' money, is this 
the best way to spend the taxpayers' 
money? 

We may never know the answer to 
these questions, because the FTC fan- 
cies itself as a kind of supreme being — 
it never explains itself. In fact, if an 
investigation doesn't turn up wrong- 
doing, the agency will never even admit 
it took place. Maybe someone in Wash- 
ington should appoint a special prose- 
cutor to look into how the FTC con- 
ducts its business. 



called "Sin City" — as a primary 
inspiration. 

Sepulveda says that the album 
title is drawn from the lyrics to an 
Angels tune, "Scandal Of The Cen- 
tury," which appears on the new 
album. And he says his songs 
doesn't share many particulars with 
Parsons*. 

"His songwriting was much more 
structured." he says. "I think our 
music is much simpler." 

He adds, "I don't think our sound 
can be compared to anything in the 
alt. country scene today ... I don't 
feel the need to pigeonhole our 
band." 

Though the Angels shun the 
alt.country tag, they've still gotten 
co-billed with acts like San Fran- 
cisco's Waycross (a band that takes 
its name from Parsons' hometown 
in Georgia) and neo-traditionalists 
like Wayne Hancock and Dale 
Watson. 

This doesn't faze the band, 
according to Sepulveda: "We know 
we're going to be louder. We know 
we don't sound traditional . . . We 
have a good time no matter who we 
play with." 

The Grievous Angels — Sepulveda, 
bassist Mickey Ferrell, guitarist 
Daniel Henzerling. and drummer 
Jon Rauhouse — will be doing two 
weeks of Midwestern dates in 
November, followed by treks 
through the Northwest, Northern 
California, and Texas. 
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BUY CYCLES 

(Couiinued from page 6V> 

and radio presence, the modern 
rock genre does not place a single 
act among either the men's or 
women's top 10 artist chart. The 
bands that are the boys' favorites — 
in addition to the Beatles, Zeppelin, 
and the Eagles — include classic and 
heavy rockers like Pink Floyd (No. 
3), Metallica (No. .5), the Rolling 
Stones (No. 7), and Aerosmith (No. 
10). 

Country music is represented on 
the males' top 10 only bv Brooks 
(No. 8). But half of the females' 
favorites are country acts. Besides 
Brooks and McEntire, the others 
are George Strait (No. 5), Alabama 
(No. 8), and Alan Jackson (No. 10). 

A breakout of the data by age 
reveals the following results: 

For the youngest active male 
music buyers (12-17), the over- 
whelming favorite is 2Pac (12.2%), 
who died last year from gunshot 
wounds in Las Vegas. The rapper, 
also known as Tupac Shakur, is also 
the top artist among males 18-24 
(8.3%). It's hardly startling that he 
got his lowest ratings from the old- 
est males (35-44, 0.5%; 45-,54. 0.4%). 

Led Zeppelin scores highest 
among males 25-34 (8%) and lowest 
among teens. 

For the oldest guys, it's the Beat- 
les by far — 14.1% of the 35-445 say 
the band is their favorite, and 17.1% 
of the 45-54s agree. The Rolling 
Stones also make their best showing 
among the oldest men — 7.3% of the 



45-54s. 

The age breakouts for the women 
show some deviation from the male 
patterns. The youngest females (12- 
17) prefer alternative rock band No 
Doubt (7.9%) over any other act. 
Country stars Brooks and Strait 
appeal the most to women 18-24 
(5.6% each). The Eagles (5.8%) just 
edge out Brooks (5.6%) with the 25- 
34s. 

At 35, however, the differences 
between the sexes (musicwise) 
apparently vanish. Women 35-44 
and 45-54, just like men, choose the 
Beatles first by a wMde margin, 
which probably proves nothing more 
than that most people's musical 
preferences are frozen along with 
teenage memories. 

Elvis Presley also makes a 
respectable showing among the 
active music buyers, which may be 
partly the result of the recent fuss 
over the 20th anniversary of his 
death. Among the oldest males, he's 
tops with 5.8%.. The King gets 4.9% 
of the votes of their female contem- 
poraries. 

A look at regions of the country 
shows the Beatles ahead in most 
places. The only exceptions are the 
west north central states (from Mis- 
souri to Iowa), which favor Brooks 
(5.2%), and the south central states 
(from Tennessee to Texas), which go 
for Strait (6.8%). 

When the results are broken 
(Continued on next page) 
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Outside U.S. call (908) 363.4156. You can fax your order to ' 

1(908) 363-0338, or mail this ad with check or money order to: ■ 

Billboard Directories, P.O. Box 2016, Lakewood, NJ 08701. I 
Ploase add S6 per direclory loi shipping (SI 3 for inlemalionai orders).Acid applicable 

L sales tax in NY. tMJ, CA. TN. MA, It.. PA & DC. Otdors payable in U.S. funds only. ■ 
All sales are finaL BDZZ3027 I 
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Top Pop Catalog Albums. 


THIS 
WEEK 


LAST 
WEEK 


COMPILED rROM A NATIONAL SAMPLE OF RHAIL STORE AND RACK SALES 
REPORTS COLLECTED, COMPILED, AND PKWDED 6Y SoUPdScaP* 

ARTIST lllllll TITLE 

LABEL & NUMBER'DISTRIBUTING UBEL (SUG LIST PRICE) ■ ■ " 


£ 

Is 


1 


2 


* * NO. 

FLEETWOOD MAC A 


1 * * 

GREATEST HITS 
3 wehs at f*i. I 


271 


2 


1 


ELTON JOHN A 

pcrr.r 


GREATEST HITS 


396 


3 


5 


PINK FLOYDA ' 

CAPIIQI ' - .■'■Wi 


DARK SIDE OF THE MOON 


10/4 


4 


4 


FLEETWOOD MAC A" 

WARNER BROS 3010 ,"ja'lS 98i 


RUMOURS 


146 


9 


_ 


JOHN DENVER • 

RCA 10374 .iJ .-J :'8: 


JOHN DENVER'S GREATEST HITS 


176 


6 


3 


METALUCAA' 

ELEKTRA6:!i3-E£Gi:Q&li:b.*S: 


METALLICA 


323 


7 


11 


BOB SEGER t THE SILVER BUUET BAND A' GREATEST HITS 

CAPITOL ; 1 IS ga 


156 


8 


9 


SOUNDTRACK A- 

POIYDnR ^-.17 


GREASE 


224 


9 


7 


NO DOUBT A' 

TRAUM,', , -I'lpf . in -in,;," liR'. n 


TRAGIC KINGDOM 


04 


U 


8 


BOB MARLEY AND THE WAILERS A 

TUfFCiNG-: ■ ..*NDil09ai7,9Bl 


LEGEND 


436 


11 


10 


VARIOUS ARTISTS A 

T,.Mr' 1117 ^-.'15 931 


JOCK JAMS VOL. 1 


117 


12 


13 


JAMES TAYLOR A ' 

v,.',-,'!,' ■ ! ■ .i. ■ i; 1 1 yfi 


GREATEST HITS 


365 


13 


_ 


JOHN DENVER A JOHN DENVER'S GREATEST HITS, VOLUME 2 

RCA :^. <\ L' '1- ii: ji 


19 


14 


6 


ELTON JOHN A' 

ROCKET 52815^ .^AM 110 9a'17 98J 


GOODBYE YELLOW BRICK ROAD 


108 


U 


14 


SUBLIME • 

GASOIINI ■ i l : ' ; MCA '/ 9H 1^ 1«)BB 


40 OZ. TO FREEDOM 


51 


16 


16 


SARAH MCUCHLANA' 

I.ETT.V1HH - ■ I,\iiU-.*S'll)'d«:|lH 


FUMBLING TOWARDS ECSTASY 


162 


17 


12 


ALANIS MORISSETTEA" 

V^.'ihlLK i . .. i M-'ieROS 1(19111698 


JAGGED LIHLE PILL 

in 


123 


18 




BEASTIE BOYS A' 

3EF.AM . -.jl^n7 98Ea'll.98l 


LICENSED TO ILL 


320 


19 


1/ 


JIMI HENDRIXA' 


THE ULTIMATE EXPERIENCE 


201 


20 


24 


THE ROLLING STONESA' 

AliKli;; bbb; ' ■. ''H 


HOT ROCKS 


267 


21 


18 


SHAN lA TWAIN A' 


THE WOMAN IN ME 


138 


22 


_ 


JOHN DENVER THE ROCKY MOUrTTAIN COLLECTION 


1 


23 


21 


JIMMY BUFFETTA' 

MCA &b33' . . ''i 


SONGS YOU KNOW BY HEART 


351 


24 


35 


STEVE MILLER BANDA' 

CAPITOL 'JKII 981 


GREATEST HITS 1974-78 


327 


25 


19 


METALLICA A' 

ELlKTRA (lLiai2iE£G 1 10.9ai6.98l 


...AND JUSTICE FOR ALL 


396 


2« 


22 


EAGLES A' 

GEFFEN 24725:17 gal 7 981 


HELL FREEZES OVER 


154 


27 


25 


2PACA 

INTERSCOPE -jnrTy^' PRiDRITY [Iri?a.'lb9-Sl 


ME AGAINST THE WORLD 


96 


28 


26 


TOM PETTY AND THE HEARTBREAKERS A' GREATEST HITS 

MCA10fil3 lO'liU 17 913 


1% 


29 


23 


BONE THUGS-N-HARMONY A' 

11, mil 1-1^. - r.. Ri.ATiviTY,:o9a'ls 98: 


E. 1999 ETERNAL 


117 


30 


2t 


JOURNEY A' 

L'.LLVu .■■ i5a93 1998 tUT 5 981 


JOURNEY'S GREATEST HITS 


424 


31 


::, 


VARIOUS ARTISTS 


MONSTER MASH 


3 


32 


27 


GUNS N' ROSESA" 

GtHEN . .:: :.7 9812 98) 


APPETITE FOR DESTRUCTION 


339 


33 


38 


ENIGMAA' 

n,-,h ',M .".:':m,vipgin ho 9ii'I6 98: 


MCMXCA.D. 


330 


34 


31 


VAN MORRISON A' 

POtVDQft 84 1 V , A.'.M : m 91 1 7 ■)« 


THE BEST OF VAN MORRISON 


359 


35 


34 


METALLICA A' 

MEGAF.'JPCE ■ :: ■■ H., 


RIDE THE LIGHTNING 


350 


3« 




TRACY CHAPMAN A' 

ELEKTRA,. i LI.. ■ ,d 1 . 


TRACY CHAPMAN 


109 


37 


29 


METALUCAA' 

ElEKTRA 6i:439EEG 1 10 98/16.98) 


MASTER OF PUPPETS 


367 


38 




SADEA' 

E-: 66686" 111 .iyir.i,;.?9S; 


BEST OF SADE 


114 


39 


30 


CREEDENCE CLEARWATER REVIVAL A' CHRONICLE VOL 1 

i.\M.' , ■ - - .7 96) 


241 


40 


DAVE MATTHEWS BAND A' UNDER THE TABtE AND DREAMING 


158 


41 


48 


GARTH BROOKS A " 

CA--(roL nashv:lle ''.--.c ly 9fi'U 9f.i 


NO FENCES 


233 


42 


36 


AEROSMITH A' 

GEFFEN :;7i': 117 9^17.99) 


BIG ONES 


70 


43 


32 


BUSH A' 

TRAUMA . ■ -:'.JPE(109&'16 98)|B 


SIXTEEN STONE 


145 


44 


33 


GARTH BROOKS A< 

CAPITOI N,\sHu'iL.E ■'<:i83U0-9»15 98l 


THE HITS 


149 


45 


44 


CELINE DION A' 

SSOWL^iC li l,D,9aEaT698) 


THE COLOUR OF MY LOVE 


188 


H 


43 


ENYAA' 

RtPRISF 7il77JiV)ARf,ER BROS. n0.9&T5 98l 


WATERMARK 


337 


47 




PRINCE A THE REVOLUTION A" 

WARNER PROS 7'^: iri ^ 98 1 1 9B) 


PURPLE RAIN 


80 


48 


45 


AC/DC A 

AT...'.-, . 


BACK IN BLACK 


196 


49 


39 


VARIOUS ARTISTS A ' DISNEY CHILDREN'S FAVORITES VOLUME 1 

'.v,Mi : ■,■ K^oil •- ' ■ 


45 


50 


42 


RAGE AGAINST THE MACHINE A' 

EP1C'j29W -■ V , - SB 


RAGE AGAINST THE MACHINE 


161 



Catalog albums are ? -year old titles thai hawe fallen below No. 100 on The Billboard 200 or reissues of 
older albums. Total Cfiarl Weeks column reflects combined weeks title has appeared on The Billboard 
200 and Top Pop Catalog Albums, • Recording Industry Assn. Of Amenca (RIAA) certification for sales 
of 500.000 unils. ▲ RIAA certification for sales of 1 million units, with multimtlliofi seflers indicated by 
a numeral foflowinR the symbol 'Aslen^ ir>dicates vinyl LP is available. Iwlost tape pnces. and CD prices 
fo' Bf^G and WEA. labels are suggested fists. Tape [xices marked EQ. and all other CD pnces. are equiva- 
lent prices, which are pfoiected from wholesale prices. ■ indicates past or present Heatseeker title. 
€1997, Btllboara/BPI Communications, and SoundScan. trie. 



Dliday time 
is upon us, and we've 
gone north for 
the season — 
North Pole, that is! 

December is 
Ultra-Lounge month, 

and we've got 
all the mixin's for 
deckin'the aisles! 

Christmas cocktails 




Christmas Cocktails 

/',., .-7... 
The all-new ttuitd of holliUy tiiirtti 
guaranteed !• nake ytur nose 
reMer than Rutfoiph's. Katnitgf 
With Dean Martin. Peggy Lee. Jimnrr 
McGrltf, Les Baxter Martin Denny 
Christmas Cocktails 
The original set »t hal loildies that are 
uire fc melt ytur saowMne. liagtif 
featuTtnfl Nat King C«le, Dean Martin, 
Peggy Lee. Ilnmy HcGrilt S. 
The Hollyrldge Strings 

SILK Stocking sTUFFERs 




The Ultra-Lounge 
Collection 

I All eighteen valiimei of the CMlesf msEic 
I oneatih.plinOaTiieRaclmeiectians 
the Grammy -winning tu;;y sampler 

X-J! 



AND ALL 
THE GARNISH! 




Martini QIass Oumpbin 

Ffee-sl3ndina.e«!y'ta-asuitile bii 
liolilK 72 Ultra Lounge CDs. a (tin tvt, 
plus Ultra-LiHinge catalogs mi 
gift wrap, Oeiigned to last throvDh 
the teason >ai bemi' 




Why rvast the ime old dmtmits 
over the nm old gas fime? 

NUt THIS fTtW, wTh your mit aM 
mm s66iti%. to 213.S92.1294 Ity 
fritt% MRflilMf H, te m 
I rudonlrwrliiif (sraginiiKklullet 
in trs-Laosoe nuslc, merch ltd mvtl 



www.ultraJounee.(»m 
Qtm Ml Cdiui [»*niMmt ft«riM 
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When the show hits the ivad, 
the music indmtry turns to 
the premie^' reference guide. 



r 



THE INTERNATIONAL TALENT 
& TOURING DIRECTORY 



BlIlbMnl 

1998 
lOTERAlATlOXAL 
TALE.\T&TOl!RL\C 
DIRECTORY 

nuDituiM isnsTs • iu\».i(;s • ntxis 
riiimoiniN • m«s • imis • umtis 
mifiitvr nil sH;\iitM«i: iiiiiiim. liiivt 



Or<ier\ 
.Now!m 



From the newest acts to the hottest venues, promoters, suppliers 
and equipment manufacturers, Billboard's 1998 International 
Talent & Touring Directory is the only worldwide director)' 
to the entertainment industry. Finally, everything you need to 
Ih>o1c talent, promote tours, and take care of business is in one 
single, eas\'-to-use reference source! 

Get over 1 7,000 listings in the U.S. and 22 countries worldwide! 
✓Agents & Managers ✓Sound & Ligliring Services 
✓Venues Clubs ✓Hotels ./Instrument Rentals 
✓Staging & Special Effects Seciuity Services 
✓Charter I'ransportation ✓Merchandisers 

Save time, save worr y and mak e mone y — 
order the 1998 International Talent & Touring 
Directory today! 
Order multiple copies for your entire staff! 



n YES ; Please send me Billboard's 1998 International Talent S Touring Directory. 
t am enclosing $99 per copy plus S6 shipping and handling ($13 lor international 
orders) NY. NJ. CA. TN. MA, IL. PA & DC please add applicable sales lax. 

9 o( copies . Checl* enclosed for $ . 



Charge S_ 
Cardi 



_ to my; □ American Express 



MasterCard ' Visa 
Exp. Date 



Signature (required) 



Cardholder (please print) 



N«nw 



Comoanv 



MOnsa 



CHv. State. Zip 



Please note: Orders are payable m U.S. funds drawn on a U.S. bar^k only All sales are tinal. 

Mail coupon to: Billboard Directories. P.O. Box 2016. Lakewood, NJ 08701. 
For fastest service call 1-800-344-7119. Outside the U.S. call 
(90B) 363-41 56. Or fax your order to 908-363-0338 
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Merchants & Marketing 



MARKETVISiON MOVES TO LONGFORM 



(Continued ftvin txi(je G^) 

The result was "The Long 
Strange Trip Continues," for which 
MarkeTVision secured air time on 
the Burly Bear Network, a college 
network that reaches 1.7 million 
students across the country. The 
program aired five times per week 
for two weeks on each campus and 
"did very well in a market where we 
weren't sure it would," Miller says. 

Success with that project led to 
one of MarkeTVision's biggest deals 
to date, an arrangement with VHl 
to co-produce with MTV Networks 
another Grateful Dead program, 
■'The Goods Show," that aired 15 
times on VHl during June and July. 
(VHl has also aired similar mer- 
chandise shows for the Rolling 
Stones and Woodstock.) Included in 
the documentary/concert show were 
commercials for a rare collector's 
poster, an enhanced CD that fea- 
tures original Jerry Garcia artwork, 
selected Jerry Garcia Band albums, 
and the ninth in a series of digital- 
ly remastered concert recordings 
called "Dick's Picks," which other- 
wise are available only through 
direct-response mail order and the 
band's newsletter. MarkeTVision 
sold the three-CD set for the dras- 
tically reduced price of $18.50. "We 
are generally not looking to offer 
anything you can walk into the store 
and get. It needs to be exclusive and 
needs to be authentic," Miller says. 

As he pieces together a program, 
Miller says he tends to seek out re- 
lationships with individual artists 
themselves rather than go through 
labyrinthine licensing arrange- 
ments with their record labels. 

"We look for artists to whom all 
the rights to their music have 
reverted back, because we would 
rather not pay royalties to the 
label," Miller says. "But if that is 
not the case, we will license from 
the label." 

He says the company has had 
good luck getting access to materi- 
als from most of the artists it 
approaches. "Our pitch is this — we 
will make a show and provide dis- 
tribution for that show, and in 
return we need exposure to your 
name, your people, everything that 
makes you what you are." 

As well as selling existing artist 



N.Y. FICTION ON AUDIO 

(Continued from patie 6U 

being produced by Ruijs Titelman, who 
provides bits of mood music. 

The first set includes Martin Amis' 
"What Happened To Me On My Holi- 
day," Ian McEwan's "Us Or Me," and 
John Updike's "New York Girl." Each 
selection is read by the author. The set 
also features two other short stories — 
Seamus Deane's "Maths Class," read 
by actor Gabriel Byrne, and Lorrie 
Moore's "People Like That Are The 
Only People Here," read by actress 
Frances McDormand. 

Work on the second audio is sched- 
uled to begin shortly. David Silver, VP 
of A&R at Mercury and executive pro- 
ducer for the series, expects that col- 
lection to drop in early summer, and 
the third set will debut next fall. 

Both the double CD and two-cas- 
sette package are priced at $19.98 and 
will be available in music and book 
stores. 



product, MarkeTVision is develop- 
ing its own line of artist'a-choice 
compilations called "Personal 
Picks." Currently the only album in 
the series is an Itzhak Perlman 
album, around which MarkeTVision 
created a shortform infomercial, 
but Miller says the next selection 
will "absolutely be of the rock or 
pop genre." The company just inked 
a deal with newly public online 
music haven N2K Inc. to have the 
Perlman set featured as an audio 
streaming presentation in early 
December, according to Scott 
Savitt, MarkeTVision's VP of sales 
and marketing. Plans are eventual- 
ly to sell the "Personal Picks" sets 
through traditional retail channels 
after MarkeTVision has exhausted 
its direct-response exposure. 

MarkeTVision is also compiling 
what it envisions as an ongoing 
series of videos called "Stories 
From The Vault: Understanding 
The Grateful Dead Through The 
Eyes Of The World." 

Although he declines to specify 
sales figures. Miller says each pro- 
gram sells "in the tens of thousands 
of pieces." 

'The Grateful Dead program that 
aired on VHl, one of the company's 
most successful, raked in "hundreds 
of thousands of dollars," he claims. 
In keeping with the modus operan- 
di of the infomercial world. Miller 
says, MarkeTVision is primed for 
success because it targets willing 
buyers who are anxious to get their 
hands on albums and related mer- 



chandise and don't mind a little 
prodding. 

"We are selling merchandise to 
fans who want to buy it. They are 
not getting hawked; they are view- 
ing it as a chance to get more mer- 
chandise from their favorite bands, 
and they are excited for our next 
show." 

Its role as retailer aside, Mar- 
keTVision's hidden treasure is the 
database it is amassing with each 
person who calls and orders mer- 
chandise. Miller says the company 
is using the database to direct tar- 
geted off-the-air promotions, such 
as the current "Dick's Picks" set. 
"We have no plans to sell our data- 
base," he says. "We will use it very 
carefully; we are not looking to 
offend anyone." 

Now that it has made inroads on 
TV MarkeTVision is channeling its 
efforts to the next frontier, the 
Internet. The company is working 
with a company called Sprintout 
Internet Services of Providence, 
R.I., to develop a Web site (http'7/ 
www.mktv.com) that would serve as 
a haven not only for additional infor- 
mation on featured artists but for 
secure electronic transactions as 
well. 

Currently, Miller says, business 
on the Internet remains fairly lim- 
ited. "We've done well where a part- 
ner like the Dead is already doing 
well selling [on the Internet] and 
the fans are used to buying that 
wav." 



BUY CYCLES 

(Continued from preceding page) 
down according to highest level of 
education, the Beatles are at the 
head of the class in all categories 
but one. Those with some high 
school education select 2Pac as their 
favorite, but the margin (4.7%) is 
hardly overwhelming. 

The only household income group 
for which John, Paul, George, and 
Ringo aren't the most fab is the 
under-$20,000. Its members favor 
Brooks (4.8%). 

Strategic also matched people's 
favorite acts with the radio formats 
they listen to most. It's either the 
Beatles or 2Pac in most of the pop, 
rock, oldie, and adult categories. 
Brooks leads with country listeners 



(17.1%), and Metallica rules the 
active rock (heavy metal and hard 
rock) format (16.4%). The only sur- 
prise here might be that Led Zep- 
pelin, rather than U2 or No Doubt, 
holds the most weight among mod- 
ern rock fans (7.4%). 

Active music buyers' favorite acts 
are also linked to where these con- 
BumerH tend tu purchase most uf 
their music. Oldie acts like the Bea- 
tles, Eagles, and Presley attract 
those who shop through the record 
clubs. Brooks is the top performer 
among Wal-Mart/Sam's Club fre- 
quenters (8.4%). And 2Pac leads the 
pack at Camelot. 




Mary's Borders. Irish singer and V2 Records artist Mary Coughlan has been 
touring the U.S. and doing in-store performances at 17 Borders Books & Music 
superstores. Shown at the Borders in Bryn Mawr. Pa., from left, are Sean Hickey, 
record department manager, Borders; Coughlan and her son Cian; Spencer 
Cohen, Northeast regional sales rep, V2; and Brett Wein, marketing rep, BMG. 
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E R C H A N T S 



A R K E T I N G 




Numbers Up At East Coast Vid Show 

Atlantic City Confab Attracts All Studios 



BY ANNESHERBER 



In The Beginning. Michael Johnson, left, president of Buena Vista Home Enter- 
tainment Worldwide, celebrates the grand opening of Walt Disney Animation's 
Taronto studio. The unit will make Disney's "World Premiere Movies." which are 
designed to go direct to video. Also present at the creation are, from left, Charles 
Oliver, managing director, Buena Vista Home Entertainment Canada: Allison 
Greer. PR manager; and Phil Lind, vice chairman of Rogers Communications. 



ATLANTIC CITY. N..I.— The East 
Coast Video Show took another step in 
its cwlution from small-time regional 
gathering to national convention Oct. 
7-9 when it touched down at the new 
glass-and-chrome Atlantic City Con- 
vention Center. 

In addition to its new digs, the show- 
was host foi* the first time to all the stu- 
dios, including Columbia TriStar. Until 
this year, Columbia had declined to 
exhibit. "We'd been getting a lot of \)0s- 
itive feedback from our East Coast 
sales staff about the show, and we're 
looking for a lot of rental support on 



Early Stages Of Divx, DVD Feud Set 
In Papers; VSDA To Study Vid Habits 



Battle LINES: Just because Divx won't be on the mar- 
ket until mid-1998 doesn't mean both sides in the DVD for- 
mal war aren't testing each other's defen.se.s. Tims far, it's 
been a newspai>er skirmish. 

The New York Times, which has reor^nizcd for nation- 
al distribution, ran a lengthy piece in late October that 
ga\'e Divx majority owner (Circuit City Stores a platform 
to promote the virtues of the pay-per-play disposable disc. 
A few days later. The Dallas Morning News syndicated a 
story about DVD. A suburban New York pa|)er headlined 
it the "new technology IthatJ may one day replace video- 
cassette recorders." Divx 
rated only the last three 
paragraphs. 

Divx supporters have 
said from the beginning 
that the two systems wouki 
co-exist. The alternative, 
they argued, was offered 
to give those consumers 
cautious about building 
another home video library 
an opiwrtunity to try be- 
fore buying. But, in fact, 
the systems are head-to-hcad competitors. To succeed, 
Circuit City needs consumer acceptance of the DVD con- 
cept (via ad campaigns rolling out in the fourth quarter 
and e_xtending well into next year), but not the "open stan- 
dards" sj'stem. 

Circuit City chairman Richard Sharp mmle that point 
in the Times article when he commented on DVD player 
movement at retail: "By our aruUj-sis only 50,000 units ha\^ 
.sold so far . . . It's already October, and they're not sell- 
ing." Likewise, disc sell-through has to flop. Divx will be 
a repeat of the VHS trade, where cassette sales pale in 
comparison with the volume of rental transactions each 
year, Sharp told the Times. His statements about hard- 
ware and software don't stand up to scrutiny, howewn 

Downgrading cassette sell-through stands the recent 
history of home video on its head: Sales have soared, while 
rentals have sagged. Moreovxir, the video retailers that rent 
for their livelihowl are adamantly opiM>s<Ml U) Divx, which 
gi\es them no share of re\'enue teyond the initial trans- 
action (Billboard, Sept. 20). Sharp made a presentation to 
the Video Software Dealers Assn. (VSDA) board, which 
"expressed considerable skepticism" about Divx's accep- 
tance by meml)ers, according to a meeting summary. 

As for hardware, Sharp's figures arc well below the 
DVD camp's estimate of 100,000-120,000 units in consumer 
hands and trail the latest tabulation from the Consumer 
Electronics Manufacturers Assn. (CEMA) in Arlington, 
Va. CEMA states that player deliwries to dealers totaled 
200,000 in the six months following DVD's March intro- 
duction; 50'1 likely have sold through. 

CEMA doubles "shipments to 400,000 for calendar 1997. 
The count is nowhere near the 2 million projected by star- 




by Seth Goldstein 



ry-eyed manufacturers a year ago, but it's good enough for 
CEMA to project DVD as a late-20th -century new-tech- 
nology winner. Noting that VCRs didn't top 200,000 units 
until 1977, two yeai-s aftei- the fii-st Betamax went on sale, 
CEMA predicts DVD player shipments will top 1.4 million 
by the format's second anniversary. That's six times the 
comparable achie\'ements of video and CD players. 

Circuit City could be leading the pack. The chain is 
expected to maintain its status in DVD as the nation's pre- 
mier consumer electronics chain — a potentially awkward 
position for a direct competitor It's more awkward still 
because Divx is pinching 
the chain's pocketbook. 
Circuit City's im-estment. 
which giTW to .$130 million 
in Scptemlx'r, reduced net 
earnings by $2.8 million in 
the second quarter ending 
Aug. 31. atop Sl.() million 
during the .same period in 
the last fiscal year. 

For six months. Divx 
absorbed $;^.4 million in 
1996 and $5.4 million in 
1997— or a hefty 13.5'^ of Circuit City's current half-year 
profit of $27.5 million. The impact on earnings has in- 
creased in part because Circuit City's year-to-year prof- 
it is off 17.6% in a highly competitive business. If Divx 
flops, shareholders will be asking questions. 

Expert ADVICE: VSDA has hired Yankelovich Part- 
ners of Norwalk, Conn., to conduct a consumer study of 
rental and purcha-sing habits this year, the first element 
of the association's Video Industry Promotion effort. 
Yankelovich will sample VCR owners, as well as satellite 
dish owners and pay-iwr-view users. 

Crazy like a FOX: New York-based indejxindent Fox 
Lorber Associates ships its first six DVD releases Tues- 
day (28): "The Umbrellas Of Cherbourg," "Breaker 
Morant," "SwT?pt Away," "Di\'a," "Planetarj' Trailer," and 
"Cartoon Crazys." All are $29.98. with the exception of 
'■("artoon Crazys," a direct-to-DVD compilation of classic 
cartoon icons. It's $19.98. 

LIVE Entertainment delivers "Platoon," "An American 
Werewolf In London," "Hoosiers," and "The Running 
Man" on DVD Nov. 18, each at $24.i»H suggested list. 

MCjM Home Entertainment is Bonding with "Di'. No." 
"From Russia With Lo\^'," and "Goldfinger" among a DVD 
batch that includes "Thelma & Louise," "Hang 'Em High," 
and a Dr. Scuss double feature, "How The Grinch Stole 
Chri.stmas" and "Horton Hears A Who." 

Howard Stern's sidekick Jackie "the Joke Man" 
Martling ships his first release, "BFD DVD." in Decem- 
ber. Distributed by Martling's Oglio Records, it includes 
bits from his stand-up comic routines. Price: $24.98. 



'Men In Black.' " said VP of sales Mike 
Evans. "Men In Black" will lie one of 
this fall's sell-through blockbusters. 

Warner Home Video, which exhibit- 
ed at the show in the i)ast, had declined 
to reserve booth space this year But 
"at the last minute, we decided that it 
would be a good way to announce our 
December-January rental program," 
said one Warner executiw. The studio 
had plenty of company. 

The show drew some 250 exhibitors, 
al)out 70 of which were stationed in the 
sejiarate adult area, always a strong 
attraction. Four years ago, 135 compa- 
nies took 63,000 square feet of floor 
si>ace. This year, the displays wcupied 
190,000 s*|uare feet, accoi-ding to Diane 
Stone, show^ dii-ector for Exixwon Man- 
agement Associates in Fairfiekl. Conn. 
That number is up from 150,000 square 
feet in 1996. 

Attendance has kept pace. Stone 
counle<i more than 8.550 registrants 
this year, up from 8.239 in 1996. con- 
tinuing the strong growth pattern of 
the past several years. Much of the 
gain was due to the attraction of a 
brand-new venue. 

But while the recently opened con- 
vention center represents a huge step 
forward from the hotel ballrooms of 
the past, the setup was not without a 
few glitches. At the Uni\'ersal Studios 
Home Entertainment booth, fixtures 
and literature had arrived only min- 
utes before the show floor opened the 
morning of Oct. 7. Booth personnel 
wei-e frantically stuffing bags even as 
attendees were beginning to mill 
about. 

Other, smaller exhibitors reported 
similar snags. Howe\'er, it could have 
been worse, said several. "I'm sur- 



prised there haven't l>een more preb- 
lems," one Universal e.\ecuti\v noted. 

Even though the show has always 
catered to rental-minded retailers, 
there was no shortage of sell-through 
product, (yolumbia TriStar, in fact, 
focused almost exclusively on under- 
$25 titles, including "Buddy," "Men In 
Black," "Riverdance." and "My Best 
Friend's Wedding." Universal made its 
statement simply, with a huge "The 
Lost World: Jurassic Park" banner 

Paramount Home Video, meanwhile, 
promoted five budget catalog titles 
staning John Travolta that it is releas- 
ing in conjunction with the rental- 
priced "Face/Off," a strategj' the stu- 
dio used successfully last year when it 
i-eleased three Tom Cruise oldies along 
with "Mi.ssion; Impossible." 

Among the other sell-through devo- 
tees were Playboy Home Video. BMG 
Video, and Rhino Home Video. Rhino 
promoted "Dr. Katz," part of its distri- 
bution deal with the ('omedy ('hannel; 
"K.C. And The Sunshine Band"; "The 
Monkees"; and a Piiul McCartney title, 
"In the World Tonight." Japanese ani- 
mation distributors also attended in 
force. Almost a show to themselves, 
anmw exhibitors included American 
Home Entertainment, A.D. Vision, 
Central Park Media, and Urban Vision 
Entertainment. 

The convention center also wit- 
nessed the rebirth of Orion Home 
Video, which announced that it was 
back from the dead. MGM, the new 
owner, started pumping life back into 
the label this summer. 

While no date has been set, Orion is 
planning the first-quarter 1998 release 
of "Ulre's (Jold," starring Peter Fonda. 

(Contimtrd ov jnigc 75) 



EROTICA AROUND 
THE WORLD. 




PlajVv's got your passport for an international adventure that 
takes you to the world's most seductive destinations. It's a walk on the wild 
side as we take a real-life look at sex and the inner sanctum of sensuality 
from around the globe. Playboy's Erotic Underground... where 
anything - and everything - goes! 

□ 

PLAYBOY HOME VIDEO 

www.playboy.cam/entertalnineirt 
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Zany Brainy Sprouts 
Gray Cells In California 



California, we*re here: 

The children's retail chain Zany 
Brainy has earmarked California as 
its nexl expansion area. 

Zany Brainy offers more than 
17,000 items, including video, music, 
computer software, books, games, 
and toys. The target market ranges 
from newborns to 12-yearK)lds. "Our 
goal is to be a national chain," says 
marketing executive VP Tom Vel- 
lios. "California is ripe, and it's on 
our map for 1997." 

Three pins have already been 
stuck in the map. The 6-year-old 
Wynncwood, Pa.-based company, 
which operates 



SHELF 
TALK 



48 stores in 13 
states, opened 
its 49th outlet 
Oct. 17 in Tor- 
rance, Calif., 
following its 
California de- 
but in Septem- "^"^^^^"^ 
bcr in the Los 

Angeles suburb of Thousand Oaks. 
On Nov. 7, another outlet opens in 
San Diego. 

Vellios won't disclose how many 
additional stores would open in the 
(Solden State aver the next year, but 
he says it will be a "substantial" 
number. To date, most units have 
be«n located on the East Coast and 
in the Midwest, trading on Zany 
Brainy's big advantage — the wide 
range of children's product under 
one roof. 

Zany Brainy also has a parent- 
friendly hook, since it only carries 
educational and nonviolent items. If 
sumething is questionable, an in- 
house committee decides whether it 
meets the retailer's mission state- 



ment. As an example, Vellios says, 
there are no Power Hangers videos 
or merchandise in the store, and 
even some Looney Tunes cassettes 
have been rejected. 

In addition, the chain encourages 
independent producers to present 
new releases and sends its video 
buyer to book conventions to scout 
out material. "Our stores are as 
much about what we don't carry," 
says Vellios. 

Each outlet carries about 600 video 
titles, which ranges from niche re- 
leases to the latest Disney product. 
All \ndeos are either G- or PO-rated. 

"Video is clear- 
ly an impor- 
tant business 
for us," Vellios 
notes, "and it's 
critical to 
bring in mer- 
chandise that 
^^^^"^^^^ meets our 
mission state- 
ment," 

VeUios maintains the chain is com- 
petitive on pricing with the mass 
merchants on new releases. While it 
stocks more catalog titles to stand 
out. Zany Brainy also has a "price 
matching" policy to stay abreast of 
Wal-Mart and others. "If you want 
the newest Barney tape we'll have it, 
but we'll also have the entire catalog 
of Barney titles," he says. 

Lesser-known kids' titles get 
prominent placement. Vellios points 
to such video series as "Madeline" 
and "Arthur," which he says aren't as 
visible in mass-merchant .stores. 

He adds, "We also put all the 
accompanying merchandise with the 
(Coutinui'd nil page T't) 



by Eileen Fitzpatrick 



Introducing 

mulTiple disc 




Holds up to 8 discs in the same space 
as VSDA suggests for one. 

Space for graphic booklets. 

Clearly identifies DVD title. 

Uses Safety-sieeve " protection. 

Options for automated disc insertion. 

Other size options available. 

Contact us for more information. 

UNiVENTURE 

CD Packaging & Systems 

RO.Box 28398 Cotutnbus. Ohio 43228-Q39B USA 
PHM614) 529-2100 f AX: {614) 529-21 10 
TOLL-FREE; (800) 992-8262 
s.mail: sales9ur>iventure com 
web: http:/ Avww.univenture.com 
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THISWf: 


LAST WEEK 


TITLE 


Label 

Distributing Label, Catalog Nuintier 


Principal 
Performers 


Year of 
Release 


Rating 


I/I —J 










* * * No. 1 * * * 










1 


1 


3 


LIAR LIAR 


Univenial Stuttloi Home Video 83330 


Jim Carrey 


1997 


PG-13 


22,98 


2 


2 


138 


SLEEPING BEAUTY « 


Walt Disney Home Video 
Buena Vista Home Video 951 1 


Animated 


19S9 


G 


26.99 


3 


3 


83 


STAR WARS TRILOGY SPECIAL 
EDITION 


FoxVrdco 0609 


Marl< Hamill 
Harrison Ford 


1997 


K 


49 98 


4 


11 


4 


DIANA: THE PEOPLE'S PRINCESS 


MVP Home Enlcrtainmenl MVP750 


Various Artists 


1997 


m 


14,95 


5 


5 


10 


FARRAH FAWCETT: ALL OF ME 


Playboy Home Video 

Universal Music Video Dist. PBVa812 


Farrah Fawcett 


1997 


m 


19.98 


6 


6 


10 


SMWNO 


HBO Home Video 

Wamet Home Video 91425 


Animatod 


1997 


m 


22.97 


7 


8 


7 


FLEETWOOD IMC: THE DANCE 


Warner Reprise Video 3-38486 


Fleetwood Mac 


1997 


m 


19.9! 


8 


7 


7 


THE FIRST WIVES CLUB 


Paramount Home Video 326123 


Diane Keaton 
Goldie Hawn 


1996 


K 


14,95 


9 


20 


2 


DIANA: LEGACY OF A PRINCESS 


MPI Home Video MP7275 


Various Artists 


1997 


m 


14.98 


10 


13 


2 


JENNY MCCARTHY: THE PUYBOY 
YEARS 


Playboy Home Video 

Univeiul Music Video Dist. PBva822 


Jenny McCarthy 


1997 


m 


1998 


U 


15 


9 


WILLIAM SHAKESPEARE'S ROMEO 

t juurr 


FoxVideo 8737 


Leonardo Dicaprio 
Claire Danes 


1996 


PG-13 


14.98 


12 


i 


2 


OPRAH: MAKE THE CONNECTION 


Buena Vtsta Home Video 60428 


Oprah Winfrey 


1997 


IK 


22,99 


13 


U 


4 


THE SIMPSONS: TRIPLE PACK 


FoxVideo 4102961 


Animated 


1997 


If) 


24,98 


14 


10 


5 


CASPER, A SPIRITED BEGINNING 


FoxVKleo4172 


Steve Guttenberg 
Lori Loughlin 


1997 


G 


19-98 


15 


9 


2 


THE X-FILES BOX SET: VOL. 5 


FoxVideo 4105 


David Duchovny 
Gillian Anderson 


1997 


m 


39,98 


16 


12 


10 


POOH'S GRAND ADVENTURE 


Walt Disney Home Video 
Buena Vista Home Video 16030 


Animated 


1997 


G 


24,99 


17 


22 


7 


HALLOWEEN: ANNIVERSARY EDITION 


Video Treasures 10272 


Jamie Lee Curtis 
Donald Pieasence 


1978 


II 


9,98 


18 


HEW^ 


DIANA: A CELEBRATION 


BBC Video 
FoxVideo 537 


Various Artists 


1997 


Mi 


14,98 


19 


NEW^ 


GRATEFUL DEAD: DOWNHia 
FROM HERE 


Monterey Home Video 3 1 989 


Grateful Dead 


1997 


m 


29.95 


20 


19 


126 


STAR WARS: SPECIAL EDITION 


FoxVideo 60973 


Marti Hamill 
Harrison Ford 


1977 


K 


19.98 


21 


17 


158 


MARY POPPINS « 


Walt Disney Home Video 
Buena Vista Home Video 987 1 


Julie J^rews 
Dick Van Dyke 


19(4 


G 




22 


21 


20 


JERRY MAGUIRE 


Columbia TriStar Home Video 82533 


Tom Cniise 
Cuba Gooding, Jr 


1996 


Fl 




23 


RE-ENTRr 


THE JUNGLE BOOK: 
30TH ANNIVERSARY 


Walt Disney ttome Video 0602 


Animated 


1967 


G 


26.99 


24 


27 


2 


PENTHOUSE; 1997 PET OF 
THE YEAR PLAYOFF 


F'enttvjuse Video 

WamerVision Entertainment 57022-3 


Varuus Artists 


1997 


HR 




25 


18 


3 


WARRIORS OF VIRTUE 


MGM/UA Home Video 
Warner Home Video M546284 


Ryan Jeffers 


1997 


K 


19,98 


26 


Z4 


11 


JUNGLE 2 JUNGLE 


Wall Disney Home Video 
Buena Vista Home Video 60329 


Tim Allen 
Martin Short 


1997 


K 


22,99 


27 


NEW^ 


PENTHOUSE: SHOWGIRLS OF 
PENTHOUSE 


Penthouse Video 

WamerVision Entertainment 57023-3 


various Artists 


1997 


m 


19,99 


28 


NEW^ 


PENTHOUSE: CONFESSIONS 


Penthouse Video 

WamerVision Entertainment 57024-3 


Various Artists 


1997 


m 


19,99 


29 


16 


4 


HYPE! 


Republic Pictures Home Video 36700 


Soundgarden 
Nirvana 


1996 


m 


19,98 


30 


37 


2 


ARMITAGE III: POLYMATRIX 


A,l C./Pioneer LDC 

Pioneer Entertainment 1370 


Elizabeth Berkeley 
Kiefer Sutherland 


1997 


m 


1998 


31 


NEW^ 


AU THE KING'S MEN: ROCKET 
RIDE TO STARDOM 


Real Entertainment 3002 


Elvis Plesley 


1997 


M) 




32 


DE-EKTRT 


OLD YELLER: 40TH ANNIVERSARY 


Walt Disney Home Video 
Buena Visia Home Video 1433 


Dorothy McGuire 
Fess Parker 


1957 


Nil 




33 


RE-EKm 


SPICE GIRLS: GIRL POWERI-THE 
UNAUTHORIZED BIOGRAPHY 


MVP Home Entertainment 801 


Spice Girls 


1997 


m 




34 


3S 


5 


MICROCOSMOS 


Watt Oisney Home Video 
Buena Vista Home Video 10480 


Not Listed 


1997 


m 


1499 


35 


36 


2 


FREEBIRD...THE MOVIE 


Cabin Fever Entertainment CF918 


Lynyrd Skynyrd 


1977 


PG 


19,98 


36 


RE-ENTRt 


THUG IMMORTAL TUPAC SHAKUR 
STORY 


Xenon Entertainment 1085 


Tupac Shakur 


1997 


R 


24,95 


37 


29 


69 


JURJLSSIC PARK 


Universal Studios Home Video 81409 


Sam Neill 
Laura Dem 


1993 


PG 13 


9,98 


38 


23 


2 


FROM DUSK Tia DAWN 


Miramax Home Entertainment 
Buena Vista Home Video 8016 


George Ctooney 
Quentin Tarantino 


1996 




19,99 


39 


28 


20 


I'M BOUT IT A' 


No Limit Video 
Priority Video 53423 


Master P 


1997 


R 


19.98 


40 


33 


5 


ASTEROID 


Ln« Home Video 60512 


Mictiael Biehn 
AnnabeJIa Sciorra 


1996 


NR 


1998 



• RIAA goM c«rt. for sates of 50,000 units or $1 million in sates al suggested retail. A RIAA platinum cert, tor sales of 100.000 units or %2 miltion in sales at suggested 
retail. ^ ITA gold certification tor a minimum of 125,000 units or a dollar volume ot $9 million at t^it tor tt>eatrically released propams, or o1 at least 25,000 units and $1 
million at suggested retail for nonlheatncal titles ITA platinum ceftiFicatian for a minimum &ale ol 250,000 units or a dollar volume ol SIB rnitiion at retail tor ttiEialncally 
released programs, and of at least, 50.000 units atKl $? million at suggested retail for nontheatrical titles. 'C 1997, Billboard/BPt Coflimunications, 
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ademy Award -winner Best Actor Geoffrey Rush! 
^^^t The Sales Shine In! 



Nominated for 7 Academy Awards 

Including 

^ BEST PICTURE • BEST DIRECTOR 



STARRING: 

' ACADEMY AWARD - WINNER 
BESTACTOR 
GEOFFREY RUSH 
upcoming in Les Miserables 

> ACADEMY AWARD -NOMINEE 
Best Supporting Jctor 

ARM/N MUEI.LER-STAHL 
Avalon, The Music Box 

' ACADEMY AWARD -WINNER 
Best Supporting Ac/or 19H1 
SIR JOHN GIELGUD 
First Knight, Gandhi, Arthur 

' LYNN REDGRAVE 
upcoming in Toothless 

> NOAH TAYLOR 

Flirting, The Year My Voice Broke 



$36 

MILLION 

BOX OFFICE! 

•Winner Golden Globe and 
Academy Award Best Actor 
GeoflFrey Rush 

•Added value: Interview 
with director Scott Hicks 

•Available in widcscreen and 
fiill-franie versions 

•A must-have for any music 
and video lover's library 



AMERIOWl 
lEXgRESS 



Cards 



EXCIJJNG COmUMB^ VKjMOTIONS 

With Arnfriimn E-Ayirs: andJivmn 1 hifuTcd SpringWoter 
Will Generate Million^- of Consumer Impressions! 

UP TO t'^ WOKI'H O f REBATES 
INSIDE EACH SHINE VIDEO 

AMERICAN EXPRESS 

Save S5 when you use your American Express card 
to purchase Shine and one of any of" the following 
qualify'ing videos: 

THREE TENORS: ENCORE, THE PLWER, THE MASK. 
KANSAS cm. THE ADVT.NTURES OF PINOCCHIO. 
Offer will be promoted in American Express' 
December card member mailing. 

Void WhcnPrnhihiwd. Of[cra|NiviM«y.»l. I94H. Offri C^<m1 in ihc U.S.A. Only. 



EVL\N Natural Spring Water 

Receive S3 Back ^X^^en You Mail In Your Rebate 
Coupon With The Proofs-of-Purchase From New 
Line Home Video's Shine And Two 1 liter Bottles Of 
Evian Natural Spring Water. 



Street Date: 
December 2, 1997 





evian 



Color/Rated PC/Approx. 120 minutes 

VHS #N4546V 

VHS Spanish version #N4545V 

VHS Widcscreen version #N4602V 



AGGRESSIVE CONSUMER 
ADVERTISING! 

Over 150 Million Consumer Impressium 
During the Holiday Gift-Giving SMSoni 



WEEKEND 



PARADE 



inioqc 

« l'>y7 New l ine Home Video. Inc. All RiKhu RwrviJ. SolJ Kxclo»i*cl> ihtoui-l. VCarncr Home Video. 
"Atailemy Awjrd" and "Omar" arc ihe regi»lereii tradcnurkt of the Audcmv of Mulion I'iclorc An* and ScicnLC*. 



'\"u\k* a\4iljtjlc iliroiiuli Alliante in C^tiida and I rcn*.h »(>ejkinp ('ditadj. 



Price* iire KiispcMed rctjil |»ritcs in the United Siaie* and may ^ary in Canada 
rille* a\4nal)tc ilir"iii;li Alliance in Canada and I tcn^h »pejkinK (Canada. 



Bjllboatd. 



Top Video Rentals 
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CHART J 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS. 


X 


1 lASTWEI 


1 WKS. ON < 


TITLE (Ratflg) 


Label 

Distributing l^bel. Catalog Htimtwr 


Principal 
Pcrfornwrs 










* No. 1 * * * 




1 


1 


3 


LIAR LIAR iTG IjJ 






2 


3 


4 


THE ENGLISH PATIENT 00 


Miramax Home Enlertammenl 
Buena Vista Home VkMo S730 


Ralph Fiennes 
Ju1«tle Binoche 


3 


2 


4 


THF <AIWT IPC 1 11 


Plftfamour4 HOTTie Vkteo 07 1 597 


Val Kilmef 
Elisatielh St>ue 


4 


4 


3 


VOLCANO (PG-13) 


FoxVidea 6039 


Tommy Lee Jones 
Anne Hedie 


5 


5 


10 


THE DEVIL'S OWN (R) 


Columbia TrtSUr Home Video 
82463 


Hamson Ford 
BradPm 


6 


7 


13 


DONNIE BRASCO IRI 


Columtxa TriSlar Home Video 
B2513 


AlPacino 
Jotrnny Depp 


7 


23 


2 


ANACONDA (PG'13> 


CoiumtM TriSlar Home Video 
81753 


Jennrfer Lcpez 
Ice Cube 


8 


6 


13 


SUNG BLADE OD 


Miramax Home Entertainment 
Bueria Viiw Horn* VtOeo 10487 


Billy Bob Tnornton 


S 


8 


9 


DANTTS PEAK IP(i-l3l 


Unrveru' Studios Home Vrdea 
83389 


Pierce Brosnan 
bnda Hamilton 


10 


10 


11 


MURDER AT 1600 IR) 


Wame* Home Video 14915 


W»ley Snipes 
Diane Lane 


11 


9 


5 


FATHER'S DAY (PG-I3I 


Warner Home Video 1 5386 


Robin Williams 
Billy Crystal 


12 


11 


3 




■vamef nonic vbjto 




13 


13 


14 


MD3\n.u 1 c rvncn iki 


Warnef Home Video 250S 


Clini Eastwood 
Gene Haciinun 


14 


12 


2 


BXP.S. fPG-13) 


New Line Home Video 
Warner Home VKleo N4413 


Halle Berry 
Martin Landau 


IS 


NEW^ 


THAT OLD FEELING (PG-13) 


Umwersal StucKs Home Video 
83214 


Bette Midler 
Dennis Fanna 


16 


14 


10 


CRASH (NC'IT) 


New Line Home Video 
Warner Home Video N4565 


Holty Hunter 
James Spader 


17 


16 


16 


SCREAM IRI 


DtiT>en5ion Hone Video 
Buena Vista Home Video 10499 


Neve Campbell 
Drew Barrymofc 


M 


IB 


9 


EVERyONE SAYS 1 LOVE YOU (R 


. Miramax Home Enterta«nmenl 
Buena Visia Honw Video 10488 


Woody Allen 
Goldie Hawn 


U 


IS 


7 


INVENTING THE ABBOTTS (R) 


FwVideoeoei 


JosQum Phoenix 
LivTyter 


20 


17 


7 


ROSEWOOD (R) 


Warrw Home Video 14536 


JonVoighl 
Ving Rtumes 


21 


21 


7 




N«w Line Home Video 
Warner Home Video N4310 


LarenjTate 
Nia Long 


22 


19 


9 


unniFD f PR ni 


PB'jmouiH Home Video 332473 


Albert Brooks 
Debbie Reynolds 


23 


20 


13 




PvamoiHit Home Video 33251 


Howard Stern 
Robin Quivers 


24 


22 


13 


THF RFI IT tm 


Parainoixil Home Video 331543 


Penelope Ann Miller 
Tom Sijemoie 


25 


26 


21 


SWINGERS (R) 


Miramax Home Entertainment 
Buena Vista Home Video 10483 


Jon Favreau 
Vince Vaughn 


21 


33 


3 


THE CMYTRIPfERS (R) 


CotumtM TnSUr Home Video 
70373 


Stanley Tucci 

Parker Fteey 


27 


27 


11 


EVrTA(PGl 


Hollywood Pictures Home Video 
Buena Vista Home Video 12096 


Madonna 
Antonio Banderas 


28 


29 


5 


MCHALTS NAVY (PG) 


Universsi Studns Home Video 
83213 


Tom Amok) 
David AianGner 


20 


28 


8 


KAMA SUTRA (NR) 


VUmark EnlertamnMnt 
Trimark Home Vktoo 6478 


Santa ChotxHHiry 
Naveen Andrew 


30 


30 


9 


LOST HIGHWAY (R) 


PolyGram Vxleo 440056567 


Bill Pullman 
Patricia Arpuctte 


31 


31 


14 


UCTSn IBS 


Touchstone Home Video 
Buena Vista Home Vrieo 1036 


Eddie Murphy 


32 


25 


8 


TMEBEAUnCUN 
AND THE BEAST IPG) 


Paramoiinl Home \Ueo 334003 


Fran Drescher 
Tirrwthy Dallon 


33 


24 


10 


dWIT LALL |K) 


ColumtM TnStar Home Video 
94953 


Jamw Fon 
Tommy Davidson 


34 


34 


11 


JUNGLE 2 JUNGLE (PG) 


Walt Disney Home VKleo 

Buena Vista Home Video 603295 


rm Allen 
Martin Short 


35 


38 


3 


COMMANDMENTS (R) 


Universal Sludus Home Video 
32924 


Aidan Qulnn 
Courtney Cox 


38 


NEW^ 


TRAVELLER (R) 


Evergreen Entertainment 90143 


Bill Paxtcn 
Marit WaNterg 


37 




BREAKDOWN (R) 


Paramoum Home Video 334543 


Kurt Russell 
Kaltileen Quinlan 


38 


37 


5 


NOLYA (PG-13) 


Miramax Home Entertainmenl 
Buena Vista Home Vkleo 10645 


Zdeneh Sverak 
Andrej Chaiimon 


38 


39 


2 


DRUNKS m 


BMG Video 80266-3 


RKhard Lewis 
Faye Dunawsy 


40 


32 


12 


SMILU'S SENSE OF SNOW (R) 


FoxVideo 4180 


Julu OrrrHvid 
Gabriel Byrne 



Fox's 'Goosebumps' Spreading 



♦ ITA gold certification (or a minimum of 125.000 units or a dollar volume of $9 million at retail 
tor thealricalty released programs, or of at least 25,000 units and $1 million at suggested retail for 
fwnttiealrical titles. - ITA platinum certificatioJi for a minimum sale of 250.000 units or a dollar 
volume of $18 million at retail tor tf>eatrk:ally released programs, and of at least, 50.000 units and 
$2 milliofi at suggested retail for nonlheatrical littes. 1997. Billboard/BPI CommunicatKjns. 



Raising GOOSEBUMPS: "Goose- 
bumps," 20th Century Fox Home 
Entertainment's popular series based 
on the grade-school horror novels of 
R.L. Stine, has mo\^d nwre than 5 mil- 
lion units of the first five titles since its 
March 1996 debut. It's one of the best- 
selling kid-vid series ever, despite 
heavy television exposure, which often 
deflates retail potential. Episodes air 
twice weekly on the Fox Network. 

"When we first talked to the dis- 
tributors about bringing 'Goosebum[js' 
to home video, they .>4aid they weren't 
excited about off-the-air [productl." 
says Deborah Forte, executiw VP of 
Scholastic Productions. (Parent 
Scholastic Inc. publishes the books.) 
Each of the one-hour programs, origi- 
nally two-part prime-time specials, 
were packaged "like movies, in 
clamshell boxes," she notes. 

The five were "The Haunted Mask," 
"Stay Out Of That Basement," "A 
Night In Terror Tower," "The Were- 
wolf Of Fever Swamp," and "The 
Haunted Mask II." A sixth, "Welcome 
To Deadhouse," was released Sept. 23. 
Some of the cassettei> included behind- 
the-scenes footage; others were pushed 
via consumer contests. 

Video is one part of the "Goose- 
bumps" phenomenon, which, in addi- 
tion to the book line — a staggering 200 
million copies are currently in print — 
includes the TV show, CD-ROMs, and 
audio. "When Scholastic decided to 
move forward with '(Joosebumps,' we 
were aware of how fragmented the 
marketplace is for kids," says Forte. 

"Ten years ago. kids primarily 
watched TV for their entertainment. 
Now they have TV, video, video games, 
computers — all of which they operate 
with tremendous ease. If they like 
something, they want to experience it 
in different waj's. Our challenge was to 
do 'Goosebumps' so that the TV show, 
video, and CD-ROM all work." 

Two CD-ROMs, "A Night In Hor- 
rorland" and "Attack Of The Mutant," 
were de\Tjloped by DreamWorks. Walt 
Disney Records handles audio. 

A significant factor in the success of 
"Goosebumps," now in its thin! season, 
is that the audience — 7- to 12-year- 
olds — is "very under-served" by 
video, says Forte, herself the mother 
of "tweener" boys, ages 9 and 13. "It's 
a came cH^bre of mine to present pro- 
gramming that's age appropriate but 
not babyish. Kids in this age group 
want action, suspense, and good pro- 
duction values." 

Some critics object to the horror ele- 
ment in the series. Forte counters that 
disclaimers advise parents that 
"Goosebumps" is for children 7 and up 
who generally aren't affected by "fake 
scares" — things that could never hap- 
pen in real life. 

Forte says that Scholastic has also 
made a point of having female charac- 
ters lead in many of the episodes, 
ensuring "that girls are at least occa- 
sionally more dyTiamic, less scared, and 
stronger than the boys." 

Next fall, Scholastic Productions will 
bow a new tweener TV series on Nick- 
elodeon based on K.A. Applegate's 
book series, "Animorphs." In it, five 
superpowered kids transform them- 
selves into animals to save the world 
from assorted threats. "They're char- 
acter-driven adventure stories with an 
element of their own mythology," says 
Forte. Video details are still being 



by Moira McCormick 

developed, she adds, and "we have 
some ideas that will differentiate 
them." 

Day OF THE IGUANA: Finally, a 
producer has come up with a charac- 
ter-driwn preschool .series, "Juana La 
Iguana," in which the character is 
female. It also happens to be a Span- 



Billboards 



ish-language program created by a 
Latin American mother who couldn't 
find Spanish preschool videos in the 
U.S. for her daughter. 

Tania Gilinski-Seidl, born in 
Colombia, raised in Venezuela, and 
educated at Wellesley and Stanford, 
described .luana to a Spanish magazine 
as "a humanized iguana" who trans- 
forms the everyday environment of 
children into a fantasy world. A repre- 
sentatiro for Iguana Productions says 
that Juana is "loving, imaginatiw, and 
adventurous — like a favorite aunt" 

The series consists of three install- 
ments, each featuring 10-12 original 
songs in a variety of Latin musical 
styles. The first, "El Barco Magico" 
(Continued on next page) 
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1 


164 


SLEEPING BEAUTY ♦ 

Wall Dl^rwy Hornt; Vi'Jeu 9S1 1 


1959 


2699 


2 


3 


9 


POOH'S GRAND ADVENTURE 

Walt Ci- 1 V Home VidKVBuena Vista Home Video 16030 


1997 


24,99 


3 


2 


7 


CATS DON'T DANCE 

Warner Home Video 96473 


1997 


1998 


4 


5 


13 


FUN AND FANCY FREE 

Walt Disncv Home Video 9875 


1947 


2E.99 


S 


7 


33 


THE HUNCHBACK OF NOTRE DAME 

Walt Di >r, V Home VidGo/Buena Vpsta Home Video 7955 


199li 


7E.99 


6 


4 


5 


SWAN PRINCESS: ESCAPE FROM CASTU MOUNTAIN 

Warner UftiiIv Enterlainment/Warner Home Video 98033 


1997 


1996 


7 


6 


5 


MARY-KATE It ASHLEY'S BIRTHDAY PARTY 

Dualstar ViderVWamerVision Entertainment 


1997 


1295 


S 


9 


195 


BAMBI 

Walt DiuH'v Flome VIdeo/Buena Vista Home Video 942 


1942 


2C.99 


9 


8 


5 


MARY-KATE (. ASHLEY: OUR MUSIC VIDEO 

Dualstar Video/WamerVision Entertainment 53357 


1997 


12.95 


10 


14 


113 


THE LION KING 

Wall Disney Home Video/Buena Vista Home Video 2977 


1994 


26.99 


11 


11 


13 


A RUGRATS VACATION 

Nickelodeon Video/Paramount Home Video 837793 


1997 


I29S 


12 


IE 


145 


ALADDIN 

Walt r:r' 1", Home viderVBuena Vista Home Video 1662 


1992 


2499 


13 


17 


35 


SESAME STREET: BEST OF ELMO 

Sesame Street Home VidervSony Wonder 51229 


I99li 


9.9! 


U 


NEW^ 


CABBAGE PATCH KIDS: THE SCREEN TEST 

BMG Video 86336-3 


1997 


1298 


IS 


18 


23 


BARNEY'S MUSICAL SCRAPBOOK 

Barncv Home Vtdeo^llw . . n .n i:i2017 


1997 


14.95 


16 


12 


3 


MARY-KATE t ASHLEY'S CHRISTMAS PARTY 

Dualstar Video/WamerVision Enteftainment 53356 


1997 


12.95 


17 


23 


233 


CINDERELLA 

Walt Disr t '/ Home Video/Buena Vista Home Video 410 


19X1 


26.99 


IS 


19 


91 


SCHOOLHOUSE ROCK: GRAMMAR ROCK 

ABC Video/RaramoonI Home Video 47021 


1995 


12.95 


19 


NEW^ 


CABBAGE PATCH KIDS: THE NEW KID 

BMG Video 86224 3 


1997 


1298 


20 


NEW^ 


A RUGRATS CHANUKAH 

Nickelodeon Video'Paramount Home Video 838323 


1997 


12.95 


21 


RE-EHTRV 


CABBAGE PATCH KIDS: THE CLUBHOUSE 

BMG Video 80225-3 


199« 


1298 


22 


15 


7 


WINNIE THE POOH: BOO TO YOU TOO 

Walt n • 1.- , Home Video/Buena Vista Home Video 603430 


1997 


14.99 


23 


13 


3 


THE SIMPSONS: TRIPLE PACK 

Fo«Video 4102951 


1997 


2498 


24 


NE1 


*► 


DOUG'S SECRET CHRISTMAS 

Walt ; ' V Home Video/Buena Vista Home Video 


1997 


12.99 


25 


20 


71 


SNOW WHITE AND THE SEVEN DWARFS 

Walt Disney Home Video/Buena Vista Home Video 1514 


1937 


26.99 



♦ ITA goW certifKialion for a minimum o( 125,000 units or a doJIar volume of $9 million at retail 
for ttieatrically released programs, or of at least 25,000 units and $1 million at suggested retail for 
rmntheatrical titles. ITA platinum certification for a minimum sale of 250.000 units or a dollar 
volume of $18 million at retail tor ttieatrically released programs, and ot at least, 50.000 units and 
$2 million at suggested retail for nontheatrical titles, ''c. 1997, Billtx)ard/BPI Communicatiors. 
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Universal, Elektra Link To Open 'Doors' 



BY JIM BESSMAN 



NEW YORK— The three keys to suc- 
cess in home video are cross-promote, 
cross-promote, and cross-promote. A 
case in point: Unirersal Studios Home 
Video's release of "The Best Of The 
Doors" and the arrival of Elektra 
Entertainment's CD boxed set. 

The companies are leaving no door 
unopened in an effort to exploit the 
band's presence three decades after it 
took the charts by storm. Uni\'ersa] in 
particular is going the route of the 
record labels, which traditionally 
release best-of packages that compile 
past hits with new or unreleased mate- 
rial. Thus, the Doors' video best-of, 
which streeted in October (Billboard, 
Oct 11), showcases new focAage in addi- 
tion to clips culled from the studio's 
three preceding Doors videos. 

"It starts with an incredible version 
of 'Strange Days' created for the video- 
cassette, in which the intentionally 
Fellini-esque cover of the [1967 
'Strange Days'] album comes to life 
right on screen," says Ray Manzarek, 
director of "The Best Of The Doors" 
and the group's famed keyboardist. 
Manzarek. guitarist Robby Krieger, 
and drummer John Densmore survive 
the legendary Jim Morrison. 

"The characters on the cover — the 
midget, juggler, and acrobat girl — 
break free from the freeze frame of the 
cover and romp through the dark 
underbelly of New York City," Man- 
zarek says. Also new is "The Ghost 
Song," a video for a track frwn the 1978 
**An American Prayer — Jim Morrison" 
album composed by the remaining 
Doors to accompany recordings of 
poetry by Morrison, who died in 1971. 

"There's a great [1968] performance 
of 'Hello I Love You' in Germany and 
some footage of the Doors goofing 
around in a Holiday Inn in Fresno 
[Calif.], where we had nothing else to 
do but play poker," Manzarek recalls. 
**Harrison Ford's back is \isible at one 
point when j-ou hear, 'You're in the shot, 
Harr>'!' He was our soundman/grip and 
was working the clapper!" 

Other new material includes "Glo- 
ria," an MTV-banned Manzarek-direct- 
ed clip from the album "Alive, She 
Cried," which blends a Doors perfor- 
mance of the Van Morrison classic with 
soft-core erotica; the last known filmed 
interview with Morrison, in which he 
discusses his upcoming trial in Miami 
for indecent exposure charges; and 
footage of Henry Diltz's photo shoot of 
1970's "Morrison Hotel/Hard Rock 
Cafe" album cover, musically backed by 
Manzarek's new piano piece. 

The rest of the 18-clip compilation 
comes from Universal's previously 



released home-video titles "Dance On 
Fire," "The Soft Parade: A Retrospec- 
tive," and "Live At The Hollywood 
Bowl," all of which have been repack- 
aged and re-priced from $19.98 to 
$14.98, the same price point as "The 
Best Of The Doors." The first three 
videos are still available in "The Doors 
Collector's Set," re-priced to $39.98 
from $59.98 and repackaged to conform 
to the artwork for Elektra's boxed set. 

Charlie Katz. Universal Studios 
Home Video's senior VP of marketii^, 
says the tie-in presents extensiw joint 
opportunities at retail. "We've created 
special video shelf-talkers for stores 
carrying both Doors video and audio 
which direct people to the Doors audio 
box, and Elektra's doing the same for 
us as well from their end," he notes. 

"We're also stickering our tapes with 
the Elektra audio box availability, and 
inside their box is our \ideo insert piece 
promoting our\ideos. So there's a nice 
bit of synergy between the two releas- 
es. Elektra's doing special radio pro- 
gramming in support of the Doors with 
WestWDod One through mid-December, 
and we have 30-second spots in con- 
junction with it and special giveaways 
of \idea« with the CDs for call-ins." 



Universal and Elektra are jointly 
promoting releases with ads and give- 
aways on classic rock radio formats and 
some oldies stations. "Elektra has a 
special Doors sampler piece, which we 
also haw as part of our giveaways, and 
75 key radio stations are being target- 
ed and supplied with promotional give- 
away kits, including the sampler, the 
audio boxed set, and \ideo," Katz says. 

The members of the Doors, whose 
self-titled debut album was released by 
Elektra in 1967. have been very sup- 
porti\'e. "We're talking our fool heads 
off the next few weeks," says Man- 
zarek, who has been busy on the plione 
with international press and rejoins the 
band in late October for another media 
event, this time in New York. 



CHILD'S PLAY 

(Cmitimied from preceding page) 

(the Magic Boat), is marketed by ETD 
Distributing in Houston. The next 
release, "La Granja De Los Abuelos" 
(Our Grandparents* Farm), is due later 
this fall. 

Assistance in preparing this column 
teas prwided by LotteUa Garza. 



SHELF TALK 

(Conlin ued from page 72} 

videos because we want to make sure 
consumers buy the doll, the book, and 
the audio tape, a« well as the video." 

Zany Brainy boasts that it has a 
daily event in every store, which can 
include a visit from a costumed char- 
acter, face painting, or a mini-concert 
from a children's singer For Torrance, 
more than a dozen events are planned, 
among them a "Wishbone" screening, a 
Joanie Bartels concert, and appear- 
ances by characters Madeline, Carmen 
Sandiego, Curious George, and Mrs. 
Frizzle from "The Magic School Bus." 

Pretty in paramount: Para- 
mount Home Video and Max Factor 
cosmetics are putting their best face 
forward for a cross-promotion. 

This month. Max Factor is debuting 
a new line of lipsticks and nail poUsh- 
es that were inspired by three Para- 
mount movies. Called the "Reel Retro 
Color Collection," the products include 
Currant Scene and Reel Red from 
"Breakfast At Tiffany's"; Prima 
Donna and UV Fusion from "Flash- 
dance"; and Nude Scene and Gold FX 
from "The Great Gatsby." 

Max Factor will run ads in major 
women's magazines promoting the 
new colors and the videos' availability. 
Publications scheduled for the cam- 
paign are Allure, People, In-Style, 



Cosmopolitan, Glamour, Ladies' Home 
Journal, McCall's, Parenting, Red- 
book, Shape, and First for Women. 

Each of the cassettes is priced at 
$14.9.5. "Breakfast At Tiffany's" is 
available in the Audrey Hepburn gift 
set that includes "Sabrina" and 
"Roman Holiday," priced at $44.86. 
"Breakfast At Tiffany's Collector's 
Edition" is also available for $59.95. 

Cabbage patch on disc: Sirius 

Publishing will release three Cabbage 
Patch Kids titles on MovieCD, "The 
Clubhouse," "The New Kid," and "The 
Screen Test." Street date is Oct. 22. 
Each carries a suggested list of 
$14.98. 

The MovieCD releases will coincide 
with the debut of a new Cabbage Patch 
album, "Sing For You," on Critique 
Records, a BMG label. BMG Video dLs- 
tributes the VMS editions, which talk- 
show host Rosie O'Donnell elevated 
to best-sellerdom. 

MovieCD titles can be played on 
most computers equipped with a CD- 
ROM drive and deliver full-screen, 
full-motion video without an MPEG 
picture-compression upgrade. Since 
introducing the format earlier this 
year, the Scottsdale, Ariz.-based Sir- 
ius has released 65 titles and expects 
to double that by the end of the year. 



NUMBERS UP AT EAST COAST VID SHOW 



(Continued from paue 71) 

Marketing director Chris Saito said 
Orion is reluctant to set a release date 
until it sees how the title fares with 
Oscar nominations. 

Echoing a derelopment at the 1996 
show, several distributors, including 
Star Video, Ingram Entertainment, 
and Baker & Taylor Video, attempted 
to engage retailers with material 
designed to underscore video's con- 
sumer advantages. Wax Works/ Video- 
Works undertook a similar effort last 
year. Star, for example, played up 
video's early window, the first after 
theatrical release. 



Familiar issues dominated the open- 
ing business session as well. Judging 
from the heated discussion, the length 
of windows and cable piracy were at 
the heart of many retailers' agendas. 
New to the debate this year was Divx, 
the pay-per-view, disposable technolo- 
gy developed by Circuit City, as an 
alternative to "open-standard" DVD. 
Rental specialists who stand to lose 
return visits from their DVD cus- 
tomers were strongly opposed, pre- 
dictably. 

As well-attended as the show was, 
it's not comparable to the Video Soft- 



ware Dealers Assn. (VSDA) Conven- 
tion. Most of the m^ors brought abbre- 
viated versions of their VSDA booths 
to Atlantic City. Some didn't even go 
that far, opting for folding tables and 
posters. 

Several studio executives equated 
the cost and impact of the East Coast 
gathering to three ad pages placed in 
everj' distributor mailer. However, they 
were quick to add that the value of 
face-to-face retailer meetings — hard- 
er to accomplish at VSDA — kept them 
coming back. "This show is grass-roots 
in its orientation," noted Orion's Saito. 



Billboard's 
1998 International 
Buyer's Guide 
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BUYER'! GUIDE 




If you're interested in joining those well-connected folks who do the 
big deals, make the big money, and have the big liiii in the music 
and video business, we suggesi that you order your own copy of 
Billboard's 1998 International Buyer's Guide before this year's press 
run is coniplelely sold out. 

IBG '98 brings you more than 16,000 listings including record 
labels, music publishers, wholesalers and distributors, manufac- 
turers, service and supply companies, home video companies, 
public relations firms, schools, enlertainmenl attorneys, lape 
duplicators, compact disc plants, and an audio books section thai 
has been doubled In size. Plus, you'll find more than 50 pages 
of informative ads. and an entire section of manufacturing 
specification charts on blank tape. 

With IBG '98, you will be able to: 

■ Reach retail record buyers, distributui^ and importers/exporters in 
50 countries worldwide. 

■ Find the telephone number, fax. E-Mail addresses and websites of 
companies throughout the world. 

■ Get specifications on blank media such as blank tapes and diskettes. 

■ Find manufacturers of jewel boxes and other .service and supply 
organizHtions. 

■ Locale a publisher who may have inlcresl in your catalog and/or specific 

cop>Ttght. 

This is the kind of information that can put you at the lop of the 
industry. And, best of all. it costs jusi SI 29 (plus shipping/han- 
dling), which is practically nothing when compared to the stag- 
gering cost of gathering this infomiution on your own— particular- 
ly when you consider that the guide is constantly being updated 
by our research learns in both the U.S. and Europe. 

FOR FASTEST SERVICE CAI L 

(800) 344-7119. Outside the U.S. (908) 363-4156. 
Or fax your order to (908) 363-0338. 

Or send check/money order for $129 plus $6 S&H (S13 for interna- 
tional orders) with this ad to: Billboard Directories, P.O. Box 2016. 
Lakewood, NJ 08701. Please add appropriate sales lax in N"!^. NJ, 
PA, OA, TN, MA, IL & DC. Orders payable in U.S. funds only. 

All sales are final. nnHmi^H 
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PAT DiNIZIO 
Songs And Sounds 

PRODUCER^ Don Ouwi 
Vetvd 79706 

The first solo album by Smithereens front 
man Pat DiNizio finds the singer/song- 
writer mining the same pop/rock vein that 
the Smithereens thrived in but stretching 
his creative horizons to encompass other 
musical idioms. Featuring J.J. Burnel on 
hass. Tony "Thunder" Smith on drums, 
and Sonny Fortune on sax and flute, 
DiNizio's quartet shifU effortlessly from 
rewed-up power pop on such cuts as "124 
MPH" and "Today It's You" to thrashing 
psychedelia on "You Should Know" to free- 
flowing, jazzy jams on "No Love Lost" and 
FVank De%'ol's "I'd Rather Have The 
Blues." F^ns yearning for a taste of the 
Smithereens — who have not released an 
album since 199-1 — should find in DiNizio's 
project a combination of novelty and famil- 
iaritj'. An album with potential at main- 
stream rock, college, and triple- A. 



COUNTRY 



^ TRACE ADKINS 
Big Time 

PRODUCER Sco« HenOticks 
C^llol Naihvitle 55856 

TVace Adkins continues to build a solid 
career uith lus sophomore outing. An 
unassuming performer uith a warm bari- 
tone voice, Adkins has grown in confidence 
since his first album. He's still strongest 
with ballads, such as "The Rest Of Mine," 
"Out Of My Dreams," "Snowball In El 
Paso," and "Hold You Now." He also 
demonstrates his falsetto on "Lonely 
Won't I-eave Me Alone." He veers toward 
superficiality with "See .lane Run" but 
redeems himself with the traditional song 
"Wav-faring Stranger" (which also appears 
on the compilation "Amazing Grace 2"). It 
sounds almost tiiilor-made for the solemn 
but verj' warm Adkins treatment Adkins, 
who had been around on the bar and dance 
hall circuit for years before recording, now 
seems at home as a major country artisL 



DANCE 



^ SASH! 
It's My Life 

PRODUCERS SASH!, Tokjpi 
UttrA^rr/itland 2B935 

With little fanfare. SASH! has become a 
dub/crossover phenomenon, scoring a 
string of worldwide hits, including the 
stateside dancefloor staples "Encore 
line Fois" and "Ecuador." While most 
dance acts are indulging in grandstand- 
ing diva belting or rock-friendly elec- 
tronica. SASHI opts for simple disco 
grooves a la vintage Giorgio Moroder. 
This largely instrumental set strobes 
with layers of vibrant sjTiths and perco- 
lating percussion. When vocals are fac- 
tored in — as on the imminent single 
"Stay," featuring La Tree — they serve as 
just another instrument in the mix, and 
not as a focal point. It's an interesting 
approach that makes for an album likely 
to linger as one of the more influential 
works in recent years. 




SALT "N PEPA 
Brand New 

PRODUCERS: various 
Londoofied Ant 422 828 959 
Veteran Queens, N.Y.. hip-hop trio 
delivers the long-awaited follow-up to 
its megaplatinum HKKI release "Very 
Necessary," which established the 
group as a genuine crossover phenom- 
enon. Fans will Iw pleased that Salt 'N 
Pepa has lost none of their spunk or 
rh\Tning chops, which are evident 
throughout but particularly on such 
cuts as lead single "RU Ready"; the 
similarly catchy "Do Me Right"; the 
peace anthem "Imagine," featuring a 
bluesy vocal by Sheryl Crow; 
"FVicnds," featuring Queen Latifah 
and Mad Lion; the go.spel extravagan- 
za "Hold On," featuring Kirk PYanklin 
and Sounds Of Blackness; and self- 
empowerment tune "The Clock Is 
Tickin'," featuring funk-rock act Mod- 
ern Yesterday. An album with multi- 
format potential from a group that 
instinctively stretches the boundaries 
of hip-hop without alienating its core 
audience. 



^ PAARCUS ROBERTS 
Blues For The t4ew Millennium 

PRODUCER Maicus Rtitiwls 
Cotumb4« 68637 

Marcus Kobertii' latest set looks simulta- 
neously forward and back, revisiting the 
early hhies-hascd jazz of thp '20n as a 
framework for his modern compositions. 
Backed by a crew that includes Marcus 
Printup. Sherman Irby, Vincent Gardner, 
and Ted Nash, Roberts' bluesy, 
T^meresque piano style is spotlighted on 



SPOTLIGHT 




EILEEN IVERS 

So Fan The Eileen Ivers Collection 

PRODUCERS vnnous 
Green Linncl 1185 

Even the most casual Celtic music fan 
should he aware that the genre had a 
life before the Irish music-and-dance 
megabit "Riverdancc." And as this Ifi- 
year retrospective proves, so did 
"Kiverdance" fiddle sensation Eileen 
Ivers. Beginning with a track from her 
early days as stiir pupil of fiddle legend 
Martin Muhihill and ending with a 
piece written for her by "Riverdance" 
composer Bill Whclan, this collection 
covers all the m^or periods in Ivers' 
career, including her outstanding work 
with all-w oman Irish music group 
Cherish The Ladies and her collabora- 
tions with uilleann piper Jerry O'SulU- 
van and button accordionist John Whe- 
lan. The collection also includes three 
tracks apiece from each of Ivers' two 
fine solo albums. Recently, a handful of 
Celtic titles have sold well at retail sim- 
ply because of some connection with 
"Riverdance." Ivers deserves to sell 
well in spite of that connection. 



SPOTLIGHT 



"A Servant Of The People" and the multi- 
textured "It's Maria's Dance." His role in 
this historically aware date is as a compos- 
er/arranger/leader in the style of Elling- 
ton or Henderson. Outstanding originals 
include the oflbeat. kinetic rhythms of 
"Anylime, Any Place," the swaggering 
Latinisms of "When The Mornin' Comes." 
and the wild, enti-opic horn calls of 
"\S'hales FVom The Orient." The set also 
features a spare, stylized version of 
Robert Johnson's "Cross Road Blues" and 
a boisterous take on Jelly Roll Morton's 
"Jungle Blues." 
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WHITEHEART 
Redemption 

PRODUCERS; Billy Smiley, Mark Gerameht 
Curb 77926 

This veteran Christian rock outfit has 
undergone personal and professional 
changes since its last release, but the 
group's creative core — Mark 
Gersmehl, Billy Smiley, and Rick Flo- 
rian — has weathered the storm to pro- 
duce one of the best albums of its 
career. lAliereaa the group's last 
record, "Inside." was dark and 
intense. "Redemption" takes an 
unflinching look at life and relation- 
ships but still offers hope and encour- 
agement in some of the most moving 
l>Tics Gersmehl and Smiley have ever 
written. Redemption is the central 
theme, but the album covers a lot of 
emotional territory, with Florian's 
evocative lead vocals bringing passion 
and ver\'e to such songs as "Man 
Overboard," "Honestly," "Fall On Me," 
"The Vine," and "Jesus." This album 
resonates with the wisdom gleaned 
from experiences the group has 
shared along it^^ musical journey. 



LATIN 



> MARCO ANTONIO SOUS 
Marco 

PROOlXERi Mafco Antonio Solft 
FonovtM 0514 

This hot singer/songwriter, who also is one 
of the most-sought-after producers in the 
Latino music world, comes up with another 
familiar batch of romantic tales propelled 
by his sweetly aching baritone. The 
raiicfiem ballad "La Venia Bendita" 
recently topped Hot Latin Thicks, and 
there i.s no reason to think that the rhjlh- 



BILL EVANS 

The Complele Bill Evans On Verve 

EXECUTIVE PRODUCERr Rtchard SsKJfl 
Verve 527 953 

Bill EvaiL'*' splendid harmonic innova- 
tions were a monumental gift to jazz 
piano and jazz in general. Siniilariy mon- 
umental Is Verve's IH-dLse compilation of 
his 19C2-70 rect>rdings. Evans' preferred 
trio lineup dominates the set, featuring 
l>assiKts Gar\' iVacock, Chuck Israels, 
and Eddie Clomez and dnimmei>. I'aul 
Moiian. Larry Bunker. I'billy Joe Jones, 
and Jack DeJohnetle. Sessions with Stan 
Getz, Jim Hull, and Jeremy Steig a]'e 
included, plus an album with Swedish 
vocalist Monica Zettertunfl; Evjms' guest 
shot with c;;u-y McFariand's progrej>siA e 
big IkuhI; and an orchestrdl crossover 
with Claus Ogermiui. (Evans broke new 
gi-ouiid with the overdubbed pianos of 



VITAL REISSUES 

the "Convei-salions With M,vself " 
albums and the acuusUc-meels-electjic 
project "From Uft To Right."! .Studded 
with unreleased cuts, this 1h>x also 
includes Evims originals "T\irn Out The 
Stars." "G WylU," "Children's Play 
Song," anrl "LuUahye For Helene." Its 
KKi-page Itooklet includes ses.'4ionogi"a- 
phy, bio, jtanei discussions, and Evans' 
liftViinter\ie\vwith piamst John Mebe- 
gan. The "unfinished steel" industrial- 
looking package rustii intentionally (and 
a bit messily) when bandleti or exposed 
U> the elements. 

DUSn SPRINGFIELD 

The Dusty Springfield Anthology 

COMPILfiJION PRODUCER- Gas Hartorf 
Mercury Chronicles 314 553 501 
Tluw-disc set generously pnigrammcfl 
to delivci" almost four houis of music 



spans the entire career of British 
|H)p/soul diva Dusty SpringfieUI, from 
her early sides with the Springfiekis 
("Silver Tlu-eads And Golden Needles"}, 
to her cai*eer heyday hits ("I Only Want 
To Be With \bu." "You Don't Have To 
Say You Love Me," "The Look Of Love," 
"Son Of A Preacher Man"), to her recent 
collaliorations with the IVt Shot) ^oy» 
("What Have I D<ine To Desen-'e This?"). 
Album also includes such rarities as 
"Spooky." a 1970 U.K. B-side that prefig- 
ures the smooth, rhythmic stylings of 
Satle. With an extensive, amply illustrat- 
ed lx)oklet with an informative essay by 
Rob Hoerburgej; this collection serves 
as Springfield's definitive iX'trosj)ective, 
intntducing her to new legions of piiten- 
tial fans an<i giving longtime foUowei-s a 
wealth of nurv mateiiid. 



mic love song "Me Vas A Hacer Llorar" 
and lively cnynbia number Com- 
panero" could not achieve similar success. 



CLASSICAL 



^NEWMAN & OLTMAN GUITAR DUO 
Songs Of Spain 

PRODUCER; Gfcitu'y K. Siiulfes 
MutkMasten Ctntia 01612-67181 
The clas.sical guitar lesim of Michael New- 
man and Laura Oilman has released ac- 
claimed albums of tango and folk material 
via MusicMasters in the past few years, 
and the duo's 199fi Sheffield Labs disc of 
Baroque and Renaissance duets was a gor- 
geous rendering of .some all-too-rarely 
heanl music. But this album of music by 
late- 19th-century Spanish composer Isaac 
Albeniz is the pair's most attractive yet. 
AJheniz limned archetv-pal Rierian sources 
in his work, and Newman & Oilman's tran- 
scriptions tap all the color and dyTuunism 
of his original piano pieces — from the 
energized drama in the prelude of "Cantos 
De EspaAa" to the hushed intimacy of 
"Aaturie." 



CONTEMPORARY CHRISTIAN 



MARTY McCALL 
Images Of Faith 

PRODUCERS Matty UcCall. Oan Ciesry 
Warner Alliance 46540 

Marty McCall has long been an integral 
part of the contemporary Christian 
music scene, well known for his work 
with the trio (which later evolved into a 
duo) First Call. On "Images Of fVith," 
McCall achieves a transcendent effect by 
using lilting Celtic melodies and trans- 
lating seventh-century Gaelic literature 
on such tracks as "Caedmon's 
Hymn/Christ Is Risen." With Irish flute 
and uilleann pipes provided by talented 
Nashville musician Hunter Lee and fine 
playing by Mark Baldwin on an 1850s 
Martin guitar, the project is a feast for 
the ears. McCall's voice is a soothing 
thread that ties such beautiful songs as 
the title cut, "Angels." "Icon." and "Beth- 
lehem" into a beautiful musical tapestry 
that should find favor among a wide 
audience. 



NEW AGE 



if LOOP GURU 
Loop Brtes Dog 

PRODUCER; Loop Gufu 
World Oomln^lon 10066 
FatLx-Mongolian throat singing. Balinese 
Gamelan cycles, dub bass lines, and Ttrry 
Riley organ loops are only part of Loop 
Guru's cornucopia of sound. It reads like a 
chaotic mish-mash. but in Loop Guru's 
hands it all converges in organic often 
seductive ways. This is more concise than 
the group's previous CDs — bite-sized if 
you will — but conciseness only makes each 
journey more charged. The heroic Grego- 
rian cadences of "White Light," the 
serene yet quirky Balinese landscape of 
"Out Here," and the crushing guttural 
grooves of "Jackdaw" all merge into a vir- 
tual e.>cotica. 



FOR THE RECORD 



Contrary to a review in the Oct. 1 1 issue, 
the total pla>ing time is noted on the 
Kim Kashkashian/Robert X^in record- 
ing of Brahms viola sonatas for ECM 
New Series. The timing is listed on the 
hack of the slipcase that encloses the 
jewel box at retail. 



A I DIIBAQa SPOTLIGHT: Releases deemed by ttie reviewi editors to deserve special attentioo on the btasis of musical mefit and/or Billboard chart potential- VITAL REISSUES: Rereleased alliums of special artisltc. archival, and commercial interest, and outstanding coltec- 
HLDwIVlOa tions of wortc tiy one or more artists. PICKS (^): New releases predicted to hit the top hall of the chart m the corresportding format. CRITICS CHOICES I-*): f^ew reteases. regardless of chart potential, highly recommended t^ecause of their mus»cal 
ment.MUSlC TO MY EARS{j,'3): New reteases deemed Picks which were featured in the 'Music To My Ears" column as being among the nxist significant reconJs of the year. All aibomscommercially avaitaWem theU.S. are eligible. Send review copies to Paul Vema. Billtioard, 1S15 
Broadway, New York, N.Y. 10036. Send country albums to Chet Flippo. Billboard. 49 Music Square W.. Nashvilte. TN 37203. Send Utin alburro to John Lannert, 1814 Fem Valley Road. Louisville. KY 40219. Other contribotore: Havalock Nateon (rap^N.Y.); Irv UcMman [BtoM- 
way/cabaref rJ.Y); Brad Bambarser (classtcal/N.Y); Drew Wheeter (jazz/N.Y). Deborah Evans Prke (conlempofary Christiaa'Nashville); (Gordon E}y (gospel), John Diltberto <new age) 
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^OfiU HILL 5 steps 

PHOUUCERS. Hifiam Hicks. Stanley Brown, Hakta Ihe M 
Illy, Bfldjamin I ftve 

WRITERS T RuHin, J Grwn, V^ Millw 

PUBLISHERS Hot bu\ Sweel>"Slrepl North AvenuaHJrban 

Warfare. ASCAP 

IslAnd BIJKk Music 7670<2 (oromo CD) 

"5 Step?;" transforms R&B teen sensation 
Uni Hill into a bona fide, acrossr-the-board 
papular act. On this heartfelt tale of l<»t 
love, the (|uartet hitw Its notes sujieriily. 
without a rirrto s|>eak of Expect to hear 
this track on the airwaves constantly over 
the holidays as j>eople jjel nostalgic for 
lost loves and seasonally thankful for cur- 
rent one-s. Even POs who inipht be weary 
of the act's established fan Itase will look 
l>a»t any prejudices when they hear I)ru 
Hill's heavenly delivery of lyrics like "If 
you decide to leave today.-Then leave 
tomorrow at the tI<MJr/Ancl take only half 
of yesterday/ And forget all hope for the 
prcscnt/Cause it just went away," and a 
celestial chorus of "Wo were ij steps from 
etemity/-l steps past love/ And 3 wishes 
touching the heavens above." 

* USA STANSFIELD Never Gonna Fall <,» 

PROOUCEHS Ian Oevany. Peter Mohran 
WRITERS; Usa Sianstield, 1, Devany 
PUBLISHER nol listed 
RfMIXERS- Victor CAkkrow, Junuir VaMjMU 
Art»tt 3424 (cvo BMGI (caswlte smgiel 

The second sinf^le from Stansfield's must- 
hear eiwnjTTious collection will have a few 
longtime listeners initially reaching for 
com|Kiris«ns to "All Around The World." 
\\'hile there are mild similarities, closer 
inspection shows a more jazzy feel and a 
keen eye on jeep soul a la Mary .1. Blige 
and Faith Evans. Stansfield's voice is a 
beautiful instrument tliat she never stops 
strengthening and developing. Her per- 
formance here is a prime example of that, 
as she flutters to tingl\' heights and then 
dnips to sultry whispers in the space of a 
few seconds. "Never Gonna Fall" has an 
immediate chorus that Iwnefits from the 
remixing persi>ective of Junior Vasquez 
and Victor Calderone, In their hands, the 
song is emiwwered with the potential to 
njmmand Uith pop radio airwaves and 
club turntables. 

* MARTHA WASH FEATURING RuPAUL U s 

Raining Men ... The Sequel :i i t: 

PRODUCER Gary "HfiMman" Haas 
WRiItRS P Jatwra, P Shatter 
PUBLISHER iwt listKd 

REMIXERS Calle & Rirzo. Didon S. D.ckins. Eric Kupper 
Locic 52864 too BMGI [castle ^•<v>f\ 

Wash sounds like she's having a blast as 
she revisits a hit from her heyday as half 
of the Weather Girls. The novel hook of 
this new remrding Is the appearance of 
Kiil^aul. whose freewheeling vamps are 
saucy good fun. Producer Gary "Head- 
man" Haas doesn't deviate far from the 
original recording's disco sound. lca\ing a 
posse of n.?mL\crs to in\'estigatc a variety 
of more trendy ideas, ("alle & Ritzo deliv- 
er a spunky version for house-heads, while 
Eric Kupper's mix is ripe for crossover 
radio picking. This single previews Wash's 
career retrospective. "The Collection," 
due early next year. In the meantime, look 
for radio and club listeners to have a fes- 
tive twirl or two [or thi-ee) to this fun jour- 
ney hack in time. 

BLOODHOUND GANG I Wish I Was Queer So I 

Could Gel Chicksij Jbi 

PRODUCER. Jimrny fttp Ali 
WRITER' Jimmy Pop All 

PUBLISHERS; PolyGranvMey Ruttf/lmmy Franks, BMI 

Republic 09S7 (Cn Un.| |c*woltr s.f«lp| 

The title says it all, doesn't it? by the 



endlessly amusing Jimmy l\)p Ali, Blood- 
hound Gang has a good ol' time (Hindering 
odd sexual double standards with no polit- 
ically correct a|x>logics. The novelty value 
of this buoyant punk/pop tune is consider- 
able, es|x?cially given its four vei"sions, 
which range in style from loimgey to ska. 
Tljp grounri.swell of pre-release attention 
thu5 track has received would seem to 
ensure an active few weeks of play. FVom 
there, it's up to listeners. Smart money is 
on it succeeding big time. One of numer- 
ous goodies on the album "One Pierce 
Beer Coaster." 

GINAG. Every Thne I Fall (4 oo! 

PRODUCERS: Phil Harding. Ian Cunww 
WRITERS. A Bagge, M Bechmao. H. Somnwrdani 
PUBLISHER not lisled 
EtemalWanwr Bros. 8957 icoucttr singin) 

Gina aims to revive interest in her debut 
disc, "F^esh!," with a pop ballad that 
banks on her engagingly girlish delivery, 
as well in as the song's candy-sweet cho- 
rus. The track's light and aii-y arrange- 
ment narrows its potential audience to 
mo-stly teenage girls in the throes of first 
love. In the end. that could wind up being 
the smartest choice producers Phil Hani- 
ing and Ian Cumow could have made. 



R & B 



^ THE FAMILY STAND You Dod't Have To Worry 

(4 OL''! 

PRODUCERS The Family Stand 
WRITER P. LixtJ 

PUBIISHERS Loosun/EMI-April, ASCAP 
EaslWcst 6037 ic/o EieMrsl icAsetie wg)/!) 

After teasing loyalists with pi-omises of 
new music for eons, the Family Stand has 
finally returned. A gorgeous preview of 
the album "Butter." "You Don't Have To 
Worry" smolders with a red-hot classic 
soul gnxive. At first, die-hards will miss 
the <ie[»arted Sandra St. Victor, but saucy 
new singer Jacci McGhee quickly estalv 
lishes her turf, hanging lough alongside 
Peter Lord's sui)er-sublle but deeply 
evocative \ wal. They breathe tangihk' 
depth with Lord's heart-tugging tale of 
the ntcky road that lies ahead for childitm 
of the ghetto. Despite its memorable hook 
and spine-crawling bassline, it's hard not 
to worry that this single Ls perha[)s a tad 
too smart foi* stations that are crazy-busy 
with jams either riddled with disco sam- 
ples or lost in the land of "freakin"." It 
may take a few industry heroes to get the 
Itall rolling. Don't snooze on this one! 

★ C.J. Ptay Wit It «4 76) 

PROOUCIH RkI. -Tricky" Robmyxi 
WRITER R, Robinson 
PUBLISHERS: TrickyVKfitC. ASCAP 
II CM 001 (Ldurile singlel 

CJ. is a 17-year-old newcomer with a 
crooning style that is far more seasoned 
and .seductive than an ai-my of singers 
twice his age. "Play Wit It" has been slow- 
ly building a solid support base in various 
r^ons around the U.S. for more than a 
month now. The timing for a nationwide 
promotional effort could not he Iwtter The 
song's slow and grinding funk groove is 
custom-made for the jeep generation, and 
C J. soai-s over the track's tightly layered 
chorus with luncho star |>ower. Ifthis jam 
works you the right way, use it as an 
excuse to dip into this intriguing artist's 
full-length debut, "Welcome To The 
PVeaknic." Contact: 212-873-1379. 

GERALD ALBRIGHT About Ust Night i4 33) 

PRODUCERS. Gerald Alwighl. M.ctiael While 
WRITERS M White, 0 Arnold 

PUBLtSHtftS: Cymptiam. BMh Tor. StonevWamer-Chap- 
peU'C- Force, ASCAP 
AllanUc 8328 ic3sM<tt« vngfn) 
Who can resist the romantic atlvances of 
Albright? We dare you to try. This high- 
light from "Live To Love" is a soothing 
marriage of lover-man vocals and fluid sax 
solos. Programmers needing a breather 
from the chug-chug of the dominating jeep 
sound should find refreshment and com- 
fort in this single — which could easily con- 
nect with a wide range of listener ages and 
backgrounds. 



HEATWAVE Who's LonHy Now ci» i-onrm h^) 
PRoOlKfR not iisled 
WRITER not Irslpd 
PUBUSHER not listed 
Century Vtsta 18007 (CD vr«te) 
Wliat a plejisure it is to .see a vetei-an act 
return and prove that it remains a cre- 
atively vital entity. "Who's I^onely Now" 
shows Heatwave engaging in the classic 
soul sound that is a part of R&B historj-. It 
has sharp musicianship and a sophisticated 
vocal flair that will please mature listeners, 
as well as a simple, romantic tone that will 
connect with youth. Contact: 310-284-4142. 



COUNTRY 



^ DEANA CARTER Did I Shiw My Legs For TNs? 

13 11) 

PROOUCER; Chfs Farren 
WRITERS D, Cans. R Hart 

PUBLtSHERS; Po*rt!t8m Inlmiatmnjl PuWahiog IncAXw 
Number Two Mihk:, ASCAP. Millerrwo. BMI 
Caprtol 7087-6-12322 ip<tx<<cCO] 
Carter's newest single is the title cut from 
her multi-platinum, awanl-winning debut 
album, and it looks to be a surefire hit. Co- 
wiitten by Carter, the song is a wrj' look at 
love gone stale, lace<l witli humor and deliv- 
ere<l in Carter's inimitable countr>' girl 
style. Female countr>' consumers everj'- 
where will be singing along in agreement, 
and the sisterhood is likely to continue to 
register at the retail level. Her recent per- 
formance of this song on the Country 
Music Assn. Awards show was a perfect 
vehicle to maximize the single's i>otential 
and should further pi-o|>el this talented 
artist's eaiTcer into the .stratosphere, 

^ DARYLE SINGLETARY The Note ri 2b) 

PRODUCERS: Doug Jatinson. John HoblK 
WRITERS B McKiri>. M R^ 

I'UBt ISHERS: Swteen Stare Music/Waller Haytwi MiiW-. 
BMI 

Giant 9078-R CCD pnxno} 

Singletary only has to get a few lines into 
the first verse for the listener to realize 
that this young traditionalist can stand toe 
to toe with such master stylists as Merle 
Haggaixl and George Jones. Sure, it's high 
praise, but Singletary knows how to sink 
his chops into a s<*lid country tearjerker 
like this and deliver the goods. The IjTic Is 
one that li.-^teners will find thems«'lves 
singing along with, which should make it 
easy for programmers to add to their 



ALANA DAVIS 32 Flavors HAi) 

PRQDUCCI! EdTiitori 
WRITER: A Oifratico 
PUBLISHER Rignteous B^. BMl 
Elehtra 9917 ico pr^) 

Davis is a New York-rooted newcomer 
who succeeds at the near imfios.»»ible: 
cooking up a fresh view of the female- 
driven singer/songwriter field. Kven 
more impressive is that she does s<> by 
rein\ enling a nugget from Ani DifVan- 
cii's caUilog of ciever comiKJsitions. In 
Da\i.s' hands, "32 Flavors" becomes a 
i-e\ elatory blend of shuflle funk, ambient 
)K)p. and folk rock, a la l^acy Chaiimati. 
She gets high marks for a vocal that isn't 
liddted with creaking, manufactured 
emotion. In fact, it is the cik>I and ca.4ual- 
ly -soulful tone of her performance that 
gives this single its i-eal potcticy. Davis' 
frientlly vibe makes you want to visit this 
winning HK^trding again and again. It's a 
fine fu^t slice of her highly notable debut 
disc, "Blame It On Me." 

DESTINY'S CHILD No, No, No (j:40) 
rKODUCER. Vnii.enl Hertjrrl 

WRITERS V Hitrlxn. R. fia»n. M. Brawn. C GaiiK» 
PUBLISHERS 3 Boy: from Mrwark/PromiKiJouMWB, 
ASCAP 

REMIXER: WycM JMn 

CohMnbia 0855 tc/o Sony> (amautVi Uiigtel 

Is there room for one more harmonious 
female act on the charts? Well, it is get- 
ting mighty crowdeil. But there's little 
doubt that this videugenic quartet will 
sfjueeze Its way in with reluti\e ease. The 
stmg is catchy giRKi fun. and the act's 



playlist.s. 



DANCE 



★ COTTON CLUB Sleepless Night i<» nmme 

PRODUCERS: Cotton Club 

WRITERS. M Wilscn. T, Atrxx 

PUBLI&1ERS: Wamer-Chappell'Disco Mix OutvWB. 

ASCAP 

Adfcnalin 0022 1 1 ? mr.h vngK 1 
Who'da thunk that Shawn Christopher's 
house classic "Another Sleepless Night" 
would translate so well as a trance-techno 
jam? In fact, this rendition — fronted with 
an icy cool swagger by Jackie Campbell — 
could introduce the tune to a whole new 
audience. tXulhermore, it's even plausible 
that Cotton Club could ride this Mike "Hit- 
man" WilsoivTVacy Amos com|)osition 
directly into the crossover radio arena. A 
standout moment from "Sex. Sins & Sam- 
ples." the song's production here is crisp, 
w hile the arrangement is wisely concise 
and low on the kilt-hen-sink friUs inherent 
in too many songs of this ilk. 

CIRRUS Drop The Break ino Timing MtM) 

PRODUCERS: Aaron Canw, Stephen James Barry 

WRITERS: A, Carter, S J Bany 

PUBLISHERS: Tola/I>i5Co Dos/Babf Barry, ASCAP 

REMIXERS Drrus. Omar Santana, Osve Aude. Sine Levy. 

E-Klehtik 

Moonshine 88447 Iqo Mav«re) n2-<nch MOgh!) 

Partners Aaron Carter and Stephen 
James Barry are gunning for a piece of 
the pie being hungrily consumed by 
Pmdigy and the Chemical Brothers. With 
"Drop The Break," they make a realistic 
bid for attention by keeping the intangi- 
ble noise to a minimum, while jacking up 
the i)ercussion, The wickedly contagious 
title chant is the stuff that peak-hour 
rave action is made of For folks who like 
their techno more underground, there 
are a handful of mind-numbing remives. 
The Iwst of the batch is delivered by 
Dave Aude and Steve Levy, who under- 
line a barrage of caustic sjmths with a 
dark house bassline. 

RONPERKOV Dance With Me <8 A5) 

PRODUCERS Cory Wade, Paul Andrews 

WRITERS: R Browri. R. Rans. H. PwWjv 

PUBLISHER, nol l.sted 

REMIXER. David Knapp 

Arpee/Hush 6614 (cnnelic vngie) 

Perkov takes on Peter BrowTi's disco-era 



vAtc is far too sweet and friendly to 
ignore. It abo doesn't hurt that Wydef 
.lean drops in for a clever rhjTne or two. 
Famed R&B priKlucer Vinti-nt Herbert 
delivers two distinctive versions of "No, 
No. No" that will also help unlock doors 
at a x-arlety of radio formats. The uplem- 
(w. jeep-styled mix has a slip[>ery 
bassline and playfidly loose vocal inler- 
pla>', w hile the slick ballati version oozes 
with irn.'sistii)ie Kn \'ogue-like warmth. 
Pick a mix and enjoy. 

JAGGED EDGE The Way Thst Ybu Talk (3 4ii 

PRODUCER: jMmniiw OufWi 
WRITERS J Dupri. 8 Casey, B. Casey. Da Bral 
PUBLISHERS. So So Dct'^:MI-AwH^h^m Damn 
T*^tTi'Air ContrnI, ASCAP 

So So DetAi^aiumbia 0867 la^ Sony) (casseUe unttfe) 

The latest offeiing from auperstai* pro- 
ducer Jermaine Dupri's e\er-growing 
stable of talent is a charismatic male 
vocal group. With sleek harmonies and a 
soulful way with lead vocals. Jagged 
Kdge sucweds in efl^'ecti\'ely combining 
Ilityz 1 1 Men-styknl K& B with a tougli. 
street -wise hijvhop flavor "Tht? Way 
That You Talk" ak^i l)enerits from high- 
profile guest api>earaiices by Da Bnit 
and JD. Ixith of whom complement the 
track without tHstracting tlie listener 
from the imjiressive flow of the wt. 
Already gathering props from R&B 
tastemake-Ts, look for this kickin' jam to 
win the hearts of itojistcrs within split 
seconds. And get ready for the forthcom- 
ing ftill-length set, "A Jagged Kra." It's 
packed with [Xftential hit^. 



chestnut with an appropriately reverent 
hand. His plucky chanting is well suited 
to the song's lite-funk groove. Producers 
Cory Wade and Paul Andrews wisely 
don't try to make the primary mix of the 
song too deep, maximizing the crossover 
potential- Da\id Knapp deals with the 
task of injecting underground flavor with 
imagination. His mix could do the trick in 
enticing mainstream turntable artisU to 
the party. Contact: 212-206-;W)76. 



B.E. TAYLOR Love >^ All Over As»n i2 bot 

PRODUCER: not lisled 
WRITER: B E. Taylor 
PUBLISHER: Chii&lue Songs. ASCAP 
Chmhae 9708 (CO uneiri 
This is a song just waiting to l>e nabbed 
for a movie .soundtrack. Taylor |>ours out 
words of endless love to his wife with a 
sincerity that is undeniable. In fact, a few 
jaded hipsters may find themselves get- 
ting all dewy-eyed over the affection dis- 
played here. "Love You All Over Again" is 
AC-ready in itii original stripped-down 
acoustic version, though the fleshy full- 
band recording has a tasty slide guitar 
that country programmers might want to 
investigate. 



ROCK TRACKS 



^ JONATHA BROOKE Cmmbs (4 071 

PRODUCER Alam Mall«1 
WRITER: J. Bfootw 
PUBLISHER: nol IfSlw) 
Refugc/MCA 4074 luo Urn) Icdswtie untiet 
Anticipation surrounding Brooke's 
forthcoming album Is rising, thanks In 
large part to this wonderfully atmos- 
pheric, emotionally charged rock ballad. 
The song builds from a quietly percus- 
sive opening, focusing all the listener's 
attention on the singer's heartfelt per- 
formance and intense lyrics. And just 
when you think you can predict the 
direction of "Crumbs," it switches gears 
with a rush of clanging guitars and .soar- 
ing harmonies. By the time the chorus 
kicks in, a plethora of quirky keyboard 
effects and hard-edged beats have taken 
over — only to he reduced to occasional, 
tempo-shifting string flourishes. Com- 
plex yet contagious, "Crumbs" will 
affirm Brooke as an artist of immeasur- 
able relevance and reach. 

* COWARD Wish (4 o«) 

PRODUCERS Jerry Finn, Coward 
WRITERS: Sheppard, J. Syhes 
PUBLISHER: Drawoc. ASCAP 
Elektra 9900 iCO rronw) 
With Its swelling undercurrent of 
orchestral strings and a prominent line 
of electric guitar strumming, "Wish" 
begs for multi-formal attention. Lead 
vocalist Sheppard completes the picture 
with the kind of forlorn Komeo 
demeanor that teen idols are made of. 
"Wish" carefully straddles a stylistic 
line between assertive, Bush-styled 
alterna-grunge and puiVroek a la Cheap 
Trick. It's an appetizing hybrid that 
leaves the listeners hankering for a 
taste of this band's eponymous disc. 



RAP 



CAPONE-N-NOREAGA Closer mo t.m ne n^rd) 

PRODUCER riol h-.tiHl 
WRITER not hvlod 
PUBLISHER: not lisled 
REMIXER Sam Sn«*d 
Peililty 0213 lca«»(lf v nglel 

Look for "Closer" to accelerate the 
already formidable moment Caponc-N- 
Noreaga is enjoying. As on previous 
efforts, the rhymes here flow with equal 
parts of authority and imagination. Pop 
juice is provided by a chorus underlined 
by suave male singing. An instant hip- 
hop hit that deserves a chance at top 40 
radio. Vor a better view of the act's star 
power, check out the videoclip directed 
by Diane Martei being aired on BKT 
and the Box. 



NEW & NOTEWORTHY 



OlM^I CQ" PICKS (►): New releases with tfw groatesi chart potential, CRITICS CHOICE (*): New fcteases, regardless ol potential chart action, which the reviewer highly recommends t)ecause 0! theif musical merit, NEW AND NOTEWORTHY: Highlights new and 
vTOULCwa developing acts worthy of aucntion. Cassette, vinyl o( CD singles equally apptotiriate tor mofe than one format are reviewed in the category witti the tiroaOest audience. All releases available to radio aod/or retail in tlie U.S. are eligible for review. Send 
copies to Lany Ftick, Billtxjard, 1 5 1 5 Broadway. New York. N.Y. 1O036. Country singles should be sent to Deborah Evans Price. Billboard. 49 Music Square W, r4ashville. Tenn. 37203. Contnbutors: Doug Roece (L A.). Shawnee Smith (N Y ) 
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EDITED BY EfLEEN flTZPATRICK 

HOME VIDEO 

BY CATHERINE APPLEFELD OLSON 



THE VEGETARIAN ADVANTAGE 

Total Life Creations 
20 minutes, $29.95 

Informative, albeit one-Hided, this 
video provides a no-frills introduction 
for those considering taking the vege- 
tarian route. Although it is clear from 
the title what the conclusion is, the 
program sets out to answer the ques- 
tion of whether man was meant to eat 
meat, plants, or both. The tape begins 
with a review of the teeth and diges- 
tive systems of carnivores and herbi- 
vores tu explain that the human sys- 
tem more closely resembles those of 
vegetable eaters. Among the other 
topics discussed are the benefits of 
plant forms in protecting humans from 
chronic disease, the protein debate 
{how much is enough), and finally 
some pointers about how to maint-ain 
either a lacto-ovo vegetarian or a more 
strict vegan diet. Contact: 800-283- 
6040. 

YOGACIZE 

Magnum P'ctures/Tspewrorm Distrlbuton 
50 minutM. S19.99 

Don't confuse this tape with a straight- 
forward fitness program that 
embraces the popular practice of yoga. 
Instead, this documentary- style video 
cuts through the mysticism surround- 
ing yoga and puts the microscope on 
how the ancient practice can reduce 
stress and lead t« a healthier lifestyle. 
F^st-moving and engaging, the tape 
has the camera cutting from busy 
street scenes in Chicago to a doctor's 
office and a quiet room, where one of 
the narrators demonstrates sundry 
yoga postures and breathing tech- 
niques that can help alleviate tension 
in a given situation. The idea here is to 
enable viewers to incorporate yoga 
into their everyday lives, rather than 
restrict the routine to a set time and 
place that may not always be conve- 
nient. Unusual in its approach and 
scope, the tape will appeal to those 
who like to wander off the beaten path. 
Contact: 800-367-8437. 

DR. CHRISTMAS: THE COMPLETE CHRIST- 
MAS TREE 

Dr. Ctinslmss 

71 minulvs, $14.9S 

There's no blue Christmas in sight for 
those who take the time to view this 
helpful, extremely detailed how-to 
before cranking up the carols and 
beginning the task of tree-trimming. A 
pair of holiday designers, who have 
decked the halls for Bob Hope, Carrie 
Fisher, Andy Garcia, and other Holly- 
wood-ites, share their best ideas about 
how to turn a regular space into a 
Christmas shrine. Their advice 
includes deciding about tree selection 
(either natural or artificial), the proper 
placement of a tree in a room, lighting 
choices, and ideas for ornaments and 
decorations guaranteed to achieve any 
mood. The cheery hosts also discuss 
safety concerns, storage ideas, and 
ways to trim something else that often 
falls by the wayside during the holi- 
days—cost. ConUct: 310-854-0886. 

JANIS JOPUN SLEPT HERE 

Video Mustc Inc. 

120 minutes, $19.95 

This down-home documentary from 
Tara Veneruso probes the fabric of 
Austin, Texas' rich musical heritage, 
using pseudo-native daughter Janis 
Joplin as the common thread. A winner 
at the Houston International Film Fes- 



tival, the documentary covers the 
city's musical evolution from the '60s 
through mid-'90s, focusing on local 
Austin artists, club owners, and busi- 
ness people. A series of casual inter- 
views weaves a tale of artistry, mythos, 
and folklore around the sundry places 
where JopHn lived and played music 
during her time in Austin in the early 
'60s and sheds light on the contempo- 
rary artists who have carved out their 
own music there. Contact: 610-666- 
6080. 

GAMEBRAIN: THE OFFICIAL PLAYSTATION 
STRATEGY GUIDE 

MTV Home VidecVSMV 
90 minutes, $12.98 

Talk about multimedia! Sony keeps it 
in the family with the first video guide 
for people looking for tips on how to 
get the most out of their Sony PlaySta- 
tion games. Tim Boggy, of MTV "Road 
Rules" fame, takes a detour into high- 
technology space to unlock the secrets 
of some of the newest PlayStation 
games, such as "Final Fantasy VII." 
"NFL Gameday '98," and "Treasures 
Of The Deep." Loaded with screen 
shots, the program's fast-paced narra- 
tive belies secret rooms, well-riisguised 
detours, and powers and weapons that 
await discovery by the initiated. The 
tape also features a profile of "Tomb 
Raider" Lara Croft and offers a sneak 
peek at Parappa the Rapper. The tape 
is a clever marketing move for Sony. 
Not only is the company hoping to 
rake in video sales, but the video itself 
is primed to send game fans racing to 
retail stores just in time for holiday 
gift shopping. 



Rodgers and Hammerstein's "Cinderella" 
Starring Whitney Houston, Brandy, 
Whoopi Goldberg, Jason Alexander, 
Bernadette Peters, and Paolo Montai- 
ban. 

The Wonderful V^orld 01 Disney 
Nov. 2, 7-9 p.m. ABC 

Featuring an all-star cast and a 
cheery contemporary look and 
sound, this third remake of the 
40-year-oId Rodgers and Ham- 
merstein classic is sure to please. 

Teen sensation Brandy stars in 
the title role, and in spite of her 
pop roots, she slips into the 
Rodgers and Hammerstein Broad- 
way-like score as easily as Cin- 
derella fits into the glass slipper. 

Her innocent and playful rendi- 
tion of "In My Own Little Corner" 
captures the hope and dreams of 
the song. Starring in the WB net- 
work sitcom "Moesha," Brandy is 
no stranger to the acting world 
and is able to get into character 
more than your average pop star. 

But the real driving force 
behind this new version is Whit- 
ney Houston, who plays the Fairy 
Godmother and is also one of the 
show's executive producers. 

Other executive producers are 
Debra Martin Chase (Houston's 
production partner); Craig Zadan; 
Neal Meron, who co-produced the 
television version of "Gypsy" with 
Bette Midler; and David Gins- 
berg. 

Originally Zadan and Meron 
had wanted to cast Houston in the 
title role, but wisely the multi- 
Grammy winner thought a 
younger singer/actress should 
handle the part. 



BIOGRAPHY: MOTHER TERESA 

A&E Home Video 

50 minutes, $19.95 

Many casual observers might think 
Mother Ttreaa's greatest accomplish- 
ment was having her photo snapped in 
the company of Princess Diana. The 
photo has been printed numerous times 
since Mother Teresa's death at age H7, 
just days after the Princess' death in 
Paris. This program, though, rushed to 
retail in conjunction with the BBC, 
gives the spiritual leader her due. This 
story of the remarkable woman who 
dedicated her life to comforting the 
dying, the poor, and the outcast is told 
through the words of those who knew 
her well and admirers who praise her 
capacity for caring and charisma — 
traits that won the hearts of leaders 
around the world. A&R is donating a 
portion of proceeds to Mother Teresa's 
Missionaries of Charity. 

KIAEROBICS 

Whatever Produclions Inc. 
Approximatfly S5 minutes, $29.95 
These three short tapes packaged in a 
boxed set were created to help women 
{and men) prepare to defend them- 
selves against an unsuspected physical 
attack. KIAerobics — which stands for 
karate integrated aerobics — combines 
targeted martial art-s movements with 
the agility of aerobics. The tapes take 
viewers through an introduction to the 
concept, a low-impact aerobics .seg- 
ment, and a high-impact class. They 
provide not only some useful ammuni- 
tion but a pretty good workout, to 
boot. The goal of the training is to 
temporarily disable an attacker long 



ON THE in TUBE 



Clearly, though, Houston is hav- 
ing a good time playing here, and 
when a stunned Cinderella first 
meets her, Houston smirks, "What 
were you expecting, some old 
woman with gray hair?" 

In the uplifting duet "Impossi- 
ble" with Brandy, Houston is care- 
ful not to overshadow her young 
co-star but still manages to belt 
out a rousing rendition. 

Brandy and Houston also have a 
touching mother/daughter rela- 
tionship. It's clear that Brandy, as 
well as her character, looked to 
Houston for guidance. 

There isn't a weak link in the 
supporting cast, with Peters turn- 
ing in a particularly evil perfor- 
mance as the wicked stepmother. 

Peters also gets to show off her 
Broadway voice with "Falling In 
Love With Love," one of three 




Brandy as Cinderella and her Fairy 
Godmother. Whitney Houston. 



enough to get away and to keep poten- 
tial victims limber enough so that the 
moves become second nature, to pre- 
vent panic situations. The end game 
here is not to leave viewers feeling 
invincible but to equip them with tech- 
niques that can help in a variety of 
harmful situations. Contact: 800-779- 



ENTER*ACTIVE 

BY DOUG REECE 



Final FanUsy VII 

Sony/Squaiew>tt 
Sony PUyStallon 

Unless you have a few hours to spare, 
don't even bother plugging in. So 
engrossing and epic is this three-disc 
role-planng game — the first of its kind 
for the PlayStation — that players won't 
want to put dowTi their controllers. Act- 
ing as the game's main character Cloud 
Strife (you can also customize the 
name), players launch into a wonderful- 
ly designed world inhabited by an 
eccentric cast of allies and enemies, 
though it's not always easy to tell who's 
who. In fact, the twists and turns of 
Cloud's journey provide one of the most 
dynamic game plots we've experienced. 
Eryoy the trip, but be sure to pack your 
memory card. There's far too much to 
see to keep retracing your steps. 

Music Newswire 

www.musicncwiwirif.com 

Forget surfing through dozens of 
World Wide Web sites trying to find 
that important music news story. Music 
Newswire {www.musicnewswire.eom) 
offers more music news than you'll 



songs from other Rodgers shows 
included in this version. The song 
was written by Rodgers with 
lyrics by Lorenz Hart. 

Other added songs include 
Rodgers' "The Sweetest Sounds," 
a charming duet by Cinderella 
and the young prince, played by 
Paolo Montalban. The closer, 
Rodgers and Hammerstein's 
"There's Music In You," is sung by 
Houston. 

Jason Alexander, as the Prince's 
valet, Lionel, provides comic 
relief, and Victor Garber and 
Whoopi Goldberg turn in fine per- 
formances as the King and Queen 
Constantina. 

Veanne Cox and Natalie Des- 
selle also lend the right amount of 
sibling rivalry as the dopey and 
unattractive stepsisters. Their 
best scene comes when they hide 
in bushes and ridicule Cinderella 
as she flirts with the Prince at the 
ball in the song "Stepsisters 
Lament." 

With its elaborate sets and 
staging there is no mistaking that 
this is a Disney production, but 
the producers were kind enough 
to include only two full-blown 
production numbers. 

Although this remake is certain 
to draw comparisons with the 
original 1957 television produc- 
tion with Julie Andrews and the 
1965 version with Lesley Ann 
Warren, Disney remains true to 
the material. The excellent cast 
also gives new life to the beauti- 
ful score, which is equal to its 
predecessors. 

EILEEN FITZPATRICK 



ever need and does so in a refreshingly 
clear and concise fashion. It accom- 
plishes this daunting task by automati- 
cally collecting news stories from near- 
ly 50 online music magazines and label 
and industry sites and presenting them 
in three general categories (industry, 
label, and general news). Mischief New 
Media, the site's creator, made a wise 
choice in sacrificing slick, high-band- 
width graphics for quick and easy-to- 
load content, presenting a lime-saving 
solution to surfing through heavy 
image-laden sites. A navigation bar is 
handy for searching Music Newswire 
for specific stories, and all of the day's 
top .stories are presented on the home 
page. Constantly updated, Music 
Newswire is a great one-stop daily 
resource for music news. 



AUDIO BOOKS 

BV TRUDI MILLER ROSENBLUM 



THE ROYALS 
By Kitty Kelley 
Read by the author 

Simod & Schuslei Audto 
4 hours (Abridged), S22 
ISBN 0-671-57898-7 

Royal-watchers eager for the dirt on 
the Windsors won't he disappointed in 
Kelley's latest iconoclastic biography. 
FYom Prince Philip's promiscuity and 
hisexuality to Princess Margaret's 
racism and anti-Semitism, all the scan- 
dals arc here. Much of the audio deals 
with Charles and Diana, and despite 
the fact that mo.st of the information 
has been covered elsewhere, Kelley 
goes into it in greater detail and pro- 
\ides lota of supposed quotes from the 
principals. Kelley reads in a clear, 
straightforward voice, which works 
well for nonfiction. She doesn't take 
sides, and she makes all the partici- 
pants look selfish yet somewhat sympa- 
thetic because of the restrictive royal 
environment. Although the book was 
written before Diana's death, Kelley 
presciently talks about the paparazzi 
and, specifically, how the once-polite 
and respectful photographers became 
intrusive "hooligans" after Di lost her 
royal title. This is a colorful, real-life 
soap opera that will keep listeners riv- 
eted. 

WORLD TALES 

By Randy ArmstronE and Ginnieva Akh«le 
Read by the authors 

UMP Records 1800-641 9904) 

45 minutes. S14.99 lot CD, S9.98 for cjtMtte 

No ISBN available 

Performing artists Armstrong and 
Aichele present five folk tales from 
around the world, interspersed with 
their own original music. The music is 
inspired by the country of origin of the 
stories and is played on authentic 
instruments like the mbira, the djembe 
drum, the sitar, and the tabla. Stories 
include Ecuador's "The Magic Lake," 
about a courageous young girl who 
saves a dying prince by traveling to the 
end of the world to obtain water from a 
magic lake to cure him; southern 
Africa's "Mzizi's Great Adventure," 
which shows what happens to a mis- 
chievous young boy who ignores warn- 
ings to stay out of the forest; India's 
"The Elephant And The Ant." which 
teaches that being small does not nec- 
essarily mean being weak or helpless; 
and western Africa's 'Anansi The Spi- 
der," a comical tale about a spider 
whose pride leads him. through a com- 
plicated set of circumstances, to losing 
his hair. Also included is "The First 
Flute," a lyrical tale of the Lakota 
tribe of North America. The music 
works well with the storytelling, and 
the artistji' expressive delivery make 
this a fine, artistic piece. However, the 
title is likely to suffer from mixed mar- 
keting. The target audience is the fami- 
ly, but the dark and serious cover 
design isn't likely to attract kids. 
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Get more reach. More impact 
More results. 

Now, you can reach 200,000 key music business 
decision makers across the country and around the 
world by telling them about your product or service 
in the industry's leading news magazine. 



All Major Credit Cards Accepted 



Display Classified Ad Rates 
Services & Resources 



• MUSIC INDUSTRY HELP WANTED; $170 per col. inch/per week 

• RADIO HELP WANTED: $95 per col. Inch/per week 

• MINIMUM RUN: Services tRes()U[t«s 4 weeks, St70 per Incti/per week 

• BOX REPLY SERVICE: $30 perinsertion 

Qass/M dds are amnisimble when an agency represents an outside dent 



CALL: JEFF SERRETTE 212-536-5174 

Billboard Qassified, 1515 Broadway, Ny, Ny 10036 
CAliTOLi FREE: 1^00-223-7524 
FAX yOURAD 212-536-8864 or 
e-mail: j$e[Tette@biRboard.com 



DEADLINE: FRIDAY AT 3:30 PM EASTERN 



SERVICES 



SERVICES 



SERVICES 



SO YOU'RE READY 
TO MANUFACTURE, 
BUT YOU'RE 
CONFUSED. . . 
WHO DO YOU TRUST 
YOUR RELEASE TO 

Feel Sate m Entrusling 
your CD. Cassette, or 
ftecortl Manufacturing 
toTRUTONEINC 



■• urltml 

• !rul&nt n« nei«t had J i.iigle coapllinl 
filed agjinsi tu» oitti Iht Belter 
Btfineu Burtlu. 

• 1nut his HSIeiM mm I Dt tekisey 
IM MfH i ndefHAflt labels cortrmf 
tfiucieim j 

• hXloslMBsmMaiilbeKr. I 

• MKHtualilTcinttiibnl U 

• tamipnos urn k belt 1 

iiptrmce ttit Uutane Oitltrtnce. 



TRUTONE INC. 

310 Huasoii Stfe«l. Hivciiensack, ttew Jersey 07601 
Toll Free: 1 '8S8-TRUT0NE 1878-6663) 



CD a CASSETTE 
MANUFACnJIUNG 



FMTuaNC i>c SounMBi's 
Fisr 0 Omv DunM. B« CuzriE System 
& Luu£ST Real Tkc CtarrTE F>icijtyI 

BUnfc CaiMttM 
Oix-ORCD-Rl 

MOCMXS AVAHABUI 
CAil rOK «££ CATALOai 

CRYSTAL CLEAR SOUND 



• Di{ttjt Mutanni b Editinf 

GMOCMXS AVAHABUI 0¥ 
CMJ. rOK «££ CArALOCI %0 

CRYSTAL CLEAR SOUND 

1.800.880.0073 



GUARANTEED BEST 
PRICES!! 



Y0UR#1 MUSIC SOURCE 

1000 CD PACKAGE PRICE $1,099.US 

Includes: 1000 CD's. 2 Page Graphics 
(4 + 1 ) , 4 Color Tray Card. Jewel Box 
and Shrink Wrap. (Shipping Extra) 
Quick Turn Around 

CALL (905) 671-DISC 

Fax (905) 672-2412 

RETAIL READY PACKAGE 
Customor Supplies: 1630 or CDR 
Master, Composite Negatrves & Colour 
Keys. CO Label Film Posilrve 
2410 Lucknow Dr. Unit #26. 
Mississauga. Ont., Canada L5S 1V1 

Viva A Maslefcard accepted 



OLD STYL£ RECORD JACKHS 

7" AND 12" 

Custom made from your prinbng 
UNITED FILM & 
PACKAGING 

(213) 222-0797 FAX 222-3588 



Loohing For Affordable- 
Cassettes and CDs? 

Why search the world over... 

when you can get ttiem tiere? 
We offer top quality cassette and 
CD packages whicti can be customized 
to fit your individual needs. 

Audio Cassette... CD Audio... \ \^ 

CD Rom... IMastering. . . Digital Editing^ ^ 
Graphic Layout... Film Output... 
Printing... you'll find it all here!!! 

Call Today tor your 
j^^l^: catalog... SAS Industries, Inc. 

1-800-955-7271 



1 



i^^ii es 



MAiRD 



ItewYort Sales Office: 1-800-727-718! 
DELIVERY AND SATISFACTION GUARANTEED 
Uarvulactuiing Fadtity Centrally Located In St. Louis, MO 





4I|I|I| CDNKIUCt: 

lDUD$1699 

1 m-hr.iiai 

k INaUD(S: 

\ OIIGIIItllON • 4 FACE iOOKin with < (OLOR (OVEI 
1 KOlOHACIIoiKHCOlOllmmO' 
(D LABEt EIIM t ? (0101! UIEI lUPRIHIING • 
lEWtl eOl ! SHIIINII WIAP • OlilCK TUDNAIiOUIIO 

' fraw;Div(tr»Tfr»rf)'fi,tnfi'jfainkisspeio,l 
..-f ASI FOR OUR Ffin IRCKHURII 


CD PACKAGE: $975 

INOUOES: 

• oiiciNtnoH • 1 (0101 ] mi mm m, 

AIIDTMTUItD'>l(OLDIiCDlA!Er K, 
• lEWU EOl t SHIINII WMP • OUlU lURHASOUKD ■ 

IN.t<OU«a,VINTllCUUn[l[RIUTIWtrACUGING 


^M?<3)Rainbo Records and Cassettes g 




We Anticipate Your Every Need 

CD REPLICATION 

Cassette Duplication 
Graphic Design & Printing 
Digital Editing & Mastering 



COMPACT DISCS • 75 < EACH 


■it s a better dealiI 


Complete CD & Cassette Packages! | 


1 "ADD It Up" I 


CALL FOR QUOTE 


1 ,000 CD* 750.00 
1 ,000 J.w.l/Wrap 300.00 
1,000 2. Pg Book/Tray 240 00 
S 1,290.00 

From your CD.*«jdyMairer A 
f rrnt-Jt«ody film 


A'.^ TIOSA L TA Pt> V) ISC 


1-800-874-4174 

1 1 10-48<h Av.nus North • Noihyill., TN 37209 1 



Watch out for: 
ZYX DJ Information 
via Internet 

http://www.zyx.de 



CUSTOM COMPACT DISCS 

Affordable single copy CDs. startitlg at $20. 
JS.OO OFF WITH THIS AD 

46 PRODUCTIONS 

42W557 Hawk Circle. St. Cliarks. Ml. ftlMi 
Tel (8110) 850-5423 Fax (800) 203-1725 
Contact Us On The Internet at infoC<i46p.a]m 
Visit our Web Page at http7/www.46|i.coin 



COMPACT 
DISCS 



fiooo 



EACH 



ASSEMBLED IN JEWEL CASE. SHRINKWRAPPED 
YOU SUPPLY PRINT, LABEL FILM. MASTER. 



SERVICES 



• G>mpact 0<sc Pressing 1 

CO Audio & CO ROM 
P i' » M jfcU i'lng / Short-Run 
•Casscttf Duplication 

•VingI Pressing 
• Oesign/FUm/Printing 



COMPLFTf PACKAGES ReADYTO-GOl 



Wc mau be th< experts, 
but lunan It comas to 
Uour project, u ou're the bossi 

SMaxDisK 

fram catatogua/custoni quotel 

J 800 681 OTOSi 



DtGlTRL F8RCS' 

<!^^^^■ TOTAL CD, 

^^^r CD-ROM, E-CD, 
& CASSETTE PRODUCTION 



21 2-252-9300 

www.digrtalforce.com 



Feel the "Power of Excellflncc' 
call for POWER PLAY the 
DIGrrAL FOi?CE Sampler & 
Studio Reference Disc 

149 MADISON AVENUE NY, NYlOOIt 



EuropaDisk 




in-ii(X'.si^:facii.itif.s 

■ Compuct Dis4- Rt'plicalioii 

• CD Glms Maslirrini! 

•T'& 12" Mnvl Records - ^• 

• Cassette Duplicaliun . , i ' 

• Kxpvrt Pa-maslcring ' ' 

• (iraplilcs Uesien & Printine 

Free- Cilalof ..r <>...lc: gOO 455-8555 
\t.,[.it .kJ.i .dM. .....pl.-d 

75 Vaocl. Street. Ne. VnrlL. NV I1KI13 

t;i:i:;tMj<)i FAXi2t2i«)6^M.i* 



Billboard Advertising 
212-536-5174 



CUSTOM SERVICE 
1015 W. Isabel Street 
Burbank. CA 91506 

(800) 423-2936 
FAX (818) 569-3718 



SERVICES 




GUIDE TO 
MASTER TAPE 
PREPARATION 

Finil OtJl liow to piepjie 
vout duilto master loi er- :}i - 
tree manuUdurtno AnM:>t 
tor recsfdinQ a ' 
stifdioei ■ 



DISC MAKERS 

1-8I)0-WI<S3S3 • linf://w»w.iUsciiiikm.ciin 



COMPUTERS 



/HiisUicate 



Compldc rOS >' InventDrjr 
Control lor All your record mdl 
multimedia itote n«ds' 
Available In Spanish tool I 



1-888-222-4P0Sm...._i 
F« (919)677-9194 
E-mail POS^unidlal.cotn 
http://www.idcsoft.cotTi 



[young STSTIMS lIMITtDl 



(ONMTEI STSTENS (01 
TK NISK & fIKO INIISTir 

770-449-0338 



NOIE THIN )0 run »{mil(H([ 



HecordTrak 

^^■^^^^^1 fnvtffifory Management 

I f^or Recofd Stores 

Hfcr- 800-942-3008 



INVESTORS 
WANTED 



INVESTOR 
WANTED 

Music Co. doing business in 50 
states seeks investment of $25K 
for expansion. 

(213) 427-8617 
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PUBLICATIONS 



PROFESSIONAL SERVICES 



DJ SERVICES 



EVERY SONGWRITER SHOULD 

have a copy of the new industry manual 

"SongHTiting Simplified" 

From: How to protect your material, Writing basics, 
and What the industry is looking for. 
To: How to sell your songs and the legal 
aspects of the business. 
For your copy: Send $14.95 + $3.00 shipping and handhng to: 

CPI, 5353 Noble Ave., Van Nuys, CA. 91411 



We're Here To Helpl 

What'ii il take to make it in the music business? How do I sell my songs? 

How do I get them to the right people? Major or independent laheU? 

What are A&R people really Itxiking for? How do 1 make a I^mo? 

How do I get financing? How do 1 protect my songs? 

Is this a grxKi contraa? Do I need an agent? A Lawyer? 

If you are looking for an an.swer to any of these or the myriad of other questions 
about success in the music business, you should call or send package to: 

MEDIA ENTERTAINMENT CONSULTANTS 
Artist I>cvclopinent, Project Creation 

Financing Consulting Service to the Music Industry 
i}5i Noble Avenue, Van Nuys, Ca. 91411 
Phone (818) 98«-7431, Fax (818) 501-S243 



DJ's & COLLECTORS 
BROUHAHA MUSIC MARKETIfM 

2168 S. Atlanltc Blvd. #260 
Montery Park. CA 91754 
For CD Singles {special trks. 
mixes, CD's, colleclables etc) 
(2U) 721.4003 Fax (213) 728-4373 
hltp://Mrww.broiiii«haGd.eon 



IF rrs THE MOVERS AND SHAKERS 
OF THE MUSIC INOUSTRy 
you WANT TO REACH 
CALL BILLBOARD CLASSIFIED 
AT 212-S36-S174 



FOR SALE 



• BROWSER' DISPLAY SYSTEMS* ' 



FIXTURES 



0 



Any Case $29.&fi 

ALBUMS. CD 5 a 45's CASES 

(800) 343-1433 
Call Now 
ISLAND CASES 
(In NY| 
(516) 563-0633 
Fax: (516) 563-1390 



OPENING A NEW STORE 

NEED ADDITIONAL PRODUCT 
WIDE SaECTlON PREVIOUSLY PLAYED CD'S. 
TAPES, ETC, • YOU PICK WHAT SELLS 
USEDCD Company, Inc. 
P.O. Box 31. Jericho, N Y 11753 
Tel (516) 677-6018. Fax (516) 677-6007 
EmaR liifo@aa«dcd.coin 



400 CD BOOKLETS in 2 SQ. FT.! 

actual CD's kept in jewel boxes behind the counter. 

j^^a«MBjjL Full lineal counter, wall and llooi displays 

WS^S Browser 

.1 l^^V i^-O'^^^^WB '^^A W WeSliptrlw . Chicigo. IL 60610 
I fjv" ^' ii^ffi^lll—SnSJ^BEd Plone: 3I2-8H/0BH • TiKllrMi BOO- B2Z/44I0 




IMPACT UNITS 

Designed for impact display 
of more Titles ttian Browsers 
DVD's • Videos • CD's 
Jewelbox • Nintendo 



FACTORY DIRECT PRICES 



• DVD & Laser Displayers 

• Modular Browsers 

• Island Merchandisers 

• Storage Cabinets 

• Security Systems 

• Custom Counters 

• Category Signs 

2 Yisor ^'Unconditional Guarantee" 
on all JD Products and Services. 

• Free In-Store planning service 

• Be Habia Espanol 

• Ships from Baltimore or Los Angeles 




For a Free Color Catalog Call (800) 433-3543 



or Fax Us at 13 JO] 937-2070 



MUSIC MERCHANDISE 



RECORD COLLECTION 
FOR SALE: 

San Frandsco DJ selling Aprox, 30,0(X) 
records, 20 yrs. of Dance Music. Hifv 
Hop, House, Top 40, R&B, Modem 
Rock, Reggae, Techno. Immaculate 
cond. Selling as complete set only. 

(415) 647-8258 



DOlUT BUY CUTOUTS! 

Until You See Our Catalog 
Of Great Cassettes & CD's 
TARGET MUSIC DISTRIBUTORS 

7925 NW 66th Street ■ Dept. J 
Miami. Florida 33166 
PH: 305-591-2188 • FAX; 305-691-7210 
DEALERS ONLY 



Campus Racords 

WholM«l«OMributorof ^ 
"DaMlofw/Ovcrslocka" 
. a74 AHMoy tiMlMr Howl 
LMham, *fV 13110 
(BIB) 7B3-BBM 
(SIS) 7B3-B7S3 FAX 



BUY DIRECT AND SAVEI 

Whils oltwr people are raisra their prices, we 
are slashing ours. Major label CD's, cassettes 
and LP's as tow as 56( Your choice from the 
most extensive l.stings available. For tree 
catalog call (609) 8904000. 

Fax (609) 8»H]247 or wrtte 
Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691-0020 



TOP 200 CD LISTENING STATION 

Major breakthrough in technology from 
Silicon Valley. Now your customers can 
listen to all tracks from 200 CD's or more. 
Increase sales and profits. Customers do 
buy more when they listen to CD's firstlll 



' Play 200 C0'». onty 3 Sq fMt spsc* 

* 10 CD'i to IOCWb CD'i fMf station 

* Grab CD I«wel bos. InMrl and play 

* Vote* prompt irtBtructkms 

* Error Ttm random CD fth«lf sioraB* 

* UntqiM Invantory. purchaaa systvm 

* Readout or pr(nt*d CD ordar form 



HI quality A low coat 
Ona button opsratkm 
Uatan to all trwkt 
SImpla CD upgradta 
Ellmlnala CD (twfl 
Tlrrwoul control 
R»duce labor costa 



* Mutdpl* color coda atatlont can play atl CD's Irt your atora 
Call (408) 436^088 For Information & dwnorwtratlon 
VOSTCCH CORP. 2US4PARAGOMM SAN JOSE CAH131 




CD STORAGE CABINETS 



THE D.J. AND MUSIC SOURCE • SINCE 1975 

ROCK AND SOUL! 

482 7th Ave.. New Yo.k. N.Y. tOOIB ; (212) 699-3SS3 / Fax (212) 564-53581 



MUSIC DEPT. : D.J. s HEAVEN - THE LARGEST SELECTION OF 12" VINYL L.P. s, 
CD'S and CASSETTES • DISCOUNT PRICES! 

PRO D.J. DEPT. : MIXERS • AMPS • SAMPLERS • TURNTABLES • CARTRIDGES 
• EQ 9 • DRUM MACHINES -SPEAKERS • CASES • MULTI-TRACKS • 
DUPLICATORS • MICS • HEADPHONES ■ CLUB AND DJ, LIGHTING. 



MUSIC MERCHANDISE ■ STORE SUPPLIES 



ZMACHARS, INC. 

mSlC MERCHANDISE One stop dtstnbutof foi 
posters, t-stiins. slickers, hats, keyrings, but- 
tons, incense, limits, jewelry, sun^sses. 
tapestries, and much more... We are a sennt^e 
based company with all of it* latest merchan- 
dise available. Get it all witn just one call... 
NO MINIMliU/SAME DAY SHIPPIMG. itt\m enfv 
call \ot Mo-. Ve00-24&-223fl tu: 30S-8(I8-1924 
wiiirw-iiTiich3rs@aoi.com 



NEW! 

MULTIMEOIA MERCHANOISBRS 



Also complete line ot display fixtures 

• Factory Direct 

• Wholesale 
Prices 

• Same day 
Stiipping 





HELP WANTED 



WANTED TO BUY 



STORE SUPPLIES ■ ""^"'^ 800.542.2302 



DIRECTOR OF PRODUCTION AND ACQUISITIONS 

We are a fast growing, Philadelphia-area company and the largest distributor of 
educational video products lo schools and public libraries in the country. We've 
also produced over 200 original programs and have recently launched acquisitions 
and TV production divisions, both of which will cross over into consumer markets. 
This is an outstanding opportunity for an experienced individual to run these two 
new areas. Applicant should be highly familiar with children's documentary and/or 
educational video/TV production as well as licensing & acquisitions. Individual 
would review programs submitted and proaclively solicit programs for licensing or 
acquisition. Individual would also develop new series, oversee 3rd party produc- 
tions and adapt existing productions for new media channels and international 
markets. Reports lo President & CEO. Competitive salary, med/dcntal & 401 (k). 
Send resume w/salaiy requirements to: 

Schiessinger Media 

A Dtvtalon or 

Library Video Company. 

OUTSTANDrNG CDUCATIONAL MEDIA AT BUDGET-FRICNOLY PRtCES SINCE tSBE 

P.O. Box SSO, D«pt. MUt«S 
WyiMwrood, PA. 190W 



"We are cash buyers of un- 
wanted LP's, Cassettes or 
CD's." No quantity is too 
large or small. We pay the 
freight. Call: 

(609) 890-6000 



DIVIDER CARDS 

BUY DIRECT FROM MANUFACTURER 
ALL SIZES AVAILABLE 
Dies & Die Cutting 

1 (800) 359-5038 
7SS Wythe Avenue. Brooklyn. NY 11211 
THE OlSiniBUTORS SUPPLIER 



Reach for the STARSI 
Moving? Relocating? 

BE SURE TO READ THE ADS IN THE 

REAL ESTATE TO THE STARS 
CLASSIFIED SECTION EVERY VI^EEK 
IN BILLBOARD MAGAZINE. 



EXPERIENCED RECORD PROMOTIONS/ 
ARTIST DEVELOPMENT EXPERT WANTED 
Salary from start to twuslng option. Part- 
nership inlflfest in well Tinanced San 
Francisrx) record label "Marvelous Show 
Productions'. Mission is to break modem 
rock band and established label- 
Fax salary requirements and resume. 
(650) 401-6779 



BOOKKEEPER 
WANTED 

10 YEARS EXPERIENCE, FOR 
INDEPENDETfT RECORD LABEL 
IN HOaYWOOD. 

FAX - (213) 650-1016 
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HELP WANTED 



VIROIN 

M 



NOW HIRING 

STORE MANAGER 

For the New York area 
See our ad on page 1 7 



MARKETING/SALES PROFESSIONALS WANTED 

Simitar Entertain rrtent, a leading dlslnbutor of music, video and muRi-media consumer enter- 
tainment product including high profile new releases and extensive catatog, seeks motivated, 
experienced mar1<eting/sales professionals for three key positions: 

PRODUCT MANAGER/ASSOCIATED LABELS: 

Right candidate possesses extensive experience bringing music product to retajl. including 
developirtg/rrvanaging budgets, understanding manutactunng, intensive knowledge of radn 
and retail prorT>otion. Position will oversee all aspects of growing errlerlainment cos. affiliated 
labels. Proficiency in Spanish with experience in Labn music helpful, but will consider ail 
qualified candidates- 

AUDIO MARKETING MANAGER: 

Detail-oriented promotnn-minded setf-starter with experieoce implementirtg POP, radki pro- 
motiorw and merchandising for retail arxJ wholesale environments. Create and execute 
markelir>g retaiVconsumer programs to assist sates sell-in of musk: product. 

MIDWEST REGIONAL SALES MANAGER-AUDIO: 

Experienced and motivated safes manager sought for exceptnnal growth organization to be 
based in cos. Minneapolis office and sell to Midwest and f^aJional accounts. Indepth knowl- 
edge of MicNvest National retailers, distributors preferred for this exceptional territory. Rep will 
pn^mote/selt a full array of high profile new releases, as well as substantial catalog, music 
titles. Fax: (612) 479-70ca or mail. 

SIMITAR ENTERTAINMENT, INC. 
5555 Pioneer Creek Drive 
Maple Plain, Minn. 55359-9003 
Attn: Human Resources 



ADVERTISING SPACE SALES 

Billboard Magazine, ttie music industry's leading newsmagazine, seeks an 
energetic, hard-wortdng and articulate sales rep for our growing inside sales 
operation. You should be able to upsell on inbound sales and cold-calls to 
new prospects, and do what it takes to expand a very promising territory. 
Music industry experience is welcome but not essential, we want someone 
who can sell. 1 - 3 years sales experience preferred. Salary + commission + 
benefits. Fax your resume and salary history to: 

HAROID ITZKOWI1Z (212)536-8864 

BilltKard is an equal opportunity employer 



NATIONAL SALES 
DIRECTOR 

New York metropolitan area inde- 
pendent record company with dan- 
ce/pop/jazz repertoire seeks ag- 

gressive, creative, self-starting 
irector of National Sales, capable 
of developing and implementing ef- 
fective sales and marketing cam- 
paigns. The successful candidate 
will have 3-5 years of sales, market- 
ing, distribution and administrative 
experience and will have established 
connections in the retail community. 
Send resume with salary history to: 
Box 8412, Billboard Classified, 
1515 BnMdway. New York, N.Y. 
10036. 



DYNAMIC SALES/ 
MARKETINQ PERSON 

Needed by new label wuri big-name pro- 
jects. Represent releases to record re- 
tailers and develop promotions. Act as 
liason with distributors. Special empha- 
sis on developing nontraditional sales. 
Handle administrative details of co-op 
and oit«r advertising. Assist in devel- 
opment of marketing campaigns. We're 
looking for an energetic, highly or- 
ganized, creatrve self-starter to twcome 
part of a small team with tMg ideas. Posi- 
tion reports to label head. 
Send resume to: Box B406, Billboard 
Classified, 1515 Broadway, New 
York, N.Y. 10036. 



POSITION OPEN: 

Sky Productions, has a job offer tor ten 
musicians to perform for entertainment at 
Resiurants, night clubs, weddings and 
public dances. Musicians must 5ir>g and 
play Mexican tropical music. It will include 
playing drums, piano, saxophone, guitars 
and singing $500.00 weekly per person 
for twelve hours each week, threi nights 
a week. The nights will vary according to 
the itinerary- Three years experience play- 
ing and sif»ging is required. They will 
perform as a group. Bookings cover 
Valley area of Texas, The job is temporary 
from December 1997 to November 1998. 
Contact Mrs. Carmen Alvarez at 
(956)843^750 or send resumes to 
2816 Tampico, Hidalgo, Tx. 78SS7. 



INDEPENDENT MUSIC PUBUSHER 

Seeks self-starter for Copyright Ad- 
ministrator position. Successful 
person will be able to work indepen- 
dently and be comfortable with music 
copyrights and mechanical licensing 
for a growing cataloge. Additionally, 
computer skifis to include Word, WP, 
Right Track. Lolus 1-2-3 and/or Quat- 
iro Pro. Must have a minimum of two 
(2) years experience in music pub- 
lishing enviornment. Fax resume and 
salary requirements to: 
H.R. Department, (212) 777-7604 Attn: OA 



Billboard Advertising 
212-536-5174 



Update 



CALENDAR 



OCTOBER 

Oct 24-25, Fourth Annual Regional Countiy 
Ratio Seminar. Radisson Hotel, Sacramente. Calif 
615-327-4487 

Oct. 24 -26, Songwriters Expo 20, sponsored by 
ttie National Academy of Songwriters, Borfjank Air- 
port Hilton and Convention Center, Burtank, Calif 
213-463-7178,800-826-7287 

Oct. 25. Fourth Annual Principal Health Care 
JazzOnTlieRunSKRun. sponsored by WJCT Jack- 
sonville. Fla,. Metropolitan Park, Jacksonville. 904- 
739-1917. 

Oct 25 From The Ground Up Music Conter- 
eflce, sponsored by Hypnotize Music Gniup and Baby 
Bruner Music, Pennsylvania Convention Center, 
Philadelphia. 215-271-7175. 

Oct 25. Business Of Music Wortahofi: How To 
Make It And Keep It. Douglas Park Cultural and 
Community Center. Ctiicago 3I2-987-4469. 

Oct 25, Rock On: Music PuMistiiiig/Music Pio- 
duction, sponsored by WBAI New York. 718-693- 
1280 

Oct. 27 , Tin Museum Of Television And Radio's 
Third Annual Radio Festival, New M. 212-621- 
6735 

Oct 27. Records, TechnoloQr. t Consumers, 
sponsored by Los Angeles Music Network. Hotel Sof- 
itel, Los Angeles 818-769-6095 

Oct 28, Grammy Backstage . . . Conversations 
With Music Professionals Symposium, Punlue Uni- 
versity, Fowler Hall, Lafayette, Ind 310-392-3777. 

Oct 29. City Of Hope Spirit Award Ceremony, 
honoring Antonio "L.A " Reid and Kennetti "Babyface" 
Edmonds, Century City Plaza Hotel back lot. Century 
City. Calif. 213-892-7268. 

Oct. 29'Nov 2, Black Entertainment I Sports 
Lawyers Assn.'s 17th Annual Conference. Rio Del 
Mar Resorts Center, San luan, Puerto Rico, 301-333- 
0003. 

Oct 31, Music Industry Trusts' Dinner, 

Grosvenor House Hotel, London. 44-171-287-4422. 

Oct 31. Grammy Backstage . . . Conversations 
With Music Professionals Symposium, University 
of Anzona Crowder Hall. lucson, Anz. 310-392-3777 

NOVEMBER 

Nov 3, The Nordoff-Robbins Music Therapy 



Foundation's lOth Annual Sihrer Clef Award Din- 
ner And Auction Honoring Aerosmith, Roseland, 
N.Y 212-707-2818 

Ni» 5. Natioaal Academy Of Recording Alts And 
Sciences Fall Symposium Series. ' Raising Ybur Pm- 
file." MM Chaplin Soundstage, Los Angeles. 310- 
392-3777. 

Nov 5-8. '97 faJzTimes Convention: Tlte Inter- 
national Business 01 Ja22, ITT Stieraton Meadow- 
lands. N.J. 800-866-7664. extension 10: 301-588- 
4114. extension 10, 

Nov 6, MTV Europe Music Awards, Ahoy Stadi- 
um. Rotterdam. Holland. 44-171-284-7777. 



Nov 7-9. Air Jamaica Jazz t Blues Festival. 

Rose Hall Great House. Montego Bay. Jamaica. 888- 
622-1658. 

Nov 12, The Neil Boprt Memorial Fund's 1997 
CtiiUren's Award Dinner Tune In Wlh OavxJ Foster,' 
Barter Hangar. Santa Monica. Calif. 310-247-2980. 

Nov 20 22. Billboard Music YOeo Conference 
And Awards. Beveily Hilton. Beverfy Hills. Cakf. 212- 
536-5002. 

DECEMBER 

Dec 8, Billboard Music Awartls. MGM Grand 

Garden Arena, Las Vegas. 212-536-5173. 



LIFELINES 



BIRTHS 

Girl, Amber Nicole, to Barbara and 
James Plocica, Oct. 14 in Brooklyn, 
N.Y. Father is in charge of mail-room 
operations at Relativity Records/KED 
Distribution. 

MARRIAGES 

Kimberly Nelson to Jeff V'iducich, 

Oct. 18 in Sacramento. Calif. Groom is 
media coordinator, advertising, at 
Tower Records. 

Kumiko Baba to Kazumi Matsuku- 

ma, Oct. 22 in Fukuoka, Japan. Bride 
is assistant to the pop buyer at Tower 
Records. Groom is pop bu>'er at Tower 
Records. 

DEATHS 

AI Collins, 78. of cancer, Sept. 30, in 
Mill Valley, Calif. A jazz DJ, Collins 
was the host of a weekly Saturday- 
night show on KCSM San Mateo, 
Calif., at the College of San Mateo. 
Known for his wild imagination and 
Purple Grotto studio, Collins came 
into fame in the 1950s as a DJ at 



HELP WANTED 



TALENT 



INTERNET and ARnST/ 
LABEL RELATIONS 

Exciting, publicly traded Internet music 
company looking for an individual with 
experience working with labels and art- 
ists as well as New Madia. Candidate 
should be fully conversar^t with internet 
technologies- You must be a highly 
motivated self-starter. Salary open plus 
stock options. Fax resumes to (212) 
246-1007 or email to; 

datallnx(3>aol.com 



WANTED: BASS PLAYER 

Major label signed act urgendy seeks 
bassisr age 18-24. Melodic rock witti 
tecrinology. Send pics, tapes etc. To: 
BASS 

Box 5110 
11 684 Ventura Blvd. 
Studio City, CA. 91604 



PUBLISHING 



USE THE CREATIVITY AT HAND! 

Wc know from experience that our adver- 
tisers get better response from our readers 
when they send their own artwork. A cre- 
ative ad stands off the page and gets 
rwliced. When placir>g an ad. send it cam- 
era ready* 



PDBLISHINC WANTED 

Independent Music Publishing Co., 
seeks to acquire additional copyright 
interests up to SIMM. Confidentiality 
assured. 

Box S413, Billboard Classified. 
1515 Broadway, New York, N.Y. 10036 



STORE FOR SALE 



MUSIC STORE FOR SALE 

In world renown South Beach's hottest street. 
3200 sq.ft. space, below market value, four year lease. 
Extensive and constantly expandlne customer base. 
For further Information feel free to contact us at 
your convenience. 
Tel. (305) 223-8012 



WNEW New York. Looking around 
the violet-painted studio, Collins told 
his listeners about a glowing grotto 
with stalactites and mushrooms, hence 
the Purple Grotto. He continued to 
add imaginary characters to his grot- 
to, including Harrison the Tasmanian 
owl. In 1960, Collins moved to KSFO 
San Francisco. He also did stints at 
Bay Area stations KGO, KMPX, 
KTIM, KZST. and KAPX. He hosted 
"The Tonight Show" when Stex-e Allen 
quit and authored "Grimm's Fairy 
Tales For Kids" and other jazzy beat- 
nik nursery rhymes. Collins is sur- 
vived by his wife, singer Patti; and 
children Bruce, Brad, Crissy, Ginger 
WoUicrs, Robbi Gregorich, Carl, and 
Teal. 

Brown Meggs, 66. of a brain hemor- 
rhage Oct. 8 at his home in San Fran- 
cisco. One of Capitol Records' top 
executives starting in the '60s and the 
man who picked up the recording 
option on the Beatles after they invad- 
ed the U.S., Meggs, whose son, Brook, 
reported the cause of death, was a 
lover of classical music with a famed 
iconoclastic wit. He nevertheless 
signed the Beatles, who recorded for 
Capitol's EMI parent in the U.K., in 
1963 after Capitol executiws had ear- 
lier turned down the option to release 
the group's product in the U.S. The 
band, however, had initial success in 
the U.S. on indeiwndent labels. Meggs 
was then director of East Coast oper- 
ations for Capitol and would later 
serve as COO. Meggs left Capitol in 
1976 to write novels and make film 
documentaries, returning in 1984 to 
run Angel Records, Capitol's classical 
wing, where he expanded the label's 
catalog, including product from a deal 
he negotiated with the Russian label 
Melodiya and the creation of 
Seraphim, a budget label. During his 
Capitol/Angel career, he worked both 
in New York and Ltts Angeles. He left 
the company in 1990, when his wife, 
Nancy, was diagnosed with pancreatic 
cancer. She died that j-ear. 

Glen Buxton, 49, of complications 
from pneumonia, Oct. 19 in Clarion. 
Iowa. Buxton was a founding member 
of rock group Alice (\)oper, with bass 
player Dennis Dunaway and singer 
Alice Cooper The three started the 
band in 1967 in Cortez High School in 
Phoenix. The lead guitarist for the 
group. Buxton co-wrote "School's 
Out," "Eighteen," and "Elected." He 
retired from the group in 1974. He is 
survived by his parents, Tom and 
Jerry; brother Ken; and sister Janice. 
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RADIO'PROMOTIONS«NETWORKS«SYNDICATION'AIRWAVES'MUSIC VIDEO'VIDEO MONITOR 



! 

Radio Seminar Explores Clianging Face Of Formats 




MTV's Schuon Stresses Staying True 
To The Music In Keynote Address 



Phenomenon. Def Jam's LL Cool J electrified the stage at the fourth annual Bill- 
board/Airplay Monitor Radio Seminar & Awards, Oct. 16-18 in Orlando. Fla. He's 
shown here at the label's awards show after-party, performing music from his 
new album, "Phenomenon." Doing double duty at the seminar. LL Cool J was 
also an awards presenter earlier in the evening. (Photo: Chuck Taylor) 



ORLANDO, Fla.— Fragmentation of 
music formats has made it more impor- 
tant than ever for radio to champion 
the music it plays, according to MTV'a 
Andy Schuon, keynote speaker at the 
Rillboiird/Airplay Monitor R<ulio Sem- 
inar & Awards here Oct U»-18. 

The event attracted 950 atten(]ees, 
with 1,100 at the awards dinner, a 
record number on both accounts. 

Schuon, executive VP of pr(^ram- 
ming for MTV, opened the conference 
Oct. 17 with a rousing address |)ep- 
pered with anecdotes about his pre- 
MTV radio career 

"We have to do our best job to make 



Fragmentation, 
Research The Focus 
At R&B Sessions 



OiiLANDO. Fla.— The importance 
of balancing research witii gut and 
the continuing fragmentation of 
K&B radio are two themes that 
cmergiKi during the R&B prt^am- 
niing panels at the BiUlKKU-d/Aii-play 
Monil/ir Riuiio Seminar. 

At the R&B Programmers' Re- 
search Lab. Jern- Boulding of Amer- 
ican Llrban Riwlio Networks, who is 
also a longtime coasuitjuit, strexse<l 
thiit research can't determine what 
reconLs t<» play Iwt iinly when rcctrttls 
liurn otit; restiarch can also pinpoint 
under-served musical or demo- 
gi-aphic niches in the market Many 
iK-wly ac(iuired stiitions ollen cIkkiwj 
tlw RifeB arhilt fonnat becaas** of its 
appeal to adwi-ti.sers, but Bimlding 
contends iJiat it doesn't matter what 
demo the GM wants because the 
demo that drht's the H&B IbiTnat Ls 
primarily IH- to 2i*-year-oki \voir>en: 
"You can't just eliminate rap. We 
must ti-ain our salespeople to sell the 
yoimger demos." 

He jilso note<i that with the further 
fragmentation of R&B radio into 
niche formats, research will iKciimc 
inci-easingly necex'^ary. 

Monica Starr of adult WMXD 
(Mix irZM) Deti-oit pointed nut that 
tt*sting witli younger dermis can put 
a crimp in ivsearch results, as she 
found out while pnignmmung hip- 
iHjp W' KJM ( 'liicago. "'Yh^y take less 
time to decide what they like, but 
then they're ovvr it sooner," she saiil. 
"Older demos take longer to decide, 
but thoy fiti\y with it InngtT." 

Warren Kurt/.man of Coleman 
Research descriU-d the com|Kiny's 
Music Forecasting service, which 
(Coiiii tilled ou iHitjr Xf) 



Modern Adult Here To Stay 

Panelists Discuss Top 40^s Evolution 



ORLANDO. Fla.— The fledgling mod- 
em adult format may still be wra-king out 
many of its issues, but most PDs im'oKed 
believe the question of whether theirs is 
actually a format has been resoh-ed. 

"The certificate from the American 
Format Foundation is in the mail," 
Jacobs Media consultant l>a\'e Beasing 
told the audience at the Billboard/Air- 
play Monitor Radio Seminar That panel. 
"Modern Times For Adiilt Radio," eraled 
with WALC St IxwLs PD Bob Davis sug- 
gesting that it was no longer modern 
ACs but mainstream AC stations that 
had a definition problem. 

Only WWMX (Mix 106.5) BalUmore 
PD Adam Goodman worried about being 
"suckered" into pl^^ng music that didn't 
work for hot At'. He also suggested that 
modern AC w^aa a niche format and that 
few PDs wtHiki deliberately "stri\ie to he 
No. 5." But WALC's Davis suggested 
modern adult radio was just "at the 
beginning of it* fgnjwth] curw." 

One issue that's still being wxirked out 
is artist image. PDs ha\T: to worry about 
who they can't i)la>' and whfi they can 
image around. In a world where artist 
images co?istimtly chimge (Hootie & the 
Blowfish, for example), Beasing 
announced that one client had decided 
not to use artist names in its TV spot. 

With the realization that modem adult 
raflio Ls here for a while comes a debate 
at labels on which department should 
promote it. Indie prttmoter Jerry I^mho 
ne\^>r got a direct answer when he asked 
stations who they would like to work 
with, but at least one panelist suggested 
that modem A(' be serviced wnth every- 
thing at the same time as modem rock- 
That doesn't mean that mwk?rn itvk- 
ers won't fight for ownei-ship. At their 
panel, WMRQ Haitfoi-d. Conn.. PD Jay 
Beau Jones siiid modern rock "can't let 
modern adult Istations] take that music 
anvmore." I«iter, WPLA Jacksonville. 



Fla., PD Jim Randall told his counter- 
parts to "take top 40 titles and beat the 
shit out of them before they do." 

But at the top 40 panel, the issue of 
when one could reasonably e.xpect a call- 
out story on songs was a m^jor topic. 
Consultant Bill Richards felt the ten- 
dency of PDs to mm-e records on and off 
their stations e\'erj' week due to fluctu- 
ating call-out results had gotten out of 
hand. WKTU New York PD Frankie 
Blue agreed, saying, "I think we should 
be more ftensitivp and hold on longer We 
will not put something in call-out unless 
it gets 100 spins." 

WKTirs Blue ami ri\-al WHTZ (ZlOO) 
New York PD Tom Poleman w^re rela- 
tively sanguine about their "competing 
but co-owned" scenario. Not all PDs at 
the "Sleeping With The Enemy" panel 
on cohabitating rivals were as happy. 
WAKS Tampa, Fla., PD Mason Dixon 
notetl that his rK-al-turned-owner Jacor 
had gone out of its way to ease his tran- 
sition, but KMEL 
San Francisco P[) 
Michelle Santasu- 
osso, who shared 
the dais with arch 
rival Michael 
Martin of KYLD 
(Wild 94.9). called 
her situation "a 

gigantic sea-monkey experiment" that 
had gone better than expected but was 
.still frasti-ating. 

Dixon, W'ho shared the dais with 
WFLZ Tamjw PD JefTKapugi, said that 
wai-s like the la'LDTCMEL battle marie 
radio gi-eat but warnetl PDs that they 
probaUy wmildn't be tolerated in the new 
corjJorate atmosphere. 

77/ /.V article was prepared bij Sean 
Rvss, H'ilh miditioml rcfxjrthig fwin 
Sman \iaizkit(i. Marc Schiffiiunt, and 
Chnck Tdifltn: 



Imusicl an important part of peoples' 
lives," said Schuon. "You have to risk 
more than your competitors think is 
wise. You should spend of the 
hours in your day making your station 
unique. Be ready to fail. Be confident 
Alwa.N-s lead, because following sucks." 

According to Schuon, the "passion 
play" is a big part 
of MTV's pro- 
gramming pro- 
cess. He cited 
JaminK|uai, Fiona 
Apple, Prodigy, 
and the Verve as 
examples of acts 
that the channel 
jumped on early. schuon 
"We have to make 

choices, and we're not always right." he 
said. "We look at |Broadcast Data Sys- 
tems] and SoundScan. but we make all 
our choices based on gut instinct" 

Calling radio "a great boot camp for 
any creative job" because "you learn 
how to be creative without a lot of 
money," Schuon noted that there are 
key differences between radio and 
MTV How programming decisions are 
made is one of those disparities, he 
noted, adding that there are many 
more |)eople invulml in the music video 




channel's programming choices. 

"At radio you're trying to get your 
programmer to Usten to songs," he said. 
"At MTV, we watch a little or all of each 
clip that is ofTicially submitted to us each 
week. There are 15 people in the music 
department, and we discuss what's 
going to go on the air every week." 

Schuon noted that one criticism of 
MTV has been that its programming 
decisions seem to follow radio. But he 
stressed that the channel plays clips 
from a wide range of genres. "We've 
chosen to play a wide net. We're not 
consen-atiw; we force diN-ersity. Some 
.say we follow radio, but if we play five 
titles a week from each genre v.'e cover, 
that's 50 titles. We're just not 100% in 
any particular genre." 

He added that the channel is 80% 
current all the time. "We lead on things 
w^e think will be acti\'e and not on oth- 
ers. We wouldn't work if we couldn't 
have Madonna. Puff Daddy, Tool, and 
Marilyn Manson. We're more like a 
magazine" than a radio station. 

According to Schuon, the genres 
that seem to be working best for the 
station right now are hip-hop and 
R&B. "Pop and rock are slowing 
down," he said. 

SUSAN NUNZIATA 



Country Panel Mulls Label Buys 

Pros & Cons Of Selling Airtime Tackled 




ORLANDO. Fla.— Should labels buy 
full-fledged, abosie-the-boai-d plays for 
their sor^ at radio? A discussion of that 
scenario took center stage at the Coun- 
try Format Focus Group session at the 
Billboard/Airplay Monitor Kadio Semi- 
nar. Moderators Bob Moody of McVay 
Media and Rob Dalton of Epic 
Records dis- 
cussed the possi- 
bility of labels 
teaming up with 
retailers to buy 
time on stations to 
play new songs in 
their entirety. 
Positioned as a 
new-music program sponsored by, for 
example, a chain such as Wal-Mart or 
Blockl>ust«r, lal)els might buy about 20 
three-minute blocks of time on stations 
in a wx-ek and position the featured song 
as, say, the "Wal-Mart pick hit of the 
week." With labels pajing stations their 
arerage unit rate for that time, the song 
could replace a three-minute .stop-set, 
thereby lienefiting progi-anuners as wielL 
The full-Iength-commei-cial issue has 
been raised sevei*al times at \-arious for- 
mats aver the past two decafles. Former 
R&B outlet KACE Ix>s Angi'les tried it 



in the mid-'SOs. Top 40 KHYI ( Y95) Dal- 
las announced a retail tie-in program 
similar to the one suggested here in the 
late '80s but scrapped its plans after neg- 
ati\'e publicity. 

"What PD wouldn't rather play a song 
instead of three minutes of spots?" asked 
Moody. In the ultimate extension of that 
scenario, he said, a station could end up 
playing IG songs an houi' — 12 that are 
|)aid for and four selected by the PD. On 
the downside, he said, some GMs "will 
be so desperate for the bottom line that 
they will take your money Ito play the 
song] and still play the same amount of 
spots." 

Label reps present, including Mer- 
cury's I..arry Hughes, endorsed the idea 
(Cotitiuued on page 88} 



RtpoHinff on the 1997 BiU- 
board/Airplaif Monitor Seminar 
iras prtwifled liif BiUhiHrnVs Susan 
Xnnziata and Chnck Taijlor, Air- 
ptaij Monitor editor Scon Ross: and 
Monitor mantujinij editors Juninc 
Voveneu (Rii-liK PhijUis Stark 
{('ountryj, and Marc Scfiiffmun 
(Rock). 
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WRCX Chicago Leads Billboard/Airplay Monitor Radio Awards 



(Cojithnwtl fniiti ixujr .i) 
persf)nality Sara Trexler. Global Satel- 
lite Networks' "Modern Rock Live" 
triumphed in the netw'ork syndicated 
program category'. 

Country' (xm-erhoase KKIiQ Houston 
was again the format's major-market 
station winner, while countr>' ft) hon- 
ors went to Larr>' Daniels from KNIX 
Phoenix, music direcU»r honors went to 
WIJSN Chicago's Tricia Biondo, and the 
yir personalitv nod went to Terry 
Dorsey of KKC:S I>alla.s. KKCS also won 
for marketing director Tami (Jriffin. 

Medium-market country WSIX won 
station of the year and for local [>er- 
sonality Gerry House, while KASE 
Austin was chosen small-market sta- 
tion. Also in the small-market catego- 
ry. WIVK-FM Knoxville, Tenn.. was 
the Nictor for PD Les Acree and music 
director Chris Hu(T. 

Also notable was Bob Kingsley, who 
took home his 1 1 th consecutive trophy 
for country network syndicated pro- 
gram of the year for his "American 
Country Countdown" on ABC Radio 
Networks. 

In the R&B category, last year's five- 
trophy major-market winner KKBT 
Los ^geles was sliced down to only 
one award, for music director Manama 
Snider, while WQHT (Hot 97) New 
York cleaned up with station, PD Steve 
Smith, and morning team Ed Lover, 
Doctor Dre, and Ijsa G. For medium- 
market R&B, WI'E(; Charlotte, N.C., 
was voted station of the vear, WDIA/ 
WHRK/K.JMS Memphis' Bobby O'Jay 
won PD and personality with W.C. 



Brown and Bev Johnson, and WOWl 
Norfolk, Va.'s Heart Attack won music 
director. WBHJ Birmingham, Ala., won 
for small-market R&B station and for 
PD Mickey Johnson. Lenny Love 
Whiteside carried home the award for 



sweep, there was no consensus in the 
genre's medium-market categories: 
Station of the year was WEBN Cincin- 
nati; PD was Keith Hastings of WLZR 
Milwaukee; and music director was 
Sharon Schilino of WHJY Pro\idence. 



Linda Silver received the one major- 
market award that WPLJ didn't, while 
WTIC Hartford, Conn., was voted 
medium-market station. WKTI Mil- 
waukee won for PD Danny Clayton 
and music director Leonard Peace. 




Arista artist Gary Bartow belts out his first solo single "So Help Me Girl" at the seminar's awards show, left, while WHTZ 
New York's Jo Maeder hands off the first Alison Steele Lifetime Achievement Award to broadcast legend and awards show 
host Casey Kasem. {Photos: Tom Hurst) 



R&B marketing director for his work 
at KKDA-FM Dallas. 

The R&B network syndicated pro- 
gram winner was "The Countdown 
With Walt 'Baby' Love" from Pre- 
miere Radio Networks. 

Unlike WRCX's mainstream rock 



R.l. KLBJ Austin won for small-mar- 
ket station and PD Jeff Carrol. For 
network syndicated program, the tro- 
phy went to "Rockline" from Global 
Satellite Network. 

In adult. WDBZ (the Buzz) New 
York (now WNSR) music director 



Rick Dees won the network syTidicat- 
ed program nod for "Rick Dees Week- 
ly Top 40" from ABC Radio Net- 
worka/CD Media. 

For the top 40 format, Dees picked 
up his second award of the evening for 
major-market air personality for 



KIIS-FM Los Angeles, while WFLZ 
Tampa, Fla., won medium-market sta- 
tion and for PD B.J. Harris and per- 
sonalities M.J. Kelly and Harris. 
KHFI Austin won as small-market top 
40 station, a.^ well as for music direc- 
tor Fernando Ventura, while WBHT 
Wilkos-Barre. Pa., got kudos for PD 
and air personality Kid Kelly, now 
assisUnt PD at WHTZ. The syndicat- 
ed program winner for top 40 was 
"Casey's Top 40 With Casey Kasem," 
from Westwood One. 

Finally, WXRT Chicago repeated its 
U*% achievements by taking home all 
three awards in the triple-A category: 
station, PD Norm Winer, and music 
director Patty Martin. And, as usual, 
CBS Radio's Howard Stern won as 
nationally syndicated air iwrsonality. 

For radio consultant. Guy Zapolcon 
of Zapoleon Media Strategies again won 
for both t^)p 40 and adult, while Rusty 
Walker of Rusty Walker Consulting got 
the nod for country. Fred Jacobs of 
Jacobs Metlia won for mainstream rock, 
Tom Calderone of Jacobs Media for 
modem rock, and Steve Smith of Steve 
Smith Consulting for R&B. 

The Billboard/Airplay Monitor 
Radio Awards, which honor excellence 
in radio bi-oadcastxng, are given annu- 
ally in seven format categories. A total 
of 94 awards were given to 471 nomi- 
nees this year. The awards ceremony 
was hosted by Westwood One's king of 
countdowns Kasem. Musicians LL 
Cool J and Paul Carrack were co-pre- 
senters at the show, which attracted a 
record crowd of 1,100. 



RADIO STATION OF THE YEAR 



CRITERIA BEST OVERALL STAFF BEST OVERALL ENTtRTAPNMENT PACKAGE , PROFESSIONALISM .. STREET PRESENCE .. COMMUNITY INVOLVEMENT ,, MARKET STATURE ,. RATINGS SUCCESS 



ADULT 



COUNTRY 



R&B 



MODERN ROCK 



MAINSTREAM ROCK 



TOP 40 



WPLJ 



WPU 
New York 



KKBQ 
Houston 



97- 



WQHT 
New Yoi4t 




ROCKIOW 



WRCX 
Chicago 



WKTU 
New Yoik 




WTIC-FM 
Hartford, Conn, 




WSIX 
Noshville 



WPEG 
ChorloMe, N.C. 




KOME 
San Jose, Colif- 



WEBN 
Cincinnoli 



mm 



WFLZ 

Tampa, Flo 




WWXB 

Richmond, Vo. 




\mmm 



WBig-FH 

WBHJ 
Birmingham, Alo. 



10^ 

KROX 
Austin, Tenos 



KLBJ-FM 
Austin, Texas 



IISTII'S#I III mSIC SIITI8I 



KHFI 
Austin, Texas 



NETWORIC/SYNDICATED PROGRAM OF THE YEAR 

CRITERIA; CREATIVITY ... CONTENT ... PRODUCTION VALUES INFLUENCE ... RATINGS SUCCESS 



ADULT 



COUNTRY 



R&B 



MODERN ROCK 



MAINSTREAM ROCK 



TOP 40 




RICK DEES 
WEEKLY TOP 40 

ABC Radio Notworts/CD Medio 



AMBHCAN 
COUNIKY 





WITH BOB KINGSIEY 

AMERICAN COUNTRY 

COUNTDOWN 
WITH BOB KINGSLEY 
ABC Radio Network 



THE COUNTDOWN 
WITH WALT -BABY" LOVE 
Premiere Radio Networks 




MODERN ROCK LIVE 

Global Satellite Networks 



INTERACTIVE RAOlO 



ROCKLINE 
Global Sotellite Network 



anmamoQ 



CASEY'S TOP 40 
WITH CASEY KASEM 
Westwood One 
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RADIO PROGRAM DIRECTOR/OPERATIONS DIRECTOR OF THE YEAR 

CRITERIA; PROGRAMMING ACHIEVEMENT , . RATINGS ACHIEVEMENT INTEGRITY CREATIVITY OVERALL STATION SOUND PEOPLE SKILLS TALENT DEVELOPMENT 



ADULT 



COUNTRY 



R&B 



MODERN ROCK 



MAINSTREAM ROCK 



TOP 40 




SCOTT SHANNON 
WPU New York 



LARRY DANIELS 






STEVE SMITH 
WQHT New York 



KEVIN WEATHERLY 
KROQ Los Angeles 



DAVE RICHARDS 
WRCX Chicogo 




FRANKIE BLUE 
WKTU New York 



DANNY CLAYTON 
WKTI Milwaukee 



mm 

TOM RIVERS 
WQYK-FMTompo, Flo. 







BOBBY O'JAY 
WDIA/WHRK/KJMS Memphis 



RON NENNI 
KOME Son Jose, Calif 



KEITH HASTINGS 
WUR Milwaukee 




B.J, HARRIS 
WELZ Tompo. Flo. 





STAN MAIN 
KKMJ/KAMX Auslirl. Texas 



WIVK-FM Knoxville, Term 



MICKEY JOHNSON 
W8HJ Birmingham, Alo. 






SARA TREXLER 
KROX Austin, Texos 



JEFF CARROL 
KLBJ-FM Austin, Texas 




KID KELLY 
WBHT Wilkes-Borre, Po. 



RADIO CONSULTANT OF THE YEAR 

CRITERIA: PROGRAMMING ACHIEVEMENT .. RATINGS ACHIEVEMENT ... INTEGRITY ... CREATIVITY PEOPLE SKILLS 



ADULT 



COUNTRY 



R&B 



MODERN ROCK 



MAINSTREAM ROCK 



TOP 40 





t 





GUY ZAPOLEON 

0 t-.on .Media Si-ofeciiL-i 



RUSTY WALKER 

Rusty Walkf. Con.Ailling 



STEVE SMITH 

5'cvL- Smith Consulting 



TOM CALDERONE 

Jocobs Media 



FRED JACOBS 
Jacob-. Medio 



GUY ZAPOLEON 

Zopoleon Media Strotegie 
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RADIO MUSIC DIRECTOR OF THE YEAR 

CRITtRIA: ACCESSIBILITY ... MUSIC ACUMEN ... STREET AWARENESS ... RESEARCH ABIUTY ... INTEGRITY ... PEOPLE SKILLS .. INFLUENCE WITHIN THE STATION 




ADULT 



COUNTRY 



R&B 



MODERN ROCK 



MAINSTREAM ROCK 





LINDA SILVER 
WOBZ New York 



TRICIA flIONDO 
WUSN Chicogo 



MARIAMA SNIDER 
KKBT Los Angeles 





LEONARD PEACE 
WKTI Milwoukee 



RICK McCRACKEN 
WSOC Charlofle, N.C. 



HEART AHACK 
WOWl Norfolk, Va. 



MICHAEL YOUNG 
WRZX Indianapolis 






KELLY NASH 
WDAQ Donbury, Conn. 



CHRIS HUFF 
WIVK-FM Knoxville, Te™ 



BABYSITTER 
KHZ Killeen, Texos 



DEANNE SAFFREN 
KHTY Santa Barbara 



PEG POLLARD 
KILO Colorado Springs 



RADIO PROMOTION/MARKETING DIRECTOR OF THE YEAR 

CRITERIA: CREATIVITY .. MARKETING/POSITIONING ABILITY . STREET AWARENESS .. INFLUENCE WITHIN THE STATION 



ADULT 



COUNTRY 



R&B 



MODERN ROCK 



MAINSTREAM ROCK 



TOP 40 





HEIDI DAGNESE 
WPU New York 



TAMI GRIFFIN 
KSCS Dollos 



LENNY LOVE WHITESIDE 
KKDA.FM Dallas 



LARRY XHA-CHI" LOPRETE 
WBCN Boston 





NATAUE DIPIETRO 
WRCX Chicogo 



JIM FURGESON 
WKTU New York 
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LOCAL RADIO AIR PERSONALITY OF THE YEAR 

CBTERIA ENTERTAINMENT VALUE ,, COMMUNITY INVOLVEMENT , CREATIVITY ,., RATINGS SUCCESS 



ADULT 




SCOTT SHANNON 
& TODD PeTTENGILL 
WPU Now York 



MASON DIXON 
WMTX-FM Tampo, Fla. 



COUNTRY 




TERRY DORSEY 
KSCS Dollos 



1 



R&B 



ED LOVER, DR DRE. LISA G 
WQHT New York 




GERRY HOUSE 
WSIX Nashville 



BOBBY O'JAY, W.C, BROWN 
& BEV JOHNSON 
WDIA Memphis 



MODERN ROCK 




JED THE FISH 
KROQ Los Angeles 




WHIPPING BOY 
KBPI Denver 



MAINSTREAM ROCK 



TOP 40 



MANCOW MUU.ER 
WRCX Chicago 



r 



BUBBA THE LOVE SPONGE 
WXTB Tampa, Fla. 




BJ HARRIS 
& 

MJ KELLI 
WELZ Tempo. Flo. 




JEANNE ASHLEY 
WYYY Syrocuse, N Y. 





I'-'-M''! l l I 'ill 



SAM ALLRED 8. BOB COLE 
KVET Austin, TeKOS 



MYCHAl MAGUIRE 
& 

JULLA CONNER 
KHZ Killeen, Te«as 





SARA TREXLER 
KROX Austin, Texos 



DR. JOHN COOPER 
WPYX Albony, N Y. 



KID KELLY 
WBHT Scronton, Po. 



TRIPLE A 



STATION OF 
THE YEAR 



PROGRAM DIRECTOR 
OF THE YEAR 



MUSIC DIRECTOR 
OF THE YEAR 



RADIO CHICAGO 



WXRT 

Chicago 




NATIONALLY SYNDICATED 
AIR PERSONALITY 
OF THE YEAR 

CRITERIA: ENTERTAINMENT VALUE ., CREATIVITY . 
RATINGS SUCCESS ... AFFILIATES 



HOWARD STERN 

InHnitY Broadcasting 



THE ALISON STEELE 
UFETIME ACHIEVEMENT 
AWARD 

CRITERIA: INDUSTRY CONTRIBUTIONS ... 
ENDURING SUCCESS ... CREATIVITY 



CASEY KASEM 
Westwood One 
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Lonf!;pjgs have had their share of ups and dwns, 
ha\ing endured an extended purgatorial state 
after Elektra U.K. went under and nearly took 
the band with it a couple j-ears ago. Now that Long- 
pigs have signed with Mother, U2's Island imprint, 
things are looking a good bit rosier, and the Sheffield, 
England, quartet has a No. 21 Modem Rock Tracks 
hit to prwe iL 

But the affecting "On And On" was borne of previ- 
ous hard times, albeit a bummer particular to Ix»ng- 
pigs front man Crispin Hunt He wrote the song while 
repairing himself of a broken heart, on retreat in rural 
northern England. "It was a short, violent relation- 
ship, and when it was over, I was suffering severely," 
he explains. "And I'm a hopeless romantic, so I had to 
be all dramatic about it 



"A lot of my friends hare gone off to find themselres 
in India, seeking something on some Himalayan moun- 
taintop. but I did it in Yorkshire," Hunt continues. "Tt 
can be good to put some physical distance between you 
and your life, anywhere. So I was a hermit in the coun- 



** 'On And On* may 
be* ■ chccay littl« 
luvc* Nonf^. but ot 
leawt it's a clie«?»y 

MOtni-l Iki rt-ii I . '* 

— Crispin Hunt of Longpig) 



try for about nine months. I almost went around the 
bend, but I ended up gnming up a lot in a short time. 
And some good songs came out of it as well." 



Billboards 



NOVEMBER 1, 1997 



Mainstream Rock Tracks . 








li. 


TRACK TITLE 


ARTIST 

Lflt!E-PflOM0TION LABiL 


m 


1 


1 


15 


★ ★ ★ No. 1 * * * 

TOUCH, PEEL AND STAND .mukNc! ♦ DAYS OF THE NEW 

Mfs Of THE NFiv ooirosMoiDi 


2 


2 


2 


25 


PINK 

MNt 1 . 


AEROSMITH 

COLUMBIA 


3 


3 


3 


7 


ANYBODY SEEN MY BABY? 

TO BABYLON 


♦ THE ROLLING STONES 
VIRGIN 


CiJ 


6 


7 


10 


MY OWN PRISON 


CREED 

WINDUP 


tu 


5 


4 


U 


EVERLONG 

■ I'ti: SHAPE 


♦ FOO FIGHTERS 


LL) 


4 


6 


6 


SLOW RIDE 


KENNY WAYNE SHEPHERD BAND 


7 


7 


5 


14 


1 CHOOSE 


♦ THE OFFSPRING 

.ui 'i.'iiiA 


8 


S 


8 


15 


LIVE THROUGH THIS (FIFTEEN STORIES) MIGHTY JOE PLUM 

HAPPIEST DOGS ilLA-.TlC 


> 


9 


10 


7 


HITCHIN' A RIDE 

NIMROO 


♦ GREEN DAY 

REPRISE 


10 


10 


9 


30 


IF YOU COULD ONLY SEE 


♦ TONIC 

i^rjlVDiJl^AiW 


QD 


11 


13 


6 


BLAME 


♦ COLLECTIVE SOUL 

ATLANTIC 


(u) 


13 


32 


3 


JUNGLE 


KISS 

MERCURY 




M 


IS 


1 


WALKIN' ON THE SUN 


♦ SMASH MOUTH 

:r,TERSC:PE 


(it) 


18 


18 


4 


* ★ ★AlRPOWER* ★ * 

ALMOST HONEST MEGADETH 

r--t--IC .vf^T'.'/. CAPiTOL 


us; 


15 


17 


6 


EVERYTHING TO EVERYONE 


♦ EVERCLEAR 

LAPIlOl 


01) 


NEW^ 


1 


BACK ON EARTH 


OZZY OSBOURNE 


17 


16 


12 


34 


PUSH 

CUH SELF SCWEC-SE lIKE YC<J 


♦ MATCHBOX 20 


QD 


23 




2 


BOTH SIDES NOW 

MAfiCHiNG TO MARS 


SAMMY HAGAR 

THE TRACK FACTORY/MCA 


19 


17 


14 


23 


TRUST 

CRYTTIC WRmNGS 


♦ MEGADETH 
CAPnoi 


20 


19 


16 


21 


BLEEDING ME 


METALLICA 

£LF^T^.\EFC 


(D 


21 


26 


4 


THREE MARLENAS 

_ ■ ■. : HEHORSE 


♦ THE WALLFLOWERS 

INTERSCOPE 


® 


30 




2 


RATTLESNAKE 

■ -I'SAMADHI 


LIVE 

RADtOACTIVL'MCA 




20 


23 


11 


HIGH ♦ JIMMIE'S CHICKEN SHACK 

-;,;.HI'tG THE SALMANILLA ENVEU« FOCKF 


® 


25 


31 


6 


TRIALS 

GRAND WORtC 


COOL FOR AUGUST 
WARNER 8RCG. 


25 


22 


24 


? 


THE FALL 

THCrUXONS 


THE NIXONS 
MCA 


2t 


12 


11 


9 


HELLO HELLO 

lii^ SHOW 


♦ TALK SHOW 

AIJVMIC 


O) 


26 


30 


4 


GRADUATE 


THIRD EYE BUND 

EL£"TRAitG 


21 


24 


21 


24 


LISTEN 

! . . ' ■".DOWN 


♦ COLLECTIVE SOUL 


® 


32 


37 


3 


HUSH * KULA SHAKER 

■1 ►NL.V WHAT 'jij DIO LAST SUMMER* SOUNDTRACK I jLLP/BiA 


(D 


NEWK 


1 


3AM 

rOLJRSCLF OR SOMEONE LJKE rOU 


♦ MATCHBOX 20 


(D 


33 




2 


THE CHAIN 


FLEETWOOD MAC 


® 


35 


39 


4 


BLUEBOY 

BLUE MOON SWAMP 


♦ JOHN FOGERTY 

WAftNERbhOi 


® 


NEW^ 


1 


DIRTY EYES 


AC/DC 


34 


27 


29 


5 


MOST PRECARIOUS 


♦ BLUES TRAVELER 


® 


3S 




2 


LUCKY 


SEVEN MARY THREE 


30 


29 


22 


19 


SUPERMAN'S DEAD 


♦ OUR LADY PEACE 

COLUMBIA 


® 


NEW^ 




WASH IT AWAY 

r AHOVt Mt 


BLACK LAB 

OCCGfcFFEN 


31 


31 


28 


U 


AENEMA 


♦ TOOL 


3( 


37 


33 


20 


LAST CUP OF SORROW 

ALBLJM Of THE YEAR 


♦ FAITH NO MORE 


40 


28 


19 


13 


MARCHING TO MARS 

MARCHING TO MARS 


SAMMY HAGAR ^ 
THE TRACK FACTORY/WCA 



Billboard* 



Definitely one of those good songs, "On And On" 
comes from Longpigs' debut album, "The Sun Is Often 
Out." The single is a love song in the classic mold, 
replete with acoustic guitars and organ swells, yearn- 
ing melody and elegant Cole Porter-like rhymes. (Ask 
Rod Stewart about its appeal: He's rumored to have 
recorded it for possible inclusion on his next album.) 

" 'On And On' may be a cheesy little love song, but 
at least it's about something real" Hunt saj^. "It's not 
like a Whitney Houston love song, which is all choco- 
late boxes and red roses and bad poetry — nothing dark 
or frightening or intense. I'm proud of the song, any- 
way. And this may not seem y^ry punk rock, but I 
after I'm long dead, there'll be some drunk Japanese 
businessman doing the karaoke to 'On And On' — ^the 
ultimate test f<H* a pc^ song." 
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Modern Rock Tracks 










TRACK TITLE 


ARTIST 

I AHF^F^'_MiJI .L'l lAliii 










* ★ ★ No. 1 ★ * * 


CD 


2 


4 


7 


TUBTHUMPING : . 

-i.nr-iuMFrp 




(D 


1 


1 


16 


WALKIN' ON THE SUN 


INTERSCOPf 


3 


3 


3 


14 


EVERLONG 


♦ FOO FIGHTERS 

RG^^'ML^'CAPir^JL 


QD 


5 


5 


8 


EVERYTHING TO EVERYONE 

i.M'. -1 Fi"'^ IHE APEBGLOrt 


♦ EVERCLEAR 

GAPITOL 


CD 


6 


6 


8 


HITCHIN' A RIDE 


♦ GREEN DAY 

REPRISE 


CD 


8 


9 


6 


DONT GO AWAY 

Bl '^if-' now 


OASIS 

EPIC 


7 


4 


2 


19 


FLY 


♦ SUGAR RAY 

LAVA'ATUNTIC 


1 


7 


1 


15 


CRIMINAL 


♦ FIONA APPLE 
aEAJS SLATLWORK 


9 


9 


8 


13 


THE RASCAL KING ♦ THE MIGHTY MIGHTY BOSSTONES 

BIG RIGMERCURY 


® 


ID 


13 


9 


SUMMERTIME 


♦ THE SUNDAYS 

OGOCEfFEN 


11 


11 


10 


21 


WRONG WAr 


♦ SUBLIME 

GASOLINE ALLET.MCA 


® 


17 


36 


3 


WRONG NUMBER 


♦ THE CURE 

flCT'OTL'ELEKTRA'EEG 


13 


12 


11 


14 


SUPERMAN'S DEAD 


♦ OUR LADY PEACE 

COLUMBIA 


® 


14 


15 


7 


THIS LONELY PLACE 

mASG-lF-: 


GOLDFINGER 

ynjO.LM'.'ERFA; 










* * *AlRPOWER* * * 




18 


23 


6 


TOUCH, PEEL AND STAND 

GAYS OF THE NEW 


♦ DAYS OF THE NEW 

OLTTPOSIJTrfEFEN 










★ •* ★AlRPOWER* * ★ 


® 


25 


32 


4 


BITTER SWEET SYMPHONY 

URBAN HYMNS 


♦ THE VERVE 

VuHLIT/VIRQIN 










★ * *AlRPOWER* * ★ 


® 


30 




2 


MOUTH * BUSH 

■AN AMERICAN WEBEWCLf IN WLRrS' SdUSOTR^V:^ TRAJWA,'NTERSCCP(jHOaYW00O 










★ ★ ★AlRPOWER* * ★ 


® 


26 


38 


3 


3 AM 

YOURSELf 'TR S-SMEGNE LIKE YOU 


* MATCHBOX 20 
LAVMnUHTIC 


19 


13 


12 


18 


BUILDING A MYSTERY 


♦ SARAH MCLACHLAN 

tuTTAER\'AR^5TA 


20 


15 


14 


13 


GRADUATE 


THIRD EYE BLIND 


® 


22 


28 


4 


ON AND ON 


LONGPIGS 
MOTHERISLANO 


® 


28 


35 


4 


THREE MARLENAS 


♦ THE WALLFLOWERS 

INTERSCOfE 


® 


24 


27 


6 


LUCKY 


SEVEN MARY THREE 
MAMMOTHATLANTIC 


® 


27 


29 


5 


1 CHOOSE 


♦ THE OFFSPRING 

COLUMBIA 


2S 


19 


U 


24 


SELL OUT 


* REEL BIG FISH 

MOJOUNIVERSAL 


® 


29 


33 


5 


COME ON EILEEN 


♦ SAVE FERRIS 
STARPOOtyEPIC 


27 


23 


21 


9 


PRISONER 


♦ 311 

CAmcORmERCURY 


® 


38 




2 


RATTLESNAKE 


LIVE 

RADtOACTIVL'MCA 


29 


21 


18 


10 


DREAM 


♦ FOREST FOR THE TREES 

DRtAU/A;ifiKiG[FFEf, 


® 


33 


34 


5 


OOIN' TIME 


SUBLIME 
SasflMaill*.'.':* 


31 


31 


24 


17 


BREATHE 


♦ PRODIGY 

It MilIE MAVI flL^'WARNFW SRC^; 


® 


39 


40 


4 


DAMMIT (GROWING UP) 

I'UCt F'ANO 


♦ BLINK 182 

CARGD'VCA 


® 


NEW^ 


1 


SEX 8, CANDY 


MARCY PLAYGROUND 

MAMMOTH CAPITOL 


34 


34 


26 


21 


TURN MY HEAD 


♦ LIVE 

RADiOACTlvL'MCA 


35 


37 


31 


10 


MOST PRECARIOUS 

. ■■■Alb-; ■_■'. MORNING 


♦ BLUES TRAVELER 
A4,M 


36 


35 


30 


14 


JACKASS 

■jCE-A' 


♦ BECK 

DGMfFFFN 


37 


36 


25 


16 


D' YOU KNOW WHAT 1 MEAN7 

SE HERE New 


♦ OASIS 

EPIC 


® 


40 




2 


CRAZY TIMES 

MUCH AFRAID 


JARS OF CLAY 

E5S(NI1»L?IILVERT0NE 


® 


BE-ENIRT 


3 


ALL FOR YOU 

^jUMfiVHt^L Ml>E FAMILAR 


♦ SISTER HAZEL 
UNIVERSAL 


® 


NEW^ 


1 


PLEASE 


U2 

ISLAND 



HITS! 
IN 
TOKIO 



Wnk of October 1Z 1997 

® Konev / Mariah Caroy 

iZ) 4 Saasons 0' Lonalinesi / Boyi II Men 

<3> Anvbody Sean My Baby? / The Rolling 

Stones 
®SUti<l By Me/Oaus 
<S> Got Til It's Gan« / Janet Jackson 

Featuring Q-Tip And Joni Mrtchel 
® Jogs / B|ork 
(Z>Mjll(/Chara 

<S) Draam / Forest Fo' The Trees 

® Hitchin' A FUde / Green Day 

@ Free / Ultra Naie 

OSay Nottiin'/Omar 

® Conifl On Eitflwi / Save Ferns 

O Where's The Love / Hanson 

O On My Own / Peach 

® L-L-Lws / Oiana King 

3 KoyQiiio Tsukino Youni / 

Erefanioksshimaslit 
0 Ooti-La-La/Cootio 
3 Self ConMence / NewtoiTB 
3 I'D Be Missing You / Puff Oaddy S 

Faith Evans Featunng 1 1 2 
® Happiness / Vanessa WiBiami 
O House On Fire / Artarna 
@ I Know Where It's At / All Saints 
9 Akme / Stephen Simmonds 
& Gypsy Lady / Man Bianco 
® Ibarsno Kannnun / Miki Nakatani 
® What About Us /Total 
&M\indna Mile High City / Ocean 

Colour Scene 
@ YulMsaemo / Kenji Oiawa 
9 Men In Black / Will Snwth 
l8 Don't Say / Jon 6. 



& 



al samsK or JlrcUy supOM Dy BniMc^^ Catj SyUtm;' RMn IracK iertKe lOZ Mains»»*n rH> sUIots and Bl noderr ■"xk rt 
■xrHU r (JMectDfK rnei tfw prevoa .Wi*, rega-Jless dI ciwl rmtmtn. Arwuei twiriM la thase recofdi wHt:^ aCIan 800 di 



1.100<MecI 



djy, 7 lUyi a wedL Songi ranlmil by nuirtet d dtUcitre.. 

iUi»T> tockl tn itw tm tinw ^ VOocnp MiUWity C 1997, BtirtKiM'BPI Connn/K^ons 



Doki Ooki Shityau / Shikao Suga 
& Snow On The Sahara / Anggun 
& Legend Of A Cowgirl / Imani Coppola 
9 You've Got A fneiNl / The Brand New 
Heavies 

® Candle In Tha Wind 1997>Something 
Aboiit The Way You Look Tontght / 
thon John 

% Pleasure Dome / Soul II Soul 

® Daijobu / Touko Fumuchi 

5 Just The Way It Is / Lisa Uoonsh 
3 When You Wanns Move / Adm 
^ Butterfly / Msriah Carey 

6 Mo Money Mo Prottlems / The Noiortous 
B 1 6. Featufing PuH Daddy & Mesa 

® Funky Friday / Akiko Wads 

3 Supernatural / Wild Orchid 

@ Heia I Come / Thnller U 

® Love II Love / Damage 

9 Any Way Vou Look / Northern Uproar 

@ The Reason / Sylk 130 

® To Make You Feel My Love / Billy Joel 

^ The Winner Takes li All / E-Roi'c 

® Star Fruits Surf Rider / Comehus 

Selections can A# Heard on 

'Sapporo Beer Tokio Hot 100' 

every Sunttay 1 PM-5 PM oa 

J-WAVC/eiJFMia TOKYO 



ai.3Fm j-uif)UE 

Station information available at: 
litU://www.J-wave.co.jf 
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Adult Gontemporary 




-iS 




tn 

!£ z 
50 


TITLE 

1 ABEL i mmtuvmm'ioi* lasei 


ARTIST 


1 


1 


1 


16 


* * * No. 1 * * * 

HOW DO 1 UVE » LEANN RIMES 

'-jra«C'.' __3M««l«.l.. 




2 


3 


9 


SOMETHING ABOUT THE WAV YOU LOOK TONIGHT ♦ LL'Of. JOHN 


3 


3 


2 


14 


QUIT PUYING GAMES (WITH MV HEART! ♦ BACKSTREET BOYS 


(D 


4 


5 


12 


TAKES A LIHLE TIME 

AIP,,M "I.I 


♦ AMY GRANT 


5 


5 


4 


12 


FOOLISH GAMES 


♦ JEWEL 


(T) 


; 


8 


9 


PROMISE AIN'T ENOUGH 


DARYL HALL JOHN DATES 


7 


E 


6 


12 


SILVER SPRINGS 


♦ FLEETWOOD MAC 


(T) 


8 


10 


9 


2 BECOME 1 


♦ SPICE GIRLS 


CD 


21 




2 


★ ★ *AlRPOWER* ♦ * 

TELL HIM BARBRA STREISAND • CELINE DION 

Sffi MU5(itPTC AISUM CUTCOLUWeiA 


Qo) 


10 


11 


6 


SO HELP ME GIRL 


♦ GAHY BARLOW 


11 


9 


9 


28 


SUNNY CAME HOME 


♦ SHAWN COLVIN 


(12) 


16 


23 


3 


BUTTERFLY 


♦ MARIAH CAREY 


13 


11 


7 


7 


CANDLE IN THE WIND 1997 


♦ ELTON JOHN 


14 


14 


14 


38 


YOU WERE MEANT FOR ME 


♦ JEWEL 


15 


13 


13 


26 


FOR YOU 1 WILL 


♦ MONICA 


QD 


23 




2 


★ ★♦AlRPOWER*** 

AT THE BEGINNING DONNA LEWIS & RICHARD MARX 

ATLANTC ALSl/M CUT 


OD 


22 


28 


3 


* * *AlRPOWER* * * 

THE GIFT JIM BRICKMSN FEAT COtLIN RAYE S SUSAN ASHTON 

mKDHAV MIIL Al PtjM CW 


OD 


19 


22 


5 


* * ★AlRPOWER* ★ ★ 

I^MNT WANT TO WAIT ♦PAULA COLE 


19 


12 


12 


19 


FOR ONCE IN CUR LIVES 




20 


17 


18 


72 


CHANGE THE WORLD 

REPRISE r-j:: 


♦ ERIC CLAPTON 


® 


26 


24 


4 


* ★ ★ AlRPOWER ★ * ★ 

THE ONLY ONE CHICAGO 

REPRi-jt ;;;Btw Lljl 


22 


18 


16 


12 


ALL FOR.YOy 


♦ Sister haiel 


23 


2C 


17 


24 


GO THE DISTANCE 


♦ MICHAEL BOLTON 


24 


25 


20 


24 


DO YOU LOVE ME THAT MUCH 

RIVE^ ■. --r' - -■■ iT 


PETER CETERA 


25 


24 


19 


17 


A SMILE LIKE YOURS 

ELE-'^- - i: . 


♦ NATALIE COLE 








Adult Top 40 


1 


1 


1 


16 


* ★ * No. 1 ♦ * ★ 

FOOLISH GAMES ♦ JEWEL 


2 


2 


2 


27 


ALL FOR YOU 


♦ SISTER HAZEL 


CD 


3 


3 


15 


1 DON'T WANT TO WAIT 

INU^O i;5iaWAHN[RBRD$ 


♦ PAULA COLE 


(D 


7 


8 


11 


FLY 

LAv'AALBJM CUI/ATIANTIC 


♦ SUGAR RAY 


5 


5 


5 


« 


SEMI-CHARMED LIFE 

tL£^rRA^.U\tEEi. 


♦ THIRD EYE BLIND 


6 


4 


4 


17 


BUILDING A MYSTERY 

NETTiVER' ^" bTA 


♦ SARAH MCLACHLAN 


CD 


6 


6 


17 


PUSH 

LAVA ALSUM CULATLAMIC 


♦ MATCHBOX 20 


CD 


9 


9 


18 


IF YOU COULD ONLY SEE 

PriLvDOR ALBUM CUT.'AAM 


♦ TONIC 


9 


8 


7 


25 


HOW BIZARRE 

Mi.H' ALR'JM C.JI;MfRCl;Ry 


♦ OMC 


d) 


13 


15 


B 


WALKIN' ON THE SUN 


♦ SMASH MOUTH 


c® 


12 


13 


9 


HOW DO 1 LIVE 


♦ LEANN RIMES 


12 


11 


II 


53 


BARELY BREATHING 


♦ DUNCAN SHEIK 


13 


10 


10 


36 


SUNNY CAME HOME 


♦ SHAWN COLVIN 


i ■;:.„'.ip - 'H-j^a 




(S) 


16 


23 


4 


TUBTHUMPING 

R-I'i !! hMb-'JMVEHiAL 


♦ CHUMBAWAMBA 


IS 


14 


12 


37 


ONE HEADLIGHT 

■ .MEJM :lt 


♦ THE WALLFLOWERS 


16 


15 


14 


27 


THE FRESHMEN 

RCAtv4'3-; 


♦ THE VERVE PIPE 


17 


17 


16 


36 


CRASH INTO ME 

RCAAlBLIMCUl 


♦ DAVE MATTHEWS BAND 


QD 


18 


20 


10 


TAKES A LITTLE TIME 

AIM ALBUM CJT 


♦ AMY GRANT 


ClD 


20 


21 


10 


CRIMINAL 

CLEA-. 


♦ FIONA APPLE 


20 


19 


19 


14 


THE IMPRESSION THAT 1 GET ♦THE MIGHTY MIGHTY BOSSTONES 

Bir. -il. ■ ,U i il' ,IRY 


QD 


23 


22 


15 


QUIT PLAYING GAMES (WITH MY HEART) ♦ BACKSTREET BOYS 


d) 


24 


24 


< 


SILVER SPRINGS 

REPRiSE AlBUW cut 


♦ FLEETWOOD MAC 


23 


22 


18 


16 


THE DIFFERENCE 

I'iTERSCOPE ALBUM CUT 


♦ THE WALLFLOWERS 


24 


21 


1? 


24 


A CHANGE WOULD DO YOU GOOD 

AAM ALBUM CUI 


♦ SHERYL CROW 


QD 


25 


30 


6 


SOMETHING ABOUT THE WAY YOU LOOK TONIGHT ♦ ELTON JOHN 

L-:l ■■KlVi'AiM 










-. 


iMnft c 1 
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Radio 

Rock Panels Discuss Consolidation Issues 



ORLANDO, Fla.--Consolidation, mod- 
ern adults, and music sharing were the 
key buzzwords among the various rock 
panels at this year's Billboard/Airplay 
Monitor Radio Seminar. 

A panel addressing mainstream rock 
dealt with the post-consolidation phe- 
nomenon of programmers working as 
part of a rock wall in some markets. 
From a simple management point of 
view, there's the problem of trying to 
integrate two former competitors. 
Modern XETRA-FM (91X) San Diego 
PD Bryan Schock noted that while he 
and album sister KIOZ PD Tim Dukes 
have some history in the market, 
they're not as steeped in the battle that 
their two stations have been in for 
years. Still, some of the stations' 
staffers "still want to kill each other on 
the street," Schock said. "You spend 



R&B SESSIONS 

(Continned from page H2) 

works with clients to pretesrt product and 
manage the strategic development of 
artists. He described a female artist who 
was perceiwl as someone who could not 
sing but was a good rapper, a perception 
that changed when the cwnpany advised 
the label to service a single that stressed 
the artist's vocal ability. The single might 
not haw tested well initially, but it was 
of strat^c import to her career. 

The panel agreed that adult stations 
will have to pl^ rap music at stmie point 
as the demographic that grew up with 
rap ages. Starr pointed out that percep- 
tions of rap are such that more musical 
tracks are not identiHed as r^; to many 
people rap mu^c means gangsta rap. 

At the "What Is Mainstream For 
R&B" session, moderator Helen Little, 
operations manager/ PD of WUSL 
(Power 99) Philadelphia, opened by say- 
ing, "Asking what is mainstream is like 
asking what is normal — there's no one 
answer.*' I^elists noted that geograph- 
ic location, target demos, and the num- 
ber of other stations in the market can 
affect the R&B mainstream mix. 

KKDA-FM (K1(M) Dallas PD Skip 
Cheatham said that he targets a narrow 
18-34 domo with no R&B aflult program 
or gold because he has R&B adult com- 
petition, while KPRS Kansas City's Sam 
Weaver described the target of his main- 
stream outlet as "12 to death. That 
works for our market because we don't 
hare a direct competitor." 

Panelists also noted that their core 
acts increasingly are hip-hop-oriented. 

At the "Can't We All Get Along? R&B 
Open Forum" session, panelists dis- 
cussed such issues as hype, mentoring, 
and how to handle record company 
favors. And while label representath-es 
seemed eager to reach out to radio, pro- 
grammers seemed cautious. 

PDs noted that they prefer honesty 
when presented with a record. KPRS' 
Weaver said, "life ls hype . . . Even radio 
is hype. That's what we do on the air, so 
it's your responsibility to be able to read 
throu^ it lUI and make educated judg- 
ments, even from labels." 

Ruben Rodriguez, e.\ecutive VP of 
Red Ant Entertainment, said that pro- 
grammers are often too quick to pass 
judgment "Some people need to look at 
a project as different and not necessari- 
ly as 'wack.' When a label has an act that 
is unusual, then go Hnd that marketplace 
and don't just force it to everyone," he 
said. 

JANINE COVENEY 



your time getting your people to go out 
and kill, and now you're telling them, 
'Go easy. They're on our side.' " 

Musically, Elektra VP of rock pro- 
motion George Cappellini noted a new 
wrinkle in the formula. When he 
approached Jacor's upper echelon 
about a song, he was told that the song 
would be tested on KIOZ and then 
might be picked up by the rest of the 
chain. In the days before this level of 
consolidation, he'd never have gotten 
that SOTig on KIOZ, he said. "It's opened 
new avenues to get records played." 

On the other end, Cromwell Group 
VP of programming Brian Krysz 
quipped, "Having multiple stations 
[means] you can put the vice grip on the 
labels, and that's one thing I enjoy." 

Addressing the way labels and own- 
ers can now interact as well as quelling 
internal rivalries. Clear Channel's 
Miami director of programming Gregg 
Steele suggested, "The label should go 
to our corporate group with tickets and 
promotions and let them decide which 
stations will get it." 

Referring to Jacor's hold on San 
Diego rock, Schock said, "We have two 
modern ACs in our market, one we 
own. We have two alternatives, one we 
own. And we own one rock station. I 
want to work with record companies in 
making things work with acts that 
cross over our .stations. I'm seeing 
resistance from the record people, who 
say, 'Oh, I don't want to upset [your 
competition 1.' I s^, 'You're not going to 
need them anyway, so why not sit down 
with me?" 

Album WJRR Orlando PD Dick 
Sheetz bemoaned the new f^enomenon 



of a sister modern adult station in the 
market stealir^ his music. "I find 'em, 
they grind 'em," he said, adding later, 
"We try to maintain synergy because 
that is a corporate mandate, but there 
are hot spots. I'd been spinning Third 
Eye Blind for weeks, when suddenly our ' 
modem AC jumped on it . . . We have 
to come up with what we think is a rea- 
sonable sharing process, because own- 
ership of bands is important" 

Modern adults loomed large on the 
modern rock panel's radar screen as 
well. Modern WMRQ IVo\'idence, R.I., 
PD Jay Beau Jones, referring to his 
crosstown modern adult, said, "We ms^y 
be at a point now when we can't let 
modern adults take that music any- 
more." 

Referring to the threat of modern 
adult outlets, Coleman Research's War- 
ren Kurtzman noted, "Whether the 
modern adult hurts a station is com- 
pletely based on how good the alterna- 
tive station in the market is." In other 
words, it's not just about the music — all 
the other elements of a station go 
toward how strong a modern station is 
in a market 

One audience member characterized 
the creation of modern adult as coming 
from some back-room cabal of consul- 
tants. Kurtzman retorted that when he 
was working on an early modern adult 
station, modern didn't even enter into 
the picture. "We designed this thing to 
take out the hot AC in a market," he 
said. "After it took off, we found that 
the alternative sucked and we could do 
better in that direction as well, so we 
went after both sides." 

MARC SCHIFFMAN 



COUNTRY PANEL MULLS LABEL BUYS 



(Continued from pageS2} 

in thetH^: Asked for his reaction, WMZQ 
Washington. D.C., PD Mac Daniels said, 
"I would have to hear the product If it 
met with all the regular spot criteria, I 
would accept it" Moody noted that "the 
station would always have the right to 
refuse the buy" and that for the labels, 
"that would be the best information we 
could haw if it came back [thatl we can't 
even buy this song onto the air." 

Daniels notetl the long-term danger 
of "stations holding labels hostage and 
making them pay to play a record" or 
complaining if a label is spending more 
money at a rival station or with a rival 
chain. "You guys could really be open- 
ing I^dora's box," he said. "1 can count 
on one hand the number of labels who 
have bought time on my station" for a 
regular spot. 

In an unrelated discussion, the peren- 
nially hot topic of station concert "pre- 
sents" was debated at the same session. 
Most attendees agreed that the issue has 
not cooled in recent years. Curb's Eva 
Wood described one recent situation in 
which "we had a station that wanted a 
ni^or artist so bad [that] they went into 
cahoots with the promoter and disguised 
themselves in the contract." The artist 
went into the market thinking it was a 
neutral show and got a nasty surprise, 
and the label couldn't rectify the situa- 
tion because of the contract "It was that 
juvemle and that sneaky," said Wood. As 
a result, the artist inwlved will no longer 
play that market 

The "Ten Weeks And Off" session, 
which was intended to address the speed 
at which records move on, up, and off 
country radio playlists, also touched on a 



number of oth»* tc^ncs. Moderator Butch 
Waugh, senior VP/GM of the RCA Label 
Group, noted that when he previously 
worked on the label's pop side, the term 
"polarization" never came up, but he now 
hears it frequently in countiy Cwisultant 
Pam Shane of Shane Media Services 
said, "That's because the emotional con- 
tent of our songs Ls so much higher. Our 
songs are stacked to touch people." 

In a discussion of how to deal with 
polarized records, KKBQ (93Q) Houston 
VP of programming Dene Hallam said 
he was worried that "people keep con- 
centrating on taking ne-gatiws off the aii; 
rather than putting positives on the air If 
you have such a shit station that one 
record is going to blew the cume off, you 
might as weW turn the thing off. It hacks 
me off that everyone is so concerned 
about covering their butt You haw to go 
out there and make mistakes. What 
we're concerned about [at KKBQ] is our 
batting average." 

Arista/Nashville president/CEO Tim 
DuBoLs used a seminar showcase for Jim 
CoUins to further explain to the pro- 
grammers present why he was merging 
the 3-year-old Career label back into 
Arista. DuBois called the move "a con- 
scious and well-studied decision. This is 
not a knee-jerk reaction. This is a prop- 
er business decision that will allcnv us to 
better serve [radio]." EKiBois stressed 
that the move, which was in the planning 
stages for three months, "was not forced 
on us by New York." And with a promo* 
tiwi staff that now numbers 14, DuBois 
told the programmers, "we will be in 
your face on a more regular basis," 

PHYLLIS STARK 



88 



B1U60ARD NOVEMBER 1.1997 



Radio 



SUMMER '97 ABBITRONS 

I2-plwt overall average tpmrter hour shares ( #) indicates Arbitnm market rank 
Copyright 1997, Arbiiron Ratings Ca May not be quoted or reproduced uMmd 
the prior written permission of Arbitron. 



Su Fa W So Su 
Cill Firail •» '96 '96 '97 '97 





DALLAS— (7) 








IHRS 




59 


6.1 


6.8 


70 


7_3 




RIB 


6.3 


6.2 


6.7 


7.1 


£.8 


uses 


counby 


4.9 


4.9 


5.8 


5.7 


5,7 


KVtL 


AC 


4.7 


6.0 


6.0 


5J 


5i 


KOMX 


AC 


33 


3,7 


3.5 


41 


4.4 


WBAP 


HH 


5.4 


4,9 


4.4 


43 


4.1 


IWLO 


W 


4,3 


4,0 


4.3 


36 


4.0 


KLUV 


oUks 


4i 


3,6 


3.6 -4-2 


3.9 


miG 


couihy 


4.e 


3.8 


J 4 


3 3 


3j 


B>U 


CMintty 


38 


40 


3 2 


4 ] 


3.4 


KEGL 


album 


3.8 


4.0 


4 3 


3 8 


3J 


un 


cismcli 


2.5 


3.0 


2 0 


3 8 


3.1 


mi 


modem 


3.1 


2,5 


2 6 


3 0 


3.0 


nn 


religious 


3,3 


2,5 


3 2 


2 7 


3.0 


KOM 


lazz 


35 


3.7 


3 5 


3 1 


2.9 


KRBV 


RtBadult 


4.6 


3.6 


2 5 


28 


2.7 


WKR 




27 


28 


2 9 


2 8 


2.7 


KiFB 


AC 


2,7 


21 






2.4 


am 


abum 


2.7 


2-7 


2 8 


2 9 


U 


Km 


sports 


18 


24 






U 


HAM 


arlultstd 


.8 


11 


15 


1 fi 


U 


njf 


K/I 


2.3 


2.4 


22 


14 


1.9 


ant 


InffeA 








1 6 


1.1 


HESS 


Spanisti 


1.8 


2.2 


20 


I tj 


IS 


ma/na n smnisii 


1.3 


16 


] 4 


1.5 


IS 


nniB 


RtBailut 




li 


1.6 


1.1 


U 


nnt-ui 


Spanish 


.1 


1 


.2 


.5 


11 


mil 


Spanish 


4 


4 


7 


,9 


1.0 




HOUSTON— (9) 








KOM 


AC 


5.4 


5.8 


6 7 


7 ] 


7j 


on 


Rte 


7.0 


7.7 


8 1 


6 5 


j2 


HWE 


lop 40 


5,4 


58 






ts 


HLI-FII 


counby 


5.9 


45 


4 6 




S.9 


■MN 


RIBailult 


5,4 


5.3 


W 


5 7 




nM-UMM 


country 


4,7 


4.7 




4 5 


4.3 


KHMX 


AC 


5,3 


59 






3.9 


DM 


oldies 


3,6 


39 




42 


3J 


(UN. 


album 


3.8 


3.6 


3 3 


3 2 


IS 


imiH 


m 


37 


4.6 


4 0 


4 ^ 


3.8 


mi 


modem 


3,5 


3.7 


3 J 




3.4 


tm 


AC 


4,1 


5-2 


1 1 


in 


3,0 


mm) 


cisrodi 


3.7 


3.4 






2.9 


KPHC 


K/I 


3,1 


3-8 




58 


24 


nH^ni 


country 


3,6 


3.1 


34 


9 1 


13 


MNK 


Soanisii 


2,7 


2.5 


2 7 


94 


U 


nm/uoi 


lD04(Viliylliml.6 


1.4 




20 


U 


njii/iiLii) 


Spantsti 


3,9 


3.3 


3 0 


2 7 


2.0 


RTi 


Spantsti 


1.1 


1.0 


' 0 




2.0 


HLT-AM 


sports 


1,3 


.9 




1 i 


1.8 


nxiE 


adull std 








1 q 


1.1 


RUT 


Spanish 


li 


1.0 


! 1 


17 


U 


KSEV 


N/I 


12 


1.0 


1.1 


o 
,0 


11 


HITS 


classical 


4 


.8 


.8 


,6 


1,0 




MIAMI— (11) 








WPOW 


lop4IVitlythm4.9 


5.7 


5.1 


5,3 


61 


WEN 


RtB 


5.9 


5 5 


54 


4.9 


J 3 


WHQT 


RiBadun 


5.3 


tt 


48 


5.2 


Si 


WltF 


AC 


5,4 


44 


48 


4.8 


S 0 


WMIR.FM 


Siianish 


5,6 


44 


5.4 


4.6 


4.1 


WM 


Spanish 


4,7 


39 


3.9 


4.3 


44 


vnis 


country 


3.6 


3.1 


3.8 


42 




mmn 


Spanish 


4.3 


45 


3.8 


4.0 


XT 


mm 


lop 40 


3.8 


3.5 


3.9 


33 


3.6 


mni 


oldies 


3.9 


35 


3.1 


31 


3.6 


wni 


Spanish 


3.0 


44 


3.1 


33 


U 


WUE 


tac 


3,0 


3,1 


3,7 


4,0 


3.4 


wn« 


altnjm 


3,9 


3,3 


3,6 


3,5 


13 


wac 


AC 


2.7 


28 


3.1 


38 


3.1 


wmi 


c^ssxal 


2.7 


27 


2.5 


31 


2.1 


WBGG 


dsrock 


2.5 


2.4 


2.8 


26 


17 


WOU-UI 


Spanish 


2.3 


2,5 


2.7 


2,0 


2J 


mm 


sports 


2,3 


18 


1,6 


1.4 


2.4 


WPU 


AC 


2,5 


2,0 


2.2 


21 


2.3 


WCMQ-FM 


Sfiamsh 


2.2 


28 


3.1 


2i 


2i 


wCWMIIffSff Sfiansh 


2.1 


2.0 


2.1 


2.4 


2.1 


WIU 


W 


1.5 


2,0 


2.3 


21 


IJ 


WIM 


adull sId 




,3 


21 


18 


1.7 


unmi 


Spanish 


1.4 


1,5 


1.9 


1.9 


l.( 


WIOD 


m 


34 


3.3 


2,4 


22 


1.4 


WSIM 


Spanish 


1,3 


17 


14 


15 


1.4 


HKK 


ettinc 


,9 


li 


10 


.9 


U 




ATLANTA— (12) 








WVEE 


RS6 


9,4 


10.4 


9,8 107 


1.7 


wsa-ui 


W 


8,7 


10-2 


9.0 


8.3 


l» 


WSIH 


top 40 


5,2 


51 


5.9 


7.3 


7.0 


nuM-m-n 


RiB adult 


5,8 


6-5 


6-2 


5.9 


(i 


wnn-Fii 


countiy 


90 


7.4 


83 


67 


i.l 


WPCH 


AC 


59 


69 


s.e 


4,9 


i» 


WSi'FM 


AC 


5.2 


4.7 


43 


5,1 


iS 


WKI> 


m 


4,7 


50 


49 


5.2 


S.1 


wm« 


modem 


49 


5.0 


50 


48 


S.1 


was 


album 


5.2 


49 


45 


48 


4.7 


WFOX 


oldies 


4.8 


3.9 


4i 


43 


4.0 


turn 


OHintry 


42 


42 


3.4 


3.6 


4i) 


WZGC 


dsrKk 


3.1 


34 


4.2 


4.3 


4.0 


WUF 


laa 


24 


2,6 


2.3 


28 


li 







Su 


Fa 


w 


ie 


Su 


Call 


Foraat 


'96 


•96 


'96 


■97 


•97 


wecT lU-cai 
Wrtl-MHtai 


N7I 


4,1 


3,9 


1 ^ 






WW* 


religious 


25 


1,5 




2,3 


»0 




SEATTLE— (13) 








umAii 


W 


76 


6,9 


67 


8,3 


9.8 


RUBE 


top4Q/itiyttini6.0 


5,7 


6.1 


7,1 


t.9 


KBSGAMFM 


oUks 


5,5 


5.1 


5.3 


5,3 


SO 


WPS-AM-FM 


coufitiy 


60 


5.9 


4.6 


5i 


4.7 


IVI 


N/I 


47 


5.6 


43 


4,6 


4.8 


mx 


modem 


43 


3.7 


46 


4.3 


4i 


KPti 


AC 


3.6 


3.6 


3,7 


3.8 


4i 


KLST 


AC 


4.0 


3-6 


3,9 


3,0 


4.1 


im 


adult std 


4,3 


4,7 


3,9 


4,6 


3.7 


KIM 


classical 


41 


4.7 


4,5 


4,3 


J.4 


KOMO 


W 


3,1 


3.6 


2,7 


2,9 


1.4 


KZOK 


clsrock 


38 


3.8 


4,0 


3,7 


1.4 


fsmnims 


top 40 


30 


26 


28 


2.5 


3.1 


nsw 


allium 


3,5 


38 


4,7 


3.8 


12 


KWU 


jazz 


2,9 


2.4 


3,0 


2.6 


3i 


mm 


trtple-A 


4,0 


3.3 


38 


2,9 


3.1 


Ufl-FM 


clsroch 


35 


3.4 


36 


3.3 


29 


NWIM 


AC 


2,0 


2.9 


2,8 


26 


2( 


KTCW 


cwntry 


34 


3.5 


3,9 


3,3 


2.6 


Kmom 


W 


21 


2.5 


2,3 


2.0 


M 


UR4M 


sports 


18 


2.0 


25 


25 


2i 


(CMS 


religious 


1,6 


18 


1,5 


1.9 


1.7 


nnn 


N/I 


1,0 


10 


1,3 


10 


1.3 


MINNEAPOLIS/ST 


PAUL— (16) 


wcco 


m 


114 


12.3 


13,0 


11.5 


11.6 


(MS-AM-FM 


afeum 


12,0 


11.9 


11,3 


10.4 


10.S 


mm 


top 40 


7,5 


7.5 


6,4 


69 


8.1 




countiy 


5,7 


56 


6,4 


6.9 


7.S 


Win 


AC 


4,9 


61 


6,8 


6.7 


6.5 


(STP-FM 


AC 


5,8 


53 


5,4 


5.2 


6.1 


(ML 


oldies 


5,2 


5.1 


5,4 


5.0 


S.3 


KECE-FM 


modem 


6,7 


6,0 


5,6 


4.6 


4.5 


(STP-AM 


N/I 


4,9 


5,4 


5i 


50 


ts 


(rC2 


tiipla-A 


38 


3,8 


3,6 


44 


4.S 


WDK 


album 


5,3 


5,0 


4,3 


4 5 


3,1 


KMI2 


jazz 


3,0 


2,4 


2,4 


3 1 


2,9 


UJia/WlOl 


adult std 


1,8 


2.3 


2,7 


2.4 


1.9 


WfffdfS/fXa album 


1,7 


1.7 


1,9 


2.6 


1.9 


RFAa 


sports 


1,5 


21 


1,8 


1,8 


1.4 




PHOENIX— (18) 








an ' 


IO|>40/rhylhn5.7 


5.6 


4,7 


49 


SS 


mi 


country 


7,6 


6,1 


6.3 


60 


SS 


mn 


countiy 


6.1 


5.7 


6.8 


7.0 


iS 


(TW 


N/t 


71 


7.1 


6.3 


5.5 


St 


KDM..FM 


oldies 


5.8 


5.4 


4.8 


6.0 


5.4 


Km 


N/I 


5,0 


54 


5,4 


5.5 


5.0 


mr 


adult std 


5,5 


5.9 


5.0 


5.1 


5.0 


R22P 


AC 


3.9 


3.6 


3.4 


45 


4.4 


USl 


AC 


3.5 


4,2 


42 


38 


4i 


niPD.FN 


album 


3.5 


4,6 


5.1 


4.7 


4i 


nvi 


lazz 


3.7 


3i 


3.3 


3.1 


M 


n)(B 


album 


3.4 


3,6 


3,5 


3.1 


It 


R2IM 


modem 


3.8 


3,2 


3,0 


3.7 


U 


KDl/KHOT-FM modEm 


4.0 


3,3 


4,0 


3.6 


3.4 


KrTT/nilM 


hip40/rliyltiml.4 


13 


3.0 


2.7 


li 


mu 


AC 


43 


30 


2.8 


29 


2.6 


ISU4M-FM 


dsrodi 


3i 


33 


27 


3,2 


2.6 


KCLQ 


dsrocA 


2,3 


25 


1,9 


1,7 


2.1 


KWCT 


counby 


1,4 


1,5 


1,3 


1,9 


1,4 


unn 


counby 


1.0 


1,8 


1,5 


1,0 


U 


KGME 


sports 


.9 


1,0 


.8 


,9 


U 


PITTSBURGH— (20) 






mn 


N/I 


127 


12,3 


12i 


13,7 


lU 


WOVE 


album 


9,5 


9,4 


9.0 


88 


iS) 


Wnsr-AM-FM 


counby 


81 


7,9 


7.5 


8,3 


8.1 


WIZZ 


h)p40 


61 


ei 


63 


7,2 


C.S 


WWSW4M-FM okfees 


6-9 


6i 


5.3 


5,9 


ts 


WIAS 


adidt std 


3.9 


56 


4.5 


4,3 


S.0 


wm 


modem 


5.8 


5,0 


5.3 


5,0 


ts 


WSHH 


AC 


4.9 


48 


54 


44 


4.1 


WANO Fii/ins2iite 


2.8 


31 


3.4 


3,1 


Ail 


WLTI 


AC 


3.1 


3,7 


43 


3,7 


3.6 


wni 


N/I 


3,9 


44 


3i 


3,5 


3.8 


wifn 


AC 


3,9 


41 


3.3 


3,1 


3i 


will 


jazz 


4.0 


3,8 


3.8 


3,7 


3.3 


W2PT 


chroch 


33 


2,6 


25 


3,2 


1.1 


wmn 


dsrock 


29 


28 


2.6 


3,1 


2J 


MW 


N/t 


11 


10 




1.0 


1.1 




country 


1.0 


1,1 


1.0 


1.5 


1,0 


TAMPA, 


FLA.— (21) 






WFIi 


to(i40 


8i 


7.9 


9.5 


9.5 


10,4 


wDin 


aduKstd 


6.5 


6.6 


8.1 


6.7 


1,7 


wvn-FM 


country 


7.7 


7.9 


8i 


6.8 


7i 


WFU 


N/I 


6.9 


69 


5.8 


6,4 


71 


WRBO-FM 


coimby 


5i 


53 


50 


48 


49 


wm 


album 


55 


5,2 


4.8 


5,3 


4,1 


WMn-«M-FM 


AC 


4'5 


4,0 


3.7 


3,3 


4,8 


WWtN 


AC 


60 


5,6 


5.6 


61 


4,8 


wnw 


oUcs 


42 


4,8 


3.6 


44 


4,5 


wsir 


iaiz 


45 


40 


3.3 


3,5 


4a 


WCOF 


'ZD's oldies 4.0 


44 


4.0 


4,4 


ij 


wus 


AC 


4i 


4,5 


4i 


44 




WGU14M-FM 


adult std 


4.7 


4,6 


5,0 


3,8 


IS 



Call 


Farnal 


Su 
•96 


Fa 

'96 


W 

■96 


So 
■9? 


Su 

■97 


WNPT 


biple.A 


3.8 


28 


3,6 


39 


in 


wnt 


clsrock 


2,0 


18 


2,2 


2.9 


M 


NRMI-AM 


RlBadutt 


1,3 


20 


18 


14 


IS 


WIMP 


RtB 


1,0 


1.5 


IS 


1.S 


1.4 


WIVU-FH 


adult sld 


1.6 


2.0 


21 


1.7 


U 


WSUN 


W 


1.3 


1.4 


11 


S 


li 


WZIM 


sports 


.5 


1.5 


,9 


» 


IJ 




CLEVELAND— (22) 






WGAA 


ccHjnby 


8.4 


8.7 


7,5 


8J 


9.1 


WZAA 


RiB 


8.5 


90 


82 


80 


8.7 


WHU 


ottes 


7.7 


7,8 


8,8 


87 


8.0 


WNCX 


clsrock 


6.2 


6,4 


6,2 


5.6 


6.7 


WQAL 


AC 


6.0 


4.8 


5,8 


5.6 


6i 


WRMR 


adult std 


6.0 


7.1 


5,4 


5.5 


li 


WDOR 


AC 


6.2 


5.7 


6,5 


68 


5.7 


WZIM 


lop 40 


4.7 


44 


5,6 


5.0 


Si 


WMMS 


album 


55 


54 


4,8 


4.5 


ts 


WKWt 


S^NXtS 


56 


4i 


27 


5.0 


4.7 


WTAM 


w 


40 


47 


5,3 






WUF 


AC 


26 


3.7 


4,4 


41 


ts 


Km 


jazz 


51 


3.9 


3,6 


3.9 


1.6 


WCLV 


classical 


2.4 


3.0 


3.3 


2.3 


U 


WEU 


modem 


19 


2.3 


1.6 


21 


1.7 


WIND 


RSBoWws 


2.0 


21 


1.6 


18 


1.7 


WUO 


religious 


li 


11 


1.7 


1.7 


li 


WOKE-FM 


album 


13 


li 


1.4 


12 


IS 




DENVER— (23) 








KM 


w 


89 


7.7 


70 


86 


IS 


KVGO.FH 


country 


89 


100 


105 


79 


IS 


IDSI 


AC 


5.7 


5.8 


63 


6.9 


is 


KQKS 


top AO/rhythm 21 


2.2 


4.6 


6.2 


ts 


RKFX 


cisrock 


5.9 


4.1 


5.0 


5.1 


is 


KXKL 


oldies 


47 


4.5 


4.9 


4.2 


5.4 


(ALC 


■ top 40 


4,2 


4.6 


58 


4.8 


5.0 


KBCO-FM 


tripie.A 


43 


4.5 


4.2 


4.5 


5.0 


KHOW 


m 


28 


33 


43 


4.0 


1.9 


KH(H 


lazz 


4,0 


5.0 


35 


3.8 


1.9 


KKHK 


clsrock 


4,9 


4.7 


5.4 


4,6 


is 


OPI 


album 


53 


36 


37 


4,3 


1,5 


KlMH-fM 


AC 


2-3 


2.4 


2.5 


2,7 


1,5 




adult std 


2,9 


3,1 


3i 


3,8 


1,1 


ni>K 


modem 


36 


25 


3.3 


31 


1,1 


Kia 


modem 


1.5 


1.1 


1-6 


1,3 


21 


KVOO 


classical 


24 


31 


2.8 


1,8 


2C 


■CK 


counby 


3.0 


2,9 


1.7 


2,0 


1,6 


nrco^M 


counby 


li 


21 


1.4 


1,4 


U 


an 


sports 


11 


1,3 


13 


1,6 


li 


KIU 


N/I 


1,9 


.8 


.9 


1,1 


La 


PORTUND, 


ORE.— (24) 




KUU 


top 40 


77 


7.8 


7.9 


9,3 


9,5 


new 


AC 


71 


63 


73 


6,1 


6,7 


BKN-FM 


oMies 


57 


49 


46 


5,4 


SI 


tm-m 


counby 


6i 


55 


55 


59 


S5 


(XL-AM 


m 


5,9 


7.4 


6.4 


5,4 


S,5 


KM 


CiS IKh 


4,7 


49 


4.0 


5i 


Si 


(WII-FN 


cujnbv 


7i 


67 


65 


5,3 


SI 


niFO 


altHim 


5,4 


5.1 


42 


44 


4,7 


nuz 




30 


3.1 


3 7 


34 


4,5 


KEI 


AC 


3,6 


61 


69 


48 


4,4 


KWK 


bipk-A 


3,0 


38 


35 


35 


3,4 


nam 


clsrock 


3,5 


33 


2.6 


33 


11 


KMIK 


modem 


5,1 


2.8 


2.9 


2,9 




KMT 


AC 


13 


33 


3.3 


3,6 


It 


KEWS 


N/I 


2,2 


19 


24 


25 


2.1 


K(SN4M 


adult std 


2,8 


3.1 


3,0 


29 


It 


KU-FM 


AC 


2,1 


23 


24 


2,3 


2.4 


Knot 


sports 


1-3 


9 


1.3 


.8 


1.9 


(PM-FM 


religious 


1,6 


1.4 


1.9 


1.1 


L4 


(WU-AM 


counby 


17 


13 


1.5 


11 


1.1 




CINCINNATI— (25) 








counby 


SI 


99 


9.6 


86 


9.9 


NIW 


N/I 


9,5 


93 


103 


95 


9,5 


WEM 


alxim 


10-3 


9.4 


89 


7.9 


7,9 


Him 


hip 40 


6.6 


65 


6.3 


7.0 


7,1 


WUF 


RiB 


5.7 


6i 


50 


5.8 


6i 


WRRM 


AC 


5,3 


46 


6.0 


5,7 


5.7. 


wont 


oklies 


56 


6.2 


5.9 


66 


5.t 


WOFI 


dsrock 


3.4 


4.2 


3.8 


42 


5.1 


wmc 


N/I 


5.6 


5i 


5.0 


41 




WVMI 


AC 


3.6 


35 


38 


3,6 


4.1 


WUI 


adult sbl 


4,2 


41 


4.3 


3,9 


3.1 


WYGY 


ccKinby 


3.5 


41 


30 


33 


3.5 


WWE 


)3ZZ 


3.5 


3.9 


3.9 


3,4 


3.1 


WAOZ 


modem 


2.3 


1-9 


2,0 


2-3 


21 




relipous 


14 


1.4 


16 


21 


li 


WNID 


counby 


11 


1.1 


10 


8 


li 


RIVERSIDE, CALIF.— (26) 




(FRC 


counby 


113 


9.8 


92 100 10.S 


(FI 


N/I 


6.7 


86 


7,7 


75 


1,4 


(GGI 


b«40/rhylhm6.1 


58 


6,4 


6,1 


U 


HOT 


RtB 


4.9 


4,0 


4,9 


5i 


5,0 


mu 


oldies 


5.0 


4.7 


4,1 


4-4 


ts 


(CAL-FM 


album 


2.0 


1.9 


3,4 


2-9 


U 


(WRP 


easy 


1.8 


2.5 


38 


26 


1.5 


IC8S-FM 


dsrodi 


26 


2.0 


27 


2.6 


19 


(LOS 


album 


2.7 


3.2 


31 


2.5 


13 




modem 


1.3 


1.0 


1,6 


18 


2.4 


moQ 


modem 


17 


2.3 


1.7 


21 


2.4 


RRIH 


cMies 


25 


2.0 


23 


2.2 


24 


BU 


Sfiamsh 




.7 


1.6 


2.0 


2i 


ms-FM 


tt|i40 


21 


2.6 


2.9 


2.8 


2.1 


IDE 


Spanish 


1.7 


2.3 


16 


23 


JJ 


msT 


AC 


31 


3.5 


36 


3.1 


2J 


Ott 


AC 


17 


2.1 


35 


2i 









Su 


Fa 


w 


So 


Su 


Call 


Firaal 


■96 


■96 


■96 


■I? 


■97 


(SSE 


— 


4.9 


— — - 
3,1 


- 
2.3 


— — 
24 


— 
2.0 


dWV 


jazz 


2.4 


33 


2.8 


2,6 


IJ 


RUC 


adult sU 


20 


1.0 


.9 


11 


1.1 


na 


N/I 


.6 


.8 


li 


1,0 


1.1 


m 


N/I 


1.7 


1.5 


1.9 


2.0 


LI 


RTWR 


RtB 


25 


2,3 


25 


24 


Li 


KZU 


counby 


1,1 


1,0 


L2 


10 


li 


MGO 


classical 


1,2 


1,0 


.9 


13 


1.1 


KANSAS CITY— (27) 






KPRS 


RtB 


7.1 


8,4 


79 


8.0 


8.1 


(MXV 


hip 40 


5.3 


5i 


65 


8.3 


8i 


(CMO-FM 


old«s 


5.4 


50 


5.7 


6.3 


8.5 


WDAF 


counby 


6,9 


13 


7,5 


66 


ts 


(CFX 


cIs mdi 


70 


11 


54 


6.1 


ts 


tnj 


counby 


5,9 


76 


7,3 


7.0 


1.1 


RMU 


^a 


6,4 


5i 


5,5 


5.8 


1.1 


mEO-FM 


counby 


5,3 


5 5 


6,4 


62 


f.O 


RORC 


afeum 


61 


66 


6,2 


53 


5.1 


Rcn 


m 


5,6 


4,3 


4,6 


3.8 


ts 


RUOl 


AC 


4,8 


3,8 


3,6 


3.3 


4.5 


RLIH 


AC 


3,1 


4,3 


4.2 






(CMO-AM 


N/I 


4i 


4,3 


3.8 


4.3 


1.4 


RXTR 


classical 


3.4 


2.9 


3.3 


26 


1.0 


Rrrs 


afeum 


4,5 


4i 


3.9 


3.4 


1.0 


Rca 


modem 


21 


2,3 


2,3 


21 


1,1 


RFE2 


adult sbid 


.5 


.7 


.6 


li 


IS 


RPRT 


religieus 


li 


1.6 


2.0 


1.4 


U 


RL2II 


modem 


,9 


,9 


.7 


10 


1.0 


SACRAMENTO, CALIF— (28) 




RFB( 


N/I 


9.5 


11,1 


10.5 105 


is 


RSFM 


lop4IVmyOim9.4 


7,9 


89 


80 


IS 


RZ20 


AC 


3.4 


4,7 


7.1 


82 


7.1 


Rita 


counby 


65 


5.4 


4.5 


5,2 


t.3 


RUT 


AC 


5.0 


5,3 


4.2 


3,8 


4,6 


RMTl 


oldies 


5i 


3.8 


4.6 


4.1 


ts 


RRXO 


album 


47 


5,6 


4.1 


4,8 


ts 


RXOA-FM 


dsrock 


43 


3,7 


35 


3,0 


ts 


KTMI 


AC 


4.8 


4,5 


4.6 


5,0 


4,0 


ISM 


counby 


32 


3,2 


3.4 


4,5 


4,0 


ttIC 


adi«nstd 


43 


4,1 


32 


3,4 


16 


RSCG 


dsrodi 


3.3 


3,3 


4.2 


3,0 


14 


KWW 


modem 


3.5 


3,1 


4.3 


3,8 


li 


(SSI 


jazz 


2,6 


2,8 


2.6 


2,8 


10 


Rsn 


N/t 


3,7 


3,0 


25 


2,9 


2,9 


nm 


N/I 


1.4 


2,6 


26 


2,4 


2,5 


INBR 


sports 


.7 


1,1 


.9 


12 


It 


(OBR 


jazz 


8 


1,4 


1.7 


1,6 


1,4 


(GO 


N/I 


1.3 


,8 


7 


,9 


1,1 


amm 


Spanish 


.5 


1,0 


13 


,5 


1,1 


MILWAUKEE— (29) 






wnu 


N/I 


105 


105 


9.3 


8.9 


10,4 


WMIl 


counby 


9.0 


8.0 


7.6 


7.7 


li 


wnu 


dsrock 


76 


67 


6.8 


6.9 


7,1 


WKKV 


Rte 


6.0 


7.4 


7.4 


6.1 


1,8 


WIZR-AM-FM 


album 


60 


6,8 


6.9 


7,0 


5,9 


won 


adult std 


61 


5,7 


56 


5,6 


5,7 


wxn 


AC 


64 


5.5 


5.6 


6.0 


5,1 


WIPT 


AC 


.5 


.8 


li 


1.7 


4,1 


WISH 


M 


50 


5,3 


5.7 


5,0 


4i 


wan 


AC 


4.4 


5,4 


5.4 


Si 


1,1 


WZTR 


oMlis 


4 1 


41 


4.0 


47 


1,1 


WHO 


AC 


2.8 


3,1 


39 


4,1 




WIZI 


jazz 


3.1 


27 


28 


27 


14 


WLUM 


modem 


4.0 


3.7 


3.8 


3i 


1,3 


WAMG 


AC 


20 


2.4 


2i 


1,6 


15 


WFMR 


classical 


1.9 


1.9 


18 


2,3 


20 


WMCS 


RtB adult 


1.6 


1.9 


18 


1.9 


L7 


wm« 


RtB 


2.0 


21 


1.5 


1.4 


1.3 


WEZT 


easy 


1.3 


1.5 


16 


1.9 


1,1 


SAN JOSE, CALIF— (30) 




(GO 


W 


6.3 


6.5 


7i 


7.6 


t.9 


KMT 


AC 


54 


49 


4,1 


44 


54 


Knu 


top 40/ibytlim 1.1 


1.1 


li 


13 


5.1 


IRTT 


counby 


3i 


2.9 


3,7 


2.8 


4.7 


REZR 


AC 


5.3 


3.8 


4,9 


5,3 


4.1 


RMR 


sports 


3.3 


3.7 


3,6 


4,3 


4.0 


ROME 


modem 


45 


4.6 


4i 


4,4 


4.4 


USA 


AC 


30 


2,9 


2,5 


2.5 


17 


lun 


dsnxk 


2i 


26 


21 


4.5 


14 


(CBS 




3i 


3.6 


40 


34 


12 


KUK 


Spanish 


3.6 


2.9 


2,5 


44 


12 


KSOUIZOL 


Spanish 


1.3 


33 


1,8 


21 


10 


KFRC4M-FM 


oMies 


3.0 


38 


3,1 


34 


2.9 


m 


AC 


27 


2.0 


2,4 


2.1 


2.9 


KSIO 


album 


5.0 


4.8 


3,6 


41 


29 


IFFG/RFOe 


tripie.A 


2.5 


27 


27 


23 


2.7 


(MEL 


RtB 


2.3 


23 


2,7 


1.6 


21 


KSFO 


m 


2.3 


2.8 


25 


2,3 


24 


(KSF 


jazz 


22 


23 


3.3 


3.0 


2.1 


KAflL 


adult sbl 


.7 


.7 


.7 


.8 


2.0 


(On-AM-FM 


AC 


28 


2,8 


2,2 


23 


1 9 


mfc 


classical 


23 


2J 


2,5 


1.6 


IJ 


(ZQZ 


top 40 


9 


1,0 


,8 


.5 


1.7 


KLiC 


AC 


1.1 


1,0 


1,5 


2i 


IJ 


nu 


RtB adult 


1.1 


1.6 


13 


13 


LI 


ORS 


Spanish 


27 


1,5 


1.6 


IJ 


U 


(ITS 


modem 


L2 


1,4 


.9 


11 


li 


KKC 


cIs rock 


14 


1,4 


li 


11 


LO 


PROVIDENCE, R.I.— (31) 




WHIT 


album 


8i 


8,1 


6.9 


61 


7.7 


WWU 


AC 


91 


8.1 


8,8 


7.6 


7J 


wwia 


oldies 


5.1 


60 


6,2 


7.1 


IJ 


WPtO-FH 


top 40 


67 


6.5 


5,7 


7-8 


SJ 



PROGRAMMING 



Call 


Feraat 


Su 

■96 


F 
■96 


w 

■96 


Sp 

■9> 


Su 
■97 


WIKW 


adult std 


4.8 


4J 


6i 


6.3 


5.5 


WPM-AM 


N/I 


5J 


4.4 


4i 


4i 


Si4 


WSNE 


AC 


5.2 


6.0 


5.1 


5.5 


5.1 


wen 


counby 


4.5 


4.3 


5,3 


3-8 


4.5 


www 


lop40/rhythm4.1 


4.1 


4,9 


3.6 


IS 


WWRX 


dsrock 


4.2 


3.5 


3,7 


3.8 


14 


WHU 


N/I 


40 


46 


3,3 


3.4 


11 


W8RII 


modem 


2,9 


2.6 


3,6 


2.8 


1.0 


WIMN 


loii40/ihythm2l 


13 


13 


1.3 


2.5 


WCRB 


classical 


20 


1.6 


1,2 


1.9 


2.2 


WOGE 


modem 


2,8 


2.3 


2,1 


17 


2.1 


WFHN 


t0ll40/rbythm2.6 


1.1 


1,0 


1,9 


L7 


WBMX 


AC 


.4 


1-3 




1 0 


LS 


WISM 


N/I 


1.1 


1.5 


1,0 


11 


U 


WB2 


N/I 


1,3 


1.4 


1,3 


li 


U 


WBCX 


modem 


.7 


1.5 


11 


.8 


U 


WSOS 


tnple4 


1.0 


1.6 


L2 


.9 


1.2 


WDfiF 


bipAOAhythm .4 


.4 


.9 


1.8 


U 


WEB 


sports 


1.0 


11 


1,3 




M 


wen 


counby 










1.0 


COLUMBUS, OHIO— (32) 




witct 


top 40 


113 


90 


95 


8,8 


lOi 


WCOl-FM 


counby 


70 


8C 


9 7 


10,0 


IJ 


WSXT 


AC 


7.3 


7.9 


8i 


8,1 


IJ 


WIYII 


N/I 


8.3 


79 


73 


6,9 


tj 


WUO 


album 


68 


52 


5.4 


5,7 


IjO 


WBNSFM 


oldies 


5.4 


5,3 


4,4 


5,2 


SJ 


WBZX 


album 


5.9 


5,4 


4,3 


5,3 


5.4 


WNOI/WHaK 


counby 


62 


5,3 


5,0 


4,9 


SJ 


wia 


RiB adult 


61 


51 


54 


5,0 


SJ 


WZA2-FM 


modem 


2.2 


19 


3 1 


3,6 


M 


wen 


RiB 


2.0 


2.4 


2i 


1,9 


2J 


WMNI 


adult std 


1.1 


1 1 


26 


32 


2J 


WeiT-FM 


countiy 


1.8 


18 


2,0 


26 




WZIZAOSWZ 


jazz 


1.9 


1.9 


21 


26 


21 


wno 


religious 


1.5 


1.3 


1,5 


2i 


2J 


wweo 


modem 


2.5 


3.1 


22 


2i 


IJ 


WWS-AM 


stmts 


li 


27 


15 


1,7 


1.7 


WAZU 


album 


li 


1.0 


1.3 


1,7 


L4 


WITR 


easy 


27 


3.0 


2,0 


15 


LI 


WSMZ 


RtB oUks 


S 


1.0 


1,1 


li 


LO 


NORFOLK, VA.— (33) 






WOWI 


RtB 


13.8 


12,5 


104 


11,5 ILI 


WJCD 


lazz 


4i 


5.8 


4,6 


5i 


7.1 


WGH-FM 


counby 


6.6 


5,8 


92 


64 


7J 


WCMS-AM-FM countiy 


9.0 


6,0 


61 


6i 


7J 


WMR-AM-FM 


album 


4.8 


4.9 


5,8 


6.8 


iJ 


WWOC 


AC 


49 


4.5 


48 


52 


S.1 


WKVZ 


Iop40/rhy8im4,4 


53 


44 


44 


SJ 


WPIE 


AC 


5.3 


4.7 


3,5 


47 


54 


wsn FKWSVy RtB adult 


48 


34 


5.4 


54 


4J 


WVCt 


oldies 


3.0 


3.8 


5.0 


39 


4.1 


WAFI 


CIS rock 


4.6 


3.5 


3.9 


3.5 


4J 


WFOG-AM-FM 


AC 


55 


5.7 


50 


5.6 


3J 


WKZ 


easy 


3.1 


4.0 


29 


3,5 


U 


WROX 


modem 


40 


3.0 


3.6 


3,9 


li 


WNIS 


N/I 


2,4 


3,5 


3.8 


11 


U 


WPCE 


religious 


2.4 


2i 


25 


11 


U 


WtOC 


biple-A 


2.9 


2.7 


2.4 


2,7 


IJ 


WGH-AM 


spoits 


8 


1.4 


1.1 


li 


U 


WTAR 


N/I 


li 


2i 


1.3 


1,3 


1.1 


WGFl 


rolignus 


.9 


1.1 


7 


10 


IJ 


SALT LAKE CITY— (35) 




R5F1 


AC 


8i 


94 


93 


8i 


IJ 


RSOP-AM-FM 


counby 


4.9 


47 


55 


3,8 


5,7 


RISD-FM 


AC 


5.3 


4.7 


53 


61 


5J 


RZHT 


top 40 


3.2 


44 


40 


44 


5.4 


REIU 


modem 


3.2 


3i 


43 


41 


5J 


RSI 


N/I 


5.7 


66 


66 


6,5 


SJ 


Rin 


modem 


3.1 


4.7 


38 


48 


4J 


RRSP 


cIs rock 


6.0 


4.5 


5.0 


46 


4.7 


ROOl 


oldies 


6.7 


ts 


5.7 


46 


4J 


RDn/mKi 


adult sU 


5.2 


38 


3.9 


4,1 


4i 


RUN. 


country 


5.1 


5i 


4.4 


5i 


4i 


RRAI 


counby 


45 


42 


4.8 


17 


4J 


RBa-FM 


AC 


4.8 


43 


42 


50 


11 


UE> 


album 


4.0 


3.8 


4.3 


3i 


11 


l«U 


N/I 


3.9 


41 


3,7 


3.2 


12 


KUMT 


AC 


16 


15 


2,0 


35 


11 


RDZII 


lazz 


21 


2.6 


2.3 


1.5 


M 


RllRR 


dsrock 


3.4 


22 


1.7 


1.7 


2.8 


UMB 


AC 


1.4 


2,4 


2,6 


22 


2.7 


RFU 


sports 


10 


li 


2,0 


27 


L4 


Rin 


counby 


.9 


1,1 


1,0 


li 


U 


INDIANAPOLIS— (36) 






WFMS 


countiy 


10.7 


11,0 


11,9 125 lU 


WFM 


album 


11.7 


12 7 


121 107 


lOJ 


WIBC 


N/I 


8.6 


9.0 


9.1 


8.3 


IJ 


WGLO 


oMies 


5.1 


62 


S.6 


5,7 


i.4 


wac-FM 


RtB 


4.8 


5.1 


5.1 


56 


4J 


WIPI 


AC 


4.4 


60 


5.6 


6,3 


4J 


WNAP 


dsrodi 


6.5 


4.7 


4i 


51 


4J 


WZPl 


h«40 


4.6 


47 


44 


47 


4J 


WEXS 


AC 


5.8 


58 


5.4 


5,9 


4.7 


WHHH 


I0|i4a'rhythm5,0 


4.6 


6.4 


5,7 


4.7 


WHZX 


modem 


6.4 


4.7 


4i 


41 


4.4 


WMTS 


adult std 


3.3 


34 


4.0 


3,3 


4i 


wns 


lriple.A 


2.6 


23 


21 


21 


2J 


WGGR 


RtB adult 


1.5 


1.7 


1.5 


1,6 


2J 


WCRL 


counby 


1.3 


.9 


.9 




U 


WXIR 


relipous 


1.0 


LI 


li 


18 


U 


WHOE 


N/t 


1.3 


1,6 


li 


1,4 


li 


WKKG 


counby 


1.0 


1.0 


1.0 


6 


IJ 



BILLBOARD NOVEMBER 1. 1997 



89 



Radio 



PROGRAMMING 



At The Seminar & Awards: Hugged By Yogi, 
Chatting With Casey, And Fielding Flashers 



A WEEKEND IN THE LIFE: 
Helping organize our annual Bill- 
board/Airplay Monitor Radio Semi- 
nar & Awards is the most agonizing 
and^et ultimately fulfilling task con- 
nected to my role as radio editor 

Our goal; to give attendees a satis- 
fying array of relevant panels, net- 
working opportunities, and an event- 
ful and glossy awards show honoring 
those whom the industry considers 
the best in the business. My goal: to 
survive the damn thing and feel good 
enough about it afterward to start the 
process over again in four or five 
months. 

You see, the planning process for 
this year's show, held Oct 16-18 at the 
Orlando, Fla., Renaissance Resort, 
began in early spring. It's a lot like 
putting together a thousand-piece 
puzzle, only the pieces are spread all 
across the country and sometimes 
don't faithfully return phone calls. 

These are the pesky behind-the- 
scenes activities that you, as a par- 
ticipant, are not supposed to worry 
about, or even know about. But since 
we've become good friends here, I'm 
willing to share a side of the story 
where you won't find the word "con- 
solidation." 

Wednesday, 4 p.m.: Now this is not 
funny. An hour ago. Diana the travel 
agent calls with the disarming news 
that Newark (N.J.) International Air- 
port — from where no less than 12 on 
staff are departing in the morning — 
has all but come to a standstill. The 
reason: It appears mold was found 
above ceiling tiles, and 65 or so air 
traffic controllers are refusing to 
work around what they regard as a 
potentially pernicious growth. As a 
result, it's possible that the airport 
may be closed Thursday morning, 
and, at the least, we're told to expect 
"residual delays." And I thought the 
full moon would work to our advan- 
tage. 

Thursday, 11:50 a.m.: Lead story 
on the local news last night: Airport 
staff are ordered to return to work 
this morning, while granted the 
option of wearing really goofy-look- 
ing protective head gear My flight 
arrives in Orlando 10 minutes ahead 
of schedule. Moon that, traffic con- 
trollers. 

Thursday, 9:30 p.m.: The show's 
opening party at Universal Studios 
begins with greetings from giant 
theme-park characters. Yogi Bear 
won't stop hugging me at the 
entrance until we take a photo togeth- 
er. Did I mention my phobia of life- 
size cartoon characters? On the out- 
door stage, meanwhile. Universal's 
Sister Hazel seals its reputation as a 
first-rat€ live band with a stellar 45- 
minute set, peaking with its top 10 hit 
"All For You." Inside, attendees min- 
gle, sip beverages, and nibble on an 
array of finger delicacies. Best over- 
heani line: 'Any food on a stick, I'm 
all over it." Classy bunch, huh? 

Friday, 11 a.m.: In a spirited key- 
note address that wipes away early- 
morning yawns. Andy Schuon. exec- 
utive VP of programming at MTV, 
takes attendees on a tour of the net- 
work's updated New York offices via 
a custom-made video. Schuon earns 
bonus yuks by planting Puff Daddy 
in an equipment closet and telling him 



to sit tight until they're ready to call 
him in for an on-air interview. Combs, 
displaying his own extemporaneous 
skills, barks at Schuon, "Hey. when 
you playing my video? It's been an 
hour." 

Friday 4:08 p.m.: Well, at least 
she's honest. In "Sleeping With The 
Enemy," a session on competing pro- 
grammers who now work for the 




by Ch uck Taylor 

same company in the same building, 
R&B KMEL San Francisco PD 
Michelle Santosuosso says in the 
presence of top 40/rhvthm rival 
KYLD (Wild 94.9) PD Michael Mar- 
tin, "Labels call and say. 'Why don't 
you share music, .vou'rc sister sta- 
tions.' Fuck Wild!" 

Friday, 5:40 p.m.: Billboard's 
Chart Beat columnist Fred Bronson 
and Airplay Monitors editor Sean 
R09S stump the best of the lot during 
their Trivia Pursuit game show. The 
most grueling round comes when 
snippets of Beatles' covers are 
played, all by artists who have 
reached No. 1 on the Hot 100 with 
other songs. We're talking some pre- 
carious pairings here, like Bobby 
McFerrin on "Drive My Car." Rod 
Stewart with "Get Back." and Lesley 
Gore on "Got To Get You Into My 
Life." Overall winners of the contest 
are KMXV Kansas City. Mo., PD Jon 
Zellner, awarded a $.500 American 
Express voucher, and Brian Carter, 
on-air at WUSL Philadelphia, who 
wins a $100 voucher Anyone in the 
room deserved at least that much for 
enduring Nancy Sinatra on "Run For 
Your Life." 

Friday, 10:37 p.m.: The ever-effu- 
sive John Garabedian and his 
Boston-based "Open House Party" 
have taken the Southern nights 
hostage here as they prepare to 
broadcast live from the awards show 
Saturday. In a raucous interview with 
Salt 'N Pepa and DJ Spinderella 
taped now for broadcast then, the 
ladies roll through a roster of topics 
like their enduring relationship 
together, families, and their brand- 
new album. "Brand New," out Oct. 21. 
The prime moment comes when 
Garabedian plays back a years-old 
sound bite of Salt mauling the pro- 
nunciation of the host's last name, 
sending her into peals of laughter. 
This is radio at its most neighborly. 

Saturday, 1:30 p.m.: After months 
of telephone discussions, I meet our 
awards show host and my most 
revered industry hero, Casey Kasem. 
As we've worked together over the 
phone in anticipation of this date, he 
has proved himself to be a meticu- 
lously prepared professional. Here, 
face to face, he also shows himself to 
be the consummate gentleman and as 
accommodating and kind as you'd 



ever hope for. As he begins his 
rehearsal for the show, a giddy Bill- 
board director of special events Mau- 
reen Ryan and I marvel at the famil- 
iar timbre of that voice. "You sound so 
Casey Kasem." I confide to him. 

Saturday, 2:18 p.m.: OK. if one 
more person tells me that I don't look 
like my column photo, someone is 
going to get hurt. So I have a goatee 
now, and if you must know, the hair is 
sprayed on. But come on, the pic is 
less than a year old. Since it seems 
important, 1 guess I'll tell you that a 
successor is already planned for the 
new year It was taken in 1989. (Yeah, 
I'm lying about the hair) 

Saturday, 9:39 p.m. At the awards 
show, a dazzling Jo Maeder of WHTZ 
New York presents the first Alison 
Steele Lifetime Achievement Award 
to Kasem. Upon catching on to the 
surprise honor, Kasem stammers, 
"Oh my God," then asks if I'll hold his 
script while he accepts. Lending evi- 
dence to his scrupulous attention to 
detail, he then implores, "Try not to 
lose my place." He goes on to tell the 
audience that he's proud to be a DJ 
because that's where he came from 
and what remains his primary \ove. 

Saturday, 9:52 p.m.: Show scandal! 
As top 40 WFLZ Tampa, Fla., is 
announced the winner of one of its 
three awards, the station's rather 
robust Stunt Boy charges the stage 
to collect the trophy in nothing but 
white briefs. A horrified Paul Car- 
rack, presenting the award, lets out 
an audible shriek and springs from 
the front of the stage in retreat. See- 
ing this from the sidelines. I scamper 
onstage to reel the prankster in. sud- 
denly realizing that my reprehension 
of theme-park characters is nothing 
compared to the hairy beast I'm 
walking offstage. 

To add to the spectacle, a young 
woman takes to the stage to accept an 
award for the ever-absent Howard 
Stem, wearing nothing but heels and 
a lime green bikini. As she proceeds 
to shed her top for the audience of 
1,100, it appears that the unflinching 
radio and label crowd is more dra- 
matically affected by the after-dinner 
chocolate mousse than what Stern's 
camp has whipped up. 

Saturday, llish p.m.: In a differ- 
ent take on flashing, following wins 
as adult major-market PD and local 
'air personality of the year. WPU 
New York's Scott Shannon says pri- 
vately, "Looking around this room, 
my career flashes before my eyes," 
referring to the sea of faces from his 
day one to the present. Indeed, the 
evening's winners range in age from 
the mid-20s through the early 60s. 
That's' a pretty deep talent pool. 

Sunday, several glasses of wine 
past midnight: After waiting months 
for our event to kick off, it seems as 
if the plane landed and forgot to dis- 
engage the auto pilot for the week- 
end. The good news is that while the 
Billboard/Airplay Monitor conference 
may be over, in radio, the show never 
ends. I'm already looking forward to 
sharing the best of what's to come a 
year from now. My respectful thanks 
to all who participated in and attend- 
ed the 1997 seminar and awards, and 
to the staffs of Billboard and Airplay 
Monitor 



Despite Tough Times, House 
Keeps His Home At WSIX 



HFTER a DIFFICULT YEAR 
marked by several personal hard- 
ships, (Jerry House made a decision to 
uncomplicate hLs life and focus on the 
two aspects of his career that make 
him happiest 

Fortunately for his listeners, one of 
those happens to be his morning show 
on WSIX Nash\ille. The other is his 
increasingly successful songwriting. 

Earlier this year. House was struck 
by Graves' disease, a hyperthyroid 

condition that made 

him lose 40 pounds 
and become extreme- 
ly emotional. House 
saj^ he looked like '*a 
cadaver" before he 
was finally diagnosed 
with the disease after 
suffering with it for 
about a year. "It's like 
the engine of the car 
running at three times 
normal [speed]," says 
House of the disease, 
which was cured with 
the help of "a giant. 
radioacti\e pill." 

House says he was 
eating four to five 
meals a day. and his 
metabolism was all 
out of whack. Even 
though he calls the 
experience "excruciating." he talked 
about it on the air quite a bit because 
he wanted listeners to know what was 
going on in his life. That generated 
some interesting listener calls. "I bet 
I've had 5.000 women say, 'See, now 
you know what PMS is like,' " he says. 

More recently, House's mother 
passed away, and he found out about 
it «4ule he was vacationing in London. 
At the time, he had been woridng on a 
few outside projects, including a book 
of Southern humor and a new deal 
involving his music publishing compa- 
ny, Housenotes Music. Now, he's re- 
evaluating his life, and those projects 
are on hold. He has .several years to go 
on his contract with WSIX parent 
SFX Broadcasting and says doing 
radio "is what makes me happy." 

His other low, songwriting, contin- 
ues to go well. In addition to co-writ- 
ing the current LeAnn Rimes single, 
"On The Side Of Angels," he just got 
a Diamond Rio cut, has a song on the 
new Trace Adkins album, and wrote 
James T. Horn's "Texas Diary." 

Many songwriters complain about 
radio and say they can't predict what 
will be a hit. Interestingly, as both a 
songwriter and the top-rated morn- 
ing man in Nashville, House says he 
has no more insight than any other 
songwriter "I've given up figuring out 
that game. It's odd what strikes a 
chord with people," he says. 

"Every now and then I think I can 
call it, and 111 be totally shocked. Peo- 
ple do a 180 on you. I guess that's why 
they te-st records." Hou.se points out 
that Nashville is a difficult market in 
which to test new songs liecause "you 
can't swing a cat without hitting a 
songwriter" 

House believes being on the air 
doesn't give him any advantage in 
pitching his songs. "Being on the radio 
doesn't mean anything," he says, notr 
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Morning Host 
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ing that his songs "go into the pile 
with everybody else's." He rarely 
mentions it on the air when he's play- 
ing one of his own compositions. "I 
love it, and it's part of me, but I don't 
want to be obnoxious about it" 

As a successful entertainer. House 
doesn't live the life of most of his lis- 
teners, and he doesn't pretend to on 
the air. He'll talk about European 
vacations, collecting art, and tra\eling 
to New York for a Broadway play. 

Although, House says, 

"I struggle with that 
all the time," he also 
notes that Johnny 
Carson was hugely 
popular despite fre- 
quently talking about 
going to Wimbledon 
and entertaining 
celebrities. 

Still, it's a pet pec%« 
of House's that people 
underestimate his 
audience and the 
country audience in 
general. "There are 
people who are just 
stunningly thick," he 
says, but for the most 
part, living "the coun- 
try lifestyle" doesn't 
exclude listeners from 
watching "60 Min- 
utes." "I always say, *If you are what 
you are on the air. youll be comfort- 
able,' " says House. "It would be 
wrong to pretend I live in a mobile 
home in the sticks." 

With Capstar chairmanA^EO Stewe 
Hicks as one of his closest friends. 
House is understandably less con- 
cerned about consolidation than other 
air personalities. So even after an 
unsuccessful syndication attempt a 
few years ago with Premiere Radio 
Net^Tjrks, House is open to trying it 
again. Although, he says, "I wouldn't 
want to go through the dance of try- 
ing to tailor a show to this market and 
others," he does admit that the previ- 
ous syndication attempt made his 
WSIX show better and more success- 
ful "Because I had to hit certain win- 
dows and tighten up, I sort of adhered 
to the t)asic rules of saying what time 
it was and identifying myself and get- 
ting in and out a Uttle bit quicker" 

House continues to tease the sta- 
tion's not-yet-30-year-old PD, Dave 
Kellji both on and off the air, referring 
to Kelly as "our little 13-year-oW PD 
who comes in on his Hot Wheels." 
Asked if it's difficult to take direction 
from a young PD, House quips, "Only 
when he tries to sit on my lap. We have 
a meeting, and then I take him out for 
ice cream." 

Still, he's in a position to see the 
painful side of the business, too. 
"What's odd is to write a song and 
have someone sing your demo, and 
years later they have a deal, and they'll 
come in for an interview, and then III 
see them on 'The Tonight Show,' " he 
says. "Then you'll see them again 
when they've lost their deals and 
they're going back into the studio to 
record demos. To see people deal with 
that is mind-boggling. Some handle it 
very well, and some have a pain they 
never get rid of." PHYLLIS stakk 
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Retailer Survey Examines 
Vid's Effect On R&B Sales 



■ BY SHARON STEINBACH 

The imiiact of music video exposure 
on record sales is a notoriously gray 
area. Without data on the medium's 
direct influence on music purchases, 
record companies have long been in a 
position of blindly justifying budgets 
for video promotion and ad buys. 

Alan Grunblatt, senior VP of mar- 
keting for Relati\ity Records, decided 
it was time to know more about video 
shows in relation to R&B music sales. 
According to video promotion wteran 
Mark Weinstein of RN'R Freelance, 
Grunblatt "is somebody who spends a 
lot of money on the Box and local and 
regional video. As an outside consultant 
U) Alan, having had a close relationship 
with him through Hot Sauce Market- 
ing's Mark Klein, we brainstormed to 
find out how we could prove or disprox-e 
what we were doing." 

To shed light on the value of Relativ- 
ity's inwstment in R&B music video 
exposure, a survey of 86 mom-and-pop 
retailers in 10 markets — New Orleans, 
New York, Philadelphia, the San Fran- 
cisco Bay Area, San Diego, Detroit, Los 
Angeles, Atlanta, St. Louis, and Rich- 
mond, Va. — was designed by Weinstein 
and Klein and executed by Tommy 
Boy's promotional street team. 

The survey asks the mom-and-pop 
R&B music retailers nine questions, 
starting with whether or not they 
watch MTV the Box, or BET The next 
group of queries aimed to assess on a 
scale from one to 10 how often they 
attribute sales to video play and video's 
influence as a factor in customer buy- 
ing decisions. On the same scale, they 
are also asked to separately weigh the 
influence of MTy the Box, and BET as 
a factor in customer buying decisions. 
The survey goes on to determine which 
stores have video monitors, on a scale 
of one to 10 how often they communi- 
cate with the video shows in their area, 
and if they ever do cross-promotions 
involving video shows (if yes, which 
ones). 

According to Klein's tally, two-thirds 
of those surveyed feel that music video 
has a positive impact on record sales. 



PRODUCTION 
NOTES 



LOS ANGELES 

Matchbox 20 follows its hit "Push" 
with a clip for "Sam" by director Gavin 
Bowden, who has worked with Live 
and the Red Hot Chili Peppera. 

Director Mark Kohr and Everclear 
collaborated on "Evierything To Every- 
one," the group's first video from the 
album "So Much For The Afterglow." 

No Authority called on the direct- 
ing skills of Nigel Dick for the band's 
new video, "Don't Stop." It was pro- 
duced by Nina Dluhy for Squeak Pic- 
tures. 

NEW YORK 

Hanson took over the Beacon The- 
atre to film its video for "I Will Come 
To You" with director Jeb Brien. 

Marc Smerling was the directorial 
eye behind Kimberly Scott's "Tuck 
Me In." 



with slightly more agreeing that music 
video influences buying decisions. 
When it came to estimating which 
national video channels had the most 
influence over buying decisions. 1^% 
named BET, 57% cited the Box, and 
50% saw MTV as having the most 
impact on R&B music sales. 

Atlanta and Philadelphia, where the 
Box is not available, were not included 
in those numbers. On average, stores 
with video monitors were split down 
the middle. Only 25% of the total 
respondents said they do cross-promo- 
tions with shows in their market, con- 
firming what Klein sees as a commu- 
nication problem between labels, 
retailers, and shove's. 

"The labels have to be the point per- 
son between the market — i.e. video 
show — and the retailer, which is the 
driving force in the industry," Klein 
saj's. "IThe survey resultsl should con- 
vince label people that feel video does 
nothing for retail. Video shouldn't 
always be treated as secondary to 
radio. Video is too expensive to just be 
tossing at one channel." 

"Hot Traxx," "Rhythms," and 
"American Music Makers" in Atlanta; 
"The Scene/Video Go-Go" in Detroit; 
"Soul Beat" in San Francisco; "Philly 
Rock 7" in Philadelphia; "Hot Videos," 
"Majic City Videos," and "Phat Clips" 
in St, Louis; and "JRS Video Zone," 
"Karmel Video Jams," and "Video Con- 
nection" in Richmond were named by 
retailers as local shows that are active 
in holding cross-promotions. 

"It seems obvious that this is a sim- 
ple survey, but it hasn't been done 
before," states Weinstein. "Consider- 
ing the amount of money and debate 
over what's driving music video for- 
ward, it's long m'erdue. It's gratifying 
that the survey both affirms and satis- 
fies preconceptions about what matters 
in music video. This is a tough ye&r in 
music, and oftentimes tough problems 
lead to hasty solutions. I have a gut 
feeling that labels will see local and 
regional video as an ancillary area 
that's expendable. Considering what 
this survey brings to light, it v^-ould be 
a big mistake. This survey ought to con- 
vince labels that a multilevel approach 
to video is a sound investment" 

Grunblatt concurs on the survey's 
relevance. "It helped identi^' the shows 
that influenced record sales and helped 
in terms of what shows to do ad bu>'s 
with, do promotions with, and what 
shows to really focus on. We're primar- 
ily a rap and R&B label, and there's a 
limited universe to expose our records. 
This survey gave me a lot of insight into 
that; it really taught me a lot. Some 
local show's dominated the marketplace. 
There were shows I never heard of that 
had a big impact on record sales. It was 
big-time worthwhile. Most people in 
this business don't know what's going 
on. This helped clarify things. What 
impressed me was how powerful the 
Box was. In markets where the Box is 
available, it really means something." 

This is just the beginning of the 
information-gathering process. Grun- 
blatt will expand the study with 20 
more markets, and Klein wiU continue 
to calculate the results. Grunblatt says 
he is using this data to guide spending 
decisions, while it has yet to be seen if 
other labels take similar cues from 
these initial findings. 



Billboard Video Monitor. 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ONS" ARE REPORTED BY THE NETWORKS (NOT Bt BOS) FOR THE WEEK AHEAD 
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14 hours d*lly 
1899 9th Stml NE. 
Wnhinfton, D.C. 20018 

1 LL Cool J. Phcnonwnon 

2 Bustaflhynet, ^l^Cu^HstljWKreMyty! 

3 Mjriih Cjrcy, Butterfly 

4 S*tl-N-P«pa. R U Ready 

5 Miny "MiidnnHiwr* ETiott. SocHt 2 Me 

6 Puff Dad&t. Its All About The Benjamins 

7 Usher. You Make Me Wanna . 

8 Boyz II Mm, 4 Seasons Qt Loneliness 

9 LSG. My Body 

10 Mary J. Bilge. Everythmg 

11 Ne3rt, Biina love 

12 Brian McKfiighl. You StxxiK) Be Mine 

13 WHI Smith. Just Cruis^n' 

14 Queen Pen. Man Behind The Music 

15 K-Ci & JofO, Last Nights Letter 

16 Milestooe. ' Care Boul You 

17 Chko Debarte, iggm' Me 

18 Ton! Bradut, Mew Ccuij Ar Angel Bfvik . 

19 Total. What Atxiut Us 

20 Allure Fell. 112, All Cried Out 

21 So(nitMn'F«T)MpMfii,UyUiwlsTh>SnM-' 

22 Wyclet .lean, Guanlanamefa 

23 Refugee Camp Alt-Stars, A'.¥nues 

24 Aaliyah. He; Like Fire 

25 UjgDO And rira6ilind, Junps Di icoge 

26 AaNyah. The One I Gave My Heart To 

27 Mailer P, I Miss My Homies 

28 Lost Boyz, Me And My Ciazy World 

29 Ptoya, Don't Stop The Music 

30 Hn, Foxy Brown. At. Firm Bi; 

* * NEW ONS* * 
Ultra Nate, Fre« 

Btnito, U Ain't Heard Nothm' Vet 
Yvtttt Mktwit. DJ Keec Playing 
Lulie. Luke's Sheifa 
Kimberty Scott. Tuck Me In 



Continuous proframmlni 
2806 Oprytand Dr., 
Nashvlle. TN 37214 

1 Lee Ann Wonuck. The Fool 

2 Rcba McEntire, What If It's You 

3 Kinleys. Please 

4 Tram THtt Feat. Lart While, Helping 

5 Chely Wright. Shut Up And Drive 

6 Tnshi Itamai I ZmVi Brotla. In '•rmf'% lys, 

7 Sjoryer Brwrn, Tfiis Wont Last fcrever 

8 TWn McGraw. Everywhere 

9 Lorrit Morgan, Go Away 

10 Mart Chesnutt. Tha^tfc God For Believers 

1 1 Bryan White, Is The Right Place 

12 Brooks & Dunn. Honky Tonh Truth 

13 Paul Brandt. A Lillle In Love 

14 VInce Gill. You And You Alone 



15 Mm MKhjel Uontiomery. Anpl Ir V, 

16 Neal McCoy. If You Can't Be Good 

17 Blackhawh, F^stmarkeO Birmingham 

18 Kris Tyler, What A Woman Knows t 

19 Buffalo Oub. Heart HoJd On T 

20 Clint Black. Something Thai We Do ' 

21 Wynofina. When Love Starts Talkih ' 

22 LeAxwi Rimes. How Do I Lrve t 

23 CHMDond tta. »o* Y<xir Lc»t Mjkts Me Ftei 

24 The Lyrms. Nights Like These t 

25 [Mbert Mcdlnton, Sending Me Angeis t 

26 Starit JwMt. Love Gets Me Every hmt 1 

27 John Anderson, Small Town f 

28 Trace Adktns, The Rest Of Mine t 

29 StieiTle Austin. One Solitary Tear t 

30 Big Mouse, Love Ain't Easy 

31 Martina McBride, A Broken Wing t 

32 Rhett Akins, More Than Everything 

33 Clay Walker, Watch This 

34 Gaorgt Strait. Carrying Ycui Love Witti Me 

35 John Fogerty. Southern Streamline 

36 Ranch. Walkm' The Country 

37 Ricochet. B!ink Ot An Ey« 

38 Michael Peterson. Frcn' Hefe To Eternity 

39 Damid Lee Murphy. All Lit Up In Love 

40 Jason ScUert. I m You' Man 

41 Matraca Berg, That Tram Don't Run 

42 James Bonwny. Naked To The Pain 

43 Lonestar. You Walked In 

44 LiU McCann. I Wanna Fall In Love 

45 River Road. Nickaiack 

46 Wade Hayes, Wichita Uneman 

47 Tracy Byrd, Good 01' Fashioned Love 

48 LeAnn Rimes. You Light Uc My Lite 

49 The Tractors, The Last Time 

50 Palty LMkis, 'roj Don't Setm To Miss Ue 

t Irvjicates Hot Shot* 

* * NEW ONS* * 

Collin Raye. The Qft 

Jamas T. Horn. Gerommo 

Praire Oyster. Sne Won't Be Lonely Long 




Continuous programming 
1515 Broadway, NY. NY 10036 

1 LL Cool J, Phenomenon 

2 Rolling Stonn. Anybody Seen My Baby 

3 Radtotead, Karma Police 

4 Smash Mouth, Walkln' On The Son 

5 Bala Rhjam. R.1 Yxr Hands W-ere U, Eye 

6 Chumbawamtia. Tut>thumping 

7 Oasis, Don't Go Away 

8 Verve. Bnter Sweet Sympiiony 

9 Boyz II Men. 4 Seasons Of Lonellr>ess 

10 Royal Crawn ftevuc, Barfws At The Beach 

11 Usher, Vcu Make Me Wanna,, . 

12 Will Smith. Just Cruisin' 

13 Green Day. Hitchm' A Rkle 

14 Marlah Carey, Butffirfly 

1 5 PufI Daddy, H s All AOout The Beniamins 

1 6 Mtsiy "Misdeniunor'' EMt. Sock t 2 Me 

17 Janet. Got 'Td Its Gone 

18 The WalMlower*. Three Marlenas 

19 Imani Coppola, Legend 01 A Cowgirl 

20 Master R I Miss My Homies 



21 Death In^s. Dirt 

22 SuMime. Dom' Time 

23 Mary J. BUge, Everythir^ 

24 Robyn, Show hf« Love 

25 Days Ot The New. Touch, Pea And Siand 

26 311, Priwnei 

27 Spice Giris. Sr<e Up Your Lite 

28 Bone Thup-N-Haraiony. If I Could Teach. 

29 Nas. Fovy Brown. At, Ftrm 8(i 

30 Jamiroquai. Alngtit 

31 Wyclef Jean. Guantanamera 

32 The Sun<tayt, Summertime 

33 Aaliyah. The One I Gave My Heart To 

34 The Offspring, I Choose 

35 Salt-N-Pepa, R U Ready 

36 Comenhop, Brimful Of Asha 

37 En Vogue, Too Gone. Too Long 

38 Taja Sevelle, I And I 

39 Hantyn Uanion ( Sneaktr Pimps, long Hard 

40 Uxpt. Chick M^^et 

41 U2, please 

42 Kula Shaker. Hush 

43 The Notorious B.I.G., Hypnotiie 

44 Jimmle's Chicken Shack. High 

45 Pult Daidy I Faith Evins 'FhL 112} , I'l Be 

46 Bltnk 182, Di>-«:u>: 

47 Foo Rghtefs, Everlong 

48 Sarah McLachlan, BuMing A Mystery 

49 Elton John, Something About The Way. 

50 Wu-Tang dan. If s Your; 

*■ indtcales MTV Exclusive 

* * NEW ONS* * 
Back, Deadweight 

DawM Bowie, I 'm Afraid Ot Americans 

1M eiailsn, CcvU An Ar«e< Brtt<i My •«a1 

Dru Hill, 5 Steps 

iay-Z. Sunshine 

Billie Myen. Kiss The Ram 



eSTNN 

THE NASHVILLE NFTWORX. 
The Heart of Comtry 

30 hours weekly 
2806 Opryland Dr., 
Nasimtle, TN 37214 



1 Tim McGraw, Everywhere 

2 Vince Gill, You And You AMne 

3 Mark Chesnutt, llank God Fcr Believers 

4 Lorrie Morgan, Go Away 

5 Brooks t Dunn, Honky Tonk Truth 

6 Wyrwina, When Love Starts Talkin' 

7 Travis Tritt Feat. Larl White, Helping. . 

8 Reba McEntire, What If It's You 

9 Clay Walker. Watch This 

10 Saeyw Brwm, rivis hrgH Won't LaslForFiier 

11 Chely Wright Shut Up And Dnrve 

12 LeAnn Rimes, You Light Up My life 

13 Alabama, Son« 01 The South 

14 Ricky Van Sheflon. Statue 01 A Fool 

15 Keith Whitley. Don't Close Your Eyes 

16 Mark Chesnutt, B-'Cther Jukebox 

17 Tanya Tucker, Dcwn To My Last Teatdrop 

18 Alan Jackson, Midmgnt In Montgcmer^ 

19 Lorrie Morgan, Something In Red 

20 Tarrya Tucker, Two SparrCMS In A Hixncane 

21 Sanvny Kershaw, Haunted Heart 

22 Aaron Tippin. Working Man's Ph.D 



23 >ot DHfit, Ptdp Me Up Bcsxle Ttw JiMwi 

24 Martina McBride, Ufe #9 

25 Uttte Teias, My Lcrve 

26 Randy Travis. The Boi 

27 John Mtchael Monlpniery. CoMtxiy Love 

28 JotM MicKad Montpmery, Mo Man's Land 

29 Shania Twajn, The Woman In Me 

30 Faith Hill, Let s Go To Vegas 

* * NEW ONS* * 

John Michael Montgoniery. Angel In My Ey«s 
The Kinleys. Please 



Continuous proframming 
1515 SrowJway, NY. NY 10036 

1 Supr Ray, Fly 

2 Matchbox 20, Push 

3 Sarah McLachlan, Building A Mystery 

4 Jewel, Foolish Games 

5 Fleetwood Mac, Silver Spnngs 

6 LeAnn Rimes, How Do I Live 

7 PauU Cote. I Don't Want To Wait 

8 Rolling Stones. Anybody Seen My Baby 

9 Third Eye Blind. Semi-Charmed Life 

10 Fiona Apple. Criminal 

1 1 Sheryl Crow, Home 

12 Spice Gtrls, 2 Become 1 

13 En Vogue. Too Gone, Too Long 

14 Pton John, Sometnmg About The Way 

15 Billy Joel. Hey Girl 

16 Mariah Carey. Honey 

17 Duncan Sheik, Barely Breathirfg 
16 The Wallflowers. One Headlight 

19 Jamiroquai. Alright 

20 Mariah Carey. Bullerfty 

21 Stiawn Colvln. Sunny Came Horrte 

22 Smash Moulh, Walkin On The Sun 

23 Savage Garden, I Want You 

24 The Cardigans, Lovefool 

25 Sister Haiel, All For You 

26 Inuni Coppola. Legend Of A Cowgirl 

27 Duran Duran, Electric Bartiare^la 

28 iewel. Yt>u Were Meant For Me 

29 The Verve Pipe. The Freshmen 

30 No Doubt. Don't Speak 

* * NEW ONS* * 

Barhra Streisand - Cefine Dion. Tell Him 

Chumbewamba. Tubthumping 

Hanson. I Will Come To You 

LSG. My Bod> 

Blllte Myers, Kiss The Ram 



THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING NOVEMBER 1. 1997. 




Continuous programming 
1221 Coltins Ave 
Miami Beach. FL 33139 

AMERICA'S NO. 1 VIDEO 

Master P, I Miss My Homies 

BOX TOPS 

Bone Thugs- N- Harmony. If I Could Teach 
Janet. Got 'Til It's Gone 
Aqua. Barbie Gin 

Queen Pen. Man Behind The Musk 

Next. Butta Love 

Coolio. Ooh La La 

Twiita. Get II Wei 

E-A SM, StwMtlown 

Dru HIU. 5 Steps 

The Rrm, Firm Bii 

Refugee Camp, Avenues 

Mack 10. Backyard Boogie 

Hanson. I Will Come To You 

Wu-Tang Clan, It's Yourz 

Usher, You Make Me Wanna 

Mrssy "Misdemeanor' EIIMt. Sock It 2 Me 

Brian McKnight. You Should Be Mine 

NEW 

Changi(« Faces, All Ot My Days 

Destiny's CKM, No, No. No (Pan II) 

DFC/MC Breed, Wasting Time 

Erykah Badu. Tyrone 

CoWflnger. fhrs Lonely Place 

GPWu, Party People 

Green Apple Quick Step, Kid 

Kula Shaker. Hush 

Mase, Feeis So Good 

Matchbei 20. 3 A.M. 

Matthew Ryan, Guilty 

OMC. 1 Love L A. 

Sister Hazel, Happy 

Spice Girls, SpKe Up Your Lite 

Superchunfc. Walery Hands 

Third Eye Blind, How's It Going To Be 

Three 6 Mafia. Tear The Club Up '97 

Toni Braxton, How Could An Angel... 

Tonic, Soldier's Daug^ter 

Undr Smi, I DcnT Ew Wml To See You Again 



MuivusT aiauH 

Continuous propamming 
1515 Broadway 
New fbrh. NY 10036 

NEW 

Mtke Watt, Liberty Calls 
Moby, James Bond Theme 
Stereotal), Miss Molecular 
Transister, Leak Who's F>ertect 
Helium. Leon's Space Song 
Marcy Playground, Sex And Candy 
TtM Interpreter*, Shout! 
A3, Aim Gotn' To Got 
Beck, Oeadweignt 

Backstreet Boys, As Long As You Love Me 
Oavid Bowie. I'm Afraid 04 Amencarts 
The Refreshments, Good Year 




ConlinuDUt proframming 
299 Queen St Wtii 

Toronto. Ontario MSV22S 

Sneaker Pimps, Spin Spin Sugar 
Chris Rock. Ctiampagne 
Econoline Crush. All That You Are 
Jars Ot Clay. Crary Times 
Oasis. Don't Go Away 
Treble Ctiarger, How She Died 
Will Smith. Just Crulsin' 
Portishead, Alt Mine 
Imani Coppola. Legend Ot A Cowgirl 
Boyz M Hen. 4 Seasons Of Lor>eliness 
Our Lady Peace, Automatic Flowers 
Aqua, Barbie Gm 
%ug»t Ray. Fly 

Oasis. D'You Know What I Mean? 

Maruh Carey, Honey 

Smash Mouth, Walkin' On The Sun 

Backstreet Boyi. Everybody. . 

Bran Van 3000, Drinking In L.A. 

Holoriotn B.I.C. Mo Money, Mo Problems 

Roling Stones, Arytody Seen My Qatiy 



H' 



Continuous programming 
Hawfey Crescent 
London NW18TT 

Enon iohn, Candle in The Wind 1997 

Chumbawamba, Tutithumping 

AiQua, Bart>ie Girl 

Janet Jackson. Got Til it's Gone 

Mariah Carey, Honey 

WIU Smith. Men In Black 

RolHng Stones. Anyt>ody Seen My Bat>y 

M Oi«r 1 Fai» Enn M 112). n Se Mssrg V:u 

Badutraal Boys. As Long As You Love Me 

CooNo, C U When You Get There 

U2. Please 

Oaits. Stand By Me 

Boyz II Men. 4 Seasons Of Loneliness 

MerecWh Brooks. Bitch 

The PtotDnoHs 8.1.0.. Mo Money Mo Problems 

Uttra Hate. Free 

Sash. Stay 

Derto G., Sunchyme 

fcay Brown, Big Bad Mamma 

Daft Punk, Burnln' 



Continuous proframmint 
2806 Opryland Dr 
Nashvilk. TN 37214 

God's Property. Stomp 

dc Talk, Uhe II, Lew II, Need It 

The Allerwl, Low 

Clay Crosse. Saving The World 

dc T^k, In The Light 

Plumb, Unforgivat>le 

John Johnethis, Flood 

God's Property. Yokv Are The Only Orw 

Amy Grant. Takes A Little Time 

All SUr United. Brigtrt Red Carpet 

Eager, Cnmson For Downy Fiake (new) 

Hwcy Rain, Rocking Moon (new) 

John Tesh, L'Aqulla (new) 



Leann Rimes. You Light Up My Life (new) 
Jars or CUy. Crazy Times (new) 



Three hours weekly 
216 W Ohio 
Chicxo. IL 60610 

Reef. Corrw Back Bnghter 

Catherine, Whisper 

Green Apple Oulckstep, Kid 

Curve, Cfiinese Burn 

Mustard Plug. You 

Junebug, Metal Heart 

Tanya Donnelty, Pretty Deep 

Life In A Blender, Chicken Dance 

Goldflnger. Tlie Lonely Place 

TalaSevelk. l&l 

Rule 62, Drown 

Joan Je«. Real Wild ChiW 

Kula Shaker, Hush 

Talk Show, HelK) Hello 

The RafreshnMfrts, Good Year 



Ty m ■•■IT TKM -fi 



1/2-hour weekly 
46GiffordSt 
Broctton. MA 02401 

Foo Fighters, Evedong 

Holly McNartand, Numb 

Squirrel Nut Zippers. Hell 

The DamtHhikters, Bum This Bridge 

Rolling Stones, Anybody Seen My Baby 

Skeleton Key. tPK 

Radlohead. Karma Police 

Dandy Warhols. Last Junkie In Tfw World 

Cakelike, Werdy 

Death In Vegas. Dirt 

DubSlar. Stars 

The CharUlans UK, One Or Another 
Green Day, Hitchm' A Ride 
Reel, Come Back Brighter 
TreUe Charfer, Friend Ot Mine 
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College Teleirisian Ulelwarlt Preseals 

THE 19TH ANNUAL 
BILLBOARD MUSIC VIDEO AWARDS 
webcast live on Jam TV & Billboard Websites 
wKh special performances TBA 

KEYNOTE ADDRESS BY ROB GLASER, CEO/Chairman, 
Real Networks, maker of RealAudio and RealVideo & 
ALAN MCGLADE, CEO/President, The Box Worldwide 

Opening Night Party sponsored by y|( 

Networking Opportunities • Roundtable Discussions • Compelling Panels 
including: The Artist Panel • Director's Panel in assoc w/ mvpa 
• Live Focus Group wKh Teenage Viewers • High Level i 
. Executive Panel Discussing "the Big Picture" in Music Video M 
L Programming, Production and Promotion Issues ^fl 

New digital opportunities for music video exposure 
^^^^ on the internet, satellite and cable ^^^^ 
^^^^^ and much, much more! ^^^^r 



yry. \cr n uj^cj 




e Beverly Hilton Hotel 
9876 Wilshire Blvd. 
Beverly Hills, Ca. 90210 
For reservations, please call 
1-800-HILTONS and state that you're 
with the Billboard conference, i 
k Reservations must be made A 
k no later than October 19th! M 
Room rate: $155 single 



1 : ; Lrj i:7:\i l»: : 1 3 d please fill out form & mail to: Maureen Ryan, Blllboard, 1515 Broadway, NY, NY 10036 

Make at checks payable to BKbOard SJOS.OO ^ Pre- Rcqistalion: iccavoa by Oaobcr Xlh • S4t5.00 ■ FuSHcqrsUJtKjn: jtlcr October 3Dth i UilkVp 

First Niinip: Ljst Njmc: 

Company: Title: 

Address: City: State: Zip: 

Phone: Fax: 

I'm Paying by: 

Credit Card » 



O Chock O Money Order O Visa/MC O Amex 
txp. D<ito: Cardholder's Signature: 



CdncdUnn Pohcy: All cjncoAilKins irust tie subrtiiltcd « Mitinc^ CdnctHliliuns riKLivt-d between Odobef 2nd axl October 30th wl t]e subfed to a SISOjOO caxstsbon Ice 
No refuid w* be issues (of cvvAilions received .ttte* October 30lli or kx "ix) shows.. 



LABELS, VENUES, RADIO LET CABARET FLOURISH 



(Continued frovi page 1} 

York is im|)oriant." 

WNET-T\^ the PBS station that 
sen es the New York metro tri-state 
area, know^ that full well. The station 
chose cabaret as the subject matter 
for the audience-irnthhinp finale, host- 
ed by cabaret/concert performer 
Michael Keinstein, 
for its solicitation 
period in Au)?ust, 
squarely targeting 
JB its core demo's pas- 
^""^B sions along with its 
|W pockelbooks. 
"^'^,^1 Although she 
wasn't a performer 
CLOONEY on the program, 
"Cabaret W that 
August evening, Clooney pitched in 
by phone from her home in Califor- 
nia to put New York's role in cabaret 
music in a perspective it certainly 
desei'ves. 
Keeping the music ■'ali\ e and well," 




to borrow Clooney 's phrase, remains 
an active process in this city. Several 
New York-based labels regularly fdl 
retail bins with established, developing, 
and new artist-s. These include DRG, 
Midder, After 9. Sterling, and Caliaret. 
Others that operate outside of New 
York, notably Los Angeles-based 
Vai-ese Sarabande, currently promot- 
ing rising liilent Michelle Nicaslro, and 
Georgetown, Conn. -based Original 
Cast Ueconls, also have extensive drn"- 
umentation of the New York cabaret 
scene and its stellar i>erformers. 

As a result, the catalog of newly 
recorded cabaret music albums runs 
well into the hundreds, far surjKissing 
in numlx?r that of any era in the histo- 
id of recorded music. 

Rijdio, too. plays a role in spreading 
the sound of cabaret song. The most 
dynamic player is WQEW-AM New 
York, which undertakes the rare 
approach in radio these days of pre- 



CLUB DJs STEP INTO STAR ROLE 



fCDutinned fntitt /MUfi' 1) 

the pop mainstream. 

Perhai>s the city's most famous tale 
of club influence dates hack to the early 
'80s. when a young Madonna's career 
is said to ha\ e been jump-started by 
pioneering DJ/producei' Mark 
Kamens. who played her demos at the 
now-shuttered Danceteria. It's a Cin- 
derella scenario that many argue 
would never hap|ien now. 

'There aren't too many DJs in New 
York brave enough to pla.\' music that 
isn't pretty much guaranteed to go 
over with a crowd — unless it's a i-ecord 
they've produced themselves, of 
course," says local DJ Kuss Starr. 
"And that's the real problem. These 
days, most DJs are more interested in 
becoming producers and celebrities 
and less interested in being musical 
tiustemakers." 

Maria Brown, a fledgling house 
music diva currently shopping for a 
deal, agi"ees. "Singei-s ai-e disposable in 
New York. We're treated like we're a 
dime a dozen by DJs and producers 
who think they're more important than 
the music they play." 

On the flip side, the fact that New 



Unlike the hallowed days of the 70s 
and 'HO.s, it's virtually impossible to 
hear three songs in common in as many 
clubs. 

"It's just not [wssible." says DJ Andy 
Paul. "You can't always go from a 
heavy tribal dub into a pretty vocal 
record. Those kinds of records gener- 
ally api>eal to two different audiences. 
I go for variety, but there'd be too 
much of a clash if I tried get it all in." 

As the dance geni-e has deei)ene<I, so 
have the needs of New York clubgoers. 

Fii-st, there are countless variations 
on the deep-house sound offered. 
Twilo, Tunnel, and the Roxy are among 
the lop joints in town, where one can 
indulge in the turntable musings of 
Tenaglia, Vasquez. and house music 
godfather Frankie Knuckles. These 
are the venues to visit when seeking a 
[)eek into what will likely be the dance 
hits of tomorrow. 

"Every Monday morning, the 
phones buzz with news over what 
Junior and Danny played over the 
weekend. By the end of the week, 
everyone's on the street, trying to get 




York turntable heroes like Danny 
Tenaglia, Junior Vasquez, and David 
Morales now earn,' international name 
recognition fai* be>'ond the pai'ametei-s 
of dance music proves that the city's 
club scene is still a fertile breeding 
ground, nurturing a new generation of 
stars that rcHect the interests of a 
technologicallj' advanced music-bujing 
public. 

"People have become extremely 
interested in how records are made 
and who's worked on them. These guys 
lire now just as famouH a« the artistti 
they're connected to — sometimes even 
more* so." says Kevin Rogers, manag- 
er of Spinners, an independent retail 
outlet in Dayton. Ohio. "Records by 
Junior Vasquez or David Morales — or 
anyone from New York, actually — ai-e 
usually an instant sale. The mystique 
of the city and its club scene is very 
attractive lo our cusUjmers. We make 
tags for 12-inch singles that say 'a New 
York club smash' whenever it applies, 
and i)eople flock to them." 

Among the primal^,' i-easons for such 
consumer intrigue is the immeasurable 
variety of music available in New York. 



a copy of the 'song of the night,' " says 
local UJ Tony Martin. "They provide 
the blueprint for little guys like me who 
are still trying to make a name." 

Part of that blueprint now includes 
commandeering a club and transfoi*m- 
ing it with a trade-marked name and 
specially designed light and sound sys- 
tems. V'asquez earned such clout dur- 
ing the heyday of the Sound Factory, 
a legendary after-hours club that 
ended its reign as the world's most 
influential club two years a^o. (Sound 
Factory recently reopened, without 
Vas((uez, in a different venue.) Since 
then, he has presided over several of 
his own signature clubs — including the 
brand-new Juniorverse, which now 
inhabits Twilo on Saturday nights. 

"It's a proud moment when you've 
worked hard enough to earn the free- 
dom to have things just as you want 
them in a club." Vasquez says. 

But New York clubhcads do not sole- 
ly exist on sui)erstar spinners in mas- 
sive venues. The city is chock full of 
intimate spots where the icons of 
(Continued OH paf/c 9.5) 



senting cabaret acts live on Monday 
segments and in a weekly Saturday- 
evening show, which is based on the 
Monday segments. This is hosted by 
X^P/station manager Stan Martin. 

"We have three segments on Mon- 
day aftenioon that ren fmm 20 minutes 
to a half-hour or so in a live perfor- 
mance studio with piano." says Martin, 
who is also a member of the Manhat- 



' Cabaret seems to be sell- 
ing better every month. 
There 's a post-college 
crowd that's looking for so- 
phisticated pop music to fill 
a void where pop, rock, and 
soul don't fill that need' 



tan Assn. of Cabai^t (MAC). "I make 
a determination [on perfoi-mers] based 
on what's going on ai-ouml tow n. Dur- 
ing the week, I listen to the segments 
and come up with a tight one-hour pre- 
sentation based (tn the Monday per- 
fonnances or (slip inl a performance 
from another jjeriod." 

Martin says that the resjjonse to the 
shows, which are s|K>nsore'd by Cha.se 
Manhattan Bank, is strong. "They're 
an opfwrtunity for our listeners to hear 
|K?opIe who do our kind of songs iK'fore 
they get to see them." 

Retail sales also support the argu- 
ment of cabaret's continuing vitality. 
"Cabaret seems to be selling better 
eveiy month," says Mike Tannen, vocaV 



show music buyer at the Tower 
Records' Lincoln Center store, the 
chain's biggest seller of cabaret albums. 

"We see a bump in sales whenever 
an act apix^ars in towTi," Tannen adds. 
"I think that there's a post-college 
crowd that's looking for sophisticated 
|)op music to fill a void where iwp, rock, 
and soul don't fill that need. I'm 
amazed by the post-college crowd 
that's into the music. 

"Labels are trying to promote 
lounge music. We sell more cabaret 
than lounge." he adds. "The younger 
adult buyers, in their ;lOs and 40.s, are 
looking for singers to sing the Kiics of 
a Gershwin song rather than hear 
some old instrumental lounge version." 

WIDE RANGE OF SOUNDS 

Although cabaret music (and |>er- 
fomiers clas.*ifierl as such) defies a spe- 
cific definition, its nature is usually 
determined by the kind of sophisticat- 
ed material one sings for more mature 
audiences. 

In the U.S.. certainly the heading 
would eticomjwss the great .'<how music 
wiiters of yore, such as Cole Porter, 
Geoi^e and Ira Gershwin, and Richard 
Rodgers and Lorenz Hart, among 
man.y others, and .still-active show writ- 
ers such as Stephen Sondheim and the 
team of Richaifl Maltby Jr. and Da\id 
Shire, and. of even more recent vin- 
tage, ('raig Carnelia. who could be clas- 
sified as a cabaret performer himself. 

Although in recent years many a 
fresh voice has emerged on the New 
York cabaret scene, there is still a 
great deal to be said for cabaret acts 
who first made their marks in other 
areas of song. 



Clooney, whose albums appear on 
the jazz-oriented Concord laliel, was 
originally a top 10 recortling artist who 
emerged in the '50s. while Barbara 
Cook, more recently heard on DRG, 
reached staifiom in the TiOs and '(JOs by 
plajing the lead roles in such Broadway 
shows as "Candide" and "The Music 
Man." Still going .strong after many 
decades as entertainei-s, often as stars 
of the New York cabaret scene, are 
Eaitha Kitt. Julie Wilson. Bobby Shoit, 
Mel Tormc. Margaret Whiting (anoth- 
er recruit from the pop recording 
world), Portia Nelson, and Eileen Fai*- 
rell (once among the stars of opera). 

Two decades ago. Maureen McGov- 
em led the charts with such sacchaiine 
film songs as "The Morning After." 
Today, she is a top cabare't attraction 
in New York and elsewhere. Others, of 
coui^se, continue to carrj* their talents 
into other areas. Betty Buckley and 
Jason Graae, for example, play the 
cabaret scene as well as appearing in 
musical theater roles both onstage and 
on disc. 

The fall season is a time when the 
cabaret scene awakens from a summer 
nap, although it's actually in business 
all year long; in .^>ng. this would be Iwst 
exjiressed in a cabaret favorite, Vernon 
Duke's "Autimin In New York." 

Besides the jwsh and less luxurious 
club openings that signal the season, a 
sui-e sign of fall in New York in recent 
years has been the Mabel Mercer 
Foundation's annual calwret conven- 
tion, which playefi Oct. 13-Sunday 
at New York's Town Hall. In its eighth 
year, with a mission, as the foundation 
puts it, to "i>resen'e the (Jreat Ameri- 
(Contiiiut'd on nt'xt iHtge) 



WHERE TO HEAR THE MUSIC: ROCK CLUBS 



Xetc York w bruunioaj iritli ccnni !i 
in ivhivh to hear lire miiKir of all 
utriiM's. Here and on (he following 
pages, BiUhoanl writers Shanmee 
Sviith and Dylan SiegU-r offer a 
Khori-fiiit of the best bets in rartons 
genre H. 

ARLENE GROCERY 

Arlene (JriK-t-ry. at !>.') Stanton St.. 
has just celebrated its first anniver- 
8ar>' as the premier showcase for new 
talent on New York's Lowvr Elast Side. 
Owner Shane Doyle began Arlene 
Grocei^' as an offshoot of liis success- 
fVil dowTitowii coffee l*ar. Sin-e, whose 
music showcases helix-d some 15 local 
music acts got signofl and had become, 
in Doyle's woitIs, "a ha\'en for record 
company A&U people, agents, and 
established musicians." 

Doyle saw the need for a showcase 
venue with a quality sound system 
and acoustics lo "provide a place for 
musicians to perf(»rm music and a 
s]>ace that would enhance what they 
do." he .says. Doyle attracted Sin-6*s 
record comjmny patrons to his new 
club, offering shows lK.'ginning at 7 
p.m. and H p.m.. he .say.'*. "Uwically for 
industr\' people," as well as more tra- 
ditional late-night shows for fan- 
based audiences, (^ften, four or five 
bands will play on a given night. 
Doyle allows that the club's profits 
are primarily made on drink .sales at 
fan-based weekentl shows. 

Arlene Grocery, named foi* the gro- 
cery store whose fa(;ade re-mains the 
front of the club, was founded on the 
idea that live music shtmld be free — 
so there's never a cover chai*ge. There 
is also no pay for bands that play 
there — a fact that has sparked pick- 



els and protests from some musicians, 
who argue that it sets a bad prece- 
dent; Doyle res|>onds that he can't 
afford to pay the acts, w'hich, he notes, 
ai-e getting a great shot at exposure 
in pla>ing the hot siwt. 

Booking managtu' Owen Coinaskey 
points out tliat Arlene Grocery also 
has a classier look than most "dark, 
dingy clubs" and a broad stage to 
offer the bands. "The whole idea," 
says Comaskey, "is to try to get 
bands what they want, which is a 
record deal." 

BROWNIES 

Brownies o|K;ned on Avenue A in 
late lOJK) in resixmse to the city's sud- 
den surge of interest in allemative 
and modem rock. While the climate 
has shifted as modern rock has 
become more standard fare. Bi"own- 
ies still attempts to showcase new 
rock talent. A concertgoeron a given 
night at Brownies could witness 
underground and alternative rock, 
singer/songwriters, swing, and local 
bands that according to the venue's 
booking manager, Chris White, 
"almost defy categories." 

Brownies seeks out its pert'ormers 
through mailed-in demo submissions 
and the popular media. "We follow 
press and TV and radio in trying lo 
pick out what bands will work here 
that have some kind of support. Wc 
need to be convinced that a Itand will 
draw well, and we are- kjoking for new 
and rjuality stuff idl the time, lo excite 
people," says White. 

Brownies charges a modest cover 
for live sliows, and the club's profits 
are largely based on drink sales. In 
its seven years. Brownies hits evolved 



into less of a neighborhood bar, 
according lo WTiite, and has attract- 
ed a more tmnsient crowd that comes 
for its favorite band and leaves. 
'There's not one predominant musi- 
cal style that's making its name right 
now." White allows, "and you can 
never please everybody — but we 
started out trying to do that, and 
we're tr>ing to maintain that." 

CONTINENTAL 

This club, at 2.'> Thii-d Avenue, has 
been showcasing rock music seven 
nights a week for the past six years. 
Trigger, the club's owner, rotates 
new band performances constantly, 
with 20% new acts and 80% club re^g- 
ulars. 

"We get hundreds of demo tapes, 
but we al.'*o gel recommendations 
from hands tliat regularly play here." 
he says. 

Looking for acts with original work 
that aren't cloning the minute's 
hottest act, Trigger tries to schedule 
new bands on a bill that will most 
benefit them. "I'm not going to give 
a new group a prime lime slot but I 
will spread I new handsl out over cer- 
tain nights and certain bands so they 
can ojxm for some<me who is already 
established." 

One of the club's biggest attrac- 
tions for acts and audiences alike is 
the occasional presence of estab- 
lished l>ands like Igg>' Pop and Spin 
Doctors, which stop by to listen or 
perfonn at Ccmtinental while doing 
pay-dates in the city. 

With a capacity of about 3(K) peo- 
ple, ('ontinental serves no food anci 
has a cover chai'ge G0'S'-70% of the 
time. 
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LATINO MUSIC BLOOMS WITH STYLISTIC HYBRIDS 

{Continued from page 1) 

unafraid to experiment with new 
rhythmic hybrids to push the musical 
envelope. 

"In the history of music, New York 
has always been much so-called hipper. 
with an attraction to new product;, ne\\' 
sounds," says Bill Marin, GH/VP of the 
New York-based salsa label RMM. 

"The new music trends tend to get 
here much sooner — the awareness of 
it, I should say," he adds. "In this case, 
we're talking about the blend of salsa 
and R&B, which is the threshold of the 
music of India and Marc; that whole 
sound is now coming out of New York." 

While Anthony and India freely mix 
R&B, dance, and salsa, DLG and 
Proyecto Uno deploy a more aggressive 
mix of hip-hop and reggae-heav-j' rap. 
Other Latino hip- hop/reggae groups 
include Tres Equls and 3-2-Get Funky, 
on RMM. There's also the New York- 
based rock en evpaml/sWd band King 
Chango. And in the Boyz II Men vocal 
harmony mold come New York's Puer- 
to Rican foursome the young Barrio 
Boyzz on EMI Latin, with a bilingual 
mix of ballads, R&B. li^t rap, and funk. 

That the new urgent sounds are in- 
creasingly coming from younger, more 
open-minded groups is not suiprising 
to Bruce Polin. owner of Descarga, a 
Brooklyn, N.Y.-bised mail-order com- 
pany specializing in Caribbean music. 

"It's a natural incarnation," he says. 
*The market has been ready for some 
evolutionan,- change, and it's not a rad- 
ical change. It took elements that al- 
ready existed — salsa and merengue, 
hip-hop, house, techno, and dance mu- 
sic — and have been fixtures, certainly 
for the last 10-15 years, in New York. 

"I think it's just a natural step that 
was a necessity in order to mainUiin the 
attention of the younger music con- 
sumers," he adds. 

That vital younger demographic is 
exactly what the market's top-rated 
Latino station, WSKt^-FM (La Mega), 
owned by Spanish Broadcasting Sys- 
tem, targe Ls. 

"WSKQ is an urban contemporary- 
station that also plays salsa and 
merengue," says the station's sales 
manager, LuLs Al\'arez. "We target the 



inner city, especially the 18-49 age 
group, and in the latest Arbitron, Mega 
was No. 3 in the entire market, 

"All those artists — Marc, India, 
DLG — a lot of their hits were broken 
first on our station here." 

Anthony, 27, and India, 26, are the 
new music's best proponents, with 
albums that have sold more than 
500.000 copies each, according t« their 
labels. The two stoked the fires of a 
music that had been reduced to smol- 
ders recently from a lack of new ideas 
and energy-. 

Like most genres, salsa was going 
through a generational changing of the 
guard. At ^e da\^Ti of the '90s, the rage 
was "romantic salsa," a w"atered-dowTi, 
ballad-driven version that alienated 
young listeners. 

Anthony, a first-generation Puerto 
Rican-American, and India, born in 
Puerto Rico but raised in New York's 
South Bronx, turned away from the 
music of their parents. 

In September, India released her lat- 
est album. "Sobre El Fuego," which "ms 
produced by Isidro Infante; it includes 
two R&B covers. 'Te Dare Dulzura." a 
Spanish translation of Angela Bofill's 
'This Time Til Be Sweeter," and Chaka 
Khan's 'Through The Fire," translated 
as "Sobre El Fuego." 

"I grew up with salsa, but I didn't 
want to sing it because 1 was here in 
America and I wanted to be Ameri- 
canized," India say.s. 

Instead, these young artists have put 
forth a music that fuses classic salsa 
with young, free.'^tyle singing. 

The industry sees the new youth- 
driven New York Latino music scene as 
having so much |x)tential that several 
record lalwls have recently capitalized 
on the market \'ia a variety of deals. 

WEA Latina recently teamed up 
with the Bronx-born studio wmt- 
ih'rk 'md Sergio George in a joint-ven- 
ture label called Sir George Records 
<SGR), with an aim to scout and devel- 
op tropical-rooted R&B adult acts (Bill- 
board. Sept 27). 

George previously had a similarly 
named laliel at Sony Discos, where he 
worked with George Zamora, w-ho is 



LABELS, VENUES, RADIO LET CABARET FLOURISH 

(Continned from precfding poffe) 



can Songbook" — as did the late 
cabaret legend for whom the founda- 
tion is named — it presented seven 
shows featuring such talent as Bar- 
bara Carroll, Zina Goldrich & Marcy 
Heisler, Amanda McBroon, Liliane 
Montevecchi. Andrea Marco\icci. Er- 
ick Comstock, Michael Murphy, Joel 
Silberman, and Lee Roy Reams. 

SONGWRITER ACTIVITY 

Also taking active note of the New 
York cabaret scene are performing 
right groups ASCAP and BMI. with 
writer membei*ships that include many 
who are the darlings of cabaret acts, 
both the vaunted show music writers 
of the past and more recent creators of 
songs that, at their best, avoid preten- 
sions while addressing themselves to 
the well-educated, often well-heeled 
adult demographics to which cabaret 
acts perform. 

ASCAP has set in motion a number 
of activities in New York to attract 
cabaret talent to it< list, which includes 
warhorse catalog and w^orks of far 
more recent vintage. 

"Great singers who perform the 
standards by Porter. Berlin, Gershwin, 
etc., also need new works to complete 
their reiK.'rtory," says Michael Kerker. 
since 1990 AS(;!AP's director of musi- 



cal theater and the executive who ini- 
tiated and expandetl the role of cabaret 
at the performing right .society. 

As examples, Kerker cites perfor- 
mances by Wilson of new work by 
Francesca Blumenthal, ( .'ook's singing 
of material by John Bucchino, and the 
championing of new material by Mar- 
covicci, including songs by Babbie 
Green and Alan Chapman, among oth- 
ers. Whiting, too. sings new efforts by 
Michele Brourman. 

SONGWRITER SERIES 

ASCAP-specific New York cabaret 
activities include the ASCAP Song- 
writer Series at the Russian Tea Room 
from 1991 to '95, which switched to 
Rainbow & Stars when the former lo- 
cation closed; the ASCAP/MAC Show- 
case, an annual event Ix'gun in 1990; 
and the AKC'AP Song\\Titer Night at 
the annual cabaret convention. 

At BMI, Jean Banks, head of its the- 
ater unit notes that participants in the 
long-lived I^'hman Engel Musical The- 
atre Workshop "in addition to writing 
for the musical theater are writing 
cabaret songs either for themselves or 
for others to use in their revues. A 
cabaret song is, ai'ter all. essentially a 
theater song." 

(Continued on page DC)) 




nowGM ofWEA/SGR. 

George says his primary focus is on 
developing teen acts who are comfort- 
able in two cultures. "I am looking for 
giMxl j'oung Latin acts that are versatile, 
that can sing English and Spanish, and 
dance and entertain people," he says. 

In a related move, Sony Music re- 
cently signed a deal with the New^ 
York-based Fania Records, long con- 
T^wi^^ sidered the seminal 
■ ^-^^ salsa label of the 
r _ F 70s and 'SOs, to dis- 

tribute its prime 
catalog, which 
includes salsa 
superstars Tito 
Puente, Celia Cruz, 
Ruben Blades, and 
ANTHONY Willie Colon, and 
even Latin jazz 
greats Eddie Palmier! and Ray Bar- 
retto. 

And, last year, noted DJ/producer 
John "Jellybean" Benitez founded 
H.O.L.A. (Home of Latin Artists) Rec- 
ords {distributed by PolytJram) in New- 
York after Wasserstein Perella, a lead- 
ing international inve.stment bank, put 
up $15 million for Benitez to establish a 
label to release pop music by bilingual 
Latin artists with crossover potential. 

Merengue/hiivhop act Proyecto Uno 
was H.O.L.A.'s first release, followed 
by Dominican dancehall reggae per- 
foiTOer Reign and Philadelphia's Voic- 
es Of Theory. 

Benitez says there is unlimited 
iwtential for artists who can straddle 
the pop and Latin markets. 

"Hispanics are the fastest-growing 
population in the U.S. and represent a 
lot of purchasing power." says Benitez. 



"I think I can create something similar 
to what Motown created for African- 
Americans in the '60s." 

One fact driving the new trends is 
that Latinos are the fastest-growing 
minority in America, estimated by the 
U.S. Census at 28.4 million, with mo,st 
of them Uving in California, Texas, New 
York, and Illinois. 

WSKQ's sister station WPAT-FM 
targets the older 25-54 demogn"aphic 
with what Alvarez describes as an AC 
format, with more ballads — by the likes 
of Jo.ie Jose, Juan Gabriel, and Julio 
Iglesias. 

The Katz Radio Group 1996 sun*ey 
indicated that Hispanic formats regis- 
tered a 10% jump from 1995, now- 
drawing 8.7% of the total U.S. radio 
audience. 

Carey Da\is, VP of Spanish Broad- 
c<isting System, .^^ays that by 2000. one- 
third of New Yorkers will be Hispan- 
ic — representing a \ital music market 
to be tapped into and a strong talent 
base to he mined. 

New York's growing minority popu- 
lation, including Dominicans. Puerto 
Ricans, and ma^^t recently Mexicans, is 
a driving force behind the cross-polli- 
nation of the music in the city, and a 
reflection of the modem world, accord- 
ing to George. 

"There's so much mixing of the cul- 
tures here," he says. "The marriages — 
literally the marriages from one cul- 
ture to the other — is what is helping 
make the [new- 1 music more appealing." 

And young Latinos themselves are 
proving more receptive to new sounds 
and the blending of ethnic and racial 
identities. 'They are more open-mind- 
ed to different kinds of music, as 



opposed to people before," says Geoi^ 

WIDE MUSICAL BASE 

Other musical genres are enjoying 
pockets of popularity in New York, in- 
cluding Latin jazz and regional Mexi- 
can mu.'iic. 

'There's still quite a bit of Latin jazz 
on the weekends here, with clubs like 
S.O.B.'s and the Blue Note booking 
guys like Palmieri and Ray Barretto," 
says Larry Birnbaum, editor of New 
York-based RhjthmMusic magazine. 
"The Mexican population in New York 
has also been increa.sing big time, but 
they are not concentrated in any one 
neighborhood like say, the Puerto 
Ricans or the Dominicans, so they don't 
have any one radio station or a con- 
gressman to represent them or to give 
them a poUtical voice." 

However, says Birnbaum, there are 
regular concerts in New York by such 
top Mexican artists as Vicente Fer- 
nandez, Los Tigres Del Norte, and La 
Mafia, despite a lack of mainstream 
adverti.'^ing targeting their fans. "You 
have to go into their neighborhoods to 
see the concert posters on the tele- 
phone poles or the fences," he says. 

New York's rock en espanol fans are 
not starving for music either. During 
this past summer, the seven-city Rock- 
invasion *97 tour stopped at the Beacon 
Theatre and featured La Union, 
Maldita Vecindad, Los Fabulosos 
Cadillacs, and Los Aterciopelados. And 
in August, Mexico's Caf^ Tacuba and 
New York's King Chango played Cen- 
tral Park's SummerStage. 

In June, former ArisU and Epitaph 
executive Jay Ziskrout opened the 
(Continued 07i next page) 



WHERE TO HEAR THE MUSIC: R&B CLUBS 



SOUL CAFE 

Owned by Michael Vann, also the 
proprietor of uptown's Shark Bar, the 
Soul Cafe, at 444 W. 42nd St., 
attempt-s to capture the essence of 
global African music and other art 
i'omis with live iieriormances by jazz, 
blues, R&B, African, reggae, and 
calypso acts three to four days a 
week. "We tr\- to create what I call 'a 
different shade of soul' or different 
interi>i**'tations of our music each 
night" says Vann. He bills Tues<lays 
as "World Beat" nights, featuring 
reggae, calypso, and African music. 
Wednesdays, meanwhile, handle 
R&B showcases, Thursdays cater to 
jazz, and Saturdays are slated as 
mixed-bag events. 

The club has offered live music 
since the restaurant opened Nov. 22, 
199(i, and Vann says that many of the 
arti.'it showcase opimrtunities have 
occurred pretty spontaneously to 
date, but he adds that he is now con- 
centrating on making perfonnances 
more strategic for the venue and the 
artists. 

In addition to unsigned talent the 
restaui'ant is fasi becoming a regular 
venue for labels to showcase newly 
signed acts. Kedar Entertainment 
used the restaurant to introduce 
Krykah Badu before her album 
"Baduizm" debuted in February. 
LaFace and Elektra have also used 
the venue to show-case .'*oloist Corey 
Glover and the Family Stand, respec- 
tively. 

The L-shaped venue boasts a din- 
ing room with a caimcity of 1 10 peo- 
ple, and the bar and lounge area's 
capacity is HO people. The stage is a 
contiguous part of the restaui-ant. 



FAT BOY 

The current host of "Mad Wednes- 
days," w hich have been arranged by 
promoter Maria Davis for the past 
four years. Fat Boy catei*s to a most- 
ly hip-hop and H&B crowd. 

Located at 409 \V. 14th St, the site 
was chosen because "it has a stage 
and they are willing to ti*eat my clien- 
tele Imostly young hip-hop and R&B 
fans! well." .says Davis. "Not a lot of 
clubs w^ant young people at their club, 
but they are tlie ones who sup))ort me 
every week. But no matter if my 
clientele is young or old. |the club'sl 
management has to Ix? o[)en-minded." 

Mixing both unsigned and a few 
newiy signed acts on her bill every 
Wednesday, Davis selects perfoimi- 
ers lii».se<l on their demo tajws. 

"I'm not really looking for someone 
who [s|>ecificallyl sounds good in the 
.studio or on.stage. This is a whole 
growing process. If I think they have 
the potential to get IsignedJ, 'Mad' is 
that stepplngstone to get them where 
they need to go to meet the [>eople 
they need to meet." 

Rapper Jay-Z, whose debut album 
"Rea.sonable Doubt" sold 445,000 
unit< according to SoundScan. and 
whose inde|K'ndent rccoi*d label, Roc- 
a-fella Records, has a distribution 
deal with Def Jam, started out at 
"Mad Wednesdays." Davis is fea- 
tured in a reality-based skit on the 
album. 

"I'm the lady who kicks people out 
the club." she says. "A lot of people 
don't want young jwople in their club 
because they think [the kidsl don't 
know how to act but you just got to 
know- how to deal with them, and 
that's how I deal with them. That skit 



was truth." 

The evening also seiTes to support 
spoken-word artists, young entre- 
preneurs, or people who feel the nee<l 
to let off a little social-commentary 
steam. 

"I'm conceme<l with the direction 
of our young brothers and sisters, so 
you don't have to be able to sing to 
got onstage," Dav is says. "You can 
just have something to say or a busi- 
ness you want to promote. 1 8ni>port 
them all, because networking is so 
important." 

Fat Boy has a ittage, full bar, a 
dancefloor and accommodates 800 
people. Soul food is available. 

3BS CAFE 

Open less than a year, 3Bs, at 1540 
Bedford Ave. in Brooklyn, caters to 
the unsigned R&B acts formerly 
showcased at the recently shuttered 
Cafe 44 in Manhattan. Five acts, 
booked by Kenneth Bryant, are 
showcased each Satunlay night with 
open-mike opportunities aftenvard. 

The venue is nUo a 150-seat soul 
food restaurant, and performers 
entertain dinei-s as they eat "We're 
looking for ||HTfoi-mersl with a stage 
presence, who know how to work a 
crowd and really have a desire (to 
perfonni," says Bryant. 

While the majority of live perfor- 
mance clubs are scattered in New- 
York, Bryant chose to showcase 
R&B talent at SBs becau.se, he says, 
"I noticed there w asn't really a lot of 
oi>en mikes in Brooklju. No one ever 
really show cased unsigned acts for a 
record label [herel. 1 figure, I 
already did Manhattan. IBrookljTil is 
a challenge." 
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JAZZ UP-AND-COMERS ARE BIG ON SMALLS 




Owner Mitchell Borden watches the door outside Smalls. (Photo: Steve Ben Israel) 



(Coutiinird fniiii /xu/r I) 

streams of fans and A&R execs alike. 

Located in a dark, din-worthy base- 
ment den at 183 West 10th St at Sev- 
enth Avenue, Smalls is just around the 
comer from such hallowed halls as the 
Village Vanguard and Sweet Basil's. 
Owner Mitchell Borden opened the 
club in 1994, booking players who want- 
ed to put their own spin on the classic 
sounds that have reverberated in the 
neighborhood for generations. One 
such musician, pianist Brad Mehldau, 
has made two lauded trio discs for 
Warner Bros, (along with accompany- 
ing sax star .Josh Redman) since he 
helped kick things off at Smalls. 

Alto saxophonist M.vron Walden also 
burnished his hit early on at Smalls 
before releasing the album "Hyi)nosis" 
on the indie label NYC; another alto 
player and frequenter of Smalls, Sher- 
man Irby, put out "Full Circle" on Blue 
Note earlier this year after chasing his 
muse on the late shift. (Smalls shows 



LATINO HYBRIDS 

fCvuti/iHcd front jnrceding page) 

alternative Latin rock indie (Irita! 
Records (distributed by Alternative 
Distribution Alliance) in New York 
and released albums from Argentina's 
Todos Tus Muertos, Spain's La Polla 
Records, and Ccrcbros Expiimidos. 

Given all this. George and others 
assert that, despite the growing mlnor- 
it>' population nationwide. New York will 
remain the Latino holspot culturally. 

"New York is still a sijccial breeding 
ground, but I think it will prow into 
other cities. But the advantage imme- 
diately is here, where so many Latinos 
are exjwsed to so many different cul- 
tures and so many types of music," 
George says. 

The emergence of new latino artists 
in New York is nothing new, says 
Marin. "Way back when, we had artists 
like Tito Puente and Jose Albeito 'El 
Canario' and the late Ray Sepulveda 
come out of New York," he notes. The 
tradition continues. 



(Coiithiiu'd fnn)i fMii/f 

tomorrow experiment with darker, 
more dulw)riented sounds. Barracuda 
fi^quently showcases the wares of D.I 
Tennessee, while EscueUta leans heav- 
ily on I.«itin-spice<l rh>lhmK seized by 
a wide array of promising new jocks. 
Fashion-conscious folks tend to flock 
to the relatively new and trendy Life, 
while those with a taste for the tried- 
and-true opt for the enduring Jackie 
60. For nearly a decade, the latter club 
has seen underground veterans Chi 
Chi Valenti and Johnny Dj-nell preside 
over wild theme jiaities that often fea- 
ture drag shows and dance-rooted per- 
formance art. 

BEYOND HOUSE 

The false perception of the New- 
York dance scene, however, is thai it's 
exclusively rooted in house music. It 
may be the dominating sound, but it's 
fai' from the only game in town. 

For nearly 10 years. Groove Acad- 
emy/Giant Step has been a leader in 
the acid-jazz movement. The club 
travels to various venues within the 
city, and it's calling card is its methmi 
of combining DJ culture with live 
funk and jazz musicians. Under the 
guidance of Maurice Bernstein, 
Groove Academy has been a nurtur- 
ing launching pad for such acclaimed 
major-label hands as Groove ('ollec- 
tive and Nuyorican Soul. 
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start at 10 p.m. and go to about 2 a.m., 
although the subsequent jam sessions 
stretch until dawn — seven days a 
week.) Also, organ grinder Sam Yahel 
has "Searchin'," a new Naxos Jazz 
album featuring guitarist Peter Bern- 
stein and drummer Joe Strasser, with 
trumj)eter Ryan Ki.Hor and tenor SiLX- 
ist Eric Alexander as guests; all are 
Smalls habitues. 

Other Smalls regulars have freshly 
minted recording plans: tenor man 
Mark Turner, vibisl Stefon Harris, 
pianist James Hurt, alto saxist Greg 
Tardy, and bassist Avishai Cohen 
among them. But there are other play- 
ers who frequent the club — some 
young bucks like those mentioned and 
others seasoned vets — that have not 
yet hooked up with a label. Many of 
those artists will be featured on ".Jazz 
Underground: Live At Smalls," an 
Impulse! anthologj^ due Jan. 27. 1998. 

The Smalls album includes i>erfor- 
mances from the Omer Avitiil Group, 
the Charles Ow'ens Quartet, the Jason 
Lindner Big Band, the Zaid Nasser 
Quartet, Across 7th Street, and sage 
pianist Frank Hewitt fronting a sextet. 
Many of the ensembles share mem- 
bers, and all but two of the disc's nine 
tracks are original tunes by the various 
leaders, with "Kentucky Girl" by 
bassist Avital and "Hexophony" by 
pianist Lindner two standouts. 

A mugh-hewn, warm-hcartetl afTair 
all around. "Live At Smalls" reflects 
the credo of the club in its mix of play- 
ers and styles. For instance, even at 
their earthiest, the sounds are never 
less than lyrical. "You have to play 
pretty to gig at Smalls," Borden 
explains. "You can play 'out,' but you 
have to get a beautiful tone from your 
instrument I've been known to bust up 
jam sessions that have gotten too far 
out. 1 don't like nonsense. That's just 
my taste. And I'm paying the bills." 

Borden says he intended "Live At 
Smalls" as "a nice demo for some of the 
art ists who ha\'en't gotten deals yet but 
should have them." adding that he 
hopes the older generation gets its fair 



Meanwhile, the burgeoning elcc- 
tronica movement has found a New- 
York home with Konkrete Jungle, 
which has become a key pitstop on 
the touring agendas of major-label 
acts while also providing a regular 
forum for locals DJs Soulslinger and 



'Records by Junior Vasquez or 
David Morales — or anyone from 
New Yorit, actually — are usually 
an instant sate. The mystique of 
ttie city and its club scene is very 
attractive to our customers ' 



Wally. among others. Konkrete 
Jungle — like the new and hugely pop- 
ular Phab. a gay-inlensive retro- 
funk/hii>hop spot — is exemplary of a 
new guard of dance venues designed 
to further deepen the creative 
breadth of the scene. 

"What it really does is further spoil 
the overfed," Starr says. "With so 
many great choices, you can't find a 
club kid who is satisfied. But then 
again, that's the iK'auty of this city. 
Everything done to wild excess — only 
to be appreciated by everyone who 
doesn't live here to enjoy it." 



share of the attention. "Don't get me 
wrong. I'm bowled over by what the 
young guys are doing. But if the Smalls 
scene is coming to the surface, the 
buoyancy is from the older cats like 
Frank Hewitt, [drummerl Jimmy 
Lovelace, and Idrummerl Frank Gant. 

"1 just want to say that the record 
business is fucked in this res[)ect," Bor- 
den adds. "If you're 15 and can play a 
little bit youH get signed immediate- 
ly. But if you're 50 and can play your 
ass off, no one cares. Let me tell you, 



CB S 313 GALLERY 

An art gallery by day, the Gallery 
is localed next ti» CHGB nightcluii 
and has been showcasing acoustic 
rock bands every night for at least 
the last six years. Performances 
liegin at 7 p.m., with a band jierform- 
ing every hour until closing. The 
venue's cozy and comfoitable setting 
features tables and co\iches, and the 
club's booking agent, Micheline. says 
that the music stays at a moderate 
le\ el so "you can hold a conversation 
with the i*erson you came to the club 
with." 

When searcliing for acts, Micheline 
looks for bands with "a certain level 
of expertise, but w*e'd rather [show- 
case] a band who's sort of new and 
raw and who.se material is (triginal" 

Tlie Gallery sen es drinks, while 
pizza is av;tilable dowTu^taii-s at IX)Wii- 
stairs (fi CB's. 

HOTEL GALVEZ 

"WVre looking for great song\nil- 
ei-s," .^ys ivy Markaity, a musician 
who books acts for Hotel Galvez. 
located at 1 (W Avenue B. "We w ant to 
make this a fertile ground for the 
next wave of songwritei*s." 

Celebrating its one-year anniver- 
sary Nov. UJ. Hotel Galvez has bt'fti 
serving up live acoustic iierfonnances 
Tuesdays through Sundays, with 
ol>en-mike night-* on Mondays. 

Hotel (Jalvez is also a restaurant 
sening Soulhweslern food; its 40- 
j>erson jierfonnance itxim is sei>arat- 
ed fmm the rest of the establishment 
to pi-ovi{le an intimate listening room. 
"We Xiy to keep conversation fin the 
IHiribnnancel room to a minimum. 1 
know whenever I'm in there 1 tell 
ix^fiple to shut up (tr go in the other 
mom." Markaity says. 

Performances generally Ix^gin at 7 



prodigies might happen in classical 
music, but not jazz. You have to have 
lived and leamefl to make this music. 
What I'm most proud of with Smalls is 
that young players get to mix it up with 
some older ones, guys who really know- 
how it's done." 

Like several of the young musicians 
in the Smalls scene, the 24-year-old 
Lindner is a gi*aduate of the great jazz 
program at New York's LaGuardia 
High School of Music & Ail and Per- 
forming Arts. The gifted Lindner has 



p.m.. witli three tu four acts Ixjoked 
each night. They wrap up at around 
10 p.tn. during the week anci 1 1 p.m. 
on weekenfis. Since there's no cover 
chai'ge for (H-'rfomiances, musicians 
are given free food and beverages 
instead of cash. 

FAST FOLK CAFE 

Located at 11 X. Moore St.. the 
Fast Folk Cafe showcases new acts 
five or six nights a W'eek, with open- 
mike op|)ortunities on Mondays. For 
the last three years, the club has 
catered mostly to the bluegi*ass and 
tniditional folk crowd, but its book- 
ing agent. Sieve Nemerovsky. began 
expanding the reix'rtoire to include 
more gay and lesbian acts, artists of 
color, and different mu.sical blends a 
year ago. "We have a range of \ior- 
formers." says Nemei-ovsky. "We aii* 
niK'n to any type nf acoustic music, 
not strictly folk." 

To play the intimate venue, which 
has a stage at the center of a 74-seat 
room, Nemerovsky requires that 
bands have a steady following. 

"There are hundreds of things to 
do in New York, from Madison 
Square Garden to the Bottom Line to 
us," Nemerovsky says. "If we only 
I run the club) once a niontli or uiirc h 
week, people who i-eally want to come 
out to hear good music would come 
out. Doing it six nights a week, 
there's no way iK'ople will Ijnstl show- 
up most of those nights. The arlisU' 
talents and ability have to bring the 
audience." 

FEZ 

Fez Under Time Cafe, at 380 
Lafayette St.. has been showcasing 
new talent duiing its entire five-year 
existence. The club lx)oks alKJul oO'^ 
ua'iigned and local acts but also show- 



been playing at Smalls in sundry con- 
texts since it opened, gravitating 
toward the club for its intimacy and 
inclusiveness, as w-ell as the informal 
environment it provides for bonding 
with both peers and betters. 

"Being able to make music with \yeo- 
ple your own iige and outlook is imjwr- 
tant — everjthing's loose, everyliody is 
into trjing new things," Lindner says. 
"But watching someone like Frank 
Hewitt work is a great thing, too. You 
I ;in just see his total confidence and 
FTiaslery of his music and his instru- 
ment, and you learn from that" 

Besides working alongside Hewitt, 
who runs the Saturday night jam ses- 
sions, the younger set at Smalls has the 
chance to interact with the likes of for- 
mer John Coltrane drummer Rashicd 
All. Lindner sat in with Ali. Avital, and 
Tardy one Tuesday night in October, 
as did drummer Daniel Freedman on 
conga, and the dark-hued improvisa- 
titms jKuired out in com()e!ling sheets 
of sound. Not groundbreaking stuff 
since those early 'fiOa ('ollrane records 
perhaps, but it was certainly spirited 
music — passed on from one who was 
there at its genesis to those who might 
yet take it a notch further. 

It is Smalls' role in "nurturing what 
could be the next generation in New 
York jazz" that Impulse! A&R consul- 
tant and "Live At Smalls" co-producer 
Stc\'e Backer says drew the label to the 
club: •'With the flat market and all the 
adversity we see in the traditional jazz 
business, 1 think it behooves record 
(Coii tinned on next page) 



cases acts un national tours and 
arti.-Jts on indie lalx'Is. The club gar- 
ners its local and unsigned acts via 
recommendations from other clubs, 
aitistj*. and ver>' occasionally through 
un.solicited demos. Recently. Fez has 
hooked artists for one-monthlong 
Tuesday-night residencies. Such 
well-known artists as Freedy John- 
ston and local New York musician 
Heather Batman have been recent 
residents. 

"An act has to have the right sound 
for Fez," notes booking assistant 
Brian Winters. "We're a seated 
venue, which is dilTerent and an act 
needs to have charisma to fit our 
atmosphere, which is a red-velvet 
curtained, almost cabaret-style 
room." Fez's audience is com|)osed of 
what Winters calls "eclectic, inde- 
[K-ndent-minded |)eople w-ho think for 
themselves." Many are fans of 
obscure folk, jazz, or rock music, 
w hich Fez is likely to book. "We 
showcase all styles of music," says 
Winters. "It just has to lie good." 

RODEO BAR 

Show-casing live performances 
seven nights a week, the 10-year-old 
Rodeo Bar. on the corner of 27th 
Street and Third Avenue. featurt-H 
rockabilly, blues, swing, country- rock. 
ro(tts nx'k, and bluegi-ass Utnd.^. 

"AVe're looking for good entertain- 
ers." says GM Jolie Karuso. who 
fields demo tjiix?s in cotOunction with 
club booker Marc Campbell. "We 
don't really want groujis w ho do p.sy- 
chotically loud music." 

In addition to local bands, the club 
hosts national and international acts. 
The venue also offei-s a full restau- 
rant and bar separate fr*»m the iK?r- 
formanw^ rtnim, which accommodates 
alwut 60 people. 



Cupyiiyti'.cu iriggndl 



CLUB DJs STEP INTO STAR ROLE 
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JAZZ UP-AND-COMERS ARE BIG ON SMALLS 

(Continued from preceding page) 



labels to invest in the live scene. Co- 
lumbia has its deal \^ith the Knitting 
Factory [Billboard, Feb. 1], and we 
have ours with Smalls. The place is 
unique and very necessary in that it 
gives artists the chance to evolve, to 
really develop over six months or a 
year of playing in a consistent 
home." 



'With the flat market and 
all the adversity we see in 
the traditional jazz busi- 
ness, I think it behooves 
record labels to invest 
in the live scene' 



Everybody seems to have an opin- 
ion about Smalls. Josh (lilchrist, co- 
owner of the Village Jazz Shop just 
up the way at 163 W. 10th St., appre- 
ciates Smalls as a key avenue to the 
music for many newcomers. He 
includes the club in the store's dis- 
plays touting the discs of locally gig- 



Adam Lippin, executive director of 
the Midder label, believes that cabaret 
neetis to continue to nurture both new 
artists and a new generation of fans. 

"For cabaret to keep growing, it 
needs to reach out to younger, hipper 
artists like Naomi Kukoff and Anne 
Runolfsson [two of Midder's artists] 
and provide places where people can 
go to inexpensively sample and explore 
new music," he says. 

To Lippin, filling the latter bill are 
"smaller rooms like Eighty-Eight's, 
the Triad, and Don't Tell Mama, which 
are really the proving grounds for 
cabaret talent and where much of the 
exciting work is being performed." 
Midder's catalog also has all of the late 
Nancy LaMott's catalog, six albums in 
all. The cabaret star died of cancer in 



CHUMBAWAMBA 

{Continued fntm page 25) 

the Liverpool dockers Oct. 14 at Lon- 
don's Forum. 

Such political views are not as 
rare in Germany, claims Fest. "It's 
actually easier for us to deal with 
them as we have politically motivat- 
ed acts on our roster, such as [Her- 
bert] Gronemeyer or BAP. These 
views actually make them a pleasure 
to deal with as they name the prob- 
lems rather than scratch the surface 
of them." 

A L^K. No. 2 single and a Europe- 
wide hit album (it peaked at No. 39 on 
Music & Media's Eurochart) may be 
the realities of the major deal, but this 
success has not necessarily heli)ed the 
indie stores where the act has always 
had an audience. 

Lornette Smith, owner of indie 
store Jumbo Records in Leeds, has 
knowTi the band for a long time. "They 
have shopped here, and we always 
knew when their releases were com- 



ging acts when possible (with a 
Criss-Cross album by pianist 
Michael Weiss highlighted of late). 
And even though Warner Bros, 
senior VP of jazz (U.S.) Matt Pier- 
son lives in Connecticut, he tries to 
get to the club whenever he can. say- 
ing, "I wish there w^re 20 Smalls." 

But saxophonist/producer/Blue 
Note director of A&R (U.S.) Bob 
Belden, who has even led his own 
ensemble in a Smalls performance, 
has a different view. "People go on 
and on about how great Smalls is," 
he says. "True, some honest, hard- 
working, talented musicians work 
there, but there's something sort of 
sad about the place to me. It's a dive, 
and what's going on there is so Pale- 
ozoic musically, conservative in the 
extreme. That music is just not the 
music of our time; it's ripping off the 
past. The hip stuff isn't coming out 
of jazz clubs, anyway. It's coming 
out of studios with DJs and guys 
playing s^'nthesizers. Smalls is about 
nostalgia, and the future is really 
where it's at." 

Counter to Belden's view, though, 
is that of an adventurous artist long 
since graduated from playing clubs 



1995. 

DRG owner Hugh Fordin divides 
venues into "first-run clubs," such as 
Rainbow & Stars, the Algonquin Oak 
Room, and Cafe Carlyle, and "show- 
case clubs," such as Eighty-Eight's, 
Danny's Skylight Room, the Triad, the 
Duplex, and Don't Tell Mama. Besides 
Cook, DRG's extensive catalog in- 
cludes albums by Karen Akers, Whit- 
ing, Ann Hampton Callaway. K.T. Sul- 
livan, and Billy Stritch. 

John Kander and Fred Ebb's clas- 
sic musical "Cabaret" harks back to 
another golden era of cabaret in the 
'20s and '30s in Eurojie. 

As exemplified by the activity in 
New York alone, cabaret is, as one 
song puts it in "Cabaret," surely 
"Willkommen." 



ing up," she says. "For a local hand 
they would sell quite a lot, probably 
25-30 copies straight away. We sell 
about as many copies now as we've 
always done, as we're competing with 
the multiples and supermarket* like 
Asda and Tesco, all of whom get dis- 
counts. We'll have to see if [those 
chains] are so enthusiastic on the next 
album." 

In fact, the band members have yet 
to see the money from their hit, 
although they now feel confident 
enough to have doubled their weekly 
salaries to a princely 120 pounds 
($184). 

The w ealth that will surely come 
their way will not change them, main- 
tains Nutter. "We're not sitting here 
going, 'Eeeh. in't this capitalism 
great?' " Meanwhile, Bruce's mind is 
on other tilings. "I'm just wondering 
who's still bu>ing that fuckin' reconi!" 
he muses. 



to selling out theaters around the 
world. "Smalls is cool," says gui- 
tarist Pat Metheny, "because a lot of 
the great developing players on the 
straight-ahead side can get their 
acts together there and try new 
things. There hasn't really been a 
place like that since the '70s loft jazz 
scene in SoHo. But still, that was 
more clique-ish, and it revolved 
around so-called avant-garde 
thrash-outs. The scene seems 
warmer at Smalls, and most of the 
guys there can really play. That's 
where I first saw Brad Mehldau, and 
I love him." 



MEOW MIX 

Catering strictly to a female clien- 
tele, owner Brooke Webster books 
primarily "girl groups," or acts with 
front women, into this club six nights 
a week. "Luis of places have like one 
'girl rock* night a month, but it's 
ever}' night at the Meow Mix," says 
Webeiter. 

For the past t wo yciu-s. the 74-seal 
bar and restaurant at 2fi9 E. Houston 
has showca.'iod mostly rock acts, but 
hip-hop, spoken-word, eleetronica, 
and acid jazz groujw also i)erform. 

"We have singers and songwriters 
doing altemative rock lo punk rock 
t<» jazzy stuff. Some are instrumen- 
talists, and we've even gotten some 
eleetronica acts lately. It's a little bit 
of everything. I don't want (Meow 
Mbij to have a specific musical pace 
because women like all different 
kinds of bands — (their tastes] don't 
fit in one category," Webster says. 

Wel^ster .says that many rif the acts 
she ln)oks ai't* ad hoc collalxtrations of 
various well-known musicians looking 
to tr>' out personnel or new material. 

Her selection process is judged 
mostly by submitted tapes. CD 
demos, and pi-ess kits, iUthough some 
act,s requii*e a bit moi*e in order to lie 
selected. 

"Sometimes I try to check the 
band out at another club fir.st, 
because a person may have a great 
demo tape and not have their live 
show together." says Webster. 
"Sometimes I talk to [acts] over the 
phone about their music and try lo 
get an idea of the kind of nuisic they 
do fi'om that. But I think it's imjior- 
tant to take chances and give people 
a shot, because if you never give 
them a shot they might not e\'er get 
that press clip." 

Of the 70-SO demo tapes she 
receives a w eek, about a third of the 
groups wind up on the Meow^ Mix 
stage. Webster says that showcasing 
female acLs remains her top priority. 
"We're not really an all-woman 
venue. Init there's not really a venue 
out there that places women in the 
forefront, and I think that's a niche 
I'd like to make for us." 

WETLANDS 

Showcasing both signed and 
un.signed rock and hip-hop acts for 
the past nine years. Wetlands has 
been gaining new notoriety in the 
last two years with its weekly DJ liat- 
tles and showcases. 

"We've tried to bring two scenes 
together with the D.I nights," says 
Chris Zahn, booking agent at the 
venue. "Some nights it's pure hip- 
hop, with DJ battles between differ- 
ent crews. Then there's the more 
e.xperimental nights, where there's 



Borden brushes off accusations of 
conservatism with "Sextets without 
pianos. Jam sessions until 8 in the 
morning, seven days a week. That's 
conservative?" But when accolades 
are offered, he's also quick to share 
credit with such striver-friendly, 
passing-on-the-tradition venues as 
the old Village Gate, Augie's in 
Harlem, and the University of the 
Streets in the East Village. And 
rather than revel in the fact that 
noted documentarian Ken Burns 
came in recently to shoot an inter- 
view with essayist Stanley Crouch 
for a film about jazz, he's quick to 



kind of futuristic electro nic/hip-hop 
fusion or DJs taking electronic and 
jungle fused with hip-hop." 

Zahn works mostly with outside 
promoters, which accounts for the 
venue's wide musical range. 

"There's a balance of all types of 
music here. It's a diverse mixture of 
rock, jazz, blues, punk, reggae, hip- 
hoj). or swing on any given night. It 
depends on the promoters," says 
Zahn. 

The club also hosts a few open- 
mike nights in its biisement lounge, 
where anyone can |)erform. 

The pertormance area at the Wet- 
lands accommtwiatos around 400 ikkj- 
ple and the lounge approximatelv 
100. 

"We tr>- to keep the ticket prices 
low. and we don't have a dress code 
l)ecau.se we don't want shut out the 
under-21 crowd," says Zahn. 

DOWNSTAIRS® CBS 

"We take up the entire I ha.-Joment 1 
space of the Gallery and about one- 
thiitl of (CB(JB|." says Hi((y Krista(. 
owner of CBGB. about the new- 
Downstairs. Open for a month, 
Downstairs had its official grand- 
opening party Oct. 23. Showcasing a 
mixture of new music — Latin pop, 
jazz, art rock, and more — the lounge- 
type club spotlights music from one 
act ix?r night. 

"Our main thrust, since w^e are 
known around the world," says 
Kri.stal. "is to be a world network of 
good musiL'." The flub also broad- 
casts 10 shows per week on the 
Internet via w\\-w.('BGB.com. which 
links to the pseudo.com network, 
where CB(IB has a channel. 

"We [CBGB nightclub, the 
Gallery, and DowTistairs] gel togeth- 
er each week and decide what to 
highlight," Kristal says. 

TAP 8AR@ KNiniNG FACTORY 

.\ part of the new Knitting Kaclo- 
ry comj)lex at 74 Leonard St., the 
Tap Bar features live acts playing 
free for the public at 1 1 p.m. seven 
nights a week. The bands i)lay for 
two- to three-month stretches and 
are chosen for their musical innova- 
tions and creativity. "We're looking 
for people w ho don't necessarily fol- 
low the status quo." says Michael 
Dorf, CEO of Knitting Factory 
Entertainment, 

Operating since tht? Knitting Fac- 
tory relocated to Leonard Street in 
U*94, the 75-pers(m capacity Tap Bar 
is used as a breeding ground for new 
jazz and altemative acts, which later 
may go on to perform in some of the 
Factor>'*s larger rooms and/oi- reconi 
for its label. 

"It's sort of an ojjen laboratory' to 



lament the inconvenience it caused 
to the musicians who use Smalls as 
a free rehearsal space during the 
day. 

Smalls also provides free bever- 
ages to its customers, although it 
doesn't serve alcohol — which helps 
keep the hours late, the participants 
straight, and the crowd attentive 
and young. But that cuts into Bor- 
den's potential profits, since a lis- 
tener's total tab for 10 hours of jazz 
at Smalls is just $10. As Lindner 
notes, though, "Mitch has made 
Smalls a place about the music first, 
and that's rare." 



find g(«Ml music," says Dorf. "It's like 
a musical exi)eriment that gives new 
arti.sts an opj)ortunity to develop new 
music in a concert or rehearsal set- 
ting. At the end of the tw^o- to three- 
month stretch, a band is soHd. It's a 
great development area." 

AVE. B SOCIAL CLUB/LAKESIDE 
LOUNGE 

James Marshall, co-owner and 
booker for the jazz-oriented Avenue 
B Social Club and guitar rock-show- 
case Lakeside Lounge, chooses 
bands by demo tape and word-of- 
mouth but mostly selects act,s he's 
.seen perform at other venue.^t. 

"There are a lot of really bad rock 
and jazz bands in New York," Mar- 
shall says. "We kind of go by instinct. 
We're lovers of jazz and rock, so we 
.sort of judge from what we like." 

For the clubs. located three blix-ks 
apart at 99 Avenue B (Ave. B) and 
H;2 Avenue B (Lake.<ide). Marshall 
and paiiners are looking for low vol- 
ume actii. 

"I think we [the owiiersl are all a 
little burnt out from being in clubs 
that are too loud lo hear yourself 
think, n(!ver mind have a conversa- 
tion. We're looking for low-volume 
non-rock'n'roll (at Ave. BJ. anfl we 
tr>' U) keep it a little quieter [at Lake- 
side |. We have our own back-line gui- 
t;ir amps and drum kit at Lakeside. 
All the IkukI really needs to bring is 
cymbals," says Mai-shall. 

There is no set performance night 

at either place, although live .sets are 
showcased at the 2-year-old Lake- 
side almost seven nights each w'eek. 
while the 4-month-old Ave. B hosts 
live performances alwut four nights 
a week. 

"It's hard to find a jazz act that 
you can afl'ord at a small club," says 
Marshall. "You can make more 
money at the bar with a had rock act 
than yf )n can with some jazz acts. But 
jazz is making a comeback. It's still 
new lo people under 40. but they are 
getting turned onto it iK'cause they 
are getting [ tired ( of the loud rock 
music that's out there." 

Lakeside accommodates 150 peo- 
ple, and Ave. B accommodates more 
than 100. Neither club has a cover 
charge or drink minimum, nor do 
they offer food. 

"I think Ave. B is [the morel adult- 
ish lof the two]," says Marshall. 
"Lakeside caters to a younger 
crowd." 

The different demos, according to 
Marshall, are intentional, because 
being in such close proximity, the 
owners "didn't want to be our own 
competition. We just took a look at 
the neighborhood and fdleti in what 
we thought was lacking." 
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Newsmakers 





From The Hard Rock. Hard Rock Records, a collaboration between Rhino 
Records and Hard Rock Cafe International, recently celebrated the release of its 
"Hard Rock Cafe; Classic Rock" and "Hard Rock Cafe: New Wave" titles at the 
Hard Rock Cafe in Hollywood, Calif. Pictured at the event, from left, are Jill 
Ruzlch. national retail marketing manager. Rhino Records: Bob Carlton, VP of 
sales. Rhino Records; Michele Bernstein, manager of artist relations, Hard Rock 
Cafe International; Robert Lyies. director of promotions and publicity. Hard Rock 
Cafe International; Megan MacEachern. manager of promotions and publicity. 
Hard Rock Cafe International; Bob Emmer. senior VP of business affairs, Warner 
Music Group; David McLees. VP of A&R. Rhino Records; Bob Bunshaft. GM. 
RhinoDirect; Jim Hughes, product management coordinator. Rhino Records: Nei' 
Werde, senior VP of marketing and sales, Rhino Records; Andrea Kinloch, senior 
director of product management. Rhino Records; Garson Foos, VP of marketing, 
Rhino Records: and Jim Neill. senior director of promotion. Rhino Records. 





Mammoth Plaques, fylammoth Records execs paid a visit to the Alternative Dis- 
tribution Alliance's (ADA) East Coast headquarters in New York to present 
employees with Recording Industry Assn. of America-certified gold plaques for 
the Squirrel Nut Zippers album "Hot." The set sold 850,000 copies through ADA 
before Mammoth switched to PolyGram Group Distribution. Accepting the 
plaques, in back row from left, are Michael Bassln. East Coast sales manager, 
ADA; Wayne Hsu. East Coast label relations. ADA: Steve Balcom, senior VP/GM, 
Mammoth Records; Josh Wittman. national director of marketing. Mammoth; 
Dan Gill, VP of sales. Mammoth; Andy Allen, president of ADA: Keith Wood, VP 
of finance, ADA: and Dennis Schmidt. New York sales rep, ADA. In front, from 
left, are Lisa Martin, regional advertising rep. ADA; Michael Black, national sales 
director, ADA; Hyla Urbany, New York sales rep, ADA; and Eric Fine. New York 
sales rep, ADA. 



Canadian Connection. 6MG Music 
Canada held its annual BMG Music 
Canada Conference. "Can't Nobody 
Hold Us Down." Sept. 20-23 at Cleve- 
lands House on Lake Rosseau in 
Muskoka, Ontario. The event included 
performances by the Rascalz, Tran- 
sistor Sound & Lighting Co., Copy- 
right, Sylvie Paquette. Charlie Major, 
and Julian Austin. Lisa Zbitnew, GM 
of BMG Music Canada, presented 
Strauss Zelnick. president/CEO of 
BMG Entertainment North America, 
with a Harbormaster Telescope at the 
annual awards banquet. Shown, from 
left, are Zelnick and Zbitnew. 




Good Move. Legendary blues label Chess Records cele- 
brated its 50th anniversary at the historic Chess building 
in Chicago. The building is the home of the Blues Heaven 
Foundation, which was founded by the late Willie Dixon, a 
Chess recording artist. The event was hosted by MCA, 
which has released 21 collections in the commemorative 
"Chess 50th Anniversary" CD series. Celebrating the 
event, from left, are Marie Dixon. president/CEO. Blues 
Heaven Foundation; Andy McKaie. VP of catalog develop- 
ment and A&R. Universal Music Group Special Markets; 
John Brim. Chess Records recording artist; Phil Chess, 
co-founder. Chess Records; and Marshal! Chess, presi- 
dent of Arc Music Group and son of Leonard Chess, co- 
founder of Chess Records. 





Switching Gears. On a recent night, actress/singer Linda 
Eder went from playing Lucy in Broadway's "Jekyll & 
Hyde" to appearing as Linda Eder, Atlantic Records solo 
artist, before a standing-room-only audience at New 
York's Supper Club. There. Eder sung tracks from Atlantic 
Theatre Records' Jekyll & Hyde: The Original Cast 
Recording" and her debut set. "It's Time," Shown back- 
stage at the gig. from left, are Vicky Germaise, senior VR 
Atlantic Records; Frank Wildhorn, composer of "Jekyll & 
Hyde"; Eder; Ken Kragen. Eder's manager; and Ron 
Shapiro, senior VP/GM, Atlantic Records. 




Chopin Cycle. Arabesque Recordings recently held a 
reception at the Performing Arts Center at the State Univer- 
sity of New York (SUNY) Purchase in honor of pianist Gar- 
rick Ohlsson. Ohlsson recently finished recording "The 
Chopin Works For Solo Piano." which was seven years in 
the making. Chopin's Etudes are due in October 1998. and 
his Mazurkas will follow in 1999. Celebrating the event, 
from left, are Marvin Reiss, president, Arabesque; Ohlsson; 
Adam Abeshouse, producer; and Christopher Beach, 
director. Performing Arts Center at SUNY Purchase. 



'Mouthing Off. In preparation for the release of its upcoming remix album. 
"Deconstruct." and the "An American Werewolf In Paris" movie. Trauma Records 
act Bush recently filmed footage for the "Mouth' video. The track is the lead sin- 
gle for both the album and the soundtrack. Film co-star Julie Delpy also 
appears in the video. Shown at the taping, standing from left, are Billy Poveda, 
president of Oil Factory Productions: Robin Goodridge. group member; John 
Hillcoat. director; Delpy; Gavin Rossdale. group member: Dave Parsons, group 
member; and Nigel Pulsford. group member. Kneeling, from left, are Glen Lajes- 
ki, VP of product management— music, Walt Disney Motion Pictures Group, and 
Jim Martone. VP/GM of Trauma. 



Cash Before Congress. Johnny Cash testified on behalf 
of U.S. recording artists at a congressional heanng in 
September on the World Intellectual Property Organiza- 
tion trade treaties. Cash and his wife, June Carter, also 
performed at the Ford's Theatre for a congressional audi- 
ence the night before the hearings. Pictured at the hear- 
ing, from left, are Hilary Rosen. presidenVCEO. Recording 
Industry of Assn. of America: U.S. Rep. Howard Coble. R- 
N.C.. chairman of the Courts and Intellectual Property 
Subcommittee of the House Judiciary Committee: Cash; 
Carter; and U.S. Rep. Ed Bryant. R-Tenn. 
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CELINE DION'S 550 SET PACKS SUPERSTAR PUNCH 
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ten to the moon yet," says John Doelp, 
executive VP/GM at 550 Music and co- 
executive producer of "Let's Talk 
About Love." 

Maybe not, but here on Earth, antic- 
ipation has been building since the 
unexi>ected late-summer announce- 
ment of a new Dion project before 
year's end. According to John Artale, 
director of purchasing for ('arnegie, 
Pa. -based, i49-unit National Record 
Mart. '* 'Falling Into You' was one of 
our top three records of 1996, and it's 
still a top 100 record for us. I ex|)ecl the 
new Celine Dion to be our biggest 
record in the month of December." 

Exposure of the Streisand duet has 
already generated a "tremendous" 
amount of consumer requests for the 
single and the project, Artale says. 
"Requests are unbelievable. I think the 
.single is a stone-cold smash and expect 
that this will he one of the big records of 
next year.'' 

"Celine's music has always worked 
great on YlOO," says Al Chio. music 
director of WHYI Miami. "Our audi- 
ence has been dying for this album 
because we've been playing Iwth 'To 
Ijove You More' for the bust four months 
and the Streisand duet, both of which 
are excellent songs. 1 am sure this 
album is going to do extremely well." 

"We're expecting great things out of 
Celine." Dan Howen, PD of WSTR 
Atlanta, echoes. "Celine has always 
l)een a \ ery strong artist for hot A(', 
atlult contemporary', and top 40. (fitting 
[Streisand and Dion) together is cer- 
tainly a departure from what we're 
used to from her, but it's phenomenal." 

SATISFYING RESULTS 

For Dion, an artist who rarely offers 
superlatives to describe her own work, 
the efforts surrounding this project 
have satisfied her in ways she admits 
she has never before brought into 
words. "Tliis is the album of my life," 
she says. "I think I have reached musi- 
cally what 1 have looked for in my whole 
career." 

The U.S. version's 15 tracks were 
selected, produced, and recorded in the 
hasty period of two months, beginning 
in Septeml)er (and were actually select- 
ed from 22 tracks that Dion recorded 
for potential inclusion). Originally, she 
and manager/husband Reni? Angelil 
had vowed to take a year off following 
the successful run of and enduring 
worUhvide tour for "Falling Into You." 
But when the label urged the couple to 
consider a new album lK.'fore the holi- 
days, "we said if we could get great 
songs, we would put out an album," say's 
Angelil. "If not, we would wail." 

Indeed, many in the industry were 
surprised by the decision to release 
another full-length project so soon after 
"Falling's" siituration. In the U.S.. that 
album debuted and remained in the top 
10 for well over a year, pnnlucing thret; 
hits: the No. 1 "Because You Loved Me" 
and top five "It's All Coming Back To 
Me Now" and "All By Myself." 

"The Beatles put out four albums in 
one year. The reason it worked has 
nothing to do with the length of time 
between albums." Angelil reasons. "If 
the material is good, the fans are going 
to like it If you take four years between 
albums and the material is not good, it 
won't matter." 

L<»ng Ijefore the new album's gears 
were set in motion, though, the offei-s 
had begun streaming in. "We didn't try 
to go out and get the biggest stars." 
says Doelp. "One of the things that's 
important for Celine is to always Ih" 
challenged. She wants to Lake her fans 
on new adventures, to new places, but 
never forgetting the soul. We always 



want to give them something they 
didn't expect; on this album, we have 
worked with jx-'ople that have <)elivered 
great hits." 

"Watching (.'eline work with peers 
such as Da\id Foster. Walter l^Vfanasi- 
eff], Carole King, and Barbra Strei- 
.simd — and to see her not only inspire 
them on a creath'e level, but also on a 
human level — is astounding," says Epic 
Records/550 Music president (U.S.) 
Polly Anthony. "Her |)ersonality is so 
honest and real that it brings out the 
best qualities in those around her." 

The Streisand connection was ignit- 
ed when she invited Dion to share a 
song after Dion jwrfurmed the Br>'an 
Adamsv'Streisand fluet "I Finally Found 
Someone" at the 0.^ars ht^t .'ipring. 

"To be able to sing with Barbra 
Streisand one day has been a dream of 
Cehne's since she was a little girl. She's 
always idolized Barbra and her abili- 
ties," Doelp says. The label commis- 
sioned Dion's longtime pi-oducer David 
Foster, along with Linda Thompson 
and Walter Afanasieff, to write a song 
for the pair. The result. "Tell Him." is 
an extraviigant girl-tjdk dramafest with 
Streisand taking on the lyrical role of 
reassuring mentor to an uncertain 
Dion, who longs to tell a love inli'ivst of 
her [Kission. 

Because of .scheduling difiiculties, the 
artisU cut their vocals se()anilely. with 
Streisand lading down her track in Los 
Angeles, and Dion in London. "When 
Celine listened to the playback in the 
studio for the first time," says Angelil, 
"she immediately callwl Barbra to tell 
her how- she felt And she .'Started cry- 
ing. It w'as ver>' emotional for every- 
one." 

"The w hole thing is unlx^lievable to 
me. It's a fairy tale," Dion says. "It tmtk 
all of my concentration not to pass out 
I almost lost it w hen I heard her voice. 
I could feel every breath coming fi-oni 
her, even' .stop that she was going to 
take, when she was going to sing .'^oft, 
when she was going to sing strong. I 
understood exactly where she was 
going. Listening to her many times and 
seeing hei" mo\ies. I felt like I knew her 
in a way." 

And Streisand's take: "I think she 
was not only pleasantly surinised, but 
proud of Celine," says Vito Luprano. 
who st'rved as the album's co-executive 
producer with Doelp and played the key 
role of signing Dion to Sony Wftrldwide 
(then CBS Records) in 1986. 

"Tell Him" was released simultane- 
(!usly to worldwide radio via .'*alellite 
Oct. 7 and hits retail Nov. 4. On the 
Adult Contem|>orary chait. the song 
flies from No. 21 to No. 9 in this issue. 
A video featuring Dion and Streisand 
side by side will be serviced by the end 
of Octobei'. The single will also appear 
on Streisand's u|)Coming .set, "Higher 
(Iround," to be released Nov. 4 on 
ColumbiiL 

MORE EVENT' TRACKS 

The opportunity for Dion to work 
with the Bee Gees — whom she'd met 
previously in a Paris TV studio and at 
the World Music Awards — came about 
when Barrj' Gibb phoned Sony Music 
Entertiiinment president/'CCX) Thomas 
Mottola, .'iaying that the group was 
impressetl with her vocal prowess and 
would like to pen a song for her. The 
end result. "Immortality." is argiuibly 
one of the Bee (lees' most gently 
embracing bidlads of the decade, with 
signature l«ickground viK*als from the 
Gibb brothers. It was produced by 
Afanasieff. 550 Music execs say the 
tune Ls targeted as a pi-oliable single. 

According to Luprano, this time it 
was Gibb who shed tears u[>on hearing 



the song for the first time with Dion and 
camp in New York: "Barr>' said to us. 
'It's incre<lible when a writer hears a 
song sung by a w'oman that makes it 
sound like she vvTote it.' " 

Dion, meanwhile, admittedly flab- 
Ix'rgasled at the offer fn:)m anotlier act 
.'the has admired since childhood, says 
the gift of the song, which illustrates 
enduring passion after a lover die.H. has 
touched her deeply. "I cannot lielieve 
the Bee Gees v\Tote me a song. They 
are so funny and very generous peo- 
ple," she says. "I have to go to bed with 
it at night and wake up and wonder if 
it's a dream." 

Another event track on the album l-i 
Dion's pairing with songwriter King 
and legendary producer Martin for 
"The Reason." The latter met Dion 
when she was invited to be a guest on 
his BBC television show shortly after 
her Oscar i^rformance. "They loved 
each other right away," .says Doelp. "He 
said, 'Hey, let's do .something together 
if we can find the right song.' " 

When King then presented her song 
to Dion, "we knew' right away that 
George was the natural person to do it." 
Doelp .«ays. 

In a video distributed by Sony pro- 
moting Dion's project, Martin 
describes the exjierience as "a high. 
I've alw'ays been enormously 
impres.sed with her. Celine vviis a henj 
and liecame a friend. I knew she could 
sing well, but she has this ability U) put 
a w'onderful human quality in the 
voice, and she undersUinds the lyrics 
and the emotion of it so well." 

CHARMED COLLABORATION 

Mailin, in turn, added his own twist 
to the production. "He w"as absolutely 
brilliant and such a plea.sure." says 
Doelp. "He has a special way of u.sing 
classical instruments in a pop setting." 

King and Dion got on so well at the 
session — which was the first for the 
album — that she ended up singing 
background vocals on "The Reason." 

Dion agrees that the collaboration, 
recorded at Martin's Air Studios in 
London, was channed. "tJeorge is just 
such a gentleman; his charisma is so 
gentle. And the first time I met Carole. 
I felt like she was a sister." 

The song, which she describes as a 
liallad with an etlge. gave her room to 
add a little grit to her traditionally silky 
stylislics. "It's a song that defines me 
so well." she says. "1 don't see myself 
just recording ballads for the rest of my 
life. A part of me loves to reiich those 
rough notes and edgy ambiance, hut 
still with so much emotion. This bi a per- 
fect song for that. It is definitely one of 
my favoriU^s." 

Other tracks on the album also draw 
from marquee-worthy talent. On "I 
Hate You. Then I Love You," Dion 
teams up for an operatic ballad with 
Luciano Pavarotti. The song was writr 
ten by Tony Remis, a mutual friend of 
the pair and. according to Angelil, *the 
Frank Sinatra of Italy" some 20 years 
ago. Remis fused together an old song 
of his. "Never, Never, Never." with new 
l_\Tics that he wTote for Dion. It will lie 
peii'ormed live for the first time next 
June, at Pavarotti's annual War Child 
l)enefit show in Europe. 

The second single from the album 
will be "My Heart Will Go On," the 
sweeping love theme to "Titanic," which 
anives in theaters Dec. 19 and is one of 
the season's most-anticijiated films. It 
is written and produced by James 
Horner, who al.so wrote the movie's 
.'Wore. The song will be used in trailers 
for the movie and in the closing credits; 
it will also l>e included on an upcoming 
soundtrack as the only vocal cut. 



The title track for "Lot's Talk About 
Love," which discus.ses how love unites 
the human race, was written by fellow 
(Canadian Brv'an Adams, based on the 
melody of "Puisque Tu Pars," a song 
writtA'n in 19H7 by Jean-Jacques Gokl- 
man. who co-arranged Dion's 1995 
"D'eux" (known as "The French 
^Vlbum" in the U.S.). "Let's Talk" was 
the last track recordeil for the album 
and. in fact, replaced the original album 
title, 'The Ilea.son." 

Dion also teams with ('anadian 
Corey Hart on the romantic ballad 
"Miles To Go" which he produced and 
wrote for her. And in a cut master- 
minded by producer Ric Wake, who 
worked with EMon on hits "Misled" and 
"Love Can Move Mountains," Dion 
breaks bad with a funk>' jam she helped 
write — her first such credit — called 
'Treat Her Like A I^dy." The tune fea- 
tures backgr(iund vocals by Brown- 
stone antl a rap from Diana King. "It's 
the kind of song where you say, 'Wow, 
this is ('eline?' " says Luprano. "She 
becomes part of the IjTics, of the style. 
She becomes the person in the song." 

Also included are the Asian smiish 
"To Love You More," featuring violin 
virtuoso Taro Haka.^^e, w'ho lends a 
brand of .savoir-faire seldom heard in 
|X)p music; a rt?make of Leo Sayer's No. 
1 1977 hit "When I Need You"; and 
another epic from "It's All Coming 
Back To Me" songwriter/producer Jim 
Sti?inman calltMl "Is Nothing Sacred." 

In the lal)ers two "growing markets" 
for Dion, Asia and l>alin Americii, addi- 
tional cuts are planned as an extra 
.stroke. Asian consumers will find the 
bonus "Be The Man," the theme song 
to an upcoming television aerial there 
called "Eve." The situation is reminis- 
cent to that of 'To Love You More," 
which was al.'w a soap-opera theme in 
Japan. Both cut* were produced by 
David Foster. 

And in all territories except North 
America, Dion will reinforce her appeal 
to the Spanish-speaking marketplace 
with "Amar Hacicdno El Amor," an 
original .'iong written by Denise Rich, 
Billy Mann, and Manuel Benito. 

"We don't talk international or 
domestic with Celine," stresses Doelp. 
"We talk worldwide. That has always 
been the strategy." 

SPREADING THE WORD 

With the album's track selection just 
completed Oct 9, 550 now has in front 
of it the task of spreading the word 
before its worldwide release the week 
of Nov. 18. It doesn't look to be a 
stretch: Already, the Strei.sand duet 
has become a network news storj' in 
Canada (where, in Quebec, Dion is 
knowii as "Queen Celine"), while early 
press has garnered Dion slots on 
"Entertainment Tonight," VHl. and 
ABC, in addition to the buzz at radio. 
The November issue of In Style, mean- 
while, features an eight-page fashion 
.ipread on Dion. 

It is also likely that a "making of the 
album" docunientarj' v«ll lie assembled 
at some point for commercial release, 
since crt'ws filmed each session along 
the way. Says Doelp. "Our intention 
was to allow a bird's-eye view of how 
real Cehne is and how personable she 
is. With music being a purely creative 
energ>', when you see all the elements 
come U)gether, it's pretty inspiring." 

Meanwhile, unusually fervent praise 
hiis cf)me from 550 Madb^n Ave., head- 
quarters of Sony Mu.sic and its affiliat- 
ed labels. Mottola calls the record an 
event, saying, "It's astonishing what 
Celine Dion has already achieved, both 
creatively and commercially, and to 
realize she is capable of much more. 



She is a true superstar in every sense 
of the word." 

Adds Epic Records Group chairman 
Dave Glew, who signed Dion in the U.S. 
in nm, 'The first time I heard Celine 
Dion sing, when she was barely out of 
her teeas, I was immediately taken with 
the extraordinarj' power of her voice 
and her enormous talent and poise. 
Celine has now grown to he one of those 
rare talents who can touch the hearts 
of people around the w-orld, no matter 
what language she's singing in." 

For Angelil and Dion, there is the 
usual predominance of humility and 
gratitude. "We had the advantage of 
getting the best songs of all the writers 
around the world." he says. "It was a 
great feeling to go hack into the iitudio 
knowing that we had these opportuni- 
ties." 

"I am aware that there are so many 
jieople helping me reach where I am 
today." Dion Siiys. "Pavarotti and the 
Bee (Jees and Barbra Streisand have 
been knocking on my door, not because 
I am Celine and a singer, but because 
there are magnificent people sur- 
rounding me and helping me reach 
where 1 am." 

But she also gives herself a little 
credit if in an olThand way: "I'm very 
proud of my voice. For all of tho.se 
incredible people who wrote for me, my 
voice was ready to sing their songs. 
There was no time to have a cold, no 
time to feel tired because I traveled 12 
hours in a plane, no time for my voice 
to feel dr>' today. I was so lucky that my 
voice kept going and going for six 
weeks. It was like, 'Celine, I'm ready 
for it follow me.' 

NEWPraORTTIES 

"If this must be the album of my life, 
I wouldn't mind retiring on that" she 
adds. "I'd like to do some movies, have 
some children, record in other lan- 
guages." 

Indeed, Dion makes no bones uhout 
the fact that she next has her eye on 
acting and her heart on starting a fam- 
ily. According to Luprano, she intends 
to make her next album the st)undtrack 
to her first starring cinematic role. And 
Angelil confirms that a baby remains 
priority No. 1 . "It's our main goal in life, 
but unfortunately, it hasn't happened 
yet. We're trying," he says. 

For now, there's the cxixjcted media 
blit2 surrounding the release of "Let's 
Talk About Love" — including v^ide- 
.spread morning and nighttime televi- 
sion appearances for Dion, m^yor mag- 
azine and newspaper press, and several 
charity [jerformances before year-end. 
Already slated are a November Neil 
Bogart Memorial Fund performance in 
Los Angeles to benefit children's can- 
cer, leukemia and AIDS research and 
a IINIC'EF 50th anniversjiry extrava- 
ganza in New York in December. 

Within the first (|uarter of 1998, 
there are plans for the recording of her 
next French- language album, then a 
worldwide tour is scheduled to start 
next summer, beginning in the U.S. in 
August, then hcarling across Austi'alia, 
Europe. Asia, and back to the U.S. 

For Dion, such a nonstop agenda is 
business as usual, as it has been 
throughout her 1(5 years in the indus- 
try. And what matters most? As 
always, it's the music. 

"1 know I've sold 25 million albums 
iintl did some sold-out shows," she says. 
"But I don't think aliout the .success we 
are having in those terms. I'm just try- 
ing to be the best of me every day. 
When I go to \kh\ at night, I'm not w'on- 
dering how many albums I sold t^xlay. 
I just want my peanut-butter toast in 
the morning." 
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domeatic repertoire. 

Until 1994, Universal (then known as 
MCA Music Entertainment) had only 
a handful of international subsidiaries, 
while relying on licensing arrange- 
ments elsewhere. That year, under 
then chairman Al Teller, the overseas 
exiMinsion began. 

Aqua is a product of that strateg>'. 
The pop/dance combo was signed to 
fledgling Universal Music Denmark, 
and Larsen's team con\'erted local jwp- 
ularity into international .success. At 
the same time, MCA Records went to 
work in the U.S., where "Aquarium" 
has sold 525.000 units, according to 
SoundScan. 

It's just a happy coincidence that 
Larsen, too, comes from Denmark. 

Yet Aqua is not the only fish in his 
sea. The group is prospering alongside 
other UMI successes, such as Sjiain's 
Rosana (her debut for the label has sold 
1.3 million copies), Britain's Ocean 
Colour Scene (its label debut has 
topped 1.2 million), and Brazil's Claud- 
inho & Buchecha (also a Universal de- 
hut, with 800.000 unit sales). 

On a more modest scale, UMI has 
established beachheads of popularity 
for such talents as Camilia in Malaysia, 
Wa-Wa in Taiwan, and Moenia in Mex- 
ico. Larsen is also encouraged by the 
interest of Universal Music Group 
chairman Doug Morris in another 
Scandinavian property, singer/song- 
writer Espen Lind (aka Sway), whose 
single, **When Susannah Cries," topped 
the Norwegian charts earlier this year. 
He was the Tirst local signing to Uni- 
versal Music's company there. 

"It's like an old-fashioned story," 
explains Larsen, noting that Lind*s 
career is in the hands of seasoned British 
manager Brian Lane, who knew Morris 
from his long tenure at Atlantic Records. 
"Sway sat 6o\m at the piano in Doug's 
office, played this song, and Doug said, 
'Let's release this right away.* Gaining 
U.S. release for a Norwegian singer is 
ver>' rare, as you can imagine." 

AMERICANS ABROAD 

Of course, Larsen's division is deliv- 
ering the other side of the bargain: in- 
ternational hits for Universal's Amer- 
ican roster. Most notable of these is No 
Doubt, whose Trauma/Interscope al- 
bum, "Tragic Kingdom," has sold 4.75 
million units outside the U.S. Another 
Trauma act, Bush, has achieved I mil- 
lion in non-U. S. sales for its latest 
release, "Razorblade Suitcase," while 
the most recent albums by Live, 
BLACKstreet, Beck, and the Wall- 
flowers are close to the seven-figure 
sales column on UMI's books. Also 
encouraging is the Asian chart activity 
for Trisha Yearwood, whose "How Do 
I Live" may well be the first single by 
a Nashville star to top the Internation- 
al Federation of the Phonographic 
Industry chart in Taiwan (Billboard, 
Sept. 27). 

"Our market share at the time we 
started this whole [investment! pro- 
gram," says Larsen, *Vafl probably in 
the 2.6%-3% range." For Universal's fis- 
cal year ending June 30, he adds, "we 
were probably between 4,5%-5%, 
including our part of the BMG busi- 
ness." Hiat is, UMI's sales in territories 
where it does not have its own sub- 
sidiaries and is licensed to BMG En- 
tertainment IntemationaL "That 5% fig- 
ure includes the first six months of fiscal 
1996-97. which were incredibly tough 
for us, because of release patterns. We 
had a very low market share during that 
time." His estimate for the current 
year's market share: approximately 6%. 

"That gives me reason to believe that 
I our internal target, which we set sev- 



eral years ago, is roughly right. We 
want to be on at least $1 billion sales by 
the end of the year 2000." Since Uni- 
versal's financial year was adjusted to 
July-June, Larsen now has until June 
2001 to hit his billion-dollar benchmark. 
If it is achieved, the former Sony 
Music/CBS Records executive — 
Larsen worked at that company in 
Europe for more than 20 years, until 
being forced out in 1991 — will be 
pleased. "When I joined MCA four 
years ago. we were doing something 
like $270 million. From that to $1 bil- 
lion in eight years — it's not bad. It puts 
us up there at, you could say, the tail 
end of the big boys." 

Among those larger lads is BMG. 
which has — through its worldwide li- 
censing links with Universal — helped 
the latter become , ^ 



self-sufficient and, 
in effect, a growing 
competitor. "I hope 
BMG will roast in 




hell," Larsen dead- ^^^4 ^ 
pans when asked T 
about the transition ^^HL/^j Jj 
of UMI companies ^^^kSL—I-^ 
from the BMG li- larsen 
cense deal to only 
manufacturing and distribution. He's 
joking, of course. 

"The true answer is that there's no 
BMG vs. Universal," he says. "It's a 
country-by-country change: If they 
have an efficient setup and an intelli- 
gent head of their [local] company, it's 
been very smooth. In most cases, we 
have not had problems. But we do have 
places where the personalities are at 
odds or the local BMG executive takes 
(the change] very personally, and then 
it hasn't been going ver>' well. 

"The only thing you can generalize 
about is that it's human nature," he 
continues. "If a salesman knows that 
six weeks from now he's not going to 
be selling someone's stuff anymore, 
he's not going to make a great effort on 
the last month's releases. So in all 
cases, we've probably seen a slight dip 
in the final months of the deal, and 
we've seen ourselves compensating for 
that in the early months of having our 
own sales force. So, in total, we haven't 
lost much." 

BMG Entertainment International 
president/CEO Rudi Gassner was 
equally stoical earlier this year when 
asked the same question. Moreover, he 
said, the larger company has more than 
compensated for the reduction in Uni- 
versial business — and done so, for the 
most part, with owned repertoire, thus 
enhancing BMG's profitability (Bill- 
board, July 5). The deal by which BMG 
distributes and manufactures Univer- 
sal product continues to run and 
expires in March 1999. 

NEWAFHUATES 

Several new UMI affiliates are 
planned for the next 12 months, 
although Larsen prefers not to be spe- 
cific. (Outside sources suggest South 
Africa and Chile.) "There will be three 
in the next 12 months, and there might 
be some in start-up mode that techni- 
cally only begin in the next fiscal year, 
from July 1," Larsen says. 

*We will probably go fi*om our cur- 
rent 28 companies to 35 — at most 37 — 
then probably call it a day unless some- 
thing really dramatic happens. There 
are parts of the world where I know 
our competitors are moving in at quite 
a rapid rate, like some of the Eastern 
European countries, which I have 
absolutely no interest in. They're too 
small, and too shaky." 

Larsen also prefers not to break out 
the UMI share of the Universal 



group's total $1.5 billion in 1990-97 rev- 
enue, but informed observers suggest 
that it was approximately $630 million, 
including revenue from the company's 
Japanese joint venture. Pretax profits 
are thought to be a few degrees north 
of $40 million. 

UMI employs approximately 950 
people, by Larsen's count, compared 
with less than 300 three years ago. It 
recruited 24 sales forces around the 
world this year, adding 150 employees, 
and completed this program July 1 
with teams in Brazil and France. July 
also saw the opening of new offices for 
the group's Latin American oiwrations 
in Miami. Under senior VP Jesus 
Lopez, this oversees UMI's regional 
activities — including companies in Ar- 
gentina, Brazil, and Mexico — as well as 

Universal Music 

j Latino, serving the 




U.S. Latin market. 

Domestic reper- 
toire is expected to 
account for almost 



. ^ . 20% of UMI's rev- 
enue in the current 
fiscal year. It has approximately 120-130 
acts (including a number of singles 
deals) on its roster worldwide and 
expects this to grow to around 150 by 
mid-1998. Larsen declines to reveal the 
s(>ecific scale of talent investment, but 
industrj' analysts estimate that the divi- 
sion has annually spent between $12 mil- 
lion and $15 million on gross A&R costs 
before recoupment. 

MARKET SHARE 

In terms of UMI's national market 
shares, Larsen singles out Canada with 
approximately 18%, where the In- 
terscope stable has made a significant 
contribution; Australia and New- 
Zealand, with an S%-9% rating; and 
Denmark, Norway, and Spain ("typi- 
cally the ones where local artists have 
sold a lot") in the 6%-7% zone. "Most of 
the other ones are in the 4%-5% range 
currently, and a couple of countries, for 
various reasons, are below that" 

Universal Music (^rmany is showing 
a year-to-datc chart share of 2.8%, based 
on Media Control data, while the U.K. 
company has registered an upwardly 
mobile 5.6% market share in the third- 
quarter Chart Information Network sta- 
tistics. In the latter territory, "Marchin' 
Already," the second MCA albiun by 
Ocean Colour Scene, has been certified 
gold for sales of 100,000 copies, while 
Aqua's "Barbie Giri" opened for business 
on the singles chart the week ending 
Saturday (25) at No. 2. 

In Japan, the Universal Victor 50/50 
joint venture continues. "We have a 
firm deal with Victor for another four 
years or so," explains Larsen. "We 
would be quite interested in speeding 
up our involvement in Japan. Also, be- 
cause we have one of the lower market 
shares there, it is possible that by get- 
ting rid of the more bureaucratic man- 
agement-by-board -of-directors 
approach — ^which you have, by necessi- 
ty, in a joint venture — you could speed 
up the company's growth. It is reason- 
ably successful; we'd just like it to grow 
at a faster rate. We are reviewing our 
options." 

Universal Victor's market share is 
less than 3%. Its strongest domestic 
asset is the rock group Luna Sea, which 
has a new album due in December. 

UMI's advance these past few years 
has been hard fought, Larsen acknowl- 
edges. '*There are only two reasons 
why we've achieved that growth in 
spite of a flat total market," he says. 
"One is, we finally got some interna- 
tional hits. The other is, we finally got 
some local hits. That's how simple this 



business is. 

"The coming of Doug Morris [in 
1996] made an almost immediate im- 
pact on the company, because one of 
his first actions was to do the deal he 
wasn't allowed to do at Warner: the 
Interscope acqub^ition," he continues. 
"Interscope had two major attributes 
that we in international weren't totally 
aw are of at the time: They were much 
hotter than we thought, and they were 
much wiser than we thought." 

Interscope's rap roster had given 
UMI what Larsen calls "decent" sales, 
but rock properties such as No Doubt 
and Bush made the real difference. 
"That really started around January, 
so we had the full benefit in the second 
half of our fiscal year," he says. 

To these international hits w^ere 
added national successes by local art- 
ists. "Ocean Colour Scene's first MCA 
album was a million seller, for exam- 
ple," says Larsen. "Which for our com- 
petitors may not be a great achieve- 
ment, but it was for us. We've never 
had a U.K. group at No. I in the charts 
there, selling 1 million." The populari- 
ty of Rosana, who was signed by Uni- 
versal Music Spain managing director 
Carlos Ituio, was extended to such 
markets as Argentina (album sales of 
180,000) and Italy (100,000). 

AQUA'S APPEAL 

Aqua has been the consummate bor- 
der-breaker, of course, powered by the 
universal novelty appeal of "Barbie 
Girl," but evidently is capable of selling 
albums — to a degree that has surprised 
some of Larsen's competitors. Univer- 
sal Music Denmark managing director 
Jens-Otto Paludan signed the group; 
marketing director Niclas Anker 
helped develop its image and the 
"Aquarium" international marketing 
tools. Locally, the album has moved 
286,000 units. 

"I think that's the second-highest 
number in 15 years for a local artist in 
Denmark," comments the UMI chief. In 
neighboring Sweden and Norway, the 
record has sold 160,000 and 120,000 
units, respectively. In the world outside 
the U.S., sales have exceeded 1.6 millioa 

In the U.S., Larsen says, Morris 
"took an immediate interest in Aqua" 
and insisted on an early release. "Sec- 
ondly, [MCA Records (U.S.) president] 
Jay Boberg saw the potential and put 
together an effective promotion and 
sales program that bore fruit immedi- 
ately." Universal Music Canada, mean- 
while, has secured retail sales of 
115,000 units for "Aquarium," accord- 
ing to SoundScan. 

Business was not always so buoyant. 
Larsen recalls 1994, when the interna- 
tional division added a dozen compa- 
nies — mostly in Continental Europe — 
to its original quartet in Canada, Japan, 
the U.K., and Germany. "With the 
exception of three Geffen releases by 
Aerosmith, the Eagles, and Nirvana, 
we had very little [American] product 
for about 2'/2 years. It was very nerve- 
racking, to have all these companies 
and nowhere to go." 

The savior proved to be strategic 
marketing initiatives. ^^We started that 
almost the moment we opened almost 
all our companies," says Larsen. "It 
was considered sUghUy controversial 
by some of our U5. labels, because they 
thought we should be concentrating on 
[current] U.S. product Of course, this 
was a concentration on American prod- 
uct, but in a different way." 

Faced with a contemporary music 
flow from Universal's U.S. roster that 
challenged overseas markets, Larsen 
found necessity to be the mother of in- 
vention. "If we had not developed this 



discipline verj' early, I don't know if all 
of our companies would have survived." 
At one point strategic marketing rep- 
resented 35% of his division's revenue. 
That percentage has dropped with the 
success of Interscope acts, he adds, 
"but mathematically, not in volume. It's 
still a major piece of our business: just 
under 30%." 

The sector has been tempered in the 
past 18 months, according to Larsen, 
by the overexposure of repertoire 
industrywide, especially TV-advertised 
albums. "They've all cannibalized each 
other." Even so, imaginative thinking 
can still pay dividends. "One album we 
have done particularly well with is The 
Tarantino Connection,' w-hich was a 
spinoff from the 'Pulp Fiction' sound- 
track. We got [Quentin] Tarantino to 
write the liner notes, let us use his pho- 
tograph, and so on." The compilation's 
international sales: 440,000 units. 

FOUR BUSINESS SECTORS 

In the long term, Larsen sees his 
business divided into four sectors of 
roughly equal size. They are distinct, 
he says, although there is some content 
overlap. "One sector is U.S. repertoire. 
Two is strategic marketing, v\'hich is 
more about discipline than the origina- 
tion of repertoire, and a lot of that will 
be U.S. repertoire, of course. Three is 
domestic repertoire. And four is inter- 
national repertoire, which would 
include, for example, the sales of Aqua 
and Ocean Colour Scene in Germany." 

Using this calculation, Larsen sug- 
gests that almost two-thirds of the divi- 
sion's revenue will be derived ft^m ini- 
tiatives at the local level. 'That's the 
way the trend is moving very rapidly 
right now." 

The development of local strength, in 
artist development as well as in strate- 
gic marketing, has become all the more 
vital as the world consumes less Amer- 
ican music than before — and less of the 
kind of rock that has, for many years, 
been a staple of the global business. 

"Rock'n'roll is not dead," says 
Larsen, "but it's not in a particularly 
healthy state. As an industry, we have 
somehow managed to keep the Wood- 
stock spirit alive for 30 years and man- 
aged to convince generation after gen- 
eration of teenagers that they should 
associate with a certain lifestyle, rebel- 
liousness and rock'n'roll." 

This is no longer as attractive or rel- 
evant to young people around the worid, 
in his opinion. 'There is no youth move- 
ment today. If there is one, it's more 
about taking Ecstasy and dancing your- 
self senseless on a Saturday night. 
Which is another reason why rock 
doesn't relate. It's a different type of 
music. In America, all the ^hair* l^ds 
disappeared; the heavy metal bands and 
now even some of the mainstream rock 
bands are having difficulty matching 
sales of their previous albums." 

Rock's decline, dance musK's fatigue, 
and what Larsen calls the "implosion" 
of gangsta rap has produced "a vacuum 
in the continuity of our industry. In the 
short term, it's resulting in a little dip. 
In the medium term, the vacuum is 
very quickly going to be filled by a new 
breed of artists." The executive sug- 
gests that a more melodic base will 
underpin that new breeds "and in terms 
of origin, a lot more will come from kical 
creativity. That's the easiest and most 
natural kind of music, in a way which 
relates to your local record buyers. 

That's wrhere I see a great opportu- 
nity for our industry, and for us as a 
record company. We've shown an in- 
credible batting average [in the past 
four years], and if we can keep that up, 
well grow more rapidly." 
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All FOR VOU 
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TAKES A LITTLE TIME 

AMY GRANT (AAU| 




82 


62 


8 


HITCHIN' A RIDE 

GREEN DAY (HEPHIfi; 


2S 


24 


11 


CRIMINAL 
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AS LONG AS YOU LOVE ME 
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98 DEGREES (MOTOWN) 




3D 




1 


BITTER SWEET SYMPHONY 

THE .'.H.'- -II 11 . iRGIN) 


39 


35 


44 


CRASH INTO ME 

DAVt MATTHEWS 6AN0 .RVJii 




aD 


— 


1 


1 WILL COME TO YOU 

tWNSOR iMERCLRY; 


3C 


33 


25 


DO «0U KNOW IWHAT TT TAKES) 

ROBVNIRCA! 




31) 




1 


SOCK IT 2 ME 

wsr-mamyriimm^ £i»ewf 


H) 


40 




IVrnX* HMOS HMHEinEIESaUI) SEE 

BUSIA RWMES lElEKTRATEG) 




75 


66 


3 


BEEN AROUND THE WORLD 

- ly 1 ,■ v n<tn»ailisti«EMKY«Wl 



CD Records with the greatest airplay gains, ^-C:- 1997 ailboarctmPI Comtnunicalions. 

HOT 100 RECURRENT AIRPLAY 



1 




3 


1 WANT YOU 

SAVAGE GARDEN (COLUMeiA) 


2 




12 


UN.BREAK MY HEART 
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FOR YOU 1 WILL 
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SHERYL CROW (AAM) 
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CHANGING FACES IBIG BEAT ATLANTICl 
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SAY YOU'LL BE THERE 
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ROLL TO ME 
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Recurrpnts are titles wnich haw appeared on the Hot 100 chart 
far more than 20 weeks and haw dropped bCkM inc too 50, 



TITLE IPubhsher L^ensins Org ) Sheet Musk Dist 
2 BECOME 1 (Full Keei, ASCAhWindswept Pacific, 
ASCAP^Polvgram Int l. ASCAP) HL/WBM 
4 SEASONS or LOHEUNESS (EMt April, ASCARTIyte 
T>ma, ASCAP) HL 

WTER 12. BEFORE 6 tGimrrte Some Hot Sauce. 

ASCAP/Tabulow, ASCAP/Hit Co Soulh, ASCAP/TchlB 

Boi. ASCAP/t2. ASCAP/A Salt On The Charts ASCAP/Mo 

Better Groont, ASCAP/fammf}. ASCAP) HL 

MX CRIED OUT (Careers-6MG. BMt/Mokoiumbi, 

BMI/Zomba. SMI) HUW6M 

UX FOR YOU {Musk Corp 01 America. BMLOerry. 

BMI/Crooked Chimney. Inc . BMI) HL 

ALL I WUT iniOM GOOD flUMER) (Maratoi^, 

ASCAPB Stack, ASCJ.'',i'lobctE, ASlAP.TMI *iril, ASCAP) HI 

ALRIGHT (EMI BMI/EMI Blackwood. Wl'Seventt) 

Mcuse, BMIl HL 

AROUND THE WORLD li^umtia. ASCAP) WBM 
AS WE LAt gMI.'laslrada. BMI) 
AVENUES (FROM MONEY TALKS) llnEerswe, 
ASCAP.Warner Chappell, ASCAP) HL 
BACKYARD BOOGIE WB ASCAP/lieal N Ruff, ASCAP) 

weM 

BARBIE GIRL (MCA. ASCAP/MCA ScandMiavia AB. 
ASCAPjWB ASCAP.'Wamer Chappell, ASCAP/Warner 
Chappell Defimark ASCAP) HL/WBM 
BARELY BREATHING (Duncan Sheik BMI'Happ Dog. 
BMI,<C3reers-BMG, BMII HL 
BIG BAD MAHMA (FROM DEF UH'S HOW TO BE A PLAT- 
ER) iS;ai?i L '(Wl ASOP.iil Li, Lu miimm BMt'7IZ 
Stsiie A'.o.. BMIi'lMI Blsikvml. BMI,'I2 & Under. 
BMl''Jumpin« Bew LLC, ASCAP.' lelly s lams L L C ASCAPI HL 
BITCH IKissmt Boolh. BMIjWarnfli-Tamer^nB, BMIrl^Klden 
Pun. BMl/Suihi Too, Bm/lW BlackMDod. BMI) HLWBM 
BUtUtlHG A MYSTERY (Sory/ATV Songs, BMI/Tyda, 
BML/StudiD Nomade. SOCAN) HL 
BUTTA LOVE (HDney Jars And Diapers. ASCAP/Uh, Oh. 
ASCAP/Yah Yah, ASCAP/Do What I CoOa, ASCAP/WB. 
ASCAP) WBM 

CAN WE (FROM BOOTY CAU) (Mass Contusion. 
ASCAP/Virginia Boach. ASCAP/WB. ASCAPI WBM 
COCO lAMBOO [Hanseatic MusAvetfag. 
GEMA;Vfarrwr-Tain(iflanD. BMI) WBM 
CRIMINAL (FHW ASCAP) 
C U WHEN U GET THERE (FROM NOTHING TO 
LOSE) (BoD Daddy, ASCAP/Ou It Al', BMI/lek Ran, 
ASCAP/PoDkm Slraugtitw. ASCAPI 
B2 DON'T GO (Lditwn Beam, BMI/NeiieWetl. 

BML/Wainer-Tanwilarw, BMII WBM 
n DON'T SAY (Sor>T/ATV Songs. BMl'^at) Yum. 

BMl/Biowntown Sound, BMI/MCA, ASCAP/Uniwrsal, 
ASCAP/Personal 2 1 . ASCAP/Stetiping Into The Blue, 
ASCAP/Wamef Chappell . BMI) HLjWBM 
B3 DOWN FOR YOURS (Marco Cardenas, ASCAP) 
39 00 YOU KNOW (WHAT IT TAKES) (Heavy Rotation. 

BMI.'BWG ASCAP/Cheiron.ASCAP/Mega, ASCAP) HL 
57 00 YOU LIKE THIS (Mike s Rap. BUI) 

72 DREAM (Funky Tne. ASCAP/'BMG, ASCAP/Jaspf 
Bavl^evm K[a^civ)^r,<'Andi Girl. BMI) 

52 ELECTRIC BARBARELLA (Pnwle Paris, ASCAP/Amencan 
Skin If,iO; ft>ni ASCAP: HL 

24 EVERYTHING (EMI April, ASCAP.ftrtelyiM. 
ASCAPjINarner- Tamerlane. BMLl>ynalDne. 
BMI/Beechwood, BMI) HL^WBM 

2B FEEL SO GOOD {FROM MONEY TALKS} ISKond Decade. 

BMI/Warnci-Iarr«rlane, BML'Toreien hiporled. BMII 
7 FOOLISH GAMES/YOU WERE MEAHT FOR ME 

fWiggty loath. ASCAP/Polio Boy, BMI/Thiid Sl«y, 

BWI/WB, ASCAP) WBM 
7£ FREE (Ultra BioB, ASCAP/Commitrndnt, ASCAP, 'Jesita 

Michael. ASCAP/lriDDdy Black Keys, SML'Conner Ryan. BMI) 
39 THE FRESHMEN li<f Fhps, ASCAP/tMl Apnl. ASCAPI HL 
85 GO AWAY (EMI BMchnood.BMl/Starstnjck Angel. 

BMySoiry/ATV Cross Keys. ASCAP/All Around Town. 

ASCAP) HiyWBM 
SB GOTHAM CITY (FROM BATMAM t ROBIN} (£oint». 

BMl^.Kelty. BMI) WBM 

54 HAVE A LITTLE MERCY (FtyteTyme.ASCAP/EMI Apnl. 
ASCAP) HL 

4S HEAVEN (0 C O., BMI) 

87 H0LEINMVS0UL1Swae.ASCAP/WIApRL 

ASCAP/Oeimobile, ASCAP) hfl. 
9 ROMET(Sony/ArvSo>es.6HVRf«.BMl'JusbnCambi 
ASCtf,fMI tv*. ASCAP/Zmtta, ASCkP/Jan Mp cnant. 
KSCV/Slevn A kidan, ASCAP/Bobtr) Robmcr. BWl Himtt 
3 HOWDOIUVE(Realsongs.ASCAP)WBM 

73 ICANL0VEY0U1MCA,ASCAP/T^arYJ Bliee, 
ASCAPe'EMI Blachwuod. BML/Rixlney Jerkins. 
BMl/TJndeas, BMlWamci-Tameilane, BMI-^ Ih Of 
July. BMVNASHHACK. ASCAP) HL-^BM 

23 I CARE -BOUT YOU (FROM SOUL FOOD) (Sony/AIV 
Songs. BMI/lCAf , BMI/fon Film. BMI) WBM 
I DONT WANT TO WAIT (Hinfiface, BMirnsien, BMI) 
I DO (Funws Rmc, SMt/Musc Conwatwn Of Anwnca BMI) 
IF I COULO TEACH THE WORLD (Ruttiless Attack 
ASCAP/Mo Thus. ASCAP/Keenu. BMI) 
I'LL BE MISSING VOU (Marwtic. BMI/Slue Turtle, 
BMl/lllnKal BMVSepl«mber So. ASCAP/Cnyns SAtiy. 
BMI/lanice Combs. BMl/EMI Blaclmwd. BMI) KL 
M I HISS MY HOMIES (Bumn Avanufl, BML^M P. BMI) 
96 I'M HOT A FOOL (Zomba, BML/Hooh/nan, BMI/Nahed 

Soul, ASCAP/Go Speed Gc. BMII WBM 
79 I'M HOT A PLAYER (Let Me Show. ASCAP/Joe 
Carteeena. ASCAPyielly Jams, ASCAP/ffld Nigga 
Spmtuals. BMI,iWarner-TamerianB. BMI) 

25 INVISIBLE MAN -banana Tunes. BMI.'SIS'phBn A 
Hjpnet A5CAP,''CaroErs-BMG, BMI,''8fihalfli, 
SOCAN/On Board. BMltMl Blackwood. BWlt HL 

55 I SAT A LinLE PRAYER (FROM MY BEST FRIEND'S 
WEDDING) (New Hidden Valley. ASCAP/Casa Davtd, 
ASCAP) HL;WBM 

84 iACX-ASS (Cyanide Sreathmim. ASCAP,'BMG. ASCAP/Dust 

BrothBn. ASCAP./Specal ftider, S^SAOWW, ASCAPI HL 
SI LAST HICHT'S LEHER (EUl April, ASCAPASN, 

ASCAP/Playthint ASCAP;Too True ASCAPiT Two 

ASCAP/Cord Kayta, ASCAP) HL 
36 LEGEND OF A COWGIRL (Tsanoddnos. BMI,''Fnstgn 

BMI.'A.sh Befle ASCAP.'Gee Street, ASCAP.'Famoiii. 

ASCAPi'Donovan, BMI.'Peer Inlernatwnal BMI) HL 
B9 LOOK INTO MY EYES (FROM BATMAN t ROBIN) 

IKeenu, BMI/hio Ihuit ASCAPi'Tluthless Attach. 

ASCAP/Oollsff N Sense. BMI) 
28 LOVE GETS ME EVERY TIME (Songs OtPolyGram 

Infl. BMllcor Echo. BM1.7omba ASCAP) HLjWBM 
€3 LOVE IS ALIVE {MCA ASCAP.UniMSrsaf. ASCAP) ML 
60 ME AND MY CRATY WORLD (LB, ASCAPyEMI Apnl 

ASCAP.flor C BMi) HL 

14 MO MONEY MO PROBLEMS (Big Popoa. 
ASCAP/Jusliii Coii>l)i. ASCAP.'EMI Aflril, ASCAP/Steven 
A Jordan, ASCAP.'B*rnard s Other, ASCAP/Sony. 
ASCAP/M Belha,A5CAPi'ToiiimyJymi,6MI)HL 
MORE THAN THIS (FMI Virgin, BMI) HI 
MY BODY ITnni Robi. ASCAP/2000 WaRs, ASCAP) 
MY LOVE IS THE SHHH! (LJnichaptieU. eMI/Junkie 
Fui'k BMI'Tatn-Cal, BMI) HL 
NEVER MAKE A PROMISE (Warner -lamerlarw, 
BMI. BL-ob'-'-Luc BWIiWBM 
NO TENGO DIHERO FMI Scandmav^ BMl^Llee. 
BWI.'LMiUiMd. EMIiHL'WBM 
NOT TONIGHT (FROM NOTHING TO LOSE) ISecond 
Decide flt/|,Warner Tameffane. BMl.'WB. ASCAP) WBM 

12 THE ONE I GAVE KT HEART TO (Realsong^, ASCAP) W&U 
94 ONE MORE NIGHT (Shark Media, BMI/Warner 

Chappell. BMI) WBM 
47 ON MY OWN (Warner Chappell. PRS^V^. ASCAP) WBM 
5S PHENOMENON (LL Codi J, ASCAP.Del Jam. ASCAP/Jushn 

Cflmbs. ASCAPi'IHI Apnl, ASCAP.'Ausar, BMLT-rtenor. BMIi 

15 PIECE OF MY HEART (Web rv.BMl^loopy It 
BMt/Umchappflll BMI) HUWBM 
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GOTHAM CITY 

R KELLY UIVE) 
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YOU MAKE ME WANNA... 

USHLft.LA'Arr.APISTAI 




40 


36 


14 


DO YOU UKETHIS 

ROME . i^ANii JURY/RCA) 
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4 SEASONS OF LONELINESS 

BOvZ II MEW IWOTOWM 
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VALENTINE 

MARHHA MCBRIDE IRCA) 
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HOW DO 1 UVE 

lEANN BtMES (CURB! 
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NO TENGO DINERO 

LOS UMBHELLOS El 1 '.EMIV'RGINI 
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MV LOVE IS THE SHHH! 

SHEW If fffl 'EQ'i furmm 1 riww rAtfue W3 
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Aa CRIED OUT 

AUUREFLft. 'WA' ' ....Avf 
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AFTER 12. BEFORE 6 

SAM SAI TER It AEACEJARISTAI 
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THE ONE 1 GAVE MY HEART TO 

Wll'^AH lOl 1 ,■ 
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ITS YOUR LOVE 

TIM WCGRA'rt iWITM FAITH HTLLI (CURB) 
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HONEY 

MARIAH CAREY !C01 UMRiA) 
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SOMEONE 

SVW IFEA TURING PUFF DAI3DT1 (RCAI 
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NEXT lAAISTAI 
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MY BOO* 

ISO IfcAStWE^T.EEO; 
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COCOJAMBOO 

MR PRESIDENT FLVAF^NER 8R0S.1 
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nXJ SHOULD BE MINE [DOrT WHSTE nUt TIMEI 

BRIAN MiJKN'^HI f^AT MASE ' I.T .?ri. R. 
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DO YOU KNOW IWHAT IT TAKES) 

ROBTN (RCAI 
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WHAT ABOin" US 

lOIAL ■ • ■ 1 
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CU WHEN U GET THERE 

aXtUO FEAT. 40 THEVZ (TOWMY BOYI 
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LOVE GETS ME EVERY TIME 

SHAN 'A '.' . 
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HEAVEN 

NU FLAVOR IREPRISEI 
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ICARE BOUT YOU 

Mur^rONE ilArACL'AHISTA) 
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THE REST OF MINE 

TRACE ADKINS (CAPIIOL NASHVILlEI 
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1 MISS MY HOMIES 

m;.rv ; rr,. flip c M.C M UOXS (HC LinTOCHni' 
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PLEASE 

THE KiNLEYS (EPIC) 
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INVISIBLE MAN 

98 DEGREES (MOTCWIN) 
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ME AND MY CRAZY WORLD 

LOSE boy; (UNIVERSAL) 
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SOCK IT 2 ME 

w<.5>-MiEiV£A'.:»-Eiic-rar MawiuLmortEci 
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SO GOOD 

DAVI'IA ILLlULVRCA.i 
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QUrr PLAYING GAMES (WITH MY HEART! 

BACKSTREET BOYS IJIVEI 
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G.H.E.T.T.O.U.T. 

OIANGING FACES pk. BEAT.ATlANTICI 
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UP JUMPS DA BOOGIE 

U*30: an: TIUEIIAW lELACHGROUNnArUWTCl 
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LEGEND OF A COWGIRL 

L'..... ... ,1 Y.tB.A) 
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YOU'RE THE INSPIRATION 

PEU- : tl'-CA fLA- a; YET (RIVER NORTMl 
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IF 1 COULO TEACH THE WORLD 

9:ne rMLC& s "Aruwy inui^LEssHELArMrn 
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ALL FOR YOU 

SISIEH HA^EL (UN.VERSAU 
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FEEL SO GOOD 

MASE (BAD BOY.'ARlSrAl 
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THE WAY THAT YOU TALK 

JUZD LEGE FEAT . DA Bur i JD ISO EC OEFTOLMBUI 
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I'LL BE MISSING YOU 
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UVVOUIL BE THERE 

SPKEGKLSi^'iiir.rj 
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EVERYTHING 

«ARV J BltGE i| .: a 
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1 DONT WANT TO WAIT 

PAULA COLE (IMAGa.'WARNER BROS.) 
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NOT TONIGHT 

LIE' KIM ii;'i:^E.\:. ATLANriOTOMMV BOYI 
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AROUND THE WORLD 

DAEI PUN. iS'.^MAV1RGIN) 
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THEY LIKE IT SLOW 

M.IOWNiF,!LA-r.ry 




M 


63 


9 


DON'T SAY 

X)N B. (YAB YUW%»] MUSIC) 
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2 BECOME 1 

SWCEtaRlSCVIRGINl 
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SO AWAY 

LORRIE MORGAN (BMA/RCA) 
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AVENUES 

;EF^EOiifnisrA;;."tJi' '^i; w-.-fiiv (*»sr*j 
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LOOK INTO MV EYES 

iC«E TMU(S.N-KWllOW PjI(.(.EE&REIAriYI-(: 
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BUILDING A MYSTERY 

SARAH MCLACHLAN I'lETTWESK AHlSTA. 
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DON'T GO 

LEaiCK.LOLD.-'CA:- 
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YOU LIGHT UP MY LIFE 

LEANN RIMES rUfiB' 
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AS WE LAY 

DANA TC'IY MERCEDCSlTAr ACE/ARISTA) 
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LAST NIGHTS LETTER 

KCI4J0J0 l.TA 
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AUIWANT 

702 CBIV lOMOTOWKCAPITOU 
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CRIMINAL 

F.ONA APPlf i-riEAN ' 1 » li,i.A,0«K) 
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TM NOT A FOOL 
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BACKYARD BOOGIE 
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TO THE MOON AND BACK 

SAVAGE GABOEN (COLUMBIA) 
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TOO GONE. TOO LONG 

EN VCCUE lEASTWEST.EEG) 
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1 SAY A LrrrLE prayer 

DIANA KING (WORK) 
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HAVE A LITTLE MERCY 

i 0 P5AVW,'PEliSPECTIVE/A4MI 
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ON MY OWN 

PEACH UNH)N IMJILEPIl) 
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SEMI CHARMED UFE 

YhlHLlE.t BLIND - ^kTRAEEG! 
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FOR YOU 1 wia 

MONICA (R:(AD','AARRERS(lNSfTA-.ANTlC 
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NEVER MAKE A PROMISC 

DRU HILL ilSLANDl 
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TAKE IT TO THE STREETS 

MME EOT KLT UMOa .YYaATCRrUKIKAEEG: 
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71 PLEASE [We ve (Sol The Music. BMI/AiliwofiU. 



Av«., ASCAP,'0;B,'fl ilseH. ASCAPyB« P. ASCAP/Beats 

By The Pound, ASCAPi-Bomb Shelter. ASCAP) 
a QUIT PLAYING GAMES (WTTH MY HEART) Smba. 

ASCAP/Cieatrve. ASCAP/MesasDnES. ASCAP) WBM 
70 THE REST OF MINE (W6,ASCAP^iuCunipnT. 

ASCAP/-M<lene, ASCAP/Lotcr Bayou, ASCAP) WBM 
43 RETURN OF THE HACK (P«f1ect. BMI/SPZ, BML-GEMA) 
11 SEMI-CHARMED LIFE (3 F6. BMlIMil Blackwcod, BMI) HL 
93 A SMILE LIKE YOURS (FROM A SMILE UXE TOURS) 

(Realswifis. ASCAP.'RyshPr. ASCAP) WBM 
27 SOCK IT 2 ME (Masii Canlusnn. ASCAPATirsirua 

B«acli ASCAF,''Nickel Stioe. BML'^Vadud. BM[/Warnef- 

ramerlane BMLThrDwin' lantrums, ASCAP'Air 

Control, ASCApitMl April. ASCAP) HbWBM 
B9 SO GOOD (Daviiia. BUIMIQ. BMl/Carueis- BMG 

BMLTlamecca. BMI) 
61 SO HELP ME GIRL (Modal. BMl/SongwfrtFrs ink. 

BMMoniEiUKle BML-'ErrxJar. ASCAP/Teus Weflee. 

Asr.',^' 1 1 II .. '.I A'-.rAPl Hl/WBM 
a lOVlCM It . ASCAP,'TMI*pril.ASCAP:Du6's 

i" .i.^" Harve P*n-e. BML'UhyThm 

h . -. ■■ ' ■ Hirnt.ASCflP.i'MCA. ASCAP) HL 
1 SOMETHING ABOUT THE WAY YOU LOOK 

rONIGNTCANDLE IN THE WIND 1597 {Songi 01 

CalfCram .'nl I. BMl.1V. iNam fl B-Dn^ PRS-'Waner- 

IjniLTlane BMIiWrelchoiI. ASCAP;WB. ASCAP! HUViBM 
90 SPIN SPIN SUGAR IBMC PftS.'BMG ASCAP) HL 
32 SUNNY CAME HOME (WB ASCAP.'-Scred 

ASCACP.-LL-i,-A-lLjnes, ASCAPl WBM 
SB SUNSHINE (Lil Lu Lu BMI.EMI Blackwood. 

BMli'lssential Vitw, BML'laiuce Combs, BML^^bbr 



Robinson, BMlTlyle Tyme. ASCAP/IMI April. ASCAP) HL 
97 TAKE IT TO THE STREETS (Ramp. BML^K L . 

BMl'WR BMl/Sadiyah's.BMl'Amiaciefi BMl/Blue 

Image, PROi'lteep On, CAPAC.t)nidisc) WBM 
40 THEY UKE IT SLOW (lohn Dd«. BMI/Baby Boy. 

BM\ G 1 8M1) 

33 TOO GONE. TOO LONG (Realsongs. ASCAP) WBM 
82 TO THE MOON AND BACK (Roueh Cut/IMI Australia. 

Arf-;;i.iMI HI,,i.>'*,m:i1 BMI) hi 
111 TUBTHUMPING vCtiLjmbawaniba/Leouitg) WBM 

34 UP JUMPS OA BOOGIE (V.rsinia Beacti 
ASCAP/Maa'oo, ASCAP.'Mass Contusion, ASCAPyVfB, 
ASCAPfltodsongs ASCAP/Almo ASCAP) WBM 

53 VALENTINE IBnchman Arrangement, SESAC/EMI 

Apnl. ASCAP/Doue, ASCAP) Hl/WBM 
74 THE WAV THAT YOU TALK (So So Oet. ASCAP/EMI 

April. ASCAP/Theoi Damn Twins. ASCAP/Air Ckmtrol. 

ASCAPAhromn Tantiunis, ASCAP) HL 
16 WHAT ABOIT US (FtOHUBL FOOD) mrgra Beach. 

ASCAPfIAks CorfKSMn. ASCAP/Namar Ctappel ASCAP) WBM 
100 WHEN LOVE STARTS TALK»r(Sony/ATVSones, 

BMI/^/ATV Tree, mmm Kr4«. BMIi^nyyATV Tunes. 

ASCAP.'TMI Apnl, ASCAP,.'Gjr> Nidiolson ASCAP) HL 
M VOU LIGHT UP MY UFE (Oirb. ASCAPz-Polygram Int'l. 

ASCAP) WBM 

2 VOU MAKE ME WANNA ., (EMI April ASCAP/So So 

Dg' .^SCAP.'^lac. fVD ASCAP..UR IV. ASCAP) HL 
81 YOU'RE NOT ALONE It^hrysalis'^MG) HLWBM 
77 VOU RE THE INSPIRATION (BMG ASCAP. Foster 

Freeze. BMI,'V»arnfir- Tamerlane BMI) HLi^BM 
20 VOU SHOULD BE MINE tOOHl WASTE YOUR TIME) 

[EMI Apnl, ASCAP.O. B.O Itself. ASCAP/Justtn Combs, 

ASCAP/Ausar, B.Ml.'Msson Betha ASCAp.'MCA. 

BMI/The Price Is Rrght. BMl'Dynalone BMII HL 
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SPOTLIGHT 




by Theda Sandiford-WcUler 

Brighter than 'CANDLE': This week, you'll notice that the titles on 
Elton John's chart-topping single have been flipped on the Hot 100 and Hot 
100 Singles Sales to reflect that "Something About The Way You Look 
Tonight," which is No. 30 on Hot 100 Airplay, has surpassed airplay of "Can- 
dle In The Wind 1997," which slips 32-15 on that chart. 

In March, Billboard revised its double-A-side policy. Our Hot 100 and Hot 
R&B Singles charts won't list a second song unless it gets enough airplay to 
reach at least No. 75 on the component airplay chart. If in any week the sec- 
ond song's airplay points overtake those of the first A-side, that song is listed 
first, and its airplay points will be factored into the single's new chart ranking, 
replacing those of the original song. The ranking in any week is determined 
by adding the single's sales points to the dominant song^s airplay points. 

Fast tracks: Did someone say the '80s are back? Duran Duran's 20th 
Hot 100 single, "Electric Barbarella" (Capitol), earns Greatest Gainer/Air- 
play status with a 45% jump in audience impressions, now totaling 14 mil- 
lion. The track jumps 71 -.54 on Hot 100 Airplay and moves 57-52 on the Hot 
100. "Electric Barbarella" is receiving spins at 163 monitored stations, includ- 
ing WPLT Detroit, WHYI Miami, WXKS Bo.ston, and KEDG Las Vegas. 

56-40-27 is not a locker combination, but chart jumps that prove Missy 
"Misdemeanor" Elliott's "Sock It 2 Me" (EastWest/EEG) is one of the 
fastest-rising singles on the Hot 100. Last issue, the track picked up the 
Greatest Gainer/ Airplay award; now it earns Greatest Gainer/Sales status 
for its S2% unit gain. The single leaps 32-17 on Hot 100 Singles Sales with 
scans of 32,000 units. 

Bad boy DOES GOOD: While the bow of Mase's "Feel So Good" (Bad 
Boy/ Arista) at No. 29 marks the rapper's first official Hot 100 single, he is no 
stranger to the chart. Mase is a featured rapper on several singles, including 
two former No. I's; Puff Daddy's "Can't Nobody Hold Me Down" and the 
Notorious B.I.G.'s "Mo Money Mo Problems" (both Bad Boy/ Arista). Mase 
also raps on the No. 20 title, Brian McKnight's "You Should Be Mine (Don't 
Waste Your Time)" (MercurjO, and appeared on the Puff Daddy album cut 
"Been Around The World," which is getting airplay at R&B outlets. Even 
though "Feel So Good" is Mase's first single, his billed appearances on sev- 
eral big singles ensure that he will rank high in Billboard's Year in Music 
artist charts. 

By ANY NAME: At No. 53 on the Hot 100, 'Valentine" by Martina 
McBride with Jim Brickman (RCA) is actually a double-A-sided single. The 
other track, "A Broken Wing," is climbing Hot Country Singles & Tracks. 
The single, however, appears on the Hot 100 as "Valentine" because Broad- 
cast Data Systems is still detecting spins at AC radio left over from when the 
song was worked by Brickman's label, Windham Hill. Country stations do 
not report to the Hot 100. 

Next: Spice Girls' "Spice Up Your Life" (Virgin), from their sophomore 
album, "Spiceworld," arrived at retail Oct 21 and will bow on the next issue's 
Hot 100. 
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DJ K££P PUriN' iir TOUR MUSK ONI 
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14 


3 


DEMVU 

LORD TARW & PETER GUNZ ICOOEINE) 
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KISS THE RAIN 

eiLLV MYERS (LJHWERSJUl 
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BABY VOU KNOW 

THE ffJAYS (GLOeW. SOOLTREEWORLEl) 
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OONT STOP THE MUSIC 

PIAYA (DEE JAM'WERCURY) 
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SET IT WET 

rwiST* <WEAIOflS WATiWC BUVt^nMtlK) 
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THE JOINT 

ERMO (DEF JAWMERCl;flYl 
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(IF raVIE DOT ■ IT FOI UVC ni «m< HOIE 

REAL MCCOY (ARISTA) 
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MAN BEHIND THE MUSK 

SLEIN'tSft'r lETC- filir* ILIL »W»(l£))SaPti 
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rOU DONT SEEM TO MISS ME 

PATTY LOVELESS itPICI 
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LOVE IS THE RIGHT PLACE 

BRYAN WHITE (ASYLUU.'EEGl 
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NEVER WANNA LET VOU GO 

ABSOLUTE IDEF JAJ**IEHCURT) 
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WHAT IF 1 DO 

MINDY MCCREAOT IBhAT^CA) 
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22 
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RISE 

VERONICA FEAT FAT J0€ IH 0 LA/ISIA1«) 


17 
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I'M AFRAID OF AMERKANS 

OAVIO BOWIE (VIRGIN) 


11 


1/ 
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SHUT UP AND DRIVE 

CHEEY WRIGHT (MCA NASKVILIEI 


IS 
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MUCH BETTER 

aUB 69 FTAT SU/ANW PALWR (TWBTEDFMCA) 


» 
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KISS VOU AU OVER 

NO MERa (ARISTA) 


21 


21 


22 


ALIVE 

PEARL JAM (EPia 
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LOVE SENSATK3N 

911 iSABAKVIRGIN) 


23 


23 
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CRAZY 

MARK MORRISON (AILANTICJ 


24 


11 
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YEAH! YEAH! YEAN! 

5IM0NE HiNES (EPIC) 


23 
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IN HARM'S WAY 

BEBC WINAMS (ATLANTIC] 



B(jbbling Under lists the toD 25 singles under No- 100 
which have not yet charted 



all four "Batman" movies. 

The first wave of approximately 60 
7.'>th-annh'ersarj' titles Hill be rolled out 
beginning Feb. 3. The titles ai^ grouped 
under the general heading of "Award 
Winners" and include "Cabaret," 
"Goodfellas," "Mister Roberts," "Char- 
iots Of Fire," and "Cool Hand Luke." 

MGM's "Casablanca," "Key Largo," 
and "Life Of Emile Zola" are also in- 
cluded in the package. 

Horak says the theme was chosen to 
take advantage of publicity driven by 
the Academy Awards and other award 
shows that typically air during the first 
quarter. 

On May 19, about 120 action/adven- 
ture titles will begin hitting stores to 
coincide with Father's Day, which has 
become an important retail sales period. 

Some of the titles in that collection 
are the "Lethal Weapon" series, "Blade 
Runner," "Rio Bravo," "Mad Max," and 
Clint Eastwood's "Dirty Harry" series. 

Al.so in May, Rhino Records will re- 
lease a four-([^D boxed set celebrating 
the music of the studio. 

The project, initiated by the Warner 
Music Group, will "span the era from 
Fanny Brice to 'Space Jam,' " says 
Rhino label manager for movie music 
Julie D'Angelo. The boxed set will be 
priced at $59.98. 

Third-quarter \ideo releases, rolling 
out July will focus on family enter- 
tainment films to capture back-to-school 
sales. Both theatrical and non-theatri- 
cal titles are in this collection, .such as 
"A Little Princess," "Ace Ventura; Pet 
Detective," and "Wild America," as well 
as the Olsen twins' "How The West Was 
Fun" and Looney Tunes titles. 

The fourth-quarter slate, arriving 
Oct 13, will be under the general head- 
ing of "Box Office Superstars." The 
fourth quarter is traditionally the time 
when hit videos arrive in stores for the 
holiday selling period. 

litles in this collection include "The 
Bodyguard," "Deliverance," "Bonnie 
And Clyde," "The Jazz Singer," and 
the "Superman" series. 

Horak says the titles were selected 
based on their quality and commercial 
appeal. 

"We've tried to provide a balance be- 
tween the historical nature of the films 
and what would appeal to consumers," 
says Horak. 

All the films selected have a proven 
sales record, Horak says, and that will 
be heavily emphasized to sell the pro- 
gram to retailers. 

Another incentive will be lower 
prices on select titles in the promotion. 

For example, about half of family 
titles will be reduced from $19.98 to 
$14.98 for the first time. However, the 
pricing will only be available for an 
eight-week period starting on the titles' 
July 28 street date, according to VP of 
sales Ron Sanders. 

Retailers can choose to participate 
in any number of the quarterly themed 
promotions. Dealers who commit to 
more will receive generous trade 
allowances, Sanders says. 

Those incentives include extended 
dating, discount pricing, and larger 
return allowances, he says. 

The company expects to ship more 
than 20 million combined units through 
the promotion. 

Some repricings on current and 
future rental titles will enter the 75th- 
anniversary plan. 

Those titles include the upcoming 
rental "Conspiracy Theory" and "Con- 
tact" both of which will be a second- 
quarter repricing, and the current the- 
atrical "L.A. Confidential," which will 
be repriced for the fourth quarter. 

Warner will also put the December 



theatrical "Midnight In The Garden Of 
Good And Evil" in the 75th-anniver- 
sary promotion as a fourth-<]uarter re- 
priced rental. 

In order to create maximum aware- 
ness. Turner Original Productions will 
create four one-hour documentaries, 
which carry the same theme as the 
quarterly video promotions. 

The documentaries, which are being 
co-produced by David L. Wolper, will 
air on various Turner networks in con- 
cert with the street dates of the themed 
collections. 



Warner's theatrical division will 
pitch in with several rereleases, in- 
cluding "Enter The Dragon" in Febru- 
ary and "The Exorcist" in May, accord- 
ing to Horak. 

A theatrical rerelease of "The Music 
Man" Ls tentatively scheduled for the 
fourth quarter, he says. 

The film division is also setting up 
classical film festivals in miOor markets 
that will include screenings of such 
movies as "The Jazz Singer," "Blazing 
Saddles," and "The Adventures Of 
Robin Hood." 



RAZOR & TIE TO LAUNCH CANADA'S EAGLESMITH 

(Conthi tied from pajje 10} 



path. 

"My friend Robert Ear! Keen calls 
my music /alternative," says Eagle- 
smith, who notes that his lyrics often 
echo themes in country music but are 
delivered with rock attitude. 

In 1993, he came to Nashville to look 
for a publishing deal. He connected 
with Blucwater Music and publisher 
Brownlee Ferguson, who started Ver- 
tical Records as a platform for Eagle- 
smith's music. The result was Eagle- 
smith's 1996 album "Drive-In Movie," 
which won a Canadian Juno Award in 
the traditional-roots category. Accord- 
ing to Ferguson, the label is used as a 
"marketing tool to expose Bluewater 
writers," provided Eaglesmith the 
opportunity for wider touring, and was 
a springboard for his deal with Razor 
& Tie. Eaglesmith remains with Blue- 
water for publishing. 

"Lipstick, Lies And Gasoline" show- 
cases Eaglesmith's unique voice and 
insightful songwriting. The songs are 
filled with interesting characters drawn 
from a variety of situations. The inspi- 
ration for "Seven Shells" came from a 
man Eaglesmith sat next to on a plane 
who was drunk and talked about hav- 
ing "seven shells" in his gun. The song 
"Spookin' The Horses" is about a man 
whose woman is on the brink of break- 
ing free of the relationship; the singer 
says of her, "You're spookin' the hors- 
es, and you're scaring me." 

"I just liked the idea of this guy sit- 
ting there thinking about this woman," 
Eaglesmith says. "1 really like that 
edge-of-town kind of thing." 

Eaglesmith says he wanted this 
record *to sound like truth. When you 
go there, you can't argue. It took a long 
time to make this record because of that 
... but you can tell in the first three sec- 
onds [if an artist is singing the truth], 
and the truth ain't always pretty." 

Eaglesmith's dedication to truth in 
his art has earned him an enthusiastic 
following. Among his supporters is 
Laura Hopper, PD/music director at 
triple-A KPIG Monterey Bay. Califor- 
nia. Hopper says the station has played 
his music in the past and is currently 
playing "105," *'PonLiac." and "Spookin' 
The Horses" off the new album. 

"If our format still breaks records, I 
hope they'll break this artist and sup- 
port him." says Hopper. "I think the 
whole album is verj' strong and lots of 
fun. Fred doesn't fit into any particu- 
lar mold." 

Liz Opoka, national director of pro- 
motion for New York-based Razor & 
Tie, says the label is getting "terrific 
reception" to Eaglesmith's new music 
from radio. The label has serviced the 
entire album to triple-A and alternative 
country stations and is getting airplay 
across the country, with strong support 
at WXPN Philadelphia and WFUV 
New York. 

Chenfeld says playing to Eagle- 
smith's strongest suits will be key in 



marketing the album. "He's an incredi- 
ble live performer, and concerts will be 
a big part of this thing," Chenfeld says. 
"He's being booked by Monterey . . . 
he's going to be on the road all year and 
into next year. Hell be on his own and 
opening for people- IVe yet to see any- 
body walk out [of a show] and not be 
interested in him. 1 think there is going 
to he tremendous word-of-mouth." 

Chenfeld says another of Eagle- 
smith's assets is that he can work well 
with a wide variety of acts. "We have a 
couple dates set up with Johnny Cash, 
and what 1 like about Fred is that he 
can do perfectly fine with both Johnny 
Cash and with the Cowboy Junkies." 

Plans also call for a major push at 
independent music retail outlets, 
according to national sales director 
Don Brody. Posters and other point-of- 
purchase materials will be available, he 
says, and listening-post placement wilt 
be sought. 

Additionally, Eaglesmith will be mak- 
ing visits to one-stops, including an early 
November performance at Valley 
Record Distributors in Woodland, Calif. 



SNOOP SUED 

(Continued from page 6) 

where the band was to play (Billboard 
Bulletin, Oct 23). 

"As required by contracts and is cus- 
tomary in the industry," the suit con- 
tends, Richardson was "required to 
provide a variety of services to Broad- 
us and his band." She picked up and 
transported the packages. 

Richardson, the suit says, was 
shocked when federal, state, and local 
law-enforcement officials were on hand 
to meet her at the Flava club. 

She was searched, handcuffed, 
arrested, and taken for questioning to 
the Petersburg city police station. 
However, after being subpoenaed and 
later questioned further by authorities. 
Richardson was not charged. (No 
charges against any of the parties were 
filed in the incident) 

According to the suit, the two pack- 
ages she carried in her car, and one 
intercepted by police, contained a total 
of seven pounds of marijuana. It also 
alleges that "one or more of the pack- 
ages picked up by Richardson were 
specifically addressed to Broadus." 

The five counts of the lawsuit, which 
alleges that Richardson suffered 
"embarrassment and humiliation," are 
fi-aud, deceit, breach of contract, negli- 
gence, and false imprisonment 

The suit contends that because mar- 
guana is illegal, "defendants had a duty 
to disclose the material fact of the pack- 
ages' illicit contents to the plaintiffs." 

A spokesman for Death Row and 
label legal counsel David Kemer both 
said they had not yet received copies of 
the lawsuit and thus had no comment 
at press time. 
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SUNNY CAME HOME ♦ SHAWN COLVIN 

J LLv'NHA. i5 C[:.VIN,J LEVENTMALI (C)iDI COLUMBIA 78529 


7 


(33) 


33 


41 


4 


TOO GONE. TOO LONG ♦ EN VOGUE 
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THE WAY THAT YOU TALK ♦ JAGGED EDGE FEATURING DA BRAT & JD 

J DI>Pfil IJ DJPRl.BCASCY a CASDf.DABRAT) (C) (D) (T) iX) SO SO D£f 78639i'C0lUUBIA 


65 




NEW^ 


I 


I'M NOT A PUYER ♦ BIG PUNISHER 

MINNESOTA IC RIOS.M RK;hARDSON.K.GAMBLE.LHUFF) (O (Dl (T) LOUD 649iaRCA 


75 


76 


75 


80 


u 


FREE ♦ULTRA NATE 

LSPRINGSTEEN.J ClAFONE lU NATE.L SPRlMGSTEEN.J.DAfONE) (C) rDCXtSTRCTlY RHYTHM 12512 


75 


(IT) 


77 


92 


3 
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88 




JACK-ASS ♦ BECK 

B.HAf€SEN.TM£ DUST BftOTHEftS IS.HANSEN.U SIMPSON.J KING.9 DYLAM iT.i DGC Z2303* GEFfEN 


73 


(In) 


87 


94 




GO AWAY ♦ LORRIE MORGAN 
J.STROUD.LMORGAN (S.SMITH.C.MAJESKI.S.RUSS) (C) IDl IVl BNA 649U<flCA 


85 


86 


73 


77 


■W 


PIECE OF MY HEART ♦ SHAGGY (FEATURING MARSHA) 

R irviNGSTON.S P1770NIA rj RAGOVOV.B BfRNS) iC) iDl iT) VIRGIN 3860! 


72 


87 


76 


82 


11 


HOLE IN MY SOUL ♦ AEROSMITH 

■■ '.- I'll- Il P PI j'M-LD; (C) (D) (V) COLUMBIA 78569 


51 


88 


91 


99 


j4 


CAN WE (FROM "BOOTY CALL") ♦ SWV 

riMtiAL'.'...' r.'. ,! [-.- vi-.-,.^.;, (TiJrvE 42446' 


75 


89 


82 


84 


20 


LOOK INTO MY EYES (FROM "BATMAN & ROBIN") ♦ BONE THUGS-N-HARMONY 

D J J J u ':; ICI ID) (Tl RUTHL£SS 6343fl£LATlviTY 


4 


(W> 


92 


98 


4 


SPIN SPIN SUGAR ♦ SNEAKER PIMPS 

it.i J- - 1 Afid S5 ihCWE.CORNER.PtCKERING: IT.""X! :v' 'I.EA'J L= 38590-,'ViRGlt. 


90 


91 


74 


78 


17 


MORE THAN THIS ♦ 10.000 MANIACS 
> UAHf.9(BF£RHY-| iCMDiGEFFEN 19411 


25 


09 


83 


69 


10 


AS WE LAY DANA 

L4L SMOOV.B-AGEE fL TROUTUAN.B BECK) ICI ID) TONY MERCEDE&IAFACE 24252/ARISTA 


59 


93 


84 


86 




A SMILE LIKE YOURS (FROM "A SMILE LIKE YOURS") ♦ NATALIE COLE 

W.AFANASIEF- V.y-^Ht% (CI (D) ELEKTRA 64146«G 


84 


94 


89 


89 




ONE MORE NIGHT AMBER 

THE BEf^MAN k^Z^'rlH'i ^KA)/A.A CPEWf R5 F BERMAN.CH BERMAN) (T) (X) TOMMY BOt 786* 


89 


95 


72 


72 


12 


ALL 1 WANT (FROM "GOOD BURGER") ♦ 702 

: -fVlP : rWfiA5 n nyio^ c rjfWiR : f^R^EH E f^yOLD mCHARDS-AMIZEai iCKDlsTlBIV ICIMOTOW196067&CARITOL 


35 


96 


85 


75 


8 


I'M NOT A FOOL ♦ IMMATURE 

■ '.T-iKF-H iJAtES^PEECr :cSTOH£S,B.JAMESj.L.HAftRlNGTONl (O (Dl WCA 55367 


69 


97 


94 


91 


16 


TAKE IT TO THE STREETS ♦ RAMPAGE FEATURING BILLY LAWRENCE 

-■ --. : >,'-■.(,- r, .aARENCEaSwmACOLON.SUNDERWXO.BREED' IC'DI :MI ITI ;X' mJKCS.WUWlliZ 


34 


98 


95 




2 


SUNSHINE ♦ JAY Z FEATURING BABYFACE AND FOXY BROWN 

;l .■-■!: ■.JNMRiTOlDWmWLlMSCeiNSON-KAPftSllliliYiTSI T. »3C A fLA'.'J UM =j:i5;;-' ME=KU!I>' 


95 


99 


97 




2 


PUSHIN' INSIDE YOU (FROM "HOW BOUT IT') ♦ SONS OF FUNK 

. (Ct !D) IT) NO UMIT 532B4^I0RITY 


97 


lOO 


98 




2 


WHEN LOVE STARTS TALK1N' ♦ WYNONNA 

y MiHLK :j UfARf- a M;.i-t R G MCMaSOM (CI (C)(V^CURB56095i'UNIVERSAL 


98 



ORkw* wWi the gTMtesl airpUy and sales gams Itils week. Greatest Gainet/Saks and GnatesI GaMtrAirpUv are awarded. mfmAMf. tor the la^st sales ana aiviai moaases among ungles teto* the top 20. ♦ VkJoodip ratability. •Recortine Induslty Assn. Of Amer«i [RIAAJ cwtlfcitton tor sales o( 500,000 
units. ARLAAcertlfcatnn tor sates o( 1 million units, with acMitional miltion iiidiuted by a nurrml tcliowing the symbol. Catslag number Is <o< cassette sing)*. *Ast«mk indicates catalog nunfter rs for usseRe rnaH-sm^; regular cMMtssm^ urwvwtable. (C) Cassefle sutfe availatNMy (D) CO sineM availability (M) Cassette 
man-single avariability. (T) Vinyl man-sirtfe avaltatirtity (V) Vinyl ungte avaiisbiliry 00 CO rnaxt-tinele tvailabiity. t> 1997, Billbosftl/fiPl ConmufMcataons wid SoundScan. Inc. 
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^^^^^^ THE TOP-SaUNG ALBUMS COMPILED FROM XNADONJU. 

■ ■ ■ SAMPLE OF RHAIL STORE «ND RACK SALES REPORTS 

■ 1 I COLLECTED, COMPILED. AND PROVIDED BY 

SpundScan* 

^^^^^^ NOVEMBER 1, 1997 IIIH" 


THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITLE 

LABLl & NUMBLFtlHSniieUTING LACU (SUGGESTED UST PRICE OR EQUIVALENT FOR CASSETTLCD) 


PEAK 
POSITION 




this 

WEEK 


last 

WEEK 


2 WKS 
AGO 




ARTIST TITLE 

LABEL i NUMBEFI'OISTRIBUTING LASa (SUGGESTED UST PRICE OR EQUIVALENT FOR CASSEnL-CDl 


PEAK 
POSITKW 


1 


3 


1 


6 


★ ★ * No. 1 ♦ * ★ 

LEANN RIMESA' YOU LIGHT UP MV LIFE INSPIRAI lONAL SONGS 
CUR9 77885 ;;S9ai6981 3weetear*3.1 


1 




53 


50 


45 


40 


l&MIDnnilAI m itHViii ^.^am.ttnrnnaa ini^t^aa\ TRAUFI INf^ WITHDI IT MOUINF^ 
JHWinMUUnl • W^JK^ 6)90J^lrlL I1U,98 tlJflo,9B) 1 WnVCLIPfVj 1 1 nL7U 1 [VlVJVIIILj 


24 




58 


66 


22 


FOO FIGHTERS • ROswELL b5832',CAPn0L (10,9*16 9a) THE COLOUR AND THE SHAPE 


10 


2 


1 




2 


JANET VIBGIN 44762 IH 98(17 981 THE VELVET ROPE 


1 




55 


54 


64 


28 


THIRD EYE BLIND • elektra 62012jEEG 110,9*16,981 n THIRD EYE BLIND 


38 


56 


52 


55 


32 


THE MIGHTY MIGHTY BOSSTONESA BlGRJG534472)MEftCURY(l098EQ'169ei LET'S FACE IT 


27 


3 


2 




2 


SOUNDTRACK 0[«th row 53»9-iPSic«iri' 112 9ai9 9ai GANG RELATED - THE SOUNDTRACK 


2 


57 


46 


44 


3 


m822aEPic*^ 98* EQ^^ 98 '^^^ NIGHT WITH YOU — THE BEST OF LOVE VOLUME 2 


44 


CD 


7 


8 


9 


FLEETWOOD MAC reprise 46702,'Warner 8R0S Il09ai7 981 THE DANCE 


1 


5 


5 


4 


5 


SOUNDTRACKA i«face26O41ia»isi«i109»I6 98i SOUL FOOD 


4 


(58) 


NEW^ 


1 


DURAN DURAN CAPITOL 33876 (7,9*16,981 MEDAZZALAND 


5» 


6 


6 


5 


5 


MARIAH CAREY A' coiuMBln 67835 1 10 98 EQ'l 7 981 BUTTERFLY 


1 


59 


53 


42 


58 


MH!^a!T^u.^^ ' SHAVE MY LEGS FOR THIS? 


10 




NEW^ 


1 


* * ♦ Hot Shot Debut* * * 

LL COOL J DFF JAM539184'.M£RaiRT[n 96Ea'17 981 PHENOMENON 


7 


CM) 


65 


75 


14 


MISSY "MISDEMEANOR" ELLIOnA EASTWEST62052-iitG do 98,16 981 SUPA DUPA FLY 


3 


Gl 


56 


58 


31 


THE NOTORIOUS B.I.G. A" mi BOV 7301 I'/Arista 119 9*?* 98i LIFE AFTER DEATH 


1 




4 


2 


4 


BOrZ 11 MEN MOIOWN 530819- 111 9817,981 EVOLUTION 


1 


62 


61 


68 


29 


TONIC A POLVDOR 531MZiMM (10 9ai6 991 IB LEMON PARADE 


28 


g 


8 


7 


g 


AQUAA MCA 11 706 110 9816 981 AQUARIUM 


7 


QD 


76 




2 


THE JERKY BOYS ratchet bibibimacmi noM iQi lb m THE JERKY BOYS 4 


63 




NEW^ 


1 


GREEN DAY reprise 4679A.WARNEfi BROS 110 9&16 931 NIMROD 


10 


64 


55 


47 


5 


ADAM SANDLER warnerbros. 46738110.9*16 981 WHAT'S YOUR NAME? 


18 


11 


9 


6 


8 


MASTER PA NOUMiF sobSgvPRiORilY no 9816 981 GHETTO D 


1 


65 


72 


76 


84 


CELINE DIONA'550MUSIC67Wl/EP»C(10,98Ea'17.98) FALLING INTO YOU 


1 


12 


12 


12 


13 


PUFF DADDY & THE FAMILY A' BADBOy 73Ol2'iAfiiSTA(l0,9&l7 98) NO WAY OUT 


1 


66 


59 


59 


9 


BILLY JOEL COLUMBIA 67347 (10 98 E<117 981 GREATEST HITS VOLUME III 


9 


13 


13 


14 


88 


JEWEL A' AILANIIC 82700'JAG 1 10.9a'l5.98i ■ PIECES OF YOU 


4 




(67) 


NEI 




1 


MANA WtA UTINA 20430 I8.9EH4 981 SUENOS LIQUIDOS 


67 


Ii 


10 


9 


g 


S n"™ Lu™?!!?9't 16 98, (SONGBOOK) A COLLECTION OF HITS 






68 


63 


54 


4 


THE SUNDAYS DGC 26131,<3LFftN {lO 98/16.98) STATIC & SILENCE 


33 


a 


11 


3 


3 


THE ROLLING STONES viRGtN 4ii7i2' ill 9ai7 9ei BRIDGES TO BABYLON 


3 




69 


64 


61 


12 


JOE • JIVE 41603' ni.9a'16.98) ALL THAT 1 AM 


13 


16 


15 


15 


33 


MATCHBOX 20 A" LAVAAiLANTic 9372i,'AG(l0.9ai5 3eiB YOURSELF OR SOMEONE LIKE YOU 






70 


70 


72 


22 


SISTER HAZEL • universal 53030 (10.9EH5.98) B SOMEWHERE MORE FAMILIAR 


47 


17 


17 


16 


37 


SPiCE GIRLSA'viRGiN42174*U0.9a'l6.9a) SPICE 


1 




71 


60 


49 


4 


BJORK ELEKTRA62061i'EEG I10 9&16.9SI HOMOGENIC 


28 


18 


11 


11 


5 


?»'^Si«?tT88''52^o,^,a«„ THE GREATEST HITS COLLECTION 


4 




(72J 


92 


108 


8 


DAYS OF THE NEW OUTPOST 30OO4,iiEFFEN )8 9&12 981 B DAYS OF THE NEW 


72 


IS 


IE 


13 


5 


BUSTA RHYMESA EL£KTflA62O64-,t£G(10.9»16 9Bl WHEN DISASTER STRIKES... 


3 




73 


62 


60 


3 


LOREENA MCKENNITT wabner BROS 46719 (10 98^ 6 98) THE BOOK OF SECRETS 


60 


CD 


NEI 




1 


GRAVEDIGGAZ j^^^ jlCKLE AND THE SHOVEL 

GEE SFREn 3?50]')V2 I10,9frl6,9fil 


20 




74 


75 


71 


36 


ERYKAH BADU A^ kedar 53027-;un[vers*l no.9B/i5 9ei BADUiZM 


2 




75 


71 


56 


4 


BRIAN MCKNIGHT mercury 536215 110 98 Ea'l6 9B) ANYTIME 


39 




31 


48 


4 


* * * Greatest Gainer * * ★ 

CHUMBAWAMBA RtPUBliC53099,wiv[ftSAi.il09&i6 98i TUBTHUMPER 


21 


(W) 


81 


67 


8 


yA^lPVn^,*!!?^!?!?.^ ULTIMATE HIP HOP PARTY 1998 

ARISTA 18977)10 9a 16.981 


46 




23 


33 


14 


SMASH MOUTH ISItRSCOPE 90U2 18 98 12,981 B FUSH YU MANG 


22 






51 




2 


JIMI HENDRIX ELXPEHlENCE HEN[}RIX n684*;MCA (10 9&'16 98) SOUTH SATURN DELTA 


51 


23 


21 


24 


5 


USHER • LAFACE 260-13 ARISTA no 9816,981 MY WAY 


15 




19 


79 


63 


3 


THE VERVE VC'MUT44913iViRGIN(109ar'16 9B! URBAN HYMNS 


63 


24 


19 


18 


16 


SOUNDTRACK A' COLUMBIA 6SI69- 11098 Elil7 981 MEN IN BLACK— THE ALBUM 


1 




70 
f9 


67 


57 


19 


NEAL MCCOY • Atlantic B30i i/ag iio.9&']6.98] GREATEST HITS 


55 


Ii 


20 


19 


24 


HANSON A'MERCURY534615lll 98E*179B> MIDDLE OF NOWHERE 


2 




BO 


66 


52 


4 


elekt'ra &?l P ■ncn'o'^ 0 6 98) VOKX. YOU HEAR — THE BEST OF JACKSON BROWNE 


47 


26 


22 


23 


17 


SUGAR RAYA tAVA,ATLAnTIC83006.'AGn0 98'lb98:i FLOORED 


12 




Bl 


77 


80 


77 


DAVE MATTHEWS BAND A* RCA 66904 (io,9ai6 9a) CRASH 


2 


JD 


24 


25 


14 


SARAH MCLACHLAN A NEnwERK IS970'ABista no 9&16 9Si SURFACING 


2 




82 


78 


74 


49 


SOUNDTRACK A' WARNEJ! SUNS£T,'ATLANTIC82961^AG (ll-9a'!7 98) SPACE JAM 


2 


23 


18 


10 


3 


BOB DYLAN Columbia 685S6 110,98 £Q'!6 981 TIME OUT OF MIND 


10 




B3 


48 


36 


3 


y?,?!?':'.?^^ M !?P , no. 01*'*^ ^l"C£SS 0- WALES :%1-1997 - THE 3K BECflfiCING Cf THE FJVLRAL SEWCE 


36 


29 


25 


22 


20 


TIM MCGRAWA' CuRB77886(to,9&16,98l EVERYWHERE 


2 


84 


82 


82 


18 


SOUNDTRACK • work 6ei6&'EPK (10.98 LQiUm MY BEST FRIEND'S WEDDING 


14 


30 


30 


34 


58 


FIONAAPPLEA CLEANSLATE'WORK674397EPtC(10,9SEQ<1698lB TIDAL 


15 


BS 


68 


79 


3 


PATTY LOVELESS epic 67997 (10,98Eai6 98) LONG STRETCH OF LONESOME 


68 


31 


27 


26 


16 


PRODIGY A XL MUTEWAVERICK 4660&WARNER BROS (10,9*16 98: THE FAT OF THE LAND 


I 


86 


74 




2 


KENNY WAYNE SHEPHERD BAND revolution 246e9WARNER BROS (10 9&ie 9d) TROUBLE IS... 


74 


32 


29 


37 


8 


OASIS EPIC 68530 no 98 Ea'!6,96) BE HERE NOW 


2 


87 


73 


77 


4 


VARIOUS ARTISTS wau OiSNEY 60625 (5 9&9 98) HALLOWEEN SONGS & SOUNDS 


73 


33 


28 


29 


6 


™M'°M.*m4VSl7 981 PRESENTS: JOCK JAMS VOLUME 3 


23 


09 


85 


81 


52 


ELTON JOHNA mca 11481 (109&-169B) LOVE SONGS 


24 


34 


26 


17 


4 


ELTON JOHN rockef 53626e,'AtM{ll 9S17,9a( THE BIG PICTURE 


9 




89 


69 


51 


4 


BRYAN WHITE 9 ASvlum 62047<^EG ;iO 9a'16 98) THE RIGHT PLACE 


41 


35 


32 


20 


4 


EPMD DEF JAM 536389*i'MERCURy IL0 98 EGn6,98l BACK IN BUSINESS 


16 




90 


88 


87 


31 


AEROSMITHA Columbia 67547 !i0 98Etii6 98) NINE LIVES 


1 


36 


38 


40 


64 


SUBLIME A^ GASOLINE ALLEY L14137MGA (t0.9€^16 96) SUBLIME 


13 




91 


89 


78 


9 


SOUNDTRACK ARISTA 18975 (10.9«/16.9e) MONEY TALKS — THE ALBUM 


37 


37 


41 


41 


10 


BACKSTREET BOYS • jive 415S9 no 9B'16,9ei BACKSTREET BOYS 


15 






96 


100 


37 


PAULA COLEA lMAG0 46424/WARNERBftOS.(10.9&15.9a)B THIS FIRE 


33 


31 


36 


38 


12 


BONE THUGS-N-HARMONY ruthless 6340'.'R£lativity {19 9823 981 THE ART OF WAR 


1 




93 


87 


85 


8 


MARTINA MCBRIDE RCA 67516 (10 98/16 981 EVOLUTION 


80 


39 


34 


31 


S 


JARS OF CLAY • tsSENTtAu^lLVERTONE 4l612,'jrv£ il09an6 981 MUCH AFRAID 


8 




94 


80 


69 


8 


ecu 1 IM RAVF _ _ ____ .. _ 

TpTc 678« ao^B Eai6,98i ™E BEST OF COLLIN RATE - DIRECT HITS 


33 


40 


37 


39 


21 


GOD'S PROPERTY FROM KIRK FRANKLIN'S NU NATION A [.on e property 

B rite 5OJ33.INFERSC0PC no 6 981 


3 


95 


84 


73 


12 


CLINT BLACK •hc» 67515 (10,9&16 981 NOTHIN' BUT THE TAILLIGHTS 


43 


41 


35 


27 


26 


GEORGE STRAIT A' mca nashviUE 1 1584 no 9816 981 CARRYING YOUR LOVE WITH ME 


1 




96 


83 


65 


26 


™«»"!.'-'™E"o',8l69e,B BUTTERFLY KISSES (SHADES OF GRACE) 


1 


42 


40 


30 


6 


AMY GRANT AiM 540760 1109816,981 BEHIND THE EVES 


8 


97 


90 


83 


12 


SOUNDTRACK immortal 6B4947EPIC(10,98EQ(17.981 SPAVI/N — THE ALBUM 


7 




47 


50 


17 


«™t^7™mS.^^?^,6% ««a£FB>NPRESEllTS THE »Rr,mL FEAT REFUGEE AUSTAR5 


16 




CD 


100 


86 


10 


LUIS MIGUEL • w[» l*tin« 19798 19 9a'15,981 ROMANCES 


14 




NEW^ 


1 


JOHN MICHAEL MONTGOMERY atuntic 8306a'AG no 9816 981 GREATEST HITS 


44 




99 


91 


84 


70 


BECK A D(JC24a23''GEEFEN(10 9a'16,9Bl ODELAY 


16 


45 


42 


35 


5 


MACK 10 • priority 50675' no 9816 98) BASED ON A TRUE STORY 


14 




lOO 


57 


23 


3 


BROTHA LYNCH HUNG black mawket 5064*priority (I09ft:6,98l LOADED 


28 


46 


45 


46 


68 


THE WALLFLOWERSA'mrERSCOPE9O055n09ai69ai||B BRINGING DOWN THE HORSE 


4 




101 


97 


99 


46 


DRU HILLA ISLAn0 524306<109»16.98lB DRU HILL 


23 


47 


39 


32 


67 


LEANN RIMESA'CURB77B2ln09a'l5 9B) BLUE 


3 




102 


95 


92 


11 


31 1 A CAPRICORN 536181 •,'MERCURV (8 98 tOf) 7 981 TRANSISTOR 


4 


4< 


44 


43 


26 


MARY J. BLIGE A uu 1 leoe- no 9»ie.98l SHARE MY WORLD 


1 




103 


93 


88 


20 


WU-TANG CLAN A' loud 66905-«ca (I9 9a24 981 WU-TANG FOREVER 


1 


49 


33 




2 


EVERCLEAR CAPiTOl 36503-110 9*15,981 SO MUCH FOR THE AFTERGLOW 


33 




104 


94 


90 


16 


BLUES TRAVELER UU 540750<I0 98716,98| STRAIGHT ON TILL MORNING 


11 


50 


49 


53 


25 


VARIOUS ARTISTS A VIRGIN 4218£ I10.9a'l6 981 PURE MOODS 


10 




<M 


108 


98 


37 


SQUIRREL NUT ZIPPERS* mammoth 0137- I109W1698IH HOT 


27 


51 


43 


21 


3 


PORTISHEAD GOr BEAT 539189'aOtJOON (109*16,981 PORTISHEAD 


21 




(M) 


107 


102 


16 


RADIOHEAD capiiol 65229 (10 98/16,981 OK COMPUTER 


21 


QD 


NEW^ 


1 


JOHN DENVER L£0AC»65183l9 98Eai3,96) THE BEST OF JOHN DENVER LIVE 


52 


107 


105 


101 


18 


K-CI t JOJO mca 11613- 110,9*16 981 LOVE ALWAYS 


24 



O Albums with the ereatesl sales gains this week. •Recording Industry Assn. Ot Ametica (RIAA) certiFlcdtlon for sales of &00.000 album units. ARIAA certificahon for shipment of 1 million units, with muitiplalinum titles indicated by a numeral following ttie symbol For 
boxed sets, and double albums witti a running time thai exceeds two hours, the RIAA multiples shipments by the number of discs and/or tapes 'Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices 
marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gamei shows chart's largest unit increase Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums remm^ed from Heatseekers this week. 
■ indicates past or present Heatseeher title. &■ 1997. Billboard/6PI Communications, and SoundScan, Inc. 
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PARADISE 

(Continued from page 6) 

upside under the Paradise umbrella." 

Executh'es say the strategy is to cre- 
ate a midsize entertaimnent company 
composed of different but related busi- 
nesses that can provide a financial 
buffer for the economic ups and downs 
affecting any single business. "We'll 
help with cash-flow crunch problems." 
says Rick FIjTin. executive VP. The 
company's prospectus says that it will 
focus on acquisitions of companies cost- 
ing up to $5 million at first 

Doyle and Flynn incorporated the 
Paradise-owned label Push Records in 
February and secured a U.S. distribu- 
tion deal with BMG in July. The exec- 
utives say they are close to signing 
international deals with Universal/ 
MCA in Canada, BMG Japan in that 
nation, and Eagle Rock in Europe. The 
Universal and Eagle Rock deals will be 
joint ventures. Flynn says other licens- 
ing deals should be sealed at MIDEM. 

The first Pu.sh release was Daryl 
Hall & John Gates' "Marigold Sky," 
which hit stores Sept. 30 with initial 
shipments of 150,000 units. More than 
22S,000 units have been pressed. 

The label's sec- 
ond release will be 
by the band Luxx 
early next year. A 
third act, L.A,-based alternative rock- 
ers Kidney Thieves, has been signed. 
Other signings are pending. 

The plan is to release four to six 
recordings a year for the first three 
years. Although the label is concen- 
trating on pop and rock now, the own- 
ers say they 'Vouldn't rule out R&B." 
There are 16 full-time employees. 

"We're concentrating on breaking 
careers," says Doyle. "Our economic 
model is different from the majors. Our 
break-even is less than theirs." To 
lower costs, the company can use its 
own studios, says Doyle. He adds that 
artist advances will be lower than at 
most labels, but that the royalty rates 
will be higher. Hall & Gates received 
stock options in Paradise as part of 
their contract 

Doyle and Flynn owned another of 
Paradise's businesses, artist manage- 
ment firm All Access Entertainment 
Management Group, whose clients 
include Hall & Gates, Coward, Thin 
Lizard Dawn, and Fat. 

Rave Music and Entertainment, a 
producer of scores and advertising jin- 
gles for TV, radio, and film, is anotiier 
of the core businesses. Paradise has 
already made an acquisition in this 
area, buying LA.-based Paul Hoffman 
Music, which will be subsumed under 
Rave, the executives say. Rave's pres- 
ident and founder, John Loeffier, is 
chairman/presidcnt/CEO of Paradise. 

The other unit of Paradise Is Picture 
Vision, a video production firm founded 
by Jon Smalt. The company recently 
produced the %'idco for the GartJi Brooks 
concert in New York's Central Park. 
Small is an executive VP of Paradise. 

On Jan. 22, the holding company 
Paradise Music and Entertainment 
Inc. made an IPO of .stock at $6 a .share, 
raising $6 million, through underwriter 
Donald & Co. Doyle says about one- 
third of that money is earmarked for 
acquisitions. Other money for mergers 
and buyouts could be raised by a sec- 
ondary stock offering or through off- 
balance-sheet financing. The shares, 
listed on Nasdaq, were trading at 
$5,125 at press time. 

For the fiscal year that ended June 
30, Paradise reported a net loss of 
$993,952 on $5.57 million in revenue. 
Ejcecutives attribute the loss in part to 
expenses related to going public. 

They estimate that revenue will 
grow to $12 million this fiscal year. 
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Our Lady Peace 142 
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Save Ferris 148 
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Smash Mouth 22 

Sneaker Pimpt 196 

Somelhin' For The People 1 63 
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Love Jonc«: The Music 190 
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SWV 120 

James Taytor 168 



Tru 141 
Twista 197 
Uih«f 23 
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DUTCH-BASED ARCADE ACQUIRES STAKE IN RED ANT 

(Continued from patje 3} 



ution, and an experienced partner in 
the growing compilation business. 
Moreover, the deal enhances Red 
Ant's stature in the industry after a 
tough few months: The company was 
almost shuttered in August due to the 
Chapter 1 1 filing by its then parent Al- 
liance Entertainment Corp. 

Herman Hein»brouk says of his 
hookup with Red Ant, "It's a major 
move for us. We want to stand up and 
be counted as an international record 
company." He says that the marriage 
between the two companies will pro- 
duce one of the leading international 
independent record labels. 



ing parallel imports will render inef- 
fective its historic Triple A agreement 
with the Australian Record Industry 
Assn. (ARIA). Formalized Sept. 23, at 
its convention in Sydney, the deal re- 
duces the waiting period before retail- 
ers can import niche releases and 
widens the selection. Retailers, al- 
ready responsible for proper sticker- 
ing of indecent lyrics on such product, 
now also will have the onus of proof re- 
garding legitimate stock. 

"It's ludicrous to expect retailers to 
take responsibility for that," complains 
Bull. "This is just another impediment 
by a government that claims to cham- 
pion small businesses. A legal chal- 
lenge would be a financial burden we 
can't afford." 

The government's plan to pass the 
legislation through the Senate may be 
delayed until early '98, due to other 
legislation waiting to be passed. 

Its stance was weakened when the 



(Continued fmm page S) 

However, BIEM president Jean- 
Loup Tournier says there will be no 
local agreements. Tournier, who is also 
managing director of French mechan- 
icals body SDRM, has been meeting 
with French labels' organization 
SNEP, but states, "There are no nego- 
tiations between SDRM and SNEP 
which could lead to a contract that 
would substitute for the BIEM/IFPI 
contract" 

He adds, "I told SNEP that I was 
meeting them with two hats on — as 
president of BIEM and managing 
director of SDRM. There are in each of 
10 [continental European] countries 
similar, tri-party meetings, involving 



tracks, generally contain a bonus 
track, including live performances. 
Lipeius plans to attend MIDEM next 
year to Une up foreign licensees. "Es- 
pecially for '60s soul, there is more de- 
mand for the Jamie/Guyden catalog in- 
ternationally than in the U^.," he says. 

A history of Jamie and Universal, 
along with inteniews, is available to 
retaO accounts on the company's World 
Wide Web site (ww^^'.unive^salon- 
estop.com). 

With origins in common with many 
other independent labels of the day, 
Guyden Records emerged in 1954 
because of the availability of a master, 
in this case a recording of "Rock 
Abeatin' Boogie" by the Esquire Boys. 
Guyden's name, Lipsius notes, is a 
contraction of the names of the sons, 
Guy and Dennis, of Sam Hodge, a 



Townsend Ziebold, a managing 
director for the New York-based 
investment firm of Wasserstein, Perel- 
la & Co., which owns 90% of Red Ant, 
says, ^This deal accomplished a num- 
ber of goals for us. It gives us an equi- 
ty and strategic partner. It gives us a 
motivated partner in Europe, who will 
actively license our product for distri- 
bution over there. And it enhances our 
product flow domestically." 

Randy Phillips, Red Ant president, 
says that the company made a strate- 
gic decision to go with a company like 
Arcade rather than with a m^or, where 
the label's releases ^^'ould be just anoth- 



Financial Review revealed Oct 10 that 
Minister for Trade Tim Ficher wrote 
to the U.S. trade representative 
(USTR), offering to drop the parallel- 
imports move if the US'TR abandoned 
an action in the World Trade Organi- 
zation (WTO) against Melbourne com- 
pany Howe Leather (a $30 million 
export subsidy unfairly allowed it to 
take business from two American com- 
petitors). 

"A senseless basis for mature policy- 
making," says ARIA CEO Emmanuel 
Candi. "Our entire industry is being 
used as a pawn in an international dis- 
pute to protect the interests and 
export subsidies of one Australian 
leather company. It is clear the cabi- 
net decision, which is going to wreck 
our industry, has more to do with a 
trade fight which has nothing to do 
with us." (Sen. Alston dismisses the 
USTR's threats to complain to the 
WTO over parallel imports as "empty 



BIEM, the national mechanical society, 
and representatives from record com- 
panies." 

In TournieKs view, these local dis- 
cussions, while not conclusi\'e in them- 
selves, can pave the way for a new 
IFPI/BIEM Standard Contract 

"I don't rule out that, through local 
dialogue, which allows constructive 
exchanges, we could reach a consensus 
that would prepare the ground for the 
return to a new Standard (Contract," he 
says. "It is my hope that this European 
roundup, which has started when n^o- 
tiations were broken between BIEM 
and IFPI last spring, could lead to the 
softening of each camp's position and 



stockholder. Jamie, formed in 1956, is 
the name of the daughter of Alan Sus- 
sel, a stockholder in Universal. Two 
other Jamie partners were Dick 
Clark, then a DJ broadcasting out of 
Philadelphia, and Harry Finfer, a local 
music man who worked at Universal. 
Lipsius bought out all of these 
investors in 1963. 

Harold Lipeius says that the decision 
to stop issuing albums in 1969 came 
when independents were under intense 
pressure from the ever-increasing 
power of the msgors. "But with inde- 
pendents and old masters having a 
comeback, we thought it was a good 
time to start up again," he says. 

As for the possibility of bringing in 
new product Lipsius suggests that it 
might be the availability of a strong 
master that could do the trick again. 



er listing on the chart board. "We like 
going with an an aggressive, hungry 
independent in Europe," he says. "Her- 
man feels the same way about the U.S." 

In the year ending Dec. 31, 1996, 
Arcade, which reports in guilders, had 
revenue of about $210 million, calcu- 
lated at an exchange rate of 2 guilders 
to the dollar. In addition to its compi- 
lation and catalog business, which oper- 
ates under the name Arcade, the com- 
pany issues contemporar>' music under 
the name of CNR Music. Arcade has 
operations in the Netherlands, Bel- 
gium, (jcrmany, France, Norway, Swe- 
den, and Austria. During 1996 it 



threats.") 

The government had a further set- 
back when the opposition Labour Party 
announced it would block legislation 
through the Senate. Labour agrees that 
thousands of jobs would be wiped out 
and musicians' incomes jeopardized. But 
its support is conditional. While in gov- 
ernment, Labour brokered a deal in 
April 1995 with ARIA, whereby copy- 
right controls were maintained in return 
for a $350 million Australian ($250 mil- 
lion U.S.) investment in local acts over 
three years. The party was swept out of 
government nine months later. 

Spending levels on local acts have 
been at some $130 million Australian, 
according to opposition leader Kim 
Beazley. "We would hope that if we 
were successful in opposing this, there 
would be a response from the industry 
to promote Australian product that 
much further," says Beazley. 

The legislation hangs on support 



get the two parties together." 

Tournier says he still hopes "to find 
a consensus before the end of 1997." 

He adds that he is confident that 
"there will not be different rates from 
one territory to another" within the 
EU's 15-nation single market "There 
will be one rate for the whole of 
Europe," says Tournier. 'That's what 
BIEM is about Nevertheless, some 
national clauses [on returns and max- 
imum track numbers] can be differ- 
ent" 

However, SNEP GM Herve Rony 
says there are advantages in country- 
by-country negotiations in that they 
"allow us to take into consideration 
local realities." 

Rony adds, though, that "the system 
has its limits. 

"It will be hard to understand if 
there are discrepancies between the 
different European countries. Most 
notably, we would really like to reduce 
the important gap between the French 
rate and the one in the U.K." 

The Standard Contract is not £q>plie- 
able in the U.K., as a Copyright Tri- 
bunal here has established a headUne 
mechanicals rate of 8.6% of PPD. 

The IFPI source and Tournier con- 
firm that no formal discussions 
between the two sides on a pan-Euro- 
pean basis are currently scheduled. 

The IFPI source also dismisses sug- 
gestions that it has complained to the 
European Commission's DG4 competi- 
tion department that BIEM is operate 
ing as a cartel on behalf of its member 
publishers. The source adds that IFPI 
is not aware of any investigation into 
BIEM that DG4 is undertaking inde- 
pendently. 



acquired Divucsa, a Spanish record 
company, and Flarenasch, a French 
music label. Among the artists in its 
portfolio are Gala, the Course, Dr. 
Alban, Golden Earring, and de Kast 

In addition to its record labels. 
Arcade operates t^^'o commercial TV 
stations, one of which, the Music Fac- 
tory, competes against MTV in the 
Netherlands; three commercial radio 
stations; and 70 record stores in the 
Netherlands under the name Discouri- 
er B.V/The Music Store B.V. 

Arcade is a subsidiary' of Wegener 
Arcade, which had revenue last year of 
about $750 million. In addition to 



from minor parties in the Senate, such 
as Australian Democrats, the Greens, 
and a Tasmanian independent senator, 
Brian Harradine, who hold the balance 
of power. The parties are sympathetic 
to the music industn,' but have not for- 
mally announced their stand. 

Meantime, the debate rages furious- 
ly in the media. The government por- 
trays ARIA'S interests as limited to the 
five multinational companies (it also 
represents 40 independents). In a let- 
ter to the prime minister, meanwhile, 
Denis HandUn, CEO'chairman of Sony 
Music Australia, warned that the com- 
pany was likely to reduce its work force 
"by 20% in the short term and further 
in the long term. Companies would cur- 
tail investment in the local industr>' and 
be forced to become bare distribution 
arms for overseas product." 

The complexity of the issue has seen 
a divergence of opinion. "We view this 
as a rights issue," says Michael 
McMartin, co-chairman of the local 
arm of the International Managers 
Forum. "It should be dealt with in a 
trade manner rather than [through] 
the arts department The gwemment's 
desire to deal with the multinationals 
is one thing, but how it's going about 
it — taking away artists' copyright just 
to get at the multinationals — is an 
obscenity." 

Major independent Shock, which 
made more than $30 million Australian 
($21.6 million U.S.) last year, is all for 
breaking the majors' monopoly and 
does not think piracy will be that seri- 
ous a problem. Shock's CEO, Charles 
Caldas, suggests that independent 
labels and artists would be hurt by 
cheap legitimate CDs from abroad 
pushing local stock off the shelves. 

Adds Phil Mortlock, managing 
director of Origin, which issues niche 
jazz and instrumental releases, "The 
dowTisizing of the local industry will 
reduce, if not destroy, the incentive for 
privately funded independent opera- 
tors like ourselves, which solely devel- 
op Australian repertoire and do not 
rely on income generated from licens- 
ing in international repertoire." 

Doug Falconer, drummer with 
Mushroom act Hunters & Collectors, 
while pointing out that Norway aban- 
doned a similar experiment after prob- 
lems with piracy and its effect on its 
local industry, adds, "The losers will 
be the artists who will not find a mar- 
ket for their dreams, and the pubhc 
who will suddenly find themselves pay- 
ing only slightly less for a vastly 
reduced choice." 

A popular suggestion by some 
artists — that the ga\'emment return the 
22% sales tax to producers of records 
made in Australia by Australian citizens, 
tri^ering investment in local talent — 
has been deemed unworkable and would 
be declared illegal. 



Arcade's operations, which account icer 
about 28% of total revenue, the busi- 
nesses of Wegener Arcade, based in 
Apeldoom, the Netherlands, include 
graphic production, direct-marketing 
services, magazines, and newspapers. 

Red Ant, which was founded by for- 
mer MCA Music chairman Al Teller, 
was merged into Alliance Entertain- 
ment Corp. in August 1996. In July, the 
company filed for Chapter 11 protec- 
tion, and in August, after facing the 
threat of a shutdown, Wasserstein, 
Perella came up with a winning bid that 
satisfied Alliance, the bankruptcy 
court and creditors, agreeing to pay 
$1.05 million for the label. As part of 
that deal. Alliance retained 10% in the 
label. Teller stayed with Alliance, and 
Phillips became the top executive at 
Red Ant 

At the time of the deal, Wasserstein, 
Perella agreed to put up $:} million in 
immediate funding for Red Ant and 
eventually another $16 million to turn 
the label into a successful operation. 

As Wasserstein, Perella struck its 
deal with Alliance, Red Ant sold back 
its stake in Delicious Vinyl to the prin- 
cipals of that label. It also inked a joint- 
venture deal with PolyG ram -distrib- 
uted London to sign Salt 'N Pepa; that 
act's album, "Brand New," launched 
Oct 21 (Billboard, Oct U). 

Heinsbrouk says that while Red Ant 
was involved in the Alliance imbroglio. 
Arcade, which had been discussing 
licensing possibilities with the U.S. 
label, sat on the sidelines to see how 
the situation would play out Even with 
the deal, he says, "we didn't want to 
rush in. We have bought a minority 
stake in the company, with the option 
to buy a majority stake. Hopefully, we 
will buy out [Wasserstein, Perella] at 
a later date." 

Heinsbrouk says he had the incen- 
tive to do the deal with Red Ant 
because he feels comfortable with 
Phillips and his management team. He 
says Phillips is "one of the few Ameri- 
cans who has an open ear to the Euro- 
pean market I think we have product 
suitable for the U.S., and we want to 
break it here." 

Conversely, Phillips saj's the forma- 
tion of the joint-venture U.S. compila- 
tion label, to be called Arcade America, 
gives Red Ant an entree into the U.S.' 
burgeoning compilation market 

In the U.K., the two will jointly fund 
a record label, which will issue con- 
temporary music under the Red Ant 
logo and release compilations under 
the Arcade logo. Previously, Arcade 
released contemporarj' product in that 
market primarily through licensing, 
while the compilation business has had 
a presence in the U.K. for nearly 25 
years. 

The companies plan to begin taking 
steps to establish the two new labels 
immediately, the principals say. 

With the completion of the Arcade 
deal and the release of the Salt 'N Pepa 
album, Phillips says, "It's been quite a 
six months." 

Now, Phillips says his priority is to 
lock in a North American distribution 
deal, with the front-runner being Poly- 
Gram Group Distribution, as an out- 
growth of the Salt 'N Pepa relationship. 
For the remainder of the year, he says, 
Red Ant will release an acoustic ver- 
sion of "Mann Chinese" from Naked as 
part of the label's long-term commit- 
ment to that album. 

The label will also work Mexico 70, 
picked up through a joint venture with 
the Big Pop label, and what Phillips 
terms "Vko incredible hip-hop records" 
from Militia and Sunz Of Man, the lat- 
ter an offshoot of the Wu-Tang Clan. 
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BMG MUSIC PUBLISHING WORLDWIDE'S GLOBAL PULL 
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revenues. 

With considerable growth already 
under its belt, what are BMG Music 
Publishing's goals in the next decade? 
Firth doesn't consider the company 
mature in a historical sense, noting that 
the origins of other mjyor competitors, 
such as Warner/Chappell and EMI 
Music, date back to the early part of 
the century. 

"The biggest goal I have is part of a 
five-year plan to be [within] the top 
three publishers in everj* major mar- 
ket in the world. We're now No. 1 in 
some markets, though in the U.S. we're 
probably not in the top three. By the 
year 2002, 1 want to do double the busi- 
ness we do now." 

Firth cites other growth areas, such 
as the music library business — an arena 
in which he has set his sights on being 
the No. 1 company. "We also believe 
very much in the e\'er-growing film and 
TV fields as sources of music usage, 
something in keeping with Bertels- 
mann's awn growing investments in film 
and TV properties," he says. "Publish- 
ers can no longer be totally reliant on 
the record business. The great strength 
of publishing is that we benefit from 
every new technological advance." 

The company's self-described "jewel 
in the crown" is Italy's BMG Gruppo 
Editoriale, first established in 1969, 
when it fell under the RCA umbrella 
It is BMG Music's moRt profitable unit 
in terms of total profits and return on 
sales and is regarded as the largest 
music publishing group in Italy. Its 
affiliates inclu<ie the renowned Ricordi, 
dating back to music by Puccini and 
Verdi. Its major contemporary' writers 
include Eros Ramazzotti, Luca Car- 
Iwni, Luigi Lopez, Luciu Battisti, and 



Mike Frances. Ricordi also represents 
in its territory the catalogs of Elvis 
Presley, George Harrison, and Bruce 
Springsteen. 

Overall, BMG Music's roster of writ- 
ers, artists, and producers also includes 
Ace Of Base, Juan Gabriel, Annie 
Lennox, Wu-Tang Clan, Carly Simon, 
Randy Newman, Beck, Dave Stewart, 
Neil Young, and Edgardo "El Gener- 
al" Franco. 

In addition to Ricordi, BMG Music's 
other catalog acquisitions include Jack 
White (Germany), Peter Maffay's Red 
Rooster (Germany), Reunion Music 
(contemporary Christian), World 
Music (Belgium), E.G. Music, Francis 
LeMarque (France), Two P(i)eters 
Music (Netherlands), and Nashville's 
AMR/New Haven Music. 

Firth, who has held key posts at 
Chappell Music and PolyGram Music 
in a 34-year career in music publishing, 
cites success for the company in nur- 
turing writer/artists before label deals. 
"We've been successful with finding 
talent at an early stage, signing these 
acts, sustaining them financially and 
creatively, and getting them record 
deals and other important affiliations, 
including management" he says. 

In the U.S., BM(] Songs, under the 
aegis of Danny Strick, signed Beck in 
1992 and brought him to Geffen 
Records, where both of his records 
have gone platinum. East Coast cre- 
ative VP Clyde Lieberraan is credited 
with signing New York singer/song- 
writer Kim Fox to a development deal, 
hooking her up with producer Paul 
Mahern. Her debut album, "Moon 
Hut" was released on DreamWorks in 
September. This process has been 
repeated in other markets, says Firth, 



CAPITOL, MIRAMAX JOINT VENTURE 
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offer us and our artists the opportuni- 
ty to be involved in some of the best 
pictures that will be made in the next 
few years," says ('apitol Reconls pres- 
idenVCEO (U.S.) Gary Gersh. 

The deal is a boon to Capitol, which 
has had a run of hit soundtracks over 
the past few years, including "Dead 
Presidents," "C'lueless," "Komeo + 
Juliet" and "Trainsijotting." It will also 
help soften the impact of the dejiarture 
of former Capitol VP of soundtracks 
Karyn Rachtman, who recently left the 
label for Interscope (The Reel Thing, 
Billboard. July 19). Rachtman was co- 
executive producer of the two "Romeo 
+ Juliet" soundtracks released by the 
label. 

"Part of our strat4.'gj' coming in here 
was to create a soundtrack di\Tsion that 
would be a big part of our future going 
forward," CJersh says. 

Miramax chose Capitol after fielding 
offers from several other companies, 
including Sony and Warner Music 
Group labels. 

"Across the board, almost everyone 
was interestefl. because our movie slate 
is the most valuable movie slate that is 
not attached to an existing label," says 
Neil Sacker, executive VP of business 
and legal affairs for Miramax/Dimen- 
sion. 

According to Sacker, although 
imprints such as Maverick expressed 
interest, the film company wanted to 
go with a full-fledged label in order to 
complete the unique deal, which in- 
volves revenue sharing. 

Miramax/Dimension is owned by the 
Walt Disney Co., but a deal with Dis- 
ney's Hollywood Records didn't make 
sense, Sacker says, because the label 
does not have a deep catalog of hit 



artists. The fact that Miramax/Dimen- 
sion chose to go outside the Disney 
family can be seen as a blow to Disney 
Studios chairman Joe Roth, who has 
told Billboard that he was hoping to 
bring more .soundtracks from Disney- 
related films to HoUj^wood Records 
(Billboard, Aug. 2) as part of an 
attempt to build a music group at Dis- 
ney. 

Sacker says three factors drew 
Miramax co-chairmen Harvey and Boh 
Weinstein to seal the deal with (Capi- 
tol — the label's vast catalog; the per- 
sonalities of Gersh, of EMI Recorded 
Music president Ken Berrj', and Capi- 
tol executive VP (U.S.) Liz Heller; and 
the fact that Miramax/Capitol sound- 
tracks would l)e a priority at that lal)el. 

"We felt we would be the main focus 
at Capitol, rather than being one of the 
main focuses at Sony," Sacker says. 

Director Quentin Tarantino's A 
Band Apart Productions pacted with 
Warner Bros.' Maverick Recordings 
Co. to launch A Band Apart Records 
(Billboard, Aug. 16). Although Taran- 
tino's films are distributed by Mira- 
max, the soundtracks to his films will 
not be part of the Capitol deal. 

The second album under the deal, 
"Good Will Hunting," will be released 
in late December. The soundtrack to 
the film, directed by Gus Van Sant and 
starring Robin Williams, will include 
material from Elliot Smith and Lus- 
cious Jackson. 

A soundtrack to the film "54," based 
on the famed New York club Studio 54, 
is being readied for 1998. 

Dimension Films specializes in sci- 
ence-fiction, horror, and action films, 
while Miramax leans toward art-house 
and commercial films. 



who is a board member of ASC AP, the 
performing right group. 

During the last decade, BM(I Music 
has also made strides with its Nashville 
office, the establishment of a strong 
filnVTV/j ingles unit and in the area of 
production music. 

Last year, BMG Music's global 
prowess was reflected in a deal — per- 
haps the largest subpublLshing deal ever 
made — that brought Paramount Pic- 
tures' huge publishing wing. Famous 
Music, into the company's orbit 

That orbit of late has also taken on 
growth beyond the U.S. and Europe, 
with offices now in Asia (including a 
regional office in Hong Kong and an 
upcoming move into mainland China) 
and Latin America. In the latter terri- 
tory, Brazil's BMG Music unit predates 
by 31 years its parent's formation in 
1987. New initiatives have expanded 
the company's presence in Latin Amer- 
ica to Chile and Colombia 

IRV LICHTMAN 
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and fulfill all orders, payable by 
credit card. CDs will sell for $12.99 
plus about $3 for shipping and 
handling. 

But executives emphasize that retail 
is not the principal focus of the new 
venture. "We're not making money 
from it and we're not pushing or pro- 
moting it," says Goldberg. 

Nevertheless, the service does intro- 
duce another player into the fast-grow- 
ing online music retail business. 

Besides acquiring the Firefly Web 
site (formerly www.bignote.com). 
Launch is licensing the company's tools 
to build personalize<l content on Web 
sites. About 15 million ratings of 
albums and artists, provided by users, 
are stored in a database. This enables 
a user to receive information on new 
bands and albums, based on his or her 
preferences. 

The site will also include audio and 
video samples, interviews with and bios 
of artists, and radio st;iti<m playlists 
provided by Broadcast Data Systems. 

Launch began in I9&4 as a CD-ROM 
bimonthly music magazine, which has 
a paid circulation of 170,000. Executives 
.say the frequency may increase to once 
a month. 

The company was started by Gold- 
berg, who is CEO, and Bob Roback, 
president They raised $10 million from 
investors that include semiconductor 
manufacturer Intel, Island Records 
chairman Chris Blackwell, Japanese 
investment firm Softbank, Korean 
investment firm and DreamWorks 
SKG partner Cheil Jedang, and ven- 
ture-capital firm Phoenix Partners, 

Revenue for this year Ls estimated at 
$3.5 million. Goldberg says he expects 
it to double next year. 

The debut of Launch's site Ls the lat- 
est in a series of rapid changes in the 
online music business. 

On Oct. 17, N2K, the Internet 
music company, made an initial pub- 
lic offering of stock, selling 3.33 mil- 
lion shares priced at $19 each. N2K 
plans to use $34.8 million of the pro- 
ceeds to fund strategic alliances, 
repay short-term debt, and expand 
the company's infrastructure and 
marketing. The rest of the proceeds 
will be used for working capital. The 
company also announced an alliance 
with Netscape Communications in 
which the companies will offer a co- 
branded music retail service through 
N2K's Music Boulevard Web site. 

DON JEFFREY 
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I E FILLED UP THEIR SENSES: Although he still filled concert venues 
with ea.se, I've heard account.s from people who ran into John Denver during 
recent years that the singer/songwriter was bitter that he was no longer a 
high-volume album seller. If only he could see this issue's charts, which reflect 
sales during the week that followed his death in a plane crash (Billboard, Oct 
25). 

His recent Legacy album, 'The Best Of John Denver Live," shoots 73-8 on 
Top Country Albums (21,000 units). That title's 1,600% unit boost, following 
a week when it only sold a tad more than 1,000 units, also earns a first-time 
Billboard 200 appearance at No. 52. The album first appeared on the country 
log in this summer's Aug. 16 issue. 

Denver's Sony Wonder/Epic children's title, "All Aboard," debuts on both 
the big chart (No. 165) and Top Kid Audio (No. 2). With 5,000 uniU, his RCA 
recent box, "The Country Roads Collection," falls shy of The Billboard 200 
but does bow at No. 33 on the country list, while "Reflections: Songs Of Love 
And Life," also on RCA. dents that same chart at No. 33. 

His older collections are also conspicuous on our published catalog lists. 
"Greatest Hits," "Greatest Hits Vol. 2," and "Rocky Mountain Collection" 
each make Top Pop Catalog Albums, marking the artist's first appearance on 
that chart. Three others are bubbling under, each with more than 4,000 units 
sold for the week, and he is represented by seven titles on Top Country Cat- 
alog Albums (see Country Comer, page :?8)- "Perhaps Ijove," the album that 
featured Denver and opera star Placido Domingo, debuts at No. 3 on Clas- 
sical Midprice, while the late folk star's "The Wildlife Concert" re-enters Top 
Music Videos at No. 8. 



OTRANGE BREW: LcAnn Rimes sees an 1 1» decline, but with last week's 
two leading titles each seeing second-week plunges — with No. 2 Janet Jack- 
son seeing a 39% drop and the No. 3 soundtrack to 2Pac's "Gang Related" 
sliding by 44% — the country teen's 131,500 units are large enough to top The 
Billboard 200. Rimes' sum for the week is the lowest by a chart-topper since 
Spice Girls led the big chart with 123,000 units in the July 12 issue. 

Considering that recently there have been weeks when the top nine or 10 
albums have each surpaiwed the 100,000-piece mark and that la.st issue's No. 
1 and No. 2 titles each sold more than 200,000 units, the top of this is.sue's 
chart looks a little thin. But each of the top seven albums exceed 100,000 units, 
compared with .six la.st week, and overall album sales manage to exceed those 
of the previous week, as well as those of the comparable 1996 week (see Mar- 
ket Watch, [lage 1 10). 



I AKE A BOW: Debuts by LL Cool J at No. 7 (102,000 units) and by Green 
Day at No. 10 (82,000 units) contribute to the rise in album sales. The former, 
who can add the credits sitfom star and author to that of rap .star, was the 
top five seller for Trans World Entertainment and was in the top five for 
Masicland, Camelot Music, Wherehou.se Entertainment, Best Buy, and Block- 
buster Music. Meanwhile. Green Day actually chalked up No. 1 status at Best 
Buy and New England's regional Newbun' ('omics chain. The album also hit 
the top five at Hastings Books, Music & Video and Streetside liecords. 

This marks LL Cool .Ps first apiK-anmce in the big chart's top 10 since 1993. 
when "14 Shots To The Dome" debuted at No. 5 with 80,500 units. His 199,"i 
.set. "Mr. Smith." bowed at No. Zi with 69.000 pieces, while his hits collection. 
"All World," peaked at No. 29 with first-week sales of 37 ,.500 units, all of which 
.suggests that his star has risen since his "In The House" series hit the UPN 
circuit last year. 

Green Day's last set, "Insomniac," opened two years ago at No. 2 with 
171.500 units. 

LL Cool J and Green Day were both guests of Da\id Letterman during 
their albums' opening week. LL also hit the shows of Kosie O'Donnell and 
Tom Snyder. 



OPARK PLUGS: Multi-format airplay for "Silver Springs," concert expo- 
sure, including dates in the thickly populated Las Angeles market, and artist- 
of-the month exposure at VHl help Fleetwood Mac see an 11% gain, its first 
gain in four weeks . . . Thanks to reams of consumer-press attention sur- 
rounding the London premiere of Paul McCartney's "Standing Stone." sales 
more than double, padding the title's lead on Top Classical Albums and paving 
the way for a Billboard 200 debut at No. 194 . . . The title track from Creed's 
"My Own Music" is breaking the band way beyond its Florida base. The song 
rises 6-4 on Mainstream Rock Tracks and is bubbling under the Modem Rock 
Tracks list. Consequently, the album — still in its pre-\ideo stages — sees a 
26% sales gain over the prior week (140-119). Creed is also touring clubs and 
.smaller venues, including a packed open-to-the-public night during the recent 
Billboard/Airplay Monitor Radio Seminar in (jrlando. Fla. . . . Since tracks 
from his latest album have been absent from our radio charts, credit a "Soul 
Train" stop for the 20% ri.se eiyoyed by Jon B. (172-143) . . . R&B radio is 
stepping on the gas for Missy "Misdemeanor" Elliott's "Sock It 2 Me" — it 
leaps 21-12 on Hot R&B Airplay — and the track's eye-catching dip is gaining 
plays at video outlets, whiclh contributes to a 12.6% gain and a 6.4-60 rise on 
The Billboard 200. A 19% boast at the core R&B stores panel also delivers 
her the Greatest Gainer prize on Top R&B Albums. 
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ELEKTRA SLIPS A LIVE SET TO PHISH FAITHFUL 

(Continued fniui ixnif 1} 



Pass," the second live album from the 
wildly successful touring act, into the 
retail marketplace Tuesday (28). 

Even more exciting for the band's 
followers — or Phish heads, as they are 
referred to — is the announcement that 
this is only the first in a series of ex- 
perimental live and studio albums 
plannwl t« released intermittently 
in forthcoming years. 

Phish bassist Mike Gordon says the 
liand plans to use the series as an out- 
let for a variety of creative projects. 

Though he is careful to emphasize 
that there are no concrete plans for 
what will come next, he does mention 
that members are con.sidering materi- 
al from three free-form studio jam ses- 
sions. 

"We have no idea what we're going 
to do with it," he says of the sessions. 
"Maybe we'll release it as is or edit it 
or lake it ajiart. We feel that we're in a 
good position because we don't have 
an>lhing to prttve. What we want to do, 
since we don't have to do anything in 
particular, is experiment." 

The decision to release another live 
album first, adds Gordon, is partially 
based on the desire to provide a better- 
quality live recording than what is 
available on the thousands of bootlegs 
circulated by fans. 



a concert setting — [was thatl the lat- 
est band I had was just an amazing 
group of musicians," Chapman says. 
"I hope and pray I get them all back 
the next time around." 

Chapman says that during the tour 
behind his "Signs Of Life" album, 
which wTHpped up in May, he and the 
band visited retailers to do in-storc 
appearances. "I would say to these 
guys, '(Jrab whatever instruments 
you can. We're going over to Block- 
iiuster.' " Chapman relates. "Sitting 
around in a real tight huddle, just 
playing and singing, [there was] 
something that just didn't happen in 
a big production-tj'pe concert setting. 
I asked Peter York and my manager 
to one of the.se in-stores. I wanted 
them to hear, and I said. 'I think we 
need to try to capture this. I don't 
know how or where, but we need to 
capture this.' " 

It was York's idea to take the con- 
cept to Abbey Road. "It w-as at the 
end of the tour," Chapman says. "And 
it was an incredible way to end an 
incredible time together . . . We 
thought about where would be the 
coolest place in the world to capture 
a live record. Abbey Road is where 
the Beatles did their live recordings 
that were so brilliant. [We recorded 1 
completely live, no overdubs — the 
guys were singing as we played. 
Everything went down at one time, 
no fixes, no punches, and that's how 
we left it on the album, for better or 
worse. And to have a film crew there 
to capture the emotion was very 
cool." 

The 60-minute longform video, 
"The Walk; A Decade Of Music And 
Ministry," features footage from the 
Abbey Road recording sessions, as 
well as material from Chapman's 
Signs of Life tour. Also included are 
all of Chapman's music \ideos, a xisit 
to his hometown of Paducah, Ky., and 
interviews at his Nashville home, 
among other elements. 

Chapman is pleased with how the 
video turned out and says the high- 
light was getting his grandmother in 
it — performing a song with him. 



Elektra's goal, according to senior 
director of marketing (U.S.) Dane Ven- 
able, will be to promote and position 
the new series so that it attracts the 
band's core without sacrificing the im- 
pact of future. "|)roper" Phish releases. 
The group's next studio set is tenta- 
tively slated for spring of 1998. 

"This, being the first in a .-series, has 
inspired us to take a much more selec- 
tive approach because it's something 
that's going to be of vcr>' strong inter- 
est to the Phish faithful," he says. "In 
that spirit, tt'e're creating a large cam- 
paign to reach those jjeople. but being 
ver>' careful not to confuse retailers or 
radio that this Ls the next proper Phish 
album." 

To reach the band's followers, Elek- 
tra will work in areas where fans main- 
tain a strong presence. 

The Internet and college campuses 
are two prime target areas. 

In addition to various technology 
magazines. Eleklra will begin a more 
traditional co-op advertising program 
in November and December, bolster- 
ing its efforts with Christmas retail 
programs. 

Phish makes a Nov. 7 appearance on 
"Late Night With Conan O'Brien." 

The bimd, which is Ixwked by Mon- 
terey Peninsula Artists and managed 



He credits director Ken Car|>enter 
with bringing many special moments 
to the screen. "I feel like he captured 
the emotion of what I really wanted 
to communicate so well," he says. "I 
felt like he captured a guy who was 
amazed at his own success and the 
opportunities he had." 

RETAIL OUTLOOK 

Sparrow has high expectations for 
Chapman's greatest-hits package, 
and retailers echo that optimism. 

"He's real popular and he's always 
been a good fourth-quarter artist, 
[which is] an artist people tend to buy 
(albums from] as gifts to give some- 
body else. They want others to hear 
him," says Tower Records Nashville 
GM Jon Kerlikowske. "His fan base 
is very loyal." 

To reach that fan base, Hugh 
Robertson. Sparrow Communications 
Group's VP of marketing and artist 
development, says the label plans a 
strong push at both radio and retail. 

The first single. "Not Home 
Yet," shipped to Christian radio Sept. 
26. Elsewhere on the radio dial, 
Robertson says. Chapman will bo fea- 
tured in two syndicated specials. "20 
The Countdown," hosted by Dallas 
radio personality .Jon Rivers, will air 
the weekend of Nov. 1 on more than 
150 Christian radio stations as well as 
on the Armed Forces Network. "The 
Steven Curtis Chapman Greatest 
Hits Radio Special" was slated to air 
the weekends of Oct. 18 and Saturday 
(25) and will be serviced to more than 
1,200 countr>' radio stations. 

At retail, Robertson says, "high 
visibility is the core. We have a life- 
size standee, 3-D thing. It's a cool 
piece. It can stand alone or add 
product. It's ver>' versatile, and peo- 
ple can keep it around for a while. 
There is a display kit also that has 
various images of Steven and perfo- 
rated, cutout images of him which 
could be used for smaller displays, 
and built into it is a display contest 
for stores." 

Robertson says the label also is 
scheduling listening parties and pre- 



by Dionysian Productions, begins its 
fall/winter tour Nov. 13 in Las Vegas. 
Phish caps off 1997 with shows Dec. 30 
and 31 at New York's Madison Square 
Garden. 

Venable says the label will not sell 
the album at venues due to exorbitant 
surcharges there and its desire to 
drive fans to retail outlets. 

Meanwhile, triple-A, modem rock, 
mainstream rock, and college stations 
have received the album, though there 
are no plans to issue a single. 

While Phish has not traditionally 
l>een an air^ilay favorite, its last album, 
l!)96's "Billy Breathes," which has sold 
392,000 copies, according to Sound- 
Scan. spawTied the band's first break- 
thi-ough radio track. "Free" [waked at 
No. 11 and No. 24 on the Mainstream 
Rock Tracks and Mo<lcm Rock Tracks 
charts. resi)ectively. 

Though Venable says Elektra hopes 
to get some radio support for "Slip 
Stitch And Pass," the label does not 
plan to work the album hea\ily. 

"We're being very careful here," 
Venable says. "They really have a shot 
at radio now. and we feel if they make 
another song that happens to be right 
for programmers, it could solidify the 
band's relationship with them." 

Regardless, there are already sta- 



mieres of the video, which will take 
place on a market-by-market basis. 

The label also plans a major 
direct-mail campaign that will 
include postcards, catalogs, and 
other avenues. The album is also 
being promoted in the Wal-Mart cir- 
cular, which goes into an estimated 
70 million homes. 

"There are few unique promotions 
we're doing with mainstream retail- 
ers," Robertson adds. "We are devel- 
oping a value-added piece with the 
Handleman chain. There are also 
some holiday banners and merchan- 
dise promotions for Wal-Mart where 
he will be one of six artists in the 
biggest promotion immediately fol- 
lowing Thanksgiving. Whatever the 
other five big releases are, Steven 
will be positioned right in there with 
the major pop. country, and R&B 
artists." 

Robertson thinks the video too will 
be a strong seller during the holiday 
season. "The video is going to play a 
big role in the marketing because it's 
a great piece that core fans are going 
to want," he says. 

According to Robertson, the video 
aired on a 30-foot video wall during 
the Texas State Fair Sept. 26-Oct. 19. 
He notes that a one-minute piece 
from the "The Walk" video was 
shown everj' hour or twice an hour, 
and 3.9 million i>eople were estimated 
to have walked past it. 

Chapman will also appear in an 
upcoming segment of "60 Minutes," 
and Robertson says other TV appear- 
ances are being locked in. 

Chapman completed the 80-city 
Signs of Life tour in May, and it was 
his most successful outing to date, 
with a 16% overall growth in ticket 
sales. This fall, he will spend time 
promoting the new album. Other than 
that, he says he's taking a "sabbati- 
cal" from the music business to spend 
time with his wife and children. 

He will perform select dates next 
spring i>efore hitting the summer fes- 
tival circuit. Chapman is managed by 
Creative Trust and booked by the 
Creative Artists Agency. 



tions planning to play cuts from the 
album. 

Heritage rock WPLR New Haven, 
Conn., PD John Griffin says the new 
live material will complement Phish 
stock already In rotation. 

"We have a fair amount of Phish in 
regular rotation, so if there are some 
live versions of the stuff we're already 
plajing, it makes sense for us," says 
Griffin. 

In addition to covers of songs from 
artists as diverse as ZZ Top and the 
Talking Heads. Phish fans will be 
treated to a popular live version of 
band standards "Weigh" and 'Taste." 
"Mike's Song," a trademark jam 
penned by Gordon, also sees its first 
official release. 

Gordon says the album, which is 
comixjsed entirely of highlights from a 
March 1 performance at Hamburg 
club the Markthalle, was selected by 
guitaristA'ocalist Trey Anastasio for its 
sound quality and distinctive vibe. 

"Trey went through a lot of tapes 
from different years to see what was 
out there and kept coming back to this 
one night," says Gordon. "It was the 
first month of that tour, and w^e really 
felt like we w-ere onto something new. 
We were really just being funky rather 
than always trying to go into the cos- 
mos. We experimented with some new 
grooves, and because it was a bar gig, 
it was really low-key and relaxed." 

Evidence of the night's loose theme 
is found in Phish's stab at the popular 
barbershop quartet number "Hello My 
Baby." 

Gordon says the preponderance of 
covers on the album — they represent 
one-third of its tracks — also helped the 
hand render a plajiul performance. 

"We've never felt like we had to 
prove that our music is great, but that 
night was esix«:ially that way because 
we were playing a lot of other iieople's 
music," says Gordon. "We've always 
just tried to have fun, and that night 
seemed to be the best representation 



of that. It wasn't the biggest or the 
deejiest, but it was the most fun." 

Phish's only other performance 
album, "A Live One," has sold more 
than 445,000 units since being released 
in 1995, according to SoundScan. That 
album collected songs recorded during 
several performances. 

John Artale, a music buyer for the 
150-store, Carnegie. Pa.-based Nation- 
al Record Mart, exi>ects the album to 
be a nice holiday seller, especially in 
the chain's 15 on-campus Vibes outlets. 

"I think they are becoming a little 
bit more popular, though not by leaps 
and bounds," says Artale. "It's kind of 
a no-brainer [for the labell in the sense 
that they don't have to reassess where 
the audience is at. There aren't many 
bands doing what they do, and they 
.sort of have a lock on that." 

According to Billboard's sister j)ub- 
lication Amusement Business. Phish 
grossed more than $12 million during 
19 shows this year. 

A two-day festival in August at the 
former site of Loring Air Foree Base 
in Limestone. Maine, dubl)ed the Great 
Went, took in more than $4 million. 

That show^ says C^^I■don, has become 
something of a milestone for the band. 

"For a long time, the si>ecial events 
weren't where the best music hap- 
pened," he says. "A lot of attention 
went into planning the theatrics or cos- 
tumes for the show, and it took away 
from the music. More recently, we've 
been able to overcome that. At that 
event, the music was great, and the 
overall weekend was great." 

Though not yet a certainty, Gordon 
mentions that the band is considering 
releasing a video of event highlights 
from the show. A film team on hand at 
the event has turned in some rough 
cuts and has been given a green light 
by the band to complete the project 

Asshitance iu preparing this story uxa 
provided by Mark RatViff at Anaise- 
meiU Business. 
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Music Video Biz Gears Up 
For Billboard Conference 



It's that time again! Time, that 
is, for all music marketing and 
video professionals to be plan- 
ning their annual stay at the Bill- 
board Music Video Conference & 
Awards. This year's 19th annual 
installment, Nov. 20-22 at the 
Beverly Hilton in Beverly Hills, 
Calif., features the gathering's 
usual strong offering of business 
.sessions and artist showcases — 
plus a few new twists! 

The conference opens Thurs- 
day, Nov. 20, with a music- and 
video-filled reception spon.sored 
by Vid Net. Things kick into high 
gear the following morning with 
an opening keynote address by 
Rob Glaser, chairman/CEO of 
RealNetworks Inc., developer of 
RealAudio and 
RealVideo tech- 
nology for the 
Internet. 

The keynote 
will be followed by "The Big Pic- 
ture," Billboard's annual view 
from the top of the music pro- 
gramming business. Panelists 
include Lee Chesnut of VHl, 
Patti Galluzzi of MTV/M2, Peter 
Cohen of The Box, Peter Kauff of 
College Television Network, and 
Chris Parr of CMT 

Friday afternoon offers non- 
stop action with three important 
panels: 

• "Video Production & Video 
Programming; Profitable Part- 
nership or Unholy Alliance?" The 
panel, moderated by MuehMu- 
sic's Denise Donlon, will seek out 
creative new production, promo- 
tion, and programming strate- 
gies. 

• "Show Me The Money: The 
Dollars & Sense of Music Video 
Programming." This session, 
moderated by Kevin Ferd of 
PowerPlay, will gather regional 
programmers to discuss ways 
they survive and thrive. 

• "Urban Format Forum." 
Christina Alexander of Def Jam 
and Rodd Houston of Tommy 
Boy will lead a dLscussion of spe- 
cial issues facing producers and 
programmers of R&B and hip- 
hop videos. 




Friday evening the attendees' 
attention will turn to schmoozing 
and checking out new sounds at 
the annual showcase party spon- 
sored by The Box and Sony 
Music. The party at Billboard 
Lire in West Hollywood will fea- 
ture performances by an array of 
exciting new Sony artists. 

On Saturday, Nov. 22, the early 
risers will catch more inform- 
ative sessions at the annual 
roundtable breakfast run by the 
Music Video Assn. The breakfast 
will be followed by a keynote 
addre.ss by Alan McGlade, presi- 
dentyCEO of The Box Worldwide. 

Next up on Saturday morning 
is a reprise of last year's incredi- 
bly successful focus group ses- 
sion, "The Kids 
Speak." Once 
again Michelle 
Wolf of San 
Francisco State 
University will lead a panel of 
high school and college-age music 
fans as they share their views on 
today's music and video offerings. 
It's a must for anyone trying to 
reach this all-important demo- 
graphic. 

Business wraps up Saturday 
afternoon with the Directors' 
Panel, moderated by Billy Poveda 
of the Oil Factory and the Music 
Video Producers Assn.; and the 
ever-popular Artists' Panel, mod- 
erated by Billboard senior talent 
editor Melinda Newman. Artists 
confirmed to date are Poe, John 
Lydon, Mila Mason, and Carnie 
Wilson. 

The activities reach their annu- 
al climax Saturday night with the 
Billboard Music Video Awards, 
sponsored this year by the Col- 
lege Television Network. The 
show, to be held at Billboard Liw, 
will be Web cast for the first time 
by JamTV and Billboard Online. 
Additionally, the competition fea- 
tures online voting for the first 
time. The "Voting Booth" is open 
now at www.billboard.com. 

Pre-registration for the con- 
ference runs through Oct. 30. 
Call 212-536-5002 for further 
information. 



Billboard Music Awards 
Las Vegas • Dec. 8, 1997 
For more information, contact Susan Maso at 212-536-5173 



19th Annual Billboard Music Video Conference & .\wards 
The Beverly HUtun, Beverly HUls, Calif. • Nov. 20-22, \xn 
Billboard's 1998 International Latin Music Conference & Awards 
Biscayne Bay Marriott, Miami, Kla. • April 5-7, 1998 
Billboard's Fifth Annual Dance Music Summit 
Chicago Marriott Downtown, Chicago • July 8-10, 1998 
For more information, contact Maureen Ryan at 212-536-5002. 
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'Candle' Finds Itself B-Side 'Something' 
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It'S not the first time in Ihe history "f the Uul 
100 that a No. 1 .sinprle has flipped sides In mid-chart run, 
but it is the first lime a B-side has liecome an A-side while 
a sinjiric was No. 1. Previous nipee,i have included Rod 
Stewart's ''Reason To Believe," which was the original A- 
side when that Merniry single enteml the Hot 100 in 1971 . 
By the time it went to No. 1. "Reiison" was relegated to 
the B-side, overtaken by "Maggie May." The late John 
Denver had his third No. 1 hit with "I'm Sorry," but by 
tlie time the single was mo\ing down 
the chart, "Sorry" was the B-side of 
"Calypso." Denver's o<le to the ship 
owned by famed oceanographer 
Jacques Cousteau. 

The single that switches sides in 
mid- char t-slmun this issue is Elton 
John's "Something About The Way 
You Look Tonight'VCandle In The 
Wind 1997" (Rocket). Although it's 
clear that more peojile are buying the 
single for John's tribute, the titles 
reverse billing order because "Something" leads in airplay 
for the first time (see H<-t 100 Singles Spotlight, iwe 101). 
That's not surprising, given the nature of t lie rewritten 
version of "Candle In The Wind." It's been two months 
since the tragic death of Diana, Princess of Wales, and 
while i>eople are .still purchasing John's single as a kee\y 
sake or as a ixrsonal tribute to Lady Di, radio stations are 
reluctant to play the song as often as they did when it w'as 
first released. 

There is one other No. I single that changed sides while 
it was No. 1, but it w'as before the birth of the Hot 100. In 
1956, Elvis Presley's "Don't Be Cniel" and "Hound Dog" 
took turns at No. 1, with a cumulative total of 1 1 weeks 
accrued by lioth. 

Hit of the world: "Something About The Way You 
Look Tonight",/"Candle In The Wind 1997" is in its fourth 
week atop the Hot 100. That makes it the longest-running 
No. 1 for any of Elton John's solo chart-toppers, and it 
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ties with "Don't Co Breaking My Heart" with Kiki Dee 
and "Thai's What Friends Are For" (as part of Dionne & 
Friends). A check of the Hits of the World pages rewals 
that the tribute single is No. 1 in (Jermany. France. Cana- 
da, the Netherlands. Australia, 

Italy. Spain. Irelami. lielgium, Austria, and Swity-erland. 
An obvious omission fi-om that list the U.K.. whei*e "Can- 
dle" slips to No. 3 after a five-week run. The new champ 
of the British singles chart is "Spice 
Up Y(rtir Life" by Spice Girls. It's the 
fifth No. 1 for the Virgin quintet. It's 
also only the Girls' fifth single, mak- 
ing them the only act in the history 
of the British chart to have its first 
five singles i-each pole position. Spice 
(lirls already held the record when 
they went to No. 1 with their fourth 
release; the previous record for a 
debut act was hitting No. 1 with its 
first three releases. That feat was 
accomplished by (ierrj- & the Pacemakers, Frankie 
(Joes To Hollywood, Jive Bunny & the Master mixers, 
and Robson & Jerome. The U.K. singles chart is ruled by 
"girls." While Spice (lirls hold down the No. 1 s|h>1, the 
runner-up position is occupied by Aqua's "Barbie (Jirl." 
Tlie Danish single, which peaked at No. 7 eight weeks ago. 
performs a global .>iwpep similar to Elton's: The song is 
No. 2 in Germany. France, the Netherlands. Australia. 
Italy, Spain, and Belgium. 

A-MASE-ING: He's already collected two No. 1 singles 
on the Hot 100 and appears in the top 30 three times this 
issue, yet he's having his chart delwit as a s(j1o arti.sl. Mase, 
a 19-year-old rapi>er when he was discovered by Bad Boy 
founder Sean "Puffy" Combs, enters at No. 29 with "Feel 
So GootI" from the "Money T^lks" .soundtrack. He's also 
No. 14 as a featured artist on "Mo Money Mo Pi-oblems" 
and No. 20 with Brian iMcKnight on "You Should Be 
Mine." 
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Talent isn't enough - you need these new books! 



MUSICIAN'S RESOURCE 
GETTING YOUR ACT TOGETHER " 
The Watson-Guptill Guide 
to Workshops, Conferences, 
Artists' Colonies, and 
Academic Programs 
By Gwendolyn Freed. 
With the wide range of music courses 
and workshops available, choosing the 
right one can be daunting. Organized 
alphabetically by state, this guide 
covers programs for ongoing studies 
and specialized training in classical, 
jazz, pop, and other musical styles. 
160 pages. 5% x 9V4\ 17 color, 
31 b&w illus. $19.95, paper. 0-8230-7652-0 

THE REAL DEAL 
How to Get Signed to a 
Record Label From AtoZ 

By Daylle Deanna Schwartz. 
Any artist in popular music looking 
to land a record deal will want to get 
the complete score from this essential 
music industry primer Citing and 
dispelling common music business 
myths as a means of focusing each 
chapter, the book outlines the 
important role of each critical player 
in a performer's career. 
256 pages, 6x9". $16.95, paper. 

0-8230-7611-3 

THE BILLBOARD GUIDE 
TO HOME RECORDING 
Revised Edition 

By Ray Baragary. 
Thoroughly updated to keep up with 
the demands of an exploding industry, 
this invaluable guide hits the mark as a 
comprehensive reference to equipment 
and recording techniques. The format 
of the book parallels buying patterns: 
each chapter adds to a basic system 
the way a user would. 

288 pages. 7 x 9%". 97 b&w illus. 
$19.95, paper. 0-8230-8300-4 
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THE BILLBOARD GUIDE 
TO MUSIC PUBLICITY 
Revised Edition 

By Jim Pettigrew, Jr. 
Sound strategies for effective 
music publicity that good publicists 
employ to keep their clients in the 
public eye and in the mind of impor- 
tant industry figures are fully revealed 
in this engaging, clearly written guide, 
now brought completely up-to-date. 

176 pages. 6 x 9". 16 b&w illus. 
$18.95, paper. 0-8230-7626-1 

THIS BUSINESS OF 
ARTIST MANAGEMENT 
Revised and Enlarged Edition 

By Xavier M. Frascogna 
and H. Lee Hetherington. 
The authoritative, standard reference 
on artist management in the music 
industry expand its insights even 
further in this updated edition. 
Earning accolades for years, including 
ASCAP's prestigious Deems Taylor 
Award for books on he industry, this 
vital reference keeps pace with the 
demands of the ever-changing 
musical entertainment field. 
304 pages. 6 x 9'/4". $21.95, cloth. 
0-8230-7705-5 

HOW TO BE A 

WORKING MUSICIAN 

A Practical Guide to Earning 

Money in the Music Business 

By Mike Levine. 

Written for both novices and profes- 
sionals, this invaluable handbook 
provides solid, practical career advice 
on performing in bars and clubs; 
celebrations and business functions; 
providing accompaniment in theaters 
and cabarets; working at recording 
sessions; and composing for 
commercials. 

224 pages. 6 x 9". 6 b&w Illus. 
$16.95, paper. 0-8230-8329-2 
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An imprint of Watson-Guptlll Publications • 1515 Broaciway, New York, NY 10036 
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